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2011 Resource Directory and Editorial Index 2010

Subscriptions

The 2011 Resource Directory and Editorial Index 2010 is 

now online and available for free download at  

www.multilingual.com/resourceDirectory.

This must-have resource includes a comprehensive index 

of the eight 2010 issues of MultiLingual with live links to 

the online articles. If you are a print or digital subscriber, 

just click on the link in the index and you will be taken 

online to the article that refers to the index item. Not a subscriber? 

Subscribe now and you automatically have access to all online archives.

Our Core Focus and Guides content provide valuable information to 

help people understand the issues and challenges involved in localization. 

These provide a great introduction on what questions to ask and where to 

go for answers. This is a way to increase your “core strength” in localiza-

tion and translation knowledge! The information is available for download 

on our site – at no cost. If you need to learn more, brush up on what you 

know or introduce someone new to the concepts, then go to multilingual.

com and download any or all pdf files.

Core Focus and Guides
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With Across language technology, you get everything from a single source – just like on the World Wide 

Web: The leading technology provider serves the entire "linguistic supply chain" – from consistent word-

ing to translation management. Thanks to its cross-sector expertise, thousands of corporate customers 

from the manufacturing industry, the financial services sector, life sciences, software/IT and many other 

industries have chosen Across language technology – in the US and worldwide. The integrated Across 

enterprise solutions include components for:

» Re-use of translations and a consistent corporate terminology 

» Controlled translation management and data sovereignty over foreign-language content 

» Seamless collaboration between customers and translation service providers

» End-to-end processes and the integration of interacting systems

What about you?

Language Technology 

for a Globalized World. 

Across Systems, Inc.

Info-Hotline +1 877 922 7677

americas@across.net

Across Systems GmbH

Info-Hotline +49 7248 925 425

international@across.net 

www.across.net

Language Technology

for a Globalized World.

Cross-sector Expertise

Across Language Server

Hosted Across Language Server

Additional clients

Across Language Portal

crossConnect for content systems

crossConnect for software localization

crossAPI SI

crossAPI IA

crossTerm Web read/write

crossTerm Web read-only

crossTerm Web enterprise license

http://www.across.net/us

Across in Manufacturing Industry
In manufacturing, ever more complex products must be described in ever more languages; most of the tools to do this have not 

grown with the demand...

http://www.across.net/us/across-in-manufacturing-industry.aspx

Across in the Financial Services Sector
In fi nancial services, documents and statements are time-critical and liability-relevant at the same time. As a member of UniCredit 

Group, for example, HypoVereinsbank keeps a variety of content available...

http://www.across.net/us/across-in-fi nancial-sector.aspx

Across in the Pharmaceutical / Life Science Sectors
Life science industries such as the pharmaceutical and medical technology industries are especially subject to regulatory 

specifi cations, also with respect to their product and corporate communications. From clinical studies and treatment protocols... 

http://www.across.net/us/across-in-pharmaceuticals-life-sciences.aspx

Across in the Software / IT Sectors
For the localization of application software and display texts, the content of the user interface is refl ected in manuals and help texts. 

The user interface is translated internally in the development department, product-related content...

http://www.across.net/us/across-for-software-it-companies.aspx 

Translation Memory System

Across is an independent provider of technology Advanced search

Ads

Translation Management:
with the Across Language Server.

Save up to 70% of time & translation costs.

www.across.net

 

crossAutomate
is an option capable of fully exploiting

the potential for increased effi ciency.

www.across.net

Across
is a leader just like its customers:

Volkswagen, SMA Solar Technology AG

and many more.

www.across.net

Translation Memory System

4-5 TOC #119.indd   4 4/6/11   1:19 PM

mailto:americas@across.net
http://www.across.net
mailto:international@across.net


MultiLingual
April/May 2011

#119 Volume 22 Issue 3
Language  |  Technology  |  Business

U
p

 F
ro

n
t

www.multilingual.com April/May 2011  MultiLingual 5

n	Up Front
	 n	  3  www.multilingual.com

	 n	  6  Post Editing

n	News 
	 n	  7  News

	 n	 13  Calendar

n	Reviews
14 The Savvy Client’s Guide  

 to Translation Agencies

 — Reviewed by Ultan Ó Broin

16 MultiTrans Version 4.4, R2 SP1

 — Reviewed by Angelika Zerfaß

n	Columns and Commentary
 21 Enterprise Innovators — Lori Thicke

 24 Off the Map — Kate Edwards

 26 World Savvy — John Freivalds

 28 Perspectives — Earl Mardle

 62 Takeaway — John Yunker

n		Feature Articles

	 n Industry Focus
30 Resources for working with  

 the US government

 — Jennifer DeCamp

32 Seven strategies for court linguists

 — Dena Bugel-Shunra

				n	 Core Focus
34 Localizing for software, websites  

 and global apps

 — Amir Helzer

38 The making of a professional translator

 — Emmanuel Margetic

40 Localization of machine software

 — François Massion

				n	 Business
45 Terminology survey results 
 —Barbara Inge Karsch

				n	 Technology
51 Multilingual Europe: a challenge  

 for language tech  

 — Georg Rhem & Hans Uszkoreit

n	53  Basics

n	55  Buyer’s Guide

        61   Advertiser Index

About the cover

A multi-language metal wall graphic 

mounted on an ancient stone wall  

welcomes visitors to The Davidson 

Center at the Archaeological Park, 

Jerusalem, Israel.

4-5 TOC #119.indd   5 4/6/11   1:19 PM

http://www.multilingual.com
http://www.multilingual.com


L
Law is the antithesis of many 

things — wrong, chaos, freedom, 
grace — depending on the context and 
who invokes it. For translators and 
language service providers, law usually 
means something more practical and 
straightforward: revenue.  

Government, also, can be either a 
reference to corruption or a reference 
to order, or possibly both. Linguists 
will point out that the word means 

management, which is always a handy 
concept for any business-minded 
professional.

In this issue, we have two overview 
articles on legal and government 
translation work, by Dena Bugel-Shunra 
and Jennifer DeCamp, respectively. 
Kate Edwards also provides a column 
on cultural laws around the world, and 
Earl Mardle has a Perspective on the 
revolutionary use of social media, both in 

toppling governments and in advancing 
humanitarianism. 

We also introduce our Core Focus, 
bringing the Getting Started Guides 
of yore into our magazine pages. The 
articles in this new section will explore 
some of the more basic concepts and 
practices in the language and global 
business industry. This time we cover 
localization, starting off with some 
tips on localizing software, websites 
and mobile applications from Amir 
Helzer, boosted by a helpful localization 
maturity sidebar from Common Sense 
Advisory. Next up, Emmanuel Margetic 
outlines the makings of a professional 
translator and how translators fit into 
the broader localization supply chain. 
François Massion offers a detailed article 
on localizing machine software, which 
may interest those who already have a 
bit of background in localization.

And there’s more — much more. 
Barbara Inge Karsch presents the 
results of a terminology survey 
outlining, among other things, who 
in the localization supply chain uses 
terminology, where it most often 
fails and why. Georg Rhem and Hans 
Uszkoreit announce META-NET and 
explain how professionals can get 
involved in this endeavor to protect 
European languages. 

In our regular columns, Lori Thicke 
interviews Pablo Vasquez of Cisco 
on machine translation testing, and 
John Frievalds has some thoughts on 
taxi rides. We have two reviews, one 
on MultiTrans, by Angelika Zerfass, 
and one on John Yunker’s The Savvy 
Client’s Guide to Translation Agencies 
by Ultan Ó Broin. Speaking of John 
Yunker, he’s also the author of our 
Takeaway, celebrating a font-tastic, 
truly international internet. W

Legal governments

Katie Botkin               Post Editing

INTRODUCING TO YOU: 
OUR “AUTOMATIC TRANSLATORS”

BECAUSE LOCALIZATION IS NOT JUST ABOUT TECHNOLOGY. 

IT’S ABOUT PASSION TOO.   

Thanks to the Xlated Team, your products will break language barriers. 
Our professional mother tongue translators work hard in their native countries 
to make the language of your software less “automatic” and more “human”.

Isabella

Alessandra

Brigitte
Uwe Michalis

Yasmin

Aleksey Stéphan

A Translators’ Company, not just a Translation Company.              www.xlated.com

Meet us at LocaLization 

WorLd in BarceLona
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The third Worldware gathered interna-
tionalization professionals from Adobe, 
Apple, Autodesk, Google, IBM, Intel, Mi-
crosoft, PayPal, Cisco, LinkedIn, Yahoo and 
more. While the attendee list reflected the 
location in the heart of Silicon Valley, there 
were still attendees from around the world, 
including some from NEC who left Japan 
just after the recent quake and tsunami.

Bill Sullivan from IBM began the confer-
ence by calling bluffs — that is, reflecting 
on the buzzwords and preconceptions that 
can poison a project. He described a set 
of coping tools to convince people of the 
advantages of internationalizing properly. 
His advice included challenging one’s own 

assumptions weekly and keeping 
up to date. Sullivan then joined a 
panel discussion on the same topic 
with Danica Brinton of Zynga and 
Bob Jung of Google.

One of the conference focal points 
was agile development. After an 
introductory session by Tiffany Vela 
of Hewlett-Packard, attendees heard 
how Adobe and Microsoft have been 
integrating agile approaches to soft-
ware development for years.

The second day opened with 
discussions of emerging markets, 
focusing on opportunities and 
threats. Nitish Singh’s suggestions 
for succeeding in a borderless 
world included looking at professions not 
being duplicated elsewhere. 

Continuing the discussion, Suleiman 
Bakhit of Aranim Media Factory presented 
a compelling story of how he came to be a 
comic book creator and social games devel-
oper for the Arabic world. With a company 
based in Jordan, Bakhit was able to offer 
insight into recent political developments 
in the Middle East, as well as his percep-
tions of the market and labor force there. 

Additional sessions covered strategies 
for internationalization, cultural adapta-
tion and web technologies. 

Business

Welocalize, Avantix Global merge
Welocalize, a provider of integrated glo-

balization services, has announced a merger 
with Avantix Global, a provider of transla-
tion services and technology. The combined 
company creates an expanded presence 
in international markets such as the on-
demand translation space.
Welocalize www.welocalize.com

Avantix Global www.avantixglobal.com

euroscript solidifies brand
euroscript International S.A., a provider 

of solutions in content life cycle manage-
ment, has changed the name of its sub-
sidiary syselog Canada Inc. to euroscript 
Canada Inc. as part of the company’s brand 
alignment strategy.
euroscript International S.A.  

www.euroscript.com

Rubric merges with Web-lingo
Rubric, Inc., a provider of localization ser-

vices, and Web-lingo, a translation services 
provider, have merged. As part of the agree-
ment, Web-lingo will become a division of 
the Rubric Group. Sonette Hill, founder of 
Web-lingo, will become chief executive of-
ficer of the Web-lingo (Pty) Ltd division.
Rubric, Inc. www.rubric.com

Web-lingo www.web-lingo.com

Localization Industry Standards 
Association (LISA) closes

After twenty years of operation, LISA 
has stopped operation due to insolvency. 
While the organization is exploring ways to 
continue, representatives are also in con-
versations with like-minded associations in 
regards to standards.
Localization Industry Standards Association 

www.lisa.org

Office openings and relocations
 ■ Language Connect, a translation and 

interpretation services provider, has relo-
cated its London office to accommodate 
company growth.

 ■ CSOFT International, Ltd., a provider 
of multilingual localization, testing and 
software development has moved its head-
quarters to the heart of Beijing’s central 
business district.

 ■ Janus Worldwide Inc., a provider of 
language services, has opened two addi-
tional Russian offices located in the cities 
of Sochi and Tomsk. 

N
e

w
s

Worldware Conference 2011

Nitish Singh of Saint Louis University 
speaks on “The Rise of Chindia.”
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 ■ Crestec Europe B.V., a provider of 

translation and localization services, has 

opened a new sales branch in Düsseldorf, 

Germany. The company’s sales manager, 

Fabienne Kirchhof, will oversee the new 

office.

 ■ Siens Translation S.L., a translation, 

localization and interpreting company, has 

opened an office in Ireland. The Galway of-

fice will be managed by Aidan Collins. 

Language Connect www.languageconnect.net

CSOFT International, Ltd. www.csoftintl.com

Janus Worldwide Inc. www.januswwi.com

Crestec Europe B.V. www.ceu.crestec.com

Siens Translation, S.L.  

www.sienstranslation.com

People

Recent industry hires
 ■ viaLanguage, a provider of language 

services, has hired Nic McMahon as vice 

president of global services. 

 ■ hiSoft Technology International Ltd., 

a provider of information technology and 

research and development services, has 

hired Jonas Ryberg as director of European 

operations.

 ■ Language Connect, a provider of 

translation and interpretation services, has 

hired Rudy Chang as a sales and marketing 

manager in its Melbourne office. 

 ■ Elanex, Inc., a language translation 

services and technologies company, has 

hired Agnieszka Ostrowska for the new role 

of global practitioner manager. The com-

pany has also hired Russell Trounce to the 

new role of vice president of sales.

 ■ Common Sense Advisory, Inc., an in-

dependent market research firm specializing 

in the language services industry, has hired 

Vijayalaxmi Hegde as a research associate to 

be based in India. 

 ■ Plunet GmbH, a provider of business 

management software for translation ser-

vices and agencies, has hired Enrico Reyes as 

a project engineer and Esther Gonzalez Vidal 

as a management assistant. Max Dubiel has 

joined the development team in Würzburg. 

 ■ Centrum Lokalizacji C&M Sp. z o.o., a 

language service provider, has hired Miroslaw 

Ziolek as account manager, Dorota Szaszko as 

project manager and Marcin Marciniszyn as 

translation department manager.

 ■ Global Language Solutions, Inc., a 

translation and interpreting company, has 

hired Maria Aceves and Dina Sirotkina as 

bilingual project managers.

 ■ Win & Winnow Communications, a 

language service provider, has hired Soledad 

Mendoza as senior project manager and 

Florencia Rastelli as project manager.

 ■ Language Services Associates, Inc., a 

language service provider, has hired Jona-

than Potter to oversee European operations.

viaLanguage www.vialanguage.com

hiSoft Technology International Ltd.  

www.hisoft.com

Language Connect www.languageconnect.net

Elanex, Inc. www.elanex.com

Common Sense Advisory, Inc.  

www.commonsenseadvisory.com

Plunet GmbH www.plunet.de

Centrum Lokalizacji C&M Sp. z o.o  

www.cmlocalization.eu

Global Language Solutions, Inc.  

www.globallanguages.com

Win & Winnow Communications  

www.winandwinnow.com

Language Services Associates, Inc.  

www.lsaweb.com

Financial

ELEKS Software sees revenue growth
ELEKS Software, a software services and 

solutions developer, has announced that 

the company’s revenue grew by 28% in 

2010 over the previous year. With the main 

engineering development campus in Lviv, 

Ukraine, a large percentage of its human 

resources growth came from the localiza-

tion unit.

ELEKS Software www.ELEKS.com

Resources

ASTM Committee F43 on  
Language Services and Products

ASTM International, a voluntary standards 

development organization, has formed 

the Committee F43 on Foreign Language 

Services and Products to develop standards 

that promote best practices for users and 

providers of language services and products. 

The new standards development group will 

also serve as a resource on language trans-

lation and proficiency for law enforcement, 
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News

intelligence and other federal agencies.
ASTM International www.astm.org

Byte Level new book imprint  
to publish other titles

Byte Level Research, analyst of the art and 
science of web globalization, has launched 
a book imprint to publish titles focused on 
globalization and translation. The company 
is accepting manuscripts from globalization 
and translation experts and will publish 
new titles both in electronic and paperback 
formats.
Byte Level Research www.bytelevel.com

‘Trends in Crowdsourced Translation’
Common Sense Advisory, Inc., an inde-

pendent market research firm specializing 
in the language services industry, has 
looked at the many misconceptions about 
what crowdsourcing can actually deliver 
when applied to translation. The report, 
“Trends in Crowdsourced Translation: What 
Every LSP Needs to Know,” shares the 
results of the research and offers insight 
into the current state of implementation 
practices, detailed reviews of typical com-
munity translation sites and a summary of 
the governance models most commonly 
applied.
Common Sense Advisory, Inc.  

www.commonsenseadvisory.com

Unicode 6.0
The Unicode Consortium has published 

the final text of the core specification for 
Unicode 6.0, including information on 
scripts newly encoded in Unicode 6.0. The 
new version adds many CJK Unified Ideo-
graphs in common use in China, Taiwan 
and Japan, as well as characters for African 
language support, including extensions to 
the Tifinagh, Ethiopic and Bamum scripts. 
Three scripts are supported for the first 
time: Mandaic, Batak and Brahmi.
The Unicode Consortium www.unicode.org

Products and Services

Get Localization
Synble Oy, a creator of localization 

solutions and mobile software, has cre-
ated a new generation community service 
for developers and translators called Get 
Localization.
Synble Oy www.synble.com

Evoca Express voice recording
Evoca, a global voice-to-web services 

company, has implemented Evoca Express, 

its digital recording for interpreters feature 
allowing all parties of an interpretation 
session to connect by phone conference 
call or Skype.
Evoca www.evoca.com

WPF GUI Editor for RC-WinTrans
Schaudin.com, a developer of software 

localization tools, has released a new Win-
dows Presentation Foundation (WPF) GUI 
Editor for translating Microsoft .NET WPF 
applications. The Editor features views and 
editing capabilities identical to those found 
in Microsoft Visual Studio and is available 
as an add-on to the RC-WinTrans system.
Schaudin.com www.schaudin.com

Ackuna.com
Translation Services USA LLC, a transla-

tion agency, has introduced Ackuna.com, a 
translation tool platform using a combina-
tion of the company’s archive of profes-
sional translations, Google Translate and 
crowdsourced and crowdvoted translations.
Translation Services USA LLC  

www.translation-services-usa.com

Cloudwords
Cloudwords, Inc., a recently launched 

translation management platform, enables 
customers to select and interact with 
translation vendors and centrally manage 
all translation projects.
Cloudwords, Inc. www.cloudwords.com

MundoRec
Kokusaika JP, Inc., a software and web 

internationalization company, has devel-
oped MundoRec, a visual software trans-
lation testing tool used in capturing and 
comparing user interface images between 
original software and translated versions.
Kokusaika JP, Inc. www.kokusaika.jp

FlexT9 for Androids
Nuance Communications, Inc., has 

launched its multimodal FlexT9 applica-
tion for Android supporting six languages, 
including US and UK English, German, 
French, Italian and Spanish. The application 
allows users to switch between different 
input methods with a tap and to toggle 
back and forth between the six supported 
languages.
Nuance Communications, Inc.  

www.nuance.com

Translation Cloud
Translation Services USA LLC, a trans-

lation agency, has created a Translation 
Cloud Facebook application that allows 
anyone to sign up and work as a translator 
to correct texts.
Translation Services USA LLC  

www.translation-services-usa.com

GlobalLink 4.0
Translations.com, a provider of language 

services and translation-related technology 

Process
Level

99

Next 
Project

Plunet BusinessManager 

The Management Solution for the Translation Industry

www.plunet.net

BusinessManagement 

makes the Difference 
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products, has released GlobalLink 4.0, the 
latest version of the company’s localization 
management suite. Updates include an 
intuitive user interface and flexible applica-
tion architecture.
Translations.com www.translations.com

Pole To Win America adds mobile 
testing and localization services

Pole To Win America, a game testing and 
localization company, has designed new 
mobile testing and localization services for 
games and applications for the Android 
and iOS. The services allow mobile devel-
opers to fully test applications prior to a 
product launch.
Pole To Win America, Inc.  

www.poletowinamerica.com

CPSL - Medical Translations
CPSL, a language solutions and docu-

mentation provider, has created CPSL 
- Medical Translations, a new website fo-
cused on the medical and pharmaceutical 
sectors.
CPSL www.cpsl.com

Contraxx Enterprise 8.0
Ecteon Inc., a developer of contract 

management solutions, has implemented 
Contraxx Enterprise 8.0. The recent version 
offers improved localization capabilities 
to facilitate training for large-scale global 
deployments.
Ecteon Inc. www.ecteon.com

Rosette 7.3
Basis Technology Corp., a provider of mul-

tilingual text analytics, has introduced the 
latest generation of the company’s linguis-
tics platform, Rosette, expanding language 
coverage and search engine connectivity. In 
version 7.3, Rosette Base Linguistics adds 
tokenization support for Finnish, Turkish 
and Thai and adds lemmatization support 
for Hebrew. The Rosette Entity Extractor for 
Urdu has been upgraded to take advantage 
of improved statistical modeling techniques 
and the accuracy of existing languages has 
been improved by adding new data to sev-
eral languages.
Basis Technology Corp. www.basistech.com

SDL TMS 201, WorldServer 2011
SDL, a provider of global information 

management solutions, has released SDL 
Translation Management System 2011, an 
enterprise translation management system. 
The latest release improves compatibility 
with the company’s global information 

management infrastructure.
SDL has also updated its translation 

management system — SDL WorldServer 
2011. New capabilities include centralized 
linguistic technology, content integration 
for translation processes and process auto-
mation to eliminate manual tasks.
SDL www.sdl.com

AutoCAD WS
Autodesk, a design, engineering and en-

tertainment software developer, has updated 
AutoCAD WS, a web and mobile application 
that uses cloud computing technology to 
enable AutoCAD software users to view, edit 
and share their designs through web brows-
ers and mobile devices. Updates include 
multilanguage support with the addition of 
eight new languages and improvements to 
enhance the mobile experience while work-
ing with editing and display tools. 
Autodesk www.autodesk.com

GlobalSight 8.0
GlobalSight Corporation, a collaborative, 

open-source initiative, has released version 
8.0 of its open-source translation manage-
ment system. Updates include support for 
and integration into several localization 
industry formats and systems.
GlobalSight Corporation www.globalsight.com

Meducation
Polyglot Systems Inc., a provider of 

software-based communication solutions, 
has introduced Meducation, designed to 
reduce medication adherence errors caused 
by language barriers. Developed in part by 
funding and support from the National 
Institutes of Health, Meducation currently 
supports 11 languages.
Polyglot Systems Inc. www.pgsi.com

Trusted Translations adds live 
phone interpretation division

Trusted Translations, Inc., a translation 
service company, has launched a separate 
division dedicated to live phone interpreta-
tion services intended to meet the needs of 
various sectors including medical, legal and 
government.
Trusted Translations, Inc.  

www.trustedtranslations.com

Ektron Connector
Globalization Partners International, a 

provider of website, software and docu-
mentation translation services, has made 
available its Ektron Connector, enabling 
users of Ektron-based websites to initiate 

translation workflows and gain access to 
reports to track and manage global transla-
tion projects.
Globalization Partners International  

www.globalizationpartners.com

Ektron, Inc. www.ektron.com

GeoWorkz.com,  
PPC campaign localization service

Lionbridge Technologies, Inc., a provider 
of translation, development and testing so-
lutions, has established GeoWorkz.com, an 
e-commerce gateway to Translation Work-
space and job postings from Lionbridge’s 
global program managers.

Lionbridge has also developed a solution 
aimed at improving the performance of 
multilingual paid search campaigns. The 
pay-per-click (PPC) campaign localization 
service supports advertising agencies in the 
development of international campaigns.
Lionbridge Technologies, Inc. 

www.lionbridge.com

TDA Corpora-for-MT open to public
The TAUS Data Association (TDA), a not-

for-profit, web-based platform for shar-
ing language data, has made translation 
memory upload and download open for 
public users. By opening the platform to 
public users TDA aims to increase the vol-
ume of translated words in more languages 
and more domains, in turn creating greater 
benefits for members and new users. 
TAUS Data Association www.tausdata.org

Milengo adds website services
Milengo Ltd., a language service pro-

vider, has developed new website services 
— Translation Integration for Content 
Management Systems and Multilingual 
Adwords Campaigns — designed to help 
online marketing professionals and website 
managers optimize the online presence of 
a business, in any language.
Milengo Ltd. www.milengo.com

Illuminus Media localization services
Illuminus Media Pvt. Ltd., a provider of 

online marketing and media services, has 
begun offering localization services for 
websites, text, software, voice-overs and 
other content that needs to be adapted to 
a native language or culture.
Illuminus Media Pvt. Ltd.  

http://illuminus-media.com

XTM Suite 5.5
XTM International, a developer of XML 

authoring and translation tools, has released 
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XTM Suite 5.5. Updates include customiz-

able workflows, a new search and replace 

feature in Translation Memory Manager 

and the redesign of XTM Workbench.

XTM International www.xtm-intl.com

CLS Communication adds services
CLS Communication AG, a provider 

of multilingual communication services, 

has created an in-house team to provide 

linguistic services specifically for the new 

Undertakings for Collective Investment in 

Transferable Securities Directives IV regula-

tion requiring a Key Investor Information 

Document. 

CLS Communication AG  

www.cls-communication.com

TGSocial, TGNotes and TGChat
LinguaSys, Inc., a translation software 

company, has developed a new suite of 

language translation applications, TGSo-

cial, TGNotes and TGChat, for IBM Lotus 

and LotusLive social collaboration. The 

apps currently translate eight languages.

LinguaSys, Inc. www.linguasys.net

LIDO-LANG PDF-to-Word Conversion
Lido-Lang Technical Translations, a pro-

vider of language services, has added a new 

service offering that converts non-editable 

PDF files to Word files that can then be 

processed using a variety of computer-

assisted translation tools.

Lido-Lang Technical Translations  

www.lidolang.com

WritePad 2.0 for Android
PhatWare Corp., a company specializing 

in handwriting recognition software, has 

released WritePad 2.0 for Android offering 

handwriting recognition in English, French, 

German and Spanish.

PhatWare Corp. www.phatware.com

Clients and Partners

GO IN chooses Andrä
GO IN, a wholesaler for hospitality and 

hotel supplies, has chosen to simplify its 

translation process with ontram by Andrä 

AG, a manufacturer of web-based transla-

tion management software.

Andrä AG www.andrae-ag.de

Clark Kent Ervin partners with SDL
SDL, a provider of global information 

management solutions, has announced a 

partnership with Clark Kent Ervin, former 

inspector general of the US Department 

of Homeland Security, to help guide new 

US government initiatives and ensure that 

new products support the requirements for 

intelligence and security organizations.

SDL www.sdl.com

Threeplicate, Virtual Words partner
Threeplicate, an Italian software startup, 

and Virtual Words Translations, a transla-

tion services provider, have entered into 

a partnership. Virtual Words’ translation 

services will be accessible from within 

Amanuens, Threeplicate’s SaaS platform.

Virtual Words www.virtual-words.com

Yamazaki Mazak selects C&M
Centrum Lokalizacji C&M Sp. z o.o., a lan-

guage service provider, has been selected 

Translation expertise is vital in a global economy.

The strong growth and increasing professionalization of the translation fi eld has created a 

worldwide demand for master’s-level accreditation. The M.S. program at NYU-SCPS focuses 

on the academic framework of translation theory and linguistic analysis as well as today’s 

most complex real-world needs: civil and common law, websites, technology, and fi nancial 

text. Coursework takes place entirely online, with the exception of the thesis project, which 

is defended on-site at NYU.

Master of Science in Translation: Online Degree Program

scps.nyu.edu/486

212 998 7100

New York University is an affi rmative action/equal opportunity institution. ©2011 New York University School of Continuing and Professional Studies.

Legal Terminology

Es
pa

ño
l

Financial Translation

Th
eo

ry

Pragmatics

Co
m

m
on

 La
w Software Localization

Cr
os

s-
Cu

ltu
ra

l C
om

m
un

ic
at

ion

Ci
vi

l L
aw

Di
sc

ou
rs

e 
An

al
ys

is
Li

ng
ui

st
ic

 A
na

ly
si

s

International Markets

Contrastive Stylistics

7-13 News-Calendar #119.indd   11 4/6/11   1:21 PM

http://www.xtm-intl.com
http://www.sdl.com
http://www.virtual-words.com
http://www.cls-communication.com
http://www.lidolang.com
http://www.phatware.com
http://www.andrae-ag.de
http://scps.nyu.edu/486
http://www.multilingual.com
http://www.linguasys.net


News

|  MultiLingual  April/May 2011 news@multilingual.com12  

by Yamazaki Mazak Central Europe to pro-
vide technical documentation translations 
concerning CNC machine tools. Yamazaki 
Mazak is a machine manufacturer operat-
ing in the sector of control engineering 
and robotics. 
Centrum Lokalizacji C&M Sp. z o.o.  

www.cmlocalization.eu

Plunet chosen by EGO Translating, 
expands consultation services

EGO Translating Company has chosen 
Plunet BusinessManager, the flagship prod-
uct of Plunet GmbH, a provider of business 
management software for translation ser-
vices and agencies..

Plunet has also widened its process con-
sultation services for the translation industry 
into three new regions through three clients: 
T-Service in Russia and the Commonwealth 
of Independent States, Synergium in the 
Baltic region and HCR in Portugal.
Plunet GmbH www.plunet.de

Prestige Network awarded 
framework agreement

Prestige Network Ltd., a provider of 
language services, has been awarded a 
Pan Government face-to-face interpreting 
services framework agreement through 
Buying Solutions, a national procurement 
partner for the public sector. The agree-
ment allows a range of public sector orga-
nizations from central government to local 
government and other UK public services 
to take advantage of low, set prices.
Prestige Network Ltd. 

www.prestigenetwork.com

euroscript and fme partner
euroscript International S.A., a provider 

of content life cycle solutions, and fme AG, 
a consulting and implementation house for 

ECM solutions, have formed a partnership 
that combines euroscript’s integration ser-
vices with fme’s product for content and 
document migrations.
euroscript International S.A.  

www.euroscript.com

ERDAS selects Across
ERDAS, a provider of  solutions for au-

thoring, managing, connecting and deliv-
ering geospatial information, has selected 
translation management technology from 
Across Systems GmbH, a manufacturer of 
corporate translation management sys-
tems, to  support localization of its desktop 
products.
Across Systems GmbH www.across.net

Net Natives and TranslateMedia 
global social media collaboration

Net Natives, a social media and market-
ing agency, has announced a partnership 
with TranslateMedia, a digital document 
translation provider, to provide a social 
media monitoring and management ser-
vice for any company, in any language on 
any social media platform.
TranslateMedia www.translatemedia.com

Announcements

Janus celebrates 15 years
Janus Worldwide Inc., a language service 

provider, is celebrating its 15th anniversary. 
The company offers a range of translation 
and interpreting services, software local-
ization, linguistic consulting, instruction, 
desktop publishing and design.
Janus Worldwide Inc. www.januswwi.com

Foreign Translations updates website
Foreign Translations, Inc., a translation ser-

vices firm, has updated its company website. 

Improvements include a Knowledge Center 
with downloadable guides on globalization 
and international business etiquette, white 
papers, and tools for conversions, time zone 
charts and translation.
Foreign Translations, Inc.  

www.foreigntranslations.com

Tradnologies hits five-year mark
Tradnologies SL, a language services 

provider, is celebrating its fifth year in 
business. The company offers a range of 
linguistic services including translation and 
localization into Spanish and Catalan.
Tradnologies SL www.tradnologies.com

Khresmoi project
The “Knowledge Helper for Medical and 

Other Information users” (Khresmoi) proj-
ect, funded under the EU 7th Framework 
Programme ICT theme, is a consortium 
consisting of twelve partners from nine 
European countries. Its aim is to develop 
an online multilingual, multi-modal search 
and access system for biomedical informa-
tion and documents for the general public 
and medical experts. Khresmoi will combine 
text and image retrieval, semantic analysis, 
and multilingual information retrieval and 
machine translation technologies coupled 
with question answering systems and in-
novative user interfaces.
Khresmoi http://khresmoi.eu

Geo Group 20 year anniversary
The Geo Group Corporation, a provider 

of translation services, is celebrating its 
20 year anniversary. The company offers 
audio/visual production and website trans-
lations, as well as localization of e-learning 
and training materials.
The Geo Group Corporation  

www.thegeogroup.com

Awards and Certifications

Standards certifications
 ■ Translation Back Office SA, a trans-

lation, desktop publishing and project 
management provider, has  achieved ISO 
9001:2008 quality certification.

 ■ STAR Technology Solutions, a transla-
tion agency, has announced that its quality 
management system was independently 
audited and awarded with ISO 9001:2008 
certification.
Translation Back Office SA  

www.translationbackoffice.com

STAR Technology Solutions  

www.star-ts.com

www.star-group.net

STAR Group – 
Your reliable 

Partner for

Documentation, 
Translation &

Publishing.
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First Workshop on Personalised  
Multilingual Hypertext Retrieval

June 6, 2011, in Eindhoven, The Netherlands. 

PMHR, www.dai-labor.de/pmhr2011/

Web Content 2011
June 6-7, 2011, in Chicago, Illinois USA. 

DUO Consulting, TheContentWrangler.com  

www.webcontent2011.com

TAUS Executive Forum
June 9-10, 2011, in Barcelona, Spain. 

Translation Automation User Society, http://bit.ly/g7lzR4

TAUS Collaborative Translation Roundtable
June 13, 2011, in Barcelona, Spain. 

Translation Automation User Society, http://bit.ly/f9Qsv9

META-NET Challenge in ICANN 2011
June 14, 2011, in Espoo, Finland. 

META-NET Network of Excellence 

www.cis.hut.fi/icann11/con-txt-mt11

Localization World Barcelona
June 14-16, 2011, in Barcelona, Spain. 

Localization World Ltd., www.localizationworld.com

UA Europe 2011
June 16-17, 2011, in Brighton, UK. 

Matthew Ellison Consulting, Writers UA, www.uaconference.eu

2nd North American Summit on Interpreting
June 17-18, 2011, in Washington, D.C. USA. 

InterpretAmerica, LLC, www.interpretamerica.net/summit

Localization Certification Program
June 20-22, 2011, in San Francisco, California USA. 

CSU, Chico Center for Regional and Continuing Education  

and Research Foundation, Localization Institute  

http://rce.csuchico.edu/localize

Internacional T3L Conference
June 21-22, 2011, in Barcelona, Spain. 

Tradumatica, Universitat Autònoma de Barcelona  

http://tradumatica.uab.cat/conference

UPA2011
June 21-24, 2011, in Atlanta, Georgia USA. 

Usability Professionals’ Association, http://bit.ly/fdzUiQ

Localization Project Management Certification
June 23-24, 2011, in San Francisco, California USA. 

CSU, Chico Center for Regional and Continuing Education  

and Research Foundation, Localization Institute  

http://rce.csuchico.edu/localize

Media for All
June 28-July 1, 2011, in London, UK. 

TransMedia Research Group, Imperial College London  

www.imperial.ac.uk/mediaforall4

C
a

le
n

d
a

r
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HLTD 2011
May 2-5, 2011, in Alexandria, Egypt. 

PAN Localization, ANLoc-Africa, IDRC-Canada, www.hltd.org

Translation Technology: Localisation e-Learning Course
May 3-July 15, 2011, online. 

Imperial College London, Humanities Department  

www3.imperial.ac.uk/cpd/courses/subject/other/localisation

Confab 2011
May 9-11, 2011, in Minneapolis, Minnesota USA. 

Brain Traffic, http://confab2011.com

Website Translation and Localization
May 9-June 13, 2011, online and in Monterey, California USA. 

Monterey Institute of International Studies 

www.miis.edu/academics/programs/translationinterpretationshort

Localization UnConference
May 12, 2011, in Dublin, Ireland. 

Localization Unconference Team, www.localizationunconference.com

TRANSLATA
May 12-14, 2011, in Innsbruck, Austria. 

TRANSLATA, www.translata.info

ELIA Networking Days Stockholm
May 13-15, 2011, in Stockholm, Sweden. 

European Language Industry Association, www.networking-days.org

Technical Communication Summit 2011
May 15-18, 2011, in Sacramento, California USA. 

Society for Technical Communication, http://summit.stc.org

ALC 2011 Annual Conference
May 18-21, 2011, in Las Vegas, Nevada USA. 

The Association of Language Companies  

www.alcus.org/education/conference.cfm

Congility
May 24-26, 2011, in Gatwick, UK. 

Congility, www.congility.com

EAMT 2011
May 30-31, 2011, in Leuven, Belgium. 

European Association for Machine Translation, www.eamt2011.eu

Developing a translation-ready layout
May 31, 2011, online. 

The Localization Institute, http://bit.ly/ieWhXr

June

Planning for Localization with DITA
June 1, 2011, in Utrecht, The Netherlands. 

Bureau NLDITA, http://nldita2011.com/executive-tea/ 

planning-for-localization-with-dita/
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J
John Yunker’s The Savvy Client’s 

Guide to Translation Agencies, now in 
its fourth edition, is a fine book. Well 
written and in a straight-to-the point, 
jargon-free style, it is a very useful ori-
entation and reference for individuals 
and small or medium-sized client opera-
tions new to the often stressful task of 
choosing a translation agency for their 
content. Approaching such a task by typ-
ing “Translation Agency” into Google is 
definitely not the way to go here (Figure 
1); obtaining a copy of Yunker’s book is.

The guide begins by explaining some of the 
lingo that abounds in the industry, such as the 
differences between translation and localization, 
as well as terms such as internationalization, 

transcreation, translation memory and BRIC (Bra-
zil, Russia, India and China).

The nature of the translation industry itself 
is explained, from the different sizes of agencies — dominantly 
small mom and pop operations — machine translation (MT), cloud 
operations, basic overview of tools and so on. Interviews with a 
translator (Jost Zetzsche) and two different translation agencies 
(Lionbridge and Glyph) are included, giving an insight into opera-
tions and trends.

Over 40 agencies are listed in the book. It seems 
reasonably comprehensive, and although obviously 
not everybody is included, it’s a very good start. 
Naturally, I was disappointed that Irish operations 
such as VistaTEC and Iota Localisation Services were 
not included, but perhaps they will be in the future.

Each company listed includes information on 
which clients it provides services to, its specializa-
tions (by project and industry), translation tools 
supported, MT or cloud-based operations, unique 
capabilities and selling propositions, as well as 
advice to buyers or insights into trends.

The essence of helping readers make the right 
decision about an agency can be found in chap-
ters called “Ten Things You Should Know About 
Translation Agencies” and “Ten Questions to 
Ask Your Prospective Translation Agency.” Key 
points about costs and reading that all-impor-
tant translation quote are included. Thankfully, 
the book does not recommend turning up at a 
localization conference and running the intimi-
dating gauntlet of the lobby’s red light district 
of services on offer.

However, I was surprised that more was not made of prospec-
tive buyers doing financial and business due diligence about a 
prospective agency before signing up. Is it a cash-based business? 
Am I their biggest client? Are these guys going to disappear with 
my money? Can the agency grow as my business grows? What are 
their plans? I would also ask how my data is protected, visit the 
premises if possible and be cautious about references. I have often 
found the same references given by different agencies. I would 
also ask about what that project management fee I am paying for 
actually does, moving files around or adding actual value. A big 
question remains, too, about how you might decide among agen-
cies. Perhaps some kind of decision checklist or matrix would be a 
very valuable addition for the next revision.

The Savvy Client’s Guide to Translation Agencies

Reviewed by Ultan Ó Broin

Useful reference contains solid advice

Ultan Ó Broin, MultiLingual editorial board 
member and Blogos contributor, works for 
Oracle in Ireland. He has been awarded an 
MSc from Trinity College Dublin for research 
on social exclusion and social networking sites 
and works in international user experience.

The Savvy Client’s Guide to 
Translation Agencies by John 
Yunker, Byte Level Books. 216 
pages. $27.22. ISBN: 978-
0979647543.
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The included information about web 
or blog globalization that is already avail-
able elsewhere doesn’t add that much to 
the agency decision process. I would have 
preferred to see some attention given 
to the investments that clients need to 
make in the decision process, not only 
the due diligence already mentioned but 
also some consideration about how a cli-
ent might manage and review his or her 
decision. We all love to blame agencies 
for our own lack of preparation once we 
sign an agreement. These are relatively 
minor observations, perhaps more suitable 
for the experienced buyers or large-scale 
operators. Anyway, why take the fun 
out of learning about these things from 
experience?

The book closes with additional resources 
such as a globalization checklist, glossary 
of terms, list of blogs, Twitterers (myself 
included), other resources to look up, 
details on country and language codes and 
so on. All in all, I found this an interesting 
and well thought-out book. Easy to read, 
with solid advice based on experience, it 
is yet another valuable contribution by 
Yunker, a very respected practitioner dedi-
cated to helping others make sense of an 
increasingly confusing industry.

The book is available in paper and Kindle 
format from Amazon.com and in PDF form 
from www.bytelevel.com/reports/savvy  M

Figure 1: Searching for a translation agency on Google UK. Can you make the right decision from this?
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I
I have to confess that MultiTrans 

has not been on my radar for quite 
some time and everything seemed to 
be rather quiet on that front — but 
then many of MultiCorpora’s cus-
tomers are large-scale, semi-secret 
and public-sector institutions with 
internal translation departments such 
as government and United Nations 
agencies. This changed, though, with the acquisition 
of Flow MMX from Beetext last autumn, as their users 
have given MultiTrans a greater presence in the vendor 
world. 

Although MultiTrans encompasses workflow, translation mem-
ory (TM) and terminology management, this review will concen-
trate on some specific enhancements to the MultiTrans TextBase 
TM component. Available for evaluation at the time of this writ-
ing are the enhancements that were done to the version 4.4 R2 
following the addition of the SP1 service pack. 

This new release comprises the input from the user base 
(enhancement and new feature requests) and also contains a num-
ber of usability improvements that will be particularly meaningful 
to existing users. The areas I will cover in this review are the creation 
and use of metadata; penalties and bonuses on translation mate-
rial; the XLIFF Editor; SRX support; and API developments.

Metadata 

MultiCorpora has a long history of offer-
ing subsegment leveraging, or what TAUS 
calls “advanced leveraging.” The strengths 
in subsegment leveraging have been, in part, 
based on the architecture of MultiTrans, 
whereby translatable content is extracted 
from source files into TextBase TMs (corpora 
of parallel documents) that are more con-
ducive to flexible segmentation views than 

conventional segment-based TM systems. Because the TextBase 
TM approach makes it easy for the product to present translators 
with surrounding context for any given segment or term, Mul-
tiCorpora felt for some time that it was unnecessary to provide 
supportive functionality such as in-context matching. That idea 
has changed. 

The company has now recognized that there are real-world uses 
for isolation of in-context matches plus association of metadata 
with individual segments that extend beyond provision of con-
textual information for translators. Accordingly, the TextBase TM 
approach has been modified to support this type of functionality. 
Users will benefit from this new development while also retain-
ing the subsegment matching and full-paragraph matching that 
distinguished MultiTrans in the past. Some of these advantages 
include recording change history of translated segments, enhanced 
searching capabilities and exclusion of certain segments to pre-
vent them from being included in translation wordcounts. 

But as with any kind of metadata support in a TM solution, 
there are several things to consider: what kind of metadata does 
the product support, what can one do within the product using 
that metadata, and how can one transfer metadata to and from the 
product? As MultiTrans exports and imports TMX level 2, this means 
that not only are translation units (TUs) preserved, but also metadata 
and formatting information that are associated with the individual 
translation units. 

MultiTrans Version 4.4, R2 SP1

Reviewed by Angelika Zerfaß

MultiTrans ups the ante with metadata and XLIFF capabilities

Angelika Zerfaß holds a degree in translation (Chinese/
Japanese) from the University of Bonn. She worked at 
the Japanese Embassy in Bonn, Germany, before joining 
TRADOS in 1997. She was responsible for the training 
and support for Microsoft projects using TRADOS tools .

MultiTrans client-server and web 
applications are available. Software
licensing ranges from SaaS to perpetual 
rights. Pricing starts at $12,000 
for a basic expandable server-based 
configuration and varies based on 
number of users and other configuration 
details. 
Client system requirements: Windows XP 
(SP3), Windows Vista, Windows 7

16-20 Zerfass #119.indd   16 4/6/11   1:23 PM

mailto:editor@multilingual.com


Reviews

www.multilingual.com April/May 2011  MultiLingual  |  17

Another new feature is the possibility 
of creating a project-specific TMX or text 
export directly from the Analysis Agent. This 
means that when analyzing a new source 
document against the TM, the resulting 
document-specific matches, plus associ-
ated metadata, can be exported directly to 
TMX so that only the relevant matches are 
retrieved from the memory. 

I have seen this feature in other tools as 
well, and it is often used to decrease the 
size of TMs that are sent out to a trans-
lator or to be able to control the amount 
of content from a TM that is given to a 
vendor or freelancer. On the other hand, 
extracting only the segments that will 
provide matches during translation ignores 
the fact that translators often use concor-
dance searching — searching for terms and 
phrases in the whole TM if no match for 
a segment was found. This is something 
project managers should keep in mind 
when creating the TM resources for exter-
nal vendors.  In the case of MultiTrans, the 
limitations implied by project-specific TM 
are mitigated by the TextBase web module 
that allows translators to consult a client’s 
server TextBases simply using their internet 
browser. 

Another important part of metadata 
preservation is the retention of inline 
formatting. Previously, the MultiTrans 
TextBase TM approach was the entire 
separation of translatable content from 
anything else, including formatting (Figure 
1). A by-product of the addition of meta-

data has become the ability to retain inline 
formatting. This represents a major step 
forward in ease of use during the trans-
lation process. MultiTrans SP1 provides 
metadata of two types: system metadata 
that is populated by default and custom 
metadata that is user-defined. System 
metadata fields include: created by, cre-
ated date, modified by, modified date, 
source language and so on. User-defined 
metadata fields may be generated using 
a built-in Metadata Editor. This facilitates 

the creation of fields within MultiTrans 
TM that match existing fields in files to 
be exchanged with other systems. It also 
provides the ability to filter segments 
within the memory. When beginning pre-
translation, for example, a window opens 
that allows users to choose any segment 
matching options, penalties and bonuses, 
and to create metadata filters for the 
process. Metadata fields are available at 
the TextBase TM, document, translation 
unit and segment level, and they can be 

Figure 1: The MultiTrans editing environment now supports metadata and inline formatting.
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defined in the form of system fields, 
pick-lists or text fields.

Penalties and bonuses 

This new metadata support also 
allows the assignment of varied penal-
ties and bonuses to translation units. 
MultiTrans supports the concept of 
confirmed or unconfirmed alignments, 
with confirmed alignments being 
those translation units that have been 
reviewed, edited as necessary, and 
then flagged as linguistically correct. 
Some users may prefer to give con-
firmed alignments a small bonus, and 
in-context matches an even greater 
bonus in comparison to unconfirmed 
alignments because the latter are less 
likely to be acceptable as-is. Segments 
containing placeables or formatting 
differences may be assigned a penalty 
because they are likely candidates for 
needing extra translator attention. 

Because MultiTrans is multilingual 
and multidirectional by design, matches 
originating from a TM in which the 
language directions have been reversed 
(source and target swapped) may need 
to be assigned a penalty. The same is 
true of indirect translations. This is the case 
when, for example, English source has been 
translated into French and also German, and 
now the resulting French and German target 
segments are used together as a language 

pair in the TM. Matches generated from 
the French/German TM may need to be 
assigned an additional penalty because they 
may not be quite as linguistically analogous 
to one another as each was to the original 

English. Users can also create and man-
age metadata filters to assign more 
specific penalties or bonuses based on 
any metadata values of their choos-
ing (Figure 2). For example, consider 
two projects, A and B, for which TUs 
exist in TM. You could create a custom 
metadata field to record the conditions 
under which the projects were trans-
lated. Let’s assume that Project A was 
delivered under normal time limits and 
Project B was delivered in last-minute 
rush mode. Matches resulting from 
Project A may be given a higher rat-
ing than those resulting from Project B 
because it is known that Project B was 
completed under extreme time pres-
sure that constrained the editing and 
proofreading phases. It may therefore 
be assumed that matches from Project 
A may be of greater quality than those 
from B. In such a case, translation units 
from Project A may be given a bonus 
and those from B a penalty. Therefore, 
matches from Project A will be given 
preferential treatment, that is, pre-
sented at the top of the list of potential 
matches. Translation units originating 
from B will not be hidden; they will 

also appear. They will just appear lower 
down in the list due to the penalization.

XLIFF Editor 

During 2010, MultiCorpora began ship-
ping MultiTrans with a basic XLIFF Editor 
for working with XML-based file formats. 
As of SP1, this editor has been substantially 
enhanced and it is now offered as an edit-
ing environment choice when the user has 
launched the MultiTrans Client. The look-
and-feel of the XLIFF Editor is somewhat 
reminiscent of Office 2007, which may help 
translators used to that environment feel 
comfortable when using it. It also provides 
a side-by-side, TU-by-TU layout that many 
translators prefer. For those who wish it, 
though, certain third-party products such 
as Microsoft Word may still be used as the 
editing environment in conjunction with 
the Client and Translation Agent. 

The XLIFF Editor operates by extract-
ing translatable content from XML-based 
file formats such as those in Microsoft 
Office 2007 or interchange formats like 
MIF or INX. IDML does not appear to 
be supported yet. Out of the box, some 
17 formats are supported for import and 
there is a built-in XML mapping utility 
to create parsing rules that can be used 
for proprietary XML schemas (Figure 3). 

Figure 2: A wide range of bonuses and penalties 
may be applied to both system and custom metadata.
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Extracted translatable content, plus any 
relevant metadata, is stored in an XLIFF 
file while work is in progress, whereby a 
skeleton file is left behind for subsequent 
recreation of the original document for-
mat. It is not necessary to use the XLIFF 
Editor itself to translate the XLIFF file; the 
intermediate file may be edited in any tool 
that is capable of importing and exporting 
industry-standard XLIFF. After translation 
is finished, target language content con-
tained in the resulting bilingual XLIFF file 
is reunited with the document skeleton 
through export from the XLIFF Editor and 
the final file is then usable in the applica-
tion from which it originated. The XLIFF 
Editor interacts directly via the Translation 
Agent with the MultiTrans Client, access-
ing TextBases and TermBases for segment 
matches, subsegment matches as well as 
terminology. The MultiTrans Client can 
also access publically available memories 
such as those from the TAUS Data Associa-
tion or MyMemory, or connect to machine 
translation engines, if proper permissions 
are activated. 

The XLIFF Editor also provides preview 
functionality for a selection of the supported 
document formats. These include files from 
Word, PowerPoint and Excel, as well as XML 
in conjunction with an XSL style sheet. The 
preview of either the source or target docu-
ment individually, or the two side-by-side 

may be displayed. The XLIFF 
Editor appears relatively sim-
plistic at first glance and there 
are some areas that will prob-
ably see further development 
in the future (for example, I am 
missing a printable preview, 
the ability to add formatting 
tags that are not present in 
the source — I am thinking of 
superscript for English num-
bers here or searching of text 
inside of tag). But it already 
has some very useful quality 
assurance features. In the SP1 
release, these features include 
automatically checking that 
documents treated within 

the XLIFF Editor adhere to syntax rules for 
HTML or XML or, in technical terms, are 
“well-formed.” There is also a live validation 
feature, a validation report and a filter to 
help translators and editors spot violations 
such as missing or incorrect tags. In the 
same way validation may even be performed 
by translators on source files as they are 
imported into the XLIFF Editor by choosing 
it as an option during the import process — 
which I find extremely useful. This can be 
important for proactively exposing problems 
that otherwise might not appear until later 
in the process. 

By importing memories from any TM 
tool in TMX format, translators may use 
the XLIFF Editor to perform quality assur-
ance checks on them, execute global 
search and replace operations, and do 
other similar TM maintenance work. Also, 
the spellchecking engine has been made 
more robust with a number of additional 
languages. Through its modular architec-
ture, additional quality assurance modules 
can be easily added by MultiCorpora on 
an as-needed basis to expand the func-
tionality palette as customer needs evolve 
(Figure 4). 

SRX compliance and APIs
MultiCorpora states that its policy is to 

adhere as strictly as possible to industry 
standards, and XLIFF and TMX support 

have been central to its product philoso-
phy for some time. With the release of SP1, 
MultiCorpora has also implemented SRX 
2.0 support for the exchange of segmenta-
tion rules. In theory, this enhances interop-
erability with other systems that support 
the same standard because the rules for 
segmentation used to create a TM can be 
transferred to another tool, thus enabling 

Figure 4: The XLIFF Editor’s quality assurance framework 
supports plug-in expansion as new features are designed.

Figure 3: In addition to the built-in format support, the XLIFF 
Editor has a mapping utility for creating custom filters.
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the receiving tool to adjust to the segmen-
tation of the providing tool and getting 
better matches from the exchanged TM. 
But, to my knowledge, SRX is not being 
widely used at the moment, although 
there are several tools that support it. 

Previous versions of MultiTrans have 
connected with third-party workflow 
and content management applications 
through open, documented application 
programming interfaces (APIs). The three 
most commonly used of these support 
frequently performed tasks that can be 
usefully automated and called from other 
systems. These are Analysis, Pretransla-
tion and TextBase Building/Updating. As 
MultiCorpora has extended support for 
web-based functionality across its entire 
product line, the APIs have been rewritten 
to communicate with third-party applica-
tions through web services. The first imple-
mentation of the rewritten APIs has been 
the integration with Flow MMX. I was told 
that others will follow.  

Enhancements 

Over and above the XLIFF Editor, the new 
version has added some usability features 
that will be more meaningful to readers who 
now use MultiTrans than those who are 
learning about the product for the first time. 
Among these is the consolidation of open-
ing TextBase TMs and TermBases to one 
“Start Project” dialog, down from a multi-

panel wizard, which in and of itself, was 
a major improvement over the many clicks 
required for versions prior to that. The new 
dialog presents TextBase TMs in a tree-style 
list from which they may be easily selected. 
Also, all TextBases are treated as if they were 
Server TextBases for selection purposes. 
Local TextBases are listed under the “Local” 
branch of the tree, and server TextBase TMs 
are under the name of the respective server. 
TextBase TMs and TermBases that have 
been selected for access are listed in the top 
windows of the dialog. After choosing the 
desired repositories, only one click on the 
start button is required. 

While testing these new dialogs, I 
noticed, however, that currently they are 
strongly geared towards mouse users. As a 
keyboard person myself, I like to go through 
dialogs and settings by using tab keys, cur-
sor keys and shortcuts — which seems not 
to have been thoroughly implemented. 
Often, there is no other way than to use 
the mouse and sometimes when you go 
from one dialog to the next, the focus is on 
the cancel button, so if you use the enter 
or return key to confirm something, you 
might accidentally confirm a cancel action. 
It is a minor point, as the functionality 
behind the dialogs works well, but I hope 
that more effort is put into improving this 
sometime in the future. Other new usability 
features that existing users will appreciate 
include a new interface with convenient 

drag-and-drop support for manual selec-
tion of files when building TextBase TMs; 
separation of the terminology extraction 
process from the TextBase TM building 
process, which accelerates the building of 
TMs; and context-sensitive online help. 

Conclusions 

By implementing support for expos-
ing in-context matches (100% match-
ing segments that are also preceded and 
succeeded by 100% matching segments), 
MultiCorpora has gone a long way in 
removing one of the clientside objections 
to adoption. Yet MultiTrans still lacks the 
option to lock segments from translation. 
This kind of locking is, of course, philo-
sophically objectionable to many transla-
tors who feel that they should at least have 
the option of reviewing and, if appropriate, 
improving matches that have been previ-
ously rated at 100%. Clients, on the other 
hand, frequently do not wish to pay for 
this service. In MultiTrans, the ability to 
replace 100% matching paragraphs in one 
step, as opposed to segment by segment, 
somewhat mitigates the rationale for lock-
ing perfect segment matches, but the door 
has been opened to implementing segment 
locking in a future release if customers 
demand it. 

MultiCorpora’s XLIFF Editor is a com-
pact, easy-to-use editing environment that 
does just enough for many translators’ 
needs. Look forward to seeing increased 
quality assurance functionality that may 
serve MultiCorpora well in positioning 
this editor as the tool of choice for tasks 
such as post-editing content produced by 
machine translation. This is especially true 
because MultiTrans itself supports retriev-
ing MT and publicly shared translation 
content. Investigation of scalability of the 
MultiTrans solution exceeds the scope of 
my capability to test; however, it is worth 
mentioning that MultiCorpora supports 
one of the largest self-contained transla-
tion entities in the world. The deployment 
at the Translation Bureau, a branch of the 
Canadian government, entails over 700 
translators who simultaneously access TM 
through MultiTrans. This is not to imply 
that MultiTrans is only suitable for enter-
prise-scale operations; my tests were made 
using a client license running on a con-
ventional PC. Thus, a MultiTrans solution 
can range from a single user application 
through a small-scale, server-based appli-
cation with four or five workstations, all 
the way up to very large deployments.  M
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C
2000. Tell me about your job at Cisco as the architect of MT 
solutions for customer support. 

Vazquez: I work with the localized versions of the Technical 
Support site. With respect to MT in particular, my objective is 

to continuously improve the output quality. I want 
to stop for a second here and explain this a bit. 
It is important to understand that I’m not trying 
to make MT engines better; I’m not an engineer. I 
work to improve the output. You can think of my 
role as that of an expert user of MT since part of 
my job is to train engines, analyze their output, 
then determine better ways to train them and 
analyze their output in the future. At Cisco we 
have a team that is able to be practical about MT 
and run a very lean operation, which allows us to 
deploy new languages and new workflows that save 
money, improve the translation quality and increase 
the volume of translation with the same budget.

Thicke: What kind of content do you translate 
with MT?

Vazquez: I support other operations within the company, but 
basically MT is for customer support knowledge base content 
on the Cisco Technical Support website, though there are plans 
to expand that charter in the future. 

Thicke: Cisco has built an extensive customer support site, 
powered by both human and machine translation, that many 
enterprises today would like to emulate. What was Cisco’s 
original motivation for pioneering the automation of customer 

Cisco Systems, Inc., is the worldwide leader in 
networking for the internet. Founded in 1984 
by a group of computer scientists from Stanford 
University, Cisco currently has annual 
revenues of around $40 billion and over 
70,000 employees. Not surprisingly, Cisco 
is leading the way in machine translation 
(MT). Cisco began using MT in 2000 and 
was the first company to publish highly 
customized raw machine content on the 
Web on a large scale. Cisco’s ground-
breaking customer support function is 
managed by a combination of human 
translation and MT. As program man-
ager of Cisco Services, Pablo Vazquez is 
the architect of MT solutions for Cisco’s customer 
support activities and is based in San Francisco, 
California. 

Thicke: It’s no exaggeration to say that you are one of a hand-
ful of people working today who knows MT training inside and 
out. What innovations are you working on within Cisco?

Vazquez: I’m looking at the MT/support side maintenance 
mix, crowdsourcing and MT and how can that work together, 
source analysis, how to train an engine for a project, what the 
best engine is for a project and other issues along those lines.

Thicke: Cisco is recognized as the leader on MT initiatives, 
starting with its well-known deployment of SYSTRAN back in 

Lori Thicke is cofounder and general manager of Lexcelera, 
cofounder of Translators without Borders and a member  
of the MultiLingual editorial board.

Lori Thicke          Enterprise Innovators

Turbocharged 
MT testing at Cisco

Pablo Vazquez, Cisco.
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support translation? 
Vazquez: Cisco is a global company 

with thousands of products and custom-
ers in all continents and almost all 
countries. We therefore need to provide 
technical support in multiple languages. 
Our support model is multifaceted, like 
most IT companies. The one that my 
group focuses on is classified as “self 
support,” where our customers would 
like to solve their problems by them-
selves using our website instead of call-
ing our technical support engineers. This 
provides us with an opportunity to bring 
the support content and knowledge 
that we gather from other means into 
the multilingual web environment. The 
best and most efficient way to translate 
our support knowledge into multiple 
languages is through MT.

Thicke: Do you measure how many 
issues you are able to resolve through 
the website?

Vazquez: We measure everything. We 
view the site as a way of providing fast 
self-support for customers based on the 
knowledge that we gather from all our 
technical resources and support efforts. 
We deliver an efficient, rapid and easy-
to-use support model for issues that 
are more common and well known. At 
the same time, we can focus our human 
support resources on more complicated, 
newer issues. Our rate of call shielding 
on older repeat problems is significantly 
above the industry average. Almost 80% 
of all our customer technical support 
issues are solved online in a self-service 
environment. To give you an idea of the 
traffic, we have more than two million 
unique visitors per month, for about 18 
million page views. 

Thicke: Cisco has quite extensive 
customer support material. How do you 
prioritize content?

Vazquez: Our attention is focused 
where our customers’ eyes are. We know 
which documents no one looks at and 
which have hundreds of thousands of 
hits a day. Some documents may have a 
million hits in a single day, while others 
have two or three visits per quarter. As 
you can imagine, we prioritize our work 
accordingly. We also use other metrics 
that may predict usage; for example, 
new products that we expect to be 
popular or documents that we know will 
get lots of traffic. 

Thicke: What kind of quality metrics 
do you use? 

Vazquez: As I said, we measure 
everything. We have various quality 
metrics. A good measurement of quality 
is how much translation memory (TM) 
matching you have. We always do TM 
matching prior to MT, regardless of the 
system, so we know what percentage of 
a document has been human translated 

and what percentage machine trans-
lated. Every document is a combination 
of both. It’s all machine translated, but 
there may be up to 80% matching or 
more from the TMs. Also, when we test 
different parameters, we automatically 
score the output. Another measure is 
satisfaction — quality for us is whether 
we solved the customer’s problem. 
Every document can be evaluated by 
the users as well as by the experts. As 
for expert evaluations, we have a lot 
of highly trained engineers who speak 
the target languages in-country, so we 
have the advantage of being able to tap 
those resources. We let them read the 
document and then ask them a series of 
questions about understandability, the 
quality of translation and so forth. We 
don’t let them evaluate single phrases, 
but rather the whole document as a 
unit. We are targeting understandability. 
I think of the analogy of being in a res-
taurant. What’s most important is that 
you can communicate what food you 
want and how spicy and so on and have 
the waiter bring that food to the table. 
That’s all you need to communicate and 
you are satisfied.

Thicke: What languages do you man-
age with MT?

Vazquez: As a global company, Cisco 
works with many languages. There are 
approximately 90 on the website. Our 
MT team works on what we consider 
strategic languages: Spanish, Portu-
guese, Russian, Japanese, Chinese and 

French, with plans to add more lan-
guages in the future. 

Thicke: Cisco is known for its long-
standing relationship with SYSTRAN. Do 
you use other engines too?

Vazquez: I’m using everything. We 
have multiple engines in production. We 
have instances of SYSTRAN as well as 
PROMT in production, and in the testing 
phase we have Moses and a few pro-
totypes that we customized ourselves. 
But basically those are my main engines 
today. 

Thicke: How do you choose which 
engine to use?

Vazquez: Cisco bought the first set 
of licenses of SYSTRAN around 2000, 
and we’ve been using their engines 
since then for several languages. Moses 
is being used more experimentally, in 
phases, in different prototyping envi-
ronments. SYSTRAN is used for several 
of our European and Asian languages; 
we currently are using PROMT for Rus-
sian. 

For testing different approaches, Cisco 
has the advantage of a large enterprise, 
with a lot of brainpower, assets, TMs and 
computing power. For example, Cisco’s 
Quad machines can run multiple virtual 
computers, so with statistical engines 
we can test multiple parameters. In four 
hours of work I can prepare an engine, 
then clone it ten times and test the 
same corpus with ten parameters at the 
same time. We can test all ten param-
eters over the course of a weekend 
because we have the infrastructure to 
scale. We can put the same processing 
power to work on SYSTRAN, as it takes a 
lot of work to weed out the parameters 
that create degradation on the transla-
tion. I don’t know of anybody else who 
is doing this. 

Thicke: You say Moses is being used 
experimentally?

Vazquez: Like everyone in the indus-
try, we are hoping we can combine the 
forces of the two approaches, rule-
based and statistical, like a hybrid, or 
find a parameter that will allow us to 
bypass the degradations that occur. For 
example, with statistical machine trans-
lation (SMT), the machine is processing 
the content statistically rather than 
analyzing it, which creates many issues, 
especially with non-translatable sections 
and text formats. That’s what makes 
SMT so challenging to deploy. SMT can 
change the meaning of the document, 

“Our attention is  

focused where our  

customers’ eyes are . . . 

as you can imagine, we 

prioritize our work  

accordingly.” 
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and that can be treacherous for our 
content. We have to be careful what 
we feed into an SMT engine to trans-
late because it tends to unify values 
and go against uniqueness. A simple 
example is that SMT would translate 
error number five as error number two 
just because it sees more instances of 
error number two.

There is that particular problem as 
well as frequent problems around the 
format, making it difficult to use SMT 
in an environment like mine. We don’t 
have a lot of straight text files (UGC is 
another problem) and we have images, 
so our content is mixed. We might have, 
say, console output mixed with text. 
Moses has a hard time decoding that 
output, so it changes the values. 

Thicke: It sounds like there’s no built-
in understanding of the importance of 
certain concepts, such as a number that 
shouldn’t be changed. Does this happen 
often?

Vazquez: Not always, but it happens 
often enough that we need to review it. 
And if you need to review every single 
thing and correct it, you lose the appeal 
of MT. Say 10,000 documents take 
five minutes each to correct — that’s 
20 weeks of work. It’s impossible to 
sustain an operation like that. I expect 
the hybrid approach to work, but the 
parameters need to be set. That’s one 
thing we are looking at experimentally. 

Thicke: Tell me about your process to 
improve quality.

Vazquez: Translate, work on the 
engine, translate and work on the 
engine again. Our content is improved 
constantly even after it’s been pub-
lished. We’re always retranslating it. 
How often we retranslate depends on 
the maturity of the language, from 
every week to every four to six months. 
If the language is very young — for 
example, a new product with new 
terminology — we do this more often, 
because the only way to catch errors 
is to review the output. For example, 
we have a product called Smart Care. 
Initially, our engine didn’t know it was a 
product name and translated it as wise 
caring, a minor yet obvious error that 
needed to be addressed before produc-
tion. Another network term was trans-
lated as romaine lettuce by the engine. 
The computer term ping was translated 
as bullet whistle.  We have a select, 
highly trained group of people — ter-

minology specialists, lexicographers and 
MT users — who work on two distinctive 
processes. First, they identify what the 
engine is doing wrong, which is done 
mostly by translating and reviewing. We 
may use terminology extraction, statisti-
cal extractions or document selection, 
but at the end of the day the first step 
is reading MT output and flagging the 
errors. That takes us to the second 
step: fixing the errors. When an error is 
identified, it is classified and corrected. 
Once these two steps are completed, 
we repeat the process to see if what 
was fixed in step two passes the quality 
controls of step one.

Thicke: Do you post-edit your MT?
Vazquez: We do have post-editing in 

our workflow, but always with an eye on 
improving MT quality.

Thicke: You mentioned crowdsourcing 
earlier on. How do you use the power of 
the crowd to improve your engines?

Vazquez: Like any big company, Cisco 
is looking at crowdsourcing to create 
knowledge through working with com-
munities and user groups. The challenge 
is how to combine crowdsourcing with 
MT and to see how we can help the 
community with MT. Several pilots are 
going on in different places not only to 
get people to use MT, but also to be able 
to suggest better translations. My aim 
is to get regular users to be lexicogra-
phers without knowing they are. We 
work with highly skilled, multilingual 
technical engineers whose first language 
is the target, and we encourage them 
to use the MT function. There are some 
tools that allow them to see the MT and 
propose alternative translations. We 
capture that information and identify 
the source so we know how reliable it is.  
We started with a manual process, but 
now users can customize their settings. 
That is working out really well and we 
are getting a great deal of information 
to improve the engine from our techni-
cal support engineers, who are on our 
front line of customer support. It’s also a 
big boost in jump-starting new engines. 
We know a year in advance that we are 
going to deploy a new engine — for 
example, a Thai engine — so we make a 
basic engine and encourage our Thai-
speaking engineers to use it and give 
their feedback. They benefit from the 
better MT that they help create and the 
engine benefits from lexicography work 
performed by people who are familiar 

with the terminology.
Thicke:  Looking forward, what’s next 

for you?
Vazquez: The next generation of 

engines — engines that will recognize 
parts of speech and be able to recon-
struct the format of the source in the 
target in cases where the legacy TM 
does not match the source format but 
matches the text. This will be a break-
through. When MT engines do this, they 
will create a new space that may replace 
other computer-aided translation 
tools, since they can do the same job 
but smarter. That is a day I am looking 
forward to.  M
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But within this subset of content-related laws is what I’m really 
after: the less well-defined — but no less real — set of content-
related laws that pertain to the sensitivities resulting from 
specific cultural worldviews and geopolitical imaginations. 

I think it’s better explained by example than by discourse, so 
let me illustrate. As I’ve mentioned in this column previously, 
maps are a volatile content type because some governments 
maintain very specific requirements for how their territory must 
appear on a map. Whether or not they actually possess that 
territory is irrelevant; their local perception or political stance or 
geopolitical imagination takes precedence under their jurisdic-
tion. For example, in China and India this specific requirement 
for conformity is codified as law, so if a company fails to portray 
the country correctly in its content, it could face serious reper-
cussions. In the case of China, this means showing Taiwan as 
part of China, along with the disputed territories of Aksai Chin 
and Arunachal Pradesh, and all of the islands in the entire South 
China Sea. In India, this equates to showing the entire Kashmir 
region as wholly a part of India.

Unfortunately, these types of laws are not obvious to most 
content developers or even to many lawyers and legal special-
ists unless they were specifically trained in international law. The 
problem with how such laws have been managed is that many 
companies don’t discover them until their products are submit-
ted to a country’s customs department for review. Oftentimes, 
because the local rules may not even be codified as clearly and 
empirically as possible, the decision of “appropriateness” could 
depend on a specific government agent’s personal interpretation 
of the intent of the content regulation. Despite the free speech 

Our world is full of laws, rules, regulations and 

guidelines that shape modern societies in every 

corner of the globe. Human society has a long 

history of instituting laws, stretching all the way 

back to the Egyptians, Sumerians and Babylonians, 

who felt it important to devise sets of rules that 

were considered beneficial for the greater good of 

everyone. The Code of Hammurabi from Babylonia 

is likely one of the more well-known examples, 

not to mention religious codes such as the Bible 

and the Talmud. From those ancient times to the 

present day, our functioning societies and cul-

tures have been built upon a wide array of overt 

laws and implicit mores that have fundamentally 

shaped humanity. 

Most of the laws with which we’re familiar are focused on 
issues of public safety and maintaining the peace, as well as a 
wide range of issues that might best be labeled as “practical” 
— and I’ll avoid the debates over specific laws that may be per-
ceived as anything but practical; I’ll stay with the higher-level 
discussion. Practical laws basically help our societies to function 
properly and smoothly, whether it’s a matter of vehicle traffic, 
personal interactions, commerce or international relations. 

And then there’s another form of law that pertains to the 
control of content, the specific category of laws with which 
I’m interested for the purpose of this column. Many of us are 
familiar with the more common content-related laws, such as 
those pertaining to pornography of various kinds and copyright 
laws covering originality. Most of these are intended to either 
protect youth from content for which they’re not ready or 
they’re intended to simply protect intellectual property rights. 

Kate Edwards is a geographer and the principal consultant of 

Englobe, a Seattle-based consultancy for geocultural intelligence 

and content strategy. Previously, Kate spent over 13 years at 

Microsoft as a geographer and its senior geopolitical strategist.

Off the Map Kate Edwards

Cultural laws
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protections of its First Amendment, even 
the United States maintains protective 
legal instruments such as the concept 
called “prior restraint.” Prior restraint 
is a government injunction that can be 
used to censor the release of content 
that may, for example, threaten national 
security or be socially inflammatory; 
under such circumstances, the content 
never has a chance for debate as it’s 
vigorously suppressed.

The lack of clarity around content 
regulations is changing in a positive 
direction, albeit slowly and only in some 
sectors. Films have had a form of age-
appropriateness rating for decades and 
many people are familiar with the US 
system of G, PG, PG-13, R and NC-17. In 
the video game industry, many countries 
have similar rating organizations that 
are responsible for specifically checking 
games for appropriate content. In North 
America, we have the Entertainment 
Software Ratings Board that operates as 
a voluntary but universally used system 
(it’s a de facto requirement to sell a game 
via any retailer in the United States, but is 
not an actual legal requirement). The Pan 
European Game Information system in 
Europe, Computer Entertainment Rating 
Organization in Japan and the Game Rat-
ing Board in South Korea are comparable 
ratings organizations in other locales.

Rating boards are really helpful to con-
tent developers in that they provide some 
form of guidance on what may or may not 
be locally acceptable. One of their biggest 
drawbacks is that they are often focused 
on the “big three” content issues: profan-
ity, sex and violence. It’s rare that they’ll 
delve into deeper issues involving cultural 
allegories, political cynicism, religious 
symbology and so forth. I’ve inquired of 
some of the rating organizations to learn if 
they will do so in the future, but most are 
insufficiently funded to increase their level 
of scrutiny. This leaves the content creator 
to either proactively discern those risks 
beyond the big three or take a chance with 
local sensitivities. 

Beyond actual laws and voluntarily (but 
effectively mandatory) reviews, we get 
into the realm of social mores and cultural 
practices that are often locally assumed 
to be implicit, or at least obvious to 
outsiders. Yet many of these assumptions 
are beyond the reach of most external 
individuals, unless they’ve read extensively 
about a specific local culture or have 
spent time in the country. Few content 

designers have that opportunity for the 
sake of deepening their design consid-
erations, so it’s another area that often 
shocks companies when their content has 
problems entering a particular market. 

One relevant legal concept related to 
this is the notion of blasphemy. Blas-
phemy is used in the religious con-
text, such as the new United Nations 
resolutions against the “defamation” of 
religions. Various countries have applied 
different levels of blasphemy statutes, 
but some are more direct when their 
cultural assumptions are based more on 
sacred principles over secular. For example, 
Saudi Arabia’s culture is highly structured 
around the tenets of Islam, and thus 
corporate practices and content are held 
accountable to these religious principles. 
The Grand Mufti heads the Council 
of Senior Ulema, which is the body of 
religious scholars that make decisions on 
content-related issues and their appropri-
ateness for the country. Their function is 
coordinated with the Ministry of Islamic 

Affairs, which often has influence over 
publishing companies to monitor what is 
being produced. 

In addition to content laws pertaining 
to religion, a range of other regulations 
that affect various kinds of content also 
exists. There is a set of laws known as 
“heritage statutes” that would prevent, 
say, the selling of a picture of the Eiffel 
Tower without permission from the French 
government. The legal category of moral 
rights, somewhat similar to copyright, 
would prevent someone from selling 
a picture of the glass pyramid at the 
entrance to the Louvre, designed by I.M. 
Pei. And there’s even trademark law that 
can be specifically applied to flags of vari-
ous kinds to prevent misuse or mimicry.

In the end, as the plethora of con-
tent laws and complexities of potential 
litigation start to become overwhelming, 
perhaps it helps to remind us to put a 
little more love into the love-hate rela-
tionship many people have with the legal 
profession!  M
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One of my linguistic goals in life is to know 

Brazilian Portuguese well enough to be able to talk 
with cab drivers in Rio de Janeiro who speak with 
a Carioca accent, which is much different from 
anything else I have heard. 

On my first trip to Rio, I spoke a version of Portuñol (a blend 
of Spanish and Portuguese) and wanted 
to go to the Regente, where I would be 
staying for a couple of weeks. It was 
right on Avenida Atlantica on Copaca-
bana beach, not a really famous hotel 
like the Copacabana Palace, but well 
known enough.

Very tired from a long flight from 
Miami, and anxious to get to my 
beachfront hotel, I got into the cab and 
asked to go to hotel “Regente” pro-
nouncing it Ray gen tay.

No response from the cabbie, who 
just shrugged his shoulders.

I tried again, adding “Avenida Atlantica.”
Still no response. Ok, one more time: “Hotel Regente, Avenida 

Atlantica, Copacabana.”
Finally he got it and said “Ah, Hotel Hay gench.” Hay gench 

is a long way from Ray gen tay but is still a reminder that you 
have to figure out the cultural and linguistic lexicon of cabbies 
wherever you go if you want to be world savvy — or just get to 
your destination.

In Beijing, where many of the cab drivers don’t speak English 
at all, you have to present a card with your details written out 
in Chinese characters to get around. Chinese is very tonal and 
I have a hard time speaking Chinese words. After all, I am still 
trying to figure out Carioca Portuguese.

And so it goes. According to a recent taxi survey reported by 
Reuters in December 2010, London taxi drivers ranked as the 
world’s best mannered, while New York and Parisian taxi drivers 
were the rudest. Wherever I go, I create a linguistic cheat sheet 

containing the local taxi parlance (pretty rude terms actually) 
written out. And you always ask “how much?” immediately, as 
this puts the cabbie on the defensive and may save you from 
“hidden charges,” which are particularly blasphemous in Lagos, 
Nigeria, and Moscow, Russia.

But of the world’s major cities, New York stands by itself, and 
you have to be aggressive, if not rude, from the very beginning. 
New Yorkers, however, perceive rudeness as the norm, and thus 

don’t take offense. The number of cabs 
is limited by design, and companies pay 
incredible amounts for a “shield” to 
have a licensed cab. You see thousands 
of banged up, quite dented yellow 
cabs in front of you, though they are 
always full. But that doesn’t mean you 
can’t get one if you are aggressive and 
shameless enough.

So I find myself in New York at 5 p.m. 
on a rainy day. The last flight to Min-
neapolis leaves at 7 p.m. and if I miss it, 
I have to spend another night in New 
York, and I just want to get home.

I am standing at a traffic-clogged corner trying to hail a cab, 
but hundreds pass by and they are all full. So when traffic stops, 
I go next to a stopped cab with two passengers in the back.

At first the cabdriver thinks I am a crazy man, but he rolls 
down the window and looks at me.

“I’ll give you $50 to take me to LaGuardia airport,” I say. This 
in an era when it was a $15 cab ride.

He looks at me and then looks at the people in the back seat 
and says: “Get out!” They fume and say they will call the taxi 
commissions and so forth.

On the way to the airport he tells me they were just going a 
short distance and this ride will redeem his day, for he had spent 
it hanging out with his girlfriend. Hey, it’s New York, and it’s a 

John Freivalds is managing director of the marketing communications 

firm JFA and the marketing representative for his native country, Latvia. 

International taxi tips
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dog-eat-dog world out there.
And then there are more New York cab 

stories:
 ■ The cab driver who didn’t want to 

take me to Wall Street because the traffic 
was too heavy. He said:  “I can take you 
to Midtown instead.”

 ■ The (unlicensed) Eastern European 
gypsy cab driver who had taped an alarm 
clock to the dashboard and who then 
figured out your rate by looking at the 
clock and the odometer.

 ■ Or the cab driver who backed up 
over a mile in heavy traffic when he saw 
that it would take too long to get over a 
bridge — I closed my eyes and said not a 
word, as I was too frightened.

If you are in Beirut, where I have been 
several times, never believe the cabbie 
who tells you he knows exactly where 
that address is. Be prepared to call the 
person at your destination and let the 
driver talk to him to get directions. Have 
your phone at the ready.

Less adventuresome is Tokyo, where 
the cabbies wear white gloves, know 
their way around a very orderly town, 
and will refund money if they take a 
wrong turn that costs more than it 
should. In Tokyo look for the light in the 
front window; red indicates that the cab 
is available, yellow means it’s not. And 
don’t open the door to get in and out; it 
will open automatically.

Tourist cities I have been to, such as 
Kingston, Jamaica, or Panama City, Pana-
ma, have really nice cabbies, as they hope 
to be able to drive you around to different 
places during your stay. When my wife 
Margo and I went to Panama City last year, 
we were immediately approached by a guy 
with a wheelchair wearing a Continental 
Airlines shirt. We had asked for a wheel-
chair, but he added “I also am a cabbie.”

He wheeled us through customs 
while the other people waited and we 
went through the airport with another 
wheelchair passenger, a former Pana-
manian Minister of Agriculture. While 
our fellow passengers were still waiting 
for their luggage, we were out of the 
airport in record time and used him 
several times to take us around the city. 
Then on the day of our departure, he 
took us back to the airport. Again we 
waited in no lines!

Lionel Mellet of Telelingua likes to 
recount his own experiences. He spent one 
year commuting between Brussels and 
Lisbon and knew that the fare to his hotel 

and back to the airport was 40 escudos. 
One early Sunday he took a cab, and the 
driver wanted 100. He got vehement in 
demanding 100, when Lionel spotted a 
policemen and said “Let’s ask him.” The 
cab driver backed down. Another time 
Lionel was asked to fly to Frankfurt and 
then drive to a smaller town and find the 
client’s office. He agreed to pay 50 euros 
to the driver, who said “I don’t exactly 
know the address, but we’ll find it.” As 
they searched, he noticed the driver get-
ting more and more upset. Lionel asked 
“What’s the matter? You agreed to do 
this.” Finally, the cabbie stopped, threw Li-
onel’s baggage out, and told him to leave 
— yet still pay him the 50 euros. Then he 
got out a baseball bat and threatened 
Lionel. Fortunately, if not miraculously, the 
cabbie stopped where Lionel was supposed 
to be in the first place.

Sad to say, where visits are pure 
business, you find the most predatory 
cabbies. They want to get the most from 
their fares at once. Moscow, Russia, and 
Lagos, Nigeria, stand out in this regard. 
You would have to question people’s 
judgment if they flew to Moscow and 
then got a cabbie on their own. When 
I ran a business in Moscow I always 
regarded myself as prey. Some of the 
classic Moscow cab scams:

 ■ Dumping confused passengers short 
of their destination: A cabbie will just 
run you around a few blocks, charge you 
a lot and say you arrived.

 ■ The driver pretending his cab breaks 
down — you get out, and he takes off 
with your possessions.

 ■ The driver stopping halfway to your 
destination and saying if you want to get 
there you have to pay double.

 ■ After giving you a low quote, 
charging extras, such as baggage and 
destination fees (I thought that was what 
your cab fare paid for).

In Mexico City, where I worked for 
many years, and Bogotá, Colombia, where 
I lived in the Peace Corps, don’t hail a 
cab off the street, since you might get 
kidnapped. There you take the hotel cabs 
or call to have them come get you.

Then we have this current situation 
in Minneapolis, where many of the cab 
drivers are ardent Muslims, many from 
Somalia. They will turn down passengers 
who are carrying any alcoholic bever-
ages with them, so if you want to bring a 
bottle of wine with you on your cab ride, 
hide it.

I suppose the lesson in all this is always 
know what the rules are insofar as cab-
bies are concerned, wherever you are, and 
keep your cool when dealing with them.

Well, I gotta go, and every time I do, I 
recall the lyrics to John Denver’s famous 
song “Leaving on a Jet Plane”: “But the 
dawn is breaking, it’s early morn/ The 
taxi’s waiting, he’s blowing his horn.”  M
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connected generations are now learning to respond to that raw 
information directly.

Another powerful shift first made its presence felt in late 2000 
when the British government faced petrol tanker drivers who not 
only went on strike but began to blockade fuel depots to prevent 
strike-breaking by others. The dilemma for the Blair govern-
ment was that the whole process was organized virally by text 
message, and thus there was no effective leadership that could 
negotiate on behalf of all the drivers — a process that, in the 
past, had at least allowed the possibility of backroom deals. In 
2000 all negotiations had to be conducted via the public media; 
not a comfortable situation for those used to being able to close 
the doors and get down to business in a smoke-filled room.

In effect, the tanker drivers created "flash mobs," a scaled-up 
version of what my daughter and her friends do on a Friday night 
after work when they have no actual plan and simply text each 
other until consensus emerges on the most desirable place for all 
of them to gather. Similarly, the Orange Revolution in Ukraine 
in 2002 was started by a few people over coffee with both a 
deep distrust of the elections and the cellphone numbers of their 
friends. All they needed was the ability to choose a venue and 
a suggestion that they all gather at a specific time to express 
their displeasure. When many thousands of people can invisibly 
organize to bring themselves together quickly and effectively 
in a matter of hours, the authorities, used to slower methods of 
communication and their ability to interfere, disrupt or spread 
disinformation via publicly owned media, are increasingly failing 
to influence the process, thus losing control of the situation.

Even in more benign situations such as New Zealand’s recent 
Christchurch earthquake, the official helping agencies have been 
occasionally blindsided and outpaced by the community response. 
Within minutes of the quake, the local students had their Student 
Volunteer Army Facebook page up and within 24 hours had 
10,000 sign-ups, rising to 18,000 within 36 hours, and the next 
day had teams of people on the streets with wheelbarrows and 
shovels removing silt, helping distressed, elderly and sick people 
with necessary tasks. Within hours, another group had set up the 
Rangiora Earthquake Express to gather, prepare and supply food 

T
There has been vehement discussion about the 

role of IT and the internet in the various revo-

lutions sweeping the Middle East over the last 

couple of months. 

That debate has centered on whether or not social networking 
tools have triggered, enabled, supported or been irrelevant to 
those sudden political shruggings-off of generational oppres-
sion. Have services such as Twitter or Facebook been germane or 
critical to the development and progress of those revolutions? 
There is good evidence that they have been widely used, espe-
cially by a generation of well-educated, electronically connected 
young people for whom the act of whipping out their phone to 
shoot video of a developing event is almost second nature.

I saw the first powerful evidence of that nature in the London 
Underground bombings of 2005 when people, traumatized by 
the events and forced to walk in filth and darkness through the 
tunnels to the next station, nevertheless recorded the event on 
their cellphones. 

Even more telling were video clips from the recent Christ-
church, New Zealand, earthquake where people, in real and 
present danger for their lives, still took out their cellphones and 
recorded what was happening around them.

And similar events took place throughout the Middle East as 
recordings of demonstrations were interrupted by police gunfire 
and people died in front of the lenses. A key difference between 
now and the past is that official or mainstream commercial media 
would never show the precise moment of death in deference to 
audience sensibilities; the connected generation has no such res-
ervation. When a friend has been killed before their eyes, the most 
powerful and effective thing they can do is show the world exactly 
how it happened, to share with all of us their own perspective on 
the event, immediately, without the intervention of the "media."

The network provides them with the tools to do that, liter-
ally from the street beside their dead friend’s body so that it 
is available to all within moments of its happening — another 
powerful tool in the hands of ordinary people that was once the 
domain only of governments and large corporations. When there 
are thousands of sources posting unedited video and photos in 
real time, censorship and spin become impossible. We have to 
make up our own minds based on the evidence we have, and the 

Earl Mardle is an independent consultant who focuses on ethical issues 

raised by globalizaiton.
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to the cut off community of New Brigh-
ton by private helicopter until the Air 
Force arrived with their own choppers to 
take up the load. Both were quickly joined 
and supported by official bodies, but the 
impetus for these and many other actions 
came from the community — enabled by 
information networks.

So there is a strong case for the effec-
tiveness of the organizational role of net-
works and ICT in these kinds of events, but, 
as many have pointed out, there were times 
in both Egypt and Libya when the internet 
and local phone traffic effectively 
closed down. Electronically, people 
were cut off from one another and 
yet still the revolutions proceeded 
and gained pace. Plainly something 
else was going on, and that is where 
David Reed and his calculation come 
in. Reed is one of the founders of the 
internet, and was instrumental in the 
development of significant contribu-
tions to computer networking. 

He is also known for Reed’s law, his 
assertion that the utility of large net-
works, particularly social networks, 
can scale exponentially with the size 
of the network. The law indicates that 
if you consider the purpose of the 
network to be the thing that it does most 
effectively, then the primary purpose of the 
internet is to enable people to form groups.

A key to forming a group is discovery; 
you need first of all to find out there are 
other people who share your perspec-
tive or who agree with you on certain 
principles. Under repressive regimes, or 
in cultures where politeness is a highly 
valued cultural trait, it is all but impos-
sible to discover that your disruptive or 
radical thoughts are shared by others, in 
the first case because you cannot trust 
others not to be informers and in the 
second because you cannot send clear 
signals about your beliefs without creat-
ing social embarrassment.

With its relative anonymity and its 
many-to-many connection pattern, the 
internet routes around those social and 
political difficulties, and it also hugely 
expands the scale of the discovery. While 
you could formerly spend years carefully 
sounding out a few like-minded people 
in Egypt or Libya, on Facebook you can 
discover in a few hours that there are 
many people like you in and around your 
community. It also enables people in the 
diaspora to contribute both knowledge 
and resources to the process that they 

cannot in the physical world.
It is theoretically possible for an agent 

provocateur to try to disrupt the process, 
but where such an agent can easily do 
that among ten people, the voice would 
be lost among 100,000. If agents are 
outed by even one person in the group, 
they are outed to all, which substantially 
changes the risk of doing so.

As I indicated previously, the other 
part of the puzzle is speed. The internet 
enables groups to form very rapidly, 
far faster than any physical system can 

respond, and in some cases even before 
such a system can detect the group that 
exists in its midst.

From that moment on, the territorial 
powers find themselves on their back foot, 
and once you have even one large crowd 
gathered, the need for the electronic 
connection quickly diminishes, since you 
can make physical contact with thousands 
of people and recognize many of them 
as your colleagues and neighbors. Exist-
ing, non-electronic connections can be 

deployed to move the process forward, 
even when the network itself is withdrawn. 
That is the key contribution of information 
networks to the political revolution engulf-
ing the world at the moment.

Like all truly revolutionary innovations, 
the IT revolution has taken much longer 
to reach maturity than its wishful boasters 
predicted, but when it reached maturity, 
the effects were vastly more powerful than 
its detractors assumed. It is nearly 40 years 
since the development of the internet’s 
networking protocols and 15 years since we 

began talking about the IT revo-
lution, but we have had to wait 
until the tools had sufficiently 
developed, the connections had 
become sufficiently reliable, the 
bandwidth broad enough to 
accommodate video and the viral 
spread of information sufficiently 
natural to a sufficiently large 
number of connected people in a 
geographical area.

It looks like we are about 
there now. The keystone to the 
structure may well have been 
the convergence of mobile 
phone technologies with the 
internet, driving down the total 

cost of access — you don’t need to own a 
computer, have a landline or even rent a 
house to be connected.

As Tweeter Dan McQuillan recently 
observed, one contribution of this technol-
ogy may be that we are at last starting to 
“unlearn the learned helplessness” of half 
a century. I’d go further. We have talked 
about the empowerment of the community 
through IT, and what we are now seeing is 
how that actually looks and, like all genuine 
revolutions, it has teeth and claws.  M

The Rangiora Earthquake Express emerged within hours of the Christ 
Church, New Zealand, quake and provided aid before the Air Force.
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Resources for working with 

the US government

Jennifer DeCamp

T
Translators and language service providers 

wondering which groups in the US government 
work with translation or need translation ser-
vices may turn to many resources.

Federal Business Opportunities, known as FedBizOpps (www.
fedbizopps.gov), replaced Commerce Business Daily as a means 
of announcing US government Requests for Proposal (RFPs). One 
means of searching the site and of signing up to receive announce-
ments related to translation is to enter the North American 
Industry Classification System (NAICS) code for translators and 
interpreters: 541930. Users of FedBizOpps can sign up to receive 
automatic updates on their interests, such as announcements of 
future RFPs that include the terms Spanish and translation.

The Interagency Language Roundtable (ILR) at www.govtilr.
org is a non-funded interagency organization established for 
coordinating and sharing information about language-related 
activities at the federal level. It allows departments of the US 
government to keep abreast of techniques and technology for 
language testing and other language-related activities. ILR 
plenary meetings typically include more than 30 federal agen-
cies and several academic institutions and non-governmental 
organizations. Non-governmental participants are welcome not 
only to the plenaries, but also to committee meetings, such as 
the Translation and Interpretation Committee, which focuses 
on the use of machine translation, evaluation of translation or 
interpretation ability, and the training and certification of skilled 
translators and interpreters.  Meetings are held once a month, 
except in August. The schedule and plenary topics can be found 
at www.govtilr.org/Calendars/2010-11ILRCalendarPublic.htm.

In addition, the ILR provides descriptions of language pro-
ficiency skill levels and the ILR scale for measuring these skill 

levels. It also includes information on translation and interpre-
tation proficiency. This information may be useful for under-
standing broader US government needs. The ILR also provides 
links to internet information on language careers in the Depart-
ment of Defense, the Department of State, the Federal Bureau 
of Investigation, the National Security Agency, the Defense 
Intelligence Agency and other US government organizations at 
www.govtilr.org/ILR_career.htm.

The National Virtual Translation Center (NVTC) at www.
nvtc.gov was established “for the purpose of providing timely 
and accurate translations of foreign intelligence for all ele-
ments of the Intelligence Community.” NVTC provides testing 
and in some cases clearances for translators. The NVTC has the 
goals of acting as a clearinghouse for facilitating interagency 
use of translators; partnering with government, academic and 
private industries to identify translator resources and engage 
their services; building a nationwide team of highly qualified, 
motivated linguists and translators; and augmenting existing 
government translation capabilities, including technology, to 
maximize translator efficiency.

The Defense Security Cooperation Agency (DSCA) includes 
foreign military sales. Sales of technology to other countries 
could be a good application for translation, although DSCA 
has rarely been involved with translating documentation. Their 
internet website is www.dsca.mil. The US Department of State 
Language Services hires contractor translators and interpretors. 
See http://languageservices.state.gov.

Suggested reading
One useful resource for learning about government transla-

tion is the book Translating and Interpreting in the U.S. Gov-

ernment by Ted Crump, published in 2001. This book includes 
descriptions of over 70 organizations in the US Government that 
employ translators or interpreters. For each organization, infor-
mation — albeit circa 2001 — is provided on the language pairs 
used, the mission, the number of translators, security clearances 
required and contact information. 

The US Bureau of Labor and Statistics included a substantial 
section on translation and interpretation in their Occupational 

Outlook Handbook, 2010-11 Edition. The handbook is available 
free in web form at www.bls.gov/oco/ocos175.htm.

Jennifer DeCamp is a chief scientist at MITRE 
Corporation, working in a federally funded 
research and development center to review 
language software and to facilitate work 
between the US Government and industry, 
academia and foreign governments. 
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Show and tell
There are many ways to reach US 

government organizations with informa-
tion about language products and ser-
vices, including the US General Services 
Administration (GSA) Schedule. Compa-
nies providing translation services and/
or tools can get a contract with the GSA, 
which will then be applicable to all fed-
eral agencies (see www.gsa.gov/language). 
GSA then publishes a schedule or list of 
these contractors.  Using the GSA schedule 
greatly simplifies purchasing for govern-
ment customers. For purchases under 
$2500, many customers can order with 
a government credit card. For purchases 
over $2500, they can consult three price 
lists or GSA Advantage at www.gsaadvan-
tage.gov/advantage/main/start_page.do.

Note that there are two GSA schedules 
that focus on language: GSA Schedule 
738-1 for Products and GSA Schedule 
738-2 for Services (including human trans-
lation and interpretation). To obtain a list-
ing on the GSA Language Product Schedule 
and/or to participate in GSA Advantage, 
download the language product solicitation 
from www.fedbizopps.gov, complete the 
form and send it to the address provided. 
When contacted by a contracting officer, 
negotiate pricing. Post your information on 
the GSA Advantage website following the 
directions which will be sent to you on a 
CD. Additional information is available at 
www.gsa.gov/portal.

In-Q-Tel is a nonprofit organization 
that reviews products and research for the 
government. Applications for evaluation 
are at www.iqt.org/business-plans/guide 
lines.html.

The Language Technology Resource 
Center (LTRC) was set up by MITRE Corpo-
ration for the US government to provide 
information on available and upcoming 
language tools. The site includes a tools 
survey based on information needs from 
government planners, acquisitions offi-
cers, systems administrators, programmers 
and users. The survey can be filled out 
online or in an Excel form. See http://ltrc.
mitre.org.

Grants
The Intelligence Advanced Research 

Projects Activity (IARPA) has a new 
program called “Babel: Addressing the 
Language Deluge” at www.iarpa.gov/
Babel_PD_post.pdf.

According to the Babel website, the 
goal of the Babel program is to develop 

methods of building speech recognition 
technology for a larger set of languages 
than has hitherto been addressed. The pro-
gram requires innovations in how to rap-
idly model a language with significantly 
less training data — data that is noisy and 
heterogeneous. Babel’s technical measures 
of success are focused on how well the 
model works to support effective word-
based searches of noisy channel speech 
in various languages. The new methods 
will be systematized so that they can be 
applied rapidly to a novel, underserved 
language. The program seeks technical 
innovations in multilingual speech pro-
cessing; linguistics to ensure portability 
across languages; and word search to sup-
port the application of the speech models.  

The National Institute of Standards 
and Technology (NIST) funds industrial 
and academic research in a variety 
of ways. The Small Business Innova-
tion Research Program funds research 
and development proposals from small 
businesses. They also offer other grants 
to encourage work in specific fields 
including precision measurement, fire 
research and materials science. Grants 
and awards supporting research at 
industry, academic and other institu-
tions are available on a competitive 
basis through several different institute 
offices. The NIST 2011 solicitation was 
issued November 4, 2010, and was closed 
January 28, 2011. The 2012 solicitation 
should be about the same timeframe. 
For general information on NIST grants 
programs, contact Christopher Hunton at 
christopher.hunton@nist.gov.  

NIST also has a Technology Inno-
vation Program (www.nist.gov/tip/), 
which is intended to “support, promote 

and accelerate innovation in the United 
States through high-risk, high-reward 
research in areas of critical national 
need.” It has the agility and flexibility 
to make targeted investments in trans-
formational research and development. 

Grants from the National Science 
Foundation (NSF), the National Endow-
ment for the Humanities (NEH), and the 
National Endowment for the Arts are listed 
at www.grants.gov. The National Science 
Foundation (NSF) has a “Find Funding” 
site enabling users to search across all NSF 
programs at www.nsf.gov/funding/. Lan-
guage-related grant opportunities include: 

 ■ Collaborative Research in Compu-
tational Neuroscience (CRCNS): http://
www.nsf.gov/funding/pgm_summ.
jsp?pims_id=12816 

 ■ Developing Global Scientists and 
Engineers (International Research Experi-
ences for Students (IRES) and Doctoral Dis-
sertation Enhancement Projects (DDEP)): 
http://www.nsf.gov/funding/pgm_summ.
jsp?pims_id=12831 

 ■ Documenting Endangered Languages 
(DEL); http://www.nsf.gov/index.jspb 

 ■ Native American Language Preserva- 
tion and Maintenance: http://www. 
grants.gov/search/search.do?oppId 
=63133&mode=VIEW

 ■ NEA Literature Fellowships: Trans-
lation Projects, FY 2012: http://www. 
grants.gov/search/search.do?oppId 
=56851&mode=VIEW

 ■ Teachers for a Competitive Tomor-
row (TCT): Programs for Master’s Degrees 
in Science, Technology, Engineering, 
Mathematics, or Critical Foreign Lan-
guage Education CFDA Number 84.381B: 
http://www.grants.gov/search/search.
do?oppId=55552&mode=VIEW  M
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Seven strategies

for court linguists 

Dena Bugel-Shunra

L
Legal translation reaches a crescendo of both 

urgency and importance when the translators 
and interpreters are called in to assist in a court 
case. Linguists often find that they are called 
in just after a motion for document discovery 
yields a roomful of handwritten lab notes or an 
e-mail archive in languages the attorneys can-
not read. It is on this evidence that the trial will 
hinge; this is what the depositions will center 
on, mediated by a skilled interpreter. 

Choosing the right linguistic talent for such occasions is made 
challenging by the ad hoc nature of such teams, as attorneys spe-
cialize in matters of law and strategy rather than in any particular 
linguistic group. Project managers who are called upon to match a 
linguist with the legal team have even more than the usual chal-
lenge. Here are seven strategies for making a good fit between 
linguist and lawyer, and keeping linguistic matters transparent.

First, start by looking in all the right places. When seeking a 
good match for your team, start by finding several candidates. 
Listings in resources such as the American Translators Asso-
ciation (ATA) database and the MultiLingual Resource Directory 
are a good start, but when it comes to court work, consider the 
National Association of Judiciary Interpreters and Translators 
(NAJIT). A register of federally certified linguists is available only 
to court personnel, but a call to the clerk’s office can often yield a 
few recommendations. See sidebar for additional resources. 

Second, ask the hard questions. Having lined up a few lin-
guists, take the time to interview them — if possible, in person, 
and otherwise by phone.

You don’t want to have your interpreters do their first gig 
at your deposition. Ask about experience in prior assignments, 
including all aspects likely to come up in the case at hand. Can 
they handle handwritten material? Even scrawls in cursive writ-
ing? How about recordings, wiretaps and video evidence? How 
firm is the translator’s command of the subject matter? 

A good question to ask is whether the linguist has a favorite 
co-interpreter or co-translator for such cases. This is useful both to 
verify experience and because it pinpoints the question of whether 
your linguist is a team player. Court work of the type discussed 
here requires a combination of skills and professional capacities: 
translation (written), interpreting (spoken) and crossovers of vari-
ous kinds. It is useful to ascertain experience in each of these. 

Third, verify qualifications and references. Of course we all 
call references. Right? Alas, this is not always done. A few con-
versations with satisfied past clients will help with that “ascertain 
experience” step above. 

Professional qualifications are easy to check on. The Adminis-
tration of the Courts in whichever state issued the court interpreting 
certificate will confirm professional standing if requested. If certifi-
cation was issued via the ATA (in many languages) or NAJIT (Span-
ish only), these organizations will confirm the linguist’s standing. 

Fourth, provide background. Before your linguists get to do the 
very first translation, make sure they have as clear a sense as you 
legally can divulge about the specific background for the case. 
This is best done before making the final selection for your team, 
and is more than mere jargon nuance. The language of computer 
science, for example, is very different from that of application 
design. A case handling algorithms will use different vocabulary 
and mindset than one handling design and marketing. Profes-
sional linguists will respond to this material by reading up about 
the specific matters at hand. Sometimes they’ll make a glossary 
of terms and sometimes they’ll line up resources to provide usage 
examples. Maximize the opportunity for getting things right by 
providing maximum prep time.

Fifth, adopt The Checklist Manifesto: How To Get Things 

Right, a book written by surgeon Atul Gawande about the 
recent revolution in the safety of surgical practices. He reports 
and expounds on the theory of skilled people making costly 

Dena Bugel-Shunra has been a translator 
and writer since 1989. She is a registered 
Hebrew<>English court interpreter in 
Washington, and has participated in both 
good and bad legal translation teams. 
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mistakes in high stakes situations. More 
training does not catch those mistakes, he 
explains. However, putting a checklist in 
place can indeed catch them and dramati-
cally reduce costly mistakes. 

When put into practice, Gawande 
was surprised to discover that in surgery, 
checklists helped surgical teams reduce 
post-operative mortality by double-digit 
figures at every hospital where they were 
introduced. Likewise, in legal translation, 
checklists enforce the review process into 
a situation where urgency might trump 
reviews, to the detriment of the final result.

As part of the process of selecting 
your translators, build a checklist of veri-
fication steps for each type of material. If 
your linguist tells you such devices aren’t 
necessary, remember Gawande’s report 
of a double-digit drop in surgical deaths 
and find another linguist. 

A checklist that will match your team 
and situation is as unique as the team 
itself. Here are a couple of checklists cov-
ering two typical situations involving an 
interpreter and a translator:

Deposition via video conference

 F Introduction and form of address 
completed (including court reporter)

 F Translator interprets and is famil-
iar with language and dialect

 F Background documents have been 
received and read

 F The goal of the deposition is clear 
to all team members

 F A strategy for off-the-record con- 
sultations is in place

 F Maximizing interpreter efficiency 
(digestible linguistic chunks)

 F Equipment review
 F Any further open questions closed

Document reviews

 F Introductions
 F Translator is familiar with lan-

guage, dialect and media (handwriting/
microfiche/software/recordings)

 F The types of desired information 
are clear to all team members

 F General subject-matter domain is 
within the translator’s domain of com- 
petence

 F Glossaries, similar documents and 
terminology experts are available

 F Inquiry policies are clear (context 
that can be shared is: none/oblique/full 
references)

 F Scope, schedule and time frame
 F Any further open questions closed

The final step, making sure that 
any further questions are answered, is 
important and should be included in 
every pre-project checklist. It is always 
surprising to find out what things peo-
ple want to know, but are bashful about 
asking outright.

Sixth, remove transparency. It is 
tempting to see the translator as trans-
parent. Interpreters are particularly good 
at being invisible, channeling the infor-
mation coming at them with no comment 
of their own. In many cases that is a good 

use of a linguist’s skills; in the setting of 
a legal case, a translator’s cross-cultural 
expertise can provide crucial insight. 
How can this insight be accessed? 

Here, too, the medical profession 
lights the way. Gawande’s Checklist 

Manifesto discusses the steps taken by 
operating room teams before going into 
surgery. One of the steps involves giving 
everyone a voice, including all nurses, 
doctors and other members of the team. 
All are encouraged to state their names 
and talk about their expectations for 
the operation. This pre-operative step 
has the effect of giving each of the 
team members permission to speak up. 
Gawande marvels at the information 
that comes up in such conversations, 
information that would have been hid-
den when nurses “kept their place” and 
said nothing because the doctors were 
supposed to have all the answers. 

Linguists are trained into invisibility, 
and the departure from it requires both 
permission and an environment that 
encourages good input from all team 
members. The payoff for welcoming 
such input can be the kind of informa-
tion that determines outcomes. 

Finally, put a feedback loop in place. 
The team is at work together — the 
linguists doing their thing among the 
lawyers and paralegals. Everyone has 
been introduced, the linguist’s feedback 
is requested and received, above and 
beyond the interpreting or document 
review. Will it work perfectly? Not if 
there are humans involved. 

The difference between an effective 
system and a broken one is notable 
when problems arise. How does the team 
handle errors and miscommunications? 
How can the team learn most effectively 
under pressure? 

Having a predefined process for 
smoothing out the inevitable learning 
curve helps keep the teamwork alive. A 
discussion at the end of every session 
helps clarify expectations and works to 
improve linguistic accuracy and cultural 
fidelity. The alternative to a team that 
has to learn from mistakes is a team that 
never learns from mistakes. In real-time, 
mission-critical linguistics, it is best to 
prepare the ground for learning.

The Babelfish fallacy
In the popular science fiction trilogy 

The Hitchhiker’s Guide to the Galaxy, 
author Douglas Adams spoiled the 
world for all linguists, forever. He wrote 
about a fish that could slither into your 
ear and interpret any language both 
flawlessly and completely. It fed on 
brainwaves, he explained, swallowing 
meaning and intent in one language 
and excreting it directly into the brain 
in another. Wouldn’t it be nice to have 
such a fish in your ear? 

Everyone wants one and no human 
linguist can match that performance. 
To get very close to that and under-
stand everything you might find in a 
court case — from handwritten notes 
to wiretaps to bank statements to cash 
register slips to nuances of language in 
a deposition — we need good ad hoc 
teams. Sadly, imaginary fish cannot 
do the work. A well-thought-out, well-
screened team that includes respected 
professional linguists will work mag-
nificently.  M

Resources and Directories

A registry of certification programs 
for judiciary interpreters and translators 
is available via NAJIT, at www.najit.org/
certification/certification.php

The American Translators Association 
offers a searchable registry of translators 
and interpreters at www.atanet.org/
onlinedirectories/

The LLRX list of Interpretation and 
Translation Resources for the Criminal 
Justice System is here: www.llrx.com/
features/interpreters.htm

The Consortium for Language Access 
in the Courts can be found with links 
to in-state interpreter coordinators for 
every state here: www.ncsconline.org/D_
Research/CIConsortContactspage.html

The MultiLingual Resource Directory 
is available at www.multilingual.com/
resourceDirectory.php
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Localizing for software,

websites and global apps

Amir Helzer

L
Localizing your product is a great way to 

rapidly expand your business. A 2007 paper 
by the Localization Industry Standards Asso-
ciation (LISA), for instance, reported that $25 
dollars was returned for every $1 invested in 
localization. 

More than 78% of internet users are beyond the United 
States, in international markets, and in the past decade, the use 
of Arabic online has increased by over 2500%, Chinese by 12% 
and Spanish by 7%. 

When businesses expand globally, they should invest in full 
localization of their websites and software. Localization includes 
translations and other conversion, and takes into account local 
practices and culture, providing a product that is comfortable for 
use in the target country. Your localization efforts should mature 
over time (see sidebar).

Localizing software
The first step in running a multilingual software business 

is to localize the software. Localizing software includes defin-
ing what can be localized, developing localization strategies 
based on expected sales, creating a product schedule for the 
localization process, using professional native translators to do 
the translations, closely managing the translation process and 
finally testing the translations. 

Phase 1 (Preparation): Create a project schedule, develop glos-
saries, separate text and prepare resource files. The key to software 
localization is separating the application text from the program 
code, making software localization possible and easy.

Phase 2 (Translation): Translate software strings, online help 
and documentation. Once the software has a resource file, hold-
ing all text for translation, documentation is vital to help the 
translators understand what they’re translating. Explain to the 
translators what the application does, who uses it and how they 
use it. This way, the translators will be able to adapt the applica-
tion’s text to naturally fit the new languages. 

Phase 3 (Programming): Resize dialog boxes; adapt tips, menu 
options and buttons; compile help files, and localize multimedia 
files and embedded graphics containing text.

Phase 4 (Testing): Test the localized software including func-
tions and user interface. 

Figure 1 shows a brief overview of the linguistic processes 
that take place in a typical software localization project.

Localizing websites
Just like software, websites are built using various methods 

— some with plain HTML, others with PHP or ASP, and others 
using a content management system like WordPress or Drupal. 
No matter how your site is built, some principles are consistent 
across the board. To successfully run a multilingual website, you 
need to be able to create translations and maintain them when 
the site contents change; automate the site structure so that 
translators don’t need to edit links and navigation; and let users 
choose their language easily. In general, you should understand 
trade laws and regulations, as well as the economic and political 
policy of the country or region.

Most major payment processing applications feature mul-
tilingual-ready checkout functions. When you send clients to 
pay for your product, make sure to display the checkout page 

Amir Helzer is CEO and Founder of ICanLocalize, 
a translation management company that 
translates software, websites, mobile apps 
and generic text for businesses of all sizes.
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At its most basic, localization involves adapting software products 
for international markets or rendering technical publications into 
just five or six languages. Common Sense Advisory has long held that 
this definition is too limiting. In 
the more advanced form of the 
practice that we see, localization 
becomes a more expansive topic 
as companies tailor products, 
websites, operations and 
supply chains to national and 
international needs. Translating 
content into dozens of languages 
comes with the territory. 
Therefore, localization is not 
simply about adapting software 
for international markets, but 
much more about adapting products, processes, organizations and 
technology to operate in global markets.

In 2006, we began applying a capability maturity model 
integration to the practice of localization in order to address the 
fundamental issues of total quality management, measurement 
and process improvement. In our first report on the localization 
maturity model (LMM), we applied information technology 
sector measurement rubrics to the practice of localization. We 
considered a range of issues, from governance to strategy to 
process and to technology in our narrative, qualitative analysis 
of how companies adapt their products, websites, marketing and 
other operations to work in global markets. For our 2011 revision, 
we obtained quantitative support for the model, demonstrating 
how companies move through the various levels of localization 
maturity. 

Consisting of nine levels of localization maturity, the LMM 
starts with unsuccessful practices and progresses through 
successively more sophisticated levels of process, organization and 
translation automation. Much like in the phases of a lunar cycle, 
an organization’s full potential for localization maturity is only 
revealed toward the latter stages. Earlier phases are characterized 
by a lack of information and knowledge. In a sense, when it 
comes to localization, companies at the earliest levels often find 
themselves operating “in the dark.” Our analysis focuses more 
on the positive phases of localization maturity, during which 
companies begin to take an active interest in localization.

Companies at the Level 1 (Reactive) stage respond to business 
demands for international or domestic multicultural opportunities 
with ad hoc measures. There are few, if any, processes, roles 

and responsibilities that are unclear, and technology support for 
localization tasks is minimal at best. Firms at Level 2 (Repeatable) 
of localization maturity are in a discovery phase, during which 

companies identify and begin to 
formalize processes for the core 
localization tasks and events. 
They also start to identify roles 
and responsibilities, recognize 
the importance of external 
providers, and often repurpose 
mainstream productivity and 
project management solutions to 
localization and translation tasks. 

By the time a company 
reaches the Level 3 (Managed) 
stage, it has documented a set 

of basic processes and started pushing their consistent use. Roles 
and responsibilities have been reasonably well defined, but there 
are likely to be multiple points of contact for localization around 
the company, sometimes in the same division. Increased demand 
for translation and localization means a burgeoning list of external 
suppliers. On the technology front, purpose-built and specialized 
translation and localization tools make their appearance, in some 
cases supporting increasingly complex multilingual workflows. At 
Level 4 (Optimized), core processes are in place and are regularly 
followed for all standard or common translation and localization 
tasks. Efforts to extend the application of these procedures 
across the enterprise get under way, as do initiatives to identify 
more tasks that should be formalized and other groups that 
have localization needs. Operational roles begin trending toward 
centralization in recognition of the importance of localization to 
the entire enterprise. As part of this transition, shared technology 
services appear and specialized technologies such as translation 
management systems become a major part of the automation 
strategy.  

Companies at the most evolved state of localization maturity 
— Level 5 (Transparent) — are few in number. They recognize the 
importance of globalization to their businesses and have internalized 
the concept into their code and content life cycles, business planning 
and corporate vision. They undertake a program of continuous 
process improvement with the goal of globalizing every product, 
employee and customer touchpoint.

— Independent research and anyalysis firm
Common Sense Advisory

Localization Maturity Model (2011)

Localization progresses through various phases until mastery.

in the correct language. Displaying the 

checkout pages in a default language 

without allowing users to change it is a 

sure way to lose sales. If you’re sending 

clients elsewhere to check out, make sure 

to include the language in the checkout 

link. If clients are purchasing from within 

your application, the program needs to 

detect the user’s language and create the 

checkout link with the correct language 

argument. Clients also need to receive an 

e-mail with a purchase confirmation and 

instructions for downloading or activating 

the program they purchased. This e-mail 

must be sent in the client’s language, so 

you need to record the language in which 

the client is using the program.

Every product needs pre-sales and 

post-sales support. Providing multilin-

gual support gives you a competitive 

advantage and improves the customer 

experience. You can get support contacts 

via e-mail or through contact forms. 

Contact forms would make it easier for 

you to route different messages to dif-

ferent supporters based on language. 

Localizing mobile applications
According to Google, two-thirds of all 

purchases and half of transactions will 

occur on mobile devices by 2015. The 

company also divulged that 1.9 billion 

people globally were active on the inter-

net by the end of 2010, while five billion 

people were mobile subscribers. Direct 

Marketing News’ January 2011 edition 

quoted the internet giant as predicting 

that five billion people will be active on 

the web by 2020, while ten billion people 

will be mobile subscribers.
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Developing countries, such as Brazil, 
Russia, India and China, now account for 
more than half of mobile growth world-
wide. Pakistan, Indonesia, the Ukraine, 
Nigeria, Vietnam and Bangladesh complete 
the list of the world’s top ten emerging 
mobile growth markets. Most end-users 
in these emerging markets speak little or 
no English and will only buy a product 
or service if it is available in their native 
language. With so many using mobile 
devices to access the web, companies will 
need to translate their mobile applications 
to reach these global audiences. There 
are a variety of tools to translate content, 
including machine translation (MT).

In 1999, Advanced Telecommunications 
Research Institute International, based in 
Japan’s Kansai Science City, introduced a 
solution that would translate words spoken 
into a mobile device and send these as a 
voice message to another user’s mobile 
phone. In 2004, the first commercially-
available MT software was introduced 
for handheld devices that translated text, 
e-mail and instant messages. 

In November 2005, another Japanese 
company, NEC Corporation, announced 
the development of a translation system 
that could be loaded in mobile phones. 
This mobile translation system could 
recognize 50,000 Japanese words and 
30,000 English words, and could be used 
for simple translations when traveling.

MT performs substitution of words 
in one natural language for words in 
another, but that alone usually cannot 
produce a good translation of a text, 
because recognition of whole phrases in 
the target language is needed. Various 

techniques exist that lead to better trans-
lations, including handling differences in 
linguistic typology, translation of idioms 
and colloquialisms.

The number of translation applica-
tions available for various mobile plat-
forms has continuously increased since 
2007. However, in order to best localize 
mobile content, you must make sure it 
is linguistically correct and culturally 
relevant. Everyone knows that just tak-
ing content written in one language and 
running it through a translation solution 
such as Google Translate provides you 
with translated words, but they often 
don’t make sense. Google Translate gen-
erates a statistical machine translation 
by looking for patterns in millions of 
documents to decide on the best transla-
tion. However, since Google Translate is 
generated by MT, not all translations will 
be perfect and accuracy varies across 
languages. 

The best method for translating appli-
cations, as with nearly any localization 
endeavor, is a combination of human 
translators with a computer solution to 
manage the translation process. Manag-
ing translations for mobile applications 
is a big challenge for most people, so 
using a translation management soft-
ware solution is helpful. Follow these 
steps for efficient translation of your 
mobile application: 

First, you need to complete a local-
ization audit to determine potential pit-
falls in the translation process, such as 
embedded text and images, character set 
support, date and time format, numerical 
formats, page layout, country-specific 

functions, multi-byte enabling, bi-direc-
tional languages, operating systems, 
improper code and more to prepare your 
mobile app for globalization. 

All iPhone applications are built 
using Unicode texts, encoded as UTF-16. 
The iPhone simulator supports this for-
mat and will allow you to preview your 
translated application. Since iPhones 
are multilingual by design, once your 
application is available in multiple 
languages, the phone already knows 
what to do. It will display the graphi-
cal user interface (GUI) text in the right 
language, according to the phone’s lan-
guage setting. Next, get your resources 
ready for translation:

■■ Make resources localizable in 
Xcode. Xcode is the development lan-
guage of the iPhone and it needs to 
know that your project includes multi-
lingual resource files. Move the resource 
file into a new localization directory, and 
then drag the resource into the Xcode 
project. Xcode will now recognize the 
resource as localized in that language. 
Repeat for all your other resource files 
that you need to localize.

■■ Localize your interface builder 
files. First, extract strings from your 
Interface Builder resource files by run-
ning ibtool, included with the standard 
iPhone developer kit install. Ibtool will 
create object-string value pairings that 
you can go through to remove any 
unnecessary strings which don’t require 
translation. 

■■ Handle duplicate strings. The 
resource file may contain duplicate 
strings, such as some of the titles for 
buttons in different states. Some dupli-
cate strings need to be translated just 
once but other duplicate strings have 
different translations. The same button 
title, in different states, should clearly 
have the same translation. However, 
strings can in some places be a noun and 
in other places a verb. You can remove 
redundant duplicate strings (which 
should have the same translation) from 
the resource file or leave them there 
and instruct the translator to handle as 
duplicate strings.

■■ Collect the embedded text into 
resource files. Normally, iPhone applica-
tions contain two kinds of text — the 
application’s interface, managed by the 
Interface Builder, and embedded strings 
that appear inline in the code itself. 
The strings in the interface are already 

Figure 1: Software localization workflow.
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arranged in a resource file and you need 

to make sure that the code itself only uses 

strings that are read from a resource file. 

Go through all your code and determine 

which strings are user facing and should 

be localized. Don’t localize strings the 

user will never see, such as keys in an 

NSDictionary — unless, of course, you 

display those keys.

Now you should have two resource 

files — the Interface Builder resource 

file created by ibtool and the embed-

ded strings resource file created by 

genstrings. You can send both files to a 

translator who will translate them into 

the appropriate languages.

There are translation management 

tools available that will localize iPhone 

resource files, allowing for the transla-

tion of iPhone applications without 

spending time on technical tasks. These 

tools will read your resource files, extract 

the text that needs to be translated and 

produce translated resource files. Upload 

the resource files in UTF-16 or UTF-8 

encoding. These tools will extract pairs of 

labels and strings, and comments if there 

are any. Then, translators will translate 

just the strings.

Professional translators who have 

ample experience in localizing iPhone 

applications will translate the strings. 

You should be able to communicate 

directly with them to make sure the 

translation is not only accurate, but also 

adapted to the culture and customs of 

other countries. You will need to create 

an iPhone translation project, upload 

your resource files, choose which lan-

guages to translate into and of course 

pay for the translation. Once all this is 

completed, you’ll be able to download 

the localized resource files and import 

back to your application.

Open up the translated file in Inter-

face Builder and go through everything. 

Often the lengths of different strings will 

have changed significantly. Translation 

from English to German and French 

is often 50% longer than the original 

text. You may need to adjust the layout 

slightly to make sure that everything is 

visible. Your iPhone application should 

now run multilingually! But there’s 

one more step: testing your translated 

application in an iPhone device. To test 

it with an actual phone, you’ll need to 

change the device’s language. You can 

follow Apple’s tutorial for switching 

iPhone languages.  M
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Localization into  
Baltic Languages

Lingmaster offers technical translation and localiza-
tion services for Estonian, Latvian and Lithuanian.

• Medical translations
- medical devices (software, user interface, 
documentation)

- healthcare information systems
- clinical reports and studies
- patient information 

• Technical translation
• Software and website localization
• Language quality services

- language quality assessment, testing
- terminology management, glossary creation
- language style guide development
- literary editorship
- proofreading

Lingmaster, SIA
Riga, Latvia

info@lingmaster.com • www.lingmaster.com

High-quality MT  
for International Success
SYSTRAN is the market-leading provider of 

machine translation (MT) solutions for the 
desktop, enterprise and internet covering 52+ 
language pairs and 20 domains. Powered by 
our new hybrid MT engine, SYSTRAN Enterprise 
Server 7 combines the strengths of rule-based and 
statistical MT. The self-learning techniques allow 
users to independently train the software to any 
domain to achieve publishable-quality translations. 
SYSTRAN solutions are used by Symantec, Cisco, 
Ford and other enterprises to support international 
business operations. For more information, visit 
www.systransoft.com

SYSTRAN

San Diego, California USA • Paris, France
info@systransoft.com • www.systransoft.com

Multilingual  
Localization Services

Xlated is a young and dynamic localization 
service provider, founded and managed by 
translators with 15+ years of specialization.

Thanks to a proven know-how of  
internationalization and localization processes, 
a highly skilled team, and an intelligent use of 
translation technologies, we offer a wide range of 
services in most European languages for small to 
large and complex software localization projects:

• translation of GUI and user documentation
• linguistic and functional QA
• terminology management
• engineering
• DTP
• consulting

Xlated Ltd.
Kells, Co. Meath, Ireland

info@xlated.com • www.xlated.com

Making International 
eBusiness Easy

Web-Translations combines language and 
technology expertise to help businesses profit 
from international trade using the Internet.  

Whether you are new to global trade or are 
already multinational, our award-winning services 
can be tailored to suit your requirements and help 
you grow through international trade. 

Our proven approach has brought success to 
companies from all industry sectors, including 
ecommerce, legal, IT, finance, manufacturing, 
publishing and education. 

Call or email us now for a quote!

Web-Translations Ltd
Leeds, United Kingdom
+44 (0) 113 8150460

info@web-translations.co.uk
www.web-translations.co.uk  
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The making of a 

professional translator

Emmanuel Margetic

W
When consumers encounter localization, they 

often hone in on the translation, and how bad or 
good it is. Thus, though translators are only one 
link in the localization chain, they are a crucial 
part of the localization process, and becoming 
one should not be undertaken lightly.

Almost every industry has three types of people: true profes-
sionals, incompetent professionals and frauds. Translation is one 
of the most obvious examples of an industry containing all these 
types. Although frauds are intending to deceive others, many 
people in the “incompetent professionals” category of transla-
tion are deceiving themselves and end up there accidentally. This 
happens as a result of a widespread misperception of what is 
necessary to be able to make a career out of translation and 
actually be a true professional.

Many bilingual individuals consider working as professional 
translators because they think, “Since I’m bilingual, I have the 
skills to translate.” This seems logical to those unfamiliar with 
the profession, but those who know the industry realize there 
is much more involved in translating than just being able to 
speak and understand two languages. Becoming a professional 
translator involves passion for languages and culture, education 
in linguistics and technology, and expertise in the subject and 
type of document being translated.

First, the road to becoming a true professional in the field of 
translation requires a passion for linguistics and culture, and a 
strong desire to master a foreign language. While many people 
in the world learn a second language, few of them really fall in 
love with the language they are learning. Those who do are often 
the ones who want to make translation a career.

Passion is required because translation, when done correctly, 
can be a tedious and time-consuming job. As Spanish transla-

tor Christina Ott put it, “Translation is not for people who love 
the outdoors.” Her comment refers to the long hours sitting in 
front of a computer focusing on the subtle differences in syntax 
and semantics that translation projects often require. Such tasks 
are fascinating to language lovers. They love the culture and 
the words and are excited by the challenge of preserving and 
translating them correctly from one language to another. 

Even if translators focus mostly on the linguistic tasks of a 
localization project, they need to understand how their project 
fits into the larger localization process. That process requires 
them to have a knowledge of the people and culture and an 
understanding of what vital, technical information those people 
need or are about to learn. Knowing those things will allow them 
to go one step beyond simply transferring information from one 
language to another; they will be able to naturally phrase their 
translations in a way that will optimize the reception of the mes-
sage by the target audience.

Next, it takes hard work to really master a foreign language. 
The ability to speak proficiently and communicate well with 
native speakers takes a great deal of time and effort for most 
people, especially those who have not been exposed to that 
language as a child. Yet, the ability to translate goes much fur-
ther than knowing how to articulate an idea in two different 
languages. Besides language, translation involves knowledge of 
culture, software and subject matter. Since all of these elements 
are continually changing, if professional translators desire to do 
their best, they must be constantly learning.

Depending on the quality needed and the expectations of 
the clients, someone who is proficient in two languages may be 
able to get translation work and provide clients with a passable 
translation. The limitations of this approach, however, will be 
quickly realized. Experts in the field and clients with experience 
(which often includes the clients with big translation budgets) 
know a real professional from someone who has not had any 
formal training.

One of the best ways to receive formal training is through 
a college education. Fortunately for aspiring translators, many 
schools have linguistics programs that fine-tune linguistic skills 
and expose students to translation software.

The translation industry is currently caught in a debate 
between machine and human translation. Translation providers 

Emmanuel Margetic is the director of 

marketing and sales for Utah-based MultiLing 

Corporation and has been working in the 

translation industry for more than 12 years.
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like Google are already making rough 
translations possible at the click of a 
button. Yet, these services often lead 
to a very poor quality translation. The 
accuracy and judgment required for suc-
cessful business translations will always 
require a person.

 Human translators, however, are 
turning to translation software in order 
to make their work more efficient and 
accurate, particularly across multiple 
projects. Such software enables transla-
tors to save time on repeated text and 
use the best possible terminology for a 
given project based on the target audi-
ence. It also helps translators maintain 
consistent formatting between projects. 
It’s the combination of human translators 
and software that will dominate the next 
generation of translation. 

Translation companies are aware of 
this too. Because they are interested in 
gaining quality employees, some trans-
lation service providers are partnering 
with schools to prime the pump. For 
example, MultiLing Corporation had 
developed its own translation software, 
Fortis, and was thus able to invest in 
future translators by providing licenses 
of it to the nearby Brigham Young Uni-
versity (BYU) linguistics programs. Such 
partnerships between translation ven-
dors and educational institutions high-
light the need for bilinguals to advance 
their formal training in translation soft-
ware. Those tools add authenticity to the 
students’ curriculum and facilitate their 
exposure to tools they will be using in 
the industry.

Alan Melby, professor of linguistics at 
BYU, commented on the need for poten-
tial translators to be proficient in such 
technology: “These days, you’d be hard-
pressed to find a translator who doesn’t 
use technology to improve their produc-
tivity and consistency.” A bilingual try-
ing to become a professional translator 
without fine-tuning language skills and 
competency in the use of translation 
software tools is like someone trying to 
become a scuba diver without learning 
how to use a mouthpiece or knowing 
how to swim with flippers.

Finally, for translators to be a 
real asset to an employer or a future 
employer, they need to have an area 
of expertise and an understanding of 
the unique requirements for specific 
document types. With more than enough 
well-trained translators available to do 

the work, translators can set themselves 
apart from the crowd by having not only 
the necessary knowledge with regard to 
language and technology, but also an 
area of expertise and experience with 
specific types of documents. This exper-
tise and experience can be gained both 
in college and on the job. If someone 
knows two languages and how to trans-
late them but does not have experience 
in translating technical documents in a 
specific area, they will lose that transla-
tion work to someone who does. 

The need for translation is growing 
in today’s international environment, 
and the range of translation subjects and 
types is vast. For example, a company that 
manufactures electrical equipment may 
need training materials, patents, shipping 
orders and instruction manuals translated 
into another language. A translator with 
knowledge of electrical terminology and 
processes would be particularly valuable 
in ensuring the quality of those trans-
lated documents. A chemical company 
may need the same types of translations, 
only it would involve a completely dif-
ferent expertise to understand the subject 
and terminology. Although a translator 
with expertise in the technical area being 
translated will be able to translate many 
different document types, a translator 
who has also been trained in translating 
specific document types would be even 
more valuable to a employer.

One area that illustrates clearly the 
need for experience with specific types 
of documents is patent translation. Pat-
ents utilize such unique, non-colloquial 
language that the linguistic nuances 
required to adequately protect a com-
pany’s intellectual property would be 

totally overlooked even by someone with 
an understanding of the patent’s subject.

While it may seem overwhelming to 
gain these additional proficiencies, they 
can be acquired and maintained through 
education, experience and continual 
learning. A professional translator will 
always be researching to stay up-to-date 
and knowledgeable about what he or she 
is translating.

There is one type of knowledge that 
is extremely hard to learn and that a 
truly professional translator or localizer 
would never profess to have, and that is 
a complete knowledge and understand-
ing of a second culture. Even completely 
immersing oneself in another culture will 
not always give a person sufficient under-
standing to make the best judgments about 
which terms to use in a given situation. 

Cultures are engrained into rising 
generations from birth. History, legends, 
government, geography, slang and 
idioms are just a few of the things that 
natives of a culture learn from child-
hood, but which foreigners may never 
fully understand. For this reason, most 
translation agencies or potential clients 
won’t even consider hiring translators 
unless they are working from a second 
language into their native language. 

 All of these factors play into who 
gets the work in the translation industry. 
Professional translators will always have 
work because they have a deeper, more 
specialized knowledge than any of the 
other less-competent translators around 
them, and clients have a way of finding 
the best qualified translators to do their 
work. Because professional translators 
are just following their passion, that 
works out well for everyone.  M
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ties are quite large. The result is that many manufacturers of 
numerically controlled machines, plants or equipment often go 
backwards over themselves in time-consuming and costly ways 
to localize their software. Translators have their difficulties with 
machine texts as well. This situation is partly due to a lack of 
awareness of the internationalization and localization process 
on the part of the software engineers, and partly due to the 
fact that generally accepted localization concepts are missing in 
this area. Many manufacturers standardize the programming of 
their applications, though, as it is the case with the IEC 61131-3 
or with the ISO 14649 (STEP-NC) standard. 

When it comes to the localization of machine software, 
companies are facing development, linguistic and organiza-
tional challenges. In order to better understand what distin-
guishes the localization of machine software from “normal” 
localization projects, let’s first summarize the classical local-
ization process. 

Traditionally, or at least ideally, software would be devel-
oped right from the beginning for international use. How this 
is implemented may differ somewhat depending on the pro-
gramming language, but the basic principle is that the texts of 

T

Localization of 

machine software 

François Massion

François Massion earned his Ph.D. in lexicogra-
phy at the University of Erlangen (Germany) in 
1986 and is owner and general manager of D.O.G. 
GmbH. He has a teaching assignment in terminol-
ogy at the Hochschule Anhalt (Germany).

There is really no lack of literature about 
software localization. Many interesting articles 
describe at length what it takes to localize a 
program, starting with the globalization of soft-
ware in the development phase to make it match 
the requirements of different countries and lan-
guages, up until the production of multilingual 
online help. These contributions deal mainly 
with office applications running in a Windows, 
Linux or Mac environment. 

The rapid progress in the automation of industrial produc-
tion, the widespread use of electronics in everyday life, and 
the internet as a communication and cooperative platform have 
put some strains on traditional localization approaches. This 
evolution brings new challenges for translators and software 
developers alike. About 50 years ago, the first numerical control 
machines appeared on the market. Today, you can find software 
texts in as diverse situations as cars, operating rooms and com-
mon home appliances. And, of course, the user expects to read 
and understand all the messages and commands in his or her 
mother tongue. 

So far, the localization of machine software and embedded 
system software has attracted no or little attention from the 
localization industry, even if (or rather because?) the difficul-

Machine Display
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various programming objects are stored 
in separate files (usually called resource 
files) together with some meta informa-
tion such as the object type (messages, 
menu items, buttons, dialog titles, 
field names and so on) and possibly 
the object ID. In the case of Windows 
.NET applications, programmers gener-
ate so-called satellite assemblies, which 
include translatable strings. In other 
programming languages, the software 
stores these strings in similar files, such 
as ResourceBundle in Java applications. 
Once the resource files have been gener-

ated, they can be processed with local-
ization tools such as SDL Passolo, Visual 
Localize or Alchemy CATALYST. These 
programs use a parser (filter) for binary 
source files (DLLs or EXE files) and for 
other formats (XML files) and import the 
texts to be translated into the translation 
editor with some additional information 
if available. In the case of programming 
languages such as Visual C++ or C#, 
these localization tools offer a preview of 
the dialog in the translation editor. The 
translator can adjust the length of a field 
or object if he or she needs more space 
for the translation. 

Several applications for machines 
and devices are also programmed in 
languages such as C++. Whenever the 
developers have adhered to commonly 
accepted localization concepts, these 
applications can be localized “normally,” 
as it is the case with other programs. In 
practice, though, not all developers of 
machine software are familiar with the 
localization process and its methods and 
do not use all possibilities offered by 
their programming language. Therefore, 
they sometimes choose complicated and 
not always reliable approaches to localize 
their machine software. 

Many machine applications are writ-
ten in specific programming languages 
such as EXAPT, COMPACT, Siemens S7, 
APT or in high-level languages like C 
for the programming of microcontrollers 
and use their own compiler. It is therefore 
particularly demanding for the develop-
ers and the translators alike to process 
the translated texts. The issues involved 
are manifold. 

First, the text must be made avail-
able to the translator in an editable 
format. Once translated, the text must be 
imported back into the machine software. 

The encoding of special characters 
shall be supported for many languages, 
such as Spanish, French, Asian lan-

guages or bidirectional languages such 
as Arabic and Hebrew. 

Due to length restrictions, the space 
available on the screen or on the machine 
display often only allows a limited num-
ber of characters. Depending on the situ-
ation, some applications work with one 
or more lines of text per message. The 
maximum text length can be specified as 
a number of characters or in pixels. 

Programmers insert variables, short-
cuts and line breaks as well as escape 
sequences in the text to be translated, 
and the translator should deal with all 
of them. These should also fit in the 
linguistic context of the target language. 

Many documents can hardly be 
understood without contextual informa-
tion or additional explanations. In most 
cases, the translator never sees the final 
result of his or her translation (for exam-
ple, all texts and objects displayed in the 
same dialog) and has thus no possibility 
to check the translation in context. 

What would be the typical workflow 
of a localization project for machine 
software? The developer first exports the 
text to be translated. This text is then 
prepared for translation by the translator 
or by an agency. After completion of the 
translation, the quality assurance is per-
formed, which both checks technical and 
linguistic aspects of the project. Subse-
quently, the translation is exported back 
into the original format and sent to the 
developer, who imports it in the machine 
software and, if necessary, makes adjust-
ments to the translated strings in length 
and so on. Unfortunately, many compa-
nies do not always take the necessary 
step of testing the localized version of 
the machine software to make sure that 
the translation is correct, both from a 
technical and linguistic point of view 
(Figure 1).

In an ideal world, developers would 
have planned the localization of the 

2

Prepare for translation

Technical/linguistic

quality assurance

Convert translation back

into original format

Import translation in machine

software, and adapt if necessary

Test localized version

Translate

3

4

6

7

5

Export text out of

machine software

1

-- Translate the data in the field <SX_Description to a max of 20 characters

-- The symbol ' is a control character and should not be used in the text!

INSERT INTO SX_ActionDataNameDef  (S_Lgn ,

   SX_Action

   SX_Fieldname

   SX_Description

VALUES ('E', '678', 'SX_ActionType' , 'ActionType')

GO

Figure 2: Code and the text to be translated must be kept separate.

Figure 1: Localization 
of machine software.
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machine texts right from the beginning. 
The programmers would have separated 
text and code and provided additional 
meta information. This is a prerequisite 
for a cost-effective localization process. 
However, in reality, companies often 
export the strings to be translated line 
by line, which makes it difficult for the 
translator to understand what belongs 
together and what the real meaning of 
certain expressions is. Some companies 
have recognized this problem and give 
the translator additional metadata to 
help. This work is time-consuming and 
sometimes requires a complicated series 
of conversion steps. Some programmers 
sort out and group the software strings 
according to their object, module, topic 
or function and save them in separate 
files or as Excel tables or spreadsheets. 
This means additional work both for the 
developer and for the translator, which 
could have been avoided if the developers 
had made their software localizable from 
scratch. 

In general, the exported data will 
be translated with standard transla-
tion memory (TM) programs after the 
language service provider has separated 
text and code. This is where the first 
difficulty starts, depending on how the 
programming has been done and on 
how the data has been exported. It is 
not always a trivial task to separate the 

text and code from one another because 
a uniform standard pattern is required 
to discern the translatable text from the 
program code, which has to be protected  
(Figure 2).

Some exported files cause additional 
problems for the translator. A typical 
case is the dividing up of one single 
sentence over two or more lines, which 
are saved separately in the machine soft-
ware. Example: 

21066, OBJECT MUST BE IN THE 
RELEASED OR 

21067, IN TRANSPORT STATUS.
Since not all languages have the same 

syntax, such sentences will in many cases 
lead to errors when TM systems insert 
mismatched units into a translation. 

The next issue is the limited space 
available on the machine display for 
the translation. The translator receives 
instructions not to exceed a set number 
of characters or pixels per display line(s). 
But how to implement this? Either the 
translator manually checks the length 
of the translation line by line, which is 
quite complicated, or he or she can use a 
script, a macro or a dedicated application 
to ensure that the maximum available 
length hasn’t been exceeded. The tools 
used for that purpose range from simple 
Excel formulas that output the length of 
a text in a cell to complex routines cal-
culating the width of text in pixels with 

parameters such as the letter type (small 
like i or large like m) and font size. 

A particular problem arises when the 
length restrictions rules constantly vary. 
Here is an example of instructions for the 
translator: 

“At the end of the lines there is an 
abbreviation and a number, e.g.: (sl/72). 
The abbreviation -sl- means that the 
lines must nor exceed one single line. 
The abbreviation -ml- means that the 
translation may be spread over multiple 
lines. The number indicates the maxi-
mum line length in characters (in this 
example 72 characters). Spaces between 
quotation marks should be kept.”

The translatable string may look like 
this:

1873 : (‘xmessage’,’search failed’,’’’\n 
search operation could not be performed 
because: %(reason)s.\n’’’)(ml/80)

Fixing such problems is doable, but 
it is time-consuming, costly and requires 
programming skills not every individual 
translator has. Scripts or macros will tell 
the translator and the proofreader when 
they have to modify the translation in 
order to meet the developers’ require-
ments. If such requirements are not 
complied with, there is a risk that some 
texts will not be visible, which in turn 
may lead to a faulty operation of the 
machine/device or would trigger a costly 
round of corrections of the translation. 
How can a programmer recognize that 
the decisive word for on or off at the end 
of a German sentence has not appeared 
on the machine display because the 
translation is too long? 

A particularly tricky space problem 
occurs when the client requires the 
translator to stick to the indentation of 
the source language. In older machines 
and tools, unproportional fonts are used, 
meaning all the characters have the 
same width, and columns in tables are 
created simply by using blanks. Due to 
the differences in the length and number 
of words between languages, this type 
of requirement is particularly difficult 
to implement. Again, a translation ser-
vice provider with know-how in dealing 
with scripts and programming tools is 
required to automate the compliance 
with such instructions. 

The last major technical problem is the 
correct representation of special charac-
ters in foreign languages. Not all machine 
programs use Unicode. They are thus not 
able to handle double-byte characters 
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like Chinese or Japanese. Many systems 
currently support at least all European 
languages, including Russian. However, 
some are still working with different code 
pages, so programmers and translators 
need to clarify beforehand which fonts 
and which encoding will be selected.

From a linguistic point of view, the 
localization of machine software is not 
an easy task either. Many software devel-
opers just send simple word lists to their 
translators. They expect them to churn 
out a good translation quickly even if 
the context is missing. If a word such as 
device or support stands alone, the task 
of translating is like playing Russian rou-
lette. The first issue starts with the qual-
ity of the source text. Unlike traditional 
software or software documentation, the 
texts are generated by software engineers 
with no or little linguistic training. It 
is not uncommon to find grammar or 
spelling errors. To make it worse, the 
software has generally been developed 
over a certain period of time by several 
programmers, and again and again there 
are inconsistencies like Compressed Air 

Valve On and Switch On Air Pressure 

Valve with the same meaning.
In software projects some terms are 

written differently depending on the 
program object they are used for (dialog 
title, field, message), are shortened differ-
ently or even have different meanings, as 
with the word support. In such cases, tra-
ditional TM systems can cause mistakes if 
existing translations are taken over from 
the TM in an uncritical manner. 

In some situations, it is impossible 
to determine the exact meaning of an 
expression without context. What does 
the expression search term really mean? 
Is it a noun (term searched for) or a com-
mand (search for the term)? It would be 
helpful if the developers would export 
information to help the translator iden-
tify the object type associated with the 
string and to see which texts belong 
together. In any case, it is important and 
necessary for the translator to be able to 
ask questions (and to actually ask them) 
and that the client names a contact per-
son with a good knowledge of the soft-
ware and of the product who can answer 
these questions in a competent manner. 

Translators have to adapt their natural 
translation to make it fit into the techni-
cal requirements of the client. Languages 
command different word orders, and this 
sometimes influences the way software  
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texts are translated. For example, the 
developer may have inserted in the middle 
of a sentence an escape sequence such as 
\n to stand for a line break. The translator 
must then guess where to put the escape 
sequence for the line break in the transla-
tion. In some situations, the programmers 
are unaware of the linguistic rules of the 
target language and have inserted the 

variable erroneously. This can be the case 
if the neighboring words like adjectives 
get different treatment depending on the 
gender of the noun, for example.

Because of the limited space available, 
it is often necessary to use abbreviations 
or to juxtapose a series of words. How is it 
possible to shorten the expression Shutoff 
Valve Not Closed to only ten characters? 
This leads to constructions like ShOffV-
lvNc that even the machine operator has 
difficulty understanding in the original 
language. Some abbreviations take dif-
ferent meanings depending on the situ-
ation, such as Pos, which was used in a 
specific project both for positive and for 
position.

For the same reasons, words or com-
mands are juxtaposed with no clearly 
visible sense. An expression such as 
Dedusting Solenoid Valves On Duration 
Timer Setpoint (x0,1s) remains a closed 
book even for some clients. Here the 
translator needs a clear understanding 
of the way such expressions are created: 
What is the pattern? Which information 
comes at the beginning and at the end 
of the message? Have typographical ele-
ments like capital letters been used to 
mark a group of words? In order not to 
confuse the final user with different pat-
terns, the client should define in a style 
guide linguistic rules as how to generate 
and coin strings, and write messages in 
a uniform way. The same applies to the 
coinage of abbreviations. 

These technical and linguistic require-
ments mean a tedious chore for the aver-
age translator, and often requires many 
hours of manual work. The development 
of appropriate scripts or checking routines 
is often an effective and reliable techni-
cal solution. However, this is only pos-
sible with associated development efforts 
and can only be done for projects with 
a certain volume. Unfortunately, small 
machine software projects will continue 
to require substantial manual work. 

Several aspects of the text can be 
checked with the quality assurance fea-
tures of TMs or with independent quality 
assurance programs. These items are the 
consistent use of a predefined terminol-
ogy, provided of course that a terminol-
ogy was created, and the correctness of 
numbers in the machine software. But 
not everything can be verified with the 
assistance of software. Since some of the 
translations have been produced without 
context information, the final output 

should normally be reviewed after the 
localized version of the machine software 
has been compiled because a sizeable 
part of the strings is context dependent. 

Few clients have thought carefully 
about the entire localization process and 
have therefore not planned sufficient 
time or budget for this step. This unfor-
tunately leads to the fact that the trans-
lated texts are corrected at a later stage 
when there is a complaint or when the 
translated strings have already reached 
the final customer. Some manufacturers 
of machine software have recognized 
this problem and developed their own 
applications to visualize the localized 
dialogues during the review process. 
This indeed allows the reviser to see all 
the translated texts that appear simul-
taneously in a dialog. Whenever clients 
have developed dedicated applications 
to localize their machine software and 
translate the software strings, the per-
formance and functionality of these 
applications lay in general far behind 
the scope and performance of profes-
sional localization tools, which have 
been developed over many years just for 
that purpose. 

For all the reasons above, one 
should consider the use of localization 
programs for machine software and 
embedded systems as an alternative to 
traditional TM systems. These localiza-
tion programs, for example, offer the 
following functions: 

■■ Read available metadata from the 
files generated by the machine software 
(CSV, TXT, XML) such as the maximal 
length of the string in characters or 
pixels 

■■ Check the maximum number of 
characters or pixels per display line 

■■ Develop custom checks or file con-
versions with the help of the integrated 
macro editor 

■■ Provide context information to 
the translator in the form of metadata, 
images or links to external sites 

■■ Associate translation units with 
IDs (when available) and therefore make 
them more suitable for context-depen-
dent multiple translations. 

Repair is always more expensive than 
doing it right the first time. Translators 
and developers can save much trouble 
and work when they cooperate in a 
long-term perspective and plan together 
all phases of the localization process of a 
machine application.  M
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Terminology survey results

Barbara Inge Karsch

W
When John took over the content publishing  

and localization engineering team for a software 
company, he heard one consistent complaint 
from his employees: The product terminologies, 
neither in the source nor in the 30 target lan-
guages, were not standardized. Small wonder: 
they were enterprise-resource planning prod-
ucts that his company had acquired in prior 
years. Terms were managed for some of them by 
the original teams, but integrating correct terms 
consistently into a suite with new staff was a 
tremendous challenge. 

“I am spending 80% of my time dealing with terminology 
management issues,” said John in 2008. Two years later, the 
team had a fully functional workflow for source terminology. 
With correctly documented source terminology, the target 
team can now work on setting up correct terms for the tar-
get languages, and translators can make sure that they use 
that terminology consistently. In a large, virtual and complex 
organization, there is always room for improvement, but today 
John can devote time to the next pressing issue. Do other 
companies in North America manage their terminology? Or 
do they leave that part of client communication up to chance? 
These and other questions were the motivation for a team of 
TermNet consultants to create a survey for communication 
professionals — writers and editors, translators and translation 
project managers who work for companies in the United States 
or Canada.  

TermNet, the International Network for Terminology, is a non-
profit organization headquartered in Vienna, Austria. It brings 
together companies, universities, institutions and associations 
that engage in the further expansion of the terminology market. 
In 2010, TermNet received funding to create the ExcellenceTerm 
project, which focuses on the development of the North Ameri-
can terminology market, through terminology services, such as 
the Terminology Summer School, or products such as a registry 
of terminologists and terminology consultants. 

The survey focused on the automotive, the mechatronic, 
and the information and communication technology (ICT) sec-
tors. It was to provide basic market data of at least one of the 
sectors, which could then be used to conduct more qualitative 
research in other sectors and locations. The electronic survey 
was launched in November 2010. 

Concepts and audience
One of the main principles in terminology management is 

that we define concepts in order to agree on them. So, before 
diving into the survey data, let’s set some baselines. Terminol-
ogy management is defined as the systematic research, docu-
mentation and reuse of concepts and their terms. Research of 
terminological data is rooted in theory and based on terminol-
ogy working methods. It includes such tasks as creation of new 

Barbara Inge Karsch has been a passionate 
terminologist for over 14 years,

first at J.D. Edwards and Microsoft and 
more recently for TermNet and her
own consultancy, BIK Terminology.
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terms or names, which most commu-
nication professionals will participate 
in at some point of their professional 
lives. Along with sound term creation 
practices, reuse is a crucial reason why 
companies should be interested in man-
aging their terms. Rather than having 
content publishers recreate definitions 
over and over again, a terminologist 
documents concepts, corresponding 
terms and metadata in a database. This 
allows everyone to access the informa-
tion. Consistently used terms support 
clear language and enable not only 
others in the content supply chain, but 

ultimately the customer. Participants of 
the survey were given this definition 
of terminology management. While a 
good number were clear about what 
terminology management entails, it was 
also clear that the term means different 
things to different people.  

Of the 145 people participating in the 
survey, 81% completed all mandatory 
questions. Most respondents resided in the 
United States or worked for US companies, 
either as freelancers, at language service 
providers, or as in-house communication 
professionals. Some of the large companies 
represented were the SAS Institute, Rosetta 

Stone, Amazon, Oracle, Parametric Tech-
nology, Nintendo and SolidWorks. 77% 
were individual contributors and 23% were 
management.

The majority of respondents work 
primarily for the information and com-
munication technology sector. Figure 1 
shows the results of all respondents. Of 
82 respondents from the language indus-
try, more than 50% work most often for 
the ICT industry. Only five participants 
never work for the ICT industry. Conse-
quently, survey results largely represent 
data and opinions from individuals 
either employed full-time by the ICT sec-
tor or working freelance, very often for 
the ICT sector. What about the l i fe 
sciences, where errors  put lives in 
danger? The automotive industry, where 
parts are produced, named, maintained, 
bought and sold by many vendors? Or 
the high-tech sector, where imprecision 
can trigger errors and proliferate costs? 
We didn’t hear from many who are engaged 
in these industries. In fact, the owner of a 
LinkedIn forum in the aerospace and 
defense sector stated that the survey did 
“not relate to [the group’s purpose] in any 
way that I can see.” One of the reasons that 
we had a clear slant toward freelancers or 
employees who work for US software com-
panies is that most of the personal invita-
tions went to this stratum. Another reason 
might be that at least in the United States, 
terminology is very closely tied to localiza-
tion. In a few cases, our personal invita-
tions to source communication profes- 
sionals were met with a variation of “but I 
don’t know anything about localization.” 
Additional research has been going into the 
other sectors.

For those employed by an enterprise, 
the main source language was English 
(95%). 87% of respondents work for com-
panies that translate material into other 
languages and most of them translate 
into many languages. In response to this 
optional question, 18 respondents said 
they worked for companies that translate 
into between 11 and 50 languages; nine 
have ten or fewer target languages; and 
five have 99 or 100 languages. What’s 
more, 58% think that their number of 
languages will increase in the near future.  

Most of the source language content is 
created in-house. 57% said that creation of 
source content is not outsourced and 0% 
outsources all content. Nonetheless, there 
are a lot of external contributors to the 
content supply chain.

Figure 1: Breakdown of which industry respondents’ organizations belong to.
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Decentralized production of complex 
material in many formats and translated 
into many languages — these all neces-
sitate terminology management, but 
also lead to a high return on investment 
(ROI). What does the terminology man-
agement landscape look like? Several of 
the participants had at least a job role as 
a terminologist, if not the position of a 
full-time terminologist. 79% of those 
communication professionals who work 
for a company that translated their mate-
rial and who knew something about the 
technologies and processes said that their 
companies did terminology manage-
ment. It seems a high percentage, and we 
suspect that “terminology management” 
was interpreted very loosely. When asked 
who terminology was for, 84% responded 
that it was compiled for translators or 
even terminologists (see Figure 2). Does 
that mean terminology for terminology’s 
sake? No, as many of those who stated 
that the target audience was terminolo-
gists were upstream content publishers 
who obviously provide terms and defini-
tions to target terminologists.

Nonetheless, the use of termino-
logical products — the output of the  

terminology research and documentation  
process — seems underdeveloped. Based 
on the data, only 41% use defined 

terminology to help users understand 
a product better. Product terminology 
lists or concept trees are fantastic aids 
for education and training of users, but 
also of employees and partners. Defined 
terms and names are also the backbone 
of machine-driven processes, such as 
consistency checking, machine transla-
tion or controlled authoring. And with 
just a tad more effort, terms from a ter-
minology database could support search 
engine optimization. 

 
Terminological issues
The survey gave more insight into 

the problems of not managing termi-
nology than of what else it is already 
supporting. Most participants had been 
confronted with some terminological 
problem or other with technical terms, 
names, abbreviations or marketing 
phrases. The only surprise might be that 
4% had not run into any of the issues 
in Figure 3. 

Eleven participants had also not 
encountered any consequences from 
linguistic problems. All others had 
seen at least one from the following 
graphic. One respondent pointed out 
that customers do complain, but that 
“they don’t often trace their woes to 
terminology confusion even when it’s 
the culprit; tech support likewise has no 
way or incentive to record terminology 

Figure 2: Who is the target audience for the terminology collection? 
Figure 3: Which of the following problems, if any, have you encountered with terms/names? 
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problems.” And that indicates one of the 
dilemmas: It is easy for a terminologist 
to identify a communication issue caused 
by malformed terms or incorrect usage. 
But customers, customer support or even 
those in the content supply chain don’t 
know enough about terminology man-
agement and don’t have the right track-
ing mechanisms. Bugs in the software are 
easier to track. Not for nothing do many 
localization teams have “bug databases” 
where their linguistic issues get filed, and 
there might even be a category for “ter-
minology bugs.” Even at this late step in 
the process that is carried out by some of 
the more terminologically knowledgeable 

in the content supply chain, terminol-
ogy bugs may only pertain to the target 
language. Source terminology problems 
might not get filed.

Figure 4 shows a variety of conse-
quences caused by linguistic problems. 
One thing that was mentioned 12 times 
in response to the question “What 
caused the problem?” was lack of skills 
or knowledge. The category mentioned 
ten times was the lack of collaborative 
environments, starting with the culture 
(development in silos, no standards set 
up-front, and individuals not sticking to 
agreements) to tools. Generally, it was 
obvious that respondents were happy to 

use the most sophisticated tools. Where 
they were missing, they pointed that 
out. And the third most important cat-
egory of causes of linguistic issues was 
the availability of information at the 
right time. Either terminology was not 
prepared or was insufficiently prepared. 
For example, important metadata was 
missing; terms were simply invented, 
unmanaged or not approved.

Terminology continues to be deemed a 
target-language affair. When asked who 
is involved in terminology processes in 
a company, we see again that terminol-
ogy tasks come late in the game, namely 
during the translation or localization 
process (Figure 5). It is small wonder 
that discussions are lengthy when con-
cepts are not defined by the creators, but 
rather left up to interpretation by the 
content supply chain. Collaboration is a 
key need for survey respondents, most 
of whom were downstream contribu-
tors such as translators and localization 
project managers.

Along with lengthy discussions to 
get the information, writers, editors 
and translators review their work over 
and over again. One respondent who is 
managing a microbusiness stated that 
at his company they “deal with the 
existing situation and verify, check, 
recheck, verify, reverify.” The customers 
don’t know, as the initial quote already 
contains a considerable number of 
checks. If that were the case across the 

Figure 4: Which of the following consequences caused
 by linguistic problems have you encountered?
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board, the industry as a whole would 
be quite inefficient: a one-off check, or 
four or five, over the same document is 
usable only in the sense that the content 
chunk, in the source or target language, 
would have higher quality and could be 
reused later on. Other than that, the ROI 
of checks and reviews is much lower 
than it would be with a well-managed 
terminological entry.

What translators  
and LSPs can do 
The ideal scenario would obviously 

be that enterprises all take on managing 
their terminology from the beginning of 
the content supply chain down to the 
last message in the language of their 
smallest market. While I am dream-
ing, content publishers, marketing and 
branding experts, localization project 
managers and other communication 
professionals can do a variety of things 
so that terminology issues are not to 
remain the topic of “more discussion 
than action,” as Don DePalma put it in 
his recent tekom review. While a glos-
sary does not equal terminology, it is 
the minimum that a content publishing 
team should produce. Customers will 
appreciate it. For example, I recently 
bought a new software package to do 
my accounting. Unfortunately, it didn’t 
come with a list of concepts and terms, 
and I had to sift through help files and 
other online material to figure out what 
the difference between two labels on a 
screen is. Once you have made the min-
imum leap of identifying key terms, add 
them to a centralized terminology tool. 
There are plenty of inexpensive termi-
nology management software solutions 
on the market that can get you started.  

If you, as a communication pro-
fessional working for an enterprise, 
made it to this point, what have you 
accomplished? You have cut down on 
unstandardized terms and definitions. 
You have facilitated translation of your 
product and reduced potential for error 
by humans and machines. And not least 
of all, you have enabled your custom-
ers to work with the software more 
efficiently.  

As a language service provider (LSP), 
you can support your clients in the 
above, for example, by offering termi-
nology management services. Many LSPs 
already employ trained terminologists. If 
it doesn’t make sense to have one on staff, 

Tools & Services Showcase

EuroGreek Translations Limited
London, UK • Athens, Greece 

production@eurogreek.gr • www.eurogreek.com

Europe’s No. 1 
Greek Localizer

Since 1986, EuroGreek has been providing high-
quality, turnkey solutions, encompassing a whole 
range of client needs, for the following language 
combinations:
•	English	into	Greek
•	Greek	into	English
•	German	into	Greek
•	French	into	Greek
All EuroGreek’s work is produced in our Athens 

production center and covers most subjects:
•	Technical
•	Medical/Pharmaceutical
•	IT/Telecommunications
•	Economics/Legal
All EuroGreek’s work is fully guaranteed for 

quality and on-time delivery.

Your Polish  
Competence Center

Since	2000,	Ryszard	Jarza	Translations	has	
been	providing	specialized	Polish	translation,	
localization, marketing copy adaptation, 
and	DTP	services.	We	focus	primarily	on	life	
sciences,	IT,	automotive,	refrigeration	and	
other technology sectors. 

We	have	built	a	brilliant	in-house	team	made	
up of experienced linguists and engineers who 
guarantee a high standard of quality while 
maintaining flexibility, responsiveness and 
accountability. Our services are certified to EN 
15038:2006. 

Ryszard Jarza Translations
Wrocław, Poland

info@jarza.com.pl
www.jarza.com.pl 

MediLingua BV
Leiden, The Netherlands

simon.andriesen@medilingua.com
www.medilingua.com

Medical Translations
MediLingua	is	one	of	Europe’s	few	companies	
specializing	in	medical	translation.	We	provide 
all European languages and the major languages 
of Asia and Africa as well as the usual translation- 
related services.

Our 450-plus translators have a combined 
medical and language background. 

We	work	for	manufacturers	of	medical	
devices, instruments, in-vitro diagnostics and 
software; pharmaceutical companies; medical 
publishers; national and international medical 
organizations; and medical journals.

Call or e-mail Simon Andriesen or visit our 
website for more information.

Rheinschrift Übersetzungen, 
Ursula Steigerwald 

Cologne, Germany
contact@rheinschrift.de • www.rheinschrift.de

More Than Quality —  
With Efficiency!

We	offer	fast,	reliable	translations	for	global	
players.	With	two	decades	of	experience	we	
are a leading international company for high-
quality localization into German and traditional 
translation	services	into	most	Western	
European languages. Our team’s expertise lies 
in the fields of software, hardware, medical 
engineering, finance, technology, legal and 
marketing.	Tight	deadlines,	large	volumes	 
or projects requiring technical specialists are 
our core competence. Rheinschrift is  
EN 15038:2006 certified. 
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Business

look for trained terminology resources 

among your freelancers or in the TermNet 

registry of terminologists. As long as 

enterprises put the burden of terminol-

ogy research on the freelancers through 

LSPs, you can offer to reduce the number 

of reviews that you currently do by manag-

ing the client’s terms. As an added benefit, 

provide the client with a list of key terms 

at the end of the project. That is a reusable 

asset rather than a one-off process. Schmitz 

and Straub demonstrate effectively with 

very conservative figures that a well-set 

up system will pay off in its fourth year. 

If there are a higher number of languages, 

the ROI will set in earlier. Many people in 

an enterprise, from engineering to content 

publishing, create or use terms and names 

and therefore should be applying, be sup-

ported by or, at minimum, be aware of 

terminology practices.

Though in my experience it takes two 

years to become a solid terminologist, 

there are more and more ways to get 

started or to get some additional training. 

For many years, TermNet has been orga-

nizing a week-long terminology seminar, 

called the Terminology Summer School. 

Instructors put together a well-rounded 

curriculum that can lay the foundation for 

budding terminologists at LSPs, in enter-

prises or in the home office. As of last year, 

students can opt to take the exam for the 

Certificate for Terminology Managers. This 

new certification is part of the certification 

program created under the auspices of the 

European Certification & Qualification 

Association. Students either participate in 

a three-to-five day preparatory seminar, 

such as the Terminology Summer School, 

or they take online training that leads to 

certification. The online portion will be 

ready in Fall 2011. More information on 

these courses and other events is available 

on the TermNet website. Another resource 

for those starting out in or getting deeper 

into terminology management is the 

tekom Studie by Klaus-Dirk Schmitz and 

Daniela Straub. The tekom Studie and the 

TermNet survey both showed that those 

who don’t understand terminology man-

agement remain skeptical about its return 

on investment.

But as John, the manager of the content 

publishing and localization team we met in 

the beginning, will tell you, terminology 

management helps reduce customer com-

plaints about incorrect terminology as well 

as localization cost and improves content 

quality by standardizing terms and provid-

ing translators access to definitions.  M
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Figure 5: Who is involved in terminology processes in your or your client’s organization?
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Introducing META-NET 
META-NET is a European network of excellence consisting of 

44 language technology research centers based in 31 countries, 
forging the Multilingual Europe Technology Alliance (META) 
through a concerted effort to build a strong and powerful Euro-
pean community for and around language technology. Its goal is 
to prepare the grounds for multilingual applications that enable 
automatic translation, information and knowledge management, 
including localization, as well as content production and applica-
tions in related areas across all European languages. META-NET, 
which started work on February 1, 2010, aims to advance research 
in language technology as a means towards realizing the vision 
of a Europe united in a single digital market and information 
space and is supporting these goals by pursuing three lines of 
action: META-VISION, META-SHARE and META-RESEARCH. 

META-VISION is concerned with a goal that is not only 
important but strategically indispensable for the overall success 
of the initiative: building up a coherent and homogeneous com-
munity by bringing together representatives from the highly 
fragmented and heterogeneous stakeholder groups. According 
to our estimates, we have already reached more than 2,500 
language technology professionals and informed them about 
META-NET’s goals. For example, at Translingual Europe 2010 
(June 7, Berlin) researchers discussed current problems and 
visions with representatives of the provider industries (such as 
Microsoft, Asia Online and ProMT) and language technology 
as well as machine translation (MT) users (European Patent 
Office, Symantec, EC DGT). The main META-NET event within 
its first year was META-FORUM 2010 (November 17-18, Brus-
sels, Belgium). At META-FORUM the initial results of the vision 
building process were showcased to more than 250 participants.  

The second important goal of META-VISION is collabora-
tively — within and by the community — to prepare, establish 

S

Multilingual Europe: A 

challenge for language tech 

Georg Rehm & Hans Uszkoreit

Georg Rehm works as a senior consultant at DFKI and is 
the network and project manager of META-NET. 

Hans Uszkoreit serves as scientific director 
of the LT Lab at DFKI and is a professor of 

computational linguistics at Saarland University. 

Speaking one’s mother tongue, be it Latvian, 
Hungarian or Portuguese, must not become 
a social or economic disadvantage in the net-
worked European information society of the 
twenty-first century. Many European languages 
run the risk of becoming victims of the digital 
age, as they are under-represented and under-
resourced. Huge regional market opportunities 
remain untapped because of language barriers.  

Language technology has the potential to become the solu-
tion to this crucial challenge if it is robust, cost-effective and 
available for all European languages and to all European citizens. 
However, in order to achieve these goals, the pace of research 
and development has to be accelerated by means of a major, 
dedicated push. 

The key to protecting and furthering the highly heteroge-
neous group of more than 60 European languages is language 
technology, though the degree to which it is used in Europe 
varies enormously from language to language. Research in this 
area has made considerable progress in the last few years, but 
unfortunately, the current pace of technological progress is 
much too slow to arrive at substantial software products that 
are able to move communication in a multilingual environment 
significantly forward within the next 10 to 20 years. Those basic 
technologies that are already widely used are usually monolin-
gual and only available for a handful of languages. Services that 
are available online, such as Google Translate or Bing Transla-
tor, are helpful when it comes to getting a rough idea of what a 
document in a foreign language is about, but these applications 
are fraught with difficulties. Applications such as language and 
voice-based user interfaces or dialogue systems 
are used only in specialized domains and exhibit 
limited performance. For potentially life-saving 
technologies, such as rescue operations technol-
ogy and robotics in the health-care sector, the 
importance of accurate translations cannot be 
overemphasized. 
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and also promote a strategic research 
agenda, intended to be a long-term 
instrument that will serve as an umbrella 
for both industrial and academic research 
and development in the period leading 
up to 2020. It will contain high-level 
recommendations and suggestions for 
joint actions to be presented to the Euro-
pean Commission and national as well 
as regional bodies and funding agencies. 

META-NET is also building META-
SHARE, a sustainable peer-to-peer net-
work of repositories of language data, 
tools and web services documented with 
high-quality metadata and aggregated in 
inventories allowing for uniform search 
and access to resources. Data and tools 
can be both open and with restricted 
access rights, free and for-a-fee. META-
SHARE targets existing but also new and 
emerging language data, tools and sys-
tems required for building and evaluating 
new technologies, products and services. 
In this respect, reuse, combination, repur-
posing and re-engineering of language 
data and tools play a crucial role. 

A fully functional prototype of META-
SHARE was presented at the first annual 
conference, META-FORUM 2010. Among 
the important relevant components of 
the infrastructure is a universal metadata 
scheme for the description of language 
resources and language technologies. 
This metadata scheme is currently being 
prepared and discussed by a working 
group that consists of experts from within 
the initiative and several other European 
experts. At the same time, the landscape 
of language resources licensing is being 
explored thoroughly and, with the help 
of legal experts, a first set of licensing 
templates has been adopted and prepared. 
META-SHARE favors and aligns itself with 
the growing open data and open source 
tools movement, especially the Creative 
Commons Initiative. 

META-RESEARCH focuses on bring-
ing more semantics into MT, optimiz-
ing the division of labor in hybrid MT, 
preparing an empirical base for MT and 
exploiting the context when computing 
an automatic translation. To this end, 
META-NET is carrying out research by 
building bridges to other fields and dis-
ciplines such as machine learning and 
the Semantic Web community. META-
RESEARCH is concerned with collecting 
data, preparing data sets and language 
resources for evaluation purposes, com-
piling inventories of tools and methods, 

and organizing workshops and advanced 
training events for its staff members. 
Among its current major outcomes are 
the clear identification of issues in MT, in 
which semantics has shown potential to 
positively impact the state of the art, rec-
ommendations for approaching the prob-
lem of integrating semantic information 
in MT, and a list of tools and resources 
that could be employed for this purpose. 
A new language resource for MT, the 
Annotated Hybrid Sample MT Corpus, is 
currently being finalized. It provides data 
for the language pairs English–German, 
English–Spanish and English–Czech. A 
third important outcome is software for 
the collection of multilingual hidden-web 
corpora. The tool clusters news articles 
from different languages discussing the 
same topic or event and clusters pages 
identified as being translations of each 
other. The research that is carried out in 
this line of action is meant to advance 
significantly the state of the art in MT. 

Extension and impact 
The initiative has a founding consor-

tium that consists of 13 partners in ten 
countries. However, META-NET oper-
ates on a European level. This is why, 
in November 2010, the network was 
extended. The enlarged network consists 
of 44 partners in 31 countries (see the 
table) and was presented to the public for 
the very first time at META-FORUM 2010. 
Most of the new members participate in 
three EU-funded projects that have the 
mission of supporting the META-NET 
objectives by systematically collecting 
language resources and language tech-
nologies, curating and describing them 
with metadata records and making them 

available through META-SHARE, mobiliz-
ing the communities in their respective 
countries and organizing general aware-
ness raising activities. The three projects 
commenced their work on February 1, 
2011 — exactly one year after the start of 
META-NET.  

The goal of META-VISION is to provide 
a long-term plan for our mission of real-
izing a truly multilingual Europe. With 
a large and diverse community behind 
our goals, META can achieve the critical 
mass needed to really make a difference to 
how language technology can enable and 
secure multilingualism in Europe’s future. 
To researchers, technologists, professionals 
and administrators developing, providing or 
using language technologies, META offers 
a unique opportunity to stay informed, 
contribute ideas or advocate on behalf of 
specific languages, while participating in 
expert discussions, working groups and 
planning activities that will shape Europe’s 
linguistic future. Research and technology 
development projects are invited to join 
META-SHARE to access a pool of language 
resources and technologies while helping 
to plan and validate META services. Com-
mercial enterprises are welcome to contrib-
ute their visions for products and services, 
to participate in META’s planning process 
and to use META to grow profitable part-
nerships. Schools and educators, journalists 
and the media, politicians, public institu-
tions and organizations are encouraged 
to participate in open discussions on the 
vision of and way towards a truly multi-
lingual information society. Your voice is 
important, just like the language in which 
you express yourself. 

To learn more, or find out how you 
can participate, visit www.meta-net.eu  M

The Statistical MT customization Company

pangea.com.MT

Trade Center,  Profesor Beltrán Báguena 4, 46009 Valencia - Spain

Tel: +34 96 338 5771 - Fax: +34 96 338 5772 Valencia - Tokyo - Shanghai 

ISO9001 - EN15038

www.pangeanic.com

in association with
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This section offers terminology, abbreviations, acronyms and other 
resources, especially as related to the content of this issue. For more  
definitions, see the Glossary section of MultiLingual’s annual Resource 
Directory and Index (www.multilingual.com/resourceDirectory).

Basic terminology
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advanced leveraging. Within computer-aided transla-
tion tools, advanced leveraging combines statistical analy-
sis and linguistic intelligence to create a new category of 
fuzzy matches that can lead to an increase in translation 
productivity. It features full-text indexing capabilities that 
allow users to search and retrieve text strings of any length, 
such as full and fuzzy segments, paragraphs, terms and even 
subsegments.

application programming interface (API). A software 
interface that enables applications to communicate with 
each other. An API is the set of programming language con-
structs or statements that can be coded in an application 
program to obtain the specific functions and services pro-
vided by an underlying operating system or service program.

content management system (CMS). A system used 
to store and subsequently find and retrieve large amounts 
of data. CMSs were not originally designed to synchro-
nize translation and localization of content, so most of 
them have been partnered with globalization management 
systems.

controlled authoring. Writing for reuse and translation. 
Controlled authoring is a process that integrates writing with 
localization so that the text can be written for reuse and at 
the same time written for efficient translation.

crowdsourcing. The act of taking a task traditionally per-
formed by an employee or contractor and outsourcing it to an 
undefined, generally large group of people, in the form of an 
open call. For example, the public may be invited to develop 
a new technology, carry out a design task, refine an algo-
rithm, or help capture, systematize or analyze large amounts 
of data.

Extensible Markup Language (XML). A programming lan-
guage/specification pared down from SGML, an international 
standard for the publication and delivery of electronic infor-
mation, designed especially for web documents.

fuzzy match. Refers to the situation when a phrase or sen-
tence in a translation memory (TM) is similar (but not a 100% 
match) to the sentence or phrase the translator is currently 

working on. The TM tool calculates the degree of similarity or 
“fuzziness” as a percentage figure.

gist translation. A less-than-perfect translation per-
formed by machine or automatic translation.

globalization (g11n). In this context, the term refers to 
the process that addresses business issues associated with 
launching a product globally, such as integrating localization 
throughout a company after proper internationalization and 
product design. 

internationalization (i18n). Especially in a computing 
context, the process of generalizing a product so that it can 
handle multiple languages and cultural conventions (currency, 
number separators, dates) without the need for redesign.

localization (l10n). In this context, the process of adap-
ting a product or software to a specific international lan-
guage or culture so that it seems natural to that particular 
region. True localization considers language, culture, customs 
and the characteristics of the target locale.

the long tail. The statistical property that a large share 
of the population rests within the tail of a probability distri-
bution. In localization, it refers to the large number of lan-
guages or cultures that taken uniquely would only represent 
small percentages of world population. The term has gained 
popularity in recent times as a retailing concept describing 
the niche strategy of selling a large number of unique items 
in relatively small quantities. The term was popularized by 
Chris Anderson in an October 2004 Wired magazine article, 
in which he mentioned Amazon.com and Netflix as examples 
of businesses applying this strategy.

machine translation (MT). A technology that trans-
lates text from one human language to another, using  
terminology glossaries and advanced grammatical, syntactic 
and semantic analysis techniques.

metadata. Structural metadata covers the design and 
specification of data structures, while descriptive metadata 
is about individual instances of application data, or the data 
content. Metadata is often described as data about data, or 
data about data context.
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Basics

quality assurance (QA). The activity of providing evi-
dence needed to establish confidence among all concerned 
that quality-related activities are being performed effectively. 
All those planned or systematic actions necessary to provide 
adequate confidence that a product or service will satisfy 
given requirements for quality. QA covers all activities from 
design, development, production and installation to servicing 
and documentation.

return on investment (ROI). In finance, the ratio of money 
gained or lost on an investment relative to the amount of 
money invested. The amount of money gained or lost may 
be referred to as interest, profit/loss, gain/loss or net income/
loss.

rule-based machine translation (RBMT). The application 
of sets of linguistic rules that are defined as correspondences 
between the structure of the source language and that of the 
target language. The first stage involves analyzing the input 
text for morphology and syntax — and sometimes semantics 
— to create an internal representation. The translation is then 
generated from this representation using extensive lexicons 
with morphological, syntactic and semantic information, and 
large sets of rules.

search engine optimization (SEO). A set of methods 
aimed at improving the ranking of a website in search engine 
listings. SEO is primarily concerned with advancing the goals 
of a website by improving the number and position of its 
organic search results for a wide variety of relevant keywords.

segmentation rules eXchange (SRX). The vendor-neu-
tral standard for describing how translation and other lan-
guage-processing tools segment text for processing. It allows 
translation memory and other linguistic tools to describe 
the language-specific processes by which text is broken 
into segments (usually sentences or paragraphs) for further 
processing.

source language (SL). A language that is to be translated 
into another language.

statistical machine translation (SMT). A machine trans-
lation paradigm where translations are generated on the 
basis of statistical models whose parameters are derived from 
the analysis of bilingual text corpora. SMT is the translation 
of text from one human language to another by a computer 
that learned how to translate from vast amounts of trans-
lated text.

target language (TL). The language that a source text is 
being translated into. 

translation. The process of converting all of the text 
or words from a source language to a target language. An 
understanding of the context or meaning of the source lan-
guage must be established in order to convey the same mes-
sage in the target language. 

translation memory (TM). A special database that stores 
previously translated sentences which can then be reused on 

a sentence-by-sentence basis. The database matches source 
to target language pairs.

Translation Memory eXchange (TMX). An open standard, 
based on XML, that has been designed to simplify and auto-
mate the process of converting translation memories from 
one format to another.

translation unit (TU). A segment of text that the transla-
tor treats as a single cognitive unit for the purposes of estab-
lishing an equivalence. The translation unit may be a single 
word, a phrase, one or more sentences, or even a larger unit.

Unicode. The Unicode Worldwide Character Standard 
(Unicode) is a character encoding standard used to represent 
text for computer processing. Originally designed to support 
65,000, it now has encoding forms to support more than one 
million characters. 

XLIFF (XML Localization Interchange File Format). An 
XML-based format for exchanging localization data, specify-
ing elements and attributes. XLIFF could be used to exchange 
data between companies, such as a software publisher and 
a localization vendor, or between localization tools, such as 
translation memory systems and machine translation systems.
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OrganizatiOns

American Translators Association (ATA): www.atanet.org; and 
its Language Technology Division: www.ata-divisions.org/LTD

Project Management Institute: www.pmi.org

Translation Automation User Society (TAUS):  
www.translationautomation.com

Publications

Ethnologue: Languages of the World (15th edition), Raymond G. 
Gordon, Jr.: www.ethnologue.com/print.asp

The Guide to Translation and Localization,  
published by Lingo Systems: www.lingosys.com

Index of Chinese Characters With Attributes, George E. Bell, 
2006: www.multilingual.com/eBooks

Globalization Handbook for the Microsoft .NET Platform, Parts I - IV, 
Bill Hall, 2002-2006: www.multilingual.com/eBooks

Translation: Getting It Right, published by the ATA: 
www.atanet.org/docs/getting_it_right.pdf 

Translation: Standards for Buying a Non-Commodity, published by 
the ATA: www.atanet.org/docs/translation_buying_guide.pdf

references

CIA World Factbook: https://www.cia.gov/library/publications/ 
the-world-factbook

Omniglot — Writing Systems & Languages of the World:  
www.omniglot.com

Unicode, Inc.: http://unicode.org

Resources
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AssociAtions

 
Globalization and Localization Association 
Description The Globalization and Localization Association 
is a fully representative, nonprofit, international industry 
association for the translation, internationalization, local-
ization and globalization industry. The association gives 
members a common forum to discuss issues, create innova-
tive solutions, promote the industry and offer clients unique, 
collaborative value.
Globalization and Localization Association 23 Main Street,  
Andover, MA 01810, 206-329-2596, Fax: 815-346-2361, E-mail:  
info@gala-global.org, Web: www.gala-global.org  

TAUS 
Description TAUS is a think tank for the translation indus-
try, undertaking research for buyers and providers of trans-
lation services and technologies. Our mission is to increase 
the size and significance of the translation industry to help 
the world communicate better. To meet this ongoing goal, 
TAUS supports entrepreneurs and principals in the trans-
lation industry to share and define new strategies through 
a comprehensive program of events, publications and 
communications.
TAUS Oosteinde 9-11, 1483 AB De Rijp, The Netherlands, 31-299-672- 
028,  E-mail: info@translationautomation.com, Web: www.translation 
automation.com 

Authoring tools

 
Congree Language Technologies  
Languages English, German, French Description Congree 
provides the leading technologies in the area of authoring 
assistance. It combines authoring memory, terminology, and 
rule-based quality and style control into integrated prod-
ucts. These distinguish themselves through their outstand-
ing linguistic intelligence, support for all editors, and their 
availability optionally either in real time during text creation 
or for after-the-fact checking routines. Congree’s products 
are available in various stages of expansion, and they can be 
scaled at will, from the individual workstation license to the 
company-wide client/server solution.
Congree Language Technologies Im Stoeckmaedle 13-15, 76307 
Karlsbad, Germany, 877-922-7677, 49-7248-92545-0, Fax: 49-
7248-925-444, E-mail: info@congree.com, Web: www.congree.com

conferences  

 
Localization World 
Description Localization World conferences are dedicated 
to the language and localization industries. Our constitu-
ents are the people responsible for communicating across 
the boundaries of language and culture in the global mar-
ketplace. International product and marketing managers 
participate in Localization World from all sectors and all 

geographies to meet language service and technology provid-
ers and to network with their peers. Hands-on practitioners 
come to share their knowledge and experience and to learn 
from others. See our website for details on upcoming and 
past conferences. 
Localization World Ltd. 319 North 1st Avenue, Sandpoint, ID 83864,  
208-263-8178, Fax: 208-263-6310, E-mail: info@localizationworld 
.com, Web: www.localizationworld.com  See ad on page 63

enterprise solutions

  
Across Systems
Multiple Platforms

Languages All Description Across Language Server is the 
world’s leading independent linguistic supply chain tech-
nology. It provides a central software platform for corporate 
language resources and translation processes. The all-in-one 
enterprise solution includes a translation memory, a termi-
nology system, and powerful PM and workflow control tools. 
It allows end-to-end processing so that clients, LSPs and 
translators collaborate seamlessly. Open interfaces enable the 
direct integration of CMS or ERP solutions, among others.  
Across clients access the Language Server via LAN, WAN  
or web, or as a hosted service. Across customers include 
Volkswagen, HypoVereinsbank, SMA Solar Technology and 
hundreds of other leading companies.
Across Systems GmbH D Im Stoeckmaedle 13-15, D-76307 Karlsbad, 

Germany, 49-7248-925-425, E-mail: international@across.net  

Across Systems Inc. Glendale, CA 91203, 877-922-7677, E-mail: 

americas@across.net, Web: www.across.net  See ad on page 4

MultiCorpora
Multiple Platforms

Languages All Unicode languages Description As language 
technology experts since 1999, MultiCorpora is dedicated to 
providing language technology software solutions to enter-
prises, language service providers and governments. Its flag-
ship product, MultiTrans, offers an innovative and complete 
turn-key translation management solution. MultiTrans is an 
enterprise client-server application that consists of four core 
components which together, or individually, enable com-
munications in more than one language; they are business 
management, project management (workflow), advanced 
translation memory and terminology management. RR 
Donnelley, Nomura, the Translation Bureau of Canada, 
UNESCO, and many others rely on MultiTrans to manage 
their mission-critical translation operations. 
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,   
J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778- 
0801, E-mail: info@multicorpora.com, Web: www.multicorpora.com 
See ad on page 48

  
STAR Group
Multiple Platforms

Languages All Description STAR Group was founded in 
Switzerland 27 years ago with the exclusive focus of facili-
tating cross-cultural technical communications in all lan- 
guages. The company has grown to be the largest privately 
held multilingual information technology and services com-
pany in the world with 42 offices in 32 countries. Its advanced 
technology developments have propelled STAR to its current 
market position. Core services: information management,  

translation, localization, publishing, on-demand printing, 
consulting. Core technologies: Transit (translation memory), 
TermStar/WebTerm (terminology management), GRIPS 
(product information management), MindReader  (context 
-sensitive authoring assistance), STAR CLM (corporate 
language management), STAR CPM (corporate process 
management), i-KNOW (competence management), and  
SPIDER (Interactive Electronic Technical Manual). 
STAR Group Wiesholz 35, 8262 Ramsen, Switzerland, 41-52- 
742-9200, 216-691-7827, E-mail: info@star-group.net, Web:  
www.star-group.net See ad on page 12

locAlizAtion services

 
ADAPT Localization Services 
Languages More than 50 Description ADAPT Localization 
Services offers the full range of services that enables clients 
to be successful in international markets, from documen-
tation design through translation, linguistic and technical 
localization services, pre-press and publication management. 
Serving both Fortune 500 and small companies, ADAPT 
has gained a reputation for quality, reliability, technological  
competence and a commitment to customer service. Fields 
of specialization include diagnostic and medical devices, IT/
telecom and web content. With offices in Bonn, Germany;  
Stockholm, Sweden; and Barcelona, Spain, and a number of 
certified partner companies, ADAPT is well suited to help cli-
ents achieve their goals in any market.
ADAPT Localization Services Clemens-August-Strasse 16-18, 53115 
Bonn, Germany, 49-228-98-22-60, Fax: 49-228-98-22-615, E-mail: 
adapt@adapt-localization.com, Web: www.adapt-localization.com 
See ad on page 15

Alliance Localization China (ALC)
Languages Major Asian and European languages Description 
ALC offers document, website and software translation and 
localization, desktop publishing and interpreter services.  
We focus on English, German and other European languages 
to and from Chinese, Japanese, Korean and other Asian  
languages. We use TRADOS, CATALYST, SDLX, Transit  
Wordfast and other CAT tools, as well as DTP tools including 
CorelDRAW, FrameMaker, FreeHand, Illustrator, InDesign, 
PageMaker, Photoshop and QuarkXPress. Our customer- 
oriented approach is supported by strong project manage-
ment, a team of specialists, a large knowledge base and 
advanced methodologies. We always provide service beyond 
our customers’ expectations at a low cost and with high qual-
ity, speed, dependability and flexibility.
Alliance Localization China Suite 318, Building B, Number 10 Xing 
Huo Road, Fengtai Science Park, Beijing 100070, P.R. China, 86-10-
8368-2169, Fax: 86-10-8368-2884, E-mail: customer_care@ 
allocalization.com, Web: www.allocalization.com 
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Binari Sonori
Description Binari Sonori is a leading provider of interna-
tional media localization services since 1994, with a unique 
team of project managers, studios, engineers and selected lin-
guists spread over 30 countries worldwide. Solid procedures 
and transparent relationships with clients guarantee high 
quality of text, audio and video, timeliness and flexibility.  
We are accustomed to working for global companies that 
need to reach a broad range of markets with their media and 
entertainment products. Specialized support available for any 
media localization activity, from effective audio localization to 
international content creation. Highly professionalized one-
stop shop supporting today’s media localization projects. 
Binari Sonori S.r.l. Viale Fulvio Testi, 11, 20092 Cinisello Balsamo, Milano, 
Italy, 39-02-61866-310, Fax: 39-02-61866-313, E-mail: translate@
binarisonori.com, Web: www.binarisonori.com See ad on page 47

EuroGreek Translations Limited
Language Greek Description Established in 1986, EuroGreek 
Translations Limited is Europe’s number one Greek local-
izer, specializing in technical and medical translations from 
English into Greek and Greek into English. EuroGreek’s aim 
is to provide high-quality, turnkey solutions, encompassing a 
whole range of client needs, from plain translation to desk-
top/web publishing to localization development and testing. 
Over the years, EuroGreek’s services have been extended 
to cover most subject areas, including German and French 
into Greek localization services. All of EuroGreek’s work is  

produced in-house by a team of 25 highly qualified specialists 
and is fully guaranteed for quality and on-time delivery.
EuroGreek Translations Limited 
London 27 Lascotts Road, London, N22 8JG UK  
Athens EuroGreek House, 93 Karagiorga Street, Athens 166 75, 
Greece, 30-210-9605-244, Fax: 30-210-9647-077, E-mail: production 
@eurogreek.gr, Web: www.eurogreek.com See ad on page 49

iDISC Information Technologies
Languages Spanish (all variants), Catalan, Basque, Galician 
Description iDISC, established in 1987, is a privately-held 
translation company based in Barcelona that focuses on 
localization into all variants of Spanish (European, Latin 
American, US and Neutral) and the other languages spoken 
in Spain (Catalan, Basque and Galician). Services range from 
translation and localization to engineering, testing, DTP and 
consulting. Specialization fields are software localization, 
technical and telecom documentation, ERP, automotive and 
related marketing material. We have all commercially avail-
able tools and experience using many different proprietary 
customer platforms and solutions; internal workflow portal-
based tools to reduce management costs and increase quality, 
consistency and on-time deliveries; and continuous support 
to the client PMs and process optimization to achieve the best 
project results and establish long-term honest partnerships. 
iDISC Information Technologies Passeig del progrés 96, 08640  
Olesa de Montserrat, Barcelona, Spain, 34-93-778-73-00, Fax: 34-
93-778-35-80, E-mail: info@idisc.es, Web: www.idisc.es

The Greek Partner
Languages English, German, Greek Description Intertrans-
lations Ltd. is a leading Greek translation and localization 
service provider, established in 1995, with extensive experi-
ence in medical and pharmaceutical products and equip-
ment, legal, financial, mechanical, automotive, engineering, 
electrical, technical, software, media and marketing, tour-
ism, health and nutrition, the food industry and so on. 
Among the tools used to ensure the quality of our pro- 
jects are TRADOS, Transit, SDLX and other CAT tools and 
for DTP, InDesign, PageMaker, Photoshop, QuarkXPress,  
Illustrator, CorelDRAW and FrameMaker. We proudly have 
acquired the following certifications: ISO 9001:2000, DIN 
EN 15038:2006-08 and are members of ATC, GALA and 
LISA. We provide free samples upon request.
Intertranslations Ltd. El. Venizelou 4, 176 76  Athens, Greece, 30-
210-92-25-000, Fax: 30-210-92-25-500, E-mail: xynos@intertrans 
lations.gr, Web: www.intertranslations.gr

New markets for your
products and solutions

Janus Worldwide Inc.
Languages Russian, ex-USSR and Eastern European lan-
guages Description Janus provides translation, localization, 
DTP and linguistic consulting for Russian, Ukrainian and 
other European languages. Our deep expertise, flexibility, 
diversity and exceptional value of services are recognized by 
many industry-leading customers and partners worldwide. 
Our uniqueness is a solid team of the best professionals in all 
relevant areas — localization engineers, language specialists, 
QA officers, DTP and software engineers, and more. We do it 
end-to-end — from servers to handhelds, from ERP to auto-
motive solutions and from interface specifications to legal 
notices. Janus is ISO 9001:2000 certified. Company activities 
including translating, localizing, DTP and linguistic consult-
ing were subjected to audit.
Janus Worldwide Inc. Derbenevskaya nab., 11B, Office B208, Moscow 
115114, Russia, 7-495-913-66-53, Fax: 7-495-913-66-53, E-mail: 
management@janus.ru, Web: www.janus.ru  See ad on page 7

LinguaGraphics — Multilingual DTP; Web, 
Flash and Software Localization; Engineering
Languages All, including Arabic, Bengali, Chinese, Farsi, 
Greek, Hindi, Hebrew, Japanese, Khmer, Korean, Lao, 
Punjabi, Russian, Thai, Turkish, Urdu and Vietnamese 
Description LinguaGraphics is a leading provider in the 
area of multilingual desktop publishing and web/soft-
ware/Flash localization engineering. Our seasoned DTP  
professionals and localization engineers are working with the 
latest tools on top-of-the-line equipment to produce a wide 
range of projects in InDesign, FrameMaker, QuarkXPress, 
Photoshop and Flash. We specialize in typesetting high-end 
marketing and communications-type material in difficult 
and rare languages at very competitive rates. For a quote on 
your next project, please visit us at www.linguagraphics.com. 
You have our word that we will never compromise on quality 
and do the utmost to make your project a success.
LinguaGraphics, Inc. 194 Park Place, Brooklyn, NY 11238, 718-
623-3066, 718-789-2782, E-mail: info@linguagraphics.com, Web:  
www.linguagraphics.com 

Logrus International Corporation
Languages EE, EA, ME, WE, rare languages Description  
Logrus offers a full set of localization and translation services 
for various industries, including top-notch software engi-
neering and testing and DTP for all languages, including 
bidirectional and double-byte ones. The company is proud 
of its unique problem-solving skills and minimal support 
requirements. The company offers all European and Asian 
languages as well as many rare languages through its offices 
and established long-term partners. With its production site 
in Moscow, Russia, Logrus provides a winning combination 
of quality, experience and affordability. With over 14 years 
in business, the company has received multiple awards for 
excellence from its long-time customers, including IBM, 
Microsoft, Novell, Oracle and others.
Logrus International Corporation Suite 305, 2600 Philmont Ave- 
nue, Huntingdon Valley, PA 19006, 215-947-4773, Fax: 866-241-
3633,  E-mail: ceo@logrus.ru, Web: www.logrus.ru 

Loquant Localization Services
Languages English, Brazilian Portuguese Description Loquant 
bases its operations on the experience of its founders and 
collaborators, professionals who closely follow the ongoing 
evolution of technology and the latest processes in interna-
tionalization and localization of information. Adhering to 
rigorous processes that were developed by the software local-
ization industry during the last few decades, Loquant is able 
to prepare the most diverse products for the primary world 
markets. To do this, Loquant counts on the best project man-
agers, native translators, engineers and desktop publishers to 
guarantee a quality control recognized internationally by the 
main international standards organizations.
Loquant Localization Services Rua Luís Carlos Prestes, 410/114, 
22775-055, Rio de Janeiro, Brazil, 55-21-2104-9597, Fax: 55-21-
2104-9597, E-mail: contact@loquant.com, Web: www.loquant.com

Moravia Worldwide
Languages All Description Moravia Worldwide is a leading 
globalization solution provider, enabling companies in the 
information technology, e-learning, life sciences and finan-
cial industries to enter global markets with high-quality  
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multilingual products. Moravia’s solutions include local-
ization and product testing services, internationalization, 
multilingual publishing and technical translation. Hewlett-
Packard, IBM, Microsoft, Oracle, Sun Microsystems  and 
Symantec are some of the companies that depend on Moravia 
Worldwide for accurate, on-time localization. Moravia 
Worldwide maintains global headquarters in the Czech 
Republic and North American headquarters in California, 
with local offices and production centers in Ireland, China, 
Japan and throughout Europe. To learn more, please visit 
www.moraviaworldwide.com
Moravia Worldwide 
USA 199 East Thousand Oaks Boulevard, Thousand Oaks, CA 91360, 
805-557-1700, 800-276-1664, Fax: 805-557-1702, E-mail: info@
moraviaworldwide.com, Web: www.moraviaworldwide.com   
Asia 86-25-8473-2772, E-mail: asia@moraviaworldwide.com 
Europe 420-545-552-222, E-mail: europe@moraviaworldwide.com 
Ireland 353-1-216-4102, E-mail: ireland@moraviaworldwide.com 
Japan 81-3-3354-3320, E-mail: japan@moraviaworldwide.com 
See ad on page 25

Your Vision. Worldwide.

Worldwide Localization and Translation 
Languages 60+ Description Net-Translators specializes in 
software localization and translation into more than 60 lan-
guages. Our localization, internationalization and multilin-
gual testing services instill the confidence that the product is 
accurately and consistently localized, translated and tested. 
Our translators are industry specific and have amassed a 
wealth of experience in their particular areas of expertise. 
We have a proficient in-house multilingual staff of project 
managers, QA professionals and DTP specialists who provide 
world-class service to our customers. Our staff remains on the 
cutting edge of CAT, QA and DTP technology. Net-Translators 
is ISO 9001:2008 and ISO 13485:2003 certified, and we main-
tain branch offices in the United States, Argentina, the United 
Kingdom and Israel.
Net-Translators Worldwide 
USA 1250 Oakmead Parkway, Suite 210, Sunnyvale, CA 94085- 
4037, 408-501-8839, Fax: 408-212-8956, E-mail: salesusca@ 
net-translators.com 
South America Calle 6 - Casa 16 (3300), Posadas - Misiones, Argen-
tina, 54-3752-487029, E-mail salessoutham@net-translators.com 
Europe 44-20-3393-8385, E-mail: saleseu@net-translators.com 
Israel 972-3-5338633, Fax: 972-3-5336956, E-mail: salesil@net-
translators.com, Web: www.net-translators.com See ad on page 44

 
Greek Localization Experts Since 1983
Languages Greek Description Founded in 1983, ORCO S.A. 
is a leading translation and localization service provider, spe-
cializing in software localization and technical translations 
(IT, telecommunication, medical, automotive, engineering, 
marketing, financial). ORCO deals primarily with English-
into-Greek projects, although translation from several other 
European languages can be taken aboard. With its experi-
enced in-house personnel, ORCO offers all language services 
at the highest quality level, including localization, product 
testing, engineering, DTP and so on. Our client list includes 
many IT companies such as Google, HP, IBM, Microsoft and 
Oracle, as well as international corporations such as Abbott, 
Ford, Nokia, Sony, Kaeser and Hitachi.
ORCO S.A. 6, Vas. Sofias Avenue, 106 74 Athens, Greece, 30-210-723-
6001, Fax: 30-210-7249124, E-mail: info@orco.gr, Web: www.orco.gr

Pangeanic & PangeaMT  
Languages Spanish (all variants) and all Spanish state of-
ficial languages, EN/FIG/other EU languages, all other 
languages including Asian ones on demand Description 

Pangeanic is an independent Spanish LSP with sister offices 
in Tokyo and Shanghai working for the global enterprise 
market (major accounts in the electronics and computing 
fields) as well as for smaller organizations, MLVs and cross-
national institutions. We offer a wide range of GILT services 
always adhering to stringent quality standard procedures 
— EN 15038 and ISO 9001. Pangeanic has an experienced 
team devoted to MTPE (post-editing of machine translation 
output). PangeaMT, our customized open-source SMT tech-
nology, enables us to offer domain-specific MT engines that 
are fully tailored to the clients’ needs, helping them become 
more productive cost-effectively and rapidly.
Pangeanic Trade Center, Profesor Beltrán Báguena 4, Suite 106, 
46009 Valencia, Spain, 34-96-338-5771, Fax: 34-96-338-5772, 
E-mail: central@pangeanic.com, central@pangea.com.mt, Web: 
www.pangeanic.com, www.pangea.com.mt See ad on page 52

Promova 
Languages Major European languages into Russian and 
Ukrainian Description Promova is a translation and local-
ization company based in Ukraine providing a full scope of 
language-related services including translation, localization, 
QA check, DTP, linguistic testing, copywriting and consult-
ing. We focus on large-scale, long-term projects for clients 
with unique requirements. We offer professionalism and ISO 
9001-certified quality, integrate best-technology solutions on 
the market, and ensure effective management and best time 
frames while adhering to even the tightest budgets.
Promova Ul. Poltavskiy Shclyach 152, Kharkiv 61089, Ukraine, 38- 
057-760-14-13, Fax: 38-057-372-89-27, E-mail: info@promova 
.com.ua, Web: www.promova.com.ua

PTIGlobal
Languages All commercial languages for Europe, Asia 
and the Americas Description PTIGlobal is committed to 
developing ongoing, long-term partnerships with its cli-
ents. This means a dedication to personal service, respon-
siveness, high-quality output, and sensitivity to clients’ cost 
goals and timelines. Backed by over 30 years of experience in  
technical translation, PTIGlobal provides turnkey localiza-
tion services in 30 languages simultaneously for software, 
web applications, embedded devices, wireless applications 
and gaming technology. Projects employ our expertise in 
end-to-end project management; internationalization con-
sultation; glossary development; native language translation; 
multilingual web content management; translation memory 
maintenance; localization engineering; linguistic and func-
tionality testing; desktop publishing; complete multilingual 
video and audio services; as well as onsite managed services.
PTIGlobal 4915 SW Griffith Drive, Suite 200, Beaverton, OR 97005,  
503-297-2165, 888-357-3125, Fax: 503-352-0729, E-mail: info@
ptiglobal.com, Web: www.ptiglobal.com  

Localization and Globalization Partner
Languages 50 languages including English, Chinese, Japa-
nese, Korean Description Saltlux was founded in 1979 as 
the first localization and globalization service provider in 
South Korea. With over 30 years of accumulated experi-
ence and know-how, Saltlux is an ideal and esteemed global 
technical communications partner. We specialize in multi-
lingual translation and DTP, technical writing services, soft-
ware localization, web globalization and so on. We provide 
our clients with a one-stop production line, starting with 
the authoring of documents and going on to localizing,  

designing and editing, digital publishing, two-way elec-
tronic manual production and database establishment. 
With this business direction, we are striving to grow into 
and excel as a leader in global technical communications.
Saltlux, Inc. 5~7F, Deokil Building, 967 Daechi-dong, Gangnam-gu, 
Seoul 135-848, South Korea, 822-379-8444, Fax: 822-379-5996,  
E-mail: tcsales@saltlux.com, Web: www.saltlux.com

  
TOIN Corporation 
Languages Japanese, Traditional and Simplified Chinese, 
Korean, Malay, Thai, Vietnamese and European languages 
Description TOIN is a solidly established Asian MLV with 
more than 45 years’ experience. Our services encompass 
translation, localization engineering, DTP, MT post-editing, 
workflow/process consulting and project management. TOIN 
offers global reach and exceptional strength in Asia, with head- 
quarters in Tokyo and additional operations in the United 
States, Europe, China and Korea. The company has been help-
ing Global 1000 companies in industries such as automotive, 
IT, telecommunications, life sciences, e-learning, computer 
software/gaming, semiconductors and consumer products.
TOIN Corporation 
Japan Shiba 1-chome Building, 1-12-7 Shiba, Minato-ku, Tokyo  
105-0014 Japan, 81-3-3455-8764, Fax: 81-3-3455-6514, E-mail: 
toshihito-hattori@to-in.co.jp, Web: www.to-in.co.jp 
North America Minneapolis, MN, 612-926-0201, E-mail: aki-ito@ 
to-in.co.jp, Web: www.to-in.com  
Europe London, UK, 44-20-8644-8685, E-mail: michael-stephenson 
@to-in.co.jp, Web: www.to-in.com 
China Shanghai, 86-21-3222-0012, E-mail: shen-yi@to-in.co.jp 
Web: www.to-in.com  

Urban Translation Services
Languages Turkish, Arabic, Greek, Persian, Hebrew and other 
Turkic, Middle Eastern and Asian languages Description Lo-
cated at the intersection of Asia and Europe, Urban Translation 
Services (UTS) is best positioned to bridge European, Turkic, 
Middle Eastern and Asian languages. High quality and fast 
turnaround are the foremost features of our organization. UTS 
serves clients in software, medical, legal, consumer electronics, 
telecommunication, energy and white goods sectors. UTS 
handles translation and localization tasks with expert transla-
tors and project managers in concert with modern translation 
technologies. Qualified DTP operators and cutting-edge infra-
structure warrant the highest quality output available in the 
industry. UTS will be happy to see your company among the 
distinguished entities to whom we offer our services.
Urban Translation Services Esentepe Mahallesi Yazarlar Sok. No: 4 
34394 Istanbul, Turkey, 90-212-211-23-13, Fax: 90-212-211-01-76, 
E-mail: info@urbantranslation.com.tr, Web: www.urbantranslation 
.com.tr See ad on page 19

 
Ushuaia Solutions 
Languages Spanish (all varieties), Portuguese (Brazil) Des-
cription Ushuaia Solutions is a fast-growing Latin American 
company providing solutions for translation, localization and 
globalization needs. Ushuaia Solutions is focused on being 
creative and proactive to meet tight time frames with a high-
quality level and a cost-effective budget. Customizing its pro-
cesses, Ushuaia assures project consistency and technical and 
linguistic accuracy, thus reducing clients’ time-to-market. 
Ushuaia combines state-of-the-art technology with top-notch 
experienced native translators, editors and software engineers. 
Our mission is to work together with our clients, thereby creat-
ing a flexible, reliable and open relationship for success.
Ushuaia Solutions Rioja 919, S2000AYK Rosario, Argentina, 
54-341-4493064, Fax: 54-341-4492542, E-mail: info@ushuaia 
solutions.com, Web: www.ushuaiasolutions.com See ad on page 42
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VistaTEC
Languages All Description VistaTEC is a leading provider  
of globalization services and specializes in the localization 
and testing of enterprise, mobile and desktop applications. 
VistaTEC provides translation, technical consulting, engi-
neering and testing during the design, development and  
marketing cycles of software products. VistaTEC has head-
quarters in Dublin, Ireland, and satellite offices in the United 
States. Additional information on VistaTEC is available at  
www.vistatec.ie
VistaTEC 
Europe VistaTEC House, 700 South Circular Road, Kilmainham,  
Dublin 8, Ireland, 353-1-416-8000, Fax: 353-1-416-8099, E-mail: 
info@vistatec.ie, Web: www.vistatec.ie
USA East 2706 Loma Street, Silver Spring, MD 20902, 301-649-3012, 
Fax: 301-649-3032, E-mail: info@vistatec-us.com
USA West 131 Shady Lane, Monterey, CA 93940, 831-655-1717, 
Fax: 831-372-5838, E-mail: info@vistatec-us.com  
See ad on page 29

WhP International
Languages All European and major Middle Eastern and Asian 
languages, including local variants Description Since 1994, 
WhP International has offered a set of linguistic and techno-
logic solutions, dedicated to each client’s needs. WhP has be- 
come for several years a renowned actor in the translation and 
localization world. By placing clients’ needs at the forefront 
and by carrying out huge efforts and best practices for each 
individual client, WhP has gained the loyalty of international 
accounts (such as Cegos, Demos, BMGI, Cross-knowledge, 
Samsonite, Amadeus and HP) in the fields of software, online 
applications, training and e-learning, video games, and so on. 
WhP maintains its headquarters in France with local offices 
and production centers in China and Slovakia.
WhP Espace Beethoven BP102, F06902 Sophia Antipolis Cedex, 
France, 33-493-00-40-30, Fax: 33-493-00-40-34, E-mail: enquiry 
@whp.net, Web: www.whp.net 

Xlated Ltd.
Languages Italian, French, Spanish, Portuguese, German, 
Russian Description Xlated is a young and dynamic local-
ization service provider, founded and managed by transla-
tors with 15+ years of specialization in software localization. 
Thanks to a proven knowledge of internationalization and 
localization processes, a team of highly skilled and motivated 
professionals, and an intelligent use of the most recent trans-
lation technologies, we offer a wide range of multilingual 
services for small to large and complex software localization 
projects. Services include terminology management, transla-
tion of GUI and user documentation, linguistic and func-
tional quality assurance, engineering, multi-platform DTP 
and consulting.
Xlated Ltd. Riverbank, Kells Business Park, Kells, Ireland, 353-(0)46 
925-0005, E-mail: info@xlated.com, Web: www.xlated.com See ads 
on pages 6, 37

nonprofit orgAnizAtions

 
The Rosetta Foundation
Languages All Description Access to information is a fun-
damental right. We want to relieve poverty, support health 
care, develop education and promote justice through access 

to information and knowledge across the languages of the 
world. The Rosetta Foundation supports the not-for-profit 
activities of the localization and translation communities. It 
works internationally with those who want to provide equal 
access to information across languages, independent of eco-
nomic or market considerations, including localization and 
translation companies, technology developers, not-for-profit 
and non-governmental organizations. 
The Rosetta Foundation Unit 13 Classon House, Dundrum Business 
Park, Dublin 14, Ireland, 353-87-6736414, E-mail: info@therosetta 
foundation.org, Web: www.therosettafoundation.org 

 
Translators without Borders
Languages English, French, Spanish, German, Italian, 
Portuguese, Dutch, Russian, Arabic, Chinese, Swedish De-
scription Translators without Borders is an independent 
registered nonprofit association based in France that assists 
non-governmental organizations (NGOs) by providing free,  
professional translations. Founded by Lexcelera in 1993, 
Translators without Borders has provided over two million 
dollars worth of free translations. Thanks to the funds saved, 
NGOs are able to extend their humanitarian work.
Translators without Borders Passage du Cheval Blanc, 2 rue de la 
Roquette, 75011 Paris, France, 33-1-55-28-88-09, Fax: 33-1-55-
28-88-09, E-mail: twb@translatorswithoutborders.org, Web: www 
.translatorswithoutborders.com

speech technologies   

AppTek
Languages Arabic, Bahasa, Dari, Dutch, Egyptian dialect, 
English, Farsi/Persian, French, German, Hebrew, Iraqi dialect, 
Italian, Japanese, Korean, Pashto, Polish, Portuguese, Russian, 
Simplified Chinese, Spanish, Tagalog, Traditional Chinese, 
Turkish, Ukrainian, Urdu Description AppTek is a developer 
of human language technology products with a complete 
suite for text and speech (voice) processing and recognition. 
AppTek’s product offerings include hybrid (rule-based + sta- 
tistical) machine translation (MT) and automatic speech rec- 
ognition (ASR) for a growing list of more than 23 languages; 
multilingual information retrieval with query and topic search 
capabilities; name-finding applications; and integrated suites 
providing ASR and MT in media monitoring of broadcast and 
telephony speech, as well as handheld and wearable speech-
to-speech translation devices.
AppTek 6867 Elm Street, Suite 300, McLean, VA 22101, 703-394-2317, 
Fax: 703-821-5001, E-mail: info@apptek.com, Web: www.apptek.com

trAnslAtion  

MAnAgeMent systeMs

MultiCorpora
Multiple Platforms

Languages All Unicode languages Description As language 
technology experts since 1999, MultiCorpora is dedicated to 
providing language technology software solutions to enter-
prises, language service providers and governments. Its flag-
ship product, MultiTrans, offers an innovative and complete 
turn-key translation management solution. MultiTrans is an 
enterprise client-server application that consists of four core 
components which together, or individually, enable com-
munications in more than one language; they are business 
management, project management (workflow), advanced 

translation memory and terminology management. RR 
Donnelley, Nomura, the Translation Bureau of Canada, 
UNESCO, and many others rely on MultiTrans to manage 
their mission-critical translation operations. 
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,   
J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778- 
0801, E-mail: info@multicorpora.com, Web: www.multicorpora.com 
See ad on page 48

Plunet BusinessManager
Multiple Platforms

Description Plunet develops and markets the business and 
workflow management software Plunet BusinessManager 
— one of the world’s leading management solutions for the 
translation and localization industry. Plunet BusinessManager 
provides a high degree of automation and flexibility for 
professional language service providers and translation 
departments. Using a web-based platform, Plunet integrates 
translation software, financial accounting and quality man-
agement systems. Various functions and extensions of Plunet 
BusinessManager can be adapted to individual needs within 
a configurable system. Basic functions include quote, order 
and invoice management, comprehensive financial reports, 
flexible job and workflow management as well as deadline, 
document and customer relationship management.
Plunet GmbH Prenzlauer Allee 214, 10405 Berlin, Germany, 49-30-
322971340, Fax: 49-30-322971359, E-mail: info@plunet.net, Web:  
www.plunet.net See ad on page 9

XTRF Translation Management Systems 
Multiple Platforms

Description XTRF is a global management system for trans-
lation agencies. With built-in cutting-edge Java technology, 
XTRF is a flexible, customizable and web-based software, 
enabling web access for a company’s suppliers and custom-
ers. It’s designed to help translation companies to stream-
line all of their daily activities, and it guarantees smooth 
management of the company while reducing administra-
tive costs.  Project management, invoicing, quotations, ISO 
9001 reports and CRM are the main fields covered by the 
system. Designed by translation and localization profes-
sionals and created by the best IT team, this powerful tool 
will reduce the time spent on repetitive tasks and increase a 
company’s effectiveness.
XTRF ul. Walerego Sławka 3, 30-653 Kraków, Poland, 48-12-2546-
126, Fax: 48-12-2546-122, E-mail: sales@xtrf.eu, Web: www.xtrf.eu 

trAnslAtion services

 
Arcadia Translations
Languages English, Spanish (all variants), Brazilian Portu-
guese Description Arcadia Translations, a translation agency 
based in Argentina, provides translation and localization 
services from English into Spanish and Brazilian Portu-
guese. We value quality, words and communication, and we 
offer integral linguistic solutions that include a wide range 
of services such as translation, editing and proofreading of  
documentation, software localization, web solutions, voice-
over and DTP services. We have an experienced in-house 
staff which guarantees our high standard of quality. Our 
values as a company are cost-effectiveness, responsiveness, 
customer-oriented service, reliability and fast turnaround.
Arcadia Translations Marcelo T. de Alvear 1671 piso 8 dpto 50, 
Buenos Aires 1060, Argentina, 5411-5353-3390, Fax: 5411-5353-
3395, E-mail: info@arcadia-t.com, Web: www.arcadia-t.com

|  MultiLingual  April/May 2011   advertising@multilingual.com

55-61 Buyer's Guide 119.indd   58 4/6/11   1:37 PM

http://www.vistatec.ie
mailto:info@vistatec.ie
http://www.vistatec.ie
mailto:info@vistatec-us.com
mailto:info@vistatec-us.com
http://www.whp.net
mailto:info@xlated.com
http://www.xlated.com
http://www.therosettafoundation.org
mailto:twb@translatorswithoutborders.org
mailto:info@apptek.com
http://www.apptek.com
mailto:info@multicorpora.com
http://www.multicorpora.com
mailto:info@plunet.net
http://www.plunet.net
mailto:info@arcadia-t.com
http://www.arcadia-t.com
mailto:advertising@multilingual.com
mailto:enquiry@whp.net
mailto:enquiry@whp.net
mailto:info@therosettafoundation.org
mailto:info@therosettafoundation.org
http://www.translatorswithoutborders.com
http://www.translatorswithoutborders.com
mailto:sales@xtrf.eu
http://www.xtrf.eu


59

Buyer’s GuideBuyer’s Guide

 
BENEXtra Korea
Languages Chinese, Japanese, Korean Description BENEXtra 
Korea, one of the top quality localization/translation vendors 
in Asia, enjoys an excellent reputation and wide recogni-
tion among world-class players such as Dell, IBM, Micro-
soft, CA, Google, Autodesk, Cisco and the California state 
government. With our hands-on, practical experience in IT 
marketing collateral translation, software localization, Asian 
language localization, and our accumulated expertise in au-
dio translation, we are ready to work together with you, help-
ing you sustain growth and create and capture new value.
BENEXtra Korea Second Floor, Gukdong Building 1163-7, Gaepo-
Dong, Gangnam-Gu, Seoul 135-960, Korea, 82-2-572-4987, 
Fax: 82-2-3462-4987, E-mail: info@benextra.com, Web: www 
.benextra.com See ad on page 31

 
Biro 2000 — Your partner for 
Eastern European Languages
Languages Eastern European languages Description Biro 
2000 is located in the heart of Europe (Slovenia). We’ve 
been in business since 1992. Our clients come from all areas 
of industry, but for the past few years our work priorities 
have concentrated on the following areas of expertise: life 
sciences, legal, IT, cell phone, automotive and technical 
industries. Our work has focused on Eastern European 
languages. We work according to the EN 15038 standard. 
We utilize the following programs in our work: memoQ 
server, Trados SDL Synergy, Across Language Server and 
Transit XV.  
Biro 2000 d.o.o. Stegne 7, 1000 Ljubljana, Slovenia, 386-1-513-18-
20, Fax: 386-1513-18-21, E-mail: biro2000@biro2000.com, Web: 
www.birotranslations.com See ad on page 8

  
CETRA Language Solutions
Languages All Description CETRA gives you peace of mind 
because it delivers high-quality, on-time, cross-cultural com-
munications and professional, friendly, responsive service. 
CETRA follows the ASTM Quality Assurance in Translation 
and Language Interpretation Services standard guides. As 
a member of the US delegation to ISO, CETRA is actively 
involved in developing an international translation qual-
ity standard. CETRA is involved in the language industry 
at the highest level, with the company president serving in 
leadership positions at the American Translators Association, 
American Foundation for Translation and Interpretation, 
and Fédération Internationale des Traducteurs.
CETRA, Inc. 7804 Montgomery Ave., Suites 7-10, Elkins Park, PA 
19027, 215-635-7090, 888-281-9673, Fax: 215-635-6610, E-mail: 
info@cetra.com, Web: www.cetra.com

  
ChinaLinguists
Languages English, Chinese Description Look no further 
than ChinaLinguists when you have an English/Chinese 
project. ChinaLinguists is the largest translation company 
in China. ChinaLinguists handles only one language pair: 
English to Chinese (simplified and traditional). China-
Linguists serves only one type of client: language agencies 
from around the world. ChinaLinguists is real, not a virtual 
platform. ChinaLinguists owns three translation centers. 
ChinaLinguists only uses on-site, full-time translators to en-
sure consistency and quality. Working with ChinaLinguists 

is easy: 24/7 central desk; turnkey deliverables; full compli-
ance with international standards. ChinaLinguists provides 
translation, editing, proofreading and third-party verifica-
tion services. ChinaLinguists supports you as you support 
your clients.
ChinaLinguists 8E, Tower A, The Sky Castle, Jing Tian Road, Fu Tian 
District, Shenzhen, Guangdong 518034, China, 86-755-8289-8115, 
Fax: 86-755-8305-4827, E-mail: cs@chinalinguists.com, Web: 
www.chinalinguists.com See ad on page 46

    
Diskusija – Translation and Localization
Languages Central and Eastern European languages  
Description Founded in 1993, Diskusija specializes in 
technical translation and localization services from West-
ern European languages into all Central and Eastern  
European languages with a strong focus on Baltic lan-
guages (Lithuanian, Latvian, Estonian). Our experienced 
team is able to handle projects of any complexity. We guar-
antee a professional and personal approach to our clients’ 
needs, the use of state-of-the-art industrial technology, 
quality management at all stages of a project, on-time de-
livery, competitive rates and flexibility. We have extensive 
expertise in the following industries: IT, software, hard-
ware, telecommunications, medical equipment, medicine, 
pharmacology, accounting, finance, automotive industry, 
electronics, legislation and EU documents.
Diskusija Seimyniskiu g. 1A, Vilnius LT-09312, Lithuania, 370-5-
2790574, Fax: 370-5-2790576, E-mail: diskusija@diskusija.lt, Web: 
www.diskusija.lt

Follow-Up Translation Services
Languages English, Brazilian Portuguese Description For 22 
years, Follow-Up has been one of the best single-language 
translation companies in Brazil. We’re equipped with a 
large network of professional translators, effectively trained 
project managers and state-of-the-art technology resources. 
We’re capable of working locally and on the cloud. Our 
areas of expertise include IT, finance, medicine and market-
ing, among others. Follow-Up’s main partner and founder, 
Luciana Lavôr, is now a certified localization professional by 
California State University. Another partner at the company, 
Ana Beatriz Fernandes, has recently become an official public 
sworn translator. Therefore, under her supervision, we also 
have a legal translations department.
Follow-Up Rua Visconde de Pirajá, 351, Sala 815, Rio de Janeiro,  
RJ 22410-003 Brazil, 55-21-3553-7223, Fax: 55-21-3553-7223,  
E-mail: info@follow-up.com.br, Web: www.follow-up.com.br  

ForeignExchange Translations
Languages 42 languages and growing Description Foreign- 
Exchange is the global leader in providing translation ser-
vices to life sciences companies. We work with many of the 
biggest pharmaceutical companies, medical device manu-
facturers, biotech companies and CROs. Our proprietary 
Multilingual Compliance Process combines expert linguists, 
best-of-breed technology and measurable translation qual-
ity in a process that is both robust and completely scalable, 
ensuring your projects are finished on time and within bud-
get. For more information on how we can help meet your 
translation requirements or for a quote on your next transla-
tion project, please contact us directly or visit our website at 
www.fxtrans.com
ForeignExchange Translations 41001 Watertown Street, 3rd Floor, 
Newton, MA 02465, 617-559-9760, Fax: 617-559-9764, E-mail: 
getinfo@fxtrans.com, Web: www.fxtrans.com

KERN Global Language Services  
Your language partner
Languages All Description KERN Global Language Services  
is a leading provider in the area of global communication 
with over 40 offices worldwide. With more than 40 years 
of experience, our services include translation and inter-
preting in all languages; software, multimedia and website  
localization; terminology management; multilingual desktop 
publishing; and individual and corporate language train-
ing in all major languages. KERN has established itself as a 
preferred insourcing and outsourcing solution provider for 
language services. We serve clients in all industry sectors, 
including the automotive, medical, pharmaceutical, chemi-
cal, IT and financial services industries. To learn more about 
us, please visit www.e-kern.com
KERN Global Language Services 
USA The Helmsley Building, 230 Park Avenue, Suite 1517, New York, NY 
10169, 212-953-2070, Fax: 212-953-2073, E-mail: info@e-kern.com
Europe Kurfuerstenstrasse 1, 60486 Frankfurt/Main, Germany, 49-
69-7560730, Fax: 49-69-751353, E-mail: info@e-kern.com 
China Gold & Silver Commercial Building, Unit 904, 12-18 Mercer 
Street, Sheung Wan, Hong Kong, 852-2850-4455, Fax: 852-2850-
4466, E-mail: info@e-kern.com, Web: www.e-kern.com  

  
LIDO-LANG Technical Translations
Languages All Description LIDO-LANG Technical Trans-
lations, based in Poland, is one of the leading translation 
companies in Central Europe. Having the capacity to offer 
services in virtually all world languages, we specialize in 
Central and Eastern European languages. LIDO-LANG spe-
cializes, above all, in technical translation, but thanks to our 
network of over 2,000 translators specializing in different 
branches, we also work in IT and telecommunication; adver-
tising and marketing; economics and finance; law; technol-
ogy and industry; medicine and science. The quality of our 
services is enhanced by over 50 years’ experience in the trans-
lation sector and by the quality certificates of ISO 9001 and 
EN 15038 standards.
LIDO-LANG Technical Translations ul. Walerego Slawka 3, 30-653 
Kraków, Poland, 48-12-2546-123, Fax: 48-12-2546-122, E-mail:  
office@lidolang.com, Web: www.lidolang.com 

LinguaLinx Language Solutions, Inc.
Languages All Description LinguaLinx is a full-service trans-
lation and localization agency specializing in the adaptation 
of marketing and communications materials into most of the 
world’s languages. Our enterprise language solutions range 
from glossary development and maintenance to translation 
memory deployment and global content management. In 
today’s highly competitive global environment, it is becom-
ing increasingly difficult to differentiate one translation 
agency from another. We stand apart by taking the most pro-
active approach to quality in the industry, utilizing stringent 
project management procedures, offering one of the most 
aggressive rate structures available and applying a sincere 
dedication to providing the best possible service.
LinguaLinx Language Solutions, Inc. The LinguaLinx Building, 122 
Remsen Street, Cohoes, NY 12047, 518-388-9000, Fax: 518-388-
0066, E-mail: info@lingualinx.com, Web: www.lingualinx.com 
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Mc LEHM Language Services
Languages All European languages Description With over 
12 years’ experience, Mc LEHM Language Services is the 
legal and financial reference point in the Spanish market. We 
render services all over the world, and over 1,500 companies 
place their trust in us. Our core values are client satisfaction, 
quality and fast turnarounds. These form the driving force 
behind our 24/7 service, after-sales attention and personal-
ized approach to our clients. 
Mc LEHM Language Services García de Paredes, 88 Bajo Dcha,  
28010 Madrid, Spain, 34-91-702-27-97, Fax: 34-91-702-31-37, 
E-mail: mc-lehm@mc-lehm.com, Web: www.mc-lehm.com See ad 
on page 23

Medical Translations Only
Languages 45, including all EU languages Description 
MediLingua is one of the few medical translation special-
ists in Europe. We only do medical. We provide all European 
languages and the major languages of Asia and Africa, as well 
as translation-related services to manufacturers of devices, 
instruments, in vitro diagnostics and software; pharmaceutical 
and biotechnology companies; medical publishers; national 
and international medical organizations; and other customers 
in the medical sector. Projects include the translation of docu-
mentation for medical devices, surgical instruments, hospital 
equipment and medical software; medical information for 
patients, medical students and physicians; scientific articles; 
press releases; product launches; clinical trial documentation; 
medical news; and articles from medical journals. 
MediLingua Medical Translations BV Poortgebouw, Rijnsburgerweg 
10, 2333 AA Leiden, The Netherlands, +31-71-5680862, Fax: +31-
71-5234660, E-mail: simon.andriesen@medilingua.com, Web: www 
.medilingua.com See ad on page 49

  
Neotech
Languages From major European languages into Russian, 
Ukrainian, Kazakh and Azeri Description Neotech is the 
largest translation company in Russia and CIS countries, 
offering a full range of linguistic services to global corpora-
tions. Neotech is the first translation company on the Russian 
market that has certified its quality management system to 
international ISO 9001:2000 standards. Neotech’s key areas of 
expertise are in the oil and gas industries, auto manufacturing, 
medical, information technologies and telecommunications. 
The business techniques introduced and applied by the com-
pany currently serve as the best practice within the transla-
tion industry. Neotech is leading the drive to continuously 
develop translation market standards and to implement new 
levels of business and interpersonal communications into the 
translation industry within Russia and abroad.
Neotech 23/1 Matrosskaya Tishina, Moscow, Russia, 7-495-787-
3331, Fax: 7-495-787-1189, E-mail: sales@neotech.ru, Web: www 
.neotech.ru 

PTSGI 
Languages English, Traditional and Simplified Chinese,  
Japanese, Korean, Thai, Malay, Indonesian, Tagalog, Viet-
namese, Arabic, Farsi, Russian, German, French, Italian, 

Spanish, Dutch, Czech, Polish, Hungarian, Turkish, Greek, 
Norwegian, Danish, Hebrew, Irish, Finnish, Swedish, Luxem-
bourgish, Romanian, Urdu, Ukrainian, Nepali, Latin, Latvian, 
Slovak, Slovenian, Bengali, Hindi, Pashto, Tamil, Punjabi, 
Singhalese, Marathi, Hmong, Khmer, Lao, Burmese, Mon-
golian, Somali Afrikaans, Armenian Description For over 
45 years, PTSGI remains the largest language service pro-
vider in Taiwan providing multilingual translation, website 
and software localization, interpretation, desktop publish-
ing, technical writing, game software and online translation 
into more than 100 languages. Our expert teams are skilled 
in a wide range of software that includes Trados, SDLX,  
Transit, CATALYST, RC-WinTrans, Idiom, Across, Multilizer, 
Passolo, RoboHelp, FrameMaker, QuarkXpress, PageMaker, 
InDesign, Photoshop, Adobe Acrobat, CorelDraw, Illustrator, 
Freehand and Dreamweaver. We view our projects from the 
customers’ perspective and in turn gain the trust of our cli-
ents, steering our commitment to provide not just transla-
tion services but complete solutions.

PTSGI 6F, #23 Section 6, Min-Chuan East Road, Taipei City, Taiwan, 
886-2-8791-6688, Fax: 886-2-8791-7884, E-mail: market@ptsgi 
.com, Web: www.ptsgi.com

Rheinschrift Übersetzungen, Ursula Steigerwald
Language German to/from major European languages 
Description Professional globalization requires experi-
ence. Over the past two decades, we have developed into a 
top international company specializing in the precise tun-
ing of your documentation and texts to the standards and  
mentalities of the German-speaking world. Our strength lies 
in our work for well-known software and hardware manu-
facturers. Furthermore, we also offer traditional translation 
services for the business, technology, legal and medical sec-
tors. Our team of competent employees provides the very 
best quality within the respectively agreed time frame, even 
if matters are a little more urgent.
Rheinschrift Übersetzungen, Ursula Steigerwald Rolshover 
Strasse 99, 51105 Cologne, Germany, 49-221-80-19-28-0, Fax: 
49-221-80-19-28-50, E-mail: contact@rheinschrift.de, Web: www 
.rheinschrift.de See ad on page 49

Translation and localization into Polish 
Language Polish Description Ryszard Jarza Translations is 
an established provider of Polish translation, localization, 
marketing copy adaptation, and DTP services. We focus 
primarily on life sciences, IT, automotive, refrigeration and 
other technology sectors. Our in-house team is comprised 
of experienced linguists with medical, engineering and 
IT backgrounds. We guarantee a high standard of quality 
while maintaining flexibility, unparalleled responsiveness 
and reliability. Our services are certified to EN 15038:2006. 
Ryszard Jarza Translations ul. Barlickiego 23/22, 50-324 Wrocław,  
Poland, 48-601-228332, E-mail: info@jarza.com.pl, Web: www 
.jarza.com.pl See ad on page 49

Skrivanek s.r.o.
Languages All, with a focus on Central and Eastern Europe 
Description Skrivanek is a world leader in providing a wide 
range of language services, specifically translations span-
ning a multitude of languages and the effective localization 
of products on international markets. Established in 1994,  
Skrivanek has managed to dominate the European transla-
tion market, creating a network of 53 branches covering 
14 countries. Its well-stocked staff of professional transla-
tors, experienced project managers and dedicated software  

engineers and DTP specialists has enabled Skrivanek to pro-
vide outstanding quality translation and localization services 
in any conceivable language and volume, creating an enviable 
clientele representing major leading corporations in various 
industries. Skrivanek’s quality of service is backed by EN ISO 
9001:2001 certification.
Skrivanek s.r.o. International Project Management Centre, Na 
Dolinách 22, CZ 147 00 Prague 4, 420-233-320-560, Fax: 420-241-
090-946, E-mail: info@skrivanek.com, Web: www.skrivanek.com 
See ad on page 20

SpanSource
Languages Focus on Spanish and Portuguese, other langu-
age combinations through partners Description SpanSource 
provides translation, localization and related services from 
Western European languages into all regional varieties of 
Spanish as well as other language combinations through our 
network of select SLV partners. Our domain focus is on health 
care and life sciences, software and IT, heavy machinery and 
automotive, legal and financial, oil and gas, corporate train-
ing and educational materials. Our comprehensive service 
portfolio also includes unparalleled desktop publishing and 
multimedia localization engineering support for e-learning 
materials. Our in-house staff of 25 includes project manag-
ers, senior linguists, desktop publishers, software engineers 
and graphic designers, which prove to be fundamental in 
SpanSource’s centralized, customer-centric approach.
SpanSource SRL Santa Fe 1264, 1ºB, Rosario, S2000ATR Argentina, 
54-341-527-5233, Fax: 54-341-527-0035, E-mail: info@span 
source.com, Web: www.spansource.com 

TripleInk Multilingual Communications
Languages All major commercial languages Description As a 
multilingual communications agency, TripleInk has provided 
industrial and consumer products companies with precise 
translation and multilingual production services for audio-
visual, online and print media since 1991. Our experience in 
adapting technical documentation and marketing communi-
cation materials covers a wide range of industries, including 
biomedical and health care; building and construction; finan-
cial services; food and agriculture; high-tech and manufactur-
ing; and hospitality and leisure, as well as government and 
nonprofit organizations. Using a total quality management 
process and state-of-the-art software and equipment, our team 
of foreign language professionals delivers the highest quality 
translations in a cost-effective and time-efficient manner.
TripleInk 60 South 6th Street, Suite 2800, Minneapolis, MN 55402, 
612-342-9800, 800-632-1388, Fax: 612-342-9745, E-mail: info@
tripleink.com, Web: www.tripleink.com  

trAnslAtion tools

 
Kilgray Translation Technologies
Windows

Languages All Description Kilgray Translation Technologies 
is the world’s fastest growing provider of computer-assisted 
translation tools. In 2005 the company launched the first 
version of memoQ, an integrated client-server translation 
environment designed to facilitate interoperability and 
teamwork. All of Kilgray’s products — memoQ, the memoQ 
server, qTerm, and the TM Repository — optimize pro-
ductivity  and control of the entire translation process and 
environment. Rated #1 by Common Sense Advisory among  
translation-centric TMS systems, and used by thousands 
of translators, language service providers, and enterprises 
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throughout the world, memoQ and other Kilgray tools are ac-
cepted and appreciated as premiere translation technologies.
Kilgray Translation Technologies H-1255 Budapest, P.O.B. 7, 
Hungary +36-30-383-9435, Fax: +36-1-312-6019, E-mail: sales@
kilgray.com, Web: www.kilgray.com  See ad on page 64

MadCap Lingo
Windows

Languages Unicode support for all left-to-right languages 
Description The leaders in technical communication bring 
you MadCap Lingo, an XML-based translation memory 
(TM) tool designed to improve translation efficiency, elimi-
nate redundancies and reduce project costs. MadCap Lingo 
offers an easy-to-use interface, Unicode support for all 
left-to-right languages, and a rich list of features for assist-
ing translators throughout the localization process, includ-
ing support for the major industry TM systems. MadCap 

Lingo also includes tracking and organization capabilities to 
support large, single-source, multichannel publishing proj-
ects. Through its strategic partner Microsoft Corporation,  
MadCap delivers solutions optimized for Microsoft Windows, 
Visual  Studio, and the .NET environment. Free trial down-
loads are available at www.madcapsoftware.com 
MadCap Software, Inc. 7777 Fay Avenue, La Jolla, CA 92037, 
858-320-0387, 888-623-2271, Fax: 858-320-0338, E-mail: info 
@madcapsoftware.com, Web: www.madcapsoftware.com See ad 
on page 2

SYSTRAN 
Multiple Platforms 

Languages 52 language combinations Description 
SYSTRAN is the market leading provider of machine  
translation solutions for the desktop, enterprise and inter-
net. Our solutions facilitate multilingual communications in 

52+ language pairs and in 20 domains. SYSTRAN Enterprise 
Server 7, our latest achievement, is powered by our new 
hybrid MT engine which combines the predictability and 
consistency of rule-based MT with the fluency of the sta-
tistical approach. The self-learning techniques allow users 
to train the software to any specific domain to achieve cost-
effective, publishable quality translations. SYSTRAN solu-
tions are used by Symantec, Cisco, Ford and other enterprises 
to support international business operations. For more infor-
mation, visit www.systransoft.com
SYSTRAN Software, Inc.
North America 4445 Eastgate Mall, Suite 310, San Diego, CA 92121, 
858-457-1900, Fax: 858-457-0648
Europe Paroi Nord - La Grande Arche, 1, Parvis la Défense, 92044 
Paris La Défense Cedex, France, 33-825-80-10-80, Fax: 33-1-46-98-
00-59, E-mail: info@systransoft.com, Web: www.systransoft.com 
See ads on pages 18, 37
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LANGUAGE SERVICE COMPANY FOR SALE

Well established language services company located in Northern Virginia with a

strong professional presence in the Washington D.C. metropolitan area since 1994.

Services Provided:

 Document and web site translation

 Face to face interpretation

 Transcription

 Related services in more than 100 + foreign languages

                    Contact: languages.va@gmail.com

Business opportunity    

Check out our new site! 
www.multilingual.com
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growth in internet usage will occur over the next decade. 
Note the wide range of scripts over India, a country with 

more than 20 official languages. Also note that Middle Eastern 
countries have been early adopters of Arabic country codes; even 
Iran now has its own Arabic domain. And then there is China, the 
world’s leader in internet users. Its IDN (in both traditional and 
simplified Chinese characters) is expected to be available in 2011. 

While the internet was designed to be global, it was not initial-
ly designed to support all of the world’s languages. For decades 
now, this limitation has been most evident in URLs and e-mail 
addresses. These limitations will fall in the years ahead, and in 
the process, the internet will come to more accurately reflect the 
people who use it. Today, more than half of all internet content 
is not in English. Ten years from now, the percentage of English 
content is likely to drop below 25%. 

We’re inching closer to a linguistically local internet, in which 
users no longer have to leave their native languages to get where 
they want to go. This is a positive development for making the 
internet truly accessible to the world.  M

Late last year, Russia began accepting registrations 
for a uniquely Russian country code: . This two-
digit Cyrillic extension stands for Russian Federation.

For years, Russians have been limited to entering web ad-
dresses in Latin characters, URLs that ended with extensions 
like .com or .ru. But with this new country code, Russians will 
now have the ability to host and visit websites in their own 
language.

Some have already begun. The Kremlin’s new Cyrillic URL is 
http:// . The leading Russian search engine Yandex 
can be located at http:// , and the address of Russia’s 
largest mobile carrier is http:// . These addresses are fully 
functional and modern web browsers support them. 

Although country codes — such as .br for Brazil and .de for 
Germany — have been around for many years, this is the first 
time in the history of the internet that country codes have 
existed in scripts other than Latin. Non-Latin country codes, 
officially known as internationalized domain names (IDNs), mark 
the beginning of a new era of the internet, in which languages 
are fully represented — not just within web pages, but within web 
site addresses and, eventually, e-mail addresses. 

Imagine if every time you wanted to visit a website you were 
expected to input characters from a language script different 
than your native one. This is the internet as it stands today for 
more than a billion people. 

Needless to say, the demand for  has been significant. In less 
than six months,  has quickly joined the ranks of the world’s 
most popular country codes, with more than 750,000 registra-
tions. Russian President Dmitry Medvedev, one of the chief 
advocates for the country code, remarked recently: “We taught 
the world wide web to speak Russian.”

Russia is not alone in wanting to teach the internet a few new 
languages. This year has seen the long-awaited emergence of not 
only Russia’s country code, but codes for Egypt, China, India and 
Thailand. ICANN, the regulatory body in charge of domain names, 
has given approval to IDNs for 21 countries, some of which are 
visualized in the map at right, positioned over their respective 
regions. The regions represented here constitute more than 2.5 
billion people, most of whom do not speak English as a native or 
second language. The regions also represent where most of the 

John Yunker is a web analyst with Byte Level Research and author of The 

Web Globalization Report Card and The Art of the Global Gateway. 

To offer your own Takeaway on a language-industry issue, send a 

contribution to editor@multilingual.com

John Yunker 

Making the internet
accessible to the world
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Theme: 
Innovation 

Barcelona, Spain, 14-16 June 2011

The conference 
for global business know-how. 
Informative sessions on global business best practices,
international marketing, new media, content strategies,  
global websites, localization and translation management.

Large exhibit hall with service and technology vendors.

 Tracks
 Global Business Best Practices

Want to venture into new international markets?
Experienced business people will provide practical insights and  
advice to give you confidence on the global playing field.

  Managing Global Websites

Need to take your company’s website global?
Learn from companies that have outstanding web presences: repre-
sentatives offer their expertise for launching and maintaining your site.

  Advanced Localization Management

Are you already involved in localization, but would like to learn more? 
Industry experts provide the latest information on trends, processes, 
technologies and influences that shape the world of localization.

  Localization Core Competencies

Do you need to localize, but don’t know where to start? 
This introductory track provides fundamental principles and arms you 
with the knowledge to take your first steps.

  Inside Track

Interested in gaining a better understanding of topics that stimulate 
collaboration and community? This track covers a wide range of 
subjects to help you develop an informed global perspective.

Meet professionals from these companies and many more.
See their presentations. Learn from them. Discuss.

• Adobe Systems
• Applica
• Biosense Webster
• CA
• Common Sense Advisory
• Credit Suisse
• Dell
 

• Doodle
• eBay
• Ford Motor Company
• The Gilbane Group
• IBM
• Intel
• Microsoft

• Research in Motion
• Roche
• SAP
• Siemens AG
• Sony Professional  
 Solutions Europe
• Zyngawww.localizationworld.com 

Keynote speaker
Patrick Dixon is often described in the media as Europe’s 
leading futurist. He is a dynamic, provocative and entertaining 

speaker who advises many of the world’s largest  
corporations on key trends, managing uncertainty, 
identifying risk and developing opportunities. 
He has successfully identified hundreds of future 
business innovations. He recently published 
SustainAgility: How Smart Innovation and Agile 
Companies will Help Protect Our Future.

Sponsored by

www.lionbridge.com www.welocalize.com

www.seprotec.com www.across.net
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Not quite able to put all the pieces  
together to take advantage of team translation?

Technology with no gaps.

Clean InnovatIve easy to use
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