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    across Language Server is 

     more …

Forget everything you’ve ever heard about translation tools, 
globalization software, multilingual information management, 
or any other isolated language solution.

Opt for the pioneer of the fully integrated Language Server technology 
to benefi t from

»  more effi ciency  by creating a smooth linguistic supply chain
»  more speed by simplifying processes and enabling seamless collaboration
»  more success  by shortening time to market and saving money

Make the right decision now, opt for the all-in-one and end-to-end solution for enterprises 
of all sizes, realized by one of the world’s leading software engineering providers.

Call us today to learn how YOU can benefi t from the unique functionality of the
across Language Server.

across Europe +49 7248 925 425
across Americas +1 877 922 7677
info@across.net • www.across.net

Software with the Power of Nero

60%
CALL NOW

to learn how to save 
60 % of your translation 

process costs – 
and get a freebie

+1 877 922 7677
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www.lionbridge.com/savings

THE IMPACT OF FREEWAY™ IS CLEAR. 
In an industry where pennies count, we’ve been counting a lot. 9 billion pennies* to be precise.  
Enough to fund an additional 450M words of translation!

Just 16 months after its launch, more than 250 companies have already moved onto Freeway, 
Lionbridge’s free, web-based translation management platform. They have each saved hundreds 
of thousands of dollars in license fees, integration costs, process rework time, and maintenance 
costs required to deploy and operate a traditional, closed GMS system. In addition, more than 10,000 
individual translators have signed onto Logoport™ the free, web-based TM and term management 
environment within Freeway, saving them thousands of dollars in license fees. From buyer to 
supplier, Freeway has delivered $90M in value to the localization supply chain.
That’s the power of the Web!

Where will you put YOUR savings? 

___ A. More Words

___ B. More ROI

___ C. More Bonuses

___ D. More Markets

___ E. 

* These savings add up in any currency. For example, using current exchange rates, 9 Billion pennies equal approximately 6.2 Billion Euro cents,
4.5 Billion Pence Sterling, and 680 Million yuan. Please contact Lionbridge to begin saving today.

Where did  
Lionbridge's Clients 
put their 
9 Billion Pennies?

X All of 
the above
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About the Cover
Artist Keiko Lewis’ “Prayers for Peace in 8 Languages” is a spiral 
of multilingual calligraphy. Part art, part meditation, Lewis’ work 
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Persian, Japanese, Malay, French and Spanish.
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Have you wondered about software internationalization but weren’t 
quite sure where to start? We have the information for you — at no 
cost! A course on this topic was created by G. Watson Internationalization 
Services and can now be downloaded from www.multilingual.com
The materials cover a range of topics, including general international-

ization issues, C, C++, Java, international components for Unicode and 
testing issues. These materials have been used to deliver commercial, 
instructor-led courses. Each topic was covered in a half-day course and 
includes between 100 and 150 slides. 
Because these course materials are being placed in the public 

domain, they can be used for any purpose without obligation.

Download the course for free at
www.multilingual.com/courseMaterials
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How to use www.multilingual.com

GO TO the home page to see daily news updates and links 
to new website content as well as current job postings.

MANAGE your print or digital subscription at 
www.multilingual.com/subscriptionInformation

FIND a technology or service by searching our database 
of more than 1,700 industry resources at  
www.multilingual.com/industryResources

CHECK OUT current thoughts from the MultiLingual editorial board at 
www.multilingualblog.com

PLAN your travels by checking the calendar of events at 
www.multilingual.com/calendar

on the web at www.multilingual.com

Downloads — Getting Started Guides

Downloads — Free internationalization course MultiLingual
#93 Volume 19 Issue 1 January/February 2008
Editor-in-Chief, Publisher: Donna Parrish

Managing Editor: Laurel Wagers
Translation Dept. Editor: Jim Healey

Copy Editor: Cecilia Spence
News: Kendra Gray

Illustrator: Doug Jones
Production: Sandy Compton

Cover Illustration: Keiko Lewis
Webmaster: Aric Spence

Assistant: Shannon Abromeit
Circulation: Terri Jadick

Advertising Director: Jennifer Del Carlo
Advertising: Kevin Watson, Bonnie Merrell

Editorial Board
Jeff Allen, Julieta Coirini, 

Bill Hall, Aki Ito, Nancy A. Locke, 
Ultan Ó Broin, Angelika Zerfaß

Advertising
advertising@multilingual.com

www.multilingual.com/advertising
208-263-8178

Subscriptions, back issues, 
customer service

subscriptions@multilingual.com
www.multilingual.com/

subscriptionInformation

Submissions, letters
editor@multilingual.com

Editorial guidelines are available at 
www.multilingual.com/editorialWriter

Reprints: reprints@multilingual.com

MultiLingual Computing, Inc.
319 North First Avenue, Suite 2

Sandpoint, Idaho 83864-1495 USA

info@multilingual.com
www.multilingual.com

© MultiLingual Computing, Inc. All rights reserved. Reproduction 
without permission is prohibited. For reprints and e-prints, please 

e-mail reprints@multilingual.com or call 208-263-8178. 
MultiLingual (ISSN 1523-0309), January/February 2008, is published 

monthly except Jan-Feb, Apr-May, Jul-Aug, Oct-Nov for US $58, 
international $85 per year by MultiLingual Computing, Inc., 

319 North First Avenue, Suite 2, Sandpoint, ID 83864-1495. Periodicals 
postage paid at Sandpoint, ID and additional mailing offi ces.

POSTMASTER: Send address changes to MultiLingual, 319 North 
First Avenue, Suite 2, Sandpoint, ID 83864-1495.

All of our Getting Started Guides are available 
to readers for free download. You may download 
a print-quality (larger size) or screen-quality PDF 
 le of each of our 24 guides, including our newest, 
Getting Started Guide: Localization. These guides 
are valuable introductory overviews to topics 
such as localization, writing for translation, interna-
tionalization, and different geographic regions.

Download guides free at www.multilingual.com/gsg

®
Getting Started

  in Localization

®
  Moving Beyond the 

  Ad Hocracy of Localization

®
Technical Challenges 

 and Localization Tools

®
 Five Steps From

 Local to Global 

®
Audio Localization for

 Language Service Providers

LOCALIZATION
GETTING STARTEDGETTING STARTED :GuideOctober/November 2007
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T
The start of a new year presents a new opportunity, a fresh page, a new calendar, 

and therefore a new hope. Out with the old, ring in the new! Whether the turn of 
the year happens in midwinter, bright spring or after the harvest, it marks another 
circuit, another end, another beginning.

This year we begin with a look at some of the myriad ways in which translators, 
interpreters and software developers are contributing to efforts to make the 
world a better place. We can only include a tiny percentage of what thousands of 
individuals and companies are doing, but we’ve certainly found some interesting 
projects and channels! For our opening article, Jim Healey interviewed translators 
and interpreters who volunteer for four different organizations about what they 
do, why and how. Libor Safar outlines the area of accessible computing for people 
with visual impairments. I compiled information about multilingual projects that 
use volunteers — projects that our readers could very well assist in — and how 
some companies in the language industry are responding to the translation and 
interpreting needs around them. 

On the business side, professionals from several companies take a start-of-the-
year look ahead and offer their views of the long term, taking globalization as far 
as 2020. Sophie Hurst outlines some of the ways in which machine translation is 
being used now.

In our regular columns, Tom Edwards looks at history as a source of cultural 
clashes; John Freivalds opines on accents; and Adam Asnes reveals the key to the 
“secret sauce” of internationalization plans. In Perspectives, Gary Muddyman takes 
on the challenge of bringing his localization company’s website up to the standard 
that it sets for its clients. And in Takeaway, Aki Ito questions the divide between 
“vendor side” and “client side” in the language industry.

And this is just because it’s fun (well, it can be educational if you read closely): 
the site www.visuwords.com opens up the meanings and associations of random 
— English — words or words that you select. Animated, color-coded graphics unfold 
with a bounce and stretch on the screen to create a picture that’s sometimes 
surprisingly beautiful. Here are a couple of words that I particularly like:

A better world

Laurel Wagers  Post Editing

www.multilingual.com January/February  2008 MultiLingual | 7

Happy new year! With best wishes from 
all of us at MultiLingual Computing, Inc. 
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Announcements

VistaTEC and Alchemy part 
of research partnership

The Science Foundation Ireland 
has announced the establishment of 
a €30 million research partnership to 
be funded under its Centre for Sci-
ence, Engineering and Technology 
(CSET) Campus-Industry Programme. 
The initiative is a consortium of 
European universities and industry 
partners that will carry out funda-
mental and applied research in the 
fi eld of high-tech automatic lan-
guage translation. 

VistaTEC and Alchemy Software 
Development Ltd. were invited to 
join the university-led consortium.
The initiative, which will be run over 

fi ve years, has appointed Andy Way of Dub-
lin City University as CEO and includes Rein-
hard Schäler of the University of Limerick 
among its senior academic members. Global 
organizations such as IBM and Microsoft are 
also involved in the project.
VistaTECVistaTEC info@vistatec.ie, www.vistatec.ie
Alchemy Software Development Ltd.Alchemy Software Development Ltd. 
info@alchemysoftware.ie
www.alchemysoftware.ie

LCJ receives Microsoft award
Microsoft has selected LCJ — named for 

its founding members Locatech, CrossGap 
and Jonckers — from over 15,000 Microsoft 
vendors worldwide to receive the 2007 
Microsoft Excellence Award for Service. The 
award represents a fi rst for the localization 
industry and was given in response to the 
effort and support provided by LCJ during 
the Microsoft Vista localization project.
LCJLCJ info@lcj-eeig.com, www.lcj-eeig.com

Industry companies achieve 
UNE-EN 15038 certifi cation

in FRENCH only inc./in SPANISH too! 
Translations, a translation service provider, 
has been awarded an EN 15038 Certifi cate 
for Translation Services after passing a 
compliance audit by the certifi cation body 
of the internationally recognized Austrian 
Standards Institute. The company is also 
accredited to use the Language Industry 
Certifi cation System Mark. The objective of 
the system is to provide an international 
brand for the certifi cation of service pro-
viders in the language industry.

Comunicación Multilingüe (CM), S.L., a 
translation and localization company, has 
achieved certifi cation of the new European 

Standard UNE-EN 15038, which regulates 
translation activity at the European level. 
CM specializes in a variety of subject mat-
ter areas and translates a wide range of 
languages.
in FRENCH only inc./in FRENCH only inc./
in SPANISH too! Translationsin SPANISH too! Translations
translations@idirect.com, www.translations.ca
Comunicación Multilingüe, S.L.Comunicación Multilingüe, S.L. 
cm@cmultilingue.com, www.cmultilingue.com

McElroy donates 
translation help to ITRC

McElroy Translation Company has d o-
nated its services to help the Identity Theft 
Resource Center (ITRC — www.idtheftcen 
ter.org) in translating over 28,000 words in 
the form of 34 documents. Everything from 
fact sheets to letter forms and examples of 
scams was translated. ITRC produces a large 
volume of educational and informational 
materials for victims, but the informa-
tion is provided in English. As a nonprofi t, 
victims-rights organization, ITRC does not 
have the funds to translate its corpus of 
information into Spanish.

While McElroy will continue to translate 
more for ITRC, the fi rst set of documents rep-
resents ITRC’s foundation of identity theft 
victim information. All of the Spanish docu-
ments are now live on ITRC’s newly updated 
website, where Spanish-speaking identity 
theft victims are already accessing them.
McElroy Translation CompanyMcElroy Translation Company
sales@mcelroytranslation.com
www.mcelroytranslation.com

Blue South on Fast 50 list
Blue South Translation for Business, a 

translation agency, has made it into the 
New Zealand Deloitte/Unlimited Fast 50 for 
a second time. The New Zealand Deloitte/
Unlimited Fast 50 is an index of percentage 
growth in annual revenues, and entrants 
must meet minimum annual turnover cri-
teria. Blue South has grown consistently at 

a fast pace since the company was formed 
in 2002.
Blue South Translation for BusinessBlue South Translation for Business 
info@bluesouth.co.nz, www.bluesouth.co.nz

Moravia on Europe’s 500 list
Moravia Worldwide, a globalization solu-

tions provider, has been ranked among 
Europe’s 500 fastest growing companies for 
2007. Europe’s 500 is the only independent 
pan-European listing of high-growth, job-
creating companies across all business sec-
tors. The ranking is based on an analysis that 
considers the revenue and employee growth 
that companies achieved over a three-year 
period from December 31, 2003, to December 
31, 2006. The listing for 2007 includes com-
panies from 24 European countries, which 
collectively achieved a 26% annual growth 
rate in employment and an annual turnover 
growth rate of 28%.
Moravia WorldwideMoravia Worldwide 
europe@moraviaworldwide.com
www.moraviaworldwide.com

ATA names new president
The American Translators Association (ATA) 

has announced that Jiri Stejskal will take over 
as president for a two-year term. The ATA is 
the largest professional organization in the 
United States for translators and interpret-
ers with over 10,400 members from 80 
countries. The announcement was made 
dur ing the ATA Annual Conference held on 
October 31-November 3, 2007, in San Fran-
cisco, California.

Stejskal, the founder and president of 
CETRA, Inc., a language services provider, 
holds degrees in Slavic languages and 
literatures and has more than 20 years 
of experience as a translator. He has also 
taught undergraduate and graduate lan-
guage courses at the University of Pennsyl-
vania since 1990.
American Translators AssociationAmerican Translators Association 
ata@atanet.org, www.atanet.org

Indian government 
IT delegation visits LRC

A delegation from India visited the 
Localisation Research Centre (LRC) at the 
University of Limerick during mid-Novem-
ber 2007. Swaran Lata of The Technology 
Development for Indian Languages (TDIL) 
Programme - Department of IT, and Mahesh 
Kulkarni of CDAC Pune met with LRC to fi nd 
out whether its experience could help India 
to facilitate localization of digital content 
into India’s 22 offi cial languages.

TDIL and LRC are discussing the possibility 
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of joint research projects, staff and student 
exchanges, and joint funding applications. 
Both organizations have been interacting 
on these issues for many years and are now 
considering the possibility of a long-term 
collaborative effort and interaction.
Localisation Research CentreLocalisation Research Centre 
lrc@ul.ie, www.localisation.ie

Commit celebrates tenth 
anniversary, updates website

Commit, a language service provider, 
recently celebrated its tenth anniversary. 
Commit offers a complete portfolio of 
services such as localization, translation, 
interpreting and consulting, with a special 
focus on the Balkan languages. The com-
pany has also redesigned its website to 
begin its second decade in business with a 
new corporate image.
CommitCommit info@commit.gr, www.commit.gr

GALA updates supplier database
The Globalization and Localization Asso-

ciation (GALA) has announced an upgrade 
to its Language Technology & Services 
Directory. The directory, which includes all 
of GALA’s more than 265 member compa-
nies, has improved categories of suppliers 
and technologies to make searching easier. 
The user interface also has been updated, 
with three different ways to interact with 
the data — directory format, searchable 
database and annotated list. Search results 
now include weighted results and bonus 
keywords that highlight the strengths of 
each company. 
Globalization and Localization AssociationGlobalization and Localization Association 
info@gala-global.org, www.gala-global.org

Vasont makes EContent 100 list
Vasont Systems, a provider of content 

management software and data services, 
has been selected to the EContent magazine 
2007 EContent 100 list (EC100). According 
to EContent magazine, the EC100 represents 

the best and the brightest digital content 
companies as selected by a dozen judges 
who follow the content management indus-
try, including publishing and content man-
agement professionals, industry consultants, 
analysts, journalists and managers.
Vasont SystemsVasont Systems
info@vasont.com, www.vasont.com

Janus passes audit procedure
Janus Worldwide Inc., a provider of trans-

lation, localization, linguistic consulting 
and DTP services, has passed a compliance 
audit procedure by Bureau Veritas Certi-
fi cation, verifying Janus’ quality manage-
ment system to ISO 9001:2000 standard. 
Janus is the only company in the Russian 
and Commonwealth of Independent States 

localization market that has achieved this 
level of compliance.
Janus Worldwide Inc.Janus Worldwide Inc.
management@janus.ru, www.janus.ru

Changes

The Kitchen adds Caracas location
The Kitchen, the international language 

services division of TM Systems — a devel-
oper of language translation, dubbing 
and subtitling technology — has added a 
third location for its services in Caracas, 
Venezuela.

The Kitchen generates telenovelas, series 
television, anime, children’s programming, 
animation, theatrical productions for tele-
vision and DVD — as well as news, sports 

ATA 48th Annual Conference

Approximately 1,800 translators and interpreters attended the 48th annual conference 
of the American Translators Association, November 1-3, 2007, in San Francisco, California, 
for three days of educational sessions, election of board members and networking.

The new offi cers, who will serve two-year terms, are Jiri Stejskal, president; Nicholas 
Hartmann, president-elect; Virginia Pérez-Santalla, secretary; and Peter W. Krawutschke, 
treasurer. Alan K. Melby, Alexandra Russell-Bitting and Caitilin Walsh were elected as 
directors for three-year terms; Lilian Van Vranken was elected to a one-year term. Board 
members Claudia Angelelli, Gabe Bokor, Jacki Noh, Boris Silversteyn and Liliana Valenzuela 
are continuing and were not up for election.

The Language Technology Division, established in 2006, met and elected Dierk Seeburg 
as administrator and Naomi de Moraes as assistant administrator. Outgoing administrator 
Michael Metzger reported that about 1,200 ATA members had signed up for the division 
in its fi rst year, with about 200 on its mailing list. 

Translation tool vendors presented and demonstrated their products in two sessions, 
which were followed by a presentation on open-source and free tools.

Sponsors of the conference were Beetext, International Translators, Inc., and SDL Trados 
Technologies (gold); Hays Affi nity Solutions and Idem Translations, Inc. (silver); Lionbridge 
and Wordfast (bronze); MultiLingual Computing, Inc. (media) and the Association of 
Language Companies (contributing). — Laurel Wagers

American Translators AssociationAmerican Translators Association www.atanet.org/conf/2007

News

www.multilingual.com  January/February 2008  MultiLingual |

tcworld 2007

Technical writers, localization experts, information managers and translators — as well 
as representatives from science and industry — gathered for the tcworld Conference and 
Trade Fair on 7-9 November 2007 in Wiesbaden, Germany. Approximately 1,950 people 
participated in a wide range of workshops, tutorials and presentations. An additional 
800 people visited the international exhibition that included 163 exhibitors presenting 
products and services, with 45 exhibitors coming from outside Germany.

In its second year as part of tekom, tcworld provides an opportunity for attendees to 
learn about the communication and information management process and the part that 
localization plays in the overall process. To reach an international audience, most tcworld 
sessions are presented in English.

tcworld is comprised of the Localization Forum organized in cooperation with the Glo-
balization and Localization Association; UserAssistance Forum; the OASIS Open Standards 
Day organized in cooperation with the Organization for the Advancement of Structured 
Information Standards; and new in 2007, the Integrated Information Management Forum 
which included sessions in German that were interpreted on-site into English.  

The tcworld Conference and Trade Fair is hosted by tekom, the German society of 
technical communicators. — Kendra Gray, Corinna Ritter

tcworld 2007tcworld 2007 www.tekom.de/tagung/tagung.jsp

08-17 News #93.indd 908-17 News #93.indd   9 12/19/07 12:54:32 PM12/19/07   12:54:32 PM

http://www.multilingual.com
http://www.tekom.de/tagung/tagung.jsp
http://www.atanet.org/conf/2007
http://www.gala-global.org
mailto:info@gala-global.org
http://www.commit.gr
mailto:info@commit.gr
http://www.janus.ru
mailto:management@janus.ru
http://www.vasont.com
mailto:info@vasont.com
http://www.localisation.ie
mailto:lrc@ul.ie


10  

and documentary programs — for distribu-
tion companies, networks and studios.
TM SYSTEMSTM SYSTEMS info@tm-systems.com
www.tm-systems.com

Eriksen updates website and URL
Eriksen Translations Inc., a language ser-

vices provider, has launched its new mul-
tilingual website with a new URL — www 
.eriksen.com. Developed using the LifeRay 
Portal content management system, the 
new website is currently available in Span-
ish, Traditional Chinese, Swedish and Eng-
lish, with plans to include other languages 
in the future. As an open-source applica-
tion, Eriksen’s developers were able to cre-
ate custom applets for LifeRay that were 
tailored specifi cally to the needs of Eriksen’s 
users. The site includes an interactive ven-
dor registration area that is integrated with 
its proprietary project management tool 
and allows users to update administrative 
information.
Eriksen Translations Inc.Eriksen Translations Inc. 
info@eriksen.com, www.eriksen.com

CSOFT in China and Germany
CSOFT Solutions, Ltd., a provider of mul-

tilingual localization, testing and outsourced 
software development, has opened its Shang-
hai offi ce, located in Pudong, China’s business 
capital. Shanghai has become a major manu-
facturing base for many global enterprises 
developing products for worldwide markets. 
CSOFT has several global clients in Shanghai, 
including Sony, Intel and Lenovo.

CSOFT has also located a European-based 
offi ce in Dusseldorf, Germany. The new 
offi ce will service the company’s growing 
number of European clients, as well as 
target prospective customers in this region. 
CSOFT Germany will be led by Klaus Herr-
mann, a localization expert with more than 
25 years’ experience as a technical transla-
tor in Germany.
CSOFT Solutions, Ltd.CSOFT Solutions, Ltd. 
info@csoftsolution.com
www.csoftsolution.com

ACULIS opens new facility
ACULIS Inc., a custom software developer 

and information technology consultant, has 
added to its globalization services division 
with a new facility in Provo, Utah. ACULIS 
will use its new facility to research the latest 
approaches to software translation technol-
ogy while developing innovative solutions 
of its own.
ACULIS Inc.ACULIS Inc. 
info@aculis.com, www.aculis.com

Author-it redesigns website
Author-it Software Corporation, a devel-

oper of software for authoring, content 
management, publishing and localization, 
has updated its website in tandem with its 
recent release of Author-it 5.0 and Author-
it Xtend. The redesigned website presents 
pro duct and services information in a more 
straightforward and user-friendly way. 
Author-Author-itit Software Corporation Software Corporation 
sales@author-it.com, www.author-it.com

Second European offi ce 
for Language Weaver

Language Weaver, a developer of enter-
prise software for the automated transla-
tion of human languages, has expanded 
its European operations with a new offi ce 
in Paris, France. Emmanuel Tonnelier has 
been hired as sales director. Tonnelier has 
extensive experience in developing new 
overseas sales channels and strategic part-
nerships and has worked in executive sales 
and marketing management positions for 
various multinational software companies. 
Most recently, he was general manager for 
Panda Software’s French subsidiary.
Language WeaverLanguage Weaver 
info@languageweaver.com
www.languageweaver.com

Euro Translations in Argentina
Euro Translations s.a.s., a translation 

services provider, has expanded its inter-
national operations with the addition of 
a new offi ce in Córdoba, Argentina. Euro 
Translations Córdoba will initially have 
a staff of four project managers led by 
Dolores Rodríguez. Rodríguez brings over 
10 years of experience in the localization 
business and the insurance sector. Plans 
for additional expansion will occur as cli-
ent activities increase.
Euro Translations s.a.s.Euro Translations s.a.s. 
info@eurotranslations.it
www.eurotranslations.it

Applied Language Solutions
opens Chicago offi ce

Applied Language Solutions, a provider of 
translation services, has opened a new offi ce 
in Chicago, Illinois. With nine offi ces world-
wide, the company has experienced a fast-
paced growth since its beginning in 2003.
Applied Language SolutionsApplied Language Solutions 
www.appliedlanguage.com

Logos Group adds Australian offi ce
Logos Group, a language services and 

multilingual content management solutions 

Events

Managing Global Websites 
and eCommerce Conference

Localization
Management Roundtable

Project Managers Roundtable

Seminars

Certification Program

Localization World

The
Localization 

Institute
608.233.1790

www.localizationinstitute.com
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provider, has a new offi ce in Darwin, Aus-
tralia. A major project management opera-
tion is planned to take advantage of local 
English resources. The project management 
team will focus on supporting English-
speaking clients in the United Kingdom, 
Ireland, United States and Australia.
Logos GroupLogos Group www.logos.net

Business

OmniLingua and OETTLI 
form OmniLingua Worldwide

OmniLingua Inc. and OETTLI S.A. Lan-
guage Management Solutions have con-
solidated to form OmniLingua Worldwide, 
LLC. Effective January 1, 2008, the agree-
ment will create a single corporation. The 
new global entity is the culmination of 
a three-year alliance between the two 
companies. The blending of operational 
systems will allow for the joint use of the 
OTIS System — which stands for OmniLin-
gua Translation and Information System 
— an enterprise-class technology system 
designed to implement and manage a uni-
form workfl ow process for all clients.
OmniLingua Inc.OmniLingua Inc. twilliams@omnilingua.com 
www.omnilingua.com
OETTLI S.A. Language Management SolutionsOETTLI S.A. Language Management Solutions
info@oettli.com, www.oettli.com

PROMT partners with Avanquest
PROMT, a provider of automated transla-

tion software, has announced a partnership 
agreement with global software publisher 
Avanquest to market @promt automated 
translation software. In accordance with the 
agreement, Avanquest BVRP Software will 
market the @promt 7.8 family of products 
in France, including support for translations 
to and from French and English, Spanish, 
German and Russian, and in Spain with sup-
port for translations to and from Spanish 
and English, French, German and Russian.
PROMTPROMT info@e-promt.com, www.e-promt.com
Avanquest BVRP SoftwareAvanquest BVRP Software
info@avanquest.com, www.bvrpsoftware.com

Welocalize to participate 
in Alchemy program

Alchemy Software Development Ltd., 
creators of visual localization technology, 
and Welocalize, a provider of integrated 
globalization services, have announced that 
Welocalize will participate in the Alchemy 
LSP Gold program, a program designed to 
address the needs of language service pro-
viders in their current and future technol-
ogy strategies.
Alchemy Software Development Ltd.Alchemy Software Development Ltd. 
info@alchemysoftware.ie
www.alchemysoftware.ie
WelocalizeWelocalize info@welocalize.com
www.welocalize.com

Language Weaver and 
across develop software package

Language Weaver, a software company 
developing enterprise software for the 
automated translation of human languages, 
and across Systems GmbH, a provider of 
corporate translation management systems, 
are developing a specially-priced, bundled 
software package. across is providing the 
Language Server platform, while Language 
Weaver is providing a statistical transla-
tion system for German to/from English, 
customized for companies in the industrial 
manufacturing industries. Release of the 
product is planned for general delivery in 
the fi rst quarter of 2008. It will be mar-
keted by across Systems internationally. 

The companies plan to develop additional 
software packages for other domains and 
additional languages in 2008.
Language WeaverLanguage Weaver
info@languageweaver.com
www.languageweaver.com
across Systems GmbHacross Systems GmbH
info@across.net, www.across.net

MultiTrans selected 
by Procter & Gamble

MultiCorpora R&D Inc., a provider of mul-
tilingual asset management solutions, has 
announced that Procter & Gamble (P&G), 
a provider of consumer goods, has selected 
MultiTrans to help with its multilingual needs. 
P&G explored various methods for improv-
ing the way it utilized its linguistic resources 
in order to support growing product lines 
and to respond to a growing demand for 
multilingual communication.
MultiCorpora R&D Inc.MultiCorpora R&D Inc. 
info@multicorpora.com
www.multicorpora.com

Translations.com translates 
DiscoverAmerica.com

Translations.com, a provider of tech-
nology-enabled language solutions, has 
been contracted as the translation ser-
vices provider for DiscoverAmerica.com. 
Through a cooperative agreement with the 
US Department of Commerce, the Travel 
Industry Association (TIA) was tasked with 
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developing and marketing the website that 
will provide important travel information 
to visitors from the top fi ve inbound mar-
kets: Mexico, Canada, the United Kingdom, 
Germany and Japan.

The TIA will provide content on US ter-
ritories, states and destinations/attractions 
in fi ve languages — English, German, Span-
ish, Japanese and French. To be launched 

in March 2008, DiscoverAmerica.com will 
also include booking tools, a travel agent 
directory, offi cial entry information and an 
interactive US map.
Translations.comTranslations.com info@translations.com 
www.translations.com

SDL XML-based solution 
follows PIM standard

SDL International, a provider of global 
information management solutions, has 
completed the fi rst new product approval 
in 24 languages for client GlaxoSmithKline, 
following the European Medicines Agency 
new Product Information Management 
(PIM) standard. Wyeth Research Europe has 
also contracted SDL for these services.

PIM defi nes an electronic XML-based 
submission process that promises to both 
reduce the complexity of communication 
between regulator and applicant for each 
submission and to improve the time (pre-
dictability) from submission to decision. The 
regulatory procedure demands a fi ve-day 
window between the moment the initial 
opinion is received (submitted in English) 
and when the company’s specialists have 
to fi nalize the product information into an 
additional 23 different languages. 
SDL InternationalSDL International 
nbogle@sdl.com, www.sdl.com

]project open[ chosen by Qabiria
]project-open[, a developer of open-

source-based project management soft-
ware, was chosen by start-up company 
Qabiria — offering management consult-
ing for companies in the translation sector 
— to provide an enterprise resource plan-
ning system to a small company wanting 
to maintain minimal overhead.
]project-open[]project-open[  www.project-open.com
QabiriaQabiria www.qabiria.com

WhP, LSA become Idiom 
Partner Program members

Idiom Technologies, Inc., a supplier of soft-
ware-as-a-service and on-premise server-
based globalization management systems, 
has named WhP as its newest LSP Platinum 
Partner. WhP, a provider of localization solu-
tions for worldwide content deployment, 
achieved the status due to its commitment to 
make WorldServer a key part of an integrated 
solution for its global customer base.

Language Services Associates (LSA), a 
language service provider, has joined the 
Idiom LSP Partner Program as an Advan-
tage member. LSA has determined that 
WorldServer is the next technology step in 

a 16-year history of providing language ser-
vices that run the gamut from immediate, 
on-demand, over-the-phone interpreting to 
carefully planned multilingual multimedia 
productions.
WhPWhP info@whp.fr, www.whp.fr
Language Services AssociatesLanguage Services Associates
sales@lsaweb.com, www.lsaweb.com
Idiom Technologies, Inc.Idiom Technologies, Inc. 
info@idiominc.com, www.idiominc.com

across and AIT collaborate
across Systems GmbH and Applied Infor-

mation Technologies AG (AIT) have entered 
into a strategic partnership. AIT is the 
manufacturer of Visual Localize, a product 
that translates software interfaces. The 
across Language Server is a central plat-
form for all corporate language resources 
and translation processes. By connecting 
Visual Localize with the across Language 
Server, central language resources can now 
be used for software localization and inte-
grated into a single work environment for 
translation projects.
across Systems GmbHacross Systems GmbH 
info@across.net, www.across.net
Applied Information Technologies AGApplied Information Technologies AG 
info@visloc.com, www.visual-localize.com

Grupo Santander/ISBAN selects Tek
Tek Translation International S.A., a pro-

vider of globalization solutions, has been 
selected by Grupo Santander S.A. to provide 
enterprise-wide automation of the bank’s 
Localization Factory. Working with Santand-
er’s ISBAN (Ingeniería de Software Bancario 
S.L.) unit, Tek will provide translation services 
and web-based technology to allow ISBAN to 
streamline and centrally manage localization 
projects for all Grupo Santander 14 distinct 
operating companies.
Tek Translation International S.A.Tek Translation International S.A.
tekinfo@tektrans.com, www.tektrans.com

Wipro offers modernization 
with Relativity Technologies

Wipro Technologies, a provider of solutions 
for modernizing enterprise applications, has 
signed an agreement with Relativity Tech-
nologies, Inc., developers of a software plat-
form designed to increase the performance 
of applications that automate core business 
operations. Enterprise application modern-
ization allows organizations to align infor-
mation technology and business processes 
with their strategic requirements. Wipro will 
modernize and optimize clients’ operations 
through processes and technologies built 
on Relativity Technologies’ Modernization 

Contact: publication_m@cpsl.com
and CPSL will offer a translation
test free of charge.
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Workbench soft ware platform.
Wipro TechnologiesWipro Technologies 
srinivas.ramsagar@wipro.com
www.wipro.com

Alpha CRC education project
Alpha CRC Ltd., a localization services 

provider, was commissioned in July 2007 by 
Espresso, an educational broadband content 
company, to translate over 420 videos into 
Swedish. The videos are aimed at primary 
school children aged between four and 
eleven and are uploaded to a server supplied 
by Espresso and located at certain primary 
schools in the United Kingdom.
Alpha CRC Ltd.Alpha CRC Ltd. 
info@alphacrc.com, www.alphacrc.com

MultiCorpora embeds 
D.O.G. QA technology

MultiCorpora R&D Inc., a provider of 
multilingual asset management solutions, 
and D.O.G. GmbH, creators of ErrorSpy, 
have announced a strategic alliance for 
MultiTrans to embed ErrorSpy’s quality 
assurance (QA) technology to deliver QA 
for MultiCorpora’s upcoming release of 
MultiTrans 4.3. For the new release Multi-
Corpora has fully integrated the QA tool 
into MultiTrans and has rebranded it as 
MultiTrans QA Agent.
MultiCorpora R&D Inc.MultiCorpora R&D Inc. 
info@multicorpora.com
www.multicorpora.com
D.O.G. (Dokumentation ohne Grenzen) GmbHD.O.G. (Dokumentation ohne Grenzen) GmbH 
info@dog-gmbh.de, www.dog-gmbh.de

HP Indigo uses Alchemy CATALYST
HP Indigo, an on-demand digital print-

ing service provider, recently integrated 
Alchemy CATALYST 7.0 into its localization 
process. Alchemy Software Development 
Ltd. is the developer of Alchemy CATALYST 
and Alchemy Language Exchange.
Alchemy Software Development Ltd.Alchemy Software Development Ltd. 
info@alchemysoftware.ie
www.alchemysoftware.ie

thebigwordGroup enters
media translation space

thebigwordGroup was contracted by MTV 
Europe to translate the MTV Europe Music 
Awards’ editorial for online and mobile as 
well as the live award results as they came 
through, totaling approximately 221,435 
words in 12 languages. The show aired on 1 
November 2007 and allowed viewers to learn 
about the show as well as receive live updates 
translated into their native languages.

Forbes.com recently contracted thebig-
wordGroup to help translate content on a 
global scale. With a network of translators 
working in 150 languages across 77 coun-
tries, thebigwordGroup can use its resources 
to translate embargoed news or live news 
that needs to be distributed quickly to dif-
ferent outlets.
thebigwordGroupthebigwordGroup info@thebigword.com 
www.thebigword.com

Marketing consultancy opens 
3D Marketing Communications & Con-

sulting, a consultancy providing business 

and marketing solutions to technology and 
services providers, has opened for business. 
The company is showcasing the diversity of 
its offerings using one of its new solutions 
— On-Demand Video Mentoring. The on-
demand video series is tailored to small-to-
medium-sized enterprise company owners 
who are handling marketing functions on 
their own, or senior marketing profession-
als for medium-and-large-sized enterprise 
companies looking for marketing solutions.
3D Marketing Communications & Consulting3D Marketing Communications & Consulting
sdaggett@3d-marcom.com
www.3d-marcom.com

Financial

Lionbridge third quarter results
Lionbridge Technologies, Inc., has reported 

fi nancial results for the quarter ending 
September 30, 2007. Financial and business 
highlights for the third quarter include a 
revenue increase of $111.5 million, up $3.6 
million from the quarter ending September 
30, 2006. The company provided updated 

Discover 
Outsourcing

www.moraviaworldwide.com

AMERICAS      EUROPE      IRELAND      CHINA      JAPAN
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revenue expectations for the fourth quarter 
with estimated revenue of $107 to $111 
million, refl ecting its traditional fourth quar-
ter seasonality. Its preliminary outlook for 
revenue growth for fi scal year 2008 is an 
estimated top-line growth of 6% to 10% 
over expected fi scal year 2007 revenue.
Lionbridge Technologies, Inc.Lionbridge Technologies, Inc. 
info@lionbridge.com, www.lionbridge.com

People

Elanex adds general manager
Elanex, Inc., a language translation services 

and technology company, has announced 
that Adam Wooten has joined the company 

as general manager for its US locations. 
Wooten is an experienced veteran of the 
translation and localization industries. He is 
also an adjunct professor at the Monterey 
Institute of International Studies in Califor-
nia where he teaches a course on translation 
technology.
Elanex, Inc.Elanex, Inc. 
info@elanex.com, www.elanex.com

BEC adds to DTP team
Beijing E-C Translation Ltd. (BEC), a local-

ization and translation service provider, has 
expanded its desktop publishing (DTP) team 
with the addition of fi ve new members. This 
expansion is in addition to three members 

added earlier in 2007. With more than 30 
full-time DTP specialists, BEC’s capacity for 
DTP service has increased to 20,000 pages 
per month in more than 40 languages.
Beijing E-C Translation Ltd.Beijing E-C Translation Ltd. 
service@e-cchina.com, www.e-cchina.com

Symbio president becomes CEO
The Symbio Group, a provider of soft-

ware development, testing and globaliza-
tion outsourcing services, has named Jacob 
Hsu chief executive offi cer (CEO). Hsu was 
named president in March 2007. Hsu fi lls 
the CEO position previously held by Richard 
Lee, who has become the vice chairman.
Symbio GroupSymbio Group info@symbio-group.com 
www.symbio-group.com

LTC increases sales 
and marketing team

The Language Technology Centre Ltd. 
(LTC), a developer of language technology 
solutions, has added three new members to 
its sales and marketing team. The growth is 
attributed to a successful year for the com-
pany in which it saw the launch of LTC Worx 
and a new website. The additional staff will 
also allow the company to pursue its expan-
sion of operations in the United States.
The Language Technology Centre Ltd.The Language Technology Centre Ltd.
info@langtech.co.uk, www.langtech.co.uk

Products

MultiTrans 4.3
MultiCorpora R&D Inc., a provider of 

multilingual asset management solutions, 
has released version 4.3 of MultiTrans. 
Designed to provide integrated access to 
external collaborators, new features provide 
online, secure and interactive connections 
to an organization’s multilingual assets. 
Updates include an Alignment Server that 
allows new translations to be added to 
TextBases without manual intervention; 
shorter project completion times are pos-
sible with the new (server-based) Team 
Module that supports auto-propagation; 
integration with a quality assurance tool; 
improved analysis reporting; and a German 
interface.
MultiCorpora R&D Inc.MultiCorpora R&D Inc. 
info@multicorpora.com
www.multicorpora.com

Acapela’s Infovox Desktop
Acapela Group, a speech solutions pro-

vider, has developed the next version of 
Infovox Desktop. The latest version is now 
fully compatible with both Windows XP and 

Streamline the translation workflow and 
automate the human translation process 
to minimize costs.

50+ language pairs
Desktop and server solutions
New and intuitive Translation Toolbar is
always available on the desktop
New Dictionary Lookup provides instant 
access to SYSTRAN, Larousse and 
Chambers dictionaries
Enhanced customization tools to manage 
dictionaries, TMs, post-editing, and QA

Optimize translations. 
Increase productivity. 

Cost-effective.

Visit us online at 
www.systransoft.com

SYSTRAN Premium 
Translator 6
SYSTRAN Premium 
Translator 6

NEWV6
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Windows Vista. Multilingual voice packages 
have been created to meet the demands of 
Swiss and Belgian users. Additional features 
also include braille text on the software 
DVD. Using the product’s lexicon feature, 
customers can personalize the pronuncia-
tion of any word, group of words or even 
complete sentences to meet their own 
requirements.
Acapela GroupAcapela Group www.acapela-group.com

Lingoport Globalyzer Diagnostics
Lingoport, a provider of software inter-

nationalization tools and services, has 
completed its development of Globalyzer 
Diagnostics, a new means of assessing 
source code readiness for global markets. 
Globalyzer Diagnostics enables software 
professionals to quantify the scope of their 
code’s internationalization challenges. It 
provides a health check of source code 
across several critical problem areas that 
often impede localization success.
Lingoport, Inc.Lingoport, Inc. 
info@lingoport.com, www.lingoport.com

SDL Passolo 2007
SDL International, a provider of global 

information management solutions, has 
announced the release of SDL Passolo 2007 
— a software localization tool tightly inte-
grated with SDL Trados 2007 to maximize 
leverage of translation memories through-
out the different phases of a software 
localization process such as user interface, 
help and documentation. SDL Passolo 2007 
supports .NET 3.0.
SDL InternationalSDL International
nbogle@sdl.com, www.sdl.com

Nisus Writer Pro 1.0.2 
and Writer Express 3.0.1

Nisus Software, Inc., a developer of text 
and productivity tools for the Macintosh, 
has updated versions of two products 
— Nisus Writer Pro 1.0.2 and Nisus Writer 
Express 3.0.1. The updated versions include 
added Leopard compatibility, bug fi xes and 

Italian localization. For Nisus Writer Pro, 
the updated version also has a few new 
macro commands.
Nisus Software, Inc.Nisus Software, Inc. 
sales@nisus.com, www.nisus.com

Kilgray MemoQ v2.2
Kilgray Translation Technologies, a de -

veloper of translation productivity tools, 
has announced the release of version 2.2 
of its integrated localization environment 
MemoQ with support for the bilingual 
RTF format. Other improvements include 
improved handling of tagged formats such 
as XML, INX and MIF; a reworked document 
storage, allowing the handling of docu-
ments with over 10,000 segments; and 
improved whitespace handling in the case 
of double-byte languages.
Kilgray Translation TechnologiesKilgray Translation Technologies 
info@kilgray.com, www.kilgray.com

thebigwordGroup LanguageDirector
thebigwordGroup, a global translation ser-

vices company, has launched the Language-
Director platform, a translation management 
system that integrates technology, people 
and processes into one solution. A modular 
design offers three versions: Standard, Enter-
prise and Advanced. LanguageDirector users 
can direct their own translation projects 
from three core components of functional-
ity — access to language services, project 
control, and visibility as well as industry-rec-
ognized language technology. 
thebigwordGroupthebigwordGroup info@thebigword.com 
www.thebigword.com

Resources

Ccaps launches interactive blog
Ccaps Translation and Localization has 

launched a new corporate blog called “The 
Localization Highway.” The new blog is a 
joint initiative of its employees, who are also 
responsible for the content, maintenance 
and improvement of the corporate commu-
nication tool. The blog interface is bilingual 
— Brazilian Portuguese and English — and 
select articles will be featured in both lan-
guages. The contributors range from Ccaps 
staff to invited guests, and the company 
encourages contributions from all walks of 
the translation and localization market.

Topics to be featured include event re -
views; information on new tools; processes 
and technology in general; localization 
trivia; website, blog and book recommen-
dations; language curiosities; tips on effec-
tive localization; and internationalization 

and globalization information.
Ccaps Translation and LocalizationCcaps Translation and Localization 
info@ccaps.net, www.ccaps.net

Canadian standard guide 
for community interpreters

A cross section of representatives from 
public and private sector organizations 
has announced the publication of the First 

www.net-translators.com
+ 9 7 2 - 3 - 5 3 3 - 8 6 3 3
s a l e s@n e t - t r a n s l a t o r s . c om

Your Gateway to the World
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Over 60 languages
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National Statement of Standards to Guide 
the practice of Community Interpreters in 
Canada. The fi rst of its kind in Canada, the 
guide is designed to provide a framework 
on which to build the standards and com-
petencies of spoken language interpreters 
who work in the social service, legal and 
health-care sectors across the country.

The creators of the guide recognize that 
it will take time for all community inter-
preter practitioners to attain the standards 
outlined in the framework, but see it as a 
fi rst step towards the eventual recognition 
of the importance of standards and the 
professional accreditation of community 
interpreters in Canada.
Healthcare Interpretation NetworkHealthcare Interpretation Network 
policy@healthcareinterpretationnetwork.ca
www.healthcareinterpretationnetwork.ca

ELRA adds resources
The European Language Resources Associ-

ation (ELRA) has added speech resources and 
lexicons to its catalogue. The ELRA-S0244 
Japanese Speecon database is comprised of 
the recordings of 556 adult Japanese speak-
ers and 51 child Japanese speakers.

The ELRA-L0084 Macedonian Morpho-
logical Lexicon (MACPLEX) is comprised of 
two dictionaries: a dictionary of lemmas 
(over 80,000 entries) and a dictionary of 
word forms (over 1,300,000 entries). Mor-
phological information is available for each 
entry. The lexicon is available in Unicode.

The following lexicons are provided in 
XML format and may include phonetic 
transcriptions in SAMPA: the ELRA-S0245 
LC-STAR German Phonetic lexicon; the 
ELRA-S0246 LC-STAR German Phonetic 
lexicon in the Touristic Domain; the ELRA-
S0247 LC-STAR Standard Arabic Phonetic 
lexicon; the ELRA-S0248 LC-STAR English-
German Bilingual Aligned Phrasal lexicon; 
the ELRA-S0249 TC-STAR English Training 
Corpora for ASR: Transcriptions of EPPS 
Speech; the ELRA-S0250 TC-STAR Eng-
lish-Spanish Training Corpora for Machine 
Translation: Aligned Final Text Editions of 
EPPS; the ELRA-S0251 TC-STAR English 
Training Corpora for ASR: Recordings of 
EPPS Speech; ELRA-S0252 TC-STAR Span-
ish Training Corpora for ASR: Recordings of 
EPPS Speech; ELRA-S0253 TC-STAR English 
Test Corpora for ASR; and ELRA-S0254 TC-
STAR Spanish Test Corpora for ASR.
ELRA/ELDAELRA/ELDA mapelli@elda.org, www.elda.org

OASIS eGov Member Section
Interoperability in the public sector is the 

focus of a new effort at the OASIS open 
standards consortium. Representatives from 
local, national and international agencies, 
as well as technology providers and systems 
integrators, have come together to form 
the OASIS eGovernment (eGov) Member 
Section. The group will assess interoperabil-
ity frameworks of relevance to the public 
sector and promote more inclusive and 

citizen-centered eGov initiatives through 
the adoption and implementation of open 
standards.
OASISOASIS
info@oasis-open.org, www.oasis-open.org

Sajan white paper available
Sajan, Inc., a language translation tech-

nology and services provider, has published 
a white paper written by the Gilbane 
Group. The white paper, “Quality In, Quality 
Out: The Value of Technology in the Global 
Content Life Cycle,” focuses on the qual-
ity of the global content life cycle — from 
authors, translators and project managers.
Sajan, Inc.Sajan, Inc. 
productsales@sajan.com, www.sajan.com
The Gilbane GroupThe Gilbane Group 
editor@gilbane.com, www.gilbane.com

Lingoport study results
Lingoport, Inc., a provider of software 

internationalization tools and services, has 
announced the results of an industry-wide 
study that examines readiness on the part 
of clients and localization service providers 
(LSPs) to implement internationalization 
de vel opment projects. LSPs were asked 
about the scope and variety of services they 
offered. Although 81.3% of clients asserted 
deep experience with internationalization, 
LSPs claim that one-third of clients have 
low or no understanding of it. The survey 
also determined that clients can expect 
only 11% of LSPs to be equipped to pro-
vide comprehensive support. The majority 
of their services is limited to testing and 
assessments.
Lingoport, Inc.Lingoport, Inc. 
info@lingoport.com, www.lingoport.com

Services

SDL TRADOS Certifi cation 2007
SDL International, a provider of global 

information management solutions, has 
launched SDL TRADOS Certifi cation 2007 to 
provide the opportunity for corporations, 
translation agencies and freelance transla-
tors to demonstrate their expertise of SDL 
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Trados 2007. The program incorporates three 
levels of certifi cation to allow professional 
translators to choose the level of certifi ca-
tion that most suits their requirements.
SDL InternationalSDL International
nbogle@sdl.com, www.sdl.com

Beijing E-C Translation 
freelance portal 

Beijing E-C Translation Ltd. (BEC), a local-
ization and translation service provider, has 
unveiled the freelance portal release of its 
self-developed Project Management System. 
After one year of successful operation, the 
freelance portal provides a point for BEC’s 
freelancers to real-time access this internal 
system to get project assignments, make 
delivery and check the related information. 
The web-based system is software that was 
customized specially for BEC’s own project 
management process to offer a combination 
of functionality in project, resource and cli-
ent information, and fi nance management.
Beijing E-C Translation Ltd.Beijing E-C Translation Ltd. 
service@e-cchina.com, www.e-cchina.com

Yahoo! localized for India
Yahoo! India has announced the avail-

ability of Yahoo! Mail in Hindi. Yahoo! Mail 
Classic now has the option to write and 
read e-mail in Hindi.

Yahoo! Messenger has also introduced a 
new web-based version of its instant messag-
ing service. It will allow users to chat in nine 
Indian languages: Malayalam, Hindi, Kan-
nada, Tamil, Telugu, Punjabi, Bengali, Marathi 
and Gujarati. Users can switch among these 
languages along with English.
Yahoo!Yahoo! www.yahoo.com

Yamli.com converts English to Arabic
Language Analytics LLC, a developer of 

transliteration technologies, has unveiled 
Yamli.com, a web-based tool that empow-
ers users to access and use the Arabic web. 
Yamli.com allows users to convert English 
characters into Arabic words. The initial 
release encompasses two tools: Yamli 
Search for searching the web using Arabic 
keywords with Google and Yamli Editor for 
writing Arabic text that can then be copied 

into any electronic medium.
Language Analytics LLCLanguage Analytics LLC 
info@yamli.com, www.yamli.com

Want timely news?
Subscribe to our free biweekly 

electronic newsletter at
www.multilingual.com/news

Not receiving your news?
If you have subscribed to the 

newsletter but aren’t 
receiving your copy, 

make sure that you have added 
the e-mail address

news@multilingual.com
to your address book and/or 

cleared it through 
your company’s fi rewall.

While the lion’s share of localization companies are reducing 
headcount in North America and Europe, we’re hiring 

in many cities around the world (including New York). If you are a
localization professional interested in joining a winning team, send 
us your resume today at winningteam@translations.com.

NEW YORK
IF YOU CAN MAKE IT HERE...
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January

Content Week 2008
January 28-February 1, 2008, in San Diego, California USA. 

International Quality and Productivity Center 
info@iqpc.com, www.iqpc.com/us/cw08

CustomerCentric Selling Workshop
January 30-February 1, 2008, in Krakow, Poland. 

Common Sense Advisory, info@commonsenseadvisory.com
http://commonsenseadvisory.com/training/customer_centric.php

February

6th International ITA Conference
February 5-6, 2008, in Jerusalem, Israel. 

Israel Translators Association, conf@ita.org.il, http://ita.org.il

14th Annual GSTI Job & Internship Fair
February 22, 2008, in Monterey, California USA. 

Monterey Institute Graduate School of Translation and Interpretation,  
jwood@miis.edu, http://translate.miis.edu

LangTech 2008
February 28-29, 2008, in Rome, Italy. 

Consiglio Nazionale delle Ricerche/Istituto di Linguistica Computazionale
secretariat@langtech.it, www.langtech.it

March

AIIM International Exposition & Conference 
March 3-6, 2008, in Boston, Massachusetts USA. 

Questex Media Group, Inc., jmarcus@questex.com, www.aiimexpo.com

Translation World
March 11-13, 2008, in Montréal, Québec, Canada. 

AILIA, The Localization Institute, MultiLingual Computing, Inc.
info@translationworld.com, www.translationworld.com

Content Convergence & Integration 2008
March 12-14, 2008, in Vancouver, British Columbia, Canada. 

Strategy A Consulting Group, Inc., lhaussler@strategya.ca
http://convergence.confabb.com/conferences/cci2008

ELIA Networking Days 4
March 13-16, 2008, in Paris, France. 

European Language Industry Association Ltd.
info@elia-association.org, www.elia-association.org/index.html?_
id1=59&_id3=A5370&_id4=22&_id5=0

LATA 2008
March 13-19, 2008, in Tarragona, Spain. 

Research Group on Mathematical Linguistics, carlos.martin@urv.cat 
http://grammars.grlmc.com/LATA2008/index.html

Localization Certifi cation Program: Europe
March 31-April 2, 2008, in Marseille, France. 

CSU, Chico Center for Regional and 
Continuing Education and Research Foundation 
rce@csuchico.edu, http://rce.csuchico.edu/localize

April

Project Management Certifi cation Program: Europe
April 3-4, 2008, in Marseille, France. 

CSU, Chico Center for Regional and 
Continuing Education and Research Foundation 
rce@csuchico.edu, http://rce.csuchico.edu/localize

ATISA IV 
April 3-5, 2008, in El Paso, Texas USA. 

American Translation and Interpreting Studies Association 
http://ia.utep.edu/Default.aspx?tabid=46232

May

ALC 2008 Annual Conference
May 13-17, 2008, in San Francisco, California USA. 

Association of Language Companies
bmclean@alcus.org, www.alcus.org

LREC 2008 
May 26-June 1, 2008, in Marrakech, Morocco. 

European Language Resources Association
lrec@lrec-conf.org, www.lrec-conf.org/lrec2008

First International Conference in LSP 
May 27-29, 2008, in Eljadida, Morocco. 

Cross-cultural Communication and 
Translation Studies Research Group  
lsp-ts2008@hotmail.com, www.ucd.ac.ma/lsp-ts2008/english

June

STC 55th Annual Conference and EXPO 
June 1-4, 2008, in Philadelphia, Pennsylvania USA. 

Society for Technical Communication
stc@stc.org, www.stc.org/55thConf/index.asp

Localization World Berlin 2008 
June 9-11, 2008, in Berlin, Germany. 

Localization World Ltd.
info@localizationworld.com, www.localizationworld.com

Localization Certifi cation Program: North America
June 16-18, 2008, in St. Louis, Missouri USA. 

CSU, Chico Center for Regional and 
Continuing Education and Research Foundation 
rce@csuchico.edu, http://rce.csuchico.edu/localize

Gilbane Conference San Francisco 2008
June 18-20, 2008, in San Francisco, California USA. 

The Gilbane Group, info@lighthouseseminars.com, http://gilbanesf.com

Project Management Certifi cation Program:
North America

June 19-20, 2008, in St. Louis, Missouri USA. 
CSU, Chico Center for Regional and 
Continuing Education and Research Foundation 
rce@csuchico.edu, http://rce.csuchico.edu/localize

C
alendar

www.multilingual.com  January/February 2008  MultiLingual |

18-19 STAR AD -Calendar #93.indd19 1918-19 STAR AD -Calendar #93.indd19   19 12/19/07 12:57:13 PM12/19/07   12:57:13 PM

mailto:carlos.martin@urv.cat
http://www.elia-association.org/index.html?_id1=59&_id3=A5370&_id4=22&_id5=0
http://www.elia-association.org/index.html?_id1=59&_id3=A5370&_id4=22&_id5=0
mailto:info@elia-association.org
http://rce.csuchico.edu/localize
mailto:rce@csuchico.edu
http://gilbanesf.com
mailto:info@lighthouseseminars.com
http://rce.csuchico.edu/localize
mailto:rce@csuchico.edu
http://www.localizationworld.com
mailto:info@localizationworld.com
http://www.stc.org/55thConf/index.asp
mailto:stc@stc.org
http://www.ucd.ac.ma/lsp-ts2008/english
mailto:lsp-ts2008@hotmail.com
http://www.lrec-conf.org/lrec2008
mailto:lrec@lrec-conf.org
http://www.alcus.org
mailto:bmclean@alcus.org
http://ia.utep.edu/Default.aspx?tabid=46232
http://rce.csuchico.edu/localize
mailto:rce@csuchico.edu
http://www.multilingual.com
http://rce.csuchico.edu/localize
mailto:rce@csuchico.edu
http://grammars.grlmc.com/LATA2008/index.html
http://convergence.confabb.com/conferences/cci2008
mailto:lhaussler@strategya.ca
http://www.translationworld.com
mailto:info@translationworld.com
http://www.aiimexpo.com
mailto:jmarcus@questex.com
http://www.langtech.it
mailto:secretariat@langtech.it
http://translate.miis.edu
mailto:jwood@miis.edu
http://ita.org.il
mailto:conf@ita.org.il
http://commonsenseadvisory.com/training/customer_centric.php
mailto:info@commonsenseadvisory.com
http://www.iqpc.com/us/cw08
mailto:info@iqpc.com


R
ev

ie
w

s

20 || MultiLingual  January/February 2008 editor@multilingual.com

SS

SDL Passolo 2007

Reviewed by Angelika Zerfaß 
New features show translators more information

SDL Passolo 2007, developed by PASS Engineering, 
Germany, is a tool specialized on localizing software-
related fi le formats. It supports formats such as ex-
ecutable programs, resource fi les and XML-based fi les 
and can handle translation into many Asian and right-
to-left running languages such as Arabic and Hebrew.

The tool can be used by the developer/project manager to test 
fi les for localizability (pseudo-translation; checks, for example, if 
the target script can be displayed correctly and if all controls are 
capable of accommodating the translated strings, even if they 
expand in height or length) and to prepare the fi les by hiding or 
locking non-translatable parts.

For translation, the tool will extract the translatable text strings 
into a translation list. During translation, SDL Passolo 2007 shows 
menus, dialogs and icons in a WYSIWYG editor to give the local-
izer as much context as possible. It can also be used together with 
other translation memory (TM) tools, retrieving matches from the 
TM system as well as from terminology components of these TM 
systems. There are interfaces with SDL Trados Translator’s Work-
bench, STAR Transit, across and MemoQ; and, as SDL Passolo’s 
API is freely available, anyone who needs to connect to SDL Pas-
solo 2007 can program the interface for that. If an interface is 
not available, then data exchange via TMX or glossaries is always 
another option.

Version 6 of PASSOLO brought, for example, a way to visually 
translate HTML fi les or the support for .NET 1x to 2.0. SDL Passolo 
2007 now offers support for .NET 3 with its new resource format 
eXtensible Application Markup Language (XAML); a tighter integra-
tion with SDL Trados tools, as SDL Passolo 2007 has joined the SDL 
tool set; and a new way of handling repetitions in large projects.

Angelika Zerfaß, an independent 
consultant and trainer for translation tools 

and localization-related processes, is 
a member of the MultiLingual editorial board.

SDL Passolo 2007. PASS Engineering, SDL International. 
Windows 2000/XP/Vista. Professional Edition (standalone) 
€1740/$2350; Team Edition (standalone, can create translation 
bundles for external translators) from €3240/$4350. Translator 
Edition (can open translation bundles from Team Edition) free.

If the user wants to localize .NET fi les, the corresponding 
framework needs to be installed separately. SDL Passolo 2007 
offers installation of .NET 1, 2 and 3 in its installer.

New resource formats in .NET 3
Living in the same city as a tools provider has its advantages. 

You get to see the new developments at an early stage, and you 
can just drop by for a cup of really good cappuccino. When I 
fi rst saw the new possibilities that .NET 3 offered for the design 
of user interfaces, I was impressed at the visual display that SDL 
Passolo 2007 offered for this new resource format. 

.NET 3 is an addition to .NET 2 and comes with its own resource 
format XAML. XAML documents are well-formed XML documents 
that describe the user interfaces and where user-interface items 
are individually tagged. XAML documents get compiled into 
Binary Application Markup Language that then gets embedded 
into the assembly as a resource. XAML was developed for use 
with Windows Presentation Foundation (WPF). WPF makes it pos-
sible to have a unifi ed API for documents, user interface, graphics 
and media and therefore to integrate all those in one application. 
XAML allows for the import of design ideas into the development 
environment. The user interfaces can be designed in a much more 
visual way now and taken into the application without loss or 
need for redesign.

To illustrate the structure of an XAML fi le, here is a small sample 
to create some text and a button:

<FlowPanel xmlns="http://schemas
.microsoft.com/2003/xaml">
 <Text>Hello World</Text>
 <Button>Click me!</Button>
</FlowPanel>
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Each element in an XAML fi le will result in a corresponding 

object being created at runtime. 
As well as creating objects, XAML 

also allows properties to be set on those 
objects — gradients of different colors, 
for example — thus making new and 
colorful designs possible, as in the “Click Me” button example.

The XAML fi les that the designers create are simply handed over 
to the developers, who will fi ll them with functionality. So, the 
goal of XAML is the exchange of user interface designs without 
the loss of information or the need to redesign a nice layout from 
the designer within the application.

Since I am not a developer — or one who has to provide a tool 
that shows the localizer what to localize — this description of .NET 
3 and XAML is probably a little simplistic. I am sure that there are 
many challenges with this new format and that still more will 
come in the future. But from what I have seen so far, SDL Passolo 
2007 seems to deal nicely with this new resource format.

For an example, see the illustration “Visual capabilities with an 
XAML project.” 

Tighter integration with SDL Trados tools 
There has been an integration with Translator’s Workbench 

and MultiTerm for some time already, which has been intensi-
fi ed since PASSOLO joined the SDL tool environment about six 
months ago. 

The connection with Workbench and MultiTerm allows for 
the lookup of sentences from the translation memory (TM) and 
terminology from the MultiTerm database, while translating in 
SDL Passolo 2007 itself. This means that you could use several 
different data repositories at the same time. With SDL Passolo 
2007 this interface has become even easier to use. All that is 
needed is for Translator’s Workbench to be installed and to be 
connected to the MultiTerm database as well as the activation 
of some checkboxes within SDL Passolo 2007’s setup for the 
Trados add-in. There are two different add-ins — one for Trados 
up to version 2006 and one for the new SDL Trados 2007. Both 
tools can be used for retrieving and storing segments and terms 
from within SDL Passolo 2007. During translation in SDL Pas-
solo 2007, Workbench will then be called automatically for each 
segment as well as MultiTerm via the term recognition feature.

Terminology recognition with MultiTerm
SDL Passolo 2007 has adopted the red overhead line that marks 

terminology coming from MultiTerm. It is also used to mark terms 
coming from SDL Passolo 2007’s own glossaries, thereby making 
terminology lookup look the same, regardless from which source 
the term comes. 

Term pairs can even be sent to MultiTerm by marking the terms 
in source and target and sending the translation to the TM and 
the MultiTerm database with “store translation.” So, you can store 
string pairs in a TM and term pairs in MultiTerm or in an SDL 
Passolo 2007 glossary. 

Although the tighter integration with SDL Trados tools is a very 
obvious development, it is good to see that this kind of integration 
can happen so quickly and that SDL Passolo 2007 remains open for 
interfaces with any other tool that needs to be connected. The API is 
available for tools providers to use and develop their own interfaces.

Handling of replicates (repetitions)
Repetitions are always tricky, especially when you need to split 

up your project among several translators. How do you make sure 
that the segments that come up repeatedly are always translated 
the same way — if they really need to be translated the same — and 
that none of the translators uses anything else?

Up to now, when translating a segment that thereafter came 
up repeatedly, PASSOLO would notify the user, when moving on 
to the next segment, that there were repetitions and asked if you 
automatically wanted them translated. But this can only happen 
within the package the translator has, not within the whole proj-
ect once it has been split up.

Now there are also so-called unifi ed replicates. This means that 
all but the fi rst occurrence of a repeated string will be accessible for 
translation and only this string will be counted in the statistics.

When the string list is updated (for example, when a translated 
package is loaded back into the project or when the target fi le is 
created), Project Maintenance lets you update all locked replicates 
with the translation that was made for the fi rst occurrence.

Repeated segments can, of course, also be unlocked during the 
preparation stage and only in the source text list so that, should 
they require a different translation after all, they are accessible for 
the translator. 

Visualization of text fi les
When localizing text fi les such as JavaScript or INI fi les, the local-

izer does not have a user interface that can be visualized for contex-
tual help but has to deal with individual text strings, and here only 
those extracted for translation. For these cases, SDL Passolo 2007 

Visual capabilities with an XAML project.

Term pair example.
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now offers a view of the text fi le, where, for example, the comments 
can also be shown so that the translator may get as much informa-
tion on the context as possible. 

Tagging
Inline tags that contain formatting information are shown as yel-

low tag elements during translation. The tags in SDL Passolo 2007 are 
consistent with the tags used in SDL Trados in order to achieve high 
match rates with segments coming from Translator’s Workbench. If 
need be, translatable contents within attributes in tags (here the pop-
up text that appears when you move your mouse over a graphic) can 
be translated by double-clicking the tag itself. The different attributes 
are listed, and the one containing translatable text is selected.

“Example of an HTML fi le” shows an HTML fi le, where a seg-
ment contains an image tag. Inside the image tag, the title attri-
bute contains translatable text.

Dealing with size limitations in embedded systems
Embedded systems — used, for example, in medical equipment, 

automobiles or consumer electronics such as mp3 players or com-
munication devices such as PDAs or mobile phones — pose a very 
diffi cult problem to localization, namely that of limited space for 
the display of text information. During localization, the translator 
needs to be constantly aware of the space he or she has for the 
translation. SDL Passolo 2007 now helps the translator with the 
Text Renderer to see how much space he or she really has and 
whether or not his or her translation is short enough for the avail-
able space. The available space is shown in pixels and turns red as 
soon as the translation is too long.

In preparation to use the Text Renderer, the user defi nes addi-
tional properties of the text strings such as maximum height and 
length as well as the font to be used for rendering. The Text Ren-
derer can also take into account width, length and font information 
if they are specifi ed in an XML fi le, for example.

Conclusion
With the new features in SDL Passolo 2007, I especially liked the 

fact that they try to show the translator as much information as 
possible about the strings he or she is translating. I was impressed 
with the way SDL Passolo 2007 renders the new designs that are 
possible with .NET 3 now, although I am sure that there is still a lot 

to implement when designers and developers are really starting to 
use all the possibilities .NET 3 offers. And for all its added function-
ality, SDL Passolo 2007’s user interface is still quite uncluttered and 
user friendly. When looking at the tools that now need to be made 
to “look and feel” as if they belonged to the same tool set, I can see 
a lot of work ahead for the developers. There are the terminology 
issues (repetitions in SDL Trados, replicates in SDL Passolo 2007), the 
different ways of setting up projects or the different user interfaces 
(TagEditor versus the table view of translation lists in SDL Passolo 
2007) to be consolidated. Let’s hope that SDL Passolo’s philosophy 
of a user-friendly user interface and easy-to-understand-and-use 
functionalities can be carried over into the world of SDL Trados tools 
and this upcoming consolidation of the tools.

Something I defi nitely would like to see in a future SDL Pas-
solo 2007 version is a client/server solution so that you have the 
option to either send packages to external translators or have 
them work online on your project, which so many TM tools offer 
already. And with the automation of translation processes with 
workfl ow systems in TM tools, the same could also be an idea for 
software localization tools — for example, setting up a project 
and having the pseudo-translation done with the project setup, 
or creating all translation lists — pre-translation and setup for 
repetition handling done in one.  M

Example of an HTML fi le.Example of a JavaScript fi le.

Text Renderer.

20-23 Reviews #93.indd 2220-23 Reviews #93.indd   22 12/19/07 12:58:08 PM12/19/07   12:58:08 PM

mailto:editor@multilingual.com


www.multilingual.com January/February 2008  MultiLingual || 23

Reviews

AAAll neat desks are neat in the same way, but each messy 
desk is messy in its own unique way. It often starts with 
preliminarily neat stacks of bills, mementos, reference 
books, periodicals, fl yers, coupons, writing implements 
— and soon enough the digital camera’s cord cannot 
be found under the debris of offi ce life, and the hand 
lotion and the staples and the Wyoming state quarter 
you’re saving for a friend and — you get the picture, and 
the picture is not something you’d like anyone else to 
see. Every now and then we have to sweep up our mess 
and fi le or toss it away, if only to fi nd the place to put 
the new project we’re working on.
Digital desktops have the double-edged property of being just 

about invisible. Turn off the computer, and the mess is gone. Turn 
it on again, though, and you are faced with a dismal bog of digi-
tal details stored in in-boxes and folder structures, common and 
private hard disks, podcasts and folders, and documents saved for 
later reading. As translators, we also manage terminology lists and 
tools, client preferences and ongoing input in other languages, 
many of us using alternative alphabets that make fi ling even more 
of a challenge. 

And many of us are beginning to suffer under this digital silt, 
which almost — but not quite — undoes the productivity promised 
by the computer’s capabilities. 

Mike Hurst wrote Bit Literacy as an overview for those of us 
(all of us) who came into the world of digital activity without 
the benevolent hand of a mentor who is as well-informed, caring 
and patient as the one who taught you how to read books, write 
reports, and keep your folders and backpack neat.

Bit literacy
Hurst defi nes “bit literacy” as “a set of skills for living and work-

ing with bits in a healthy and productive way.” If you have to 
ask where health fi ts into it, take a look at people straining over 
their portable devices in cafés and on vacations, note timestamps 
on e-mail (Midnight? After midnight? Before 5:00 a.m.?) — and 
count out the number of colleagues with repetitive strain injuries, 
vision diffi culties and frequent-fl yer cards for their chiropractors. 
Exhaustion and overuse tend to make the digital world a physical 
pain in the neck.

Hurst points out the problem, 
which is that bits are heavy, 
albeit not in the way that books 
are. “A laptop computer weighs 
the same whether it holds one 
e-mail or a thousand, but to the 

person who has to deal with all those e-mails, there is a big differ-
ence. . . . Bits weigh people down, mentally and emotionally, with 
incessant calls for attention and engagement.” Then he explains 

how to get the best of participation in 
the digital world.

The skills he provides are simple and 
are easily implemented. He advocates 
for an empty in-box — which is to 
be kept empty — and a meaningful 
combination of a calendar and to-do 
list. He goes over some extremely basic 
rules and conventions such as fi le-
naming conventions and fi le formats, 
but also covers topics that require fairly 
advanced skills, such as maintaining 
effectiveness and clarity in e-mail. 
Here’s a favorite of mine: “Avoid rela-
tive dates.” “Since you have no control 
over when the recipient opens the 
message, it’s essential to be clear when 
talking about time . . . if the recipient 
is in a different time zone, specify the 
time zone as well.”

Beyond the how-to skills, though, 
Hurst’s book provides a framework for the skills. Like the best 
kind of teacher, he is not pushing trivia or rules of thumb, but 
rather creating a context into which we can translate our real-
world habits.  

Linguistic associations
Isolated and far-fl ung, freelance translators have been among 

the fi rst to embrace the conveniences of bits over the intractability 
of pens and paper or even quill and parchment. Our habits date 
back to the early days of computing, and our silted systems cry 
out to be purged. Translators have e-mail databases that groan 
under dozens of thousands of messages stored in Byzantine fi l-
ing schemes or archived “just in case,” and barring back-ups, we 
often have documents in formats belonging to programs that 
cannot run on our operating systems.

More than many other professionals, freelance translators rely on e-
mailed documents for communication and orders, linguistic queries 

and camaraderie. By now, many of us are 
worn out by the attention expected by 
all the bits we’ve accumulated. While Bit 
Literacy was not written specifi cally for 
translators, every translator who uses a 
computer will fi nd something of value in 
this book.  M

Bit Literacy

Reviewed by Dena Bugel-Shunra
A guide for maintaining a ‘digital desktop’

Bit Literacy: Productivity 
in the Age of Information 
and E-mail Overload
by Mark Hurst. Good 
Experience Press, 
2007.192 pages, 
hardbound, $22.99.

Dena Bugel-Shunra has been a translator
 and writer since 1989. Her in-box has been 
down to zero consistently since June 2007. 
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Generally speaking, this alludes to what I’ve mentioned previ-
ously in this column in various contexts — the contention 
between the “global” and “local” viewpoints. A local market 
may have a clear expectation and tradition around a particular 
event or fact, and they — meaning the citizens but more often 
the government — will defend that traditional view against 
incursions by “global” information that might contradict. 
Historical content will draw out this distinction, perhaps more 

YYou’ve no doubt heard the well-known saying 
that goes something like this: “History is written 
by the victors.” This quotation, which has been 
attributed to George Orwell and many others 
stretching back to ancient Greece, rings of a 
certain truth in regards to the factual qualities of 
historical content. Mainstream historical records 
are often the perception of the winning side in the 
confl ict (be it militaristic, cultural or otherwise), 
but this never precludes some degree of a dis-
senting voice to be heard — that is, eventually the 
full story of what really happened seems to rise to 
the surface. Yet this only happens if it’s allowed to 
happen, and in many local markets today, there is 
still a surprisingly strong degree of government-
supported revision, suppression and/or positive 
spin placed on the historical reality about that 
locale. Granted, in many cases there remains some 
genuine ambiguity that prevents a truly factual 
conclusion to be made with some events, but what 
I’m referring to is a more intentional modifi cation 
to ensure that the local historical reality fi ts a 
certain local perception and general acceptability. 
In this column I’ll look at the potential volatility 
of historical content and examine what might 
happen when a piece of content that includes 
historical information might be found in error or 
disagreement with the local market perception.

The historical issues to which I refer are a real issue in many 
locales, and when the local assumptions are challenged by 
external perceptions, this leads to a potential content confl ict. 

Tom Edwards is owner and principal consultant of Englobe, a 
Seattle-based consultancy for geostrategic content management. 
Previously, Tom spent 13 years at Microsoft as a geographer and 
as its senior geopolitical strategist.

Time (in)sensitive content
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Tom Edwards Off the Map

300 © Warner Brothers Entertainment Inc.
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than any other type 
of content because 
historical facts and 
events often serve as 
key foundations of 
the cultural iden-
tity of a people and 
the national iden-
tity of a particular 
country. Thus, when 
some multinational 
company introduces 
a new website, book, 
game or some other 
content-laden prod-
uct that contains the 
“global” perspective 
about a particular 
historical event, then 
it’s a classic clash of 
context as the local 
consumers are being 
told by this company 
that their cherished 
local facts and events didn’t happen as locally believed. The 
power of historical content should not be underestimated 
because time and again both blatant and subtle issues have 
infl uenced how a local market will react. Sometimes it may not 
even be an issue in a company’s content but rather something 
related to the activities of the company itself — such as groups 
and charities it chooses to support, where it establishes its 
subsidiaries and outlets, and so on.

Examples from Turkey and Japan
To emphasize how serious these issues can be, I’d like to 

highlight two real examples that help to illustrate the degree 
to which governments are adamant about protecting their lo-
cal historical reality. Perhaps the most notable is the historical 
event of the “Armenian Genocide” as it relates to Turkey — an 
issue that received a lot of media attention in the fall of 2007. 
From 1915 to 1917, the forces of the Ottoman Empire carried 
out a widespread and systematic eradication and forced depor-
tations of Armenians, affecting an estimated upper hundreds 
of thousands to 1.5 million Armenians across Turkey but mostly 
in the eastern provinces. The global community has long la-
beled this incident as a “genocide,” and Turkey, as the remnant 
of the Ottoman Empire, consistently protests that it was never 
a “genocide” event. The Turkish government has been quick 
to denounce any characterization of “genocide,” and some 
of its policies and foreign relations have been tainted by this 
disagreement. The country’s penal code even includes pun-
ishments for “insults to Turkishness,” which includes making 
implications about the genocide event. In 2006, the French 
parliament re-ignited the ongoing controversy by creating a 
bill that makes it a criminal act to deny the Armenian geno-
cide. Then in October 2007, the US House of Representatives 
introduced the Armenian Genocide Resolution (House resolu-
tion 106) which clearly resolves that “the facts of the Arme-
nian Genocide are not in dispute.” Turkey has promised severe 
and broad repercussions if the US resolution moves forward, 

and it will undoubt-
edly strain already 
sensitive relations 
with Turkey.

Another signifi cant 
example that has 
been the subject 
of ongoing atten-
tion has been the 
tendency of the 
Japanese govern-
ment to appar-
ently rewrite history 
textbooks to modify 
certain aspects of the 
country’s imperialis-
tic past, particularly 
as related to World 
War II. In Japan, a 
potential textbook 
goes through a pro-
cess of review by the 
Ministry of Educa-
tion to ensure that it 

meets specifi c standards and guidelines for instruction. In recent 
years, the government has fallen under growing criticism that 
this supposedly impartial and objective review process has been 
disqualifying textbooks that negatively portray Imperial Japan 
and its aggression during World War II. In 2000, a group of 
right-wing scholars produced the New History Textbook, which 
put a positive spin on Imperial Japan’s actions. It drew consider-
able backlash from inside Japan and beyond, resulting in its use 
by very few schools. In June 2007, more than 100,000 people 
protested in Okinawa after the Ministry of Education suggested 
that the military’s role in forced suicides in 1945 on Okinawa 
be de-emphasized for the history books. As you can imagine, 
this type of revisionist action by Japan draws a lot of anger and 
protest not only from Japanese citizens who desire a truthful 
rendition of history but also from countries that were affected 
by Imperial Japan’s actions, most notably China and Korea. 

Vulnerable content 
What types of content can be more susceptible to the historical 

aspect? Admittedly, it’s not the typical kind of issue a company 
would encounter with most of its products and services. Some 
of the more common places where this content will become a 
potential issue are in movies, artwork, marketing, video games and 
other similar products where historical themes are often used. As 
far as movies go, it almost goes without saying that many fi lms 
have been viewed as controversial and historically suspect, from 
religious fi lms such as The Passion of the Christ to historical dra-
mas — Braveheart, Lawrence of Arabia, Gandhi, Alexander, Pearl 
Harbor and the recent 300. Many motion pictures are required 
to take liberties with the historical facts in order to serve the 
dramatic plot of the two-to-three-hour movie. Ironically, despite 
the historical inaccuracies in Braveheart, the fi lm was embraced 
by many Scottish people for its portrayal of national hero William 
Wallace, and many attribute the fi lm with re-igniting the spirit of 
Scottish nationalism. Quite to the contrary, in the 2007 fi lm 300,
the stylized historical depiction of the Persians and particularly 

Age of Empires © Microsoft Corp.
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the dubious and lascivious portrayal of King Xerxes were consid-
ered to be offensive and highly inaccurate to the government of 
Iran and people of Persian descent.

Video games are also a type of content that can be prone to 
criticism, particularly in the game types that focus on real-world 
historical events. Similar to the approach to movies, the history 
within the game play must often be signifi cantly generalized so 
that the player isn’t bogged down in countless details. Many of 
the historical games are played in the “fi rst-person” mode where 
the player is a soldier experiencing the battlefi eld fi rsthand, 
thus the high-level historical facts are not as obvious to the 
player. By contrast, well-known titles such as Age of Empires,
Civilization and Rise of Nations often leverage the core facts of 
a historical battle, event or empire and then allow the player to 
forge his or her own path through history. 

When I was working on one version of the PC-based game 
Age of Empires, I received negative feedback from the Korean 
Ministry of Information. In the game, the Choson empire on the 
Korean peninsula faced off against invading Japanese forces and 
was overwhelmed, which is what the historical record indicates. 
The Korean government offi cials vehemently disagreed with 
this “interpretation” of history, claiming that the Choson people 
were never overpowered to the degree shown in the game. 

In another version of Age of Empires, I was involved in a long-
winded debate with the government of Greece over the historical 

identity of Alexander the Great. While the Greek offi cials con-
tended that Alexander was wholly Greek and not Macedonian, 
we eventually were able to arrive at an amicable compromise 
that didn’t require a signifi cant reworking of the game — which 
at that point was already fi nished and released. This kind of reac-
tion has been repeated in several other game titles and will no 
doubt continue as game developers mine rich historical themes 
to create interactive titles.

Prevention and resolution
Fortunately, for those managing and developing content, the 

presence of the historical themes is usually easier to proactively 
identify because they are specifi c and distinct. As part of the proac-
tive content development process, such themes should be caught 
and carefully researched in order to assure that your product or 
service is safe from local market backlash. But while these histori-
cal issues might be easier to fi nd, they’re often among the most 
diffi cult to resolve, for reasons that I have mentioned such as their 
strong and deep ties to local identity, so it may require some very 
strategic decision-making to determine where you might draw your 
“line in the sand” of content objectivity and resist making changes 
that might not be accurate.

While you may not encounter the historical dimension in your 
content on a regular basis, it’s certainly something worth adding 
to your geocultural checklist of potential risks!  M

Column
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E on the line: “Johnny, how you doin’? This is Howie Schwartz 
in New Yark. Listen, Johnny, I got a deal for you. Do you feel 
lucky today? You got $10,000 to spare?” He goes on in heav-
ily accented Brooklyn English (gurl instead of girl, twee instead 
of three and the overuse of alright already!) to tell me of the 
deal of a lifetime in platinum futures or getting into a medtech 
company in Dubai.

Accents and affairs of state
I believe that one reason the United States got into the war in 

Iraq was the impeccable British accent of Ahmed Chalabi, who 
spent 20 years in exile before going back to Iraq and now, as 
Reconstruction Minister, travels in 20-car convoys. Purporting 
to speak on behalf of oppressed Iraqis, he convinced the Bush 
administration to go to war. The noted author David Halber-
stam, who wrote The Best and the Brightest about Vietnam and 
The Coldest Winter about Korea, had started writing a book 
about Chalabi’s role and glibness when he was killed in an auto 
accident. I am not the only one who has this linguistic theory, 
for if you put Ahmed Chalabi’s name and British accent in the 
advanced-search feature of Google, you have some 20,800 en-
tries. I doubt that Howie Schwartz’s accent would have been as 
convincing. And this is why President Bush, whose own diction 
is suspect, is so taken with former Prime Minister Tony Blair of 
Great Britain.

Upper-class British English is often called Fraffl y, and the 
main distinguishing feature is the ability to talk without moving 
your lips (watch Prince Charles on television sometime). Fraffl y is 
full of arcane grammatical structures such as “We’re so fright-
fully glad you could come.”

But Chalabi was not the fi rst person to use an accent to 
seduce naive US politicians into foreign policy mistakes. Just 
before and right after World War II there was Madame Chiang
Kai-shek, sometimes referred to as the “Dragon Lady.” She 
was married to the Chinese (later Taiwanese) dictator Chiang 

Everyone has an accent, whether you like it or 
not, and you have to recognize that it will affect 
people one way or another, sometimes positively 
and sometimes not. People react to accents at 
all levels, from schoolteachers to statesmen, 
and the power of those accents should not be 
underestimated.  

Not college material
I was struck by the anguished look on Mrs. Adelaide’s face as 

my father, with the improbable name of Evalds Freivalds, spoke 
to her in grammatically perfect English but in a deep Eastern 
European accent. The assistant principal at Paul Junior High 
School in Washington, D.C., had earlier decided that I was not 
college material. My father would have none of that. ”Mrs. Ad-
elaide, may I remind you my son will go to college. You will put 
him in the correct track. I take full responsibility. Do you fully 
understand what I am saying, Mrs. Adelaide?” I watched her 
reach for my fi le and make the proper notations. The very next 
day, my childhood friend George Spanos sat in the same chair, 
and his Zorba-the-Greek immigrant father, speaking a deeply 
Greek-accented English, said the same thing. Assaulted by heavy 
Latvian and Greek accents in two days, this poor woman decided 
that George and I were college material. George went on to get 
a Ph.D. in Chinese linguistics, and I earned a master’s degree.

Those two days were my fi rst indication of the effect of ac-
cents when properly applied. They can produce some interesting 
results. Sure, it helps to know languages, but knowing and using 
accents can be just as valuable. I have always sought to guess 
where people are from, and when you ask them “Where is your 
accent from?” you are likely to get a life history, which then es-
tablishes personal rapport. And since I have always been selling 
something, it helps you make the sale.

Upper-class British accents carry an air of authority when 
used in the United States. I often get calls from young women 
with such accents who start out by asking, “Mr. Freivalds?” I re-
spond in the affi rmative. “Would you please hold for Mr. Howard 
Schwartz?” Goodness, this must be important. The voice comes 

 John Freivalds is managing director of the marketing communications 
fi rm JFA and the marketing representative for his native country, Latvia. 

Accents are power

World Savvy John Freivalds
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Kai-shek, who didn’t speak English and who disliked foreigners. 
Madame Chiang was raised in Georgia and often said, “The only 
thing oriental about me is my face.” She spoke impeccable Eng-
lish with a genteel plantation Georgian drawl, wowed everyone 
she met and helped dictate US policy towards China until the 
mid-1970s. But for her efforts, we could have realized so much 
quicker what was really happening in China. 

She was only the second woman to address a joint session of 
Congress, and in 1937 she ended up on the cover of Time maga-
zine with her husband as “Man & Wife of the Year.” The widow 
of former Republic of China President Chiang Kai-shek passed 
away at the age of 105. The New York Times described her as 
“a dazzling and imperious politician” who spoke English “tinted 
with the Southern accent she acquired as a schoolgirl in Geor-
gia” — an accent that she used to exert overwhelming charm in 
lobbying Washington on behalf of the Kuomintang government.

And as impressive as Fraffl y and genteel southern are, a heavy 
Russian accent is frightening to many. My Russian-accented 
English is quite good — my fi rst three bosses in the language 
business were Russian, I ran a business in Moscow, and I fre-
quently go to Riga, Latvia, where half the population is Russian 
speaking. I have put this to use in Silicon Valley several times in 
trying to get through to people when their secretary or gate-
keeper wouldn’t let me through because they didn’t think I was 
important enough. 

And can we honestly say that former US Secretary of State 
Henry Kissinger would still be the political celebrity he is today 
if he didn’t have that unique German accent? In the same way 
that some English accents are more highly regarded or feared 
than others, dialects in every language have their own social 
standing. Eastern Arabic is regarded differently than Arabic from 
Morocco. And I recall the horror on the faces of offi cials I had 
to deal with when I was in Panama and Colombia in the Peace 
Corps because I could effectively speak like a peasant.

Accented crises
In the language business I had several “accented crises” to 

manage. Two come to mind in projects for Honeywell, the big 
US electronics fi rm. In one, I was asked to dub an eight-minute 
video in which Honeywell bosses explained the restructuring 
that was taking place and why people were laid off. It was to be 
in a number of languages, but German proved the most diffi cult 
because German has lots of dialects. 

The German offi ce of Honeywell wanted to approve the 
voices. I found four in our database of interpreters and had the 
voices recorded and sent to Frankfurt. One by one they were 
all rejected because they weren’t high German (Hochdeutsch)
enough; they were too low German (Plattdeutsch). What to do? 
I called a friend who ran the air cargo offi ce for Lufthansa in 
Minneapolis and asked if he could help. Since Honeywell was an 
important client, he said sure. He was from Frankfurt, and his 
Hochdeutsch was good enough. The trouble was that he wasn’t 
a professional talent, and it took us a whole day to get an eight-
minute dubbing correct. Professional interpreters can usually 
dub a whole paragraph with no mistakes, but with Gus we went 
word by word and had to keep him from leaving because he got 
so frustrated.

Later on, I got a call from a desperate conference manager 
at Honeywell when the company had a joint venture with the 
French called Honeywell Bull. The specialty was transaction 

software for big retail chains. They had planned a week-long 
seminar for 32 Parisian retail managers in Phoenix, Arizona, to 
explain the software and then do fun stuff like take jeep rides in 
the desert. On its own, the company hired four French-Canadian-
accented interpreters. Immediately after the seminar began, the 
Parisians put down their headsets and said, “We can’t listen to 
those accents for one second more.” To the Parisian, it was prob-
ably like someone from Cambridge, Massachusetts, listening to 
someone from Albertville, Alabama.

“John, can you help us out?” asked the anxious voice on the 
phone. “Can you fi nd four acceptable French interpreters and 
have them here by tomorrow morning?” It was Monday morn-
ing. I said, “I’ll try, but it will cost you.” “No, problem. We have 
32 people here, and our seminar won’t work unless they can 
understand what is being said.” So, we got on the phones and 
scoured the country, found the interpreters, inquired in depth 
about their accents and fl ew them to Phoenix from all around 
the country. In one case, we even had to fi nd an interpreter for 
another company to replace the one we took away from a previ-
ously scheduled assignment.

Here’s the ironic part. While Parisians would argue their 
French is the best, the French-Canadian accent is really the pur-
est. I found this from The New York Times, written in 1902: “The 
mellowing of the different accents, which obtained in the time 
of Louis XIV, has been preserved in Canada. It is not the French 
of Canada which has changed but rather that of Paris, which on 
account of the ascendency of the lower classes after the Revolu-
tion of 1789, was corrupted by a fl ood of provincialisms.”

I experienced this same thing in the remote valley in Colom-
bia where I lived while in the Peace Corps. The people in the 
Guavio Valley, where the emerald mines are located, spoke a 
seventeenth-century pure Spanish, almost Latin, with perfect 
grammar. Meanwhile the Bogatanos, who consider their Spanish 
the best in Latin America, were really speaking something that 
had a lot of outside infl uence. 

Interestingly, when I go back to my native Latvia, it is better 
that I speak Latvian with a heavy American English accent than 
try for native Latvian. Native Latvians really don’t treat other 
native Latvians all that well, so when they hear the foreign 
infl ection, I get treated a whole lot better than when I try to go 
native.

This leads to all kinds of linguistic crises when you travel 
across a country. Do you hold your own accent or try to go 
native? When I lived in rural Virginia, where they speak with an 
English twang, and I wanted to go fi shing, I always wondered 
whether I should ask for minners or minnows at the bait store.

It all depends on your level of confi dence. I am a fi rm believer 
in something I call “guerrilla linguistics.” You use a word, a 
phrase or an accent to establish credibility in a country. When-
ever I speak Spanish, I frequently hear the Spanish speaker say, 
“Oh, you speak Spanish.” To reinforce the point, I say “Cuando-
medalagana” as quickly as I can. This is correctly written Cuando
me da las ganas [When I feel like it] and is heard frequently 
in Cuban Spanish, which is the fastest in the world, and com-
pressed with elimination of all s’s. Who has time for s’s, anyway?

As we go to press, I am getting ready to go to Saudi Arabia 
for a barley marketing project. The chief market for barley is 
Bedouin tribesmen, who speak Arabic with expressions of their 
own. And even though I will use an interpreter (from Sudan), I 
want to learn as many Bedouin expressions as I can.
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But being yourself has its diffi culties. “They think I am a hick.” 
That’s what my friend with a thick rural North Carolina accent, 
who runs the localization efforts for a major telecommunications 
company in Winston-Salem, told me about how he was regarded 
by his corporate bosses in a New York suburb. “They should talk,” 
he says. “They all have New ‘Joysey’ accents.” But a French fi rm 
bought his company, and he has survived numerous restructuring 
and layoffs. His French bosses disregard his accent. He points out 
that now his accent is not held against him — just the fact that he 
worked for the US fi rm whose ranks have been decimated.

He worked at the corporate headquarters in New Jersey for a 
couple of years before heading back, and for a while he tried to 
fi t in linguistically. He never did — or so he thought. Being origi-
nally from South Carolina, he visited his hometown and went to 
a restaurant. He sat and sat, and fi nally asked the owner why he 
wasn’t being served. The reply? “You speak like a Yankee.”

The rain in Spain
Then we have the whole issue of accent reduction, which has 

become a major business around the world. This is, of course, due 
to outsourcing. Call centers for a whole range of service indus-
tries are being set up in countries where English is widely spoken, 
but the accents are diffi cult for people in the United States to 
understand — cities such as Bangalore or Manila. I like what the 
US writer Thomas Friedman said about accent reduction: “Before 

you disparage it, you have to taste just how hungry these kids 
are to escape the lower end of the middle class and move up. If 
a little accent modifi cation is the price they have to pay to jump 
up a rung in the ladder, so be it.”

But it was the theater and Hollywood that fi rst brought the 
issue of accent reduction to public attention. George Bernard 
Shaw’s play Pygmalion was adapted for stage and screen as My
Fair Lady, probably the best musical of all time. A teacher by the 
name of Henry Higgins, an arrogant, irascible professor of pho-
netics, boasts to a fellow linguist that he could train any woman 
to speak so properly that he could pass her off as a duchess. 
One of the most famous songs from the musical is a linguistic 
exercise devised by Professor Higgins — “The rain in Spain falls 
mainly in the plain.” And although the movie and play have 
been translated into many languages, only the English version 
works. Give me a break! In Norwegian it comes out “Det gol og 
mol I sola en spannjol.”

I accept accents, wherever they come from. If you come from 
a sales background as I do, you have to establish a relationship 
with whomever you are trying to sell to. But while accents are 
fun to detect, inquire about and sometimes joke about, great 
care has to be taken in how they are regarded. Or as the Cam-
bridge Encyclopedia of the English Language puts it, “disparage-
ment of regional speech readily transmits to disparagement of 
the speakers.” And the converse is true as well.  M
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While the lion’s share of localization companies are reducing 
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BOSTON
THE SOX,THE PATS, AND ANOTHER WINNING TEAM...
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What locales are being targeted and when? You can lump some 
aspects of target markets together by encoding — for instance, 
ISO-Latin 1 for Western European languages, Unicode for 
Asian languages. From there, you need a good idea of what the 
product in question actually does. How will the user set locale? 
Are address formats, phone numbers, dates, times, currencies 
and numerical units managed in particular ways? What are the 
various application tiers? How is data fl owing from one part of 
the code to another? 

Regarding those application tiers, are there whole sections of 
code that are out of scope? Could there be inherent danger in 
making them out of scope? What programming languages are 
used? There are drastic differences in how internationalization 
is handled among programming languages. Java and C# tend 
to be among the easiest with regard to internationalization. 
PHP has gotten a lot better, but used to have no international-
ization framework. JavaScript is just a pain, as the very nature 
of how it’s used typically inspires all kinds of concatenation. 
C and C++ are typically diffi cult as there is just so much more 
involved with character set support, memory management and 
hosts of nasties such as pointer arithmetic. On top of that, 
ANSI C/C++ is different than Microsoft C/C++. Many Microsoft 
products in most cases have their own special constraints. For 
instance, with regard to databases Oracle will support ISO-
Latin, UTF-8 and UTF-16 encodings. Yet Microsoft SQL Server is 
ISO-Latin or UCS-2 only, which happens to be nearly the same 
as UTF-16. The list issues as they pertain to technologies goes 
on and on, but you get the idea.

You can break down planning a project in terms of: 
1. What’s not in the code that needs to be added?
2. What’s in the code that needs to be changed?
3. When does it need to be completed?
4. Should parts of the effort be phased?
5. What’s the budget?

JJust recently I got a call out of the blue from
 a colleague who leads his own internal inter-
nationalization team at a well-known software 
company with many leading commercial products. 
The discussion particularly related to best practices 
and turning information into actual plans. I 
suppose the art of planning is kind of a “secret 
sauce” for any type of engineering. And inter-
nationalization has its own special ingredients 
that need to be blended with their own puree of 
painful lessons. Seriously, internationalization is 
dangerous stuff to estimate. 

Here are a few reasons:
Requirements are notoriously easy to underestimate. 

People start considering string management and then realize 
that’s just a small part of the full scope (see my columns in the 
past two issues of this magazine).

Code bases are typically very large, and often you have 
limited history or connection to the people who wrote them.

Different programming languages, web servers, databases 
and platforms involve optimizing all kinds of encoding issues.

Internationalization issues aren’t easy to uncover, and they 
are hidden in the code.

There may be all kinds of programming logic that will need 
to be rewritten as it just won’t work for multiple locales.

Architectural elements that need to be added, like locale 
operations or database changes, touch large amounts of the 
code and tend to break everything.

The development team isn’t going to sit on their hands 
while the internationalization effort goes on. So, you have 
two parallel coding efforts, one of which breaks everything 
(see prior item).

Any one of these issues has enough excitement to warrant an 
article on its own (and I may just take that path in the future), 
but it’s probably good to start on a high level describing some 
of the process with a few example questions and answers.  

Adam Asnes is president and CEO of Lingoport, which he founded 
in 2001. He is a frequent speaker on globalization technology as it 
affects businesses expanding their worldwide reach.

Adam Asnes The Business Side

Internationalization
engineering ‘secret sauce’
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The fi rst question has everything to do 

with marketing, usage and technology 
requirements. If you miss requirements, 
you will be late and build something 
less desirable than imagined. What’s not 
in the code is broadly an architectural 
issue, including everything from locale 
selection and operations to the method 
of resource fi les being used. This takes 

smart leadership that has been through 
internationalization planning and con-
struction efforts multiple times. 

Question two is all about detective 
work. How are you going to fi nd all the 
strings, methods and classes, program-
matic logic patterns and more that have 
to be changed — yet lie buried in those 
hundred thousand to millions of lines of 

code? You can look at the interface and 
start to make guesses (the old way), or 
really count the issues, while locating and 
verifying them all with powerful diag-
nostic software tools. You can relatively 
quickly list all internationalization issues, 
view them, confi rm their location, even 
fi gure the costs of translating the embed-
ded strings with the right software.

Questions three and four are all 
about marketing plans and revenue 
expectations. Often there’s a lot riding 
on target dates, with advertising, sales 
and customers waiting. Plus you need 
to factor in ample time for testing. In a 

perfect world, you would internation-
alize to the fullest scope possible, but 
budget and timing reality may mean a 
phased approach with some aspects left 
out of scope, depending upon applica-
tion needs, customer requirements and 
locale targets.

Question fi ve is often not fully known 
until the plan comes together. There 
may be a loose number assigned, but the 
specifi cs are a result of planning activities. 
Nevertheless, money is like oxygen. You’ll 
need a consistent supply if the project is to 
get fi nished without interruption.

Next comes the artistic fi nesse part. 
You have to put it all together into a 
plan. It takes experience to convert your 
data regarding requirements, architec-
ture and code refactoring into a plan 
that optimizes the tasks, engineering 
team, schedule and costs. You could 
try applying hard metrics for this, like 
X number of issues means Y time, but 
often this is only a place to start. You 
have to plan for “surprises” and varia-
tions. Experience shows you where those 
tend to occur.

I suppose the chief service value that 
people buy from a quality international-
ization fi rm is that experience and its ef-
fect on risk, effi ciency, time and expenses. 
Clients only looking to buy an hourly rate 
are missing the point.  M

Budget and timing 
reality may mean 
a phased approach.
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Around the time we were poring over the attitudinal survey 
results, I had a conversation with a client at a very large Fortune 
500 company who brought me in to do a presentation to senior 
executives about localizing their website. They basically called me 
on the fact that the Conversis website was not at all the best case 
study for what I was trying to sell them. I knew I needed to act on 
this internally, but I also wondered if I were alone or if it were an 
industry-wide problem. 

With this, I set off to build on the attitudinal survey, undertak-
ing a more comprehensive industry-wide analysis, collaborating 
again with Singh. From April to September 2007, we looked more 
deeply into the localization efforts of multinationals and also 
the practices of localization vendors themselves. As for our peers, 
we wanted to know the answer to the following question: Have 
other localization fi rms also been focused on delivering services 
to clients at the expense of ensuring that their own websites are 
based on web development standards and other elements that 
help tailor content for local audiences?

Some observations about the vendor community
Through this research process, we were able to pinpoint too 

many common quick fi xes out there internally, which is half the 
problem. Localization fi rms localize their websites either because 
they want to attract customers from certain geographies — that is, 
they localize for specifi c countries where they want to do business 
— or because they want to use their own websites as a showcase 
for their services. Issued in the fall of 2007, our study results 
showed that these attempts have been largely incomplete or un-
successful in many ways. While we further validated our observa-
tions about the lack of strategic delivery on localization efforts 
of multinationals, the vendor community surprisingly fell even 
further short by comparison. The numbers speak for themselves. 

On average, a vendor company site had about seven unique 
languages depicted. Multinational company websites supported 
on average 19 unique languages.

WWe in the localization community have some 
serious housecleaning to do. As some of you might 
have heard during my presentation at Localization 
World Seattle this past October, we are not prac-
ticing what we are preaching in terms of prop-
erly localizing our websites. By and large, website 
localization is something we get more right for our 
clients than for ourselves. The conclusions drawn 
about our industry in a new research study that I 
commissioned with Nitish Singh at St. Louis 
University are intentionally provocative. 

By revealing our own Achilles’ heel through this study, my aim 
is not only to drive change within my own organization, namely 
executing a plan to update our website over the course of this year, 
but also to open up a dialogue within the localization community. 
I believe that we share common pain points and could all stand to 
improve our e-business practices to, in turn, help build global brands. 
If we want to have a voice at a more senior level within our clients’ 
organizations, then we have to lend more credibility to the principles 
of our industry by taking them more seriously ourselves.

Roots of the research study
In a way, I stumbled into this provocation. The process started 

more innocently during the fall of 2006 when I engaged Singh 
to survey the attitudes of 60 multinational executives vis-à-vis 
localization. My view was that too many of these executives were 
tending to make decisions about website localization on a more 
tactical level, where time and budgets tend to easily get squeezed, 
and not enough on a strategic level — specifi cally, as an integral 
part of their strategic communications plans in the countries or 
regions where they do business. The survey was issued in January 
2007 and completed by April. 

The results of the survey proved my hunch to be valid: 88% of 
the executives surveyed stated localization is a key issue, and 76% 
of them said that localization is important specifi cally for inter-
national customer satisfaction. Yet over half of these respondents 
also admitted that they allocate only between 1% and 5% of 
their overall budget for localization. 

Gary Muddyman is managing director and CEO of Conversis, based 
in the United Kingdom. He previously served as director of opera-
tions for K International Plc. and spent 16 years working for HSBC 
Asset Finance U.K. Ltd. 

Localizing a localizer’s
website: the challenge

Gary Muddyman Perspectives
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We found that 30% of client (multinational) sites have a 

dedicated global gateway page, while only about 9% of vendor 
sites have a dedicated gateway page.

Approximately 4% of vendor sites have local support pages 
that were equivalent to their US websites, compared to 24% by 
multinationals.

Almost 92% of vendor international sites for Spain and 
Germany are basically standardized templates of their US sites.

Only about 2% of vendor sites are localized or highly local-
ized as opposed to 20% of multinational sites.

The other half of our problem as vendors is external. The World 
Wide Web is fi nally living up to its original promise of changing 
the way people do business, yet we are not taking full advantage 
of it. The internet is a sophisticated avenue for communication 
and e-commerce, no longer just the giant bulletin board that 
many are still using it as, myself included. 

At Conversis, we have been receiving an increasingly higher-
level quality of inquiries through our website as e-commerce and 
online communications have improved. In other words, our web-
site is gradually becoming the de facto delivery channel for us, 
whereas fi ve years ago, when we put a stake in the ground, it was 
just one of many delivery channels. Other localization vendors 
have gone through the same evolution. Of all this, all I can say is:

1. The age of the electronic brochure is truly dead.
2. Doing fewer things better is, well, better.
3. Making it easy for customers to come to you will pay rich 

dividends.

Improvements on the horizon: guiding principles
These truisms have manifested for me into guiding principles on 

which I am pinning our website redesign process over the next year.
1. While we were satisfi ed in the past to have our website serve 

as a static electronic brochure, it must now be an interactive tool 
where clients can regularly and effi ciently do business with us. We 
intend to outfi t our site with various forums, including the right 
mix of blogs and other social media tools.

2. In terms of the localization of our website, we must have a 
clear mandate and never claim to be something that we are not. 
We will not localize into any language that we do not have a 
front-to-back position in. In other words, it is pointless for us to 
create a version of our website in Malay since we do not plan to 
have anyone who speaks Malay to fi eld those customer calls.

3. As part of an effort to very clearly defi ne our core competen-
cies, we must make it easy for customers and prospects to contact 
us in the areas where we have expertise. Our website will have a 
clean look and feel as well as easy navigation, no matter which 
localized version a user is accessing.

In the spirit of full disclosure, my company’s website has 
always been a very undercooked product, especially consider-
ing the resources we originally had available. By putting out all 
of my — or rather our — dirty linen with this study, I intend to 
drive some much-needed improvements in-house, and also, in 
tandem, I hope to engage you in some constructive dialogue in 
the process. For whatever reasons we in the vendor community 
are not properly localizing our own websites. I believe the most 
important thing we all need to do is to set our sights on getting 
it right.

Work in progress
The vendors and large companies we serve have the complicated 

task of delivering relevant content to specifi c audiences in formats 
that are easy to fi nd and navigate. By the time you read the sec-
ond installment in this series, I will have some progress to report, 
especially about the challenges I am facing as the website redesign 
project gets under way. Plus, I trust I will also discover and start to 
share best practices as of this second article. By the third article, 
I aim to report on the status of my re-launched website. A fi nal 
post-launch article will round out this series and serve as a forum 
for fi nal refl ection — have I gotten my house in order?

Keep in mind that none of us is starting from scratch! If you 
have any comments or questions in the meantime, please drop 
me a line at gary.muddyman@conversisglobal.com  M

Instead,  call Boffin.  Headquartered in China with a North American 
project management office,  we bring the real China to you.

CALL 1-800-340-5563 to sample your next localization project for 
FREE! Just mention eCoupon code M08Q1 when ordering. Learn 
more at www.BoffinChina.com.
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Changing the world 
one word at a time
Jim Healey

In his well-known essay “Civil Disobedience” 
(1849), the nineteenth-century American tran-
scendentalist Henry David Thoreau makes a 
thought-provoking comment about the world in 
which he fi nds himself: “I came into this world, 
not chiefl y to make this a good place to live in, but 
to live in it, be it good or bad.” Though Thoreau’s 
statement is concerned with effecting political 
change, making this world a better place to live in 
seems a secondary concern. But for many people, 
living in this world involves making it a better 
place to live in. Making a difference is part of who 
they are and what they do.
Volunteer translators and interpreters are making this a bet-

ter world to live in, mainly by donating their time and language 
skills to organizations that are dedicated to improving lives. 
Global organizations such as the four profi led in this article 
— Kiva.org, Kidlink, International Children’s Digital Library 
and the American Red Cross Serving King & Kitsap Counties 
— depend upon volunteer translators and interpreters to fulfi ll 
their missions. The reasons why people volunteer their time and 
skills are many, but the result is the same — the world is a better 
place because of what they so generously do. 

Kiva.org
Headquartered in San Francisco, California, Kiva.org — kiva 

being a Swahili word for agreement or unity — fi ghts global poverty 
by making, as the organization’s slogan says, “loans that change 
lives.” Founded in 2004 by Jessica Flannery and Matthew Flannery, 
Kiva.org helps people “to connect with and make personal loans 
to low-income entrepreneurs in the 
developing world.” Loans can help a 
woman in Nicaragua operate a tailor-
ing business (loan amount: $200), a 
man in Ecuador open a shoe-making 
business (loan amount: $600) and two 
women in Senegal begin a fi sh-selling 
operation (loan amount: $1,000).

The word loan is repeated and emphasized throughout Kiva.org’s 
website (www.kiva.org). The money given to low-income entrepre-
neurs is not a donation, a handout or a contribution. According to 
the website, “a loan through Kiva.org is not a handout: it is a source 
of empowerment for both the giver and the recipient. Kiva.org users 
are not donors; they are lenders in ‘peer-to-peer’ microfi nance, a 
process based on mutual respect and trust. Kiva.org lenders see 
exactly who their money goes to, what the recipients are doing 
with it, and how it is making a difference.” 

Lenders can make loans of “as little as $25 to the entrepreneur 
of their choice via PayPal, a globally recognized online payment 
service.” Loans through Kiva.org are administered by microfi nance 
institutions (MFIs) — “organizations that give small loans that help 
poor people who wish to start or expand their small businesses 

but are too poor to qualify for traditional bank loans. Over 
10,000 MFIs exist worldwide.” Once a loan is repaid, the 
lender has two options — either withdraw the money or re-
loan the sum to another entrepreneur.

Naomi Baer, Kiva.org’s translation program manager, 
oversees 175 volunteer translators located in eight coun-
tries ranging from Cambodia to Iceland and in more than 
15 US states. According to Baer, “volunteers translate and 

Jim Healey is 
the translation 
department editor 
at MultiLingual.

Jordanian women oversee a child answering the 
four registration questions for Kidlink.
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review over 2,000 business profi les per month.” Kiva.org trans-
lates into English from six languages: Spanish, French, Portu-
guese, Vietnamese, Bahasa Indonesia and Russian. “We plan to 
provide language support to new partners in Khmer, Nepali, and 
Swahili soon,” Baer notes.

Translators come to Kiva.org to volunteer their professional 
skills for a variety of reasons. Leonardo Duran, a project manager 
for Foreign Translations, Inc., saw a short article about Kiva.org in 
an issue of Outside magazine. He was impressed with the concept 
of microfi nance and saw the link on Kiva.org’s website for volun-
teer translators. He immediately sent in his résumé. According to 
Duran, “it was the perfect opportunity to combine my passion for 
languages and my interest in helping those in need.”

Olga Berg, a freelance conference interpreter 
and translator, saw Kiva.org’s post on the Monterey 
Institute of International Studies virtual board a 
year ago. She saw volunteering her translation skills 
as an opportunity for professional development. 
“Finance and banking are important subject areas 
for translators working in my language combination 
— English <> Russian — and I thought that my experience with 
Kiva.org would look good on my résumé,” says Berg. 

Some translators come to Kiva.org fi rst as lenders and then 
as volunteer translators. Kresna Hartandi, a fi nancial analyst for 
cardiac surgery equipment maker Boston Scientifi c Corporation, 
signed up to become a Kiva.org lender after watching a feature 
about the organization on PBS television. Hartandi says that he was 
“intrigued with Kiva.org’s operational model that enabled ordinary 
people in the United States and elsewhere to make a difference in 
fi ghting poverty by fi nancing micro-loans to entrepreneurs in Third 
World countries with just a PayPal account.” But after becoming a 
Kiva.org lender, Hartandi saw that the organization needed transla-
tors for Bahasa Indonesia, his native language. “What better way 
for me to help my fellow Indonesians from 8,000 miles away just 
by donating my time and skills,” adds Hartandi.

For Duran, who translates from Spanish, French and Portu-
guese for Kiva.org, his experience was the opposite of Hartandi’s. 
“I don’t have a lot of disposable income to give away, but I am 
glad to donate my time,” says Duran. “In fact, reading and trans-
lating all of these business descriptions inspired me to become 
a lender myself. I recently made my fi rst two loans to Kiva.org 
businesses in Mozambique and Iraq.”

Céline Franco, a Lincoln, Nebraska-based freelance transla-
tor and interpreter, fi nds that volunteering with Kiva.org is “a 
great opportunity to work with highly skilled translators.” She 
adds, “Kiva.org is full of benefi ts. Any time I have a terminology 
question, I can fi nd someone — usually someone who is bilingual 
— who specializes in whatever it is I am working on, and I can 
get my question answered accurately.” As a freelance translator 
like Franco, Toronto-based Berg feels that translating for Kiva
.org gives her “an opportunity to join a professional community. 
This is particularly important for freelance translators who often 
feel isolated working mostly from home.”

Connecting to the larger world and making a genuine contribu-
tion are two of the many benefi ts that Kiva.org volunteer translators 
receive, according to Baer. “Many Kiva.org volunteers are excited 
about the concept of contributing in such a direct way to the suc-
cess of micro-loans and micro-business in the developing world,” 
says Baer. “After translating a Kiva.org entrepreneur’s profi le, which 
often includes information about his or her life and circumstances, 

as well as business plans, seeing his or her photo, and then watch-
ing the business get funded by 20-plus Kiva.org lenders across the 
globe, there is a palpable sense of connection and contribution.”

The bottom line is that the volunteer translators themselves 
believe in Kiva.org and its mission. “Kiva.org is making it possible 
for anyone, even those with limited funds to spare, to help small 
entrepreneurs. I just love that,” notes Franco. Berg recognizes the 
role that Kiva.org can play in people’s lives: “I believe in Kiva 
.org’s mission and feel proud that I can contribute to this project 
and help people make positive changes in their lives.” And there 
are benefi ts on the personal level as well. For Hartandi, it is “the 
satisfaction that I am making a real contribution in helping to 
make the world a better place, just by doing simple ordinary things 

like translating.” Duran fi nds personal satisfaction in 
helping others by using his knowledge: “Personally, 
volunteering for Kiva.org makes me feel good about 
myself in that I am able to use my knowledge in a 
subject area I am passionate about to help those who 
have been less fortunate in life than me.” 

Helping low-income entrepreneurs in developing 
countries is an investment in the present and the future, and Kiva 
.org’s volunteer translators play crucial roles in changing people’s 
lives — not only on the personal level, but also on the community 
and national levels. Without the volunteer translators, Kiva.org 
would not be able to fulfi ll its mission. As Baer observes, “as 
a nonprofi t, Kiva.org could not translate high volumes of text 
without the help of its extensive volunteer translation team.” 

Kidlink
“A place for kids to collaborate and network with friends 

around the world” is the slogan for Kidlink (www.kidlink.org), 
a nonprofi t, non-governmental organization that encourages 
children to engage in a global dialog. Kidlink was founded in 
May 1990 by Odd de Presno (Norway), Nancy Stefanik (United 
States), Knut Braatane (Norway) and Jonn Ord (Canada) to help 
children “to understand themselves, their interests, dreams, and 
goals for life; to develop life skills, creativity and maturity; and 
to build social networks across cultures and borders.”

According to its website, Kidlink is available to children in 
two groups: “Students at school can participate through the 
secondary school level. Children and youth participating from 
home can participate through the age of 15.” Most of Kidlink’s 
users are between the ages of 10 and 15 years. Since its inception 
in 1990, children from 176 countries have used Kidlink. Its web-
site includes private chat rooms, workshops, forums, profi les, 
projects and other activities.

The foundation of Kidlink is the four registration questions 
about life that all children must answer in order to access the site 
and its services: Who am I? What do I want to be when I grow up? 
How do I want the world to be better when I grow up? What can I 
do now to make this happen? A Kidlink registration team reviews 
and approves the responses that are then made public on a special 
“student home page” called a KidPage. The responses to the four 
questions help children to develop critical thinking skills; to write 
for an international audience; and to learn about children living in 
other countries and in different economic and political conditions. 

Besides creating a portal for children throughout the world to 
communicate with one another, Kidlink also provides support to 
teachers. KidPages can be used in the classroom as an educational 
tool for learning: “To motivate learning, schools must help students 
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identify interests, dreams, and defi ne per-
sonal goals. . . . Your students’ KidPages are 
possibilities to meet interesting people. Give 
them time to rewrite their self-presentations 
for better clarity and completeness, add a 
photo of themselves, and art that they have 
created. In the process, the awareness of 
their own interests, dreams and goals will 
increase.” Kidlink’s site has workshops for 
teachers on how to use the four registration 
questions in the classroom; how to fi nd 
connections between student responses 
and required curriculum; and how to man-
age the responses for students of different 
ages and abilities.

Odd de Presno, executive director of 
Kidlink, talks about the volunteer transla-
tion needs of the organization. “Almost 
all translation needs are from English into 
some language,” says de Presno. “Into some 
language means that we want to make 
Kidlink available to children in any living 
language.” The greatest need is for volun-
teer translators in the nearly 40 languages 
— from Slovak and Icelandic to Azeri and 
Tamil — already being served on the web-
site because not all of Kidlink’s services and 
activities are available in these languages.

The role of volunteer translators is two-
fold: “to share its services, resources and 
learning material with children, youth, 
teachers, parents, and others using your 
language. To strengthen your language and 
culture.” According to de Presno, “24 new 

translators signed up through Kidlink’s 
website in 2007. In addition, some signed 
up as proofreaders.” A good Kidlink trans-
lator, says de Presno, correctly uses the 

destination language; uses words that are 
easily understood by Kidlink’s primary 
audiences — students and teachers; and 
ensures that the translated content truly 
represents what is written in the source 
text. Also, the volunteer translator must 
be able to deliver the translations in .html. 
Kidlink’s website provides such tools as 
“Workshop for Translators: Translating 
the Introduction to Kidlink” that give vol-
unteer translators a step-by-step “hands 
on” training experience.

Not surprisingly, some of Kidlink’s vol-
unteer translators are teachers themselves. 
Marianna Schwartz lives and teaches in 
a primary school in Veröce, a village in 
the Danube Bend, not far from Budapest, 
Hungary. She began as a proofreader and 
practiced translating web pages. Schwartz 
now translates into Hungarian “registration 

forms; some introduction Kidlink pages, for 
example, life-skills training; and the teach-
ers’ workshop on the four questions. I am 
translating what teachers need to know to 
make better use of their children’s responses 
to the four questions in their teaching 
environment in order to help their students 
develop and grow.” Schwartz also hopes 
that her volunteer work will encourage 
students and other teachers in her school 
to use Kidlink in the classroom: “I intend to 
show my students Kidlink’s website, and, 
if they are interested, they could send in 
their registration forms. I also told two of 
my colleagues who teach English to visit 
the website because it is worth seeing.” 

Thy Nu Mai Tran has been living and 
studying in New York City for the past year. 
In Vietnam, Tran was a teacher of English 
as a foreign language on the high-school 
level before she won a scholarship to 
study in the Teachers’ College at Columbia 
University, where she is working on her 
master’s degree in international educa-
tional development. Tran sees her volunteer 
translation work for Kidlink as supporting 
“Vietnamese children without English com-
petence and giving them a chance to make 
friends all over the world. I love to translate 
Kidlink so that it can become another ‘kid 
home’ for Vietnamese children. I believe 
that when they feel comfortable with their 
language, Vietnamese children will actively 
participate internationally on a site such 
as Kidlink. They can share their dreams 
and artwork with children throughout the 
world.” When she returns to Vietnam in 
May 2008, Tran plans to share Kidlink with 
her students.

Based in Augusta, Georgia, Katerina 
Richardson uses her English-Russian lan-
guage combination to translate the Kidlink 
website. A graduate from a teachers’ train-
ing university, Richardson fi nds topics on 
education and teaching to be familiar ter-
ritory. She came to Kidlink while searching 
on Google to volunteer her language skills. 
“I found several organizations, including 
Kidlink,” says Richardson. “The other orga-
nization I translate for is the International 
Association of Inhabitants.” She has been 
volunteering for Kidlink for nearly a year, 
and the main benefi t is “the satisfaction 
one receives when he or she does good 
deeds. It is a way of giving back to society. 
Through volunteering I learn; I meet new 
people; and I acquire new experiences.”

Part of the positive experience that 
volunteer translators have with Kidlink 
is working with de Presno. Volunteers 
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appreciate his guidance and encouragement. Schwartz started 
with proofreading, but moved into translating at de Presno’s urg-
ing. “The leaders of Kidlink do an excellent job of running the 
organization and website,” Schwartz says, “for the sake of a good 
cause — to make our world better.” Tran feels that her work for 
Kidlink is like working with family. “Translating for Kidlink is 
a joy. Every time I do a translation and am in contact with Mr. 
Odd de Presno, I feel I am in contact with an old friend,” she 
observes. “I don’t quite understand such a feeling, but I always 
feel a connection between me and Kidlink — the feeling that doing 
something for others is always meaningful.” 

International Children’s Digital Library
A research project funded by the National Science Foundation, 

the Institute for Museum and Library Services, and Microsoft, the 
International Children’s Digital Library (ICDL) was introduced at 
the Library of Congress in Washington, D.C., in November 2002. 
Created in collaboration with the University of Maryland and the 
Internet Archive, ICDL has foundation goals in four key areas 
— collection, education, technology and business. According to 
ICDL’s website (www.icdlbooks.org), the goal in the area of col-
lection is “to create a collection of more than 10,000 books in at 
least 100 languages that is freely available to children, teachers, 
librarians, parents, and scholars through the world via the inter-
net. The materials included in the collection refl ect similarities 
and differences in cultures, societies, interests, lifestyles, and 
priorities of peoples around the world. The collection’s focus is on 
identifying materials that help children to understand the world 

around them and the global society in which they live. It is hoped 
that through a greater understanding of one another that toler-
ance and acceptance can be achieved.”

More than one million people from 166 countries worldwide 
have visited ICDL’s website. Most of the visitors come from the 
United States (50%), with South Africa (15%) and China (7%) 
as the next two countries having the most visitors. The ICDL 
collection currently includes over 2,400 books in 41 languages. 
The website notes that the collection has two primary audiences: 
“The fi rst audience is children ages 3-13, as well as librarians, 
teachers, parents, and caregivers who work with children of 
these ages. The second audience is international scholars and 
researchers in the area of children’s literature.” 

Most of the books in the ICDL collection are not translations. The 
collection primarily contains “books in their original, physically 
published form only. Occasionally we might have versions of books 
available in several languages because the books have been physi-
cally published by companies in these languages.” Tim Browne, 
executive director, says that ICDL has recently begun to translate 
public domain books — “books for which the copyright has expired. 
Because we are still in the development stage of this project, it may 
be several months before the complete book translations appear 
online.” E-books are not included in the collection at this time.

Browne welcomes volunteer translators of all languages. 
“850 translators have signed up to help ICDL,” says Browne. “Of 
those, 317 translators working with 44 languages — some not 
represented by books in ICDL — have completed a translation 
assignment.” Volunteer translators use their professional skills 
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to translate the ICDL web interface, bib-
liographic information about the books 
(book title, abstract, author biography, 
publishing information and so on), and 
other documents into various languages. 
ICDL is especially in need of translators 
working with such languages as Arabic, 
Hebrew, Mongolian, Danish and Tongan. 
The website contains a complete list of 
the languages in demand.

Browne explains what happens after 
a translator signs up on the ICDL website 
to be a volunteer. “A member of the ICDL 
teams assigns the translator a metadata 
translation — for example, book title, 
abstract and so on — and then the transla-
tor completes the assignment by fi lling out 
a form online,” Browne notes. “In addi-
tion to translating metadata, volunteers 
may also be asked to help translate the 
library interface or entire books.” Ideally, 
ICDL would like to have the resources to 
translate the metadata of each book in its 
collection into every single language.

Newly retired fi rst-grade teacher Mon-
ique Palomares knows only too well the 
importance of reading skills and contact 
with other cultures for children. This, 
along with her love of languages, is why 
she became a volunteer translator for 
ICDL. “I know how important it is for kids 
to be in contact with books and literature 
from their own culture and from other 
cultures — theirs so that they know where 

they belong and other cultures so that they 
can see there are different places, different 
people, different ways to live, to think, 
to see the world, and different ways to 
write,” says Palomares. Based in Montpel-
lier, France, she also donates 
her free time to giving literacy 
lessons a couple of times a 
week to Turkish and Moroc-
can women and to translating 
children’s songs and nursery 
rhymes on another website. 

The love of reading brought 
Ayari Rodriguez, a veterinary student at 
the Universidad Nacional Pedro Henríquez 
Ureña in Santo Domingo, Dominican 
Republic, to volunteer English > Spanish 
skills to ICDL. “I love the internet,” Rodri-
guez says, “and to Google things around. 
I found ICDL while looking for some 
children’s books for my nephews. I looked 
around the website and thought it was a 
great idea. Then I found out that I could 
help. I’ve always thought that reading is 
an essential part of my life, and that if I 
could help others to read a book because 
I translated it, it’s a great feeling.” Besides 
translating the metadata for 30 books, 
Rodriguez has translated several books: 
“Books are very challenging, especially 
when I have to translate riddle books 
where rhyming is very important.”

Diana Silva, a tourism student and 
tutor in Vila Nova de Gais, near Oporto, 

Portugal, came to ICDL because she likes 
“to work with children, and it is important 
for them to learn stories from other coun-
tries.” Her last two ICDL assignments gave 
her an opportunity to renew her acquain-

tance with the “two best sto-
ries” of her life — Sleeping 
Beauty and Puss in Boots.

The personal rewards for 
the volunteer translators are 
many. Besides loving the way 
some people illustrate books 
— Plaisir des yeux! she says 

— Palomares enjoys the personal relation-
ships she has with the ICDL staff, the little 
touches “that make life so nicer even if you 
never did and/or never will meet them.” 
Silva also feels at home and welcomed 
through her volunteerism with ICDL. “The 
people at ICDL are polite and friendly,” she 
says. “I feel that I am making a difference 
when they thank me. I am part of a family 
that couldn’t be so strong without me and 
the translation work that I do.” Rodriguez’s 
rewards are “100% personal”: “I’m hopeful 
that people will read the metadata that I 
translate and fi nd it interesting enough to 
choose that book to read.”

American Red Cross 
Serving King & Kitsap Counties
The International Red Cross — through 

its national and local chapters — is known 
worldwide for providing relief to victims 
of disasters and for helping people prevent, 
prepare for and respond to emergencies. 
The 800 local chapters of the American 
Red Cross (ARC) help the organization to 
fulfi ll its mission. Both founded in 1925, 
the Seattle-King County Chapter and 
the Kitsap Chapter have merged to more 
effi ciently provide services — disaster 
assistance, safety classes, emergency kits, 
disaster education, workplace prepared-
ness and so on — to the local communities 
within the counties. 

Among the many services are language 
interpretation and translation. According 
to its website (www.seattleredcross.org), 
the Red Cross Language Bank “provides 
telephone and in-person interpretation as 
well as translation of short documents” 
such as fl yers. Unlike many other orga-
nizations that use volunteer translators 
and interpreters throughout the world, 
mainly doing their work online, ARC 
Serving King & Kitsap Counties uses 
volunteers living in the community in 
which their translating and interpreting 
skills are needed. These volunteers can 

Maximize globalMaximize global 
communication withcommunication with 
automated languageautomated language
translation software.translation software.
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see fi rst-hand and immediately the results 
of their time and efforts.  

Karen Wirkala, international services 
specialist in the Seattle offi ce, says, “We 
currently have about 400 volunteer inter-
preters and translators.” Approximately 75 
languages are represented. Spanish, Somali, 
Vietnamese, Chinese and Russian are the 
top-requested languages, and volunteers 
are always being recruited for these. “We 
also have some languages that are not as 
frequently requested — such as Amharic 
and Oromo — but we have very few or no 
volunteers for them,” notes Wirkala. “So, 
we are actively recruiting volunteers for 
those. We also try to stay on top of the 
latest refugee and immigrant groups being 
resettled in our area. In this way, we know 
how to direct our outreach efforts. One of 
the main refugee groups whom we are cur-
rently concerned with is the 1,972 Burun-
dians. The state of Washington receives 
the fourth highest number of refugees in 
the United States.” In 2006-2007, the ARC 
Serving King & Kitsap Counties “trans-
lated documents and provided language 
interpretation services for 4,205 people,” 
according to its website.

All ARC Language Bank volunteers must 
attend a four-hour training course cover-
ing the basic skills and ethics of interpret-
ing and translating. As the website states, 
“our volunteer interpreters and translators 
do not necessarily carry certifi cations; 
most are bilingual individuals with a desire 
to help others in the community.” Wirkala 
adds, “Our volunteers are not required 
to have any interpreting or translating 
experience. The main quality is reliability. 
When a volunteer takes a case, he or she 
must follow through and interpret in the 
manner in which he or she was instructed 
at our training course.” Also, volunteers 
must be cleared through a Washington 
State Patrol background check.

Wirkala adds an interesting sidenote 
about the ARC Language Bank: “We are 
quite unique in the Red Cross. I believe 
that we are the only ARC chapter that has 
a Language Bank — certainly the only one 
of this magnitude. So, it’s not something 
that is common in the Red Cross, rather it 
was started and had evolved here.”

Jennifer Hodgdon, a freelance web soft-
ware developer, wanted a volunteer job that 
would help keep her Spanish language skills 
up to date. She found out about the ARC 
Language Bank, and, according to Hodg-
don, “it seems like a good fi t for my level of 
Spanish skills, something interesting to do, 
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and it also has a fl exible schedule.” Most of 
her volunteerism is interpreting between a 
case worker and a client. “Early Head Start 
cases are fun,” she says. “I help parents and 
caseworkers discuss child development for 
an hour or more.” 

Hodgdon also does phone interpreting 
in addition to live interpreting. Without 
nonverbal clues such as body language or 
facial expressions, phone interpreting can 
be challenging. Also, the phone connec-
tion sometimes is not good 
because of three-way con-
ferencing and cell phones. 
“Traditional housing pro-
gram cases, for example, 
tend to be on the phone,” says Hodgdon. 
“We discuss issues such as applications 
for permanent housing, visa applications, 
and other services a client might need. 
Sometimes very sensitive topics come up, 
such as questions about the client’s history 
of domestic violence, which can be very 
diffi cult for all parties.” 

Having moved to the Seattle area in the 
past year, Maria Alejandra Gómez began 
looking for an opportunity to volunteer 
helping people. Through a cousin who was 
working at ARC, she became aware of the 
need for bilingual volunteers and decided 
to join the Language Bank. Gómez has 
helped “with individual cases supporting 
people in their day-to-day living situa-
tions like making medical appointments, 
looking for additional information at their 
children’s schools, helping clients under-
stand documents they have to fi ll out, and 

referring them and their family members 
to important services.” She has also helped 
in editing and translating documents for 
agencies and individuals. Another area 
where Gómez has used her language skills 
is in Community Disaster Education, train-
ing Hispanic communities on how to be 
prepared for any kind of disaster in the 
Seattle area.

Gómez’s work with ARC has helped her 
to decide “what road to take for my future 

work.” She is cur-
rently working on 
her master’s degree 
in public adminis-
tration at Seattle 

University. Given her busy school schedule, 
she feels that “an advantage we have as 
volunteers is that we can choose the best 
time to be involved.” 

A bookkeeper for a paint company and 
a future student at the University of Wash-
ington, Vlada Edwards became involved 
with the ARC through an environmental 
science class she was taking at Seattle 
Central Community College where students 
needed to do some service learning. She 
talked to her teacher about helping people 
to get out of poverty through volunteering 
as a translator/interpreter. Edwards knew 
that the ARC had a great reputation for 
helping people in need. She also had a 
personal reason for joining the Language 
Bank. Edwards remembers that “in the 
1990s the ARC helped many Russian retir-
ees, including my own grandmother, by 
providing them with much-needed food.”

Edwards has helped on a number of 
ARC projects since beginning volunteer-
ing in March 2007, including interpreting 
for pregnant women and women with 
small children involved in transitional 
housing. “I was helping to communicate 
house rules to one Russian-speaking 
woman,” says Edwards, “and also inter-
preted the conversation between this 
woman and her house manager. This 
meeting was important for both of them 
because the pregnant woman was work-
ing toward bettering her life — fi nding 
permanent housing, getting set up for 
childbirth, and fi nding a doctor. The man-
ager was able to see if this woman had 
everything she needed and that her life in 
the transitional house was satisfying.” 

“The biggest reward is knowing that we 
can support people in situations where lan-
guage barriers complicate their lives,” says 
Gómez. Edwards feels the same way about 
her volunteering: “I love helping people 
and knowing that because of what I do 
their lives can be changed for the better.” 
Hodgdon also fi nds “connecting clients 
with valuable community services” to be 
important. 

Conclusion
The translators and interpreters pro-

fi led in this article are glad to be making 
the world “a good place to live in.” They 
and thousands of other volunteers are 
changing the world one life at a time by 
removing language barriers and provid-
ing services to those in need. M
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Multilingual computing 
for the visually impaired
Libor Safar

Imagine yourself blindfolded (your travel eye 
shades will do), seated in front of your computer 
screen, your hands on the keyboard, ready to 
work. What do you do? This may seem daunting, 
but today’s technologies turn computers into a 
powerful tool and an indispensable window to 
the world for millions of visually-impaired peo-
ple worldwide.

The arrival of computing has had a major impact on how 
visually-impaired people can live their lives and communicate 
— among themselves as well as with the outside world — and has 
extended and enriched their options enormously. Importantly, 
technology enables blind and visually-impaired people to go to 
universities, enjoy life-long learning and have jobs previously 
unimaginable.

Drivers for accessibility
The visually-impaired community, which includes blind as 

well as partially-sighted people, can be surprisingly large. The 
World Health Organization (www.who.int) estimated in 2002 
that there were over 161 million people worldwide who were 
visually impaired; more than 124 million people had low vision; 
and 37 million were blind. This excluded people with refractive 
errors such as myopia (short-sightedness) and hyperopia (far-
sightedness), which are a frequent cause of visual impairment 
and which in many cases can lead to blindness if not corrected. 
So making products or content accessible to visually-impaired 
people enables them to live more fulfi lling lives and to better 
realize their potential. It also makes good business sense. 

Legal pressures are also driving accessibility. In the United 
States, for instance, the Section 508 amendment to the Reha-
bilitation Act of 1973 mandates that web content maintained 
by the federal government must be made accessible to people 
with disabilities. The same section also prevents federal agen-
cies from buying electronic and information technology (IT) 
products that are not accessible by people with disabilities. 

Section 508 was the law for a number of years, but it was the 
amendment, passed in 1998, which gave the right to sue agen-
cies in case of non-compliance, that made accessibility a more 
serious concern. The fact that public procurement may account 
for more than a quarter of all IT equipment purchases in the 
United States was certainly a factor. And similar laws apply in 
other countries, too.

On the other side of the Atlantic, the European Commission is 
taking steps to promote accessibility in areas such as public pro-
curement, certifi cation of accessible products and services, and 
accessibility of public websites, among others, under the head-
ing of eAccessibility. And there is already the recently amended 
European Union directive (Article 56a of Directive 2001/83/EC) 
that stipulates that product names should be labeled in braille 
on pharmaceutical packaging. It also states that information 
on pharmaceutical products contained in patient information 
leafl ets (PILs) must, on request, be made available in formats 
accessible to visually-impaired people. This means in a suitable 
print for partially sighted patients and in a format perceptible 
by hearing (such as CD-ROM or audiocassette) or in braille for 
the blind.

Key assistive technologies
Screen-readers play a major part in enabling especially blind 

persons to use computers. A screen-reader is a software application 
that runs in the background, monitors textual as well as non-textual 
information that is displayed in the graphical user interface (GUI) 
on the screen, and delivers this to the user — either with voice via a 
speech synthesizer, in a tactile form via refreshable braille displays 
(described below), or by way of a combination of these two.

Libor Safar is marketing manager at Moravia 
Worldwide. The author thanks Petr Pe áz and 

Svatoslav Ondra of the Teiresias Support 
Center for Students with Special Needs 

at Masaryk University in Brno, Czech 
Republic, for helping with this article.
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In essence, screen-readers enable visually-impaired people to 

operate a computer, even if somewhat less comfortably than a 
sighted user, almost normally. The visually-impaired user is not 
necessarily less effi cient. Profi cient blind users can actually oper-
ate computers faster and more effectively than a normal sighted 
user. This is because in many situations, the visual display can 
actually be distracting and in reality slow down sighted users.

In practice, a screen-reader will make accessible what the 
user types (the keyboard echo); the information or the text that 
is displayed on the screen (the screen echo); information from 
the user interface (such as menus and menu items, dialog box 
options, messages, edit fi elds, icon names or window titles); or 
any current status information. Each screen-reader will normally 
have a wide range of advanced navigation options, keystrokes 
and shortcuts to accelerate working in this environment.

Such a system will not only communicate what is on the 
screen, it also features enhanced functionality for specifi c 
software such as offi ce applications, browsers and instant mes-
saging programs, Adobe PDF fi les and so on. It can equally 
provide information on actions that take place with non-textual 
elements, such as graphics or GUI objects. In addition, numer-
ous speech or braille verbosity options exist that determine how 
much feedback is provided and in which way. For instance, 
advanced verbosity options for Microsoft Excel can inform the 
user when data in the current cell is cropped or overlaps other 
cells, or it can detect and report the formatting styles associ-
ated with a font, including text color, background text color 
and font attributes. In Microsoft Word, a skim reading feature 
enables a user to quickly browse through long documents by 
reading only the fi rst part of each paragraph.

Screen-readers today typically support multiple languages. 
For instance, Freedom Scientifi c’s JAWS for Windows, probably 
the most widely used screen-reader worldwide, comes equipped 
with a synthesizer for ten languages (including variants such 
as US/UK English, Castilian/Mexican Spanish and French for 
France/Canadian French) and enables the plug-in of third-party 
synthesizers for additional languages. JAWS has been offi cially 
localized into 17 languages to date. The same multilingual 
speech synthesizer that is behind JAWS — ETI-Eloquence from 
Nuance — is also built into another popular screen-reader, Win-
dow-Eyes from GW Micro. ETI-Eloquence is currently being 
gradually replaced by Nuance’s RealSpeak Solo, which supports 
31 languages and dialects and more than 40 voices. Another 
frequently-used screen-reader, Hal from Dolphin, features both 
the ETI-Eloquence and RealSpeak synthesizers and along with 
its own Orpheus set of voices is available in over 20 languages 
including Welsh and Icelandic.

Refreshable braille displays are a natural complement and 
provide a tactile output from screen-readers. Simply put, these 
hardware devices — typically placed in front of a standard 
keyboard — display the text that is produced by the computer 
screen-reader in a line of dynamically refreshed braille charac-
ters. These are represented by dots raised mechanically through 
holes to denote a specifi c braille character. With some devices, 
the display is represented by vibrating the dots that make the 
corresponding character.

Users read the braille characters using their fi ngers, and, 
once they fi nish reading a line, they can refresh the display and 
read the next one. A typical braille display will be able to show 
one line of 18 to 84 braille cells and will come with predefi ned 

keyboard commands and buttons that will partly replace those 
on the computer keyboard, such as the tab key, cursor keys or 
mouse clicks. This makes working with the braille display more 
effi cient because users need to switch between the display and 
the keyboard less often.

One advantage of the braille display is that with text docu-
ments, it constantly indicates the position of the cursor at the 
given character until users change the position and hence the 
displayed text. This makes working with the braille display 
closer to the normal experience that sighted users have. On the 
other hand, with speech output, the position is read just once 
or on demand.

While computers may be well controlled just by using 
screen-readers, the combination with a refreshable braille dis-
play is advantageous in many scenarios. When proofreading 
texts, for instance, a user can easily miss an error if only speech 
feedback is used. The braille display enables proofreaders to 
identify typographical errors much more easily. Blind people 
working in call centers can use the braille display to read while 
having their customers speak on the phone. Last but not least, 
while various types of voices can be normally selected and their 
quality is improving across languages, they are often still some-
what synthetic and unnatural to the human ear, especially when 
listened to for a longer period of time.

Complementary tools
These two key assistive technologies are complemented by 

several others that extend the use of computers by visually-
impaired people. Magnifi ers facilitate the use of computers by 
those who have a degree of visual impairment but are not fully 
blind. Magnifi ers enlarge the operating system environment or 
a part of the screen as much as up to 36 times, while the magni-
fi ed area is determined by the position of the mouse cursor or 
the insertion point. Some magnifi ers also feature speech output, 
thanks to built-in synthesizers.

A number of applications, called braille translators, exist 
to support the conversion of text into braille (or vice versa) 
and its subsequent printing on special braille (impact) printers 
called embossers. This braille translation software is required 
because the conversion to braille is not straightforward. Many 
languages feature contractions, so there is often not a one-
for-one relation between one printed character and one braille 
character. Formatting is another area of complexity and one 
where usage differs depending on the language. Braille trans-
lation software will ensure that the printed braille document 
follows the selected braille standards or customs that exist for 
the given language. In addition, this software can also convert 
special symbols such as mathematical or scientifi c notations to 
the corresponding Nemeth braille code.

Braille embossers, which produce hardcopy braille prints, 
have, overall, enjoyed major growth over the years. The pos-
sibility of interline printing, which combines embossed braille 
together with ink print (produced by a laser printer), enhances 
sharing of printed documents between visually-impaired and 
sighted users. For instance, this is extremely useful in proofread-
ing or teaching so that sighted teachers can use study materials 
printed in braille and ink regardless of whether they themselves 
read braille or not.

Many braille translation products today also support add-
ing and printing tactile graphics or images. When printed 
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with a braille embosser, however, the resolution and options 
available tend to be rather limited. More sophisticated graph-
ics and diagrams can be printed using special fusing devices. 
With these, images printed or drawn onto special paper rise 
under heat to form tactile diagrams that can be interpreted 
using touch. Also, thermoform machines provide a vacuum 
technology for creating touch-sensitive relief diagrams, such 
as maps, signs or charts, which can be used by visually-
impaired people. 

Accessibility in operating systems
While a whole suite of specialized tools exist for the visu-

ally-impaired, good and growing support and a wide range 
of accessibility features are included in standard off-the-shelf 
commercial software, including operating systems. They fi nd 
utility especially with partially sighted individuals, for whom 
they provide a readily available way of using computers. Blind 
users typically rely on specialized software.

Microsoft Windows, for instance, comes — for a number of 
releases already — equipped with a good set of basic assistive 
tools such as the magnifi cation program Magnifi er, the text-to-
speech program Narrator, and the centralized way to manage 
accessibility via the Ease of Access Center (labeled Utility Man-
ager prior to Vista). Although these built-in tools provide only 
limited functionality compared with specialized products, they 
are useful and enable visually-impaired people to use Windows 
immediately, and can help them during installation of their 
selected special tools.

In addition, Vista now includes voice recognition that 
enables users to control the operating system, applications or 
dictate documents by voice. In the current version, this feature 
supports US and UK English, German, French, Spanish, Japa-
nese, Traditional Chinese and Simplifi ed Chinese. At fi rst, this 
may seem an attractive tool for the blind, but in reality the use 
of voice recognition is in general not widespread. This is partly 
because of the still relatively early stage in its development, but 
mainly because it is so much less effi cient compared with the 
use of a screen-reader combined with a braille display.

Similarly, Apple’s Mac OS X Tiger release hosts a number of 
features for visually-impaired users. Clustered in the VoiceOver 
utility, they provide screen-reader functionality, magnifi cation 
options and a range of keyboard commands for navigating the 
interface. These are improved further in Mac OS X Leopard, 
released in October 2007. The new features include a virtual 
braille display, which is a visual representation of braille output 
on the screen along with an English text translation and the 
availability of a braille display while installing or upgrading 
the operating system.

Accessibility in Adobe Acrobat
Adobe Acrobat products are one example of non-specialist 

applications where accessibility is well developed, thereby mak-
ing PDF documents friendly for visually-impaired users. The 
support includes tools for authors to create and distribute con-
tent optimized for accessibility and tools for users with blind-
ness or low vision to easily create and read PDF documents in 
multiple languages.

A key feature is the support for generating tagged PDF fi les, 
where tags indicate the structural elements of a document 
such as headings, tables, text blocks, graphics, titles and so on, 
similar to XML or HTML tags. As a rule, tagged documents can 
be accessed and navigated more easily by blind users and the 
tools they use, thanks to the logical document structure and 
the defi ned reading order. In the absence of a source fi le or 
the authoring application, Acrobat has a feature to automati-
cally add tags to an already existing untagged PDF document 
and to optimize it for accessibility. Tagged PDF documents 
can then be visually reviewed and their logical reading order 
modifi ed so that the content can be read by assistive technolo-
gies more effectively.

The support does not stop here. Another feature will automati-
cally assess a document’s accessibility when used with an assistive 
technology and will inform the user if tags are present. Another 
checker will then verify compliance with a broader set of acces-
sibility standards. It will also create a detailed accessibility report 
which provides results of checking and steps for the repair of 

Accessibility options available in 
Mac OS X VoiceOver utility.

Reviewing and modifying the reading order 
in a PDF document with tags added for accessibility.
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accessibility errors found in PDF 
fi les against several of the cur-
rent major accessibility guide-
lines. This includes compliance 
with provisions of the US Sec-
tion 508 guidelines concerning 
accessible web content described 
earlier and the W3C Web Content 
Accessibility Guidelines (WCAG). 
Adobe Acrobat also includes a 
built-in text-to-speech feature 
that will read out the PDF fi le 
content directly from Acrobat, 
using the standard Microsoft 
Windows or Mac OS X text-to-
speech functions.

Braille and its use 
in various languages
The development and use of 

the braille system internation-
ally provide an interesting com-
parison with what the story has 
been in the encoding systems 
for computers, culminating in 
the Unicode Standard today.

Braille is really not a lan-
guage. It is rather a coding 
system that enables the transcribing of 
languages so they can be written and 
read by visually impaired people. It is a 
series of raised dots that can be read with 
the fi ngers or visually. Six to eight dots 
(raised or not) form one braille character 
or a braille cell.

There are also other systems in addi-
tion to the braille standard, for instance, 
the Moon system. Rather than using dots, 
this uses a set of embossed symbols which 
resemble simplifi ed Roman letters. This 
system may be easier to learn by those 
who became blind in the course of their 

lives, but because using it is considerably 
slower than braille, its popularity is small 
and actually falling; it is used mostly 
in England, from where it originates. In 
reality, braille is the dominant system.

Even today, there is no one common 
braille standard that applies worldwide. 
Since its development by the Frenchman 
Louis Braille in 1821, the system spread 
globally by individual national organiza-
tions for visually-impaired people who 
adapted it to their local graphical print-
ing systems. There has been little contact 
among these national institutions, and 

there have been no fully gener-
ally accepted rules for local 
adaptation. As a result, national 
standards tend to differ.

On the positive side, barring 
some exceptions, corresponding 
Latin characters are transcribed 
in different languages to the 
same braille characters, and even 
the phonological equivalent of 
another graphical system gets 
transcribed using the same braille 
character. For instance, the Latin 
a is transcribed to braille the same 
way as a in the Cyrillic alphabet, 
alpha in the Greek alphabet, and 
aleph in Hebrew. This would be 
the case even if their position in 
their respective alphabets would 
differ. This happens with the 
Greek gamma, which is the third 
letter in the Greek alphabet, but 
transcribes the same way as the 
Latin letter g (seventh letter in 
many Latin alphabets). It is in 
the letters beyond the basic Latin 
alphabet that there are differ-
ences, and a need arises to form 

braille combinations.
In its basic six-dot form, braille cells 

are made up of six dot positions, arranged 
in two parallel columns with each con-
taining three dots. A com bination of these 
dots may create a maximum of 64 charac-
ters (in practice some combinations are 
not used), which, of course, is not suffi -
cient. Many standard characters in braille 
are therefore created using a combination 
of several basic characters, where the main 
character is preceded by a prefi x which 
helps to modify the meaning. It is in this 
area concerning punctuation, diacritics, 
numbers and special symbols that the 
national institutions for the blind work 
fully independently. In some languages, 
there is even no clear national standard.

In the 1980s, the extended eight-dot 
code was created, which has two parallel 
columns with four dots each, while the 
bottom two dots have a similar role as pre-
fi xes in the six-dot braille. This in theory 
enables up to 256 combinations, and the 
system is used as a rule in refreshable 
braille displays. It has, however, never been 
fully adopted in embossed printing on 
paper. Most central national braille stan-
dards deal only with the six-dot braille. 

Some of the most detailed rules have 
been published by the Braille Authority 
of North America. The Unicode Standard 

A braille translator in action and the options 
of available national braille standards.
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encodes a complete set of these 256 eight-
dot patterns, which also include the 64-
dot patterns used in six-dot braille. They 
are included in the Unicode Standard as 
symbols; the standard encodes only their 
shapes. The association of letters to pat-
terns is left to other standards.

What adds effi ciency, but also complex-
ity, to using braille is word contractions. 
These are developed in English and also 
in a few other languages. In the uncon-
tracted form (also called Grade 1 Braille), 
one braille character often corresponds to 
the printed character when transcribed. 
There are simply the 26 characters of 
the alphabet and various punctuation 
symbols such as the period and comma, 
but no abbreviations or contractions. This 
exists across the languages that use the 
Latin alphabet. This form of transcription 
makes for slow reading and often makes 
publications in braille extremely long 
and bulky. Normally, one English printed 
page would result in about seven pages of 
braille print. So, contracted braille (also 
called Grade 2 Braille in the case of Eng-
lish) was developed in several languages, 
which serves as a kind of shorthand for 
words or part-words. Note that there are 
some slight differences in contractions and 
formatting even between North American 
English and UK English. In English, Grade 
2 Braille contains 189 different letter con-
tractions and 76 short-form words, which 
are abbreviated spellings of common 
longer words, and is considered to be the 
standard form of literary braille.

German offi cially has three braille 
grades. The uncontracted Basisschrift is an 
equivalent of the English Grade 1 braille; 
Vollschrift is like Grade 1 braille but uses 
eight contractions (for au, eu, ei, ch, sch,
st, äu and ie); the third Kurzschrift is then 
the German version of the Grade 2 fully 
contracted braille code.

In a multilingual environment, the 
different codifi cation in various lan-
guages can cause practical problems. A 
good number of characters look the same 
in various languages. They may have the 
same meaning, the same Unicode code, but 
their visual representation in braille looks 
different. It is also worth mentioning that 
all-in-all, the transcription of characters 
in any language into braille is ultimately 
manageable. Hundreds or in some cases 
thousands of units are available at most. 
It is the transcription rules for formatting 
and structure of documents in braille that 
are much more complex.

Still a long way to go
Assistive technologies have made a 

large amount of information and knowl-
edge accessible to visually-impaired people 
compared with what the situation may have 
been just a few decades ago. Contrasted 
with what is available to sighted people, 

however, only a fraction of information is 
accessible to visually-impaired users. Why 
is it so?

Much of what exists today is not 
easily amenable to conversion into an 
alphanumeric format that could be well 
processed by a screen-reader and then 

Examples of braille contractions and short-form words in English and German.
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either delivered by a synthesizer or con-
verted to braille. This applies especially 
to certain types of documents: 

Purely graphical or visual content, 
such as movies, videos, galleries, photo gal-
leries, old prints, manuscripts and so on.

Partly graphical content, such as com-
ics, cartoons, charts, maps, posters, folders, 
technical standards, and other documents 
that combine text with graphics. 

Documents that use some non-tex-
tual information to indicate the structure 
and sense of individual elements, such 
as spreadsheets with merged cells, text-
books that use text placed over the page 
rather than as a linear fl ow, presenta-
tions, chemistry, physics or mathematics 
texts, or musical notation.

Documents using letters with no 
current alphanumeric equivalents such 
as ancient scripts or historic works. 

Even if the content as a whole is avail-
able in an appropriate format, a number 

of pitfalls can prevent the practical use of 
the content by visually-impaired people. 
For instance, a simple combination of two 
different alphabets, say Latin and Cyrillic, 
may render a document practically inac-
cessible. And a simple use of two languages 
in a document, for instance, in dictionar-
ies, presents a challenge for speech output. 
The sad fact is that most document types 
are impossible to code in braille or can be 
done only with great diffi culty.

Blind-friendly web 
The internet has certainly become a 

great source of information for visually 
impaired users and one of the strongest 
motivators for them to learn to use exist-
ing computer assistive technologies.

For blind users to be able to access 
and read websites correctly, the sites must 
take into account the way these users 
perceive information online and access it 
using assistive tools. Blind users can only 
get information that is available as text. 
Textual information is perceived only 
linearly — line by line. So, blind internet 
users do not get the global view of what 
is on the page. For navigation through 
a web page, only the keyboard and hot 
keys are used. And partially sighted users 
using a magnifi er can at any given time 
see only a small section of a web page.

Regrettably, there are still relatively 
very few sites currently that are well 
optimized or that are made accessible for 
visually-impaired people. Those that are 
often follow the accessibility guidelines 
that were developed by the World Wide 
Web Consortium (W3C). While many 
national sets of guidelines or best prac-
tices for making blind-friendly websites 
exist, these W3C WCAG 1.0 have become 
widely accepted. Currently in their fi rst 
version, adopted in 1999, the second edi-
tion of the guidelines is currently at the 
working draft stage.

For each guideline, the recommenda-
tions list a number of checkpoints (for 
example, to provide a text equivalent for 
every non-text element). Each checkpoint 
has a priority level assigned based on its 
impact on accessibility. Priority 1 check-
points are the basic requirements and must 
be met or else the information won’t be 
accessible by one or more groups of users. 
Priority 2 checkpoints should be satisfi ed; 
otherwise, the information will be diffi -
cult to access for some users. Satisfying 
Priority 3 checkpoints will improve access 
to web documents for many more.

The extent to which the content meets 
the various priority checkpoints will 
determine three levels of conformance. At 
level A, all Priority 1 checkpoints are sat-
isfi ed; with Double-A, all Priority 1 and 2 
checkpoints are satisfi ed; and with Triple-
A, all Priority 1, 2 and 3 checkpoints are 
satisfi ed. In practice, websites fail to meet 
basic accessibility guidelines most often 
in these areas:

Missing or inappropriate alterna-
tive text for graphical elements. In this 
case, there is no way for a blind user to 
determine if this graphical element is 
only an illustration or a clickable image.

Menus are not accessible using a 
keyboard. If, for instance, only Java 
script is used for menus, blind users 
will not even be able to fi nd out there 
is a menu.

Inability to change font size using 
the browser.

Scrolling and changing frame sizes 
are disabled. When magnifying is used, 
some information is then simply not 
accessible.

Conclusion
A whole spectrum of assistive tech-

nologies has been developed to serve the 
needs of visually-impaired computer users.
Their practical utility, however, depends 
on the way information is presented and 
made available, which can help or hinder 
its accessibility. Equipped with some 
basic knowledge about how blind people 
communicate and use computing, we can 
enrich the experience they have, using 
and accessing content or pro ducts in any 
language. M

Further reading
American Foundation for the Blind: 

www.afb.org
Apple Accessibility: www.apple.com/

accessibility
Braille Authority of North America 

(BANA): www.brailleauthority.org
eAccessibility at Europe’s Information 

Society: http://ec.europa.eu/information_
society/activities/einclusion/policy/
accessibility

European Blind Union: www.euroblind.org
IBM’s Human Ability and Accessibility 

Center: www.ibm.com/able
Microsoft Accessibility: www.microsoft 

.com/enable
Royal National Institute of Blind People: 

www.rnib.org
Web Accessibility Initiative (WAI): www 

.w3.org/wai

New York: new interface 
A team of researchers from fi ve 

institutions, led by The City College of 
New York (CCNY), has been awarded 
$330,000 over three years from the 
National Science Foundation to develop 
a tactile surface that can facilitate 
communication between visually impaired 
and blind persons and computers. 

“We’re trying to make a cheaper 
device that would receive information 
tactilely and also be able to receive 
graphic information,” said Dr. Ilona 
Kretzschmar, Assistant Professor of 
Chemical Engineering at The Grove School 
of Engineering at CCNY and principal 
investigator on the grant. 

India: computers to schools 
for visually impaired 
The Electronics Corporation of Tamil 

Nadu has proposed to the Social Welfare 
Department to give schools for the visually 
impaired 30 computers each with Orca, a 
free and open-source software technology 
designed for persons with visual impair-
ments. There are 25 such schools in the 
state of Tamil Nadu, India.

Mumbai-based programmer and free 
software consultant Krishnakant Mane, 
a visually-impaired research scholar 
at the Tata Institute of Fundamental 
Research, says that the software “gives 
you the freedom to share and adapt it 
to one’s specifi c needs.” It would enable 
visually-impaired students to look beyond 
conventional jobs and consider becoming 
programmers, he adds. 
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Language projects
serving the common good
Laurel Wagers

Language workers around the world are par-
ticipating in building tools and applications, 
programs and companies to serve the common 
good. Thousands of translators assist countless 
organizations and individuals with language 
services at no charge or for a reduced fee. From 
children’s games to war-crimes testimony, medical 
information to disaster-preparedness brochures, 
the gift of translation is making a difference in 
people’s lives. 
Some of the projects and organizations mentioned here are 

open to working with additional translators, localizers, project 
managers and other professionals who may wish to join with 
them. Some — such as Sesame Street — are not seeking assis-
tance, but we think they’re interesting multilingual efforts that 
can serve as an inspiration to people in other locales who may 
think, “I could do something like that.” In this listing we look 
briefl y at a sampling of these efforts.

The American Translators Association (ATA), for example, 
does pro-bono projects in cities where its annual conferences 
take place. In San Francisco in 2007, ATA volunteers visited a 
Poetry Inside Out (PIO) classroom — a project of the Center for 
the Art of Translation (CAT — www.catranslation.org) that brings 
literary translators into Bay Area public school classrooms to 
teach “the art and craft of poetry translation and composition” 
to elementary and middle-school students. The work so far has 
focused on English/Spanish bilingual students; a new program 
is being developed in Chinese. 

“For the fi rst time,” says translator Kirk Anderson, “ATA’s 
pro-bono project will extend beyond the 
conference. Over the rest of the school year, 
members of the Northern California Transla-
tors Association (NCTA) will visit other PIO 
classrooms to discuss our professions with 
the students, and CAT is even considering 
bringing professional translators and inter-
preters into the classrooms as a permanent 

component of their program.” Bay Area translators and interpret-
ers interested in participating are asked to contact NCTA or CAT 
for more information. Past ATA pro-bono projects have included 
hurricane-preparedness brochures in Spanish and Vietnamese for 
New Orleans in 2006; and brochures for the Seattle Cancer Care 
Alliance into Korean, Russian and Spanish in 2005.

Emergency resources
Disasters such as Hurricane Katrina have highlighted the 

need for accurate information in multiple spoken languages as 
well as sign. The Language Corps is a civilian linguist reserve 
corps intended to assist non-English-speaking, limited-English-
profi cient, deaf and hard of hearing persons and the US govern-
ment, especially in times of emergency or “whenever a national 
need arises.” A three-year pilot project is being implemented by 
the US Department of Defense (www.defenselink.mil). 

The National Virtual Translation Center (NVTC), which 
serves defense and intelligence agencies, is seeking translators 
and interpreters affi liated with the ATA, the National Associa-
tion of Judicial Interpreters and Translators (NAJIT) and other 
professional groups to participate in The Language Corps for 
volunteer or occasional paid assignments or to inquire about 
working specifi cally for the NVTC. A sign-up form for prospec-
tive linguists is available at www.nvtc.gov/linguist.php

In New York City, a new interactive CD-ROM with articles, 
quizzes, planning exercises and checklists provides emergency-
preparedness information in four languages. Prepare New York 
is a project of the American Red Cross in Greater New York, 
the New York City Offi ce of Emergency Management and the 
GlobalWorks advertising agency. It has become a template for 
other Red Cross chapters because, according to Li Wang of Glo-

balWorks, locally relevant content can easily 
be added and customized. Users will learn how 
to assemble an emergency supplies kit and a 
household communications plan as well as how 
to stay informed in an emergency, says Red 
Cross spokesperson Jeanine Pekkarinen. The CD 
includes content in English, Spanish, Chinese 
and Russian.

Laurel Wagers is 
the managing editor 
of MultiLingual.
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Another recent example is an edition of The Helping Hand-
book — a guide to resources for housing, insurance, unemploy-
ment, replacing lost documents and dealing with government 
agencies, for example — being created in Spanish by TransPer-
fect for people affected by the autumn 2007 southern California 
wildfi res. The legal fi rm Morrison & Foerster fi rst developed the 
handbook as a legal guide for people and businesses affected by 
the September 11, 2001, attacks on New York City. Subsequent 
versions have been created with the help of state and local bar 
associations for people displaced by natural disasters such as 
the southern California wildfi res of 2003, Hurricane Katrina 
in 2005, and the New York fl ooding in 2006. The handbook 
will be available through neighborhood legal aid centers, Fed-
eral Emergency Management Agency local assistance centers, 
county and state bars and the American Bar Association. It can 
be downloaded from www.mofo.com/about/socalfi re2007

International Sesame Street projects
Panwapa (www.panwapa.com) is a fi ve-language introduc-

tion to the wider world for children ages four to seven, created 
by Children’s Workshop. The Sesame
Street infl uence shows in Muppet 
characters, counting scenarios, serious 
and humorous videos and caregiver 
resources. Language choices include 
Arabic, English, Japanese, Mandarin 
and Spanish for everything — plus 
special versions of videos in sheep 
language, for example. 

Seen in more than 120 countries, 
Sesame Street has developed localized 
versions for Arab countries (Alam
Simsim in Egypt; Alam Simsim for the 
Arab world; Shara’a Simsim for Pales-
tine; Hikayat Simsim in Jordan), India, 
Mexico/Latin America, Israel, Kosovo, France, Indonesia, Japan, 
Northern Ire land, The Netherlands, Germany, Bangladesh, South 
Africa and Russia as well as other programs. Brightly colored 
characters created for the various locales include Big Bird’s 
cousins Abelardo (a Plaza Sésamo parrot in Mexico) and Da 
Niao (the Chinese Big Bird). A documentary fi lm, The World 
According to Sesame Street, followed crews through the often 
delicate process of creating versions for Bangladesh, Kosovo 
and South Africa. Shown on PBS stations in the Independent
Lens series, the fi lm is available on DVD through the website. 

Computing
Google relies on volunteers for localization into less com-

mon languages and at this writing offers 117 interface languages 
— including Bork, bork, bork!, Elmer Fudd, Hacker, Klingon and 
Pig Latin, but also Azerbaijani, Corsican, Frisian, Interlingua, 
Kyrgyz, Tajik, Twi and Uighur. Quechua is available, with some 
57% translated, but Malagasy (62%) is not yet on the menu. 
Translators who can contribute in Aymara (31%), Burmese 
(25%), Wolof (10%), Fiji (9%), Inuktitut (3%) or about 50 other 
languages have the opportunity to make Google searching 
“available in your language of choice more quickly and with a 
better interface than it would have otherwise,” says the website. 
The company also supports 159 local domains. Pot ential volun-
teers can sign up via “Language Tools” on the Google home 

page or contact translation-services@google.com for more 
information.

Microsoft announced in April 2007 plans to offer a stripped-
down “starter” version of Windows, Offi ce and other software 
for $3 to people in developing nations. A New York Times
report says that the new program, Microsoft Unlimited Poten-
tial (www.microsoft.com/emerging), offers more software and 
deeper price cuts than previous discount programs and extends 
to all developing nations.

The report also quotes Microsoft vice president for emerg-
ing markets Orlando Ayala as saying that the program also 
would be offered to low-income communities in developed 
nations, including the United States, for families with incomes 
in the bottom 15% of the population. The software would 
be made available for installation on computers to be sold 
to national, state and local governments, which would then 
distribute the machines to individual households. Unlimited 
Potential also includes programs such as Digital StudyHall, 
a research project creating a database of lessons to be shared 
among schools in India; and Digital Literacy, a basic computing 

skills curriculum available in English, 
Thai, Latin American Spanish, Brazilian 
Portuguese, Danish, Polish, French, Ger-
man, Hungarian, Italian, Turkish, Arabic 
and Japanese, with other languages in 
development. 

One Laptop per Child (OLPC — www 
.laptop.org), one of the best-known educa-
tional computing efforts in recent years, 
actively seeks volunteer translators for 
its website. Lingo Systems of Portland, 
Oregon, has assisted the organization 
with pro-bono translation services. “It 
is a community effort, and there is a 
signifi cant need for volunteer translators 

in a variety of languages,” says Todd Kelsey of OLPC. “Volun-
teers have already achieved a signifi cant amount of transla-
tion and have formed a community based on a mailing list. 
The community operates via a combination of e-mail and the 
OLPC wiki.” For more information, see http://wiki.laptop.org/
go/localization and the Localization Mailing List, http://lists
.laptop.org/listinfo/localization. “There are also interesting new 
opportunities,” Kelsey says, “to help translate subtitles for video 
segments in partnership with dotSUB. Other, more committed 
roles are possible, including the ability to make off-line transla-
tions with whatever tools you are used to, but that needs to be 
coordinated with the people in charge.”

Working languages are 
Amharic, Arabic, English, 
Spanish, French, Hausa, 
Hindi, Igbo, Nepali, Por-
tuguese, Romanian, Rus-
sian, Kinyarwanda, Thai, 

Urdu and Yoruba. The list is compiled based on the offi cial 
languages in the countries where pilot projects are planned. 
Many other languages also may be targeted, such as Quechua 
and Aymara in Peru.

The laptop project is working with a variety of technologies, 
focusing on open-source solutions using wiki-based translation 
management and utilizing Pootle for translation memory, but 

Industry Focus

Owl interprets for the sheep Baahrbara 
in this video on www.panwapa.com
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also exploring donated instances of Idiom WorldServer and 
Author-it.

Visitors can see what the current translating server is hosting 
as languages (https://dev.laptop.org/translate/languages), but 
note that not all have a community around them. Volunteers 
are welcome to help with this.

“Translators basically have two ways to partici-
pate,” according to the website. They may “suggest 
translations — intended for the casual translator 
(typo fi xer/reporter) or make translations — for 
those translators that are willing to register as 
such.” At this writing, according to the site, “the 
laptop is 100% English, 68% Spanish, 53% French, 
48% Portuguese, 40% Japanese and 30% German. 
All the other languages are 2% done, at best.” 

The project aims to build and distribute its 
open-source, mesh-network computers to children 
in developing countries and bring the cost down 
to $100 each. The governments of countries such 
as Brazil and Nigeria have expressed interest in buying thousands 
of computers to be distributed through their schools. For-profi t 
companies such as Intel are also developing low-cost classroom 
computers with these countries in mind; the efforts may prove to 
be competitive or cooperative.

OpenOffi ce.org localization marathons (see “Open-source soft-
ware for South African languages,” MultiLingual #90 September 
2007) take place around the world as volunteers localize the open-
source offi ce suite for their own languages and locales. See www 
.khmeros.info/tools/localization_of_openoffi ce_2.0.html for infor-
mation about participating in localization of OpenOffi ce.org 2.0 
and http://wiki.services.openoffi ce.org/wiki/languages for a chart 
of language versions and pro ject status information. 

The Jhai PC and Communication System (www.jhai.org/jhai_
remoteIT.html) is one of several similar, low-powered devices being 
assembled to provide connectivity for the poorest communities. 
The Jhai Foundation (Jhai means “Hearts and minds working 
together”), a Stockholm Challenge Award winner in 2001, has dev-
eloped a community-based, pedal-
powered, low-cost wifi -networked 
computer for deployment in devel-
oping countries — and a sustain-
able, scalable business model to 
support its use. Volunteers are 
needed, particularly for a January 
2008 project to test multilingual 
conferencing using Jhai Networks. 
More information is available at 
jhaifoundation@gmail.com

Another low-power computing initiative is being carried 
out under the auspices of the New Partnership for Africa’s 
Development (NEPAD), an economic development program of 
the African Union and African governments, along with 
Advanced Micro Devices (AMD), Oracle and other companies. 
The NEPAD e-Schools Demonstration Project, a fi rst step in 
implementing the e-Schools Initiative, will run for 12 to 18 
months. Participating countries are Algeria, Burkina Faso, Cam-
eroon, Egypt, Gabon, Ghana, Kenya, Lesotho, Mali, Mauritius, 
Mozambique, Nigeria, Rwanda, Senegal, South Africa and 
Uganda. A related program founded by AMD, the 50x15 proj-
ect (http://50x15.amd.com), aims to make affordable internet 

access and computing capability available to 50% of the world’s 
population by the year 2015. 

Inveneo, one of the participants in the e-Schools Initiative, 
is a nonprofi t social enterprise that has created ultra-low-power 
computers and servers that operate on a 12-volt battery system or 
on an alternative energy source such as sun, wind or a generator; 

wireless and local area networking 
equipment; and free and open-source 
operating systems. Among its proj-
ects is a solar-powered computer 
and telephony network for people 
in the internally displaced persons 
camps of northern Uganda. Inveneo 
has a need for translation of key 
documents such as datasheets into 
French and Portuguese. Interested 
translators should contact volunteer 
@inveneo.org

Environment
Under the umbrella of the United Nations Environment Pro-

gramme’s Plant for the Planet: Billion Tree Campaign (UNEP — 
www.unep.org/billiontreecampaign), individuals and organizations 
pledged to plant nearly 1.5 billion trees during 2007. Partner orga-
nizations include the Green Belt Movement, the Prince Albert II of 
Monaco Foundation, World Agroforestry Centre, UN Food and 
Agriculture Organization Forestry, Bayer AG, the Tarek A. Juffali 
Foundation, Toyota Monaco, The Home Depot, Yves Rocher 
Group, Kannarosa and Tesco. More than 656,000,000 trees have 
been planted at this writing. Available in Arabic, Chinese, English, 
French, Portuguese, Russian and Spanish, the website includes a 
news page with updates from projects in Mexico, Malaysia, Brazil, 
Chile and other countries. 

Language and script preservation
VistaTEC is working with the Irish Training and Employ-

ment Authority (FÁS – Foras Áiseanna Saothair) on a website 
globalization project designed to 
inform prospective employees about 
new opportunities. Key to this is 
localization of the FÁS website into 
Gaeilge, “refl ective of the resurgence 
of the Irish native language in busi-
ness, a vibrant economy and pride in 
our Irish heritage,” says Cara Ludlow 
of VistaTEC.

Rosetta Stone’s (www.rosettastone 
.com) Endangered Language Pro-

gram works with indigenous communities to develop editions 
of the company’s interactive language-learning software for 
the community’s or tribe’s own use. Languages in this program 
include Mohawk or Kanien’kéha in the northeast (see MultiLin-
gual #82 September 2006) and Inupiaq, spoken by the Inupiat 
of northern Alaska. In 2007 the company began offering a sub-
sidized program for tribes and communities with limited ability 
to fi nance the projects. The Sitimaxa project for the Chitimacha 
in Louisiana is one of these. The language had been thought to 
have vanished, but some recently discovered old wax record-
ings and the work of linguist Julian Granberry, who had studied 
Sitimaxa for decades, became the basis of new development. 

Sketch of Jhai remote IT system. 
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Granberry says in an article on the Rosetta Stone website, “This 
will be the fi rst Native American language revived from zero.” 

The Script Encoding Initiative (http://linguistics.berkeley.edu/
sei), a project at the University of California-Berkeley, Department 
of Linguistics, aims to bring minority and historical scripts into the 
Unicode encoding, funding the preparation of proposals and devel-
oping freely available fonts (MultiLingual Computing & Technology
#58 September 2003). Some people write proposals on their own 
(without any monetary enticement) because they are strongly moti-
vated to get a particular character/set of characters into Unicode. 
Volunteers are welcome to write proposals 
and provide expert feedback, particularly 
if they have background in a particular 
script. Inquiries may be directed to Debo-
rah Anderson (dwanders@berkeley.edu).

Science and medicine
The Tech Museum of Innovation

(www.thetech.org) in San Jose, Califor-
nia, is dedicated to providing outstand-
ing leadership in expanding technology 
literacy and science knowledge to every 
corner of its multicultural community 
and beyond. 

“In the past,” says Monica Moreno of 
Idem Translations, “it was challenging to 
attract to the museum those from the 
Latino community who didn’t have a 
good command of English. Parents were 
reluctant to take their children to exhibi-
tions that they couldn’t fully comprehend. 
Children love to ask questions, and par-
ents wanted to be able to answer them.” 
In 1997, based on regional demographics 
and extensive research, the museum 
adopted a language accessibility plan for 
exhibit interpretation. Focusing on speak-
ers of the region’s predominant second 
language, Spanish, the museum currently 
provides all new exhibitions in both 
Spanish and English. Idem Translations 
has partnered with The Tech to localize 
these exhibitions. 

Translators Without Borders/Traducteurs sans frontières
was started in1993 by Eurotexte (now Lexcelera) to provide pro-
bono translations for Médecins Sans Frontières/Doctors Without 
Borders and other humanitarian organizations (MultiLingual 
Computing & Technology #48 June 2002). Subject matter can 
be medical — mother-to-child transmission of HIV, tuberculosis, 
sleeping sickness — or related to other humanitarian challenges 
such as food security and armed confl ict in Sudan, displaced 
people in Liberia, torture in Chechnya. The website (www.tsf-twb 
.org) lists current needs for French > English and English > French 
translators and editors as well as English > Portuguese and French 
> Portuguese translators. Potential volunteers can e-mail tsf@
eurotexte.fr for further information.

The Well Project (www.thewellproject.org) is an online 
resource “conceived, developed, and administered by HIV-posi-
tive women and those who are affected by this disease.” Focus-
ing on how HIV/AIDS specifi cally affects women, the site has 

been localized to reach Spanish-speaking women, one of the 
fastest growing populations with AIDS and HIV, with informa-
tion about the prevention and treatment of the disease. Lion-
bridge donated access to its Freeway internet-based language 
platform, which enables The Well Project to translate, manage 
and maintain content on the website in domestic Spanish, with 
expansion into additional languages also possible. According 
to a November 19, 2007, article by Mary Brandel on Computer-
world (www.computerworld.com), plans include “a site in French 
for West Africa and another in Spanish for Mexico, eventually 

supporting 20 to 30 locales.”
Dutch summaries of medical news 

about limb-girdle muscular dystrophy type 
2D (LGMD2D), a rare disease worldwide, 
with only 11 patients in The Netherlands, 
have been contributed by MediLingua, 
and the company has also been involved 
in translating hundreds of medical ques-
tions into dozens of languages, for use 
in hospitals dealing with refugees.

    Volunteer networks
Babels (www.babels.org), a network 

of volunteer interpreters and translators, 
developed from the Social Forums — the 
European Social Forum and World Social 
Forum and other similar meetings — aims 
to open the political debate in these 
forums to people of many languages. 
The organization has localized versions 
of its website for Argentina, Brazil, 
Colombia, France, Italy, Mexico, Peru, 
Poland and Uruguay, with information 
addresses for 20 countries.

The Micah Network connects about 
300 “evangelical Christian relief, devel-
opment and justice agencies” to help 
them aid the poor, sharing information 
and advocating for poor communities 
including speaking to churches (www 
.micahnetwork.org).

Translations for Progress (www.trans 
lationsforprogress.org/tpexchange.php) provides lists of orga-
nizations, translation tasks, translators and editors for projects 
worldwide. A recent search in the translation forum for projects 
needing volunteers elicited 28 listings including Street Child 
Africa (English <> French), the Peace Pilgrim DVD series (Eng-
lish > Chinese, Hindi, Spanish, Russian, Arabic and French) and 
Biointensive for Russia (Russian > English). 

VolunteerMatch (www.volunteermatch.org), headquartered 
in San Francisco, offers connections to more than 50,000 
organizations through its website. A recent search for virtual 
opportunities in translation brought up 42 listings, from legal 
resource guides (Russian, Haitian Creole, Chinese and Korean) 
to online college courses (Vietnamese, Farsi, Arabic, Chinese, 
German and others).

Games
Darfur Is Dying, the viral game developed by University of 

Southern California students (www.mtvu.com), is now available 

The Well Project’s Spanish site (above);
 Volunteer Match (below).
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in Arabic, Chinese and Spanish as well as English. Humanitar-
ian-aid workers helped in the development of the game, which 
places the player amid the dangers of a refugee camp.

Food Force (www.food-force.com) is a game developed for 
the United Nations Food Programme that sets players into sce-
narios involving food aid delivery under harsh conditions. At 
the time of this writing, the game is avail-
able in Chinese, English, Finnish, French, 
German, Hungarian, Italian, Japanese, Nor-
wegian and Polish. Several translation and 
localization companies have contributed 
their services, and the project is open to 
additional donations. (See also MultiLingual
#82 September 2006.)

PeaceMaker (www.peacemakergame.com), 
developed by Impact Games, is being used in 
classrooms and in community events to 
examine the Israel-Palestinian confl ict. The 
game allows players to take leadership posi-
tions on either side and “play the news,” 
attempting to bring peace before their terms 
end. The game includes English, Arabic and 
Hebrew play; other language versions are in 
development. The game site includes a blog 
and news. PeaceMaker won the University of 
Southern California’s Public Diplomacy Con-
test in May 2006. 

Re-Mission (www.re-mission.net) is a game 
and community for teenage and young adult 
cancer patients, who learn about the disease 
and its treatments, building their resistance 
and their spirits while blasting disease cells 
with the help of the nanobot character Roxxi. 
Developed by HopeLab (www.hopelab.org), the 
3-D shooter game Re-Mission is available in 
English, French and Spanish, distributed free 
of charge to young people with cancer. The 
website also includes blogs, art and poetry, 
links, and message boards. 

Language firms connect 
with university programs
Several major translation-tool compa-

nies donate licenses to university transla-
tion and localization programs.

Janus Worldwide Inc. (www.janus.ru), a 
translation, localization and linguistic fi rm, 
consults in Russian and Ukrainian, languages
of the Commonwealth of Independent States 
and the Baltic states, and in European lan-
guages. The fi rm works with institutions of 
higher education in training and preparation of localization 
and translation specialists. Janus develops and organizes prac-
tice activities for students in which the students work under 
the auspices of agency specialists, learn documentation thor-
oughly and take part in workshops about computer-aided 
translation tools.

Universities in emerging countries receive localization tools 
licenses through the Localisation Tools and Technologies Show-
case (LOTS) Satellite Distribution program of the Localisation 

Research Centre (LRC) in Limerick, Ireland. The program involved 
a partnership between the LRC and six localization tools and 
technologies developers: Alchemy Software Development, PASS 
GmbH, Project Open, SDL Trados, Stormdance, and WebBudget. 
The LRC will maintain and distribute the software to selected 
partner organizations and supply each of them with 15 licenses 

for the tools included in the distribution 
(http://lrc.csisdmz.ul.ie/resources/LRCNews/ 
2006/April.htm#lots).

PASS also participated in the ecolore 
and ecolotrain program as a partner com-
pany and in the Certifi ed Localisation 
Professional project of the LRC in Lim-
erick (www.tilponline.org/CLP/accredited 
courseprovider.shtml). 

     Social entrepreneurship
Ashoka (www.ashoka.org) is a global 

association of social entrepreneurs. Founded
in 1980, Ashoka provides start-up fi nanc-
ing and professional support services and 
connects its members, or Ashoka Fellows. 
The organization’s fi lms about Nobel 
Prize laureate Muhammad Yunus, founder 
of Grameen Bank, were translated by 
volunteers into 73 languages in approxi-
mately six weeks using tools developed 
by dotSUB (see MultiLingual #82 Sep-
tember 2006). The aim is to have the 
fi lms available in at least 100 languages. 
Ashoka has a continuing need for bilin-
gual volunteers to translate documents 
such as articles, newsletters, surveys and 
proposals. To volunteer, translators should 
e-mail volunteers@ashoka.org with “Trans-
lation” in the subject line and include 
name, languages, level of fl uency and 
availability.

    Translation and localization for 
    the Stockholm Challenge Awards

The Stockholm Challenge (www.stock 
holmchallenge.se), a biennial event of the 
Royal Institute of Technology with spon-
sorship from the Swedish International 
Development Cooperation Agency, Erics-
son and the City of Stockholm, has been 
described as the Nobel Prize for infor-
mation technology (IT) and as a “global 
movement fi ghting to bridge the digital 
divide.” Awards are given for projects 

using IT for development in high-need areas, in categories such 
as public administration, education, economic development, 
culture, health and environment. Selected from more than 1,000 
projects, winners in 2006 were Biblioredes: Nosotros en internet
(Us on the internet), Chile, in the culture category; the African 
Conservation Network, a pan-African project, in the environ-
ment category; Operation Village Health, United States and 
Cambodia, in health; Relief Information System for Earthquakes 
in Pakistan, Pakistan, in public administration; ITC eChoupal, 

Game sites PeaceMaker and Re-Mission
(above) provide education about Middle 

East confl ict issues and fi ghting cancer. The 
Ashoka site (below) provides a portal into a 
global association of social entrepreneurs.
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India, in economic development; and 
Kilinux, the Kiswahili Linux Localization 
Project, Tanzania, in education.

Nine fi nalists also were announced 
in October 2007 for the GKP Awards, 
presented at the Global Knowledge III 
conference in Kuala Lumpur in December. 
They included a public library network in 
Colombia; the Khmer Software Initiative; 
and projects in microcredit, e-learning 
and rural communications.

Project documents come from many 
countries and are written in many lan-
guages, and the competition jury is like-
wise international and multilingual, so the 
Challenge uses English as a common lan-
guage. Information about more than 200 
projects that have been entered so far for 
the 2008 awards is available online (www 
.stockholmchallenge.se/data). Translators 
interested in assisting a project or helping 
with documents in general may e-mail 
info@stockholmchallenge.se or volunteer 
through Translations for Progress (www
.translationsforprogress.org).

Wikimedia, Wikipedia. . . .
The Wikimedia Foundation Inc. (www 

.wikimedia.org) was created in 2003 by 
Jimmy Wales, the founder of Wikipedia, 
as a nonprofi t charitable organization to 
encourage “the growth, development and 
distribution of free multilingual content, 
and to provide the full content of these 
wiki-based projects to the public free of 
charge,” as its website states. 

In 2007 the foundation particularly 
supported programs encouraging the 
development of smaller-language Wiki-
pedias. Wikipedia Academies, for exam-
ple, took place at several South African 
locations in November, where students, 
scholars and community members learned 
to edit Wikipedia — helping to preserve 
endangered or lesser-known languages 
and recording the cultural knowledge of 
the speakers for future generations.

The foundation operates Wikipedia, 
Wiktionary, Wikiquote, Wikibooks, Wiki-
source, Wikispecies, Wikinews, and Wiki-
media Commons, a central repository for 

free content that can be re-used by all 
Wikimedia projects. All these projects are 
collaboratively developed by volunteers. 
Translators interested in being volunteers 
should contact Sabine Cretella at scretella 
@wikimedia.org

The foundation’s fourth annual Wiki-
mania conference (http://wikimania2008 
.wikimedia.org) will take place at the Lib-
rary of Alexandria in Egypt in the sum-
mer of 2008.

Women for Women
In war-torn regions, Women for Women 

International (www.womenforwomen.org) 
helps women to rebuild their lives — fi rst 
by providing fi nancial and emotional 
support from a sponsor, or “sister,” and 
from the organization’s staff, and then 
by developing “job skills training, rights 
awareness and leadership education and 
access to business skills, capital and mar-
kets.” A one-year recovery and rehabilita-
tion program leads to active citizenship 
— including development of products and 
businesses; registration of women voters 
in Afghanistan; helping Nigerian women 
organize to end oppressive practices such 
as genital cutting; microcredit in Bosnia 
and Herzegovina. 

“For the bulk of translation for our let-
ters, we have paid translators in each coun-
try we work in,” says assistant sponsorship 
program manager Laura Kaplan. “However, 
once women graduate from our year-long 
sponsorship program, we can no longer 
facilitate correspondence with their sponsor 
for logistical and fi nancial reasons. When a 
sponsor asks us if she can continue writing 
to a former sister, we allow them to cor-
respond directly. It is in this circumstance 
where volunteer translators would be help-
ful. We keep a list of names for translators 
who are willing to take work on a freelance 
basis. When a sponsor asks us how she can 
stay in touch with a former participant, we 
send the list of translators appropriate for 
her country.” The main languages needed 
are Albanian, Arabic, Bosnian, Dari, Farsi, 
Kinyarwanda and Swahili. She adds that 
the translation would deal with letters 
only. Volunteers may send an e-mail with a 
résumé and qualifi cations to sponsorship@
womenforwomen.org to be added to the 
referral lists.

Language companies donate
Author-it Software Corporation has 

donated access to its fl agship authoring 
product to Communications For The 

Industry Focus
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World (CFTW), a nonprofi t organization 
that explores how technology can be 
used to foster global learning and com-
munications, such as the development of 
free online learning material in different 
languages. The organization is developing 
a series of pilot projects utilizing single-
source authoring strategies to support 
global learning initiatives such as OLPC.

In 2006, the Brazilian language com-
pany Ccaps gave an end-of-the-year par ty 
for the children assisted by the ConvHIV-
endo project, an association that provides 
psychological support to HIV children and 
their families. The fi rm also created a bilin-
gual website for them with funds that 
would have been spent on client gifts.

iDança (www.idanca.net) is a website 
intended to promote the national and 
international cultural exchange about con-
temporary dance as a means for growth. 
Ccaps provided translation from Portu-
guese to English for the site.

The International Lesbian and Gay 
Association, a worldwide network of nat-
ional and local groups, is dedicated to 
achieving equal rights for lesbian, gay, 
bisexual and transgendered people every-
where. Ccaps provided voluntary transla-
tions from English to Portuguese during 
the period 2004-2007.

McElroy Translation (www.mcelroytrans 
lation.com) has donated its services to 
the Identity Theft Resource Center (ITRC — 
www.idtheftcenter.org), a nonprofi t victims’ 
rights group based in San Diego, California, 
to produce Spanish versions of the ITRC’s 
documents, which range from fact sheets to 
information about scams. The documents 
are available on the ITRC website.

In Germany, mt-g publishes a maga-
zine for clients, the Beipackzettel, which 
includes a custom-created crossword puz-
zle. For each correct answer received, the 
company makes a donation to World in 
Balance (www.world-in-balance.de), cre-
ated in 2006 to direct donations from 

doctors, pharmacists and the public to 
various projects. The fi rst and current 
partner is the foundation Menschen für 
Menschen, which helps people in Ethio-
pia help themselves. 

Operation Christmas Child, a pro gram
of Samaritan’s Purse (www.samaritans 
purse.org), sends gift boxes at Christmas 
time to children in various countries. 
NCS Enterprises, L.L.C., in Carnegie, 
Pennsylvania, translates letters, customs 
forms and program information from 
English into Portuguese, Napali, Bahasa, 
Spanish and French, so far, at discounted 
rates. “The people at Samaritan’s Purse 
are always wonderful to work with,” says 
Charlene Nagy of NCS. “Anne Ashley 
from the United Methodist Church sup-
ports their efforts as well and donates the 
boxes at Christmastime.”

Prague-based Skrivanek provides tran s-
lation assistance, interpreting services 
and or website work to a number of organ-
izations in Central and Eastern Europe 
through its branches in 12 European coun-
tries and the United States. 

Ziedot.lv (www.ziedot.lv) is a char-
ity portal that offers a way to donate to 
selected charity projects, feedback on 
how the projects are progressing, and the 
assurance that donations will reach their 
targets. These include the Castle of Light 
fundraising effort for building a Latvian 
national library as well as programs that 
assist children, elderly people, families 
in crisis and abandoned animals. Lbakt 
(http://lbakt.zb.lv/?kas=par) fi nds spon-
sors for children with medical problems.

The Association for the Promotion of 
Women in Culture — City of Women (www 
.cityofwomen.org/2007/index.php?option 
=com_frontpage&Itemid=215), founded in 
1996 in Ljubljana, Slovenia, produces an 
International Festival of Contemporary Arts 
each year, promoting women in culture. 

Industry Focus

The Ziedot.lv charity portal 
in English and Latvian.

Providing professional service without 
pay is a thorny proposition, and translators 
have debated the issue intensely. While 
each individual must choose for him- or 
herself, the profession as a whole seems 
to benefi t from the work of kind-hearted 
volunteers.

Volunteer translators and interpreters do 
an essential public education service: while 
assisting people in distress, they also train 
aid workers and hotline staff in the skills 
of working with a language professional, 
and create an expectation of a professional 
standard.

Such volunteering introduces staff to the 
advantages of working with a professional 
— and keeps it within the profession, 
keeping out inappropriate but traditional 
“make-do” choices, who are often children. 
Even a fl uency with the English of school 
and television does not prepare a child to 
deal with the demands and uncertainties of 
the adult world, and a terrifi ed child makes 
a terrible interpreter. Adult “interested 
parties” often come with agendas of their 
own, and while caseworkers and attorneys 
are aware of the need for a private interview 

with their clients, they are only seldom 
trained to access an interpreter. If they are 
exposed to the attitudes of a professional, 
the lesson will stick. 

Much as candy stripers and PTA 
classroom moms didn’t take away the 
work of nurses and paramedics, nor that of 
teachers and educational aides, volunteer 
translators and interpreters help do the 
work of the system that would otherwise 
have simply gone without the service. 

Finally, volunteer work provides a 
wonderful hands-on training for the 
linguist. A year of volunteer work with 
actual project fl ow-through offers the kind 
of practice in real-world work that cannot 
be learned in a classroom setting. When 
looking for ways to gain experience, a 
real-world need for one’s language skills is 
the best possible opportunity. Experience is 
the fi rst thing a potential employer or client 
desires — and volunteer work is a wonderful 
way to gain it. 

—Dena Bugel-Shunra

Dena Bugel-Shunra has been a 
translator and writer since 1989. 

Pro bono – good for everyone 
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The project itself was initiated by the Slo-
venian government’s former Offi ce for 
Women’s Policy (now The Equal Opportu-
nities Offi ce). Skrivanek also assists Era 
Nowe Horyzonty (http://7ff.eranowehory 
zonty.pl), an international fi lm festival, and 
the Camera Obscura festival of TV repor-
tage in Bydgoszcz, Poland (www.camera 
obscura.pl).

The Polish boys’ soccer club FERAJNA 
(www.ferajna.wroclaw.pl) “gathers boys 
from poor or pathological families, gets 
them out of the streets, and focuses them on 
sport,” says Alice Habartová of Skrivanek. 
The company supports this club with small 
prizes as well as translation services.

Skrivanek has also established an 
essay competition open to children 12 

to 15 years of age in schools through-
out the Czech Republic, who write an 
essay on “Why do we study foreign lan-
guages?” in English. Finalists from each 
school participate in regional competi-
tions; six children in each region win 
prizes including six months of English 
teaching.

Also in the Czech Republic, Skrivanek 
provides translations for nonprofi ts such 
as Our Child Foundation (www.nasedite 
.cz/webmagazine/home.asp?idk=247), 
which assists abused, exploited and endan-
gered children, and the Safety Line Associa-
tion (www.linkabezpeci.cz/webmagazine/ 
home.asp?idk=106), a crisis phone/internet/ 
chat line for children, youth and parents. 
In Slovakia they translate documents for 
Chance 4 Children (www.c4c.cz), a founda-
tion that assists institutionalized and ill 
children with their education.

Start anywhere
A recent Google search on “volunteer 

translator” turned up nearly 800 entries 
(1,250,000 or so hits), many of them 
invitations from software developers or 
nonprofi t organizations looking for help. 
Blogs, websites and various lists include 
links to organizations such as Change-
makers (www.changemakers.net), which is 
an Ashoka initiative, and ActionWithout-
Borders/Idealist.org (www.idealist.org). 

As science translator Anna Fitzgerald 
says in her article “Sources of Pro Bono 
Translation Work” (www.proz.com), “a 
common dilemma for beginning transla-
tors is not having enough experience to 
be considered by agencies and potential 
clients. Offering translations on a vol-
unteer basis is one way to combat this 
problem.”

WorldChanging.com, which posts links 
to “tools, models and ideas for building 
a better future” on the premise that the 
people who are working toward that 
better future need to connect, recently 
published its own list of social network-
ing sites in this arena — communities 
such as Idealist.org, charityvillage.com, 
TakingITGlobal, DoSomething.org, Razoo 
and WiserEarth. Some of them are mul-
tilingual, some could direct a linguist to 
an appropriate opportunity, and some 
may simply provide ideas and moral 
support.

WorldChanging.com sums up: “Chang-
ing the world is a team sport.” Translators 
and localizers are on that team, playing 
well with others. M

Industry Focus
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Looking ahead to 
globalization 2020
Mike Iacobucci

Speaking with language service providers (LSPs), 
technology partners, customers and industry 
analysts, we continue to see excitement building 
around the emerging globalization supply chain. 
Our industry has never seen such collaboration 
and openness.

The common elements running through this supply chain are 
languages and translators, for without them this chain would 
cease to exist. So, how will changes in technology and infra-
structure ultimately change language and the people skilled 
at translating it? Where do key players in the industry believe 
we’re headed?

This article is a compilation of insights about the industry’s 
future from a diverse group of globalization supply chain part-
ners. The only direction given for these pieces was to provide a 
personal or company vision for the future of globalization.

What you’ll see when you read these insights is how uniquely a 
group of collaborators see the future. Arturo Quintero from Moravia 
Worldwide, for example, believes that speech and visual elements 
will play a more important role in the future. He believes we’ll 
see the emergence of “language as a feature.” For translators, this 
portends an elevation of the craft, something Chris Grebisz echoes 
when he points to a future with high-value content with “the most 
qualifi ed translators” ensuring its accuracy and quality.

Grebisz’ notion that we’ll also see some “commoditization” of 
language is consistent with Kirti Vashee’s assertion that more auto-
mation is necessary to create a future where certain content can 
actually have more value to society. Machine-assisted human 
translation will clearly play 
a role in our future, and 
many believe this will have 
nothing but a positive impact 
on translators and other lan-
guage professionals.

Finally, we draw com-
ments from two companies 

that will have much to say about how technology looks in 2020, 
Sun Microsystems and EMC. Sun’s Melissa Biggs and Christof 
Pintaske suggest we’re heading toward a “participation age” in 
which localization will be critical to our ability to communicate 
faster and more dynamically with one another. EMC’s Jessica 
Roland shares this vision, and she offers best practices to ensure 
the globalization “value chain” can operate as automatically 
and effi ciently as possible. 

A common thread in each of the pieces is the importance of 
automation. In 2020, linguists and translators will be a busy group 
that, more than ever, will help to fuel a true global economy. 
Each of us will be equally busy ensuring that our technologies 
and services are equal to the task.

Appropriately, the lone non-vendor voice in this piece, Donald 
A. DePalma, pulls everything together. DePalma says that “2020 
will see buyers, suppliers and technology morphing to a just-in-
time, market-driven world requiring the right information in the 
right form in the right language at the right time.” 

This is great news indeed because he is describing a vibrant 
and collaborative globalization supply chain that is already grow-
ing stronger as I write this. This includes each of the companies 
represented in this piece, as well as dozens of other technology 
and service providers we call partners today. 

We hope you enjoy this vision for 2020, and we look for-
ward to hearing your insights as well.

—Mike Iacobucci

Business in evolution — Arturo Quintero
One thing that is clear to me is that our localization business 

model will go through a number of evolutions before we get 
to 2020. Software companies today are attempting to redefi ne 
their own models, and we will have to adapt with them. 

Two other ideas come to my mind when attempting to visu-
alize 2020. One is related to languages and the other to the way 
we interact with technology. These two will play an important 
role in our industry by the time 2020 arrives.

Regardless of the features of the most common “device” we 
will use in 2020, human-computer interaction research suggests 

Mike Iacobucci is 
president and 
CEO of Idiom 

Technologies, Inc.
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that speech and visual elements will have 
a much more important role to play than 
they do today. For example, contrary to 
the adoption of mark-up languages lead-
ing to the web or maps in mobile phones 
— features that could hardly be predicted 
years ago — one of the primary func-
tions of the device of the future will be 
its communication function. Therefore, 
“language as a feature” that the users of 
2020 expect will be as sophisticated as 
we can possibly imagine today. In this 
respect, I believe devices will be naturally 
adaptive to human context, not only to a 
local language, but to a local jargon and 
even to personalized context. 

Not all the news is positive, though. 
Ironically, even today, technology sepa-
rates new and older generations, and this 
is most visible in the developing countries. 
Communities of minority languages are iso-
lated and often feel embarrassment rather 
than pride about the use of their language 
— in my own experience, illustrated in the 
way Native American language speakers 
in Mexico feel about their native tongue. 
Only the older generations speak and 
hold on to these languages; younger ones 
are embarrassed to. Many of the world’s 
languages are disappearing, and technol-
ogy may play a role. I am, however, an 
optimistic person, and I believe that there 
will be a richer variety of “locals” by 2020. 
For example, English Creole has begun 
to fl ourish with unprecedented vigor in 
Jamaica, whereas 20 years ago everyone 
was predicting its demise.

One fi nal aspect is education. I believe 
that projects such as One Laptop per Child 
and the UN Millennium Development 
Goals will bring the world an unprec-
edented pool of talent and creative force. 
As a student of science years ago, I was 
puzzled by the search for the perfect lan-
guage, and years later, the many attempts 
to embark on this journey based on math-
ematics or music still leave us very far 
from the “perfect language.” But I would 
not be surprised if a lingua franca emerges 
between technology and humans by 2020 
— not necessarily an evolution of, say, 
the current use of SMS/Chat into a lan-
guage itself, but more likely an invented 
language, such as Esperanto. And, by the 
way, Wikipedia has more than 10,000 arti-
cles published in Esperanto today — ahead 
of languages such as Romanian, Slovak, 
Catalan, Czech, Ukrainian, Hungarian and 
Danish. Overall, I expect that the concept 
of school, teaching and acquiring foreign 

language will have a different meaning 
than today, given all the possibilities that 
technology will be able to offer. 

A clearer vision — Chris Grebisz
In 2020, the internet will have reached 

most of the globe, developing communi-
ties that unite people across language, 
cultural and national boundaries in a way 
never before possible. Similar to the open-
source movement, these communities will 
encourage participation and contribution 
towards a greater outcome, one that has 
been unattainable by separate entities. 
Customers will expect to be part of the 
dialogue and process, which in turn will 
help meet their own unique needs. Govern-
ments, corporations and organizations will 

quickly adopt these concepts, introducing 
a new approach to business and a new 
approach to globalization. Globalization 
will incorporate the concept of communi-
ties united to a common objective: creat-
ing a process centered on the customer 
while providing value and collaboration 
throughout a unifi ed supply chain.

Every organization will have a local 
end-customer whose role is to deliver, 
deploy or release the fi nal localized prod-
uct within that target market. Up until 
now, these end-customers have been the 
farthest removed from the localization 
process, which has not fully addressed 
their needs. These customers are faced with 
accepting the output of a process in which 
they have little role or input. A localiza-
tion management system designed by and 

for the intermediaries of the process — and 
not the true customer — produces bare-
bones translated content devoid of the 
nuances and adaptation required to reach 
deep into international markets. 

In the second decade of 2000, two key 
concepts will emerge with a profound 
impact on the concept of globalization.

The fi rst concept: All content is not 
equal in its value or importance. Some 
content requires a high level of localization 
and adaptation, while other content only 
needs basic translation to convey simple 
information. Local markets and end-cus-
tomers will demand the segregation of 
content, and LSPs will adjust and develop 
a methodology to accommodate each 
type. On one end of the spectrum, high-
value content and subsequent translation 
will require the most qualifi ed translators, 
editors and reviewers to ensure that the 
source message is retained and culturally 
adapted per the requirements of the target 
market. Customers will be willing to pay 
for this premium content.

Other content considered more indus-
trial or “commodity” level will follow a 
different approach. More language fi rms 
will begin to employ machine translation 
(MT) as a basis for a high-volume need, 
developing a network of MT providers 
and editing teams that vendors will resell 
as a packaged service. This movement will 
produce a large assortment of buyers and 
resellers of language translation and post-
editing services, customized to meet the 
high-volume, non-critical needs of global 
information, and at commodity prices.

The second concept: Creation of a com-
plete supply chain founded on an interac-
tive technology platform that engages all 
players within an open community and 
incorporates the ideals of marketization. 
Marketization will emerge as the process 
by which end-customers, content authors 
and LSPs collaborate interactively in 
a unifi ed ecosystem to create content 
carefully adapted to meet the needs of 
the target market. Platforms created by 
language vendors will host community 
environments capturing larger parts of the 
supply chain and enable a process where 
each piece of content can be authored, 
translated and adapted. In-country end-
customers, partners and LSPs will all 
contribute by editing content before it 
goes to market, focusing their efforts 
on critical content areas and ensuring 
that the changes are captured for future 
re-use. Built using open standards, these 

Arturo Quintero is chief 
corporate strategist at 
Moravia Worldwide and 
on the board of directors 
of The Institute of Local-
isation Professionals. 

Projects such as 
One Laptop per Child 
and the UN Millennium 
Development Goals will 
bring the world an 
unprecedented pool 
of talent and creative force.
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platforms will pull together vendors, tools, 
customers and LSPs into a single network 
designed to meet the needs of marketing 
managers. With these platforms, end-cus-
tomers will be able to monitor the process, 
while measuring return on investment 
(ROI) at each step.

Marketing will move beyond a country-
by-country language approach in the next
decade, and include regional linguistic dif-
ferences, adapted for age, economic back-
ground and cultural preferences. Market ing 
teams will use these new platforms to 
manage, target and measure the delivery 
of content to these narrowly defi ned 
global customer segments. The concept of 
globalization will expand to defi ne an 
architecture that is created for content that 
can support multiple ins tances and is spe-
cifi cally designed to support translation 
and marketization. Content authors will 
be trained on the globalization process, 
and localization will become an equal step 
in the creation process to information 
design, graphic layout and usability.

The introduction of content value and 
marketization platforms will have a pro-
found effect on the marketing process, 
helping companies reach new customers 
in ways never before possible. We are 
only beginning to see the possibilities. 

A participation age
— Melissa Biggs and 
Christof Pintaske 
Sun has a vision that information 

technology (IT) and computing are merg-
ing into a “participation age” — that is, 
the computer “network” has moved to 
the next level where users and communi-
ties drive technology focus. These trends 
are already solidifying and infl uencing 
the future directions of hardware and 
software through virtualization, social 
networking trends, and extended inter-
net business models. All of these areas 
work globally on a plethora of comput-
ing environments and devices. On the 
road to 2020, translation follows where 
the web is going.

In the IT industry, translation volume 
will shift even further from proprietary, 

monolithic content such as software mes-
sages and books to fast-paced and short-
lived content such as FAQs, examples, 
blogs, news and e-mail threads, chat and 
in some cases multimedia. These docu-
ments don’t provide a cover-to-cover 
reading experience but detail-oriented, 
problem-specifi c advice. Industry may 
see some shift away from creation of 
content by professional writers to domain 
experts with varying professional back-
ground and language/writing skills. Look 

to trends in localization towards targeted 
use of mashup software technologies to 
provide fast-turnaround and sometimes 
custom solutions to producing, testing 
and maintaining localized contents.

Open-source communities are major 
drivers in this content and internet para-
digm shift of the “participation age” and 
will continue to grow and gain strength 
in the next ten years. What often starts as 
a community purely of software develop-
ers, with English as their lingua franca,
evolves into an international community 
of software and hardware users. Intrigued 
by the opportunity to learn more about 
and make better use of the hardware/ 
software, some of these developers convert 
from consumer to proactive contributors 
who give back to hardware/software proj-
ects. In the majority of cases, giving back 
doesn’t mean coding but helping others 
on mailing lists, maintaining web pages, 
providing feedback/testing, reporting or 
verifying bugs, and customizing. Depend-
ing on skills, some start creating documen-
tation/content and localizations. Where 
globalization groups can and will fi t into 
this emerging landscape is in “cultivating 
and growing” these communities. The soft 
skills that will be required for success in 
this new area include organization-build-
ing, team management, evangelism, cre-
ation of community portals, management 
of social networking components. The 
outcome of this effort will be enhanced 
growth opportunities for a company’s 
products and offerings and potential cost 

benefi ts. Tools for distributed parallel col-
laboration on documentation and transla-
tion will become widely used, pretty much 
as bug tracking systems are now. They will 
allow even casual users to make additions 
and corrections, without requiring much 
training. By 2020, they will span multiple 
open projects to ensure consistent word-
ing and terminology.

A second growing trend in the industry 
is the global user’s increasing need for 
immediate, on-the-fl y translation. This will 
be balanced by a continuing requirement 
for longer, more detailed information. A 
translation will increasingly be published 
via alternative methods, for example, on a 
Wiki or via aggregated articles/sites/next 
generation blogs. Expect to see a parallel 
growth in MT to manage these new on-
the-fl y needs. These alternative publishing 
methods will allow for more harvesting 
of content directly in multiple languages, 
all adding value to the topic and making 
reverse translation more prominent. There 
will be an increasing shift away from Eng-
lish as the only relevant source language. 
As non-English content grows, we’ll see 
solutions for non-English content mining. 
Searching will not only look up the search 
terms in the source language but also 
translated into many target languages. 
Any results will be also translated on the 
fl y, providing a seamless experience. 

Overall, the “participation age” will 
fl ourish and grow over the next ten years, 
with an emphasis on the importance of 
communities; open source; a rapid shift 
in content and the ways it is localized; a 
growth of new technologies; and MT to 
meet the requirements of this shift.

‘Zero latency’ globalized content 
supply chains — Jessica Roland
By 2020, most enterprises will manage 

their product, marketing and sales content 
across their global business value chain as 
automatically, effi ciently and effectively as 
they run their physical goods supply chains 
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today. Leading companies are already using 
enterprise content management (ECM) and 
translation technologies in tandem to imp-
lement globalized, managed content deliv-
ery in ever-faster, more cost-effective and 
higher quality ways. By the year 2020, in 
addition to building on these classic bene-
fi ts, best established practices for globaliz-
ing content will capitalize on the following 
principles and trends:

All content will be structured in 
small XML components that can be shared 
across content formats and re-used.

Companies will manage globalized 
content as securely as source content, 
via information rights management.

Globalization technologies (TM, MT, 
authoring systems, globalization manage-
ment systems and so on) will all be tightly 
integrated with leading ECM systems, pro-
viding a seamless user experience. 

Users will be able to subscribe to uni-
fi ed ECM+globalization technology pack-
ages via software-as-a-service models.

Linguistic assets will be shared across 
industry sectors collaboratively and sec-
urely to reduce the amount of content indi-
vidual companies must globalize and to 
enhance customer ease of use.

Automatic detection of changes to 
source content that require translation 
will be a standard part of globalization 
workfl ow.

We can envision how these “best estab-
lished practices” will enable new high-
ROI applications of the technology:

e-room/collaboration running in 
concurrent multiple languages;

scanning devices that integrate imag-
ing software with globalization technology 
for instant capture + translation; 

closed captioning translation so 
the audio stream associated with video 
can go through a translation conversion 
process; and 

any language search query against 
any language content across any reposi-
tory, with instant, complete and high-
quality translation of results. 

Language translation is a core content 
transformation service, where content with-
in the ECM system should be available for 
consumption in any language of any 
country in which the company conducts 
business. This used to mean a relatively 
small number of major geographic mar-
kets, but increasingly, companies’ growth 
strategies are pointed at sourcing from 
and selling into emerging markets. The 
number of languages a company needs to 

conduct business is rapidly expanding, 
and so is the need for new “supply chain” 
levels of effi ciency.

“Zero latency” across globalized con-
tent supply chains will be achieved by 
linking enterprise-strength content man-
agement and best-of-breed globalization 
management technologies together for the 
benefi t of translators and enterprises alike. 

Advances in language processing 
technologies — Kirti Vashee
Much of the innovation in language 

technology today is coming from outside 
the localization industry. Semantic Web 
initiatives and natural language process-
ing promise to dramatically change the 
way we approach information, words and 
human knowledge. These initiatives are 
all in their infancy, and few people under-
stand fully what their impact will be. But 
these will quite possibly be as fundamen-
tal agents of change as shrink-wrapped 
software for personal PCs and web search 
were when they fi rst emerged. 

Translation automation will happen 
and advance because it must, not just 
because it’s a “nice to have” innovation. 
The imperative of knowledge exchange 
and transfer underlying the web at large is 
the driving force behind automated trans-
lation, not the need for more multilingual 
documentation or marketing materials. 
The internet, Web 2.0 and 3.0 are serious 
forces of growth and development.

The promise of SMT. Statistical machine 
translation (SMT) already has caught up, in 
just four years, to what the best rule-based 
MT (RBMT) systems can do after more than 
30 years of effort. In many cases, SMT 
accuracy has surpassed RBMT. It is raising 
user expectations all the time with real 
systems that translators like to use. Today, 

signifi cant advances are being made in 
automatic translation by companies such 
as Google, Microsoft and Language Weaver 
on an almost weekly basis, and they are all 
pursuing statistical technologies. 

SMT developers have only begun to 
look at the more diffi cult problems in 
and around translation such as semantics, 
meaning, building cross language pairs, 
morphological equivalencies and linguistic 
variation. Advances in this area will affect 
and possibly transform the existing tools. 
SMT technology is moving from a purely 
statistical and pattern matching approach 
to incorporating linguistics. Very soon 
we’ll see language modules with very dif-
ferent linguistic characteristics. 

Why do we believe this progress will 
happen? Because SMT can leverage every 
human translation that it can fi nd to 
build its intelligence. As this data grows 
and is pooled, the systems will improve in 
quality; they evolve.

SMT is used today because of clear 
ROI and productivity impacts. The early 
adopters are among the most effi cient and 
process-oriented LSPs, which can look at 
the technology objectively without being 
threatened and use it to their benefi t. As 
the technology advances, more LSPs will 
recognize its benefi ts and will add it to 
their workfl ow to protect their margins. 

Globalization value. The questions we 
face today are not whether you can do a 
localization project with 50% less money 
or time. These are important but not the 
most important questions facing people 
involved with translation technology. They 
are and should be more about how do we 
translate Wikipedia into Thai, Indonesian 
and Hausa competently in 2007 so that a 
knowledge economy can evolve in these 
regions. How do we aid people in com-
municating with each other so that edu-
cational and medical advances are shared? 
How do we get people interacting and con-
ducting business together so that poverty 
and therefore war aren’t so rampant? 

None of this can happen without 
fundamental advances in many different 
language processing technologies. More 
automation is needed, and new players 
will emerge to respond to the global 
need. We believe it will happen. 

In a global world, the world of Web 3.0, 
translation for communication and knowl-
edge-sharing is a fundamental issue that 
will attract the best minds in the world. 
The future will dramatically expand the 
reach of translation from documentation 
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that nobody reads to knowledge that many 
will want to access and communication 
systems that will enable cross-lingual com-
munication on a scale not seen yet. 

Morphing by disruption 
— Donald A. DePalma
2020 will see buyers, suppliers and 

technology morphing to a just-in-time, 
market-driven world requiring the right 
information in the right form in the right 
language at the right time. But 12 years 
is both an epoch and a drop in the ocean. 
We can expect major disruptions in how 
translation is delivered, but the inertia of 
decades of TRADOS on the desktop will 
slow innovation.

Buyer demographics. 2020’s corpo-
rate localization managers are just gradu-
ating from college in 2008. This new cadre 
of buyers, weaned on the internet, will 
have different expectations about how 
translation should happen. Avid users of 
BitTorrent, Kazaa and YouTube, they will 
share TMs, terminology and even DITA++ 
topics. Gamers to the end, they will be 
less tolerant of drawn-out processes and 
as intent as Master Chief (Master Chief 
Petty Offi cer John-117, fi ctional protago-
nist of the Halo universe) in dispatching 
process issues. They will live in the cloud 
of software services from the GooglePlex, 
IBM, Sun and 2018’s cool brands. 

Supplier multiplexing. Most com-
panies will have tried limiting vendors to 
a select few LSPs and found it wanting. 
More advanced buyers will shift to a “let 
a thousand vendors bid” model based 
on evolved translation management 
solutions. Any registered LSP can bid 
on a project as long as it uses approved 
tools, follows established processes, lever-
ages corporate content and translation 
assets, and charges no more than a set 
maximum. This multi-vendor buffet and 
deconstruction of processes into easily 
outsourced and managed tasks will put a 
new premium on timeliness, integration 
and collaboration.

The end of localization Taylorism.
The age-old model of translate/edit/proof-
read, with each individual and task working 

in lockstep rotation, will be replaced by 
technology that allows a swarm of transla-
tors, editors and supporting cast to work 
concurrently. Taking their lessons from 
the Agile development model of creating 
software in shorter periods, the localiza-
tion scrum will emphasize functional, 
timely translation as its goal. Collabora-
tion across borders, communities of tran-
slators, updates of centralized TMs and 
terminology bases, and in-situ use of ter-
minology, style and grammar guides by 
authors will be hallmarks of this new 
translation process. Post-modern local-
ization will be more decen tralized, bene-
fi ting smaller LSPs. Suppliers will be 
cross-border entities, with sales in the euro-
pound-dollar region; project management 
in low-wage, high-literacy countries; and 
production dis tributed around the globe.

Translation technology. The most 
innovative and powerful translation tech-
nology of 2020 will be in the cloud and 
enabled by middleware that lets any tool 
access any data source. Following the 
example of database management and 
ERP, 2020’s language technology will pivot 
on shared, documented formats that allow 
interoperability both among different trans-
lation software and with other elements of 
the corporate information stack — content, 
database and CRM among them.

Support from newly disruptive tech-
nologies. Storage advances such as IBM’s 

“racetrack memory” will increase memory 
capacity by orders of magnitude, allowing 
for massive increases in the digitization and 
manipulation of content — in any language. 
Rapid innovation in mathematics, expert 
systems, and even supply chain manage-
ment will drive innovations in linguistic 
tools. This work will be complemented by 
new Ph.D.s graduating from translation 
programs that came into being in 2006 
and 2007. These new researchers will begin 
to rethink translation, test the boundaries 
and assumptions of the trade, and spin off 
start-ups based on an amalgam of transla-
tion theory, information technology, and 
mathematics. 

Will all this happen? Winston Churchill 
wrote that “a politician needs the ability 
to foretell what is going to happen tomor-
row, next week, next month, and next 
year. And to have the ability afterwards 
to explain why it didn’t happen.” Check 
back with me in 2020. I’ll be the old guy 
with the ponytail on the beach in Key 
Largo, assuming that global warming 
hasn’t sunk my dive shop. M
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Machine translation 
in global businesses
Sophie Hurst

We have all heard stories of people using 
automated or machine translation (MT) on the 
internet and the bizarre translations that have 
come about. While sitting in a restaurant in the 
Ukraine, I saw a menu item “Submit in a tea-
pot,” which was somewhat perplexing as to what 
specifi cally was going to submit in the teapot I 
would get. When I spoke to the waiter, he said 
they had used raw MT to translate this.
There was a recent article in the Guardian (UK), which does 

not paint the most positive picture of MT. The article refers to 
some Israeli journalists who used an MT engine on the internet 
to send some questions to the Dutch Foreign Minister. Much 
offense was apparently caused since the machine confused the 
Israeli word for if (ha’im) with the word for mother (ha’ima).
The sentence said, “Helloh bud, enclosed fi ve of the questions 
in honor of the foreign minister: The mother your visit in Israel 
is a sleep to the favor or to the bed your mind on the confl ict 
are Israeli Palestinian.” It “almost caused a diplomatic incident,” 
according to the press.

So with this being many people’s experience with MT, is 
there any possibility that this form of providing multilingual 
content can be used in a business situation, where companies 
are concerned about consistency, quality and the brand image?

The answer is yes, absolutely. But in this article we will look at 
some different uses of MT, its limitations and what can be done 
to provide publishable quality content to global audiences.

Automated translation yesterday
Modern automated translation began in the 

1950s in a joint project between Georgetown Uni-
versity and IBM. A computer operator entered Rus-
sian text into an IBM mainframe computer. A little 
later, the printer star ted producing fully understand-
able English content. News traveled fast, and soon 

newspaper headlines were reading, “Computer Brain Translates 
Russian into the King’s English,” producing great excitement at 
the invention. 

Initially, it was felt that automated translation would over-
take human translation and eventually replace it. However, 
optimism faded following a 1966 report by a US government 
commission that said automated translation was too expensive, 
inaccurate and slow to warrant further funding and research. 
Research was limited to different areas of the globe and in the 
United States in private industry. It was not until the 1980s, 
with more powerful and robust computers, that the use of 
automated translation was re-started. With the digitization of 
the workplace, the availability of information on the web and 
ultimately the growth of globalization, automated translation 
as a business requirement picked up and began to be seen as a 
sensible alternative to traditional human translation. 

Automated translation today
With today’s computers being so much more powerful than 

those of 60 years ago, the use of automated translation has 
changed dramatically. Different forms of automated transla-
tion have been developed. Statistical and rules-based are the 
most common versions today, as well as a hybrid approach that 
combines the two. 

Automated translation on its own uses software to translate 
content from one language to another without human interven-
tion. It can take sentences that have not been translated before 
and translate them from scratch. By itself, it can typically trans-
late fi les that contain text that can be put into machine-readable 
format, such as plain text fi les, HTML, Microsoft Word, XML and 

so on. Automated translation can, in 
the same way, also be used to trans-
late speech or printed matter. 

Rules-based MT uses an analytical 
approach, relying heavily on a gram-
matical representation of language
and on using rules to analyze the 
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content and help represent that content in a different language. 
Bilingual dictionaries provide the actual words and phrases that 
appear in the translation. 

Statistical MT (SMT) uses an empirical strategy, basing the 
translation on statistical analyses of pre-existing translated texts. 
The translation process foregoes the grammatical analysis that 
is critical to rule-based systems and instead attempts to predict, 
on the basis of probability, a satisfactory translation for a given 
word or phrase in context. SMT systems generally generate 
many possible translations and keep the 
one whose words and phrases appear 
in the most probable order.

Each approach has advantages and 
disadvantages, but at the end of the 
day, the key thing that is important 
is the purpose of the translation, the 
quality and the level required for org-
anizational purposes.

Gisting
There are different requirements 

for information in other languages. 
Sometimes friends are chatting via 
instant messaging (IM) tools and 
want to understand roughly what 
is being said, so they can use 
some of the MT tools available 
for IM such as SDL Chat Trans-
lator or Yahoo! IM Translator. 
Equally, someone may need to 
understand a foreign-language 
e-mail and go to a website to 
get a quick translation of cer-
tain information — freetranslation 
.com, babelfi sh.com or Google’s transla-
tion, for example. For these purposes, auto-
mated translation can provide a “gist” of 
the meaning of the original language. 

Some organizations are extending the use of gisting so that 
in cases such as support documents or knowledge-base infor-
mation, customers can elect to have a gist translation performed 
on the content, helping them get an understanding of content 
that otherwise would not be in their own language. Addition-
ally, gisting is used to get an idea of whether a piece of content 
may contain information for which they would want a fuller 
translation.

Interest is growing in the area of after-sales support and MT, 
since these knowledge bases and systems have large volumes of 
content, where a high volume of content is in the source lan-
guage only. The feeling among some people is that any content 
is better than no content in terms of multilingual support and 
to translate these volumes would be too lengthy and expensive 
using traditional methods of translation.

But what if readers want to be certain that the informa-
tion they read is correct and relates to the product or service 
they have purchased or plan to purchase? There is a solution 
— to combine TM (used by many translators across the world), 
MT, terminology extraction and dictionaries in an integrated 
manner with professionals checking the source content and 
post-editing the MT output. Such a total solution provides 

high-quality publishable content, and this type of system is 
used by organizations such as Best Western, CA, CNH, The 
Chrysler Group, HP, Microsoft and RS Components.

Real-world examples
Service manuals that go with the different automobiles that 

leave Chrysler’s factories are translated using an MT solution. 
Because the MT tool translates the same content the same way 
each time, the consistency of translated content has improved. 

Since the majority of work is done 
by machines, the organization 
also benefi ts from a cost reduc-
tion of 35%.

RS Components, one of the 
largest suppliers of electronic 
and electrical components, pro-
vides large volumes of product 
catalog content to its global cus-
tomers. Through using a combi-
nation of automated translation 
and human skills, it is now able 
to simultaneously ship products 
in different markets, achieve 
a 35% reduction in time-to-
market and 27% cost savings 
over traditional methods.

CNH, the world’s largest 
manufacturer of agricultural 

equipment, uses automated 
translation for different 
purposes. The different 
levels of translation are 
decided upon depending 

on the purpose of the trans-
lated content. Where service deal-
ers need to communicate in real 
time with someone who does not 
speak their language in a support 
center, they use MT combined 
with dictionaries alone to trans-
late their question into the support 
engineer’s language. The support 
engineer answers the question and 
uses MT to give a response back 
to the service dealer. Because the 
process is using specifi c diction-
aries that are relevant to their 

business, the quality level is higher than a raw machine on its 
own, but it is not as high as if the content had been post-edited 
by a human. On another level, using a combination of MT and 
other translation automation technologies, as well as human 
post-editing, dealers who need information — how to diagnose 
and repair a vehicle in Spain, for example — can go online and 
fi nd the answers to their questions in their own languages 
instead of calling to a support center. CNH has found that 
providing this information via the web has reduced the costs 
of running a support center, since most issues are now dealt 
with online. 

As a fi nal example, Best Western provides multilingual con-
tent to customers around the world using a combination of MT, 

Signs in India (above) 
and China (right) are 

examples of confusion 
in translation. 
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other translation automation technolo-
gies and human post-editing. An Italian 
going on holiday in France, for example, 
can search for information — and make 
reservations for hotels in France — in 
Italian. Research says that customers are 
at least four times more likely to pur-
chase online when information is in their 
own language, so it is no wonder that 
the benefi ts of a multilingual site were 
seen quickly.

Benefits from integration
The benefi ts of automated translation 

— accelerated time-to-market and lower cost 
translations — can be obtained, but through 
combining MT with other technologies and 
with humans to make sure that quality is 
not sacrifi ced in the process. Note that, 
with tight integration, anything that needs 
improvement can get fed back into the sys-
tem so that next time, it translates better. 

Various pieces within a solution such 
as this require specialist skills for both 
implementation and maintenance, which 
may not be a core part of a company’s 
business. So organizations should tread 
carefully if they plan to walk down this 
avenue. It is similar to whether you buy 
a car or whether you decide to build a 
kit car yourself and project-manage the 
integration of all the different compo-
nents that are important for the success-
ful running of the car. 

Different elements of such a solution 
involve checking whether the source con-
tent is written in a way that will make it 
translate well through automated trans-
lation and working on improving that 
to ensure automated translation success. 
Then there is the building of dictionar-
ies, the updating of the rules in the MT 
engine, the combination with workfl ows 
and TMs as well as the project manage-
ment of the large volumes of content. 

Additionally, you need to ensure that 
post-editors are trained to work on auto-
mated translation output, since it is a very 
different skill from traditional translation 
skills. And fi nally, getting feedback from 
post-editors to put their improvements 
back into the system can be a challenge 
when a third-party MT engine has been 
used, so make sure to gather the feedback 
for future releases. Some companies have 
implemented such systems, but they do 
require a large amount of internal head-
count — linguists and so forth.

Source content 
and the output of MT 
Source content is very important in 

the world of automated translation. If it is 
not of high quality, then the output of the 
translated content will also not be of high 
quality. This also applies to traditional 
translation, of course, but is even more 
the case with automated translation.

Some requirements are a consistent 
use of terminology so that every time the 
machine translates a word, it knows it is 
translating correctly; keeping the use of 
acronyms and abbreviations consistent; 
avoiding jargon; using consistent capital-
ization; avoiding ambiguity; and keeping a 
consistent style across all documentation. 
Authoring tools can help writers adhere 
to some of these requirements, thereby 
increasing the source quality content and 
improving the translation process.

Clear and consistent writing not only 
benefi ts automated translation, but also 
substantially benefi ts the image of the 
brand, affects customer service and affects 
the customer’s view of your organization 
as a whole. So, it is worthwhile incorpo-
rating best practices for writing standards 
now, even if you do not yet plan to use 
automated translation. 

Current limitations of MT
MT works most effectively on content 

that is technical, that does not have fl air 
and is fairly factual. Examples of this are 
technical manuals, service manuals, sup-
port content, some website content and 
product catalog information. 

Where MT does not currently work so 
well is with content that is particularly 
stylized and idiomatic. An example of 
this in businesses today is marketing 
content. With this type of content, the 
purpose may sometimes be to use words 
that may have different meanings, to 
play on the words in order to create a 
more interesting piece of information. 
This is not ideal for MT since ambiguity 
is something it fi nds hard to translate. 
Marketing content is one of the hardest 
things to translate through human pro-
cesses, so it is no surprise that it is not 
advisable in MT.

Summary
In this article we have looked at MT 

yesterday and today — with more sophis-
ticated and powerful computer engines, 
and some of the benefi ts different com-
panies are getting from this. Interest in 
MT is growing as the volume of con-
tent being provided to global audiences 
increases. The complexities still remain 
for organizations in getting a solution 
together that will create the relevant 
standard of quality for their audiences’ 
expectations, but the examples of com-
panies that are successfully deploying 
MT are also growing. M
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Computer-aided translation (CAT). Computer techno-
logy applications that assist in the act of translating text 
from one language to another.

Content management system (CMS). A system used to 
store and subsequently find and retrieve large amounts of 
data. CMSs were not originally designed to synchronize trans-
lation and localization of content, so most of them have been 
partnered with globalization management systems (GMS).

Double-byte character set (DBCS). This term has two 
basic meanings. In CJK (Chinese-Japanese-Korean) comput-
ing, the term traditionally means a character set in which 
every graphic character not representable by an accompa-
nying SBCS (single-byte character set) is encoded in two 
bytes. Han characters would generally comprise most of 
these two-byte characters. The term can also mean a char-
acter set in which all characters — including all control 
characters — are encoded in two bytes.

Full match. A source text segment that corresponds 
exactly (100%) with a previously stored sentence or phrase 
in a translation memory (TM) tool.

Fuzzy match. Refers to the situation when a sentence or 
phrase in a translation memory (TM) is similar — but not a 
100% match — to the sentence or phrase the translator is 
currently working on. The TM tool calculates the degree of 
similarity or “fuzziness” as a percentage figure.

Globalization (g11n). In this context, the term refers to 
the process that addresses business issues associated with 
launching a product globally, such as integrating localiza-
tion throughout a company after proper internationaliza-
tion and product design.

Globalization management system (GMS). A system 
that focuses on managing the translation and localization 

cycles and synchronizing those with source content man-
agement. Provides the capability of centralizing linguis-
tic assets in the form of translation databases, leveraging 
glossaries and branding standards across global content.

Internationalization (i18n). Especially in a computing 
context, the process of generalizing a product so that it can 
handle multiple languages and cultural conventions (currency, 
number separators, dates) without the need for redesign.

Java. A programming language originally developed by 
Sun Microsystems and released in 1995 as a core compo-
nent of Sun’s Java platform. The language derives much of 
its syntax from C and C++ but has a simpler object model 
and fewer low-level facilities. Java applications are typi-
cally compiled to byte code that can run on any Java virtual 
machine regardless of computer architecture. 

Localization (l10n). In this context, the process of adap-
ting a product or software to a specific international lan-
guage or culture so that it seems natural to that particular 
region. True localization considers language, culture, cus-
toms and the characteristics of the target locale. It fre-
quently involves changes to the software’s writing system 
and may change keyboard use and fonts as well as date, 
time and monetary formats. 

Machine translation (MT). A technology that trans-
lates text from one human language to another, using 
terminology glossaries and advanced grammatical, syntac-
tic and semantic analysis techniques.

Mergers and acquisitions (M&A). Refers to the aspect 
of corporate strategy, corporate finance and management 
dealing with the buying, selling and combining of different 
companies that can aid, finance or help a growing company 
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This section offers terminology, abbreviations, acronyms and other 
resources, especially as related to the content of this issue. For more 
definitions, see the Glossary section of MultiLingual’s annual Resource 
Directory and Index (www.multilingual.com/resourceDirectory).

Basic terminology
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Basics
in a given industry expand rapidly without having to create 
another business entity. 

Open-source software. Any computer software distrib-
uted under a license that allows users to change and/or 
share the software freely. End users have the right to mod-
ify and redistribute the software, as well as the right to 
package and sell the software.

Quality assurance (QA). The activity of providing evi-
dence needed to establish confidence among all concerned 
that quality-related activities are being performed effec-
tively. All those planned or systematic actions necessary to 
provide adequate confidence that a product or service will 
satisfy given requirements for quality. QA covers all activi-
ties from design, development, production and installation 
to servicing and documentation.

Search engine. A program designed to help find infor-
mation stored on a computer system such as the world-
wide web or a personal computer. A search engine allows 
a user to ask for content meeting specific criteria — typi-
cally those containing a given word, phrase or name — and 
retrieves a list of references that match those criteria.

Source language. A language from which text is to be 
translated into another language.

Taylorism. Scientific management, also called Taylorism 
or the Classical Perspective, is a method in management 
theory that determines changes to improve labor produc-
tivity. The idea was first coined by Frederick Winslow Taylor 
in The Principles of Scientific Management. Taylor believed 
that decisions based upon tradition and rules of thumb 
should be replaced by precise procedures developed after 
careful study of an individual at work.

In management literature today, the greatest use of the 
concept of Taylorism is as a contrast to a new, improved 
way of doing business. In political and sociological terms, 
Taylorism can be seen as the division of labor pushed to 
its logical extreme, with a consequent de-skilling of the 
worker and dehumanization of the workplace. 

Terminology management. Primarily concerned with 
manipulating terminological resources for specific pur-
poses — for example, establishing repositories of termino-
logical resources for publishing dictionaries, maintaining 
terminology databases, ad hoc problem solving in finding 
multilingual equivalences in translation work or creating 
new terms in technical writing. Terminology management 
software provides the translator a means of automatically 
searching a given terminology database for terms appear-
ing in a document, either by automatically displaying terms 
in the translation memory software interface window or 
through the use of hotkeys to view the entry in the termi-
nology database. 

Traditional Chinese. A Chinese character set used every-
where except mainland China and Singapore. This set is 

consistent with the original Chinese ideographic form that 
is several thousand years old.

Translation. The process of converting all of the text or 
words from a source language to a target language. An 
understanding of the context or meaning of the source lan-
guage must be established in order to convey the same 
message in the target language. 

Translation memory (TM). A special database that stores 
previously translated sentences which can then be re-used 
on a sentence-by-sentence basis. The database matches 
source to target language pairs.

Translation Memory eXchange (TMX). An open stan-
dard, based on XML, which has been designed to simplify 
and automate the process of converting translation memo-
ries (TMs) from one format to another.

Translation unit (TU). A segment of a text that the 
translator treats as a single cognitive unit for the purposes 
of establishing an equivalence. The TU may be a single word, 
a phrase, one or more sentences, or even a larger unit.

Resources
ORGANIZATIONS
American Translators Association: www.atanet.org; and its 

Language Technology Division: www.atanet.org/divisions/LTD
Kidlink: www.kidlink.org
Kiva.org: www.kiva.org
The Localization Institute: www.localizationinstitute.com
The Micah Network: www.micahnetwork.org
One Laptop per Child: www.laptop.org
Panwapa: www.panwapa.com
Translation Automation User Society (TAUS): 

www.translationautomation.com
Translations for Progress: www.translationsforprogress.org

PUBLICATIONS
The Guide to Translation and Localization,

published by Lingo Systems: www.lingosys.com
Index of Chinese Characters With Attributes, George E. Bell, 2006, 

available at www.multilingual.com/eBooks
MultiLingual (formerly MultiLingual Computing & Technology): 

Additional resources available at www.multilingual.com
Globalization Handbook for the Microsoft .NET Platform, Parts I - IV,

Bill Hall, 2002-2006, available at www.multilingual.com/eBooks

WEBSITES

Localization World conference: www.localizationworld.com
National Virtual Translation Center: www.nvtc.gov
Mergers and acquisitions survey: www.surveymonkey.com/ 

s.asp?u=504363686460
Translation World conference: www.translationworld.com
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 ASSOCIATIONS

AILIA Association de l’industrie de la 
langue/Language Industry Association
Description AILIA is the voice of the Canadian language indus-
try, bringing together organizations and professionals from 
three sectors: translation, language technologies and language 
training. Through a single point of contact, AILIA members can 
access key resources to stimulate their growth around the world. 
AILIA 65 Sherbrooke Street East, Suite 110, Montréal, QC, Canada 
H2X 1C4, 514-285-6596, E-mail: communication@ailia.ca, Web: 
www.ailia.ca

Globalization and Localization Association 
Description The Globalization and Localization Association 
(GALA) is a fully representative, nonprofit, international industry
association for the translation, internationalization, localization
and globalization industry. The association gives members a com-
mon forum to discuss issues, create innovative solutions, promote 
the industry and offer clients unique, collaborative value.
Globalization and Localization Association 23 Main Street, 
Andover, MA 01810, 206-329-2596, Fax: 815-346-2361, E-mail: 
info@gala-global.org, Web: www.gala-global.org  

AUTOMATED TRANSLATION

KCSL Inc.
Languages All Description NoBabel Translator is based on 
25 years of KCSL research and development in multilingual 
spelling and grammar correction, data compression and 
search technology. It not only provides automated, multi-
document alignment but also offers a powerful way to improve
translation memory (TM) creation and leveraging. NoBabel’s 
strength lies in its unique ability to draw upon a variety of 
sources to synthesize newly matched, high-quality transla-
tion units with optimal relevance to source material. Without 
human interaction, NoBabel maintains TM integrity while 
lowering costs and increasing productivity. Designed origi-
nally for large enterprises, today NoBabel is equally beneficial 
to corporations and individual translation service providers. 
KCSL Inc. 5160 Yonge Street, Suite 1012, Toronto, ON, Canada M2N 
6L9, 416-222-6112, Fax: 416-222-6819, E-mail: info@kcsl.ca, 
Web: www.kcsl.ca 

Language Weaver, Inc.
Languages All Description Language Weaver’s statistical 
automated translation software is designed for companies 
interested in leveraging existing translation resources to 
increase translation efficiency and productivity. Language 
Weaver has proven success delivering productivity improve-
ments and time savings to large corporations, LSPs and 
translation solution providers by quickly creating customized 
translation systems using each company’s existing translated 
data. These systems produce high-quality translations of 
domain specific data. Language Weaver software can be easily 
integrated into customer support tools, knowledge bases and 
translation workflow applications for added efficiency. Find 
out how Language Weaver can meet your translation needs. 
Contact us to set up a pilot project.
Language Weaver, Inc. 4640 Admiralty Way, Suite 1210, Marina 
del Rey, CA 90292, 310-437-7300, Fax: 310-437-7307, E-mail: info
@languageweaver.com, Web: www.languageweaver.com See ad on 
page 40

CONFERENCES

Localization World 
Description Localization World conferences are dedicated
to the language and localization industries. Our constitu-
ents are the people responsible for communicating across 
the boundaries of language and culture in the global mar-
ketplace. International product and marketing managers 
participate in Localization World from all sectors and all 
geographies to meet language service and technology pro-
viders and to network with their peers. Hands-on practitio-
ners come to share their knowledge and experience and to 
learn from others. See our website for details on upcoming 
and past conferences.
Localization World Ltd. 319 North 1st Avenue, Sandpoint, ID 83864, 
208-263-8178, Fax: 208-263-6310, E-mail: info@localizationworld
.com, Web: www.localizationworld.com See ad on page 35

ENTERPRISE SOLUTIONS

STAR Group
Multiple Platforms
Languages All Description STAR is a leader in information 
management, localization, internationalization and global-
ization solutions as well as a premier developer of language 
technology tools such as Transit/TermStar, WebTerm and 
of our information management system, GRIPS. For more 
than 22 years, STAR has specialized in information man-
agement and publishing, multilingual processing including 
translation services, terminology management, software 
localization/internationalization, software development 
and multimedia systems engineering. With 38 offices in 28 
countries and our global network of pre-qualified freelance

translators, STAR provides a unique combination of infor-
mation management tools and services.
STAR Group America, LLC 5001 Mayfield Road, Suite 220, 
Lyndhurst, OH 44124, 216-691-7827, 877-877-0093, Fax: 216-691-
8910, E-mail: info@us.star-group.net, Web: www.us.star-group.net 
See ad on page 18

XTRF Management System 
Multiple Platforms
Languages All Description XTRF is a global management sys-
tem for translation agencies. Built-in cutting-edge Java technol-
ogy, XTRF is a flexible, customizable and web-based software 
enabling web access for a company’s suppliers and customers. 
It’s designed to help translation companies to streamline all of 
their daily activities, and it guarantees smooth management 
of the company while reducing administrative costs. Project 
management, invoicing, quotations, ISO 9001 reports and 
CRM are the main fields covered by the system. Designed by 
translation and localization professionals and created by the 
best IT team, this powerful tool will reduce the time spent on 
repetitive tasks and increase the company’s effectiveness.
XTRF ul. Walerego Slawka 3, 30-653 Krakow, Poland, 48-12-2546-
126, Fax: 48-12-2546-122, E-mail: sales@xtrf.eu, Web: www.xtrf.eu
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INTERNATIONALIZATION TOOLS

across Systems GmbH
Windows
Languages All Description across Systems GmbH is a spin-off 
of Nero AG with its world’s leading CD/DVD application. across 
includes TM and terminology system as well as powerful tools 
to support the project and workflow management of transla-
tions. Product manager, translator and proofreader all work 
together within one system, either in-house or smoothly inte-
grated with translation service providers. across provides several 
partner concepts and the Software Development Kit (SDK) for 
system integrators and technology partners to allow the transla-
tion desktop to be integrated directly, in order to include both 
preliminary and subsequent process steps. This results in more 
flexible and transparent processes that benefit all sides.
across Systems GmbH Im Stoeckmaedle 18, D-76307 Karlsbad, 
Germany, 49-7248-925-425, Fax: 49-7248-925-444, E-mail: info@
across.net, Web: www.across.net See ad on page 2

LOCALIZATION SERVICES

ADAPT Localization Services 
Languages More than 50 Description ADAPT Localization 
Services (founded in 1999 as transline Localization) offers the 
full range of services that enables clients to be successful in 
international markets, from documentation design through 
translation, linguistic and technical localization services, pre-
press and publication management. Serving both Fortune 
500 and small companies, ADAPT has gained a reputation 
for quality, reliability, technological competence and a com-
mitment to customer service. Fields of specialization include 
diagnostic and medical devices, IT/telecom and web content. 
With offices in Bonn, Germany, and Stockholm, Sweden, and a 
number of certified partner companies, ADAPT is well suited 
to help clients achieve their goals in any market.
ADAPT Localization Services Clemens-August-Strasse 16-18, 53115
Bonn, Germany, 49-228-98-22-60, Fax: 49-228-98-22-615, E-mail: 
adapt@adapt-localization.com, Web: www.adapt-localization.com 
See ad on page 54

Alliance Localization China, Inc. (ALC)
Languages Major Asian and European languages Description
ALC offers document, website and software translation and 
localization, desktop publishing, and interpreter services. We 
focus on English, German and other European languages to 
and from Chinese, Japanese, Korean and other Asian languages. 
We use TRADOS, CATALYST, SDLX, Transit and other CAT 
tools, as well as DTP tools including CorelDraw, FrameMaker, 
FreeHand, Illustrator, InDesign, PageMaker, Photoshop and 

QuarkXPress. Our customer-oriented approach is supported by 
strong project management, a team of specialists, a large knowl-
edge base and advanced methodologies. We always provide ser-
vice beyond our customers’ expectations at a low cost and with 
high quality, speed, dependability and flexibility.
Alliance Localization China, Inc. Suite 609, Building B, Number 10 
Xing Huo Road, Fengtai Science Park, Beijing 100070, P.R. China, 86-
10-8368-2169, Fax: 86-10-8368-2884, E-mail: customer_care@
allocalization.com, Web: www.allocalization.com

Alpha CRC — Translating Excellence
Languages All Description You benefit from 20 years of 
experience in software localization when choosing Alpha 
CRC. A private company, we pride ourselves on meeting the 
individual needs of customers. Our in-house staff includes 
translators covering 17 languages plus experts in software 
engineering, DTP, QA and testing, voice recording and project 
management. This means we always have people available to 
discuss and deliver your requirements. When selecting Alpha, 
you have the added confidence of knowing that top technol-
ogy companies do the same. Our customers include SAP, Sun 
and Symantec. Whether you’re an experienced global player or 
just starting, Alpha has the solution for you.
Alpha CRC Ltd. St. Andrew’s House, St. Andrew’s Road, Cambridge,
CB4 1DL UK, 44-1223-431011, Fax: 44-1223-461274, E-mail: 
cruggiero@alphacrc.com, Web: www.alphacrc.com  

Beijing E-C Translation Ltd.
Languages Asian Description Beijing E-C Translation Ltd., 
one of the largest localization and translation companies in 
China, focuses mainly on software and website localization; 
technical, financial, medical, patent and marketing transla-
tions; and desktop publishing services. We use TRADOS, 
SDLX, CATALYST, TTT/PC, STAR Transit, Robohelp, Frame-
Maker, PageMaker, InDesign, QuarkXPress, MS Office and 
other graphic and DTP tools. Having more than 150 full-
time employees located in Beijing, Taipei, Singapore, Seoul, 
Shang hai, Hong Kong, Shenyang and Chengdu, we can handle 
English/German into and from Simplified Chinese/Traditional 
Chinese/Japanese/Korean/Thai. We guarantee that clients’ 
projects will be handled not only by native speakers, but also 
by topic specialists. Clients can expect and will receive high-
quality services, on-time delivery and low cost. 
Beijing E-C Translation Ltd. 2nd Floor, Hua Teng Development 
Building, No. 23, Xi Huan Bei Road, BDA, Beijing Economic-
Technological Development Zone, Beijing 100176, P.R. China, 86-
10-67868761, Fax: 86-10-67868765, E-mail: service@e-cchina
.com, Web: www.e-cchina.com

Binari Sonori
Languages From all European languages into Italian Descrip-
tion Binari Sonori has served the localization and translation 
market since 1994. Binari Sonori has been awarded a number 
of crucial projects and has become one of the major players in 

the Italian localization industry. Our goal is to guarantee high 
quality, timeliness and flexibility. We are accustomed to working 
for clients throughout the world who need to reach the Italian 
market with their products. Our project managers, translators 
and revisers are trained to solve today’s challenges of translation/
localization projects, regardless of text length or the software 
tools to be used. Fields of expertise are software, hardware, tele-
communications, finance, training, web and marketing.
Binari Sonori srl Viale Fulvio Testi, 11, 20092 Cinisello Balsamo, 
Milano, Italy, 39-02-61866-310, Fax: 39-02-61866-313, E-mail: 
translate@binarisonori.it, Web: www.binarisonori.it See ad on 
page 61

Boffin China, Inc.
Languages Translation/localization: Asian languages; DTP:
most Asian and European languages Description Based in 
China with an office in North America, Boffin crosses the 
boundaries of language, culture and technology to deliver 
best-of-class localization products. Services include website/
application localization, software localization, documents 
translation, HTML/XML engineering/testing, rich media, 
and desktop publishing. We’ve built a reputation for quality, 
fast turnaround, consistency and value during the past ten 
years with our teams of experienced in-country translators, 
project managers, DTP experts and technicians. Providing 
full support and tailored solutions at reasonable prices is the 
foundation of Boffin’s quality service to its clients. 
Boffi n China, Inc. 65 Forest Manor Road, Suite 1603, North York, ON, 
Canada M2J 1M5, 800-340-5563, Fax: 514-372-5363, E-mail: ca@
boffi nchina.com, Web: www.boffi nchina.com See ad on page 34

Commit
Languages All, with a focus on Balkan languages Description
Founded in 1997, Commit is a leading language services 
provider with offices in Athens, Greece. Commit offers a 
complete portfolio of services — localization, translation, 
interpreting, consulting — with a special focus on the Balkan 
languages (Albanian, Bosnian, Bulgarian, Croatian, Greek, 
Macedonian, Romanian, Serbian, Slovenian and Turkish). 
Key strengths include project managers, translators and 
proofreaders with vast experience, responsiveness and flex-
ibility; competitive local market prices; and a commitment 
to high quality, all resulting in long term partnerships with 
our customers. 
Commit 139 Plapouta Avenue, GR 141 21, N. Iraklio, Athens, Greece, 
30-210-8056930, Fax: 30-210-8056935, E-mail: info@commit.gr, 
Web: www.commit.gr See ad on page 64

CPSL
Languages All Description CPSL offers all the standard 
localization services, yet so much more. With over 40 years 
of global experience, CPSL provides its customers with best 
practices consultancy, event planning, translation, localiza-
tion, publishing and interpreting services. CPSL focuses on 
localization services for life sciences, technical, automotive, IT 
and energy industries, and is renowned for its ability to retain 
long-term relationships with its clients. These attributes, 
paired with its reputation for outstanding customer care, 
competence, quality and state-of-the-art technology, make 
CPSL an industry leader. While other translation businesses 
have come and gone, CPSL has consistently grown to become 
the largest Spanish-owned localization company.
CPSL Torre Llacuna, Llacuna 166, 9ª, 08018 Barcelona, Spain, 34-
902-363-085, Fax: 34-933-000-040, E-mail: info@cpsl.com, Web: 
www.cpsl.com See ad on page 12

Buyer’s Guide
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www.multilingual.com/news
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EuroGreek Translations Limited
Language Greek Description Established in 1986, EuroGreek 
Translations Limited is Europe’s number one Greek local-
izer, specializing in technical and medical translations from 
English into Greek and Greek into English. EuroGreek’s aim 
is to provide high-quality, turnkey solutions, encompassing 
a whole range of client needs, from plain translation to desk-
top/web publishing to localization development and testing. 
Over the years, EuroGreek’s services have been extended to  
cover most subject areas, including German and French into 
Greek localization services. All of EuroGreek’s work is pro-
duced in-house by a team of 25 highly qualified specialists 
and is fully guaranteed for quality and on-time delivery.
EuroGreek Translations Limited 
London 27 Lascotts Road, London, N22 8JG UK  
Athens EuroGreek House, 93 Karagiorga Street, Athens 16675,
Greece, 30-210-9605-244, Fax: 30-210-9647-077, E-mail: production@
eurogreek.gr, Web: www.eurogreek.com See ad on page 39

iDISC Information Technologies
Language Spanish Description iDISC, established in 1987, 
is a leading independent localization company based in 
Barcelona, Spain. Services range from localization to DTP, 
from compiling to product testing. We are backed by a team 
of in-house, full-time professionals and a carefully selected  
and assessed freelance database that allows us to tackle any 
size of project in our areas of expertise, mainly software 
localization, technical and telecom documentation, ERP and 
marketing. As a single-language localization company, we 
leverage from long-time experience using TRADOS, IBM 
Translation Manager and other translation tools. Highly 
technical capabilities, in-house know-how and professional 
support are guaranteed by iDISC’s Support and Development 
Department. Contact us for a quote or other details.
iDISC Information Technologies Passeig del progrés 96, 08640 Olesa 
de Montserrat, Barcelona, Spain, 34-93-778-73-00, Fax: 34-93-
778-35-80, E-mail: info@idisc.es, Web: www.idisc.es

iSP — The Localization Experts
Languages From English into all major languages 
Description iSP (international Software Products) is a 
distinct provider of localization services. For 20 years iSP 
has served its clients with the principles of honesty and 
customer-centric services. Not surprisingly, first-time cus-
tomers and new customers have always stayed with iSP. 
We are dedicated to delivering the highest quality localized 
products. Our flat, in-house organizational structure means 
decision-making and action-taking are quick and simple. 
We are located near Amsterdam, The Netherlands, where 
we surround ourselves with languages. Our services cover 
all aspects of localization. We are in the heart of Europe. We 
are iSP. We are the localization experts.
iSP — international Software Products B.V. Dorpsstraat 35-37,
1191 BH Ouderkerk aan de Amstel, The Netherlands, 31-20-496-5271, 
Fax: 31-20-496-4553, E-mail: localization@isp.nl, Web: www.isp.nl 

New markets for your
products and solutions

Janus Worldwide Inc.
Languages Russian, ex-USSR and Eastern European lan-
guages Description Janus provides translation, localization, 

DTP and linguistic consulting for Russian, Ukrainian and 
other European languages. Our deep expertise, flexibility, 
diversity and exceptional value of services are recognized by 
many industry-leading customers and partners worldwide. 
Our uniqueness is a solid team of the best professionals in all 
relevant areas — localization engineers, language specialists,
QA officers, DTP and software engineers, and more. We do 
it end-to-end — from servers to handhelds, from ERP to 
automotive solutions and from interface specifications to 
legal notices. Janus is ISO 9001:2000 certified. Company 
activities including translating, localizing, DTP and linguis-
tic consulting were subjected to audit.
Janus Worldwide Inc. Derbenevskaya nab., 11B, Offi ce 113, Moscow 
115114, Russia, 7-495-913-66-53, Fax: 7-495-913-66-53, E-mail: 
management@janus.ru, Web: www.janus.ru

Lingo Systems, Translation & Localization
Languages 100+ Description Lingo Systems, a division of 
Coto Global Solutions, provides customer-focused solu-
tions for global companies in 100+ languages. We specialize 
in the translation and localization of technical documenta-
tion, software, multimedia applications, training materials, 
e-learning solutions and online applications. Other global-
ization services include quality assurance testing (hardware 
and software), integration of content management solu-
tions, interpretation (170+ languages), cultural training 
and assessment and internationalization consulting. Lingo 
Systems has never caused a late release. No other firm makes 
this claim. For a free copy of our award-winning book, The 
Guide to Translation and Localization — Communicating 
with the Global Marketplace, visit www.lingosys.com or call 
800-878-8523.
Lingo Systems 15115 SW Sequoia Parkway, Suite 200, Portland, OR 
97224, 503-419-4856, 800-878-8523, Fax: 503-419-4873, E-mail: 
info@lingosys.com, Web: www.lingosys.com See ad on page 7

LinguaGraphics — Multilingual DTP; Web, 
Flash and Software Localization; Engineering
Languages All, including Arabic, Bengali, Chinese, Farsi, 
Greek, Hindi, Hebrew, Japanese, Khmer, Korean, Lao, 
Punjabi, Russian, Thai, Turkish, Urdu and Vietnamese 
Description LinguaGraphics is a leading provider in the area 
of multilingual desktop publishing and web/software/Flash 
localization engineering. Our seasoned DTP professionals 
and localization engineers are working with the latest tools 
on top-of-the-line equipment to produce a wide range of 
projects in InDesign, FrameMaker, QuarkXPress, Photoshop 
and Flash. We specialize in typesetting high-end marketing 
and communications-type material in difficult and rare lan-
guages at very competitive rates. For a quote on your next 
project, please visit us at www.linguagraphics.com. You have 
our word that we will never compromise on quality and do 
the utmost to make your project a success.
LinguaGraphics, Inc. 194 Park Place, Brooklyn, NY 11238, 718-
623-3066, 718-789-2782, E-mail: info@linguagraphics.com, Web: 
www.linguagraphics.com 

Lionbridge Software and Content Localization
Languages All Description  Lionbridge provides globaliza-
tion and offshoring services that enable clients to develop,  
localize, test and maintain their enterprise content and 
technology applications globally. Through its globalization 

service offerings, Lionbridge adapts client products and con-
tent to meet the linguistic, technical and cultural require-
ments of customers, partners and employees worldwide. 
Lionbridge offshoring services include the development and 
maintenance of content and applications as well as testing 
to ensure the quality, interoperability, usability and perfor-
mance of clients’ software, hardware, consumer technology 
products, websites and content. Lionbridge offers its testing 
services under the VeriTest brand. Lionbridge has more than 
4,000 employees based in 25 countries worldwide.
Lionbridge 1050 Winter Street, Waltham, MA 02451, 781-434-
6111, Fax: 781-434-6034, E-mail: info@lionbridge.com, Web: www
.lionbridge.com See ads on pages 3, 75

LocHouse Translation & DTP
Languages Translation: Brazilian Portuguese; DTP: All 
European Description Translation, DTP and project man-
agement — this is what we do well and what we focus on 
doing. We work with experts, under strict quality control, 
respecting deadlines and offering customized services. 
Our translation team specializes in software, online appli-
cations, technical documentation and e-learning. Our 
DTP team has proven expertise in working as a low cost 
center, dealing with multi-language DTP projects under 
strict deadlines and with superior quality results. For 
more information, visit us at www.loc-house.com or call 
or e-mail us, and you have our word that we will do the 
utmost for you to achieve success.
LocHouse Translation & DTP Av. Rio Branco, 277/301, Rio de 
Janeiro - RJ, Brazil 20040-009, 55-21-2533-6051, E-mail: info@
loc-house.com, Web: www.loc-house.com 
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Logrus International Corporation
Languages EE, EA, ME, WE, rare languages Description  Logrus 
offers a full set of localization and translation services for various 
industries, including top-notch software engineering and testing 
and DTP for all languages, including bidirectional and double-
byte ones. The company is proud of its unique problem-solving 
skills and minimal support requirements. The company offers 
all European and Asian languages as well as many rare languages 
through its offices and established long-term partners. With its 
production site in Moscow, Russia, Logrus provides a winning 
combination of quality, experience and affordability. With over 
14 years in business, the company has received multiple awards 
for excellence from its long-time customers, including IBM, 
Microsoft, Novell, Oracle and others.
Logrus International Corporation Suite 305, 2600 Philmont Ave-
nue, Huntingdon Valley, PA 19006, 215-947-4773, Fax: 215-947-4773, 
E-mail: ceo@logrus.ru, Web: www.logrus.ru See ad on page 42

Loquant Localization Services
Languages English, Brazilian Portuguese Description
Loquant bases its operations on the experience of its founders 
and collaborators, professionals who closely follow the ongo-
ing evolution of technology and the latest processes in inter-
nationalization and localization of information. Adhering to 
rigorous processes that were developed by the software local-
ization industry during the last few decades, Loquant is able 
to prepare the most diverse products for the primary world 
markets. To do this, Loquant counts on the best project man-
agers, native translators, engineers and desktop publishers to 
guarantee a quality control recognized internationally by the 
main international standards organizations.
Loquant Localization Services Rua Luís Carlos Prestes, 410/114, 
22775-055, Rio de Janeiro, Brazil, 55-21-2104-9597, Fax: 55-21-
2104-9597, E-mail: contact@loquant.com, Web: www.loquant.com

Moravia Worldwide
Languages All Description Moravia Worldwide is a leading 
globalization solution provider, enabling companies in the 
information technology, e-learning, life sciences and finan-
cial industries to enter global markets with high-quality mul-
tilingual products. Moravia’s solutions include localization 
and product testing services, internationalization, multilin-
gual publishing and technical translation. Hewlett-Packard, 
IBM, Microsoft, Oracle, Sun Microsystems and Symantec 
are among some of the companies that depend on Moravia 
Worldwide for accurate, on-time localization. Moravia 
Worldwide maintains global headquarters in the Czech 
Republic and North American headquarters in California, 
with local offices and production centers in Ireland, China, 
Japan and throughout Europe. To learn more, please visit 
www.moraviaworldwide.com
Moravia Worldwide 
USA 199 East Thousand Oaks Boulevard, Thousand Oaks, CA 
91360, 805-557-1700, 800-276-1664, Fax: 805-557-1702, E-mail: 
info@moraviaworldwide.com, Web: www.moraviaworldwide.com  
Asia 86-25-8473-2772, E-mail: asia@moraviaworldwide.com 
Europe 420-545-552-222, E-mail: europe@moraviaworldwide.com 
Ireland 353-1-216-4102, E-mail: ireland@moraviaworldwide.com 
Japan 81-3-3354-3320, E-mail: japan@moraviaworldwide.com 
See ad on page 13

Worldwide Localization and Translation 
Languages 60+ Description Net-Translators specializes in 
software localization and translation into more than 60 lan-
guages. Our localization, internationalization and multilin-
gual testing services instill the confidence that the localized 
product is accurately and consistently localized, translated 
and tested. Our translators are industry specific and have 
amassed a wealth of experience in their particular areas of 
expertise. We have a proficient in-house multilingual staff 
of project managers, QA professionals and DTP specialists 
who provide world-class service to our customers. Our staff 
remains on the cutting edge of CAT, QA and DTP technology. 
Net-Translators is ISO 9001:2000 certified and is headquar-
tered in Israel and maintains a branch office in the UK. 
Net-Translators Ltd. 13 Hamifal Street, P.O. Box 1052, Or Yehuda 
60500, Israel, 972-3-5338633, Fax: 972-3-5336956, E-mail: sales
@net-translators.com, Web: www.net-translators.com See ad on 
page 15

PTIGlobal
Languages All commercial languages for Europe, Asia and the 
Americas Description PTIGlobal is committed to developing 
ongoing, long-term partnerships with its clients. This means 
a dedication to personal service, responsiveness, high-quality
output, and sensitivity to clients’ cost goals and timelines. 
Backed by over 30 years of experience in technical transla-
tion, PTIGlobal provides turnkey localization services in 27 
languages simultaneously for software, web applications, 
embedded devices, wireless applications and gaming technol-
ogy. Projects are customized to fit client needs and feature 
our expertise in end-to-end project management; interna-
tionalization consultation; glossary development; native-lan-
guage translation; multilingual web content management; 
translation memory maintenance; localization engineering; 
linguistic and functionality QA; desktop publishing, graphics 
localization, complete multilingual video and audio services, 
as well as on-site managed services. 
PTIGlobal 9900 SW Wilshire, Suite 280, Portland, OR 97225, 888-
357-3125, Fax: 503-297-0655, E-mail: sales@ptiglobal.com, Web: 
www.ptiglobal.com

SAM Engineering GmbH
Languages All Description Global challenges require flex-
ible and experienced service providers. Take advantage of our 
experience and know-how and make your product a world-
wide success. Products and services can only be marketed suc-
cessfully if they have been localized to the local and cultural 
conditions of the target country. Our team of experienced 
project managers coordinates translators, software specialists 
and DTP experts, ensuring that the individual localization 
processes are performed professionally for our clients. Using 
tried-and-tested project management methods and the latest 
TM technology, our team ensures that deadlines are met and 
budgets adhered to, while also providing the highest standards 
of quality.
SAM Engineering GmbH Kirchstrasse 1, D-64367 Muehltal, 
Germany, 49-6151-9121-0, Fax: 49-6151-9121-18, E-mail: sam
@sam-engineering.de, Web: www.sam-engineering.de See ad on 
page 41

SDL International — E-nabling Global Business
Languages All Description SDL International is the leader 
in global information management (GIM) solutions that 
empower organizations to accelerate delivery of high-quality 
multilingual content to global markets. Our enterprise software 
and services integrate with existing systems to manage global 
information from authoring to publication and throughout the 
distributed localization supply chain. Global industry leaders 
rely on SDL to provide enterprise software or full outsourc-
ing for their GIM processes. SDL has implemented more than 
150 enterprise solutions and has over 130,000 software licenses 
deployed across the GIM ecosystem. Our global services infra-
structure spans over 50 offices in 30 countries.
SDL International 5700 Granite Parkway, Suite 410, Plano, TX 
75024, 214-387-8500, Fax: 214-387-9120, Web: www.sdl.com 
See ad on page 80

Tek Translation International
Languages European, Scandinavian, Latin American, Middle 
Eastern, Asian Description Tek Translation has over 40 years 
of experience in working worldwide for the leading technology 
companies. Now, thanks to the web, we operate globally from 
one production center offering a complete translation, web 
and software localization service into more than 50 languages 
at lower prices than our major competitors. Our English-speak-
ing project managers, specialist translators, linguistic control-
lers and engineers are all connected via Tek’s exclusive Project 
Web, which provides clients with their latest information online, 
schedules and query logs and allows them to keep track of their 
projects at all times. To learn more about Tek, contact:
Tek Translation International C/ Ochandiano 18, 28023 Madrid, 
Spain, 34-91-414-1111, Fax: 34-91-414-4444, E-mail: sales@
tektrans.com, Web: www.tektrans.com See ad on page 11

TOIN Corporation 
Languages Traditional and Simplified Chinese, Japanese, 
Korean, Malay, Thai, Vietnamese and European languages 
Description TOIN Corporation is a full-service localization 
provider with services encompassing authoring, localization, 
content management and workflow/process consulting. 
TOIN offers global reach and exceptional strength in Asia, 
with headquarters in Tokyo and additional operations in the 
United States, Europe and China. The company has more 
than 40 years’ experience helping Global 1000 companies 
in industries such as automotive, information technology, 
life sciences, engineering, electronics, training, publishing, 
software development, manufacturing, semiconductors and 
consumer products. TOIN has worked with clients such as 
IBM, Microsoft, NEC, Panasonic, SAP, Sun, Sybase, Toshiba 
and others. 
TOIN Corporation 
Japan Shiba 1-chome Building, 1-12-7 Shiba, Minato-ku, Tokyo 
105-0014 Japan, 81-3-3455-8764, Fax: 81-3-3455-6514, E-mail: 
yoshikazu-omi@to-in.co.jp, Web: www.to-in.com
Europe Dodaarslaan 55, 3645 JB Vinkeveen, The Netherlands, 
31-297-212-091, Fax: 31-297-212-086, E-mail: aki-ito@to-in.co.jp, 
Web: www.to-in.com
USA P.O. Box 19407, Minneapolis, MN 55419-0407, 612-926-0201, 
E-mail: aki-ito@to-in.co.jp, Web: www.to-in.com 

Buyer’s Guide

2008 Resource Directory coming soon! www.multilingual.com/resourceDirectory 

67-76 Buyer'sGuide #93.indd 7067-76 Buyer'sGuide #93.indd   70 12/19/07 1:10:25 PM12/19/07   1:10:25 PM

mailto:sam@sam-engineering.de
mailto:sales@tektrans.com
mailto:sales@tektrans.com
mailto:sales@net-translators.com
mailto:sales@net-translators.com
mailto:advertising@multilingual.com
http://www.multilingual.com/resourceDirectory
http://www.to-in.com
mailto:aki-ito@to-in.co.jp
http://www.to-in.com
mailto:aki-ito@to-in.co.jp
http://www.to-in.com
mailto:yoshikazu-omi@to-in.co.jp
http://www.tektrans.com
http://www.sdl.com
http://www.sam-engineering.de
mailto:sam@sam-engineering.de
http://www.ptiglobal.com
mailto:sales@ptiglobal.com
http://www.net-translators.com
mailto:japan@moraviaworldwide.com
mailto:ireland@moraviaworldwide.com
mailto:europe@moraviaworldwide.com
mailto:asia@moraviaworldwide.com
http://www.moraviaworldwide.com
mailto:info@moraviaworldwide.com
http://www.moraviaworldwide.com
http://www.loquant.com
mailto:contact@loquant.com
http://www.logrus.ru
mailto:ceo@logrus.ru


71

Ushuaia Solutions
Languages Spanish (all varieties), Portuguese (Brazil) 
Description Ushuaia Solutions is a fast-growing Latin 
American company providing solutions for translation, local-
ization and globalization needs. Ushuaia Solutions is focused 
on being creative and proactive to meet tight time frames with 
a high-quality level and a cost-effective budget. Customizing 
its processes, Ushuaia assures project consistency and technical 
and linguistic accuracy, thus reducing clients’ time-to-market. 
Ushuaia combines state-of-the-art technology with top-notch 
experienced native translators, editors and software engineers. 
Our mission is to work together with our clients, thereby creat-
ing a flexible, reliable and open relationship for success.
Ushuaia Solutions Rioja 919, S2000AYK Rosario, Argentina, 54-
341-4493064, Fax: 54-341-4492542, E-mail: info@ushuaia
solutions.com, Web: www.ushuaiasolutions.com See ad on page 14

VistaTEC
Languages All Description VistaTEC is a leading provider of 
globalization services and specializes in the localization and test-
ing of enterprise, mobile and desktop applications. VistaTEC 
provides translation, technical consulting, engineering and 
testing during the design, development and marketing cycles 
of software products. VistaTEC has headquarters in Dublin, 
Ireland, and satellite offices in the United States. Additional 
information on VistaTEC is available at www.vistatec.ie
VistaTEC 
Europe VistaTEC House, 700 South Circular Road, Kilmainham, 
Dublin 8, Ireland, 353-1-416-8000, Fax: 353-1-416-8099, E-mail: 
info@vistatec.ie, Web: www.vistatec.ie
USA East 2706 Loma Street, Silver Spring, MD 20902, 301-649-3012, 
Fax: 301-649-3032, E-mail: info@vistatec-us.com
USA West 131 Shady Lane, Monterey, CA 93940, 831-655-1717, Fax: 
831-372-5838, E-mail: info@vistatec-us.com  See ad on page 46

Welocalize
Languages More than 40 European, Middle Eastern and 

Asian languages Description Welocalize offers integrated 
globalization services for the fluid and rapid deployment of 
enterprise content and applications to international markets. 
In response to unique customer needs, we provide globaliza-
tion consulting, translation, localization and testing solutions 
that manage risk, improve repeatability and ensure transfer 
of knowledge from project to project. Our Hybrid Delivery 
ModelSM offers a flexible mix of onshore expertise and off-
shore production to create a scalable, cost-efficient solution 
that delivers predictable business outcomes in a shorter time 
frame. Welocalize has over 250 employees worldwide and 
offices in the US, Germany, Ireland, Japan and China.
Welocalize 241 East 4th Street, Suite 207, Frederick, MD 21701, 301-
668-0330, Fax: 301-668-0335, E-mail: info@welocalize.com, Web: 
www.welocalize.com See ad on page 56

WhP 
Languages All European and major Middle Eastern and 
Asian languages, including local variants Description WhP, a 
major supplier for the industry-leading corporations, local-
izes software, documentation and web content. WhP has been 
benchmarked “Best Localization Vendor” by Compaq. Clients 
specifically appreciate WhP’s dedication to high quality and 
strict respect of deadlines and, consequently, entrust WhP with 
their most sensitive projects. WhP also helps many fast-grow-
ing companies to get their first localization projects smoothly 
off the ground. WhP’s flexible and open workflow technology 
adapts to any production process. WhP’s high standards sat-
isfy the most demanding globalization requirements.
WhP Espace Beethoven BP102, F06902 Sophia Antipolis Cedex, 
France, 33-493-00-40-30, Fax: 33-493-00-40-34, E-mail: info@
whp.fr, Web: www.whp.net, www.whp.fr See ad on page 27

WORDSTATION GmbH
Languages British and US English, German, French (other 
European languages are available upon request) Description
Since its founding in 1991, WORDSTATION has become a 
superior quality provider of localization services, including 
terminology work, software and documentation translation,

electronic publishing and film production — starting from 
the bytes of the software down to the final details of the 
documentation. We also conduct prototype translations 
to ensure translatability of software and documentation. 
WORDSTATION is large enough to ensure security and con-
tinuity, yet small enough to provide numerous advantages: 
no administrative overhead, short communication channels, 
fast and efficient feedback, short production cycles, high 
motivation and excellent team spirit. Updates and follow-up 
versions are done by the same specialists.
WORDSTATION GmbH Max-Planck-Strasse 6, D-63128 Dietzen-
bach, Germany, 49-6074-91442-0, Fax: 49-6074-91442-29, E-mail: 
info@wordstation.com, Web: www.wordstation.com 

LOCALIZATION TOOLS

Alchemy Software Development Ltd.
Multiple Platforms 
Languages All Description Alchemy Software Development is 
the market leader in localization technology. With over 8,000 
licenses worldwide, Alchemy CATALYST is the dominant 
choice among professional development companies, local-
ization service providers and global technology leaders that 
need to accelerate entry into international markets. Alchemy 
CATALYST 7.0 boosts localization velocity, improves qual-
ity and reduces localization cost. Supporting all Microsoft 
platforms and development languages (VB, .NET, C++, C#), 
Borland C++Builder and Delphi, XML/XLIFF and databases 
(Oracle, MS-SQL), it is an indispensable solution for software 
localization, helping clients achieve near-simultaneous release 
of their translated applications. Corel Corporation holds a 
20% equity stake in Alchemy Software Development. 
Alchemy Software Development Ltd. Block 2, Harcourt Business 
Centre, Harcourt Street, Dublin 2, Ireland, 353-1-708-2800, Fax: 
353-1-708-2801, E-mail: info@alchemysoftware.ie, Web: www
.alchemysoftware.ie See ad on page 4
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Visual Localize
Windows 98, NT, 2000, XP
Languages All, including Eastern European, Asian and bidi-
rectional languages using Unicode support Description Visual 
Localize is a leading application that fully supports the soft-
ware localization process of Microsoft Windows applications 
(including .NET applications), databases and XML files. It dra-
matically reduces cost, effort and complexity of software local-
ization. With its MS Explorer “look and feel,” it is user friendly 
and intuitive to use. After a very short introduction time, you 
will be able to handle all kinds of localization projects. Visual 
Localize remembers all previous translati ons and thus maxi-
mizes re-use. With Visual Localize, no programming skills are 
required for localization. This makes it applicable for everyone. 
A free evaluation copy is available at www.visloc.com
AIT — Applied Information Technologies AG Leitzstrasse 45, 
D-70469 Stuttgart, Germany, 49-711-49066-431, Fax: 49-711-
49066-440, E-mail: info@visloc.com, Web: www.visloc.com

PROJECT MANAGEMENT TOOLS

Projetex: Project Management Software 
for Translation Agencies 
Windows
Language English Description Projetex 2006 is time-tested, 
multiuser project management software for translation 
agencies. It is effectively used by managing directors, proj-
ect managers, accountants, in-house translators, human 
resources managers and sales managers in 150+ small 
and medium-sized translation agencies around the world. 
Current deployments range from 2 to 100 workstations, with 
tested capacities of up to 500. Does not require additional 
components. Includes built-in AnyCount (word and char-
acter count software) and CATCount (computer-assisted 
translation tool for easy word count). Reasonable pricing, 
fast implementation time and free technical support. 
Advanced International Translations, Ltd. Suite 1, Tolstogo 15 Street, 
01033 Kyiv, Ukraine, 380-44-288-11-45, Fax: 380-44-288-11-52, 
E-mail: info@translation3000.com, Web: www.projetex.com 

RESEARCH

Make Our Knowledge Your Power
Description Common Sense Advisory is a research and con-
sulting firm committed to improving the quality of interna-
tional business and the efficiency of the online and offline 
operations that support it. We provide independent research, 
executive sales and management workshops, and business con-
sulting to help companies make informed decisions about the 
technology, business services and organizational structures on 
which a global enterprise depends. Of course, keeping abreast 
of the fast pace of a global economy, whether you are a vendor 
or a buyer, is difficult, at best. Get accurate information. Profit 
in a global market. Contact Common Sense Advisory today. 
Common Sense Advisory, Inc. 100 Merrimack Street, Suite 301, 
Lowell, MA 01852, 866-510-6101, E-mail: info@commonsenseadvisory
.com, Web: www.commonsenseadvisory.com See ad on page 38

SOFTWARE TESTING

MULTILINGUAL QA Ltd.
Description MULTILINGUAL QA Ltd. is dedicated to the sin-
gle task of testing localized software for localization vendors

and software publishers. We offer third-party verification, 
including functional, linguistic and cosmetic testing in 
more than 30 languages. Located in the heart of Israel’s 
Silicon Valley, we attract highly professional and technical 
QA testers who are also native speakers of the target lan-
guage. QA is performed in our professional testing center, 
thereby enabling us to retain our know-how and provide all 
the needed infrastructure and human resources to support 
our linguistic QA personnel.
MULTILINGUAL QA Ltd. 7 Hamasger Street, P.O. Box 778, Or 
Yehuda 60500, Israel, 972-3-533-3999, Fax: 972-3-548-0212, 
E-mail: sales@multilingualqa.com, Web: www.multilingualqa.com 
See ad on page 41

TM BROKERS

The Translation Memory Brokers
Languages All Description Central to most translation pro-
cesses today is the database that contains previously translated 
data: the translation memory (TM). The consistently growing 
size of the TM represents an ever-increasing value to you as its 
owner. By the same token, it becomes increasingly attractive to 
TM buyers from the same industry to either jump-start a TM 
or complement it with proven, industry-specific translations. 
Through TM Marketplace, this asset can now provide an 
immediate return on investment through licensing to other 
parties. As TM brokers, TM Marketplace connects corporate 
owners of translation assets with parties who want to license 
and benefit from those linguistic resources.
TM Marketplace LLC 319 North 1st Avenue, Sandpoint, ID 83864, 
208-265-9465, 888-533-7886, Fax: 208-263-6310, E-mail: info@tm
marketplace.com, Web: www.tmmarketplace.com See ad on page 78

TRAINING & SEMINARS

The Localization Institute
Languages All Description The Localization Institute pro-
vides training, seminars and conferences for the global 
localization community. Best known for its four annual local-
ization roundtables, the Institute’s events train localization
professionals and promote the sharing of experience and 
information. Seminars include “Multilingual Websites,” 
“Writing and Designing for an International Audience,” 
“Localization Project Management,” “Advanced Localiza-
tion Project Management,” “Designing International Web 
and User Interfaces,” “Writing Software for Win32API,” 
“Introduction to Localization,” “Tools and Technologies for 
Localization/Internationalization,” “QA of Global Products,” 
“Implementing a Translation Memory Process” and “Intro-
duction to Unicode.” See our website for details. Most semi-
nars are available in-house.
The Localization Institute 4513 Vernon Boulevard, Suite 11, 
Madison, WI 53705, 608-233-1790, Fax: 608-441-6124, E-mail: 
info@localizationinstitute.com, Web: www.localizationinstitute.com  
See ad on page 10

TRANSLATION SERVICES

2tr Soluções Globais
Language Brazilian Portuguese Description Firmly com-
mitted to providing top-quality services, 2tr is backed by 
the proven track record of its founders, Adriana Ferreira 
and Jorge Marinho, with over ten years’ experience in the 
localization industry. We specialize in technical transla-
tions, from a few words on a label to complex million-word 
projects involving TEP, DTP, QA and testing of web, mobile 

and desktop applications and documentation fields ranging 
from IT, telecom, energy and pharmaceuticals to business, 
finance and legal affairs. We are fully qualified in related 
localization services, such as DTP, engineering and testing 
in Western European languages. For additional informa-
tion, please contact us.
2tr Soluções Globais Ltda. Rua Voluntários da Pátria, 45 Sala 401, 
Rio de Janeiro, RJ, 22270-000, Brazil, 55-21-2266-6449, Fax: 55-21-
2286-1694, E-mail: info@2tr.com.br, Web: www.2tr.com.br 

ACP Traductera
Languages From all the world languages to languages of 
Central and Eastern Europe Description ACP Traductera  
is a translation agency based in the Czech Republic. Our 
local experience in Central Europe and our strong focus 
on appropriate language use make us the reliable partner 
for providing high-quality translations into Bulgarian, 
Czech, Estonian, Hungarian, Latvian, Lithuanian, Polish, 
Romanian, Russian, Slovak, Slovenian and Ukrainian. 
Document translation service, translation, proofreading, 
review, independent specialist review, legal certification of 
translated documents, website and software localization, 
localization engineering, testing, documentation localiz-
ation, graphic design, DTP operations and pre-press review 
and printing. Our team of more than 1,000 professional 
translators, proofreaders, terminology specialists, graphic 
designers, IT engineers and, last but not least, experienced 
project managers is our most significant asset.
ACP Traductera Na Vysluni 201/13, Prague 10, Czech Republic, 420-
384-361-300, Fax: 420-384-361-303, E-mail: info@traductera
.com, Web: www.traductera.com

CETRA, Inc., Language Solutions
Languages All Description CETRA gives you peace of mind 
because it delivers high-quality, on-time, cross-cultural com-
munications and professional, friendly, responsive service. 
CETRA follows the ASTM Quality Assurance in Translation 
and Language Interpretation Services standard guides. As 
a member of the US delegation to ISO, CETRA is actively 
involved in developing an international translation quality 
standard. CETRA is involved in the language industry at the 
highest level, with the company president serving in leadership 
positions at the American Translators Association, American 
Foundation for Translation and Interpretation, and Fédération 
Internationale des Traducteurs.
CETRA, Inc. 7804 Montgomery Ave., Suites 8-10, Elkins Park, PA 
19027, 215-635-7090, 888-281-9673, Fax: 215-635-6610, E-mail: 
info@cetra.com, Web: www.cetra.com

Decoder Plus Ltd
Languages All Asian languages Description Decoder Plus is 
a highly trusted language service provider in Hong Kong, the 
gateway to mainland China and Asia. Since our establish-
ment in early 2000, we have provided solutions for Asian 
language requirements to translation/localization compa-
nies, multinational corporations, listed companies and gov-
ernment departments from over 25 countries in Asia Pacific, 
North America and Europe. We offer translation, editing, 
proofreading, web localization, software localization and 
multilingual DTP services at competitive prices. Fields of 
expertise include IT, telecommunications, business, finance, 
banking, legal affairs/contracts, marketing, education and 
manufacturing as well as all areas of science and technology.
Decoder Plus Ltd 16/F Cheung Kong Center, 2 Queen’s Road, Central, 
Hong Kong, 852-2992-0656, Fax: 852-2992-0434, E-mail: mail@
decoderplus.com, Web: www.decoderplus.com
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Eriksen Translations Inc.
Languages All Description Eriksen Translations Inc. is a lead-
ing provider of multilingual services, including translation, 
interpreting, typesetting, project management, web localiza-
tion and cultural consulting. For 20 years, Eriksen has helped 
a broad range of organizations in both the public and private 
sectors excel across print, desktop and web environments 
in the domestic and global marketplace. With a worldwide 
network of over 5,000 linguists, a commitment to leading 
technologies, and an in-house staff dedicated to tailoring our 
proven project management process to the individual needs 
of each client, Eriksen is your globalization partner.
Eriksen Translations Inc. 32 Court Street, 20th Floor, Brooklyn, NY 
11201, 718-802-9010, Fax: 718-802-0041, E-mail: info@erikseninc
.com, Web: www.erikseninc.com

EuroGreek Translations Limited
Language Greek Description Established in 1986, EuroGreek 
Translations Limited is Europe’s number one Greek produc-
tion house, specializing in technical and medical transla-
tions from English into Greek and from Greek into English. 
EuroGreek’s aim is to provide high-quality, turnkey solu-
tions, encompassing a whole range of client needs, from 
plain translation to desktop/web publishing to localization 
development and testing. Over the years, EuroGreek’s ser-
vices have been extended to cover most subject areas, includ-
ing German and French into Greek translation services. All of 
EuroGreek’s work is proofread by a second in-house special-
ist and is fully guaranteed for quality and on-time delivery.
EuroGreek Translations Limited 
London 27 Lascotts Road, London, N22 8JG UK
Athens EuroGreek House, 93 Karagiorga Street, Athens 16675,
Greece, 30-210-9605-244, Fax: 30-210-9647-077, E-mail: production@
eurogreek.gr, Web: www.eurogreek.com See ad on page 39

Follow-Up Translation Services
Languages English, Brazilian Portuguese Description Our 
company was founded in 1989, with the purpose of offer-
ing pure translation work (in technical and scientific areas). 
Along the way, we have developed several other skills in the 
translation world, which involve specialized knowledge of 
IT resources and localization tools. We also master patent 
translations in fields such as biochemistry, mechanics, med-
icine, pharmaceutics, oil and gas, and telecommunications. 
Today, we are capable of taking on virtually any translation/
localization project from English into Brazilian Portuguese, 
and we treat each and every customer with the maximum 
care and attention. Our clients’ trust is our greatest asset 
and our greatest pride!
Follow-Up Av. Presidente Wilson 165, Sala 1308, Rio de Janeiro, RJ 
20030-020 Brazil, 55-21-2524-2994 Ext. 106, Fax: 55-21-2210-
5472, E-mail: info@follow-up.com.br, Web: www.follow-up.com.br 

ForeignExchange Translations
Languages 42 languages and growing Description Foreign- 
Exchange is the global leader in providing translation 
services to life sciences companies. We work with many 
of the biggest pharmaceutical companies, medical-device 
manufacturers, biotech companies and CROs. Our pro-
prietary Multilingual Compliance Process combines expert 

linguists, best-of-breed technology and measurable transla-
tion quality in a process that is both robust and completely 
scalable, ensuring your projects are finished on time and 
within budget. For more information on how we can help 
meet your translation requirements or for a quote on your 
next translation project, please contact us directly or visit 
our website at www.fxtrans.com
ForeignExchange Translations 411 Waverley Oaks Road, Suite 315, 
Waltham, MA 02452, 866-398-7267, 781-893-0013, Fax: 781-
893-0012, E-mail: getinfo@fxtrans.com, Web: www.fxtrans.com 

Hermes Traducciones y 
Servicios Lingüísticos, S.L.
Languages Spanish, Portuguese (Continental and Brazilian), 
English, French, Italian, German and other languages on de-
mand Description Established in 1991, Hermes Traducciones 
is a leading Spanish translation company, specializing in soft-
ware and hardware localization and also undertaking a broad 
range of other translation projects. Comprehensive in-house 
translation teams include translators, reviewers and linguists 
with an expertise in Spanish and Portuguese, a knowledge of 
CAT tools, and a commitment to deliver cost-efficient, reliable 
and high-quality services to customers. Hermes Traducciones 
is a member of the International Committee for the creation 
of the European Quality Standard for Translation Services. 
Hermes Traducciones also organizes university courses on 
localization and translation.
Hermes Traducciones y Servicios Lingüísticos, S.L. C/ Cólquide, 
6 - planta 2 - 3.oI, Edifi cio “Prisma”, 28230 Las Rozas, Madrid, Spain, 
34-916-407640, Fax: 34-916-378023, E-mail: hermestr@hermes
trans.com, Web: www.hermestrans.com See ad on page 47

KERN Global Language Services 
Your language partner
Languages All Description KERN Global Language Services 
is a leading provider in the area of global communica-
tion with over 35 offices worldwide. With more than 30 
years of experience, our services include translation and 
interpreting in all languages; software, multimedia and 
website localization; terminology management; multi-
lingual desktop publishing; and individual and corporate 
language training in all major languages. KERN has estab-
lished itself as a preferred insourcing and outsourcing 
solution provider for language services. We serve clients 
in all industry sectors, including the automotive, medical, 
pharmaceutical, chemical, IT and financial services indus-
tries. To learn more about us, please visit www.e-kern.com
KERN Global Language Services
USA 230 Park Avenue, Suite 1517, New York, NY 10169, 212-953-
2070, Fax: 212-953-2073, E-mail: info@e-kern.com
Europe Kurfuerstenstrasse 1, 60486 Frankfurt/Main, Germany, 49-
69-7560730, Fax: 49-69-751353, E-mail: info@e-kern.com 
China Right Emperor Commercial Building, Unit B, 11/F, 122-126 
Wellington Street, Central, Hong Kong, SAR China, 852-2850-4455, 
Fax: 852-2850-4466, E-mail: info@e-kern.com, Web: www.e-kern.com

Lido-Lang Technical Translations
Languages All Description Established in Poland in 1991, 
Lido-Lang has expertise in technical translations into Central 
and Eastern European languages. We also possess in-depth 
experience in the following fields: economics, law, medicine 
and IT, providing translations in nearly all European and 
Asian language combinations. Our global network of more 
than 1,000 approved and highly qualified translators, our 
comprehensive project management processes that cover 

translations, proofreading, editing and desktop publishing 
(QuarkXPress, InDesign, PageMaker, FrameMaker), and our 
experience with CAT tools (TRADOS, SDLX) allow us to 
provide a premium quality service in accordance with the 
provisions of ISO 9001:2000 standard to which we were certi-
fied in May 2005.
Lido-Lang Technical Translations ul. Walerego Slawka 3, 30-653 
Krakow, Poland, 48-12-2546-123, Fax: 48-12-2546-122, E-mail: 
offi ce@lidolang.com, Web: www.lidolang.com

LinguaLinx Language Solutions, Inc.
Languages All Description LinguaLinx is a full-service trans-
lation and localization agency specializing in the adaptation 
of marketing and communications materials into most of the 
world’s languages. Our enterprise language solutions range 
from glossary development and maintenance to translation 
memory deployment and global content management. In 
today’s highly competitive global environment, it is becoming 
increasingly difficult to differentiate one translation agency 
from another. We stand apart by taking the most proactive 
approach to quality in the industry, utilizing stringent project 
management procedures, offering one of the most aggressive 
rate structures available and applying a sincere dedication to 
providing the best possible service.
LinguaLinx Language Solutions, Inc. 650 Franklin Street, Suite 502, 
Schenectady, NY 12305, 518-388-9000, Fax: 518-388-0066, E-mail: 
info@lingualinx.com, Web: www.lingualinx.com

Medical Translations Only
Languages All European languages and Japanese Description
MediLingua is one of the few medical translation specialists 
in Europe. We only do medical. We provide all European lan-
guages (31 today and counting) and Japanese as well as trans-
lation-related services to manufacturers of medical devices, 
instruments, in vitro diagnostics and software; pharmaceutical 
and biotechnology companies; medical publishers; national 
and international medical organizations; and other customers 
in the medical sector. Projects include the translation of docu-
mentation for medical devices, surgical instruments, hospital 
equipment and medical software; medical information for 
patients, medical students and physicians; scientific articles; 
press releases; product launches; clinical trial documentation; 
medical news; and articles from medical journals. 
MediLingua Medical Translations BV Poortgebouw, Rijnsburger-
weg 10, 2333 AA Leiden, The Netherlands, 31-71-5680862, Fax: 31-
71-5234660, E-mail: simon.andriesen@medilingua.com, Web: www
.medilingua.com See ad on page 41

the medical information company

mt-g — the medical information company
Languages All Description mt-g is the leading provider of 
translations and global information services dedicated to the 
medical science. We specialize primarily in medical technol-
ogy and diagnostics, regulatory affairs, dental medicine and 
other specialist medical fields. We offer a range of professional 
services covering translation, information production, global 
information management and XML documentation applica-
tions. At its head office in Ulm and its branch in Munich, 31 
salaried staff deliver solutions for information processes in 
medical science. More than 450 medical and pharmaceutical 
experts in over 100 countries are engaged in translating, pro-
ducing, managing and documenting medical information.
mt-g medical translation GmbH & Co. KG Eberhard-Finckh-
Strasse 55, 89075 Ulm, Germany, 49-731-17-63-97-0, Fax: 49-731-
17-63-97-50, E-mail: info@mt-g.com, Web: www.mt-g.com See ad 
on page 32
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NCS Enterprises, L.L.C.
LanguagesAll Description  With NCS you’ll find that the focus 
is on our clients and their translation projects. From the small-
est product label requiring desktop publishing to the largest, 
multilingual, online help text, our project managers will make 
the process smooth and painless. We find the right team of 
native-speaker professional translators and editors with 
industry-specific knowledge for each project. Our working 
knowledge of all types of software makes sure the translations 
are delivered as required. Even with being ISO 9001:2000-
compliant and using the latest technology, it’s about the 
people, communication and commitment to service. Call us 
at 412-278-4590 to see how this translates into quality.
NCS Enterprises, L.L.C. 1222 Hope Hollow Road, 2nd Floor, 
Carnegie, PA 15106, 412-278-4590, Fax: 412-278-4595, E-mail: 
sales@ncs-pubs.com, Web: www.ncs-pubs.com 

Neotech
Languages From major European languages into Russian, 
Ukrainian, Kazakh and Azeri Description Neotech is the 
largest translation company in Russia and CIS countries, 
offering a full range of linguistic services to global corpora-
tions. Neotech is the first translation company on the Russian 
market that has certified its quality management system to 
international ISO 9001:2000 standards. Neotech’s key areas  
of expertise are in the oil and gas industries, auto manu-
facturing, information technologies and telecommunica-
tions. The business techniques introduced and applied by 
the company currently serve as the best practice within the 
translation industry. Neotech is leading the drive to continu-
ously develop translation market standards and to implement 
new levels of business and interpersonal communications 
into the translation industry within Russia and abroad.
Neotech 23/1 Matrosskaya Tishina, Moscow, Russia, 7-495-787-
3331, Fax: 7-495-787-1189, E-mail: post@neotech.ru, Web: www
.neotech.ru See ad on page 16

One Planet
Languages All Description What makes One Planet differ-
ent? A deep understanding of corporate culture. Our clients 
require accuracy, measurable productivity and excellence in 
communication. How can one firm specialize in areas such 
as high technology, medical products and technical manu-
facturing? By blazing the path in translation since 1979, we 
utilize knowledgeable translators in the United States, Europe 
and Asia in every field and every specialty. Services include 
technical translation, software localization and multilingual 
website development. Our customers from Ametek to Unisys 
like the fact that we function as an extension of their teams. 
One Planet 820 Evergreen Avenue, Pittsburgh, PA 15209, 888-677-
1010, Fax: 412-632-1071, E-mail: info@one-planet.net, Web: www
.one-planet.net See ad on page 76

Translation and localization into Polish 
Language Polish Description Ryszard Jarza Translations is an 
established provider of specialized Polish translation, local-
ization and DTP services, primarily for life sciences, IT, auto-
motive, refrigeration and other technology sectors. We work 
with multilanguage vendors and directly with documentation 

departments of large multinational customers. Our in-house 
team (12 full-time specialists) is comprised of experienced 
linguists with medical, engineering and IT backgrounds. We 
guarantee a high standard of quality while maintaining flex-
ibility, unparalleled responsiveness and reliability. 
Ryszard Jarza Translations ul. Barlickiego 23/22, 50-324 Wroclaw, 
Poland, 48-601-728018, Fax: 48-71-3414441, E-mail: info@jarza
.com.pl, Web: www.jarza.com.pl See ad on page 39

Skrivanek s.r.o.
Languages All, with a focus on Central and Eastern Europe 
Description Skrivanek is a world leader in the provision 
of language services, specifically translations spanning a 
multitude of languages and the localization of products for 
maximum effect and achievement on international markets. 
Established in the Czech Republic in 1994, it quickly domi-
nated the Central European translation market, creating a 
network of outlets stretching across 51 cities around the 
world. Its staff of professional translators, experienced proj-
ect managers, and dedicated software engineers and pro-
grammers has enabled Skrivanek to provide translation and 
localization services in any conceivable language, building 
up, in the process, an enviable clientele. Skrivanek’s quality 
of service is backed by EN ISO 9001:2001 certification.
Skrivanek s.r.o. International Project Management Centre, Na 
Dolinách 22, CZ 147 00 Prague 4, 420-233-320-560, Fax: 420-241-
090-946, E-mail: info@skrivanek.com, Web: www.skrivanek.com 

Syntes Language Group, Inc.
Languages All Description Syntes Language Group is a 
leading quality provider of customized language solu-
tions to business, government and professional clients. We 
deliver a full line of services in translation, interpreting and 
conference coordination; product, software and website 
localization; desktop publishing; multimedia production 
and voiceovers; and consultation in both project-specific 
and long-term planning for the incorporation of foreign 
language elements into your business. For 19 years, we’ve 
offered proven expertise in all major fields of industry, 
delivered by accomplished, experienced professionals. All 
of this means that you get the ultimate in customer care 
and the best value for your project dollars.
Syntes Language Group, Inc. 7465 East Peakview Avenue, Centennial, 
CO 80111, 888-779-1288, 303-779-1288, Fax: 303-779-1232, E-
mail: inquiry@syntes.com, Web: www.syntes.com

TripleInk Multilingual Communications
Languages All major commercial languages Description As a 
multilingual communications agency, TripleInk has provided 
industrial and consumer products companies with precise 
translation and multilingual production services for audio-
visual, online and print media since 1991. Our experience in 
adapting technical documentation and marketing communi-
cation materials covers a wide range of industries, including 
biomedical and health care; building and construction; finan-
cial services; food and agriculture; high-tech and manufactur-
ing; and hospitality and leisure, as well as government and 
nonprofit organizations. Using a total quality management 
process and state-of-the-art software and equipment, our team 
of foreign language professionals delivers the highest quality 
translations in a cost-effective and time-efficient manner.
TripleInk 60 South 6th Street, Suite 2600, Minneapolis, MN 55402, 
612-342-9800, 800-632-1388, Fax: 612-342-9745, E-mail: info@
tripleink.com, Web: www.tripleink.com

TRANSLATION TOOLS

Applications Technology, Inc.
Multiple Platforms
Languages All Description Machine Translation (MT) sys-
tems (TranSphere): Fully automated (parsing + statistics), 
special-domain dictionary stacking/update. Language pairs: 
English, Arabic, Turkish, Persian, Dari, Pashto, Korean, Chi-
nese, Japanese, Hebrew, German, French, Italian, Spanish, 
Portuguese, Russian, Polish, Ukrainian and Dutch. Cross 
language pairs new releases: Arabic-French/Arabic-Ger-
man/Turkish-German. Translation Memory: Statistical par-
allel corpora-based system decoupled/integrated with MT. 
Webtrans: Web page translation — target language page 
reconstructed with hyperlinks, images, applets, objects and 
embedded scripts. MT API: For MT system integration (all 
languages with various solutions). NameFinder: Proper 
noun detection (languages with no capitalization). MLIR 
(Multilingual Information Retrieval): retrieval of multilin-
gual content, including query translation, morphological 
and thematic searches (geographic, personal, corporate) 
name/event combinations.
Applications Technology, Inc. 6867 Elm Street, Suite 300, 
McLean, VA 22101, 703-821-5000, Fax: 703-821-5001, E-mail: 
info@apptek.com, Web: www.apptek.com

Heartsome Translation Studio
Multiple Platforms
Languages All Description Heartsome is a new generation 
language technology and service company with a product 
strategy that is founded on our four cornerstones of efficacy: 
genuine compliance with all open standards; completely 
cross platform; user-driven innovation; and no-frill mini-
malist approach towards product embodiment design and 
packaging. Heartsome CAT tools went through a complete 
overhaul to bring the deployment of language technology 
open standards to a level far beyond those of similar prod-
ucts in the marketplace. The all new Heartsome Translation 
Studio (previously known as Heartsome XLIFF Translation 
Editor) will provide a whole new experience in computer-
aided translation.
Heartsome Holdings Pte Ltd 190 Middle Road, #19-05 Fortune 
Centre, Singapore 188979, 65-68261179, Fax: 65-67220655, E-mail: 
info@heartsome.net, Web: www.heartsome.net See ad on page 39

TextBase meets Translation Memory
Multiple Platforms
LanguagesAll Unicode languages Description MultiTrans 4
is an innovative software solution integrating TextBase 
Translation Memory (TM) with best-in-class terminology 
management. The unique and revolutionary text align-
ment capabilities of the TextBase TM allow unlocking 
linguistic assets by rapidly creating very large TextBase 
TMs and extracting relevant terminology. MultiTrans 
4 deploys linguistic assets through desktop and central-
ized enterprise applications for authors, project managers, 
in-house translators and revisers, LSPs and freelancers. 
MultiTrans 4 is a value-added alternative to conventional 
TM and is widely adopted by corporations, institutions, 
governments, LSPs and freelancers in over 30 countries, 
including the Translation Bureau of the Government of 
Canada, several United Nations’ organizations, Ford, 
Pfizer and Kraft.  
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, QC, Canada 
J8Y 3Y7, 819-778-7070, 877-725-7070, Fax: 819-778-0801, E-mail: 
info@multicorpora.com, Web: www.multicorpora.com See ad on 
page 24
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SDL TRADOS Technologies
Languages All Description SDL TRADOS Technologies, 
a division of SDL International, is the world’s largest pro-
vider of trusted technology solutions for global information 
management (GIM), which benefit corporations and insti-
tutions, language service providers and freelance translators 
worldwide. SDL has over 130,000 software licenses deployed 
across the translation supply chain and has demonstrated 
proven ROI in over 150 enterprise solution installations. 
SDL delivers innovative software products that accelerate 
global content delivery and maximize language translation 
productivity. The new launch of SDL Trados Synergy 2007 
empowers enterprises to efficiently manage translation proj-
ects across multiple suppliers and ensures total visibility of all 
project elements across the entire translation supply chain.
SDL International 5700 Granite Parkway, Suite 410, Plano, TX  
75024, 904-683-9259, Fax: 904-683-9259, E-mail: productsales@
sdl.com, Web: www.sdl.com See ad on page 80

SYSTRAN 
Multiple Platforms
Languages 52 language combinations Description SYSTRAN
is the market leading provider of language translation soft-
ware products for the desktop, enterprise and internet that 
facilitate communication in 52 language combinations and 
in 20 domains. With over three decades of expertise, research 

and development, SYSTRAN’s software is the choice of lead-
ing global corporations, portals and public agencies. Use of 
SYSTRAN products and solutions enhances multilingual 
communication and increases user productivity and time-
savings for B2E, B2B and B2C markets as they deliver real-
time language solutions for search, content management, 
online customer support, intra-company communications, 
and e-commerce. 
SYSTRAN 
North America 9333 Genesee Avenue, Plaza Level, Suite PL1, San 
Diego, CA 92121, 858-457-1900, Fax: 858-457-0648
Europe Paroi Nord - La Grande Arche, 1, Parvis de la Défense, 92044 
Paris La Défense Cedex, France, 33-825-80-10-80, Fax: 33-1-46-98-
00-59, E-mail: info@systransoft.com, Web: www.systransoft.com 
See ad on page 14

Solutions for Terminology,   
Full-text and Bitext Management
Windows and Web
Languages Windows: All Roman alphabet; LogiTerm
Web-Plus: Unicode Description A single software package 
to manage your terminology and databanks. Efficient and 
effective consultation of terms and texts. The most robust 
alignment tool on the market. More consistent use of termi-
nology and phraseology in-house and by freelancers. Internal 
and external repetition detection and pretranslation. The web 
version allows access to your terminology, bitexts and docu-
ments by translators, writers and subcontractors from any-
where in the world.
Terminotix Inc. 240 Bank Street, Suite 600, Ottawa, ON, Canada 
K2P 1X4, 613-233-8465, Fax: 613-233-3995, E-mail: termino@
terminotix.com, Web: www.terminotix.com See ad on page 41

WORKFLOW SOLUTIONS

Plunet BusinessManager
Multiple Platforms
Languages All Description Plunet BusinessManager is the 
complete management solution for the translation and doc-
umentation industry. On a web-based platform, the system
includes business management as well as process and docu-
ment management and integrates translation software, 
financial accounting systems and existing software envi-
ronments for LSPs, translation and documentation depart-
ments, organizations, institutions and government agencies.  
Plunet BusinessManager impresses with its significant time 
and money savings, unrivalled high adaptability to individ-
ual workflows, optimal quality control and effective project, 
time and contact management. Functions include quotation 
costing, order/job/workflow management, schedule manage-
ment, document management, invoicing, financial reports, 
contact management and customer acquisition.
Plunet GmbH Prenzlauer Allee 214, 10405 Berlin, Germany, 49-30-
322971340, Fax: 49-30-322971359, E-mail: info@plunet.de, Web:  
www.plunet.de
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Lionbridge is a global outsourcing company that combines onshore, near-shore and 
offshore resources with proven program management capabilities to deliver value 
throughout a client’s product or application life cycle — from development through 
globalization, testing, and maintenance. 

With a history of managing complex IT projects across multiple time zones, languages and cultures, Lionbridge helps clients by implementing best 
practices for knowledge transfer, project governance and offshore transition. Lionbridge stays close to its customers by managing global program 
execution from solution centers in 25 countries.

We are currently expanding our teams in Munich and Wuppertal and looking for Localization Project Managers.
Responsibilities:

•  Scope and quote projects for identi  ed clients.
•  Plan and monitor projects to meet deadline, quality and budget requirements.
•  Manage client relationships and serve as primary day-to-day contact for external clients.
•  Set and manage client expectations, ensuring high client satisfaction.
•  Collaborate with production teams to create, implement and maintain appropriate procedures and solutions.
•  Monitor and maintain project  nancials, including revenue recognition, revenue forecasting and billing. 
•  Ensure accuracy of  nancial project data and work  ows.

Pro  le:
•  Minimum two years project management in an international environment.
•  Proven organizational skills.
•  Experience using Microsoft Of  ce and Microsoft Project plus additional software skills and knowledge of DTP and CAT an asset.
•  Strong customer service, negotiation and problem-solving skills.
•  Strong interpersonal and leadership skills.
•  Strong written and oral communication skills in German and English.
•  Ability to work under pressure in a deadline-driven environment.
•  Localization experience a plus.

Send your applications by post or e-mail to:  Lionbridge Deutschland GmbH, Attn. Rebecca Roth
 Inselkammerstrasse 11, 82008 Unterhaching, Germany
 E-mail: rebecca.roth@lionbridge.com • Internet: http://www.lionbridge.com

CAREER OPPORTUNITIES
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Asia Pacific CEO – Confidential
Our client, an established world 
leader in its field, is enjoying 
rapid growth in Europe, the US 
and Asia Pacific. On its behalf, 
Larsen Globalization Recruitment is searching for
an exceptional candidate to fill a CEO role in Asia Pacific. 

Preferably based in Singapore, the CEO’s main activities will be 
to promote and develop business in core industry segments; 
effectively manage resources and growth; develop and manage 
internal and external production activities; and establish strategic 
collaboration and partnerships.

The successful candidate will have an entrepreneurial flair and a 
business development-driven personality with a hands-on attitude, 
thereby enabling the company to grow rapidly and sustainably in 
Asia Pacific.

The ideal candidate will have experience in developing new 
business and managing operations in the Asia-Pacific region; be 
innovative and solutions-oriented; and have an excellent network 
in the region. An ideal background is from the localization, content 
creation or publishing industries.

Please apply in confidence to Inger Larsen, inger@larseng11n.com, 
Tel +44 (0) 870-1632-800, www.larseng11n.com

Project Manager
One Planet, a translation company serving 
global leaders worldwide, has an immediate 
opening for a full-time Project Manager. 
Related project management experience, famil-
iarity with TM and other translation tools as well 
as a good knowledge of English are required. 
The place of work is in Noisy-Le-Grand near 
Paris. Please submit your resume and salary 
history in English to pmfrance@one-planet.net
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T They receive work from internal customers. They work with 
their vendors, LSPs, to put together project scope, budget and 
schedule and communicate back to their internal customers. 
In-house linguists review the translations delivered by vendors, 
and project managers ensure the fi nal delivery is on time, on 
budget, and at the acceptable quality level. This is exactly 
what LSPs do, except our customers are usually outside of the 
organization. 

Some localization department managers are proactive about 
learning new technologies and best practices in an effort to 
become more productive with given resources. They have to 
show the value of their existence in the organization. Others 
are more reactive, saying that they will not get enough sup-
port or funding from upper management for new technologies 
and learning opportunities for best practices. They continue 
managing localization as they have for the last decade. You see 
some LSPs are proactive and invest in new technologies and 
networking opportunities to be more productive and competi-
tive; on the other hand, others just take the jobs available 
right in front of them. Again, we see some similarities between 
“client-side” and “vendor-side” practices.

Obstacles for collaborations
If client-side professionals and vendor-side professionals are 

practically doing the same thing, why are we not having more 
inclusive discussions? I think the answer lies in the vendor-side 
professionals’ attitude.

When I ask my clients and potential clients about the possibil-
ity of client-vendor group discussions, they are usually open to 
the idea. But there is one big condition: no sales pitches from 
vendor professionals. We vendors want to sell our services to 
buyers, but be aware, vendor professionals: when you are in a 
group discussion or at an industry conference, your customers 

This column is a message to the vendor 
community. You often hear the notion of client 
side or vendor side in the localization industry, 
and you see “clients only” or “vendors only” 
sessions at conferences such as Localization 
World. Although there is no set defi nition of 
these terms, I think many professionals in our 
industry generally see people who are working in a 
localization department at a corporation as “client 
side” and people who are working for language 
service providers (LSPs) or localization technology 
providers as “vendor side.”

So, what is each group discussing? Mergers and acquisitions 
are hot topics in the vendor community right now. Visibility 
and promotion of localization services have been regular topics 
when vendors get together at an event such as GALA meetings. 
On the other hand, vendor management, project management 
and cost control seem to be ongoing topics in the client com-
munity. Due to recent technology advancement, some client-
side users’ groups for workfl ow tools are emerging. Although I 
see the benefi t of client-only or vendor-only discussions because 
each group has specifi c topics to discuss among themselves, 
I think collaborations between these two groups would bring 
more benefi ts to both sides. 

Reality check
In the last two months, I visited more than a dozen corpo-

rate customers in North America, Europe and Asia. They are 
all working in the localization departments in their respective 
companies. The main purpose of these visits was to understand 
their business objectives and challenges to see if my company 
could serve them better or offer more services.

During these visits, I was reminded that they are practi-
cally doing the same things we do. In-house localization 
departments have customers, usually different departments 
within the same organization. They promote their services. 

Aki Ito is director of international operations with TOIN-USA and a 
member of the MultiLingual editorial board.

Takeaway is an opportunity to comment on language-industry issues. 
Contributions are welcome. Send them to editor@multilingual.com

Client vs. vendor: 
can we work together? 

Takeaw
ay

Aki Ito 
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and potential customers generally don’t 
like to hear how good your company 
is. These events are a forum for client-
side professionals to network and learn 
from each other’s successes, failures or 
endeavors to improve. If you want to be 
included in the discussion, you’d better 
have some stories to share without pro-
moting how your company solved your 

customers’ problems. Is this diffi cult? I 
think so. But here are some tips from my 
own experience.

Three tips for 
vendor professionals

Talk about your personal experience 
rather than promoting company solu-
tions. Localization managers who have 

Takeaway

A Card Up One’s Sleeve
a- kärd p w ns sle- v

[an idiom] To have an advantage 
that others don’t know about.

   

www.tmmarketplace.com • info@tmmarketplace.com
 541-271-0536 • 888-533-7886

Visit tmmarketplace.com 
to find out how our 
customized databases can 
be the card up your sleeve.

THE TRANSLATION 
MEMORY BROKERS

localization budgets are people. They are 
naturally interested in your specifi c sto-
ries about how you managed projects and 
what the results were. But stories about 
your company’s offerings and case studies 
usually sound too general to them.

Send production staff who have 
stories that are related to the clients’ 
challenges. If a client group is discuss-
ing project management issues, don’t 
send a salesperson without project 
management experience. Send a project 
manager who is having the same issues, 
or send a salesperson who has project 
management experience and can relate 
to clients’ challenges. 

If a client group is discussing workfl ow 
tools, send someone who is in charge of 
workfl ow tool implementation in your 
organization. Why send someone to the 
discussion group if a salesperson is not 
there? Your production staff will bring 
potential leads to your salespeople once 
they establish a relationship with the 
client-side professionals. Remember, 
client-side professionals are generally 
production people.

Let them approach you with ques-
tions. If you’re tempted to introduce 
your company’s solutions during a group 
discussion, be patient. You have to show 
them that you personally have related 
issues and challenges and some suc-
cess or failure stories to share. Once you 
establish yourself as a contributor to the 
discussions, they will ask you questions or 
ask for your additional opinions.

There are more hints to share, but I 
think vendor professionals acknowledg-
ing that sales pitches are not welcome 
and that trying these three points will 
create more opportunities for discussions 
with client-side professionals. Client-
side professionals are looking for more 
opportunities to talk with vendor-side 
professionals, and they will include you 
in the discussions if you have things to 
contribute. They don’t want to hear only 
sales pitches. 

After all, both sides are working 
together to serve common customers 
— our clients’ internal customers or 
end users. Let’s set aside the desire 
for immediate sales and create more 
opportunities where both sides can dis-
cuss common issues. This creates better 
forums for understanding the voice of 
our clients on business objectives and 
challenges, which is the source of our 
business opportunities. M
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