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Post Editing

My favorite kind of health devices are not the kind you 
usually classify as such. A foam roller, maybe. A pencil, for 
example, picked up off the floor with your toes. 

A year ago, I injured my foot badly enough that when 
it hadn’t healed eight months later, the chiropractor 
told me my arch had fallen as a side effect. I went home 
and stared at my traitorous foot wondering if I’d need 
surgery. On the other hand, I’m nothing if not prone to 
try to fix things myself. I got up and googled “how to fix a 
fallen arch” and started doing foot exercises until my foot 
muscles were sore. Picking up a pencil off the floor was 
one such exercise. 

Over time, it actually worked. I fixed not only my 
foot injury, but my backaches from the poor posture 
I’d adopted to compensate for my foot. The pencil is 
mightier than the scalpel. 

This is exactly the kind of health product that does 
not make money, of course, and thus does not sustain 
any kind of industry, let alone translation. And herein 
lies the rub: is there room in current medical practice 
for fixes like this, for at-home cures? Is there room in 
the translation industry, by extension, for anything 
such as mental health work, whether or not it brings in 
the big bucks as Luke Sewell points out in our focus?

As our health care costs continue to rise, these are 
questions that individuals will have to answer even 
if life sciences companies have yet to address them. 
We’ve never experienced such a proliferation of 
illness and poor health as in the current time, at least 
based on sheer volume. As we pull away from each 
other, dividing up nationalistically and behind the tiny 
prisons of our screens, we become sicker. We need 
each other in order to thrive.

We will need both, as it turns out: the ingenuity 
and hard science of Western medicine, promulgated 
globally by our own industry; and more holistic cures. 
Cures that take into account facts like sometimes, feet 
need exercise, not surgery.   
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The first Game Global Forum was 
held June 5-6 in Warsaw, Poland, 
coinciding with LocWorld. The two-
day forum grew out of LocWorld’s 
most popular preconference session 
into its own preconference event. 
Three tracks covered functional 
testing, localization and localization 
testing, and drew 98 participants.

Jonathan Bowring moderated 
the first day’s keynote on managing 
global teams, which attendee Pavel 
Doronin said was a highlight of the 
event, along with the networking 
opportunities. 

Sessions involved heavy audience 
engagement from game industry 
members. Demid Tishin of All Correct 
Group gave a data-driven talk June 6 
on “Localization with a 1,890% Return 
on Investment,” which calculated ROI 
based on a mathematical approach 
and in-depth study of market share. 

“It’s way more probable for local-
ized games to get bigger downloads 
than nonlocalized games,” he sum-
marized. “You can get $10 without 
localizing, or $100.” However, to get 
a million dollars in-country, you 
almost always need the games to be 
localized, Tishin said. One of the 
audience members pointed out that 
this could be because big companies 
tend to localize their games: “is this 
a chicken-and-the-egg situation?” 
Tishin backed his findings up with 
data that the vast majority of market 
share in-country is localized games. 

The audience discussed ROI mod-
els and how they attempt to isolate 
the ROI on game localization, which 
tends to be difficult. “Even A/B test-
ing in a live environment, you can’t 
isolate localization,” said Michaela 
Bartelt-Krantz, senior localization 
director at EA.

One audience member said Sony 
looks at when users switch languages 
within the game to make predictions 

about which languages may not need 
to be localized, although they may 
not know why the users are switch-
ing. Another audience member com-
mented that he personally switches 
languages in FIFA because “the 
English commentary is more rich.” 
Another approach with this kind of 
user data is to look at which part of 
the game may need to be localized 
better or more richly. 

A round table summary was held at 
the end of the conference, and round 
table attendees offered brief takeaways 
from their sessions. Keywords Studios’ 
Fabio Minazzi gave an overview of a 
DQF-MQM round table that covered 
why attendees measured quality and 
how this can be approached pragmati-
cally; having developers understand 
the general rules of localization is 
part of that. “There’s a lot of work to 
be done, and we understood that dif-
ferent companies, they have different 
programs in managing quality. The 
bigger the company, the bigger the 
scale, the more difficult it is to manage 
quality,” said Minazzi.

Attendees gave live feedback on 
the first iteration of the conference, 

saying they appreciated being able 
to discuss games over two full days 
rather than the one preconference 
day. “The quality of the conversations” 
was great, said Seb Ohsan-Berthelsen, 
operations director of Square Enix. “I 
expected to take a couple of pages of 
notes, and I have 12.”

Game Global Forum kicks off in Warsaw
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LocWorld37 in Warsaw, held June 
6-8, 2018, veered often into the realm 
of artificial intelligence (AI) and 
localization.

AI pioneer Inma Martinez gave 
the keynote June 7 on accelerated 
digitalization, the forces of AI auto-
mation and new super humans.

Martinez discussed how the law of 
accelerated returns means that inno-
vation exponentially increases; in 
the first 14 years of the 21st century, 
there had already been more innova-
tion than in the 100 years before. 
“Data fuels AI. It’s not the other way 
around,” said Martinez. “Life is digital 
because data is everywhere.” 

Martinez delved into ethical con-
cerns brought up by AI. Your brain is 
physically different than your grand-
father’s because of digitalization, she 
said. “When you are learning really 
complicated things,” you grow new 
neural networks. “People learn by 
doing, because when you do, the lim-
bic brain releases chemicals that cre-
ate an imprint,” which in turn creates 
neural networks. Hence, learning 
based on the virtual world needs to 
be paired with doing in the physical 
world. Synapses actually deteriorate 
with too much time spent purely in 
virtual reality, said Martinez. “You 
need more senses activated, because 
when you’re not using your senses to 
collect data, your synapses become 
corrupted,” the same way people’s 
brains deteriorate with Alzheimer’s. 

Tacit knowledge is what humans 
excel at; knowledge that you couldn’t 
explain but discover upon further 
examination is accurate. “Humans, 
their creative thinking is about 
finding the meaning of things,” said 
Martinez.

In a later panel discussion on using 
AI in the localization workflow, David 
Tablot of Yandex said the main shift 
in AI in the past several years is the 

ease of it; now, someone with a fairly 
basic understanding of computer 
science “can do something really 
useful” in terms of programming, as 
long as the data is good, because of 
the frameworks set in place in years 
past. “AI will revolutionize localiza-
tion, and will hopefully make the jobs 
more interesting,” said Talbot.

Neural machine translation (NMT) 
was a major focus intersecting with 
AI. Arle Lommel and Hélène Pielmeier 

LocWorld37 generates AI buzz
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of Common Sense Advisory (CSA 
Research) went beyond NMT in 
“Preparing for the AI Revolution,” a 
talk on the different faces of automa-
tion in localization. “AI is automa-
tion, but it’s the most advanced form 
of automation,” said Pielmeier. AI 
with machine learning might involve 
“lights out project management 
where systems learn on their own,” 
which is still “somewhat theoretical.” 
The presentation mentioned Lilt, 
which learns in real time from what 
the translator is doing. Another 
example was AI to support transla-
tion memory cleanup. 

Pielmeier also discussed various 
ways language service providers 
(LSPs) can prepare for AI, from 
rethinking pricing models to quanti-
fying the results. 

Other sessions covered topics 
such as data security, mergers and 
brands. Margaret Ann Dowling, 
who published a host of magazines 
in Central Europe, from Elle to 
InStyle, gave a talk on global brands 
and localization urging people to 
think ethically about their brands. 
When she launched National 
Geographic in Hungary, “we were 
prepared to wait ten years to make 

money” because they believed in 
the ultimate mission of bringing 
the content to the audience. 

“When you have this reliance 
on fragmented LSP relationships, 
you’re missing the whole story,” 
the storytelling narrative enacted 
by translators and that lasts over 
time. “This storytelling narrative is 
where the money is.” 

Consumers are “very sensitive 
to the supply chain” and the ethics 
involved with brands. “It’s not good 
enough to be a platform. You have 
to be responsible for what you put 
out in the world.” 

On May 3-4, 2018, the European 
Language Industry Association (Elia) 
organized its third edition of “Focus 
for Executives” in Catania, Sicily. 
After two previous events in Mal-
lorca, Spain, and Chania, Crete, Elia 
decided to organize this third event 
that attracted close to 120 attendees.

The Focus for Executives events 
differentiate themselves by format. 
Each one is an executive discussion 
forum on current market trends and 
developments impacting the local-
ization industry. It attempts to offer 
networking opportunities for attend-
ees in leadership and senior manage-
ment roles, and the opportunity to 
meet peers from different geographies 
and industries. To facilitate frank  
peer-to-peer discussions, Elia selects 
an exotic five-star venue. This allows 
for focused sessions, little distraction 

and open discussions about business 
aspirations. 

For this event, Elia decided to 
work with a select group of attendees, 
expert moderators who “own” the 
tracks with limited seating. Typically, 
the attendees of this event represent 
small- to mid-size localization com-
panies. The program of this event 
also offered learning opportunities 
on how leadership needs to strategize 

and transform business considering 
an ever-increasing competitive land-
scape. The titles of the two program 
tracks for Sicily were “Translation 
Industry: Does One Size Fit All?” and 
“Financial Strategies: The Golden 
Quest.” Both tracks offered takeaways 
regarding successful integration of 
growth strategy as well as financial 
strategy in your mid-to long-term 
company business goals.

Elia’s networking days for executives held in Sicily
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The Association of Language Com-
panies (ALC) held its 2018 Annual 
Conference in Scottsdale, Arizona, 
April 25-28. The approximately 140 

attendees enjoyed sessions that were 
developed with the unique needs of 
language service company owners 
and their senior managers in mind. 

The conference featured keynote 
speaker Tatyana Fertelmeyster from 
Connecting Differences LLC, who 
explored the intersection of culture 
and language. Sessions focused on a 
variety of business topics that help 
business owners run their compa-
nies more successfully, including 

embracing integration, a balanced 
scorecard for small services business 
and five fundamentals for growing 
your business with less stress.

The meeting brought together 
groups of people with aligned 
interests and provided them with 
a friendly, noncompetitive envi-
ronment that allowed attendees to 
exchange ideas and make new busi-
ness connections, as well as deep-
ening their current connections.

ALC Conference in Scottsdale looks at business topics

http://www.birotranslations.com/
http://www.birotranslations.com/
mailto:projects@birotranslations.com
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Would you introduce yourself?
Marc Mittag, CEO and founder 

MittagQI, translate5 project lead.
Where do you live?
In Mössingen, which is a small 

town on the foot of the Swabian 
Alb, south of Stuttgart, Germany.
How did you get started in this 
industry?
I got started in one of the 

strange ways that seem to be 
common in our industry: I studied 
the science of religion, philoso-
phy and education. And I needed 
to earn some money. Then a 
friend of mine said, oh, I have a 
job doing websites for a company 
and I don’t want to continue with 
it. You are capable of doing it, 
so should I introduce you? As 
it turns out, the company was 
transline, a German language 
service provider. So after my 
studies ended two years later I 
asked for a full-time job and my 
boss said yes. Afterwards my 
website development turned 

into software development and 
localization engineering for the 
language industry.
How long have you worked in it?
I started working for transline 

 in 2000 and started to do 
translation-related IT work in 
2002. From 2005 until 2009 I 
was head of translation-related 
IT at transline. In 2009 I founded 
MittagQI and since then have 
focused on open source  

development in the translation 
industry, especially translate5.
What language(s) do you speak?
Fluently, German and English, 

and the bit that is left from 
school French.
What do you like to do in your 
spare time?
In my spare time I love to do 

yoga and meditation. I also love to 
combine that with business, since 
the idea of yoga (health, love and 
unity) also inspires the way I lead 
my business. This is especially true 
for the business concepts I use 
for bringing open source to the 
translation industry (through giving 
and collaboration) and for teaching 
yoga at business events like tekom 
and LocWorld. In addition to that 
and much more important to me is 
my family — my wife and my three 
kids. And I love to do sports like 
snowboarding and bicycling. Next 
summer I will bike through Iceland 
with my son.
Why do you read MultiLingual?
It has good in-depth articles. It’s 

also interesting to see which com-
panies are advertising and for what!

Featured Reader

A thousand different workflows. One Solution.
The Business Management Solution for the Translation Industry 

www.plunet.com

http://www.plunet.com
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Under the theme “Learning Never 
Ends,” 91 translators gathered in 
Boulder, Colorado, for the 8th Annual 
Conference of the Colorado Transla-
tors Association (CTA), which was 
held April 27-29, 2018. The three-day 
translation conference included an 
ATA exam sitting and networking 
happy hour on Friday, a full day of 
sessions on Saturday, and in-depth 
workshops on Sunday. Speakers and 
attendees from as far as California, 
the UK and Mexico participated in 
the event. This annual happening for 
freelance translators and interpreters, 
language service companies, project 
managers and language students has 
been growing steadily since the first 
CTA conference in 2010 and set a 
new attendance record this year for 
both Saturday and Sunday.

This year’s conference focused 
on the importance of continuing 
education in the translation industry, 
where technological innovation and 
language evolution keep changing 
the professional playing field. In her 
keynote speech, London-based trans-
lator and trainer Marta Stelmaszak 
Rosa reminded attendees to avoid 
complacency because building your 
career capital is a lifelong process. 
“Thinking ‘if only I get to this point, 
I’ll be successful’ is dangerous,” she 
pointed out. “Plateaus are dangerous.” 
Drawing on her own experience, she 
reminded attendees that a transla-
tion career is similar to the stock 
market, with ups and downs, but that 
every down is an opportunity to soar 
higher. She encouraged her audience 
to have a career investment plan and 
to keep adding to the pot to increase 
their career capital. 

Other sessions spanned a wide 
variety of areas, from multilingual 
search engine optimization to inter-
national trade and translating for 
the EU. Saturday ended with a panel 

discussion on the future of transla-
tion in the age of artificial intelli-
gence, and how this has impacted us 
with techniques such as outsourcing, 
automation and online bartering for 
rock-bottom rates. The translation 
industry seems to focus increasingly 
on how we can leverage, maximize 
and streamline, but where does this 
leave our linguists who have invested 
time and money in developing their 
expertise? During this lively panel 
presentation, current industry trends 
were discussed and their impact on 
individual linguists, as well as best 
practices for linguists to promote 
sustainability in our industry and 
protect the art of translation. 

In addition, a full-day track was 
devoted to interpreters. CTA has 
been developing the interpreter 
track for several years now and up 
to 11 continuing education units 
were offered by various certifica-
tion bodies for medical and court 
interpreters. CTA vice president 
Rosabelle Rice and her cohort Nisar 
Nikzad presented a session on how 
to become a conference interpreter.  
Kelly Musick presented a lively 
session on coping strategies for 
vicarious trauma.  This topic was 
undertaken in even more depth by 
Dr. Lizbeth Mendoza with different 

mindfulness techniques and other 
topics related to good mental health 
for interpreters.

Throughout the conference, rep-
resentatives from local universities, 
medical interpreter associations and 
translation agencies were present 
to provide information and address 
questions. Furthermore, attendees 
had an opportunity to sign up for 
a photo shoot with a professional 
photographer.

Sunday was dedicated to a work-
shop by our keynote speaker on 
working with direct clients, during 
which she provided useful insights 
and tips for translators wishing to 
tap into that market, as well as an 
in-depth informational workshop 
by local CPA Frances Coet on the 
changes in the new tax law and how 
they affect us as freelancers and small 
business owners.

Colorado Translators keep learning at 2018 Annual CTA Conference
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BP18 gears itself towards translators

BP events are by now standard fix-
tures on the translation conference 
scene. Offering content on Business 
+ Practice (hence the moniker), the 
annual conference is mostly geared 
to freelance translators, but several 
interpreters and language service 
providers also attend the events.

First held in Budapest, and later also 
in Zagreb and Prague, this year’s BP18 
conference took place April 19-20, 2018, 
in another Central European capital, 
Vienna. The independently organized 
event follows a unique format: a series 
of short, TED-style talks on the first 
day, with longer sessions offered in 
three tracks on the second day.

Out of the 30 talks and ses-
sions, some of the most popular 
ones included, on the first day, 
Gary Smith’s witty presentation 
on why customers may be wrong; 
Jo Rourke’s powerful message on 
why we are getting value wrong; 
and Tatjana Radmilo’s empowering 
talk on changing the public percep-
tion of translation. Chris Durban 
kicked off the second day by talking 

about nuances in target text qual-
ity. Later, Jonathan Downie talked 
about “pitching for people who hate 
sales and marketing,” while Judy Jen-
ner wrapped up the day by talking 
about the “professionalization of our 
profession.” Other popular sessions 
covered subjects such as cloud solu-
tions, personal style guides, client 
satisfaction surveys, gaining more 
visibility, neural machine translation 
and effective profile pages.

This was the largest BP Translation 
Conference so far, with 280 attendees 
from over 40 countries.

https://www.vistatec.com
https://www.vistatec.com
mailto:info@vistatec.com
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The annual conference put 
on by the European Union 
of Associations of Transla-
tion Companies (EUATC), 
T-UPDATE on Manage-
ment & Sales, took place in 
Madrid April 19-20, 2018, 
and attracted more than 160 
delegates, the majority of 
whom were language service 
providers (LSPs) owners and 
senior decision-makers.

 The theme was Going Interna-
tional, and boasted keynote speakers 
on both days. The first was given 
by Robert Etches, formerly of Text-
Minded and now CEO of Exfluency, 
who said his stated intention is to cre-
ate a “blockchain-based marketplace” 
for the language industry. As one of 
the industry’s foremost futurologists, 
Etches devoted his keynote to talking 
about the revolution he is convinced 
the technology will bring to the lan-
guage industry. He told the audience 
that blockchain technology will allow 
linguists to recycle and sell their work 
innumerable times on a pay-per-use 
model.

 The second day's keynote was 
given by TAUS’s Jaap van der Meer, 
who took his organization’s report 
"Nunc est Tempus – Now is the Time" 

as the staring point for his address. He 
set out the long-term challenges for 
the language industry and how it will 
need to adapt to prosper.

A departure from the normal 
T-UPDATE format was to have fewer 
set piece podium presentations and 
more interactive moderated expert 
panel discussions. One delegate’s 
feedback summed up why this 
approach received such high rat-
ings: “Delegates were kept on their 
toes and genuinely felt part of the 
dialogue. I left with so many new 
ideas, I’m determined to redesign my 
business.”

 As in previous T-UPDATES, 
EUATC president Rudy Tirry rounded 
off the event with the results of the sixth 
European language industry research 
report, which the EUATC collaborates 
to produce with partners Elia, EMT, 
GALA, FIT Europe and LIND-web.  

T-UPDATE on Management & Sales held in Madrid

Language Industry  
Survey results 
With 1,285 responses from 55 

countries, including many out-
side Europe, this 2018 edition of 
the European Language Industry 
survey is the most in-depth since 
its inception in 2013. A 48% in-
crease in response compared 
to 2017 is mainly the result of a 
massive increase of responses 
from individual language profes-
sionals.
Based on the responses received, 

most European language service 
companies can be considered to 
be small. 34% reported a sales 
figure of less than €250,000. The 
segment bringing in €250,000 
to €1,000,000 is the strongest, 
with 106 companies represented, 
a 36% share of the market. The 
combined segments of over 
€1,000,000 are less represented 
in this year’s survey: 30% com-
pared to 34% in 2017 and 40% 
in 2016. 
The report covered a number 

of factors relating to the Euro-
pean market, including project-
ed hiring trends — predicted to 
increase overall comparable to 
past years.
This report analyzes European 

trends rather than those in 
individual countries. The full 
report can be downloaded at  
https://euatc.org.

< €25,000

€25,000 - €50,000

€50,000 - €100,000

€100,000 - €250,000

€250,000 - €1,000,000

€1,000,000 - €5,000,000

€5,000,000 - €20,000,000

>€20,000,000 

Service provider
sales volume12 18
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45
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73

11 5
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April 26 was a big day for transla-
tion and localization networking in 
Toronto, Canada. A capacity crowd 
of 36 localization professionals gath-
ered at the headquarters of Achievers, 
located in the heart of Toronto’s 
high-tech Liberty Village area, 
to enjoy the fifth annual Toronto 
Localization Unconference. The 
Unconference was a full-day event 
featuring lively discussion, informa-
tion and opinion interchange, and no 
lack of small group discussions about 
current ideas and issues. Then in the 
evening, Canada’s Language Industry 
Association (AILIA) hosted Rendez-
vous Toronto, an event that attracted 
over 70 participants for networking, 
snacks, drinks and short presenta-
tions. Nearly half of the Unconference 
attendees chose to continue enjoying 
their day at the AILIA event.

The Toronto Unconference follows 
the methodology used at other Local-
ization Unconference events. After a 
short icebreaker session, attendees 
brainstorm about topics that they 

would like to discuss during the 
day. Then the topics are prioritized 
by vote, and moderated discussion 
ensues. Unconference and Rendez-
vous attendees traveled from as far 
away as Montreal, Ottawa; Rochester, 
New York; and Boulder, Colorado. 
The Unconference sessions were 
moderated by coorganizers Olek-
sandr Pysaryuk, Ariane Duddey and 
Richard Sikes.

The AILIA event began with a pre-
sentation by AILIA’s president, Sharon 
Steinberg. She explained the role of 
AILIA, the benefits of membership 
and the need for localization ser-
vice providers (LSPs) to “Be Active 

in Canada’s Language Industry.” 
Steinberg was followed by Louis-
André Lepage, vice president of PSAC 
Translation Bureau. He discussed 
the Bureau’s growing demand for 
multilingual translation and inter-
preting services and their building 
of relationships with LSPs that can 
provide these services. After Lepage’s 
presentation, Pysaryuk and Sikes 
spoke briefly about the Localization 
Unconference movement and mod-
erated a mini-Unconference session 
for Rendez-vous attendees based on 
one of the afternoon’s topics. The 
evening was concluded with drinks, 
appetizers and more networking.

Fifth annual Toronto Localization Unconference and AILIA’s  
Rendez-vous Toronto

https://www.kaleidoscope.at
mailto:info@kaleidoscope.at
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People
Recent industry hires

 ■ Eurotranslate has hired Ivana Djuric as a project 
manager.
Eurotranslate http://eurotranslate.rs

 ■ ZOO Digital Group has appointed Norie Negishi as 
new head of operations and business development, Asia.
ZOO Digital Group www.zoodigital.com

 ■ The Alkemist Translation Company has hired Nevena 
Stojkov as project coordinator.
Alkemist Translation Company www.translation-alkemist.com

Business
TransPerfect buyout complete; 
acquires TranslateNow

TransPerfect, a provider of global business services, has 
announced that cofounder Phil Shawe has completed the 
purchase of the remaining shares of TransPerfect Global, 
Inc., allowing the company to move forward under con-
solidated ownership.

The company has also completed the acquisition of Asian 
language translation services  provider TranslateNow.
TransPerfect www.transperfect.com

Ciklopea opens Slovenian office
Ciklopea d.o.o., a provider of translation, interpreting, 

localization and consulting services, has opened a new 
branch office in Ljubljana, Slovenia.
Ciklopea d.o.o. www.ciklopea.com

Stoquart Americas
Trans-IT Translations inc. and Stoquart SA, a language 

services provider, have officially merged. Trans-IT has 
been rebranded as Stoquart Americas.
Trans-IT Translations inc. www.trans-it.ca
Stoquart SA www.stoquart.com

New look for TranslatePRO
TranslatePRO, a provider of translation and localiza-

tion services in various Eastern European languages, has 
launched a new website.
TranslatePRO www.translatepro.eu

Net-Translators expands to India
Net-Translators Ltd., a provider of localization and mul-

tilingual testing services, has expanded to Asia with a new 
office located in Gurugram, in the state of Haryana, India. 
Net-Translators Ltd. www.net-translators.com

ISI Translation Services rebrands
ISI Translation Services has changed its name to ISI 

Language Solutions. The company has also changed its url.
ISI Language Solutions http://isilanguagesolutions.com

Resources
Study of market for outsourced  
language services and technology

Common Sense Advisory, Inc., an independent market 
research firm specializing in the language service industry, 
has published “The Language Services Market: 2018.” Based 

http://eurotranslate.rs
http://www.zoodigital.com
http://www.translation-alkemist.com
http://www.transperfect.com
http://www.ciklopea.com
http://www.trans-it.ca
http://www.stoquart.com
http://www.translatepro.eu
http://www.net-translators.com
http://isilanguagesolutions.com
https://www.memsource.com/
https://www.memsource.com/
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on a survey of industry providers, the report analyzes the 
market from January 2017 through June 2018, covering 
the market, demand, services and technology, futures and 
related research.
Common Sense Advisory, Inc. www.commonsenseadvisory.com

Translation technology integration map
Nimdzi Insights has released a translation technology 

integration map that looks at machine translation and 
content connectors from popular translation management 
systems.
Nimdzi Insights www.nimdzi.com

Products and Services
TWB Glossary for Bangladesh

Translators without Borders (TWB), a not-for-profit 
focused on spreading knowledge through humanitarian 
translations, has launched the TWB Glossary for Ban-
gladesh, providing text and audio translations for five 
languages: Rohingya, English, Bengali, Chittagonian and 
Burmese. It contains 180 key terms relevant to the water, 
sanitation and hygiene (WASH) sector.
Translators without Borders www.translatorswithoutborders.org

24|contenthub
24translate and its technology subsidiary 24technology 

have introduced 24|contenthub, a translation management 
platform designed to offer full automation of a company’s 
translation processes.
24translate www.24translate.de

Plunet BusinessManager 7.3
Plunet GmbH, a provider of business management soft-

ware for translation services and agencies, has released 
Plunet BusinessManager 7.3. The latest version offers 
several enhancements and a variety of functions to ensure 
compliance with EU GDPR.
Plunet GmbH www.plunet.com

Memsource updates mobile app
Memsource, a developer of cloud translation software, 

has updated its mobile app interface allowing users con-
trol of workflow without being tied down to a computer.
Memsource www.memsource.com

KUDO 2.0
KUDO, a cloud-based platform for live meetings and 

web conferences with built-in simultaneous interpretation, 
has launched version 2.0. Key features include document 
sharing, language selector, live polls, security, question 
and answer capability and on-demand access.
KUDO, Inc. https://kudoway.com

Globalyzer 6.1
Lingoport, Inc., a provider of software international-

ization tools and services, has announced the release of 
Globalyzer 6.1. New features include machine learning, 
Company Dictionary, import rule set enhancement and 
updated rule terminology.
Lingoport, Inc. www.lingoport.com

Visit www.videolocalize.com/oc to try it out!

Burning subtitles in a video?  Do it for FREE!
Here’s how easy it is to burn subtitles into your video with VideoLocalize’s 
new subtitling tool:

1.  Upload your video and transcript

2.  Press “Start” and …

3.  Presto! You’ll see subtitles in your video!

VideoLocalize.com

http://www.commonsenseadvisory.com
http://www.nimdzi.com
http://www.translatorswithoutborders.org
http://www.24translate.de
http://www.plunet.com
http://www.memsource.com
https://kudoway.com
http://www.lingoport.com
http://www.videolocalize.com/oc
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July
Complex Grammar Cases in JavaScript
July 19, 2018, Menlo Park, California USA
International Multilingual User Group 
www.meetup.com/IMUG-Silicon-Valley/events/sccmwnyxkbzb

August
Translation Forum Russia
August 24-26, 2018, Ekaterinburg, Russia
Business Bureau of the Association of Interpreters, http://tconference.ru

September
3rd International Translation  
Technology Summer School
September 3-7, 2018, Antwerp, Belgium
KU Leuven, www.arts.kuleuven.be/transtech-summerschool

Content Marketing World
September 4-7, 2018, Cleveland, Ohio USA
Content Marketing Institute, http://contentmarketingworld.com

42nd Internationalization &  
Unicode Conference (IUC42)
September 10-12, 2018, Santa Clara, California USA
Object Management Group, www.unicodeconference.org

ND Focus – Elia’s focus on  
Project Management
September 13-14, 2018, Porto, Portugal
Elia, http://events.elia-association.org/nd-focus-pm-2018

SLAM!
September 15, 2018, Malmö, Sweden
Scandinavian Language Association, www.slamconf.com

XTM LIVE
September 17-18, 2018, Boston, Massachusetts USA
XTM International, https://xtm.cloud/live/usa

The Language Services Industry Today
September 20, 2018, San Jose, California USA
International Multilingual User Group 
www.meetup.com/IMUG-Silicon-Valley/events/sccmwnyxmbbc

ATC Language Industry Summit 2018
September 20-22, 2018, Cardiff, UK
Association of Translation Companies, www.atc.org.uk/conference/en

National Identity in Translation
September 24-26, 2018, Lviv, Ukraine
Ivan Franko National University of Lviv, University of Rzeszów 
www.natid.ur.edu.pl/index.html

NORDIC TechKomm 2018
September 26-27, 2018, Copenhagen, Denmark
tcworld, https://nordic-techkomm.com

eLearning Africa 2018
September 26-28, 2018, Rwanda
ICWE GmbH, Rwanda Convention Bureau, www.elearning-africa.com

Fit-For-Market Translator and  
Interpreter Training in a Digital Age
September 28-29, 2018, Budapest, Hungary
Centre for Interpreter and Translator Training of the BME  
https://etransfair.eu/fitformarket2018

IAPTI 2018
September 29-30, 2018, Valencia, Spain
International Association of Professional Translators and Interpreters 
www.iapti.org/SPconference

October
Languages & The Media 
October 3-5, 2018, Berlin, Germany
ICWE GmbH, http://languages-media.com

13-14 September 2018
Porto, Portugal
The language industry’s only
dedicated PM event!
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http://tconference.ru
http://www.arts.kuleuven.be/transtech-summerschool
http://contentmarketingworld.com
http://www.unicodeconference.org
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http://languages-media.com
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http://events.elia-association.org/nd-focus-pm-2018/
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July 2018

ND Vienna 
October 4-5, 2018, Vienna, Austria
Elia, http://elia-association.org/our-events

METM18 
October 4-6, 2018, Girona, Spain
Mediterranean Editors and Translators 
www.metmeetings.org/en/presentation:1032

TAUS Annual Conference 
October 10-11, 2018, Vancouver, Canada
TAUS, www.taus.net/events/conferences/48-taus-annual-conference-2018

TAUS Data Summit 2018 
October 15, 2018, Seattle, Washington USA
TAUS, https://taus.net/events/conferences/46-taus-data-summit-2018

Game Global Forum Seattle
October 16-17, 2018, Seattle, Washington USA
Localization World, Ltd., http://gameglobalforum.com

LocWorld38 Seattle
October 17-19, 2018, Seattle, Washington USA
Localization World, Ltd., https://locworld.com

Google Assistant Going Global
October 18, 2018, Santa Clara, California USA
International Multilingual User Group 
www.meetup.com/IMUG-Silicon-Valley/events/sccmwnyxnbxb

LavaCon Conference on Content  
Strategy and TechComm Management 
October 21-24, 2018, New Orleans, Louisiana USA
LavaCon, https://lavacon.org/2018

59th ATA Conference 
October 24-27, 2018, New Orleans, Louisiana USA
American Translators Association, www.atanet.org/conf/2018

Meet Central Europe Conference 
October 30-31, 2018, Budapest, Hungary
AATC, ACTA, ATCSK, Proford, www.meetcentraleurope.com

EMNLP 2018 
October 31-Nov 4, 2018, Brussels, Belgium
Association for Computational Linguistics, http://emnlp2018.org

November
tcworld 2018 - tekom
November 13-15, 2018, Stuttgart, Germany
tekom, http://conferences.tekom.de/tcworld18/registration

TAPICC: Translation API Class and Cases
November 15, 2018, San Jose, California USA
International Multilingual User Group, https://bit.ly/2tjGYJJ

EXPOLINGUA Berlin
November 16-17, 2018, Berlin, Germany
ICWE, www.expolingua.com

Nordic Translation Industry Forum
November 21-23, 2018, Oslo, Norway
Anne-Marie Colliander Lind, Cecilia Enbäck, http://ntif.se

Information Development World
November 27-29, 2018, Menlo Park, California USA
The Content Wrangler, Content Rules 
http://informationdevelopmentworld.com

Translation and Cultural Sustainability
November 28-30, 2018, Salamanca, Spain
University of Salamanca, http://traduccionysostenibilidad.fundacionusal.es

Cologne Conference on Translation, 
Interpreting and Technical Documentation
November 29-30, 2018, Cologne, Germany
TH Köln – University of Applied Sciences, https://bit.ly/2AQfpxv

www.star-group.net

Information Creation · Translation/Localization 
Desktop Publishing · Illustration/Animation  
Automatic Publication · Information Retrieval  
Process Automation · IT Services · Training · Consulting ...

connecting your visions, 
technologies and customers
connecting your visions, 
technologies and customers

http://elia-association.org/our-events
http://www.metmeetings.org/en/presentation:1032
http://www.taus.net/events/conferences/48-taus-annual-conference-2018
https://taus.net/events/conferences/46-taus-data-summit-2018
http://gameglobalforum.com
https://locworld.com
http://www.meetup.com/IMUG-Silicon-Valley/events/sccmwnyxnbxb
https://lavacon.org/2018
http://www.atanet.org/conf/2018
http://www.meetcentraleurope.com
http://emnlp2018.org
http://conferences.tekom.de/tcworld18/registration
https://bit.ly/2tjGYJJ
http://www.expolingua.com
http://ntif.se
http://informationdevelopmentworld.com
http://traduccionysostenibilidad.fundacionusal.es
https://bit.ly/2AQfpxv
http://www.star-group.net
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When do people who buy (or should buy) language services say 
professional translation is worth it? By talking with clients outside 
of a sales environment, we seek to uncover what’s really important 
to them. 

also higher than they could be, as 
the city’s current language provider 
doesn’t offer translation memory 
(TM) discounts. As a result, Becker 
says, “We haven’t done much 
translation with them.” Over the 
last five years, Bowling Green has 
translated 240 documents: “Appli-
cations to publications to event 
announcements to e-newsletters.” 
Were quotes more affordable, she 
adds, the city would translate more.

The client’s solution
Becker is originally from Merida, 

Venezuela, so she does most of 
Bowling Green’s Spanish translations 
herself. Since translation costs are 
prohibitive, service for the other 58 
languages are handled via over-the-
phone (OPI) interpreting.

It’s worth noting, though, that 
price isn’t the only reason certain 
content doesn’t get translated. “We 
still have a lot of communities that 
are preliterate,” Becker explains, 
“especially communities from 
Burma that regardless of whether 
we translate the material into their 
own language, they may not be able 
to read it or understand it.” Burmese 
and Karen — another Myanmar 

Client Talk

Bowling Green, Kentucky

Terena Bell is an independent journalist writing for 
The Atlantic, Washington Post, Fast Company and 
others. She is former CEO of In Every Language 
and was on the GALA and ALC boards.

Terena Bell

Client
Leyda Becker is international communities liaison for the City of 

Bowling Green, Kentucky — population 65,234. If you think a town that 
size doesn’t have many language needs, think again. Bowling Green’s 
foreign-born population is growing so quickly, US Presidential Advisor 
Kellyanne Conway put the city at the center of the 
Bowling Green Massacre tale she told February 2, 
2017, on MSNBC’s Hardball: “…two Iraqis came 
here to this country, were radicalized, and they 
were the masterminds behind the Bowling Green 
massacre. Most people didn’t know that because 
it didn’t get covered.”

The press didn’t cover the massacre because 
it never happened. Conway had her facts wrong. 
But with 13.9% of residents born outside the 
United States, Bowling Green does have a 
substantial Iraqi community. Arabic is the third 
most commonly spoken language in town, 
after English and Spanish. 59 languages are spoken there total; every city 
department routes language purchasing through Becker’s office in neigh-
borhood and community services.

How much do they spend?
For fiscal year 2018, Bowling Green’s international program budget is 

$113,307. But this has to cover staff salaries, community event costs and 
any other office expenses, not just translation and interpreting. That’s 
31% more than last year’s budget, but need still outpaces spend. Costs are 

Leyda Becker
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language with a subliterate popula-
tion — are the fifth and sixth most 
spoken languages in town. Speakers’ 
literacy, she says, “gets taken into 
consideration, definitely.”

“We translate on an as-needed 
basis,” Becker says, “but we also 
realize that translation is very costly. 
We have to measure when translat-
ing a piece or document whether 
it’s going to really have an effect 
to the consumer or to the patron.” 
The town’s most recent project, for 
example, was a brochure promoting 
a new city program, translated into 
nine languages.

So 1-5, how important is 
professional translation?

5: Becker believes language access 
“just becomes a common sense policy 
to implement when you have such 
a large foreign-born population and 
you have such language diversity.”

Our emerging pattern
Bowling Green is happy with its 

current solution, taking pride in 
its ability to outclass larger towns. 
Becker says, “We have been leading 
the way on how to provide language 
access across the city and across the 
state. Even our counterparts like 
Lexington, Owensboro and Louisville 

[Kentucky] don’t seem to have the 
same resources across the board.” 
These resources are so widespread 
because Becker led a two-year charge 
to train every city employee on 
language access. That’s more than 700 
people, but in the end, it resulted in 
a completely consolidated program 
with no rogue spend.

“Even though [translation] is 
based out of one department, it’s 
still functioning as a support to all 
the departments,” she explains. For 
staff who’ve started after training was 
complete, Becker says a module on 
when to provide interpretation — and 
how — has been added to the city’s 
new employee orientation.

Bowling Green Mayor Bruce 
Wilkerson and the city’s board of 
commissioners created her position, 
and today she oversees a translation 
task force with “a point of contact 
from every department.” 

It’s a level of managerial support 
many corporate clients in this column 
would covet. But like others profiled, 
substandard tech use holds Bowling 
Green back. Government documents 
tend to be highly repetitive, so TM 
would address the city’s affordability 
concerns. Yet again, we find a client 
that needs our industry to connect 
them to existing technology.  [M]

https://xtm.cloud/live/usa/
https://xtm.cloud/live/usa/
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Women in Localization is currently planning its ten-year anniver-
sary. It will be celebrated around the world with satellite parties and a 
larger event in Silicon Valley. 

On September 8, 2008, three women had a vision and changed the face 
of the localization world for good. They started Women in Localization, a 
small local networking group that would go on to become an international 
organization with 4,000+ members, with chapters in 11 countries and 
counting.

That success is not the astonishing part of the story — they did it without 
funding. There are no membership dues, no government grants. No one has 
a membership card or number. To become a member, female localizers join 
a LinkedIn group and follow it on local social media platforms. There are 
only two requirements to join the LinkedIn group: you must be a woman, 
and you must work in a localization-related field. Elsewhere, such as at 
events and on advisory boards, men are also involved.

How did Women in Localization become one of the largest professional 
organizations in its industry with limited structure and resources?

The answer lies in one concept: contribution.
In 2008, three women wanted to be heard. They wanted to sit at the 

decision-making table and they believed they deserved the same compen-
sation for their work as men. They were also up against the global financial 
crisis of 2008/2009 and funding to go global was hard to come by.

Against this backdrop, the founders, Anna N. Schlegel, Eva Klaudinyova 
and Silvia Avary-Silveira, did something so simple and ingenious that it 
would rock the paradigm of business in localization. They connected their 
small group with two emotional forces: a need to avoid the pain of being 
disadvantaged and the desire to contribute. 

They created a forum in which 
professional female localizers 
network to share their stories, 
learn, provide innovative content, 
mentor and peer-coach each other. 
In other words, they contributed 
to a shared solution rather than 
dwelling on the problem.

This is the main lesson from 
Women in Localization. What we 
choose to focus on determines how 
we feel. When we are focused on 
contribution, we experience that 
there is always a way, always inter-
action; a commitment that defines 
us as rare and extraordinary 
individuals. Contribution creates 
a spiritual bond and requires us to 
go beyond our own needs.

Contribution is the fuel that 
three leaders from Silicon Valley 
used to inspire sisterhood across 
the world. Being at one of their 
events just makes you feel better.

It’s not about making more 
money, receiving more recognition, 
or gaining more power. It’s about 
ensuring balance in life — having 

Localization Business School

The success of Women 
in Localization

Andrew Lawless is a best-selling author, performance 
coach, localization educator and consultant. He is 
adjunct professor at the University of Maryland 
College Park where he co-lectures a class in localization 
project management.

Andrew Lawless
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fun, being loved and respected, 
and growing professionally and 
spiritually. It’s about the fulfillment 
that friendship, collaboration and 
growth can bring. 

When employers and com-
munities do not allow women 
equal means to make a living and 
the same avenues for a rewarding 
career, women feel constricted. To 
this day, managers advise women 
to change employers if they want 
the same salary or the same path to 
advancement as their male coun-
terparts. Their own institutions 
do not give managers the tools to 
adjust wages radically enough. 

There is still work to do. 
The founders continue to ask 
themselves: “What is good for 
our members? What do we 
need? What can we do today to 
provide for our future?” They go 
where others fall short, and they 
consistently link their actions to 
something bigger and higher than 
themselves, in the name of their 
members. 

Today, more than 4,000 women 
across the United States, Argen-
tina, the UK, Ireland, Germany, 
Catalunya, the Netherlands, 
Poland, China, Japan and South 
Korea keep elevating each other 
into leadership positions and local 
chapters. They educate, train, 
mentor and coach thousands of 
their peers in local events across 
the globe. The waitlist for new 
chapters is long. However, the 
board aims to grow methodically 
and with a solid foundation. 

The future of Women in 
Localization

Women in Localization has been 
on a transformational journey since 
its inception. Hard work and a new 
strategic focus have moved the 
organization on track to become a 
California Nonprofit Public Benefit 
Corporation later this year.

As a further result of continu-
ous evolution, it is most notable 
that this work was overseen by the 
first male board advisor, Duaine 
Pryor. Women in Localization 
is by nature inclusive and firmly 
believes in fostering relationships 
with men who support equality, 
inclusivity, and support women 
and women’s issues.

Men are welcome to attend events 
and there are currently two men 
on the board of advisors. Duaine 
Pryor and Fabiano Cid serve with 
long-time supporter of the organiza-
tion Mimi Hills, and former board 
member Allison McDougall.

All committees and chapters that 
work under the board's supervision 
are sponsored and mentored on a 
regular basis. The board has clear 
values and goals; it builds and fosters 
key partnerships and manages 
the organization like a well-oiled 
machine.

One of  the organization’s main 
goals continues to be the creation of 
female leaders by offering women 
new leadership opportunities often 
lacking in the workplace. The board 
is extremely committed to this point 
and it is also part of the board’s 
succession plan. 

Its mission remains “the foster-
ing of a global community for the 
advancement of women in the 
localization industry.” These three 
pillars are the focus, and all activity 
lines up to this mission. 

The current board is taking it to 
the next level under the leadership 
of chair and cofounder Schlegel, 
veterans Liesl Leary and Loy Searle, 
newcomers Michele Smith and 
Sonia Oliveira, and the remaining 
two founders, Klaudinyova and 
Avary-Silveira. The latest additions 
to support the board are Bridget 
O’Brien, senior talent director; 
Vilma Campos, chief technology 
officer; and Monica Bajaj, chief 
compliance officer. 

They will continue to build on 
their core group of supporters, such 
as Carrie Fischer, Lynda Roslund, 
Luciana Vecchi and Mary Rosberg, 
who served on the initial board for 
several years and helped get the 
organization off the ground. Others 
include Katell Jentreau, Stephanie 
Gabriel, Elena McCoy and Theresa 
Marshall, who served on the board 
a little later and played an essential 
role during the organization's biggest 
transformational period.

A particular shout-out goes from 
Women in Localization to Allison 
McDougall, who served on the 
board for most of its existence and 
led the organization last year as the 
chair of the board. 

The widespread success of 
Women in Localization would not 
have been possible without all of the 
leadership teams doing the work of 
the executive committees sponsored 
by the board, as well as the teams 
managing the global chapters and 
spreading the mission and message 
of Women in Localization in all the 
different corners of the world. 

The upcoming anniversary party 
will celebrate the accomplishments 
of the past ten years, and will include 
all past and present major contribu-
tors, board members and friends of 
Women in Localization. Currently, 
they are planning guest speaker and 
dance floor details.  [M]

www.linkedin.com/in/
women-in-localization-3709a1b3

www.womeninlocalization.com

How to join Women in  
Localization

How to follow Women in  
Localization 

https://www.linkedin.com/company/womeninlocalization
http://www.womeninlocalization.com
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Perhaps not so surprisingly, one of my favorite defini-
tions of translation does not come from a translation studies 
essay, but from a book called Manuale di semiotica (Manual 
of Semiotics) printed in 2000. Its author, Ugo Volli, writes in 
Italian that each translation is “a complex semiotic work; it is 
a textual interpretation that puts not only two languages, but 
two cultures in communication.” From this standpoint, text 
analysis, which all of us in this field are so accustomed to, is 
only one of the facets of translation. Culture is equally impor-
tant and cannot be ignored in any good translation. So much 
so that in the author’s view, “translation is a form of interpre-
tation and textual elaboration that creates a new text, rather 
than a copy.”

As an example, we can have a 
look at the Italian word bugiardino, 
which means little liar if we trans-
late it literally, but whoever has 
stumbled upon it in a translation 
assignment from Italian knows 
how misleading its literal transla-
tion is. In reality, the bugiardino is 
the package insert that comes with 
the medications we buy and pro-
vides both additional information 
on the drug and instructions on 
how to use it. The word bugiardino 
itself is nowadays primarily used in 
the pharmaceutical universe with 
a figurative nuance, while the use 
of any of its potential cognates is 
limited to the semantic areas of 
their literal meaning.

So, how did we end up having 
a little liar help us use our drugs 
correctly? A quick etymological 
research can help us clarify this 

Terminology Glosses

Little liars, medicine 
inserts and intertextuality

Laura Di Tullio is a terminology management 
consultant who has developed termbases and man-
aged enterprise terminology for large multinationals. 
She has been in the localization industry for over 20 
years, holds an MA in terminology management and 
a degree in translation studies.

Laura Di Tullio

Some words are indeed so rooted in a country’s culture that their 
origin seems to be lost in the wrinkles of time. Others may have 
ceased to exist in certain domains and only resurface sporadically 
in a different field or maybe, if their original meaning is lost, their 
sound echoes in polysemic words with a completely distinct meaning. 
This is where knowing how and when a word originated and how it is 
understood and interpreted in its culture of origin comes in handy for 
translators. 
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unknown. The Accademia della 
Crusca, the Italian society for 
scholars and Italian linguists and 
philologists, has a few hypotheses 
and hints on this. One among the 
others is that the word bugiardo 
(liar) was used ironically in central 
Italy for newspaper posters. By 
reducing the size to fit the medica-
tion boxes, they got to bugiardino 
(the suffix –ino indicates small). 
Although its meaning may be fairly 
intuitive and humorous to native 
speakers of Italian, its translation in 
other languages may be challenging. 
A search online for the ITA>ENG 
combination shows that Google 
Translate does not propose any 
equivalent for bugiardino in the 
singular, but does have leaflets for 
the plural. In Linguee, the term 
is skipped in one occasion and 
translated correctly in the other two 
occurrences, but with two different 
target language equivalents. IATE 
and TermsCafé.com do not find any 
matching entries, whereas ProZ 
provides the correct translation in 
its public glossaries. 

Strictly speaking, bugiardino 
is a generic term that has not 
gone through a complete termi-
nologization process. It has not 
become standardized enough in 
its language of specialty and, as 
such, it may not be included in 
every specialized dictionary. For 
a similar reason, various general 
Italian-English dictionaries may not 
mention it, because it is only used 
with reference to the pharmaceuti-
cal information.

Frequency is one of the criteria 
used for including, skipping or 
discarding a term from a termbase. 
In semiautomated term extraction, 
for instance, it is often possible to 
sort based on the most frequently 
used terms. The rationale behind 
this is that the more often a term 
occurs, the more it will be useful 
in the termbase. Personally, I 

often find myself disagreeing with 
this approach and bugiardino is a 
perfect instance of why. Research-
ing the word bugiardino may 
require a long time and the use of 
different sources. Then, assuming 
that there is enough information 
available about the term, different 
translators may choose different 
equivalents to express it in their 
language. Having it in the termbase 
will save time and guarantee 
consistency in present as well as in 
future documents. For this reason, 
I am adding bugiardino to the 
pharmaceutical subject field of our 
ideal termbase.

As a student, one of my favorite 
topics was linguistics, a subject 
that has now evolved into linguistic 
anthropology. Within linguistics, 
one of the most fascinating ideas 
I came across was intertextuality. 
According to Julia Kristeva, 
intertextuality is “the process of 
transformation and re-elaboration 
through which the words of others 
are renewed and become our own.” 
One of the purposes of terminology 
management is to help companies 
and customers find their own 
unique voice through vocabulary. 
This objective is accomplished by 
keeping track of terminology, and 
proposing harmonized usage of 
terms across texts. The most visible 
benefit of managing terminology is 
the elimination of inconsistencies 
in the final message, but in terms of 
intertextuality it is much more than 
that. It is the provision of a context 
made of history, tradition, culture 
and vision; it is the harmonization 
of the input of every single con-
tributor into one consistent style 
and the creation of a common, 
powerful voice, often representing 
an entire community. Bugiardino, 
in this sense, speaks to both text 
analysis and culture, and it is only 
one of the many examples we find 
daily in our work.  [M]
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A while back when I was explaining our industry to a friend, 
she was surprised at the complexity of our work and quipped that 
I should write a book called Translation for Dummies. I replied 
that there are no dummies in the language industry, only an 
astonishingly diverse community of highly-qualified and super-
motivated people. When I went on to mention that there are 
close to 7,000 languages spread across the globe, she was floored, 
and stammered in amazement that it’s a miracle we actually man-
age to get anything done.   

projects that fully satisfied our 
clients’ rigorous requirements — not 
to mention the International Orga-
nization for Standardization (ISO) 
standard of guaranteed perfection 
every time. The resulting manual 
inspired our IT people to speculate 
about using it as a basis for automa-
tion, but the tech back then was in 
its infancy and we had neither the 
time nor the resources to even think 
about it realistically.

Corporate globalization
While strong leadership skills are 

a given for the C-suite, one of the 
pitfalls of existing in the rarefied 
atmosphere of the top business 
echelon is that the technical skills 
they used to climb up the corporate 
ladder can be left to their subordi-
nates. Given that there are only 24 
hours in a day, this may be excus-
able. But if those in leadership roles 
want to issue decrees about rolling 
products and services out globally, 
they must keep their fingers on the 
pulse of what is feasible. Throwing 
cash at internationalized language 

It was all light-hearted, but it got me thinking about the sophistication 
of what we actually do and how can we explain it. The truth is, there are 
no shortcuts. Best practices are more like rules of thumb. And whatever 
our methods actually are, there is often more than a touch of madness in 
getting projects out the door.

Since the tech we now use is very well-structured, it might seem like a 
good idea to follow that in describing how we use it. But are the processes 
of translation best captured in this way? Not really. Whatever claims 
are made for machine translation (MT), the business of making natural 
language conform to the hard logic of computing is still problematic 
and always will be to some extent. This is forcefully illustrated by the 
skepticism the language community expresses when claims of parity with 
human translators are made. 

Language quality can never be dismissed simply as a given; it has to be 
crafted, maybe even obsessed over. I learned this firsthand when I applied 
for ISO 9001 certification in medical translation for my language service 
business back in the 1990s. We labored to describe in meticulous detail 
every stage our translators and ancillary staff had to go through in delivering 

Community Lives

Incubating innovation 

Jeannette Stewart is the former CEO of CommuniCare, a 
translation company for life sciences. An advocate for the 
language industry, she founded Translation Commons, a 
nonprofit online platform facilitating community collaboration.  

Jeannette Stewart
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services may not bring the results 
they intended. Remember Frederick 
Brooks? He is known for declaring: 
“adding manpower to a late software 
project makes it later.” Well, the 
mythical universal language transla-
tor, I would argue, fits just as well.

For instance, business goals 
are often set by marketing, one 
of whose functions is to identify 
opportunities. However, to identify 
India as a massive potential source 
of revenue without addressing the 
multilingual needs of its 22 official 
languages is a painfully inadequate 
generalization, and charging ahead 
without addressing this is not 
something that could be fixed in a 
last-minute scramble.

Internationalization has been 
recognized as a major force that can 
be harnessed in directing business 
and cultural ambitions and most 
enterprises have their own teams 
dedicated to this. But in conversa-
tion with many diverse professionals, 
I am still not convinced that we’ve 
encapsulated all that internation-
alization implies. For example, 
what similarities do different 
internationalization departments 
share? All the colors of the business 
endeavor rainbow are here, so what 
processes do they have in common? 
It’s perfectly natural that they tailor 
their activities to their specific 
businesses. But the myriad different 
languages and the cultures that use 
them do not exactly conform to the 
same classification. 

In truth, for some people, 
grasping what is involved in a basic 
translation workflow and what 
happens in a linguist’s mind would 
be progress.

Language automation
The technology now available 

is not monolithic. It covers many 
functions and for our purposes 
may be regarded as working in two 
distinct activities. First, we have 

what are referred to as productivity 
tools. These, of course, require some 
interaction with users. The benefits 
are well understood and all transla-
tion professionals use them as a 
matter of course. The other is MT. 

Project management, we tend 
to forget, used to be an awful lot 
simpler. But requirements used to 
be a lot simpler. Now workflow has 
superseded project management 
with its deliverables, milestones and 
life cycles. Software engineering 
underwent the painful process of 
learning that projects are not beasts 
that are happily caged and easily 
controlled. Integrating the entire 
supply chain into one workflow is 
the holy grail of translation, with 
some commercial applications 
doing it better than others. But this 
involves everyone working on the 
same platform, which presents its 
own problems, security being at the 
top of the list.

It is this technological capability 
that excites corporate executives 
and causes jitters among language 
professionals. This is what has forced 
many in our community to cast 
their future as merely post-editors, 
and their gloom is well-founded. 
But even tech A-listers like Jaron 
Lanier, the virtual reality pioneer, 
are indignant that the human 
sources of the material co-opted into 
translation memories and so on are 
disregarded and go uncompensated 
for their work. 

We used to use phrases like 
“quick and dirty” or “gisting” to 
describe work that put deadlines 
or project costs ahead of quality. It 
certainly is true that quality is not 
always the prime aim of a piece of 
work; sometimes clients simply 
need a good idea of what a source 
text means. That acceptance of a 
less-than-perfect standard gets 
around difficulties such as style in 
some scientific and technical writ-
ing, but such compromise depends 

upon the end-reader understand-
ing and accepting that this is the 
case. There are, of course, many 
occasions when audiences will not 
accept substandard quality. Think 
of all those internet posts featur-
ing unintentionally comic transla-
tions. Getting it right is important, 
and in my experience most if not 
all professional translators strive 
to do just that. 

If the language community 
expects satisfying transformations 
in our working lives to emerge 
from dictates issued from the top 
floor of corporate headquarters, 
we might be disappointed. We as 
a community must at least con-
tribute to our own destiny, if not 
forge it anew altogether. If we wait 
for emerging technologies to show 
us the way, we will be missing a 
golden opportunity to embed the 
enabling benefits of multilingual-
ism across the board. There are 
no dummies in translation. We 
are highly-qualified professionals 
who provide the widest range of 
services in the world. It’s time to 
translate that across the globe.

Incubators in our industry
While the yin of theory lets us 

probe all kinds of wonderful ideas, 
we need the yang of practice to 
really test if they work, so let me 
turn to a real-world case in point.

The Process Innovation Challenge 
(PIC) was first staged at LocWorld34 
Barcelona in 2017. Disruptive 
innovation seems to have originated 
in the pages of the Harvard Busi-
ness Review in the 1990s, but the 
principles apply just as much to the 
localization industry as anywhere 
else. Dave Ruane, a veteran of our 
community and member of the 
Enterprise Business Team at Xplana-
tion Language Services, devised 
the event after being inspired by a 
similar effort in another industry. 
With the backing of Ulrich Henes, 
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the event was staged, immediately 
hailed as a success and is now an 
established feature of all LocWorld 
conferences.

So, what exactly is PIC? Like 
TV’s Shark Tank, it is a competitive 
event that gives localization innova-
tors the opportunity to pitch their 
ideas, pitting them against other 
rival hopefuls. As Ruane explained 
to me, “There are nuggets of inno-
vation in every part of the industry, 
some of which could be easily used 
or repurposed by others, they just 
need to be seen.” A chosen panel of 
“process dragons” fire expert ques-
tions at contestants. The winner is 
selected by audience vote. What 
better way to source ideas ready for 
incubation than to showcase them 
in front of important members of 
our community?

But incubation involves a lot 
more than simply providing a 
hatchery, then counting chickens. 
PIC is now in its second year and 
the goal is to grow and evolve the 
platform. At present, PIC is single-
track. However, with an abundance 
of diverse processes and the spread 
of technical tools at our disposal, 
the possibility of multiple tracks 
is being investigated. Growth 
seems assured. As Ruane told me, 
“Anyone can innovate, the trick 
is to share innovative ideas in an 
applicable and usable form that 
someone can repurpose or use 
as a starting point for their own 
ideas.” This is not about randomly 
sowing seeds, this is to invoke 
Henry David Thoreau’s disruptive 
ambition of making “the earth say 
beans instead of grass.” In today’s 

language community, we have a 
plethora of talent to stage our own 
innovation moonshot. “Some really 
great ideas get spotted at the PIC, 
someone invests and in turn this 
idea drives the next level of disrup-
tion in our industry,” as Ruane puts 
it. While he is not predicting what 
this will be, he believes it is just a 
matter of when.

This is not merely wishful 
thinking. In my work with the 
volunteer community of Transla-
tion Commons over the past few 
years, many issues have surfaced 
with real-world requirements that 
need to be dealt with through 
new processes housed in a com-
mercial setting. Over the past year, 
the advisory board has started 
Parallelle, an incubator to generate 
solutions for our industry. Just as 
Translation Commons was created 
in response to actual community 
needs, Parallelle is creating new 
workflows, processes and frame-
works that address issues for which 
current business practices have 
proven ineffective. 

Responding to the frustration 
of translation buyers who struggle 
with problems not of their own 
making, I have to emphasize 
how critical it is simply to listen. 
Diagnosing problems cannot 
proceed otherwise. But prescrib-
ing treatment for these problems 
sometimes requires some original 
thinking, some pioneering chutzpah 
to deliver the goods! 

We all know the temptation to 
resist change because “we’ve always 
done things this way,” or “don’t 
fix what ain’t broke!” But in our 
fast-paced, multifaceted, globalized 
world, we need to be attuned to 
what drives the clamor for new and 
enhanced products and services. 
The stronger our collaborative 
efforts, the better our chances of 
evolving linguistic applications that 
satisfy global demands.  [M]

https://rheinschrift.de/
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Pharmaceutical 
drug development
A worldview approach

Mark Aiello joined Lionbridge in 2016 as vice president and gen-
eral manager of Regulated Industries, a high-growth business unit 
within Lionbridge’s organization. Prior to joining Lionbridge, 
Mark was most recently vice president and general manager of 
Virtual Data Room Solutions at RR Donnelley.
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The global pharmaceutical market is esti-
mated to be worth $1.6 trillion by 2020. With 
the development of each new drug, pharmaceu-
tical companies will undergo intensive, highly-
regulated clinical trial processes with a unique set 
of challenges. While pharma companies make 
substantial investments in drug development, 
the risk — in both financial and regulatory terms 
— are incredibly high. To put it in perspective, 
only 12% of new products are approved by the 
FDA after 10 to 15 years in development, result-
ing in an investment average of $2.6 billion with 
no guarantee a drug will go to market.  

Of the small minority of drugs that do make it out 
of the testing and development phase by proving to be 
both safe and effective, very few achieve a positive return 
on investment (ROI) on the costs of their research and 
development (R&D).

Pharma companies are increasingly seeking solutions 
to mitigate the risk and manage the costs of the develop-
ment process, particularly as they must cast a wide net 
in the clinical trials phase to gain an adequate patient 
population for studies. Additionally, more pharmaceuti-
cal companies are looking to conduct rare disease studies 
and require patients from multiple countries to ensure 
their results are well-tested and accurate. 

Taking a more globalized approach can help broaden 
the reach and potential ROI of drug development, but 
it does require a team that can work internationally and 
understands the intricacies of the process.

Translation can play a key role in all stages of the drug 
development process — including R&D, clinical trials, 
go-to-market strategy and regulatory compliance. With 
translation support, organizations can benefit from a 
strategic advantage that allows them to broaden their 
reach, as well as protect their organizations’ investments.

By utilizing translation and localization services, 
organizations can overcome the substantial language 
challenges associated with successfully placing pharma-
ceutical drugs into the hands of the patients in need. 

Tools such as integrators and digital software plat-
forms can streamline the translation process for pharma 
companies, connecting them to language experts and 
allowing them to centrally manage content online for 
translation in multiple languages. With the help of highly 
accurate translation, these companies can then use their 
in-house team to focus on increasing their chances of 
profitable returns on pharmaceutical drug creation and 
innovation.

Research and development
Clinical trials — in which patients using proposed drug 

therapies and medical devices are studied to ensure there 
is medical effectiveness — are a critical part of the R&D 
process; however, recruiting patients, especially in foreign 
regions, can be a challenge. 

Many US pharma companies are turning to emerging 
markets to conduct multiphase clinical trials because they 
offer a wider pool of candidates, with a higher likelihood 
of participation. To reach these populations, clinical affairs 
departments are using solutions to translate the documents 
used to recruit trial participants in their native languages.

By communicating with trial participants in their own 
languages, companies can more effectively connect with 
their target participant group and recruit those that meet 
the study criteria. 

Translation services are a necessary tool for patient 
recruitment in these emerging markets and an essen-
tial solution for pharma companies to pass their drugs 
through the critical clinical trial phase of R&D. An inter-
national translation partner can enable pharmaceutical 
companies to leverage both linguistic and regulatory 
validation through specialist networks. These specialists 
can perform cognitive debriefing, which includes testing 
instruments used to assess patient safety during a study, as 
well as regulatory validation that uses clinicians in-market 
to ensure all phrases on packaging are in compliance with 
local regulations.

Reliance on compliance
In addition to executing safe clinical trials, pharmaceu-

tical companies must also take necessary steps to ensure 
regulatory approvals across all markets where the drug will  
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be sold. This can be another hurdle 
as differences in regulatory approval 
requirements from market to market 
can lead to duplicative testing and 
clinical trial requirements, delays in 
product approval and higher costs to 
manufacturers. 

Many regulatory agencies 
struggle to keep up with the vol-
ume of submissions that need to 
be reviewed in a timely and con-
sistent fashion, creating enormous 
backlogs, approval uncertainty and 
market access delays. There may also 
be concerns related to the security 
and maintenance of confidential 
business information (CBI), such as 
clinical data that must be submitted 
for approval.

Translating drug instructions and 
labels for each market with 100% 
accuracy is essential to regulatory 
compliance. Every word and phrase 
needs to be translated with zero 

errors since this can become a hazard 
for the patients. 

With that said, translation at this 
phase is simply not within most 
drug companies’ area of expertise. 
Most organizations are turning to 
multilingual clinical labels, which is a 
best practice for end-to-end localiza-
tion management. This increasingly 
popular strategy delivers quality 
localization while enabling internal 
staff to stay focused on core tasks. 
When using this strategy, translation 
solutions such as regulatory valida-
tion can best be implemented.

Many pharma companies are 
partnering with translation and 
localization providers to support 
them through this labor-intensive 
process. At this stage, the stakes for 
accurate translation are of extreme 
importance. Regulatory approval will 
be stopped if drug labels and dosage 
instructions are not correct, which 

can significantly impact the com-
pany’s bottom line. Partnering with 
translation experts can cost-effec-
tively supplement the language-skill 
gap for pharmaceutical companies 
and assist them in achieving regula-
tory compliance as efficiently and 
accurately as possible.

To market, to market
When a company finally does 

bring a drug to market, they have 
successfully overcome the develop-
ment odds. Yet the risk of achieving 
positive ROI to offset development 
costs doesn’t stop there. 

Drug companies only have ten 
years to market their products 
unchallenged by generic brands and 
strategic, localized marketing efforts 
are crucial during this stage to ensure 
maximum revenue flow while on 
patent. Companies willing to invest 
millions of dollars in marketing need 
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their campaigns to be constructed in 
a way that is effective, targeted and 
localized to resonate with diverse 
audiences. 

For many pharmaceutical com-
panies, entering foreign markets can 
be particularly challenging. Each 
country has its own unique regula-
tory, marketing and reimbursement 
environments as well as government 
policies. Therefore, the strategy must 
evolve across each location. 

Translating marketing content is 
essential for pharmaceutical com-
panies to reach customers around 
the world with content that is both 
engaging and locally relevant. By 
partnering with localization experts 
as part of a wider marketing strat-
egy, pharmaceutical companies can 
ensure consistent brand messaging in 
language translation, which increases 
their chances of making the sale dur-
ing this final stage of the drug devel-
opment process.

Taking a worldview approach
With local governments continu-

ing to increase healthcare budgets 
worldwide, the number of clinical 
trials and new products being devel-
oped across multiple countries will 
consistently grow. To succeed in 
this increasingly globalized industry, 
pharma companies must be mind-
ful of regional differences that may 
impact adoption, as well as adhere 
to diverse regulatory and ethical 
compliance mandates that continue 
to develop.

Pharmaceutical companies must 
take into consideration the many 
diverse audiences they serve from 
drug development and planning, 
to trials and eventually bringing 
their solutions to market. By taking 
a worldview approach to new drug 
development, organizations can 
achieve greater profitability and 
success, while bringing lifesaving 
solutions to the people who need 
them most.  [M]

 
Pharmaceuticals Showcase

Ryszard Jarża Translations
Wrocław, Poland

info@jarza.pl
http://jarza.pl

Your Polish  
Competency Center

We are a translation and localization company 
founded and run by biomedical engineers,  
focusing exclusively on the Polish language. 

We translate content covering subjects like 
medical devices, medicinal products, laboratory 
equipment, clinical trials and IVD products.

• Established in 2000
• In-house translators and revisers with 

degrees in biomedical engineering,  
pharmaceutical biochemistry and translation

• Certified to ISO 17100

MediLingua BV
Leiden, The Netherlands

simon.andriesen@medilingua.com
www.medilingua.com

Medical Translations
MediLingua is one of Europe’s few companies 

specializing in medical translation. We provide 
all European languages and the major languages 
of Asia and Africa as well as the usual translation- 
related services.

Our 450-plus translators have a combined  
medical and language background. 

We work for manufacturers of medical devices, 
instruments, in-vitro diagnostics and software; 
pharmaceutical companies; medical publishers; 
national and international medical organizations; 
and medical journals.

Call or email Simon Andriesen or visit our  
website for more information.

Ciklopea d.o.o.
Zagreb, Croatia • Belgrade, Serbia

info@ciklopea.com 
www.ciklopea.com

Pharma Language 
Services into Spanish

Leading-edge technologies, an in-depth 
knowledge of the pharmaceutical industry and 
a sound linguistic background make an efficient 
combination for Luciana Ramos - Translation and 
Training to offer reliable and flexible options for 
specialized translation, software localization, MT 
post-editing, consulting, and professional training 
and coaching. 

We are a full service agency offering one-on- 
one service with meticulous  attention to detail. 

Email us at expertconsult@lucianaramos.com.ar 

Luciana Ramos -  
Translation and Training

Funes, Argentina
expertconsult@lucianaramos.com.ar 

www.lucianaramos.com.ar

Ciklopea is an industry-focused provider of 
linguistic solutions enabling companies to 
reach, engage and support global clients and 
customers.

We provide advanced language services 
for the life sciences, IT and software, and 
technology and manufacturing industries.

 

33

mailto:info@jarza.pl
http://jarza.pl
mailto:simon.andriesen@medilingua.com
http://www.medilingua.com
mailto:info@ciklopea.com
http://www.ciklopea.com
mailto:expertconsult@lucianaramos.com.ar
mailto:expertconsult@lucianaramos.com.ar
http://www.lucianaramos.com.ar
http://www.jarza.pl
http://lucianaramos.com.ar/
https://ciklopea.com/
https://www.medilingua.com


      Focus

34 July 2018

C apitalism and human health — is this an 
oxymoron or a symbiotic petri dish for growth? 
In the advent of commoditizing both diseases and 
cures — including in the translation industry — is 
there space for researching the complex ailments 
of the mind? 
Can clinical studies ever truly compensate for the infinite 

complexities that make us human? The philosophical causes 

of anxiety cannot be randomized into a trial and produce a 
neat 95% confidence interval. So, billions of dollars follow 
the highest level of return on investment, seeking the holy 
grail of a phase-three pass against placebo, a pill for the 
masses, easily produced and reproduced across humanity. 
The more generalized the cure and widespread the ailment, 
the better the return on investment.

A sedative might reduce all feeling for humans and 
thereby reduce anxiety, having little effect on the root cause. 

Drug-fueled pharma:
A case for mental health

Luke Sewell has a background in medical writing and biology. He now works for LatinLink.com 
providing innovative scientific translation solutions in Spanish, English, French and Portuguese.

Luke Sewell
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My worries are not the same as your 
worries, but a strong sedative will no 
doubt reduce both of them, and also 
reduce the chance of us tackling them 
head-on. 

Why does more research go into 
prescription and over-the-counter 
medicines rather than prevention 
or improving patient quality of life 
through research of the mind? Cur-
rently 33% of countries allocate less 
than 1% of their health budget to the 
mind. The pharmaceutical industry 
is similarly shy about investing in 
this field. In the August 2016 article 
“Pharmaceutical Innovation in the 
Treatment of Schizophrenia and 
Mental Disorders Compared with 
Other Diseases,” in Innovations in 
Clinical Neuroscience, the authors 
write that “The level of investment 
and pharmaceutical innovation in 
mental disorders was comparatively 
low, especially relative to the burden 
of disease.” For mental disorders, 
according to the latest available data 
at the time, investment was $3.1 per 
$1,000 burden invested in research 
and development for schizophrenia, 
$1.8 for major depressive disorder 
and $0.4 for bipolar disorder. Com-
pare this to cancer ($75.5), chronic 
obstructive pulmonary disease 
($9.4), diabetes ($7.6), cardiovascular 
disease ($6.3) and rheumatoid arthri-
tis ($5.3). Pharmaceutical innovation 
was also low for mental disorders.

Our lives are experienced totally 
through the mind, so should this not 
be a primary focus for humanity? We 
have pillars of industry devoted to 
transport, health and even entertain-
ment. But the one arena for improving 
our main perception of quality of life 
seems surprisingly sparse. 

We have a single tool through 
which humanity experiences life 
and one another. And yet due to the 
mind’s perceived unprofitability or 
complexity, science, governments and 
the pharmaceutical industry spend 
proportionately much more in other 

areas — areas that appear to have a 
more promising monetary return. 

Results-based medicine works 
well in the physical realm. However, 
for the mind, outcomes are harder to 
measure. But this should not deter us 
from looking. It would be comparable 
to painting a wonderful picture, only 
to realize we are unable to see. 

While cost should not be a reason 
to take a course of action, in our 
profit-driven world, dollar signs can 
motivate institutional, company and 
government action. According to 
the National Alliance on Mental Ill-
ness, serious mental illness costs the 
United States $193.2 billion in lost 
earnings per year.

That is 11 times the total US trans-
lation industry budget, every year. But 
the economic loss to the individual is 
one of the less harsh consequences 
when the individual’s suffering is 
considered as well as that of families, 
partners and friends. 

According to 2017 statistics from 
Medical News Today, the tenth 
leading cause of death in the US is 
suicide. Nearly all suicide victims 
are suffering from mental health 
disorders, underlining that much 
of humanity’s suffering of the mind 
is so intense that it causes drastic 
consequences. How much higher 
up the list this would need to climb 
for more resources to be directed 
toward it is not clear. 

Suicide is more common than 
homicide in the United States — that 
is, you are more likely to kill yourself 
than be killed. From a pragmatic 
standpoint, 23.4% of US death is from 
cardiovascular disease, and 22.5% 
from cancer, and these are more easily 
targeted than the 1.6% of deaths from 
suicide. In any case, suicide victims 
can be discounted as troubled indi-
viduals rather than passive victims of 
a random disease. 

But is this really the case? How 
much do we choose our lifestyle, our 
thoughts and physiology? How much 

do we choose to self-destruct though 
alcohol, smoking, poor diet, our 
social life, our high stress and lack of 
exercise? Are some poor life choices 
a result of poor mental health and 
choosing to self-medicate through 
destructive means?

If you introduce the concept that 
perhaps the top 15 leading causes 
of death in the US may be the result 
of poor mental health or less than 
optimal choices, the investment case 
becomes more appealing — treating 
the cause and not the symptoms. 
Preventative medicine starts at the 
individual’s choice, and the choice 
starts with the mind. If you expand 
poor mental health to include dam-
aging lifestyle choices, poor diet, 
addictions, obesity, stress, criminal-
ity and violence, you start to see 
that cardiovascular, liver, cancer and 
cerebrovascular disease often start in 
the mind. Yet this is precisely the area 
government and industry shy away 
from, choosing to treat symptoms 
over the root cause, as they have bet-
ter “results” and profitability. 

In a world where we understand so 
much profound detail of the external, 
and ignore the internal, perhaps that is 
to be expected after all. 

However, is it the role of the 
pharmaceutical industry to research 
mental health? Having understood 
the importance of mental health as a 
central arena for human quality of life, 
and also its inherently unprofitable 
nature, it raises the question: which 
institutions are responsible for its 
development?

The central goal of any company is 
to maximize long-term shareholder 
returns, and often this tends to align 
with goals that may or may not be 
beneficial to humanity. There is a 
void not readily filled by Western 
materialism or mindless pursuit for 
profit, and so the individual becomes 
a breeding ground for mental health 
disorders, addictions and behavioral 
problems. 
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Mental health research
To date, the pharmaceutical indus-

try has done what it does best, and 
focused on profitable, commoditiz-
able methods of alleviating some of the 
mental health symptoms that Western 
life tends to breed, potentially further 
exacerbating the situation. 

Anxiety, depression and hallucina-
tions can now, theoretically, be cured 
with a simple pill. Pharma has found 
its niche in the market of the mind and 
produces success for its shareholders.  

Alongside drugs, counseling and 
psychotherapy have long picked up 
the less profitable pieces of the mental 
health puzzle.

Typically, heavily-trained and often 
expensive specialists work on an indi-
vidual human level to provide the com-
plex assistance troubled minds require. 
However, with industry lacking a profit 
motive, and only the rich with easy 
access to experts, who is supporting the 
lower income masses of humanity wad-
ing through modern capitalism without 
a spiritual guide or mental support? 

According to the World Health 
Organization (WHO), mental health 

disorders are exploding, affecting 
one in four people globally, a statistic 
that is likely conservative. Depressive 
disorder ranks among the fourth lead-
ing cause of global disease. Addition-
ally, says the WHO, “the poor often 
bear the greater burden of mental 
disorders, both in terms of the risk in 
having a mental disorder and the lack 
of access to treatment.”

The principal role the pharma-
ceutical industry can take is to work 
to reduce cost and increase access to 
basic psychiatric medicines globally. 
However, the long-term solution to 
the global mental health crisis is for 
humanity to move away from a body-
planet paradigm toward a mind-
planet paradigm. 

We are unable to live in peace with 
good mental health while continuing 
without purpose or direction in the 
pursuit of material gain at the cost to 
the planet and its fellow inhabitants. 
Many Western illnesses, both psycho-
logical and physiological, are linked to 
this internal void.

As the complexity of humanity’s 
problems increases so do its solutions. 

A global revolution and paradigm shift 
would be needed in order to allow 
humanity to have global mental peace. 
A simple pill will no longer suffice. 

Medicine, progress, industry and 
our focus on the external have allowed 
us to reach this fortunate position to 
be able to have the resources to look 
inward and focus on studying the 
mind. The pharmaceutical industry 
has eradicated countless diseases and 
improved the lives of millions. All 
the while creating jobs, science and 
medicines for the world. It seems now, 
however, that we have reached a turn-
ing point that requires a new approach 
if we are to tackle the modern world’s 
problems. 

Translating the future
How does this all affect demand 

in the translation industry? Currently 
most medical translation requests are 
linked to clinical trial documenta-
tion, with psychology including small 
psychometric testing projects, usually 
related to qualifying patients or moni-
toring adverse events during a trial. 

Indeed, at our company we can 
count the number of mental health 
projects translated on a single hand. 
The high-demand translation areas 
for pharma can been seen in the 
structure of the translation vendor 
base, with a large number of compa-
nies focused on regulatory, medical 
devices or clinical trials — key areas 
for pharma and therefore translation 
budgets. It remains to be seen if now 
or in the future there would be both 
demand and capacity in the industry 
for a mental health focused language 
service provider. 

If alongside adverse event reports, 
patient information leaflets and 
investigator brochures, our medical 
translation industry can expand to 
encompass mental health education 
in schools, emotional awareness and 
government research initiatives, we 
can be hopeful regarding this chal-
lenge currently facing humanity.  [M]healthy
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Since each language has its own scope of 
meanings for lexical units, grammatical categories 
and syntactic structures, translators face many 
discrepancies at different linguistic and extra-lin-
guistic levels. To address this, traditionally, trans-
lators used dictionaries, reference books, articles 
in newspapers and more recently, the internet. 

If you obsess over improvement of your translations; 
question the correct way to translate certain parts of texts; 
don’t trust suggestions provided by dictionaries; and search 
for arguments and evidence to support your final decisions, 
then you are probably an advanced translator. And among 
many other technologies, you may be interested in a linguis-
tic corpus. If you need your translations to be highly accurate 
and to follow certain established parameters — such as in 

Maryna Koshkina is a technical translator at RPC Radiy, 
Ukraine. At the same time she is earning her master's 
degree in Germanic languages at the National Technical 
University of Ukraine, Igor Sikorsky Kyiv Politechnic Institute.

Corpora and life 
sciences translation

Maryna Koshkina
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Corpora and life 
sciences translation

the case of pharmaceutical translation 
— then a corpus may be a good place 
to start. This is particularly true for 
translators who may not have access 
to other tools such as established 
translation memories (TMs), either 
for professional reasons or because 
the language pair is rare and not 
supported.

What is a corpus?
Language is a focus of interest 

for many scientists. To optimize 
their time and efforts for studying 
and investigating certain language 
peculiarities, both in its written and 
oral representation, linguists started 
using corpora. In other words, they 
created data-rich banks of texts. 
Those banks include linguistic and 
extra-linguistic information. Using 
special programs allows them to find 

the data necessary for further analy-
sis within minutes.

Let’s have a look at the pluses and 
minuses of using a corpus.

+ Every user can create their own 
corpus or corpora depending on the 
project. For example, if I work in a 
legal sphere, I can create my own 
legal corpus. If I sometimes do phar-
maceutical translation, then I can 
create a corpus for that.

+ A corpus can function as a 
virtual “language speaker.” It can 
include original texts of different 
spheres and styles produced by 
native speakers. It will make you 
“feel” the language as it is actually 
used.

+ A corpus can include as many 
peculiarities of the language as you 
wish. It depends on which linguistic 
information you add to it.

+ You can determine just how 
large (or small) you want your cor-
pus to be.

+ It can provide you with sta-
tistics for usage of certain words, 
word combinations and phrases in 
context. Therefore, you can obtain 
objective evidence, which can help 
you with your final translation 
decision. 

+ Using corpora allows you to 
check your intuition.

+ You can use corpora in addition 
to conventional tools such as Trados. 
They will serve as the language mod-
els and will dispel doubts you may 
have concerning different aspects of 
a translation. 

Along with these benefits, there 
are some challenges:

- You cannot include all exist-
ing texts. This would take a huge 

https://www.medilingua.com
https://www.medilingua.com
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amount of time and effort, if it were 
even possible.

- It may take a fair amount of time 
to create a corpus.

- You have to be attentive while 
adding information about texts, 
such as while adding annotation.

How to create your corpus
A linguistic corpus is a set of elec-

tronic texts with a logical intention 
connecting them. It is important to 
arrange these texts according to the 
following criteria:

1. A corpus must be representa-
tive. It has to represent the subject 
matter, including style and genre 
where applicable.  

2. A corpus must be authentic. It 
has to include written or oral texts 
produced by native speakers who 
know the subject matter — and who 
work with it in a professional capacity 
for subjects such as pharmaceuticals.

3. A corpus must be sampled. You 
cannot include all existing texts into 
the corpus. Depending on the strategy 
chosen, type of corpus and purpose, 
you have to make choices to include 
certain texts into your corpus. 

4. A corpus must be balanced. The 
number of textual resources has to 
be proportional. It is necessary to 
differentiate between literary and 
nonliterary texts; books, magazines 
or newspapers; standard and non-
standard language; controlling for 
age, sex and origin of the authors.  

5. A corpus must be machine- 
readable.  

There are many types of corpora 
in linguistics. The types we can be 
interested in are parallel and com-
parable corpora. A parallel corpus 
is a set of texts both in the original 
language and their translated ver-
sions, aligned between each other. 
A comparable corpus is a set of 
monolingual texts, which can serve 
as reference for use of a specific 
language unit in communication. To 
make parallel corpora you can use 
the Trados Studio WinAlign tool or 
ABBYY Aligner for alignment. These 
applications are quite user-friendly. 
It is better to check the alignment 
results personally after automatic 
work completion sentence by sen-
tence. To do a linguistic analysis 
of the particular texts, you can add 
additional information in the form of 
linguistic annotation such as:  
n Morphological annotation or 

part-of-speech tagging (POS-tag-
ging), which includes grammatical 
categories. One of the most famous 
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and reliable taggers for English is 
CLAWS (Constituent-Likelihood 
Automatic Word Tagging System). It 
achieves 97% accuracy. 
n Syntactic annotation, which 

describes syntactic connections 
between lexical units and different 
syntactic structures (such as subor-
dinate sentence, verb collocations).
n Semantic annotation, which 

includes semantic categories a word 
or word combination refers to and 
narrower subcategories that specify 
their meanings.
n Prosodic annotation, which 

describes emphasis (prosody) and 
intonation. If you build a corpus of 
oral texts, this type of annotation also 

includes discourse annotation, which 
we can use for designation of pauses, 
iterations, warnings and so on. 

To annotate texts, you can use a 
program such as Grammarscope, 
which can be easily downloaded to 
your PC. 

Moreover, a corpus can include 
extra-linguistic data such as the 
language, author, translator, the edi-
tion year, year of translation, name of 
the text and so on. You will need to 
locate all texts in separate .txt files.  

To create a corpus, you can also 
use special programs like UAM Cor-
pus Tool (corpustool.com) or Sketch 
Engine (sketchengine.co.uk). The first 
one can be downloaded and used for 

Figure 1: Creating a .txt file with Russian and English parallel corpora. 
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free. As for Sketch Engine, you can use it free of charge for 
one month. Then, there are certain fees to choose depending 
on your plans and purposes. 

To use corpora effectively, we need corpus managers 
such as AntConc, GraphColl, WordSmith, MonoConc, 
XAIRA, corpus.byu.edu or others — many of which 
are free. These tools provide ways to collect necessary 
information. Corpus managers provide the search of 
specific word types, search of word types according to 
lemmas, search of groups of word types in the form 
of phrases, search of word types according to certain 
morphological signs and search of correct punctua-
tion, parts of words, spelling options and so on. Use 
of corpora allows not only to measure lexical units in 
contexts but also to measure data on frequency of word 
types, lexemes, grammatical categories, co-occurrence 
of lexical units, their collocations and so on. The 
frequency helps in determining differences between 
semantics of synonyms, determining contexts par-
ticular for synonymic words, distinguishing between 
styles and genres, and collocations attributed to certain 
social, gender and age groups. These statistics help to 
assure objectivity of your searching results while using 
corpora compared to other methods. It also assures 
better reliability for getting the facts correct.   

Corpora in practice
A corpus is a rather universal tool that can be used 

by any translator working independently. What’s needed 
is time for creation of a corpus and patience to check it 
to be reliable for further application. New players who 
do not already have built-up translation memories or 
established terminology databases might consider using 
a corpus. Corpora may be used independently or in com-
bination with other translation tools. 

Say you are planning to participate in projects 
requiring the translation of pharmaceutical documents 
containing descriptions of some diseases, and you have 
never made any such translations before. In this case, you 
can go to proven sources such as the World Health Orga-
nization website and search for texts. You can copy what 
you need (for example, texts in English and Russian for 
a parallel corpus), and insert them into a .txt file called 
“Diseases” as in Figure 1.

Then you will need to attentively read through your .txt 
file again for spelling and punctuation. This will take some 
time but you will get a reliable corpus. Save the file with the 
encoding UTF-8 or Unicode (File-Save as) as in Figure 2.

This is needed for the corpus manager to be able to 
read the contents of such files. This file can be small, 
but you can always expand it by adding more texts. For 
instance, you could add descriptions of more diseases. 

This could be in your pharma corpus, or could be part 
of a larger corpus consisting of many files named cor-
respondingly (pharmaceutical standards, patient infor-
mation leaflets and so on). Please note that the sample 
corpus is not annotated, meaning it does not include any 
extra linguistic information. You can use this for your 
own needs or share it with your colleagues. Later after 
collecting some good translations, it will be useful to add 
such files (which will contain texts both in the source 
and target language) to the corpus. They will have to be 
converted into the same .txt files with the appropriate 
encoding and named accordingly.

Figure 2: Saving the .txt file with UTF-8 encoding.

Figure 3: Seeing what words are used with the term influenza.
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All corpus users may need a 
corpus manager such as AntConc 
or GraphColl, which are free, user 
friendly and do not require any com-
plicated installation.

A corpus is not a translation 
memory. It is a valuable resource offer-
ing reliable ways of using the language. 
Something that may be of use for trans-
lators in certain locales is that once 
texts and tools are downloaded, the use 
of corpora does not need any internet 
connection. It also doesn’t need expen-
sive or demanding software. 

Here are some examples of using 
a corpus in the AntConc environ-
ment. Assume that a corpus called 
“Disease” has been uploaded. If you 
are interested in what words are used 
with the word “influenza,” and sort 
them by frequency, you can search 
collocation by putting this word 
into the search field, setting “Sort by 
Freq(R)” and clicking Collocates at 
the top panel as in Figure 3.

If you click on the word “virus” 
in the list received, you will get the 
concordance, as seen in Figure 4. 

And by clicking a specific entry 
from the concordance, you will see the 
larger context as in Figure 5.

The clusters section provides 
good results as well, as may be seen 
in Figure 6.

The program is user-friendly and 
can be installed on a PC or used 
from your memory stick. The cor-
pus, along with the multi-functional 
corpus manager, provides the oppor-
tunity to see words in context. 

Ideas to think about
In every beginning, think of the end. 

Think how much time and effort you 
spend making your translation smooth 
and perfect — why not make your own 
personal smart tool to give you the 
answers to your topical requests in 
seconds? Moreover, if you are curious 
about the language itself, your corpus 
is always ready to assist in your linguis-
tic investigations and analysis.  [M] 

Figure 5: Seeing the term in a larger context.

Figure 4: The concordance.

Figure 6: Clusters provide opportunities to see the frequency of words found together.
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Pooja is a quality engineer lead at Adobe with over eight years of experience 
in software testing and quality assurance. Currently, she is part of the global-
ization team and is leading internalization and localization testing for Creative 
Cloud Experience projects. She is ISTQB certified, and a certified scrum master.
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One of the important areas of focus 
in the “inspect and adapt” loop is 
software quality. Measuring software 
quality has always been a challenge and 
with enterprises having adopted agility 
in the project delivery and deployment, 
this has become even more complex. 

Benchmarking is one of the existing 
techniques we have employed here to 
measure quality standards and continu-
ously improve ourselves by goal setting 
and learning from the experiences of 
other products and services. 

Quality Bands is a framework based 
on the concept of benchmarking and 
helps define the standard for product 
quality across segments like mobile, 
web, desktop and components. 

This method is conceptually similar 
to stock market sentiment. Market 
sentiment is the feeling or tone of a 
market, or its crowd psychology, as 
revealed through the activity and price 
movement of the securities traded in 
that market. Likewise, Quality Bands 
convey the sentiment of the metric 
across segments. 

Deciding on the set of metrics to 
monitor quality standards is the first 
step for any organization or team. At 
Adobe, we have been using these met-
rics in Quality Bands:
• Percentage of fixed bugs
• Percentage of withdrawn bugs
• Percentage of deferred bugs
• Percentage of localization functional 

bugs
• Translation accuracy 
• Functional efforts spent towards 

testing (in hours) 
• Globalization readiness score 
• Customer satisfaction score (CSAT)
• Net promoter score (NPS) 
• Bug agility score 
• Code coverage score

Using percentages instead of 
absolute numbers for bug data helps 

normalize the data and convey the 
sentiment of the metric. This percent-
age is calculated from the total number 
of localization bugs reported in the 
defined time period. This is the for-
mula used: percentage of localization 
fixed bugs = (number of localization 
bugs fixed/total number of bugs) *100

Quality Bands are created separately 
across desktop, web and mobile. This 
is expected since we cannot compare 
desktop products with a mobile app or 
a web service. An important step here is 
to select the products that contribute to 
the band. There may be 10-12 product 
lines in the desktop category but we 
chose selective products out of these 
based on the following parameters:

Business Usage: Products that make 
a significant impact to the company’s 
business.

Product Domain: Products from 
diverse domains are included. For 
example, we have one product each 

from the photography, video, web 
publishing, document and marketing 
cloud domains. These domains might 
be different for other organizations, but 
the intention is to have a product rep-
resentation from each of the domains.

Existence in the Market: Products 
that have existed in the market for at 
least a year and have an established 
customer base. Such products are 
expected to have evolved processes and 
standards.

The next step in the process is to 
collect data corresponding to the set of 
metrics listed above. For example, we 
have six products contributing to the 
Desktop Band — A, B, C, D, E and F. 

Here is the data set for localization 
fixed bugs for each of these products: 
x, y, z, t, u, v (expressed in percent-
ages). The data corresponds to a fixed 
timeline that could be release-based or 
follow a quarterly cadence.

Based on these values, we calculate 
the mean (x) and standard deviation 
(σ) for these data points. In statistics, 
the standard deviation (SD, also rep-
resented by the Greek letter sigma σ 
or the Latin letter s) is a measure that 
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is used to quantify the amount of variation or dispersion of 
a set of data values. A low standard deviation indicates that 
the data points tend to be close to the mean (also called the 
expected value) of the set, while a high standard deviation 
indicates that the data points are spread out over a wider 
range of values.

The band range is defined by the lower and upper band 
values as per the following calculation: Lowerband=(x--σ)
Upperband = (σ+x- ).

Empirical Rule: If data is normally distributed, around 68% 
of the results should fall within the mean plus or minus your 
standard deviation. 95% of the results should fall within two 
standard deviations, plus or minus the mean.

For Quality Bands, we use the first standard deviation 
to calculate the upper and lower band values. Once these 
values are calculated, we create a plot that looks like the 
chart in Figure 1. The band in Figure 1 lies within the range 
88.2-99.5%. The red line indicates the area of focus for the 
metric. Lower translation accuracy could be due to either 
of the following factors:

• Issues with the string translation — grammatical, legal 
and so on.

• Translated string does not match the user interface 
context.

• Preferential changes where the linguists have a better 
suggestion for the existing string.

The band plots are created for each of the metrics. The 
band values signify the sentiment of the metric in the cho-
sen category. If we have another product, G, in the desktop 
category with 75% of translation accuracy, we will plot it 
against the standard plot and analyze it with regard to the 
standard band. Product G with 75% translation accuracy 
is clearly an outlier since the band’s lower range is 88.2%. 
This indicates a scope of improvement in this product as 
it does not lie within the desktop sentiment.  The next step 
is to do a double click analysis for product G and identify 

why this product has lower accuracy as compared to other 
products. The reasons could be:

• No process in the product to share context with lin-
guists for translation. 

• Linguists not using the shared context for translation.
• Strings were checked late in the cycle, which led to 

translations being done in a quick turnaround time.
The applicable reason identified is then used to set a goal 

for process improvement in the next cycle. This method 
leads the teams to set concrete goals based on actual data 
and hence there is no gap between the actual picture and 
the goals being set. 

This is an iterative process and gives the teams a holistic 
view of the software quality at each timestamp. The prod-
ucts that contribute to the band also have inherent goals 
for process improvement. For instance, in the translation 
accuracy band, products D and F could also identify the 
possible reasons for lower accuracy and set actionable 
goals that could lead to the band itself getting better in the 
next iteration. The band will get better with the lower range 
of the band rising to a higher value than the previous one. 

This method overall provides a scientific approach to 
software quality measurement and fits in the lean mindset 
for product development. The teams make improvements 
in how they work by acting on the hypothesis and seeing 
what happens via the data in the next iteration.  [M] 

Figure 1: Translation accuracy, Adobe Quality Band, 88.23-99.54%.
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Rian Westdorp is the Dutch language manager at Google. Based in 
Amsterdam, she defines the Dutch Google brand voice. Before join-
ing Google, she studied English at the University of Amsterdam and 
worked on the translation team at Booking.com. She helped launch 
Google's Localization Essentials last year and is on a mission to create 
awareness of the career opportunities within the localization industry. Rian Westdorp
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the world with 
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The world speaks many languages and so does 
the internet, especially as more and more people 
from developing countries are coming online. 
Research by KPMG and Google in 2016 showed 
that 234 million Indian language internet users 
were using the web. According to The Guardian, 
Chinese and Arabic have also seen a rise in num-
bers and an estimate by McKinsey predicts that 
half a billion people from sub-Saharan Africa 
will have internet access by 2025.

Access to the web not only creates possibilities for the 
population of developing countries to learn, connect and 
entertain, but it also increases economic opportunity to 
buy and sell online. In Ethiopia, for example, the gross 
domestic product is forecast to climb 8% in 2019, and in 
Kenya “hundreds of thousands of people are rising out 
of poverty as mobile-money services turn subsistence 
farmers into businesspeople” according to a Bloomberg 
study. And as India is expected to be one of the top three 
economic powers of the world over the next 10-15 years, 
new chances arise for people to start a business online.

The paradox is that many products and apps are still 
mainly developed in English, while these nonnative English 
users need to be served content in their mother tongue as, 
according to The Times of India, “almost every new user 
that is coming online — roughly nine out of ten — are not 
proficient in English.” A study by the Internet and Mobile 
Association of India and IMRB International shows that 
creating local language content (in this case, content created 
in an Indic language) could increase the number of internet 
users by 24% in India. There is also a difference between the 
locations of the prospective users: 43% of nonusers of the 
internet in rural areas said that they would start using the 
medium if the content was offered in their local language, 
compared to 13.5% of the nonusers in urban areas.

Making online knowledge available to the increasing non-
English speaking internet population has created a rising 
need for translators of online content (websites, apps and 
software). Language skills are not the issue — in India, for 
example, about 255 million people are bilingual. There seems 
to be, however, a gap between the skills needed and training 
offered to new translators, as well as economic and techni-
cal limitations. According to a 2015 TAUS article authored 
by Amlaku Eshetie, in Ethiopia, “there are just a handful of 
translators/localizers, and they are often not very fluent or 
familiar to CAT (computer-assited translation) tools. Not 
only are they less skillful in using or unfamiliar to CAT tools, 
but also they do not have internet access as much as required.” 

Members of the Google Localization Team researched 
the gap between what the localization industry needs and 

the knowledge and skills of current professionals but found 
that there is almost no affordable or entry-level education 
available. Even fewer courses specifically in localization 
exist: 18 worldwide, of which none seemed to be available 
in a non-Western country. A handful of online courses are 
offered, but they are only for advanced levels and none of 
them are free. 

In the more traditional institutes of the Western world 
there does not seem to be a focus on localization skills 
either. Attention often seems to be given to translation, 
but not to the related field that is localization and what the 
industry has to offer. Therefore students are lacking basic 
localization knowledge and have few chances of entering 
the industry, even though it’s growing and there is a need 
for skilled professionals. Besides, most courses that teach 
localization are masters-level or postgraduate, leaving 
bachelor students untrained in this field.

To address the issue and fill the gap, our team leveraged 
innovative teaching technologies — a massive open online 
course (MOOC) — to develop Localization Essentials, 
a specialized localization training available for free on  
Udacity.com to anyone around the world. A MOOC is a 
flexible instructional method, as students can learn self-
paced and, in many cases, take the course offline when 
they are based in countries or regions with poor internet 
connection. With added subtitles and dubbing, MOOCs 
can reach a far higher number of students compared to 
traditional in-class education. Ten months after launch, 
Localization Essentials has had 10,300 students from 155 
countries around the world sign up. The completion rate 
is 14%, slightly higher than the average completion rate for 
MOOCs in general of 10%, based on type and platform. 
The course also received 88% favorable feedback and has 
been taken by 900 students from India, which shows the 
course was positively welcomed.

Besides the merit of having digital MOOC students 
from around the world take the course as individuals, 
we partnered and continue partnering with universities 
to bring the course to their students. Western education 
largely focuses on translation and not localization, and 
has seen cuts in budgets that make it hard for universi-
ties to employ localization professionals. Take Italy, where 
the gap is particularly pronounced in tertiary education: 
spending per student reached about $11,500 in 2014 or 
$7,100 without research and development activities. The 
OECD average at this level is over $3,900 more. In the case 
of Italy, we knew this lack of training was an issue from 
personal experience — as one of our teammates studied in 
a translation school in Italy — and we reached out to two 
translation schools to directly gather their feedback on the 
development of a localization MOOC. Their contribution 
was fundamental: once we drafted the course plan with the 
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fundamental support of two instruc-
tional designers, they reviewed it and 
provided their feedback, better tai-
loring the course to the needs of their 
students. Universities were also heav-
ily involved in the pre-launch testing 
phase of the MOOC, our main goal 
being to incorporate the perspective 
of teachers and students in every step 
of the development of the course. 

Localization Essentials can offer a 
useful addition to in-class material, 
providing basic localization training 
and showing students how they can 
apply their gained university knowl-
edge in this blossoming industry. It 
was developed not for students and 
teachers, but with their key contribu-
tion. Research shows that a blended 
learning path leads to positive results, 
some of these being summarized as 
supporting diversity, enhancing the 
campus experience, operating in a 
global context and efficiency. Direct 
feedback from the University of Stras-
bourg confirms this research: students 
who took Localization Essentials 
before in-person classes are more pre-
pared and can engage in more produc-
tive conversations with their teachers.

This was definitely the most 
important lesson we learned during 
the development and launch of the 
course. Localization Essentials also 
taught us that there is still a lot of 

work to be done for translators and 
professionals working in this indus-
try — there is much more knowledge 
that can be shared to help new talents 
enter the world of localization.

Indeed, both the translation indus-
try and academia have the opportu-
nity to make a significant impact on 
localization training by stepping into 
the educational innovation space and 
transfer skills and knowledge to bud-
ding translators. Ensuring access to 

localized content in developing coun-
tries will be transformative for users 
who don’t speak English, impacting 
their daily lives but also giving them 
the possibility to change the world 
around them with the acquired 
knowledge. Therefore the emancipa-
tion of localization studies will not 
only positively affect the localiza-
tion industry, but will also have the 
potential to enable development for 
non-English internet users.  [M] 

Udacity.com offers a number of free courses, including Google's Localization Essentials.

http://www.systransoft.com/


      Technology

52 July 2018

Arle Lommel is a senior analyst for Common Sense 
Advisory (CSA Research).

Arle Lommel

Can your bot chat 
in Chinese, Czech
or Chuvash?
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Chatbots are rapidly becoming ubiquitous 
in marketing and support. The potential for 
brands to interact with customers using natural 
language — and perhaps a bit of personality — 
without needing an army of paid human agents 
is driving major investment from enterprises. 
Tech giants from IBM to Facebook and Weibo 
to Microsoft have started a virtual race to dom-
inate this field. However, what is missing in this 
picture so far is serious attention to multilingual 
needs. Amazon, Apple, Google and Microsoft 
have all released digital assistants (Alexa, Siri, 
Google Assistant and Cortana respectively) in 
multiple languages, but these are the exception, 
and other enterprises struggle to move past the 
language of their home market.

As part of a detailed examination of how enterprises 
provide multilingual customer support, Common Sense 
Advisory (CSA Research) interviewed market leaders in 
the creation of chatbots, also known as intelligent online 
agents, about how they provide multilingual capabilities. 

The results revealed that few companies have found ways 
to deal with language in a systematic fashion. As a con-
sequence, results are sporadic, methods are ad hoc and 
failures common. One chatbot implementer at a large tech 
vendor — one that develops a commonly used open chat-
bot framework — stated that the company’s team expects 
a 30% success rate from its own efforts.

Why are problems so common? At one level, these 
problems are the sort that are common with any new 
technology: developers are so focused on solving the 
basic problems in their primary corporate languages that 
they do not have the development resources to consider 
other locales. As a result, the first generations of tools 
frequently fail when they encounter linguistic needs that 
their creators did not anticipate. Some problems such as 
frequent use of concatenation in today’s products have 
well-developed solutions honed over the past 30 years, 
and future versions will undoubtedly implement these 
internationalization best practices.

However, not all of the issues are so simple: chatbots 
pose challenges fundamentally different from what is 
seen with traditional content. The shift to conversational 
structures and the need to embrace “messy” terminology 
are among these.

Issue Description How to address it

Formality Some cultures and languages require 
more formal speech than others.

Create specifications that account for use of 
titles, polite requests, etc. Be willing to  

restructure scripts around local requirements.

Legal requirements
Information that you may freely ask for in 

some locales may require specific  
permissions or security in others.

Consult with in-country legal council concerning 
any requests for personal data and data  
domicile requirements. Be aware that  

companies that ignore this can face steep fines.

Different conversation flows How and when you request information 
varies by country and language.

Revise conversation flows to account for local 
needs rather than simply translating content. 

Beware of MT for complex conversations.

Chat platforms have inconsistent 
features

A wide variety of chat-delivery platforms 
with inconsistent feature sets are popular 

in different areas.

Use a chatbot development framework that 
handles coding for specific chat platforms. 

Avoid platform-specific features and develop 
around a common set or engineer work-

arounds for specific markets.

Natural language processing (NLP) 
features are not available for all 

languages

Many technologies you may use, such as 
intent recognition, entity identification, 
or grammatical parsing are available in 

only a handful of languages.

Unfortunately, these limitations may leave you 
unable to develop sophisticated  

conversational agents for all markets. Develop 
realistic plans and have fallback plans for cases 

where the available technology does not  
support your requirements.

Common challenges for multilingual chatbots. Source: Common Sense Advisory, Inc. 2018.
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Conversational content
CSA Research has documented 

the ongoing shift in enterprises to 
treating content as a conversation 
that exists over time and across 
multiple channels and that can 
take multiple paths (see the CSA 
Research report “The Winds of 
Content Are Changing”). Chatbots 
represent one particularly extreme 
example of this shift. Because they 
exist as a dialogue between a com-
pany and its customers or pros-
pects, they have to respect social 
conventions in a way that simple 
support documents or web forms 
do not need to worry about.

For example, consider a chat-
bot that helps customers find and 
purchase airline flights. In a typical 
search-oriented application, the 
user would provide certain details 
— such as dates, departure and 
destination cities, and number of 
passengers — and receive a list of 
options to select from. Only at the 
time of payment would the applica-
tion require personal information. 
By contrast, a chatbot developed in 
the United States might ask “What 
is your name?” early on and then 
use the customer’s given name 
regularly in conversation. However, 
if this behavior is simply translated 
for another, more formal market, 
it could be seen as too intrusive, 
insufficiently respectful, or even 
just “too American.” Developers 
told CSA Research that antici-
pating and accounting for such 
cultural differences are difficult 
tasks because development teams 
seldom have the expertise to know 
when they need to adjust behavior.

As a result, developers find that 
they need to do something more 
akin to transcreation than transla-
tion. They cannot simply use the 
same structures with a different 
set of user interface strings as they 
would with most software. Instead, 
they use the source chatbot as an 

inspiration for an independent 
one in the target language. This 
approach requires them to care-
fully document the paths that the 
bots take to accomplish their goals 
and then work closely with in-
country staff or language service 
providers (LSPs) to modify them 
as needed. When they do not take 
this approach, they can end up with 
results that fall short of expectations 
and leave customers dissatisfied.

When your customers’ 
terms aren’t your terms

Another major source of dif-
ficulty that developers reported is 
that the terms their customers use 
do not match the ones they use 
internally. Perhaps the development 
team has followed best practice and 
implemented and enforced use of a 
termbase. It has carefully scrubbed 
all non-approved terms and has 
trained the chatbot on translation 
memory data and has it ready to 
go. But the first thing the chatbot 
encounters is someone using terms 
it does not know. For example, if 
an internet service provider has a 
customer start a chat because their 
“internet box” does not work, it 
doesn’t matter that the company 
calls it a “cable modem” if the cus-
tomer doesn’t know that term. In 
fact, a major reason why customers 
require service in the first place is 
because they do not understand the 
official terms that companies use.

This problem is compounded 
tremendously when enterprises 
start building multilingual chat-
bots. It is hard enough to antici-
pate nonstandard terms in one 
language, let alone in others that 
development staff do not speak. If 
developers have access to chat logs 
involving human agents, these can 
provide an invaluable resource as 
they mine them to discover what 
questions required clarification. 
However, when such resources 

are not available — for example, 
in cases where chatbots are being 
implemented to reduce the need 
for over-the-phone support lines — 
the task can be almost impossible. 
Here, LSPs can help their clients to 
identify likely terms and can help 
monitor logs of chats that required 
escalation to human agents to 
understand what went wrong.

To deal with the challenge of 
nonstandard terminology in con-
versational content, enterprises 
need to embrace a broader view of 
terminology management and move 
away from dictating the terms they 
use internally in a top-down fashion 
to discovering how others use terms 
to describe their products and 
services and interact with their con-
tent. This raises the imperative for 
adopting proper terminology man-
agement systems and moving away 
from simple glossaries that cannot 
capture the richness of language in 
use. It also necessitates linking your 
termbases so chatbots can use them 
to resolve unknown terms.

Success is possible
The developers CSA Research 

interviewed said that even if build-
ing multilingual chatbots is dif-
ficult and best practices have yet to 
emerge, developers and LSPs can do 
it with careful planning and thought. 
Understanding the issues that 
enterprises and their localization 
partners will face in this exciting 
field can help them avoid mistakes 
and increase the likelihood that the 
results will meet expectations. It 
is key to incorporate linguists into 
the development phase as early on 
as possible so that they can ensure 
that specifications are realistic and 
that plans account for the needs 
of individual markets. When they 
work on these projects, they need to 
consider legal and regulatory issues, 
a topic where LSPs can offer real 
value based on experience.  [M] 
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We run an Australia-based language service 
company, and recently merged with a company 
that provides legal interpreting services. When we 
began, we engaged with our aboriginal interpreters 
the same way we engaged with our interpreters of 
European descent. 

In Australia there is a lot of racial tension, especially with 
Australia Day (or Invasion Day to some). We did not, for 
example, want to play to negative stereotypes, such as that 
when formal paperwork is presented to an individual, it may 
be met with hesitancy. 

In Australia indigenous people are subject to being ridi-
culed for being “sluggish” or “lacking enthusiasm.” However, 
this is simply not true; indigenous interpreters rather want to 
do things rightfully by cultural and traditional methods. This 
doesn’t mean they wait 3-5 days. It simply means they want 
to feel an ownership of deciding when — in this case — they 
want to do the paperwork. 

I discovered that established protocol for engaging with 
my indigenous interpreters did not fully facilitate individual 
or indigenous needs; I couldn’t just tell them they had to 
show up at 2 p.m. on a certain date. Instead, I created a 
relationship by calling and checking in. This built a slow but 
steady reason to be in touch. Then I would offer options of 
times, letting them decide when they wanted to see us. This 
proved very effective.

In general, navigating the demands of indigenous legal 
interpreters presented a unique set of challenges that our 
company had to figure out from scratch.

Challenges
Our company deals with the Western Desert and Arrernte 

languages in a professional capacity. Western Desert com-
prises four major languages: Pitjantjatjara, Yankunytjatjara, 
Luritja and Ngaanyatjarra.

As a service provider, the company we merged with 
focused mostly on the Anangu Pitjantjatjara Yankunyt-
jatjara (APY), which literally means “people come go.” This 
is located in the top western corner of South Australia and 
has a population of around 4,500 people. The APY is self-
administered and has a unique self-governing relationship 
with the state and federal governments. As a part of the 
agreement, anyone who wishes to enter the land must apply 
for a permit and pay a fee accordingly, unless they are an 
indigenous inhabitant.

The remote location of the community creates the first 
issue. The population travel from the APY to Adelaide on a 
regular basis. This creates two major geographical issues: we 
do not have interpreters permanently residing in Adelaide, 
and major services are not freely available in the APY lands.

As a direct result, there is an imbalance of interpreters 
available to service indigenous clients. For example, the South 
Australian judicial system operates in Ceduna, Port Augusta 
and Adelaide, which means indigenous men and women are 
taken from wherever they reside and are brought to these 
locations. Meanwhile, those who have the skills to interpret 
are back in the APY. In some instances there are interpreters 
in those areas who have the skills to interpret but they might 
not be available.

Finding suitable candidates is extremely difficult. Those 
with National Accreditation Authority for Translators and 
Interpreters (NAATI) certification obtained through the 
Diploma of Interpreting have often gone back to their lands 
and cannot be contacted. Indigenous interpreters, even if 
they know of one another, often don’t have the ability to get 
in contact, as they travel a lot between city and home, often 
attending official community business such as funerals.

There are differences in business culture and administra-
tive requirements applicable to all interpreters regardless 
of the language they provide service in: Australian Business 
Number, criminal record certificate, bank account details 
and so on. This includes handling necessary paperwork such 
as valid tax invoices by filling out and returning them after 
being properly signed by an authorized person (such as a busi-
ness representative). In the past we provided self-addressed, 
stamped envelopes but they were never returned. A new sys-
tem involves an accounts staff member who has to deal with 
individual bookings out of regular order so the indigenous 
interpreters can be paid. Payments are expected the same day 
or the next day at the latest. For all other contract interpreters 
our payment cycle is once a month.

It is also quite difficult in indigenous interpreting to provide 
an interpreter who is not related to the non-English speaking 
client. Understanding those relationships is hard for anyone 
who is not indigenous to Australia, and the level of relation-
ship is completely different to most other cultures. It makes 
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it difficult to apply the code of ethics 
for interpreters on this and some other 
grounds.

Keeping ongoing good relations 
with indigenous interpreters requires 
regular phone contact, not just when 
allocating jobs but also just to check 
how they are, to build up the trust and 
the association. Once this is in place, 
they like to reciprocate, which means 
calls to our staff at various times of day 
and evening to discuss a range of mat-
ters not connected to their interpreting 
work. Any sign of not wanting to engage 
in this level of relationship would be 
considered unfriendly and the contact 
would cease.

Additionally there are limited 
resources for indigenous interpreters 
to refer to. Original documentation 
and administration efforts were set 
up by Christian missionaries. As a 
result, the papers available are gener-
ally religious.

Telephone interpreting is least 
favored by many interpreters in other 
languages. It is additionally challeng-
ing for indigenous interpreters due 
to the nature of communication they 
engage in involving body language, 
and they may be using technology 
that does not provide clear reception. 

Recently, during a teleconference 
with an aboriginal interpreter — which 
mercifully did not get disconnected 
and the call did not drop out as may 
often happen if they are outside met-
ropolitan areas — the court clerk read 
out the bail conditions. The language 
was strictly legal and far from what 
even an average English speaking per-
son would understand. The clerk read 
out large sections of the conditions in 
one go, expecting the interpreter to 
convey it fluently and smoothly into 
Pitjantjatjara.

This was an example of a client with 
a different level of education and from 
a lower socioeconomic background. 
The interpreter was asked to interpret 
something that made no sense to the 
recipient of the message.

Interpreters are sometimes blamed 
for either not interpreting the mes-
sage correctly or not speaking the 
language correctly because the client 
does not understand the message. 
However, speaking or understanding 
the language does not guarantee com-
prehending the message. Interpreting 
requires mirror technique, an impor-
tant tool available to professionals 
to gauge if the client has understood 
whatever it is that they need to under-
stand. It is done by asking them not 
whether they understand, but what 
they understand, and to repeat it 
in their own words. It is often done 
with mental health patients or elderly 
people. 

This is not to suggest that aborigi-
nal clients need this because of their 
level of education, but because the 
justice system is completely different 
than what they are used to, and the 
concepts are hard to grasp regardless 
of the level of English the interpreter 
or the client has.

Cultural commitments 
and issues

Within indigenous communities, 
there are some commitments that are 
completely understandable but remain 
challenging.

Funerals tend to be a series of 
events and can last between a few 
days and a week. If travel time is 
added to the equation an interpreter 
can be gone for a couple of weeks 
at a time. In addition, more times 
than not the majority of interpreters 
will be related and will all return to 
the lands. This creates an exodus of 
interpreters in one hit.

Male initiation is the event when 
a boy is ready to be recognized as a 
man by the community. This process 
can take anywhere between one to six 
months. Once this process is complete 
it then creates a secondary issue; men 
and women cannot interpret for each 
other. This means making separate 
appointments for males and females. 

There is a loophole to this but it is very 
rare.

Tjukurpa (pronounced chook-ur-
pa) is the ancestral and tribal law code. 
Essentially it is the APY (Anangu) law 
that provides the people with a system 
of moral, ethical and lawful beliefs to 
assess what is right and wrong. This 
is instrumental in obtaining rules for 
the people and land. The Tjukurpa is 
conveyed to the people through sym-
bolic stories and metaphors, it is not a 
written document or constitution. The 
system also implements procedures 
and penalties for breaking the law. The 
system is taught and handed down 
through Inna, which is a series of songs 
and ritual dances. 

This creates division and complexity 
between tribal law and Australian law. 
They are completely different from one 
another. Not only is it difficult in theory, 
it is also morally and ethically challeng-
ing for indigenous interpreters, creating 
a need for longer periods of thought, 
digestion and conveying.

Referring to the deceased is also a 
sensitive topic and at times confusing. 
Europeans will happily refer to those 
who have passed away by their name. 
However, in the APY, it is hugely dis-
respectful to do so, as this will disturb 
the spirits of the person being spoken 
about. In the event that an interpret-
ing session relates to the deceased, the 
interpreter and the client can be deeply 
uncomfortable or upset if the profes-
sional is to say and repeat the name. 
Instead the word kunmanara is used in 
reference. Although this is a respectful 
word for speaking about the deceased, 
it can get very confusing.

Specific linguistic issues
Numeracy: A formal counting 

system does not exist in indigenous 
languages. In the APY there is no need 
or level of importance to count. For 
example, in the Western world if we 
are hungry we know how many items 
we will eat. In the APY, you know that 
you are hungry, and thus you simply 
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eat until you are not hungry. Further, it 
is common in cattle stations for indig-
enous jackaroos (cowboys) not to know 
the exact number of cattle, but they 
will individually name them. If cattle 
were to be lost, the jackaroo would not 
know how many were missing, but he 
would know exactly which were miss-
ing by their names. This proves difficult 
in court sentencing; 30 years does not 
have a defined volume.

Measurements: The English lan- 
guage incorporates arithmetic to 
specify distances and times. However, 
indigenous languages work in six 
sections: within arm’s reach; within 
talking distance; within throwing dis-
tance; outside throwing distance but 
visible range; outside sight but within 
country; and beyond country.

This creates great difficulties in 
conveying language accurately. This 
then creates a relay time beyond any 
other language. When an interpreter 
is in session, the interpreter must use 
vocabulary and imagery to the best 
of the interpreter’s abilities until the 
interpreter is understood. With regard 
to translating (in written form), the 
vocabulary must pass through the 
general consensus of the elders for 
approval.

Time: Time is a completely dif-
ferent concept in our two worlds. 
It is untrue to say the indigenous 
demographic do not have a gauge of 
time. They do, but it is significantly 
different in comparison. The concept 
of time is not measured as we treat 
minutes, hours, weeks and so on. 
Instead, there are loose concepts of 
time, such as later on/afterwards 
and before/not long ago. Specifically, 
the English concept of today or now 
does not share the same concept of 
urgency. In indigenous culture, today 
recognizes that something needs to 
be done at some point on that day. 
This is quite often where we need to 
be ultra-specific and our indigenous 
interpreters try to conform. Addition-
ally, the tense of time grammatically 

does not exist, which is why a specific 
time needs to belong to a seasonal 
event.

As illustrated above, there are con-
siderable gaps in our languages. We 
must remember, for example, that Pit-
jantjatjara is not a primitive language, 
it is simply relevant to its people and 
climate. English is spoken in more 
than a third of the world, which means 
terminology has forever grown as 
geopolitical environments have been 
established and incorporated into 
language. 

The Western desert languages have 
progressed in some areas with the 
global world. However, it is a slow pro-
gression. Initially the languages absorb 
English words with literal translations. 
For example, the word for airplane was 
initially eaglehawks, but then progressed 
to a fusion of indigenous language and 
English: plane pronounced with accent. 
This is a constant battle as new technol-
ogy emerges. Indigenous languages are 
trying hard to keep up, but are unable 
to adopt words immediately without a 
general consensus of the word in their 
own language. This makes the inter-
preter revert back to an explanation 
rather than a translation or a word.

The provision of interpreting ser-
vices for indigenous people is not a 
viable business for either government 
or private business. However, it is a 
service that is required and should be 
attended to. The only reason this has 
succeeded as much as it has is because 
of perseverance and trust. I have been 
able to mentor and gain the trust of a 
few indigenous men by simply listen-
ing, explaining everything I am doing 
and my intentions. I did not force, rush 
or obligate any of the current interpret-
ers to join our services. From here they 
were able to see my legitimate desire to 
help them and their people. We believe 
we have found a formula that works for 
indigenous interpreters and hopefully 
with time will become less demanding 
on our agency’s regular operations and 
business structure.

Everything I do, I communicate 
with the interpreters. As a private 
business owner or manager, you may 
never discuss money with a contrac-
tor. However, in this instance, I have 
accounted for every single cent, so 
they know exactly how much they 
make, when they make it and what 
for. Prior to any job, I always ask them 
if they are happy because they need to 
let me know if they are not. If they are 
not happy or even hesitant, I act on it.

The interpreter is included in the 
planning of an assignment and pro-
vided with the opportunity to voice 
an opinion on compensation. I have 
set a standard for them to neither 
undersell nor oversell themselves. 
Simply put, they can’t work for noth-
ing and they can’t be greedy.

In the short term, we are helping 
out “our people” and looking out for 
the first generations. If we don’t help 
them, many brothers and sisters will 
continue to be in the correctional, 
unemployment and medical systems 
without any assistance and will be 
indefinite cases or be misrepresented. 
In the long term, we want to employ 
indigenous men and women and 
decrease the unemployment rate. We 
also want to establish a statewide ser-
vice for indigenous people to serve 
as an indigenous cultural training 
service and information center. This 
keeps the crew motivated, knowing 
that one day their people will have 
formal services they built themselves!

Through all this, though it might 
seem trivial, having a laugh is essen-
tial. Unfortunately, the types of 
services requiring this interpreting 
are rather depressing. We need that 
laugh to keep motivated.

The catalyst to all of this was find-
ing Graham Malbunka, an aboriginal 
gentleman, through a contact I made 
with an elder. Without my perse-
verance and his skills none of this 
would have happened. Together we 
are recruiting both young aboriginal 
men and women to interpret.  [M]
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 AssociAtions

 

Association of 
Language Companies
The Association of Language Companies (ALC) 
is a national trade association representing busi-
nesses that provide translation, interpretation, 
localization, language testing and language train-
ing services. The association provides valuable 
information to members and nonmembers with 
its industry survey and with updates on govern-
ment issues, industry trends and standards. From 
online forums to in-person events, ALC brings 
together the people who lead these companies so 
that we can all learn from each other. ALC works 
hard to give companies opportunities to find each 
other for collaboration, networking, knowledge 
sharing and mentoring.
Association of Language Companies 
Rockville, MD USA, (240) 404-6511
Email: info@alcus.org, Web: www.alcus.org 
Ad on page 48

   

 

European Language 
Industry Association (Elia)
Elia is the European not-for-profit association of 
language service companies with a mission to ac-
celerate our members’ business success. We do this 
by creating events and initiatives that anticipate 
and serve our members’ needs in building strong, 
sustainable companies, thereby strengthening the 
wider industry. Elia was founded in 2005 and has 
since established itself as the leading trade associa-
tion for the language services industry in Europe.
Elia Brussels, Belgium
Email: info@elia-association.org 
Web: http://elia-association.org   
Ad on page 18

           

 
Globalization and 
Localization Association 
The Globalization and Localization Associa-
tion (GALA) is a global, nonprofit trade associa-
tion for the language industry. As a membership  
organization, we support our member companies 
and the language sector by creating communities, 
championing standards, sharing knowledge and 
advancing technology.
Globalization and Localization Association 
Seattle, WA USA
+1-206-494-4686
Email: info@gala-global.org
Web: www.gala-global.org
Ad on page 40

         

AutomAted trAnslAtion

SYSTRAN Software, Inc.
For more than four decades, SYSTRAN has been 
the market leader in language/translation products 
and solutions, covering all types of platforms from 
desktop to internet to enterprise servers. To help 
organizations enhance multilingual communica-
tion and increase productivity, SYSTRAN delivers 
real-time language solutions for internal collabora-
tion, search, ediscovery, content management, on-
line customer support and ecommerce along with 
automatic speech recognition and optical charac-
ter recognition. SYSTRAN is the leading choice of 
global companies, defense and security organiza-
tions and language service providers. SYSTRAN 
is the official translation solutions provider for the 
S-Translator, a default-embedded app on the Sam-
sung Galaxy S and Note series.
Languages: 130+ language combinations 
SYSTRAN Software, Inc. San Diego, CA USA
+1 858 457 1900
Email: marketing-americas@systrangroup.com 
Web: www.systrangroup.com
Ad on page 51

             

conferences

Game Global Forum 
Born from LocWorld’s successful Game Local-
ization Round Table, Game Global Forum gath-
ers the main stakeholders in game globalization 
(from design to testing) in the same place and 
time to share their endeavors, successes, prac-
tices and research in a collaborative manner. The 
goal of this two-day event is to help improve the 
gaming industry through networking, sharing 
insights and learning. Game Global Forum is 
steered by an advisory board of high-level profes-
sionals from the industry. Check our website for 
details on upcoming and past conferences.
Localization World, Ltd. Sandpoint, ID USA  
Email: info@gameglobalforum.com
Web: http://gameglobalforum.com
Ad on page 29

       

®

®  
Internationalization 
& Unicode Conference 
For over 25 years the Internationalization & 
Unicode® Conference (IUC) has been the pre-
eminent event highlighting the latest innovations  
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and best practices of global and multilingual 
software providers. Join us in Santa Clara to con-
tribute your ideas and experiences working with 
natural languages, multicultural user interfaces, 
producing and supporting multinational and mul-
tilingual products, linguistic algorithms, apply-
ing internationalization across mobile and social  
media platforms, or advancements in relevant 
standards.
The Unicode Consortium Mountain View, CA USA 
+1 408-401-8915
Email: rick@unicode.org
Web: www.unicodeconference.org/ml-bg   
Ad on page 37
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LocWorld 
LocWorld conferences are dedicated to the 
language and localization industries. Our con-
stituents are the people responsible for commu-
nicating across the boundaries of language and 
culture in the global marketplace. International 
product and marketing managers participate in 
LocWorld from all sectors and all geographies 
to meet language service and technology pro-
viders and to network with their peers. Hands-
on practitioners come to share their knowledge 
and experience and to learn from others. 
See our website for details on upcoming and  
past conferences. 
Localization World, Ltd. Sandpoint, ID USA 
208-263-8178 
Email: info@locworld.com
Web: https://locworld.com  
Ad on page 55

       

consulting services

  
LocalizationGuy, LLC
LocalizationGuy, LLC, is a consultancy serv-
ing buyers and providers of language services. 
We help companies that buy language services 
to identify and deploy optimal localization solu-
tions to fit their needs. We offer veteran exper-
tise as our clients navigate the many personnel, 
process and technology decisions involved 
in running effective localization operations, 
whether in-house or through external localiza-
tion vendors. LocalizationGuy also helps lan-
guage service providers formulate business 
goals, develop and implement sound business 
strategies and launch strategic marketing efforts.  
LocalizationGuy is led by a 20-year localization 
industry veteran and former chairman of the  

Globalization and Localization Association. 
LocalizationGuy, LLC Minneapolis, MN USA 
612-986-3108 
Email: info@localizationguy.com 
Web: www.localizationguy.com

 

desktop publishing

 
Global DTP
Global DTP s.r.o., based in the Czech Republic, of-
fers professional multilingual desktop publishing 
and media engineering solutions to the localiza-
tion industry. Over the past 15 years, Global DTP 
has become one of the leading DTP/multimedia 
companies. We have been delivering high-quality 
and cost-effective services for at least eight of the 
top 20 LSPs and many other companies/agencies. 
Due to our extensive experience in localization and 
knowledge of the prepress, media and publishing 
industries, our team of 20 in-house professionals 
handles more than 1,000 projects every year. Our 
core services are multilingual desktop publishing, 
multimedia and eLearning engineering.
Global DTP s.r.o. Brno, Czech Republic
+420  3 574 709 
Email: info@global-dtp.com, Web: www.global-dtp.com 

            

educAtion

 
Quality Training in  
Localization & Global Marketing
The Localization Institute is the leader in edu-
cational advancement in the field of localization 
— the adaptation of products and services for in-
ternational markets. We organize comprehensive, 
vendor-neutral conferences (LocWorld and Brand-
2Global), seminars and round tables where partici-
pants gain insights that help their companies better 
succeed in international business. In addition, The 
Institute has partnered with top universities and 
professional associations to develop comprehensive 
certification programs in localization project man-
agement, quality management, internationalization 
and global digital marketing.  
The Localization Institute Madison, WI USA 
608-826-5001
Email: kris@localizationinstitute.com  
Web: www.localizationinstitute.com
Ad on page 25

       

enterprise solutions

STAR Group
Multiple Platforms
STAR is a leader in information management, 
localization, internationalization and globalization 
services and solutions such as GRIPS (Global Real 
Time Information Processing Solution), STAR CLM 
(Corporate Language Management) including 
Transit (Translation & Localization), TermStar/
WebTerm (Terminology Management), STAR MT 
(Corporate Machine Translation), STAR WebCheck 
(Online Translation Reviewing) and Mind-
Reader (Authoring Assistance). With more than 
50 offices in 30 countries and a global network 
of prequalified freelance translators, STAR 
provides a unique combination of information 
management tools and services required to manage  
all phases of the product information life cycle.
Languages: All
STAR AG (STAR Group headquarters) 
Ramsen, Switzerland, +41-52-742-9200
Email: info@star-group.net, Web: www.star-group.net
STAR Group America, LLC Lyndhurst, OH USA
216-691-7827, Email: lyndhurst@star-group.net
Ad on page 19

locAlizAtion services

 
ADAPT Localization Services 
ADAPT Localization Services offers the full range 
of services that enable clients to be successful in  
international markets, from documentation 
design through translation, linguistic and technical 
localization services, prepress and publication 
management. Serving both Fortune 500 and small 
companies, ADAPT has gained a reputation for 
quality, reliability, technological competence 
and a commitment to customer service. Fields 
of specialization include diagnostic and medical 
devices, IT/telecom and web content. With offices in 
Bonn, Germany; Stockholm, Sweden; and Barcelona, 
Spain, and a number of certified partner companies, 
ADAPT is well suited to help clients achieve their 
goals in any market. 
Languages: More than 50 
ADAPT Localization Services Bonn, Germany 
49-228-98-22-60
Email: adapt@adapt-localization.com 
Web: www.adapt-localization.com 
Ad on page 41
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Total Solutions for Your Business
E4NET is a total localization solutions provider 
including translation, DTP, recording, and special-
ized in Asian localization covering all major Asian 
and regional tier 3 languages. We have 20+ years of 
successful localization production experience with 
major projects for IBM, Microsoft, SAP, Oracle, 
HP, LG Electronics, Panasonic and more. E4NET 
is now providing patent translation services to the 
Korea Institute of Patent Information and translat-
ing life science projects including clinical protocols 
and reports. We are continuously developing and 
applying innovative technologies such as machine 
translation and associated customer services 
throughout our production process to maximize 
production/service efficiency. ISO 9001: 2015, ISO 
27001 certified.
Languages: 60+
E4NET Co., Ltd. Seoul, South Korea
82-2-3465-8532
Email: l10n@e4net.net, Web: www.e4net.net

     

Precision Matters in Translation
EC Innovations is a world leading translation and 
localization provider with ISO 13485:2016, ISO 
9001:2015 and ISO 1710:2015 certifications. Since 
1997, EC Innovations has been empowering com-
munications for leading multinationals, specializing 
in industries including life sciences, games, manu-
facturing, IT and software, automation, electronics 
and telecommunications. Today, EC Innovations has 
grown into 11 strategically located global offices with 
400+ full-time employees offering full localization 
support into 120+ languages. Our aim is to continu-
ously build upon our reputation as a customer-cen-
tric organization focused on high-quality standards, 
technological creativity and value-added services to 
meet any type of localization requirement.  
Languages: English, Simplified and Traditional 
Chinese, Japanese, Korean, Indonesian, Thai, 
Vietnamese, Malay, Arabic French, German, 
Spanish, Portuguese, Russian.
EC Innovations, Inc. Chicago, IL USA, 1-773-541-2174
China: 400-869-9760, Europe: +36 1 784 0414
Email: info@ecinnovations.com  
Web: www.ecinnovations.com

              

 
ES Localization Services
Since 1994, ES has provided full-fledged language 
services to industry leaders mainly in software  
localization, translation, DTP, engineering, QA, 
testing and voiceover areas. The company has a 
solid customer base and is proud of its successful 
past assignments which led to long-term collabora-
tions. With 51 permanent staff in the production 
offices in Turkey and Egypt for Turkish and Arabic 
languages, ES is a reliable, experienced, value-added 
regional supplier for direct clients and MLVs world-
wide. It is the first Bureau Veritas certified ISO 
17100 localization company in Turkey, specializing 
in IT, automotive, finance, life sciences, gaming, 
consumer products and more.
Languages: Turkish, Arabic 
ES Localization Services Istanbul, Turkey; Cairo, Egypt
90-216-326-8764 
Email:contact@estr.com
Web: www.estr.com

      

 

EuroGreek Translations Limited
Established in 1986, EuroGreek Translations 
Limited is Europe’s leading Greek localizer, spe-
cializing in medical, technical, financial and legal 
translations from EN/DE/FR/ES to EL and EL to 
EN. Our aim is to provide high-quality, turnkey 
solutions, encompassing a whole range of client 
needs, from translation to localization, desktop 
publishing and testing. Our DTP department cov-
ers all Latin and Cyrillic alphabet-based languages, 
in addition to Greek, at very competitive rates. All 
of EuroGreek’s work is produced in-house by a 
team of 30 highly qualified specialists and is fully 
guaranteed for quality and on-time delivery.
Languages: Greek to/from English; French,  
German, Spanish to Greek
EuroGreek Translations Limited Athens, Greece
30-210-9628-559
Email: production@eurogreek.com
Web: www.eurogreek.com 
Ad on page 71

      

 
Mobico – by Saltlux Inc.
Mobico is the new brand name of Saltlux’s techni-
cal communication services, and is also the name 
of the predecessor company to Saltlux, established 
in 1979 as Korea’s first TC business. What started 
as a small enterprise concentrating on creating 
Korean manuals and East Asian language transla-
tions evolved into a one-stop service provider for 
all your needs in the world of business today, in-
cluding multilingual translation, localization, DTP, 
TW and MTPE. The relentless pursuit of progress 
and perfection results in the use of state-of-the-
art technology and processes, which in turn lead 
to superior translation quality with shorter turn-
around times and therefore to greater customer 
satisfaction. 
Languages: More than 70 languages
Saltlux, Inc. Seoul, South Korea 
+82-2-2193-1725
Email: sales@mobico.com
Web: www.mobico.com/en

     

Moravia: An RWS Company
Moravia is a leading globalization solution pro-
vider, enabling companies in the information 
technology, eLearning, life sciences, consumer 
electronics and telecommunications industries 
to enter global markets with high-quality mul-
tilingual products. Moravia’s solutions include 
localization, product testing, multilingual pub-
lishing, technical translation, content creation, 
machine translation and workflow consulting. 
Adobe®, IBM, Microsoft, Oracle and Toshiba are 
among some of the leading companies that de-
pend on Moravia for accurate, on-time and eco-
nomical localization. With global headquarters in 
Brno, Czech Republic, Moravia has local offices 
in Europe, the United States, Japan, China and 
Latin America. To learn more, please visit us at  
www.moravia.com. 
Languages: All 
Moravia: An RWS Company 
USA: Thousand Oaks, CA USA, 805-262-0055
Email: info@moravia.com, Web: www.moravia.com 
Europe: 420-545-552-222, Email: europe@moravia.com 
Ireland: 353-1-709-9822, Email: ireland@moravia.com 
Asia: 86-25-8689-6500, Email: asia@moravia.com 
Japan: 81-3-3354-3320, Email: japan@moravia.com
Argentina: 54-341-481-2992, Email: argentina@moravia.com 
Ad on page 72

          

Find news and views about the global language 
industry at https://multilingual.com/insights
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We add local flavour 
to your global business

ORCO S.A. Localization Services
Founded in 1983, ORCO celebrates this year its 
35th anniversary. Over the years, ORCO has built 
a reputation for excellence and gained the trust 
of leading companies, such as Oracle, IBM and 
Carrier for the localization of their products. Our 
core business activities include technical, medi-
cal, legal, financial, marketing and other transla-
tions, software and multimedia localization, as 
well as localization consulting. We cover most 
European languages and our client list includes 
long-term collaborations with international cor-
porations, government institutions, banks, pri-
vate enterprises, NGOs and the European Union. 
ORCO is certified according to ISO 17100 & ISO 
9001 quality standards.
Languages: Greek and European languages
ORCO S.A. Athens, Greece
+30-210-723-6001 
Email: info@orco.gr
Web: www.orco.gr

         

 
Vistatec
We have been helping some of the world’s most 
iconic brands to optimize their global commer-
cial potential since 1997. Vistatec is one of the 
world's most innovative, progressive and successful  
localization solutions providers. Headquartered 
in Dublin, Ireland, with offices in Mountain View, 
California, USA. Think Global. 
Languages: All 
Vistatec 
Europe: Dublin, Ireland, 353-1-416 -8000 
North America: Mountain View, CA USA
408-898-2364 
Email: info@vistatec.com
Web: www.vistatec.com 
Ad on page 13

            

locAlizAtion tools

VideoLocalize.com
Multiple Platforms
Video localization is complicated. It involves not 
only translation processes and graphic engineering, 
but also voiceover and audio/video editing as well. 
The challenge is how to keep control of the budget 

while meeting client expectations. VideoLocalize 
is the answer. Videolocalize.com is a cloud-based 
online platform designed for video localization. It 
is the brainchild of Boffin Language, an Asian-lan-
guage service provider led by cofounder George 
Zhao. VideoLocalize’s mission is to make video  
localization faster and more cost-effective.
Boffin Language Group Inc. Toronto, Canada
+1 (647) 802 8223
Email: george.zhao@boffin.com
Web: www.videolocalize.com
Ad on page 17

nonprofit orgAnizAtions

 
Joint National Committee   
for Languages
The Joint National Committee for Languages 
and the National Council for Languages and  
International Studies (JNCL-NCLIS) represent the 
interests of over 140 member organizations, asso-
ciations and companies in virtually all aspects of the 
language enterprise — education PreK-20, research, 
training, assessment, translation, interpreting and 
localization — to the US government. The mission 
of JNCL-NCLIS is to ensure that all Americans  
have the opportunity to learn English and at least 
one other language. 
Joint National Committee for Languages – National 
Council for Languages and International Studies
Garrett Park, MD USA, 202-580-8684
Email: info@languagepolicy.org 
Web: http://languagepolicy.org

    

 
Protecting Translators and  
Interpreters Worldwide
Red T is a 501(c)(3) nonprofit organization advocat-
ing for the protection of translators and interpreters 
in high-risk settings. 
Red T New York, NY USA
+1-212-675-0451
Email: contact@red-t.org
Web: http://red-t.org
Ad on page 31

   

Translation Commons 
Translation Commons is a nonprofit US public 
charity powered by translators. We are a volunteer- 
based online community aiming to help our  

language community thrive and bridge all the sec-
tors within our industry. We facilitate cross-func-
tional collaboration among the diverse sectors and 
stakeholders within the language industry and in-
stigate transparency, trust and free knowledge. Our 
mission is to offer free access to tools and all other 
available resources, to facilitate community-driven 
projects, to empower linguists and to share educa-
tional and language assets. 
Translation Commons Las Vegas, NV USA 
(310) 405-4991
Email: krista@translationcommons.org
Web: www.translationcommons.org

           

 
Translators without Borders
Originally founded in 1993 in France as Traducteurs 
sans Frontières by Lori Thicke and Ros Smith-
Thomas to link the world's translators to vet-
ted NGOs that focus on health and education,  
Translators without Borders (TWB) is a US 
nonprofit organization that aims to close the 
language gaps that hinder critical humanitarian 
efforts worldwide. TWB recognizes that the ef-
fectiveness of any aid program depends on deliv-
ering information in the language of the affected 
population. 
Languages: 190 language pairs
Translators without Borders CT, USA
Email: info@translatorswithoutborders.org  
Web: www.translatorswithoutborders.org
Ad on page 70

terminology mAnAgement

Kaleidoscope
Taking your content global — with Kaleidoscope 
your product will speak every language! The com-
bination of decades of expertise, our software so-
lutions developed in-house, and select software 
from market-leading technology partners has been 
making this a reality since 1996. Coupled with the 
full-service approach from eurocom, Austria's 
largest and most innovative translation agency,  
Kaleidoscope offers a unique and unrivaled  
synergy of language and technology. 
Kaleidoscope GmbH Vienna, Austria
004 31 253 5352
Email: info@kaleidoscope.at
Web: www.kaleidoscope.at
Ad on page 15
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trAnslAtion
mAnAgement systems

Consoltec
Multiple Platforms
Consoltec offers FlowFit-TMS, a web-based trans-
lation management system that helps you simplify 
and optimize your projects, while reducing your 
administrative costs. FlowFit can also be used for 
many other project types. FlowFit provides fully 
customizable web portals for clients, providers and 
project management. Get an accurate overview of 
your teams’ workload in real time and select the best 
available providers. Manage your clients, contacts 
and internal/external providers effectively with the 
new CRM features. Use Timesheet to track the time 
spent on projects and tasks. Connect seamlessly 
to your favorite CAT tools (memoQ, SDL Studio,  
LogiTerm) and get comprehensive reports that pro-
vide enhanced insight on production, productivity, 
costs and translation memory efficiency.
Consoltec Montreal, Québec, Canada
+1-833-356-9348
Email: info@consoltec.ca, Web: www.consoltec.ca

       

Memsource  
Memsource is a leading cloud-based translation man-
agement system that enables global companies, trans-
lation agencies and translators to collaborate in one 
secure, online location. Internationally recognized 
for providing an easy-to-use, yet powerful CAT tool 
combined with a TMS, Memsource processes two 
billion words per month from over 200,000 users 
around the world. Manage your translation projects 
in real-time in an intelligent platform that accepts 
over 50 file types and offers REST API, out-of-the-box 
CMS connectors and powerful workflow automation 
to save time and money. Join localization profession-
als from around the world who rely on Memsource to 
streamline their translation process. To start your free 
30-day trial, visit www.memsource.com.
Languages: All 
Memsource Prague, Czech Republic
+420 221 490 441
Email: info@memsource.com
Web: www.memsource.com
 Ad on page 16
            

Plunet BusinessManager
Multiple Platforms
Plunet develops and markets the business and work-
flow management software Plunet BusinessManager 
— one of the world’s leading management solutions 
for the translation and localization industry. Plunet 
BusinessManager provides a high degree of automa-
tion and flexibility for professional language service 
providers and translation departments. Using a web-
based platform, Plunet integrates translation soft-
ware, financial accounting and quality management 
systems. Various functions and extensions of Plunet 
BusinessManager can be adapted to individual needs 
within a configurable system. Basic functions include 
quote, order and invoice management, comprehen-
sive financial reports, flexible job and workflow man-
agement as well as deadline, document and customer 
relationship management.
Plunet GmbH Berlin, Germany
+49-(0)30-322-971-340 
Email: info@plunet.com
Web: www.plunet.com 
Ad on page 11

          

Smartling  
Smartling helps ambitious brands access more mar-
kets, deliver better experiences and build stronger 
relationships by transforming the way their content 
is created and consumed around the world. Our 
translation management software prioritizes pro-
cess automation and intelligent collaboration so that 
companies can quickly and cost-effectively localize 
their websites, apps and documents with minimal IT 
involvement. Additionally, our curated community 
of professional translators is continuously measured 
to ensure the highest quality standards and is read-
ily available to serve a variety of linguistic needs. To 
find out how our unique approach has helped brands 
like British Airways, Spotify and WeWork tell a global 
story, visit www.smartling.com. 
Smartling New York, NY USA
1-866-707-6278
Email: hi@smartling.com
Web: www.smartling.com 
Ad on page 2
           

 
Wordbee Translator  
Web-based
Wordbee is the leading choice for enterprises and lan-
guage service providers that need to save money and 
make their company run more efficiently. Wordbee 
has the most complete feature set of any cloud solu-
tion:  project management, portal, business analytics, 
reporting, invoicing and a user-friendly translation 
editor. Tasks such as project and workflow setup, 
job assignment, deadline calculation, multiple phase 
kick-offs and cost management can all be automated 
in the collaborative translation platform. Also, the 
Beebox connects CMSs, DMSs or any propriety da-
tabase source with the TMS of the translation vendor 
or internal translation team. 
Languages: All
Wordbee Soleuvre, Luxembourg 
+352 2877 1204
Email: info@wordbee.com, Web: www.wordbee.com 

          

XTM: Better Translation Technology
Multiple Platforms
XTM is a fully featured online CAT tool and transla-
tion management system available as a pay-as-you-go 
SaaS or for installation on your server. Built for col-
laboration and ease of use, XTM provides a complete, 
secure and scalable translation solution. Implemen-
tation of XTM Cloud is quick and easy, with no in-
stallation, hardware costs or maintenance required. 
Rapidly create new projects from all common file 
types using the templates provided and allocate your 
resources to the automated workflow. XTM enables 
you to share linguistic assets in real time between 
translators. Discover XTM today. Sign up for a free 
30-day trial at www.xtm-intl.com/trial. 
Languages: All Unicode languages
XTM International Gerrards Cross, United Kingdom 
+44-1753-480-469
Email: sales@xtm-intl.com
Web: www.xtm-intl.com 
Ad on page  21

      

 trAnslAtion services 

  
Native into English  
Medical Translation
Medical device, pharmaceutical, clinical trial texts  
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into UK, US English and more! Specialized in medical 
and technical fields, our native into English team has 
earned an excellent reputation for translation quality, 
terminology expertise and in-depth understanding 
of client goals and expectations. Since 1999, we have 
provided a flexible, reliable, high capacity service, 
with dedicated project managers, subject matter 
expert translators and all the latest CAT tools and 
technology. What’s more, our rates and terms are 
customer-friendly, with no surcharges for short 
deadlines or complex texts guaranteed!
Languages: From all European and major Asian 
languages to/from English
Albion Languages Budapest, Hungary
+3617933610 
Email: info@albionlanguages.com
Web: http://albionlanguages.com  
           

  
birotranslations 
Founded in 1992, birotranslations specializes 
in life science, legal, technical, IT and automo-
tive translations into all East European languages 
(Albanian, Bosnian, Bulgarian, Croatian, Czech, 
Estonian, Hungarian, Latvian, Lithuanian, Mace-
donian, Polish, Romanian, Russian, Serbian, Slo-
vak, Slovenian, Ukrainian). We have a long-term 
partnership with the world's top 100 MLVs and 
many end-clients all around the globe. With our 
experienced project managers, extensive network 
of expert linguists and usage of the latest CAT 
tool technology, your projects will be delivered 
on time, within budget and with the highest stan-
dards of quality. For more information, please con-
tact Mr. Matic Berginc (details below).
Languages: Eastern European languages 
birotranslations Ljubljana, Slovenia
+386 590 43 557  
Email: projects@birotranslations.com
Web: www.birotranslations.com
Ad on page 10

    

  
Translation Services Provider in SEE
Ciklopea is a leading provider of professional 
language solutions specialized in translation,  
localization and consulting, enabling companies 
to reach, engage and support their global clients 
and customers. Our linguistic products have been 
developed to accommodate the specific require-
ments, dynamics and prospects of the life sci-
ences, IT, software, technology and manufacturing  
industries. Ciklopea is certified in accordance with 

the standards ISO 17100:2015, ISO 9001:2008 and 
ISO 27001:2013.
Languages: More than 30 languages
Ciklopea d.o.o. Zagreb, Croatia 
+385-1-3751736 
Email: sales@ciklopea.com, Web: www.ciklopea.com  
Ad on page 33

            

GlobalWay Co., Ltd.
GlobalWay, a leading localization company in   
Korea, provides professional localization and glo-
balization services with exceptional quality and 
also offers a wide range of content and document 
management services including voiceover, test-
ing and DTP. We have highly qualified in-house 
linguists who translate and review a variety of 
content with professional knowledge. Our expe-
rienced engineers and project managers can help 
you to get exactly what you want. GlobalWay and 
its partners worldwide are ready to support your 
growing business and localization tasks. Feel free 
to contact us for more information.
Languages: Asian and European
GlobalWay Co., Ltd. Seoul, South Korea 
+82-2-3453-4924
Email: sales@globalway.co.kr
Web: www.globalway.co.kr 

 Asianlization with HansemEUG
With more than 180 trained in-house staff and 
EN15038 and ISO9001 certification, HansemEUG 
has become the largest LSP in Korea. Specialized  
in Korean, Chinese, Japanese, Vietnamese, Thai,  
Malay, Indonesian, MEA and African languages,  
HansemEUG provides a one-stop solution with 
a broad spectrum of language services including: 
HQAS (Hansem Quality Audit Services) with a 
medical advisory board, expedited services with in-
house DTP production, MT engine optimization, 
data solutions and system development, technical 
authoring and consulting services for Chinese GB 
compliance. Our headquarters are located in Korea 
and a language center is in Vietnam.
Languages: More than 10
HansemEUG, Inc. 
Suwon-si, Gyeonggi-do, Republic of Korea 
Korea: +82-31-226-5042
Email: info@ezuserguide.com 
N. America: +1-800-532-4176 
Email: overseas_sales@ezuserguide.com 
Web: www.ezuserguide.com
Ad on page 47

         

 

iDISC Information Technologies
iDISC, established in 1987, is an ISO 9001 and ISO 
17100 certified language and software company 
based in Barcelona with branches and teams in 
Mexico, Brazil, USA, Argentina, Bolivia and Gua-
temala. We have dedicated teams for web content, 
software localization and translation of technical, 
business, automotive, biomedical and marketing 
documents. Our software development engineers 
and translation teams provide high-quality and on-
time production solutions that are cost-efficient, 
flexible and scalable. 
Languages: Spanish (all variants), Portuguese (all 
variants), Catalan, Basque, Galician, Valencian, 
K'iche', Quechua, Aymara, Guarani
iDISC Information Technologies, S.L. Barcelona, Spain 
34-93-778-73-00
Email: info@idisc.com
Web: www.idisc.com 

              

LinguaLinx Language Solutions, Inc.
LinguaLinx is a leading provider of global 
content and language translation to organiza-
tions around the world. The content experts at  
LinguaLinx help manage and localize messaging 
to enhance efficiency and provide consistency 
across all forms of communication. With offices 
around the world, LinguaLinx provides organi-
zations with localization solutions that fit their 
needs including: translation and interpretation, 
marketing communications and website localiza-
tion, translation memory deployment, multilin-
gual SEO, translation readiness assessment and 
global content management. Unify your global 
organization with a customized content intel-
ligence strategy and ensure that your messages 
resonate across borders. To learn more, visit 
http://lingualinx.com. 
Languages: All
LinguaLinx Language Solutions, Inc. Troy, NY USA 
518-388-9000
Email: info@lingualinx.com
Web: www.lingualinx.com
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LocaTran Translations
LocaTran Translations Ltd., established in 2004, 
is an ISO 9001:2008-certified company with its 
headquarters in Shanghai, which is China's most 
progressive city. As a team of dedicated profession-
als, we offer a range of translation and localization 
services encompassing Chinese, Japanese, Korean, 
Thai, Malay, Indonesian, Vietnamese and other 
Asian languages in the diverse fields of marketing, 
legal, IT, manufacturing, medical and many more. 
We count Deloitte, AECOM, AIA, ARM, Samsung 
as well as language service providers worldwide 
among our loyal clientele. At LocaTran Transla-
tions, we consistently ensure that we provide first-
rate quality, beyond expectations. 
Languages: Chinese, Japanese, Korean, Thai, Malay, 
Indonesian, Vietnamese
LocaTran Translations Ltd. Shanghai, China
+86-21-63760188 
Email: info@locatran.com
Web: www.locatran.com

       

Since 2005, No Matter What!
LtoI has consistently been an expert in the localiza-
tion of the Korean language. With this experience, 
we are sincerely striving to grow together with our 
partners through the next decades. Our motto is 
“There are customers who have not worked with us 
yet, but no customers work with us just once.” With 
this in mind, we provide localization services in the 
following fields: storage, database, IT hardware, 
medical, travel with TEP, MTPE, DTP, marketing, 
eLearning, UI, UA and more. Moreover, LtoI has 
been a premium vendor for MLVs and direct clients 
with competitive and reasonable prices.   
Languages: English into Korean and vice versa,  
Chinese, Japanese, Taiwanese
LtoI, Inc. Seoul, South Korea 
82-2-780-0401 
Email: sales@ltoi.co.kr
Web: www.ltoi.co.kr

Medical Translations Only
MediLingua is one of the few medical translation 
specialists in Europe. We only do medical. We pro-
vide all European languages and the major languages 
of Asia and Africa, as well as translation-related 
services to manufacturers of devices, instruments, 
in vitro diagnostics and software; pharmaceutical 

and biotechnology companies; medical publishers;  
national and international medical organizations; 
and other customers in the medical sector. Proj-
ects include the translation of documentation for 
medical devices, surgical instruments, hospital 
equipment and medical software; medical informa-
tion for patients, medical students and physicians; 
scientific articles; press releases; product launches; 
clinical trial documentation; medical news; and  
articles from medical journals. 
Languages: 45, including all EU languages 
MediLingua Medical Translations BV 
Leiden, Netherlands
+31-71-5680862 
Email: info@medilingua.com
Web: www.medilingua.com 
Ads on pages 33, 39

Rheinschrift Language Services
Outstanding localization requires world-class ex-
perience. Rheinschrift gives your business a na-
tive voice in the German-speaking world. We offer 
more than 20 years’ experience providing transla-
tions and localizations for software and hardware 
manufacturers as well as for the sectors of business, 
technology, legal matters and medicine/medical  
applications. Our services also range from glossaries, 
post-editing, project management and desktop pub-
lishing services to many other related services. Rely on  
Rheinschrift to deliver the most competent transla-
tions and meet your deadline, whatever it takes. 
Languages: German to/from major European  
languages 
Rheinschrift Language Services  
Cologne, Germany  
+49-(0)221-80-19-28-0
Email: contact@rheinschrift.de 
Web: www.rheinschrift.de  
Ad on page 28

SpanSource
SpanSource provides translation, localization and 
related services from Western European languages 
into all regional varieties of Spanish as well as other 
language combinations through our network of  
select SLV partners. Our domain focus is on health 
care and life sciences, software and IT, heavy  
machinery and automotive, legal and financial, 
oil and gas, corporate training and educational  
materials. Our comprehensive service portfolio 
also includes unparalleled desktop publishing and 
multimedia localization engineering support for  
eLearning materials. Our in-house staff of 25  
includes project managers, senior linguists, desktop 
publishers, software engineers and graphic designers,  
who prove to be fundamental in SpanSource’s  

centralized, customer-centric approach. 
Languages: Focus on Spanish and Portuguese, 
other language combinations through partners.
SpanSource SRL Rosario, Argentina
54-341-527-5233
Email: info@spansource.com, Web: www.spansource.com  

TripleInk Multilingual
Communications
As a multilingual communications agency,  
TripleInk has provided industrial and consumer 
products companies with precise translation and 
multilingual production services for audiovisual, 
online and print media since 1991. Our experience 
in adapting technical documentation and market-
ing communication materials covers a wide range 
of industries, including biomedical and health care; 
building and construction; financial services; food 
and agriculture; high-tech and manufacturing; and 
hospitality and leisure, as well as government and 
nonprofit organizations. Using a total quality man-
agement process and state-of-the-art software and 
equipment, our team of  foreign language profession-
als delivers the highest quality translations in a cost-
effective and time-efficient manner. 
Languages: All major commercial languages 
TripleInk Minneapolis, MN USA
612-342-9800 , 800-632-1388 
Email: info@tripleink.com
Web: www.tripleink.com 

     

The Polish Language Specialists 
Wratislavia Translation House Sp. z o.o., established 
in 2005, is an ISO 17100-certified company with 
headquarters in Wrocław. We provide customized 
translation services in large-scale projects for cli-
ents worldwide. Our areas of expertise include IT 
and new technologies, the automotive industry and 
many more. We are experts in SAP translation — SAP  
systems, documentation and training materials. Since 
2010 we have been a certified SAP Language Service 
Partner. Our services are provided by an in-house 
team of 15 translation professionals and numerous 
freelance translators specialized in various industries. 
Our experienced project managers, strict quality  
procedures and modern CAT tools allow us to deliver 
high-quality service beyond our customers’ expecta-
tions in compliance with confidentiality policies.
Languages: Polish to/from major European languages
Wratislavia Translation House Sp. z o.o. 
Wrocław, Poland, +48 71 33 50 510
Email: wth@wth.pl, Web: www.wth.pl  
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1trAnslAtion tools 

The tool you want for your projects
Ever dreamt of increasing your profits by 15%?  
That’s what you get with MateCat. By reusing con-
tent from public and private translation memories 
and artificial intelligence, MateCat lets you reduce 
the cost and turnaround time of all your translations. 
Integrate machine learning in your translations. 
Focus on creative and cognitive processes rather 
than wasting time on repetitive tasks that are more 
suited to machines. Let MateCat take care of repeti-
tive and boring tasks like fixing machine translation 
errors and placing the tags in the target text. Visit  
www.matecat.com to start translating. It’s free.
Languages: All
MateCat srl Rome, Italy 
+39 06 90254001
Email: support@matecat.com, Web: www.matecat.com
Ad on page 3

    

memoQ
memoQ is a technology provider that has been 
delivering premium solutions to the translation 
industry since 2004. For almost 15 years, memoQ 
has been dedicated to delivering innovation 
through diverse developments that today help 
hundreds of thousands of freelance translators, 
translation companies and enterprises worldwide. 
Having simplicity and more effective translation 
processes in mind, memoQ combines ease of use, 
collaboration, interoperability and leveraging in 
one single tool.Discover a new world with memoQ, 
and let our team help optimize your translation 
processes and make your business more successful. 
Languages: All 
memoQ Budapest, Hungary
+3618088313
Email: sales@memoq.com
Web: www.memoq.com

         

SDL plc
SDL is the global innovator in language 
translation technology, translation services and 
content management. Over the past 25 years 
we’ve helped companies deliver transformative 
business results by enabling powerful, nuanced 
digital experiences with customers around the 
world.  SDL is the leading provider of translation 
software to the translation industry and SDL 
Trados Studio is recognized globally as the 
preferred computer-assisted translation tool of 
government, commercial enterprises, language 
service providers and freelance translators.
Languages: All 
SDL plc Maidenhead, United Kingdom
+44-1628-417227
Email: info@sdltrados.com   
Web:www.sdl.com or www.sdltrados.com 
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Educators:
We want to help you help your students
Help further your students’ understanding of the intersection of 
language, technology and culture via articles written by experts 
around the world. Provide them with a digital subscription to 
MultiLingual with our compliments.

Contact us at subscriptions@multilingual.com to learn more 
about utilizing MultiLingual in your classroom.
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      Column

Takeaway

When I first met with the volunteer coordina-
tor at a community health clinic in Milwaukee, 
I was careful not to oversell my abilities.

“I’m fluent in Spanish, but I’m not a native 
speaker,” I said, stressing those last words 
native speaker. Yes, I know the language. 
Yes, I’m comfortable in conversation. But no, 
I’m not going to be as good as someone who has 
spoken Spanish since before they could walk.

The coordinator was unfazed. After I finished explain-
ing where I picked up the language — started studying it as a kid, 
Spanish major in college, studied abroad, worked abroad, still use Spanish 
occasionally for work — her face relaxed into a smile. “You’ll be fine! I’ve 
had interpreters here who only minored in Spanish and maybe spent, like, 
a week in Mexico once on vacation.” I was reassured, but also concerned 
— if I was anxious about my own qualifications, how did any of the vol-
unteers before me get by on only a Spanish minor and a week in Mexico 
ordering cervezas? 

I am as f luent in Spanish as I’ll ever be. And yet, the bar still seemed 
too low for me to start as a volunteer interpreter. For all my skills, I 
didn’t come to the role with an arsenal of medical vocabulary. Sure, I’d 
gone to the doctor a few times when I lived in Spain, but before each 
visit I pored over ailment-specific vocabulary so I could confidently 
describe my symptoms in the exam room (in doing so, I learned that 
the Spanish seno is a false cognate for sinus; do not confuse the two). 

B e f o r e 
my first day of 

volunteering, I bought 
a laminated cheat sheet with 

Spanish medical vocabulary and a 
diagram of the respiratory system, 
the skeletal system, the muscles. I stud-
ied it in the car on a road trip with my 
in-laws. I found a playlist on Spotify 
intended for children (“Learn Body 
Parts in Spanish!”) and listened to 
a man with a Midwestern accent 
run through words I already knew, 
in case I encountered a patient who 
had a concern about her eyelashes 
or fingernails or earlobes. All of 
the vocabulary — every organ and 
every piece of medical equipment 

Taking ego out of 
volunteer interpreting

Lauren Sieben is a freelance writer based in Milwaukee. 
She has written about culture, travel, business, health 
and other topics for outlets including the Washington 
Post, Racked and Milwaukee Business Journal.

Lauren Sieben
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 Interpreter’s
   Role
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— needed to be fresh in my mind 
before my first day.

Of course, on my first day, nobody 
showed up to talk about eyelashes or 
fingernails or earlobes. They mostly 
came to talk about diabetes, which 
was fine until the vocabulary turned 
technical and I froze.

PROVIDER TO PATIENT: Next 
time, please bring your glucometer. 

ME TO PATIENT: La próxima vez, 
favor de traer su… um… glu… co…

PATIENT: ¿Glucómetro? 
Oh. That was easy.
Despite my best efforts, I had to 

accept that there would be words I 
could never anticipate and scenarios for 
which I could never fully prepare. As 
I’ve continued to accompany patients 
in the exam room, I’ve realized that live 
interpreting is a collaborative process, 
not a one-woman show. I have the 
benefit of being in the room with both 
the doctor and the patient, where the 
patient can occasionally assure me that 
they understood the doctor, rescuing 
me as I fumble with my cheat sheet 
in the hopes of finding the name of a 
blood pressure medication. 

Even though I’m not a native speaker, 
for the patients I meet, I am a welcome 
aid. No one has turned up their nose 
at me, even when I’ve needed a minute 
to verify a word or ask the provider to 
explain something in a different way (it 
works just as well to talk about “gum 
disease,” which is easier to interpret, 
as it does to discuss “gingivitis,” which 
also happens to be the same word in 
both Spanish and English).

I’m letting go of my pursuit of per-
fection. It was a quest that only served 
my own vanity: I wanted to impress 
my patients with my flawless Spanish. 
I wanted them to wonder if I’d spoken 
it all my life. But their needs have noth-
ing to do with my insecurities. Patients 
want a voice in the exam room, and 
that’s what I am — a conduit help-
ing to keep communication flowing 
smoothly, even when I can’t clear every 
bump out of the road.  [M]
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Building your success

One project at a time
right language can

save lives.

Support Translators without Borders today
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www.moravia.com

My mission at Moravia is to discover ways to apply technology in service 
to our clients’ globalization endeavors.

We‘re at a pivotal time. Technology is more powerful and accessible 
than ever before. Yet, the world demands that we think about challenges 
of language, culture, and communication on a grander scale. The bold 
decisions we make today will have a profound and lasting impact.

Let‘s build the future! 

Jim Compton  |  Program Manager

Thanks to technology,  
we’re living in a Golden Age 
of global possibility.

http://www.moravia.com
https://www.moravia.com/



