Language | Technology | Business

March 2012

Region Focus: Central and Eastern Europe
Challenges to CEE economies
Traversing the Eastern ‘block’ with translation tools
Translating the Baltic languages
Life sciences: Localization into Russian and Ukrainian
Regulatory translations in CEE
LSPs in Central and Eastern Europe

01Cover#126.indd 1

2/23/12 8:34 AM

2-3 MLCcom/Masthead#126.indd 2

2/23/12 8:40 AM

on the web at multilingual.com

MultiLingual
#126 Volume 23 Issue 2 March 2012

Editor-in-Chief, Publisher: Donna Parrish
Managing Editor: Katie Botkin
Editorial Assistant: Jim Healey
Proofreaders: Bonnie Hagan, Bernie Nova
News: Kendra Gray
Production: Darlene Dibble, Doug Jones
Cover Photo: Jennifer Del Carlo
Webmaster: Aric Spence
Technical Analyst: Curtis Booker
Assistant: Shannon Abromeit
Circulation: Terri Jadick
Special Projects: Bernie Nova
Advertising Director: Jennifer Del Carlo
Advertising: Kevin Watson, Bonnie Hagan
Editorial Board
Jeff Allen, Ultan Ó Broin, Arturo Quintero,
Jessica Roland, Lori Thicke, Jost Zetzsche
Advertising
advertising@multilingual.com
www.multilingual.com/advertising
208-263-8178
Subscriptions, back issues,
customer service
subscriptions@multilingual.com
www.multilingual.com/
subscriptionInformation
Submissions, letters
editor@multilingual.com
Editorial guidelines are available at
www.multilingual.com/editorialWriter
Reprints: reprints@multilingual.com
MultiLingual Computing, Inc.
319 North First Avenue, Suite 2
Sandpoint, Idaho 83864-1495 USA
info@multilingual.com
www.multilingual.com
© MultiLingual Computing, Inc. All rights reserved. Reproduction
without permission is prohibited. For reprints and e-prints, please
e-mail reprints@multilingual.com or call 208-263-8178.
MultiLingual (ISSN 1523-0309), March 2012, is published monthly
except Apr-May, Jul-Aug, Oct-Nov for US$58,
international $85 per year by MultiLingual Computing, Inc.,
319 North First Avenue, Suite 2, Sandpoint, ID 83864-1495. Periodicals
postage paid at Sandpoint, ID and additional mailing ofﬁces.
POSTMASTER: Send address changes to MultiLingual, 319 North First
Avenue, Suite 2, Sandpoint, ID 83864-1495.

This NewPage paper has been
chain-of-custody certiﬁed by
three independent third-party
certiﬁcation systems
MultiLingual is printed on 30%
post-consumer recycled paper.

Search multilingual.com

New expanded site-wide search!

Downloads

• Search all of multilingual.com
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Post Editing

Katie Botkin

Central and Eastern Europe goals

I

I have had a long-standing goal
to photograph the Charles Bridge in
Prague at sunrise, and one day a few
years ago, I had my chance. I was only
staying overnight, leaving the next day
for Berlin. Of course, I woke up with
excruciating, mysterious back pain.
It was so bad I could barely walk. But
I took my camera and forced myself
to get out of bed, knowing that I was
willing to put up with some shortterm pain for the long-term beneﬁt of
accomplishment. The photos didn’t turn
out quite as wonderfully as I’d hoped;
nothing like the ethereal, fog-tinted
scene I imagined. But I had done it. As a
baseline, that was good enough for me.
Overall, this sort of sums up many
Westerners’ experiences with the region.
They want to get in and capture the
essence of the fog-tinted landscape, but
often, it ends up being a bit trickier than
they’d hoped. I admit, I learned a lot as
I read through the articles of this issue.
More than I was expecting, and more
than once, checking this or that fact led

to extensive personal tangents on Central
and Eastern Europe (CEE) history. It is, as
many of our writers point out, complex,
fragmented, uniﬁed by little more than
a past torn by political conﬂict, shared
borders and relative linguistic obscurity.
Now, of course, many CEE countries
have joined the European Union in
the drive to change their allegiance to
the typically more prosperous West,
although, ironically, this is coming at a
time when the West has worries of its
own, as Thomas Patrick Gilmartin points
out in his article on CEE economies. Next
in our focus, Michal Küfhaber and An
Stuyven discuss the linguistic difﬁculties
of using computer-aided translation
tools in CEE languages, and how to
overcome them. Asta Rusakevičienė and
Rasa Kriaučionytė offer tips on how to
translate the Baltic languages, and then
Andrey Ruban and Iryna Pigovska cover
medical translation in Russia and Ukraine.
Libor Safar adds to the focus in the same
vein with an article on regulations for
CEE pharmaceutical translations, and

Rebecca Ray ﬁnishes it with a brief look
at CEE language service providers.
We have two book reviews in this issue:
one by Nancy A. Locke of David Bellos’
oft-cited Is That a Fish in Your Ear? and
another by Thomas Banks of Stephani
Berard’s Capti. Capti is, it appears, the ﬁrst
novel to be written in Latin in over 250
years, and fairly or not, it makes me feel
old that the “curmudgeonly” reviewer is
actually younger than I am.
Heading to another part of the world
entirely, Lori Thicke brings us an interview
with Denis Gikunda of Google Africa. Kate
Edwards’ column focuses on the dividing
issues of Cyprus, and John Freivalds
covers some Biblical translation history
— referencing, once again, David Bellos.
Terena Bell introduces a new column on
the macroforces of the world and how they
inﬂuence the microforces, down to the
relatively-small agency or freelancer. In our
Takeaway, Rob Cools talks about the web.
May your journeys eastward be eased
through these pages, and may all your
CEE goals come true. W
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Business
Ccaps redesigns website, logo

News

Ccaps Translation and Localization, a provider of language services
with expertise in Brazilian Portuguese and Latin American Spanish,
has redesigned its website and its
company logo.
Ccaps Translation and Localization
www.ccaps.net

Jensen Localization
relocates Spanish ofﬁce
Jensen Localization, a language
services provider, has relocated its
ofﬁce in Málaga, Spain, to a larger
space. Maribel Florido has been promoted to assistant general manager
of the Spanish ofﬁce.
Jensen Localization
www.jensen-localization.com

SDL completes acquisition of Alterian
SDL, a provider of global information
management solutions, has completed the
acquisition of Alterian, a provider of marketing analytics, social media monitoring
and campaign management services.
SDL www.sdl.com

TransPerfect opens ofﬁce in Rome
TransPerfect Translations, Inc., a provider
of language services, has opened its second

ofﬁce in Italy, located in the capital city of
Rome. The company has global headquarters in New York.
TransPerfect Translations, Inc.
www.transperfect.com

CETRA Service Centre in Ireland
CETRA, Inc., a provider of customized language solutions, is establishing its European
Service Centre in Limerick, Ireland, with the
support of Government through Industrial
Development Agency Ireland. The company
will initially be located in the Limerick Institute of Technology Acceleration Centre.
CETRA, Inc. www.cetra.com

Applied Language Solutions, a provider
of translation services, has been bought
by Capita Group Plc, a provider of business
process outsourcing and integrated professional support service solutions.
Applied Language Solutions
www.appliedlanguage.com

Admerix updates website
Admerix, a localization solutions company,
has updated its website with a focus on assisting project managers. Headquartered in
Singapore, the company also has production
and resource development centers in Thailand, China, Vietnam and the Czech Republic.
Admerix www.admerix.com
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Saudisoft Co. Ltd, a provider of information technology development strategies and
localization solutions, has created a new
website. The redesign is intended to better
display the services of its three divisions.
Saudisoft Co. Ltd www.saudisoft.com

Advanced Language Translation
opens ofﬁce in New England
Advanced Language Translation, Inc., a
provider of language services, has opened
a sales ofﬁce in Boston, Massachusetts.
Michael Kramer has been hired as regional
account manager for the new ofﬁce.
Advanced Language Translation, Inc.
www.advancedlanguage.com

Capita Group buys
Applied Language Solutions

info@

New look for Saudisoft website

294

Driven by you,
quality
controlled
by us

Localization

People
Recent industry hires
■ Janus Worldwide Inc., a language
services provider, has hired Ulrich Boehme
as sales director.
■ Andrä AG, a manufacturer of translation management software, has hired Ben
Cornelius as vice president of ONTRAM Inc.,
Andrä AG’s US subsidiary.
■ Lingoport, Inc., a provider of software
internationalization tools and services, has
hired Adam Blau as vice president of sales.
Spencer Thomas has been promoted to the
marketing and sales team.
■ Bromberg & Associates, LLC, a provider
of language services, has hired Kelsi Parenteau as business development manager.
■ TranslateMedia, developer of the
translation management workﬂow system
STREAM, has hired Simon Kinsey, Michael
Smith and Michael Kleinbaum for its business development team.
■ Folio Online, a provider of language
services based in Cape Town, South Africa, has
hired Anja Müller as a junior project manager.
■ Win & Winnow Communications, a
language services provider, has transitioned
Mariana Sugobono and Ludmila Lococo Benyacar to production assistants, following the
promotion of Daiana Díaz to project manager.
Soledad Mendoza has been promoted as project management team lead.
■ Foreign Stafﬁng, Inc., a division of Foreign Translations, Inc., has hired Alix Rifareal
as director of global business development.
■ viaLanguage, a provider of translation and localization services, has hired
Chris Grebisz as executive vice president.

Janus Worldwide Inc. www.janusww.com
Andrä AG www.andrae-ag.de
Lingoport, Inc. www.lingoport.com
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News
Bromberg & Associates, LLC
www.brombergtranslations.com
TranslateMedia www.translatemedia.com
Folio Online www.folio-online.co.za
Win & Winnow Communications
www.winandwinnow.com
Foreign Translations, Inc.
www.foreigntranslations.com
viaLanguage www.vialanguage.com

Resources
ACCEPT research project launched
The international research project ACCEPT
has ofﬁcially been launched under the consortium partnership of Lexcelera, a translation
services provider, Symantec Corporation,
a manufacturer of security software for
computers, and Acrolinx GmbH, a producer
of quality assurance tools for technical information, together with the universities of
Edinburgh and Geneva. Translators without
Borders, the nonproﬁt founded by Lexcelera,
will also participate in this project. The goal
of ACCEPT — an acronym for Automated
Community Content Editing Portal — is the
development of innovative technologies in
the ﬁeld of machine translation.
Lexcelera www.lexcelera.com
Symantec Corporation www.symantec.com
Acrolinx GmbH www.acrolinx.com

Unicode 6.1
The Unicode Consortium has published
the ﬁnal text of the core speciﬁcation for
Unicode 6.0, including information on scripts
newly encoded in Unicode 6.1. The latest
version adds characters to support additional
languages of China, other Asian countries and
Africa. It also addresses the educational needs
in the Arabic-speaking world. A total of 732
new characters has been added.
The Unicode Consortium www.unicode.org

Web Globalization Report Card
Byte Level Research, analyst of the art and
science of web globalization, has released its
Web Globalization Report Card 2012, which
is intended to identify best practices and
emerging trends, such as social media, on the
internet and mobile platforms. According to
the report, Google has unseated Facebook to
become the world’s best global website.

guide to tapping the growing global e-commerce market with localization strategies for
international web presence. It also presents a
blend of strategies, models, checklists, tools,
research insights, examples and cases that
are intended to help readers comprehend the
complexities of global e-commerce.
Cambridge University Press
www.cambridge.org

Common Sense report on
centralizing language services
Common Sense Advisory, Inc., an independent market research ﬁrm specializing
in the language services industry, surveyed
226 respondents at global businesses that
purchase language-related services. Most
of these organizations reported that their
spending on translation had increased from
2010 to 2011 in spite of global economic
woes. The ﬁndings are compiled in the
report “Translation Performance Metrics.”
Common Sense Advisory, Inc.
www.commonsenseadvisory.com

www.multilingual.com
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TMS Live
Common Sense Advisory, Inc., an independent market research ﬁrm specializing
in the language services industry, has introduced TMS Live, an interactive tool enabling companies to identify and compare
the translation management system (TMS)
options that best meet their requirements.
The new tool replaces the TMS Scorecards.
Common Sense Advisory, Inc.
www.commonsenseadvisory.com

TermWiki Mobile for Android
CSOFT International, Ltd., a provider of
localization, testing and software development, has created TermWiki Mobile for
Android. The application provides Android
device owners with instant mobile phone
access to TermWiki’s database of terms in
over 1,400 subjects and 97 languages.
CSOFT International, Ltd. www.csoftintl.com

The Canadian Translators, Terminologists
and Interpreters Council has launched a
website dedicated to providing access to
ongoing educational programs for language
professionals (www.cttic-edu.ca). There are
currently four courses available: Introduction to CAT Tools; Introduction to Globalization and International Trade; Introduction to
Finding Translation Clients; and The Justice
System in Canada.
Canadian Translators, Terminologists
and Interpreters Council www.cttic.org

Products and Services
Mini-site Translation Package
Net-Translators Ltd., a provider of translation and localization services, has introduced
the Mini-site Translation Package, fully localized websites containing a subset of the
content from a company’s primary website.
The service establishes small, strategic sites
focused around speciﬁc products, services,
features and technologies of strategic value
or interest to foreign-language markets.
Net-Translators Ltd. www.net-translators.com

SDL Studio GroupShare
Cambridge University Press has published
Localization Strategies for Global e-Business
by Nitish Singh. The book is a nontechnical

SDL www.sdl.com

New educational website
for language professionals

Byte Level Research www.bytelevel.com

Cambridge University press
publishes book on global e-business

laboration hub for groups of translators
and project managers.

SDL, a provider of global information
management solutions, has created SDL
Studio GroupShare, a new product that
combines translation memory, terminology
and project management in a single col-
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News
GPI RightNow CX Suite Connector
Globalization Partners International (GPI),
a provider of website, software and documentation translation services, has developed
a RightNow CX Suite Connector. The connector enables users of RightNow CX to initiate
translation workﬂows and gain access to an
array of reports to track and manage global
translation projects in over 100 languages.
Globalization Partners International
www.globalizationpartners.com

CONTRAD adds voiceover service
CONTRAD, a language services provider,
has added a voiceover service to its portfolio,
offering its own project studio and collaboration with professional recording studios
with well-known Polish sound engineers.
CONTRAD www.contrad.com.pl

PhatPad 2.0
PhatWare Corp., a company specializing
in handwriting recognition software, has released PhatPad 2.0 for iPad. The note-taking
and collaboration application features new
multilingual handwriting recognition technology supporting English, German, French,
Dutch, Italian, Portuguese and Spanish.
PhatWare Corp. www.phatware.com

ArgoMT
Argo Translation, Inc., a website translation company, has introduced a new machine
translation service for low-risk documents

called ArgoMT. The service is intended to
help customers in need of an inexpensive
and quick translation option.
Argo Translation, Inc. www.argotrans.com

Author-it Cloud
Author-it Software Corporation, a developer of software for authoring, content
management, publishing and localization,
has made its enterprise authoring platform
available as a software as a service, allowing
clients to go from an on-location system to
working online.
Author-it Software Corporation
www.author-it.com

XTRF SMS short text messaging
XTRF Translation Management Systems
has added a new feature that allows sending
SMS short text messages directly from the
XTRF system. Text messages can be sent individually or in parallel with e-mail messages.
XTRF Translation Management Systems
www.xtrf.eu

Plunet memoQ 5 interface
Plunet GmbH, a provider of business management software for translation services and
agencies, has created an advanced interface
for memoQ 5. New interface features include
PoolJob, allowing several in-house translators
for each language to work on a project at the
same time.
Plunet GmbH www.plunet.com

Clients and Partners
Janus and Asia Online collaborate
Janus Worldwide Inc., a language services
provider, and Asia Online Pte Ltd, an international web portal company, have signed an
agreement to engage in the joint development of an automated translation solution
for translations from English into Russian.
Janus Worldwide Inc. www.janusww.com
Asia Online Pte Ltd www.asiaonline.net

In Every Language partners
with WEConnect International
In Every Language, a language services
provider, has entered into partnership with
WEConnect International, a corporate-led
nonproﬁt. For every translation purchased
by WEConnect members, In Every Language
donates translation back to the organization, which is used to help limited-Englishproﬁcient women certify their businesses.
In Every Language www.ineverylanguage.com

GALA Model Service Elements
project to use TermWeb
The Globalization and Localization Association (GALA) will use TermWeb from Interverbum Technology, a provider of terminology
management solutions, for the GALA Model
Service Elements project, one of two core
programs of the GALA Standards Initiative.
Globalization and Localization Association
www.gala-global.org
Interverbum Technology
www.interverbumtech.com

Kontax news service
translated by industry companies

STARt from pole position!
Documentation – Translation – Publication
STAR – your single-source partner for corporate product communication

star-group.net

Kontax, a global press release service,
has gone live and is currently available in
more than 160 countries and respective
languages. The news service has partnered
with several language industry companies
to provide country-speciﬁc news translations, including Ccaps Translation and Localization for Brazil, Paraguay and Jamaica;
Ocean Translations for Argentina, Uruguay
and Honduras; Global Language Solutions,
Inc., for the United States; and Crystal Hues
Limited for Bangladesh, India, Nepal and
Sri Lanka.
Kontax www.kontax.com
Ccaps Translation and Localization
www.ccaps.net
Ocean Translations
www.oceantranslations.com
Global Language Solutions, Inc.
www.globallanguages.com
Crystal Hues Limited www.crystalhues.com
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March
March 14-15, 2012, Santa Clara, California USA.

2012 LTTC International Conference
April 28-29, 2012, Taipei, Taiwan.

Lingoport, Inc., www.lingoport.com/training-events/
2012-internationalization-i18n-conference/

The Language Training & Testing Center
www.lttc.ntu.edu.tw/conference2012_eng/index.htm

The Multilingual Web – The Way Ahead

The Translation and Localization Conference

March 15-16, 2012, Luxembourg.
MultilingualWeb, www.multilingualweb.eu/en/documents/
luxembourg-workshop

April 28-29, 2012, Warsaw, Poland.
LOCALIZE.PL, TexteM, www.conference.localization.pl

May

AIIM Conference 2012
March 20-22, 2012, San Francisco, California USA.
Association for Information and Image Management
www.aiim.org/Events/AIIM-Conference

ELIA Networking Days Madrid

Calendar

2012 Internationalization Conference

May 3-5, 2012, Madrid, Spain.
European Language Industry Association
www.elia-association.org/index.php?id=123

Developing a translation-ready layout
memoQfest

March 22, 2012, webinar.

May 9-11, 2012, Budapest, Hungary.

The Localization Institute
www.localizationinstitute.com/index.cfm?SEMINAR_CAT_ID=7#session3

Kilgray Translation Technologies, www.memoqfest.org

GALA 2012

Confab 2012

March 26-28, 2012, Monte-Carlo, Monaco.
Globalization and Localization Association
www.gala-global.org/conference

April
Game Culturalization 101: Introduction and Fundamentals

May 14-16, 2012, Minneapolis, Minnesota USA.
Brain Trafﬁc, http://confab2012.com/index.php

2012 ALC Annual Conference
May 16-19, 2012, New Orleans, Louisiana USA.
Association of Language Companies
http://alcus.org/education/conference.cfm

April 11, 2012, webinar.
The Localization Institute
www.localizationinstitute.com/index.cfm?SEMINAR_CAT_ID=13#session1

First International Conference on
Non-Professional Interpreting and Translation

WWW 2012

SSLMIT, SITLeC, http://npit1.sitlec.unibo.it

May 17-19, 2012, Forlì, Italy.
April 16-20, 2012, Lyon, France.
IW3C2, Université de Lyon, www2012.org

TechComm Summit

Innovation Uncensored

Society for Technical Communication, http://summit.stc.org

May 20-23, 2012, Rosemont, Illinois USA.
April 18, 2012, New York, New York USA.
Fast Company, http://ny.innovationuncensored.com

LREC 2012

TMS Inspiration Days

European Language Resources Association
www.lrec-conf.org/lrec2012/lrec2012.htm

May 21-27, 2012, Istanbul, Turkey.
April 19-20, 2012, Krakow, Poland.
XTRF, www.inspirationdays.eu//index.php

EAMT 2012
TAUS Tokyo Executive Forum
April 19-20, 2012, Tokyo, Japan.
Translation Automation User Society, www.translationautomation.com/
executive-forums/taus-tokyo-executive-forum.html

May 28-30, 2012, Trento, Italy.
European Association for Machine Translation
http://eamt2012.fbk.eu/eamt2012

TAUS European Summit
Text Analytics Summit Europe
April 23-24, 2012, London, UK.
Text Analytics News, www.textanalyticsnews.com/
text-mining-conference-europe

May 31-June 1, 2012, Paris, France.
Translation Automation User Society, www.translationautomation.com/
conferences/taus-european-summit.html

June

TAUS Asia Translation Summit
April 24-25, 2012, Beijing, China.
Translation Automation User Society, www.translationautomation.com/
conferences/taus-asia-translation-summit.html

www.multilingual.com
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Localization World Paris
June 4-6, 2012, Paris, France.
Localization World, Ltd., www.localizationworld.com
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Reviews

Is That a Fish in Your Ear?
Reviewed by Nancy A. Locke
Book encourages translators to rethink accepted practices

B

writes. “It’s blindingly obvious. It’s not poetry but
Both fans of science ﬁction and translacommunity that is lost in translation. The commution buffs may quickly twig to the “ﬁsh”
nity-building role of actual language use is simply
reference in the title of David Bellos’ recent
not part of what translation does. But translation
book on translation, which has made it to
does almost everything else” (p. 338).
Bellos provides readers who are not translators
the lists of both The New York Times Noa privileged peek into the world of translation. By
table Books for 2011 and The Economist’s
restating in novel ways what might seem obvious
2011 Books of the Year. The uninitiated
to translators, the book helps language professionmay have to read through to Chapter 24
als rethink received notions about the practice of
to understand the title. But not to worry —
translation.
The first myth that falls under Bellos’ axe, and
any reader who enjoys language, linguistics,
suffers
multiple whacks from different angles
history, politics or philosophy written in acthroughout the book, is that an original is supeIs That a Fish in Your Ear?
cessible language, illustrated by real-world Translation and the Meaning rior to a translation, that somehow a translation
examples and anecdotes, and enlivened by of Everything by David Bellos. is by definition second-rate. Bellos points out that
readers of a translation, unless they are translators
ﬂights of fancy, will ﬁnd that getting to Faber & Faber, 2011.
978-0865478572.
themselves, of course, are rarely able to judge the
Chapter 24 and beyond, clear to the end ISBN:
384 pages. Hardback,
quality of a translation unless it is rife with blatant
of the book, a pure joy. Indeed, readers $27.00.
grammatical or factual errors.
might well feel the same twinge of regret
Other myths that crumble under the well-tempered
with those last pages that attends the ﬁnal chapter of a
scimitar of Bellos’ pen include the notion that some languages are
innately “primitive” or “civilized” or in other words more suitable
wonderful novel or the last scene of a great ﬁlm.

Bellos, who has translated work by French author Georges
Perec, retranslated into English the French translations of Albanian writer Ismail Kadare, written biographies of Jacques Tati and
Romain Gary, and is a professor at Princeton, could easily lose
his readers in a blizzard of intellectual blah-blah-blah, but he
doesn’t. He sets out to describe, not what translation is or how it’s
done, but what translation does. To that end, he illuminates the
often “invisible” and inexplicit processes involved in translating
and, along the way, debunks some time-honored myths about
translation. “If you’re looking for the ineffable, stop here,” he

Nancy A. Locke is a writer and
translator living in Montreal.
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for deep thoughts than others. He debunks the myths that current
dominance of English is a solely economic phenomenon, that the
debate between “literal” and “free” translation is important, that
Eskimos have a gazillion words for snow, that poetry and humor
get lost in translation, and that the notion of multiple originals
is oxymoronic. Related to these other myths, the superiority of
“mother” or “native” tongue competence takes some hits. Ineffability, translational fidelity and purity also come under careful
scrutiny.
Seemingly undaunted by complexity, Bellos renders difficult
notions developed by linguistic megaminds such as Saussure, Sapir,
Whorf and Weaver comprehensible to lay readers and translators
alike. Bellos goes on to explore the desirability and, if desirable,
the difficulty of retaining “foreignness” in a translation. He also
describes the “verticality” of translation. Translating from a dominant language into less dominant languages, he writes, is translating
down and usually carries source elements into the target. Translating
toward a dominant language (up) tends to erase source elements.
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On another complex subject, Bellos
describes the translational relationships
between world languages, or in other
words, what languages get translated
into other languages and why. Presenting
compelling publishing data, he stresses
the importance of a book culture to any
discussion of language dominance.
Turning the monolithic notions of
“source” and “target” on their heads, he
explains the politics of language parity,
how parity is achieved in the European
Union and at the European Court of
Justice (ECJ), and the resultant internationalization of law and legalese and the
emergence of Eurospeak. To illustrate the
homogenization of legal language in the
rigorously multilingual context, Bellos
offers an example in which the placement
of a comma rendered the interpretation
of a trucking regulation ambiguous. After
careful consideration, the Dutch “original”
was deemed to be truest to the intent of
the regulation and the decision was based
on that original. Bellos posits that the use
of the comma in Dutch comes from English practice. Hence, he writes, the work of
a lawyer-linguist is much more than translation; it is the manipulation of the law as
language and language as law (p. 236).
Literary prose, polymorphous and layered with meaning, provides the most
fertile ground for any book on translation.
Not surprisingly, Bellos relies heavily on
such texts to illustrate his hypotheses. He
frequently cites Perec and Kandare, whose
works he has translated, but also Nabokov,
Borges, Dickens, Twain and Hugo. He also,
however, explores other forms and genres:
poetry, comic strips, cinematic subtitling,
dubbing, legal documents and speeches.
Bellos devotes entire chapters to two
genres in which translation plays a key
role. In Chapter 12, “Custom Cuts: Making
Forms,” Bellos reveals a fascinating world
of translational complexity that moviegoers and even educated foreign cinephiles
might never have imagined.
Chapter 22 is devoted to how journalists
integrate translation into their professional
tasks, much as translators at the ECJ are,
by necessity, lawyers. The report of the
latest speech by the Iranian president, for
example, could perfectly well be attributed
to a named journalist’s adaptation of a
Reuters English-language wire originating
in Kuwait, based on a report in Arabic from
Al Jazeera that had provided the information from listening to a radio broadcast in
Farsi from Tehran (p. 246).
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Translation and interpretation technology does not play a major role in the book;
however, Bellos recognizes its importance.
He seems rather tickled by Google Translate and predicts that, in the near future,
voice-recognition technology will radically
change the way interpretation is handled.
A theme that runs through the book is
the play between constraints — formal,
stylistic, physical, political, social and cultural — and freedom in the search for true
translation of the meaning and force of a
text, the elusive match that is all translations can hope to achieve.
What makes the book a joy to read, but
difficult to review, is its sheer scope. Bellos’ grasp of his vast subject allows him
to take readers time-tripping through
the centuries, from biblical Babel to the
here and now of New York. He blithely
spans wide, seemingly insurmountable
geographic and cultural differences, then
zooms in to a granular level to demystify parts of speech and grammar, giving
clear examples in languages as varied
as French, Spanish, Italian, English and
Chinese. His ability to travel quickly and
agilely from the general to the specific
and back again, drawing on his own experience as a translator and his knowledge
of other writers’ and translators’ work and
experiences, without losing the reader or
getting the bends, is truly breathtaking.

The last chapter probably best illustrates Bellos’ essentially irreverent and
simultaneously deeply reverent take on
translation. He returns to the story of
Babel and asserts that we’ve had it all
wrong. First, it is highly unlikely that
humans ever all spoke one language.
Diversity is not a fall from grace; it is the
ideal. More than identifying us as being
part of a community, he writes, language
allows us to say “I am not you but me.”
Bellos writes, “[Translation] comes when
some human group has the bright idea
that the kids on the next block or the
people on the other side of the hill might
be worth talking to. Translation is a first
step toward civilization” (p. 337).
As odd as it may seem, for me, the
ultimate measure of a worthwhile book
is whether it stimulates a reader to delve
further into a subject introduced in the
book. Reading Bellos’ book, I frequently
noted down the names of authors, films
and organizations, and flipped to the
endnotes to find other valuable sources.
Looking at my notes now, I have my work
cut out for me. Thank you, David Bellos.
Whatever your training, your reasons for
reading the book or how familiar you are
with the translation profession, I can almost
guarantee that you will discover new worlds,
and new ways of thinking about your own
world, in the pages of Bellos’ book. M
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Capti
Reviewed by Thomas Banks
First Latin novel in 250 years full of intrigue, farce and metaphysics

I

In Capti (The Prisoners),
Stephani Berard has written a
novel that deserves more of an
audience than it will conceivably ﬁnd. There may be a few
relevant reasons for this paucity
of readership, but the obvious
one is the author’s choice to
write his tale of intrigue, farce Capti: Fabula Menippeoand metaphysics in Latin — Hoffmanniana Americana
the ﬁrst novel to be originally by Stephani Berard.
2011.
published in this language in AuthorHouse,
ISBN: 9781456759735.
over 250 years. There are a few 627 pages. Hardback,
tempting presumptions that $19.18.
the reader should avoid upon
hearing this: one, that Shakespeare’s pedantic classicist
Holophernes has been given a second lease on life; two,
that the dreariness of that man’s soul who has written a
600-page novel in a dead tongue could be matched only
by his naiveté.

The reality is nothing of the kind. Berard, a professor of Spanish, German and Latin, is a lively writer with apparently nothing
of the hubris that has bedeviled teachers of the humanities since
time immemorial — namely, the belief that anything worth learning exists under the heading of that subject on which they wrote
their doctoral dissertations. Berard flavors his book freely enough
with quotations from the Greek philosopher Heraclitus, but he
shows an equal awareness of the more commonly patronized end

Thomas Banks teaches English and Latin literature
at Petra Academy in Bozeman, Montana.
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of the cultural spectrum with more than occasional asides to wellknown figures such as Angelina Jolie and Madonna. Jay (rendered
here as Gaius) Leno appears in a scene of perfectly rendered comic
awkwardness.
One of the enduring and at times deserved prejudices against
classics teachers is that the nature of their subject attracts only
the curmudgeonly, the dry, the obscurantist. For this and other
reasons, not least among them the loss of faith in the formerly
unquestioned idea of what constituted a liberal arts education,
our classics departments are empty, and those who teach in them
are a barely-tolerated minority at the fringes of academia. This
is unpleasant, naturally, but worse still is the indifference to the
classics themselves. However, they include some of the most lighthearted literature that humanity has ever composed. The muse
of comedy does not fear the polysyllabic sonority of the Latin
tongue, and Capti is proof. Berard lets the child within wander
through the pages, but takes his story seriously enough that it
does not devolve into the learned trifling of a tenured aesthete.
Berard’s capabilities also extend to a Woody Allen-esque taste
for mordant candor. One chapter opens: “In principio erat dolor. Et
in fine dolor erat. In medio quoque dolor. Cum autem dolor hic ex
perpetuo adesset inque perpetuum esset mansurus, id quod perpetuo sentiebatur dolorem esse neque aliam rem sciri nequibat.”
(“In the beginning was suffering. And in the end was suffering.
Likewise, in the middle there was suffering. But because this suffering had been present always and seemed liable to remain, that
which had been felt since the beginning of time was no longer felt
to be painful nor, indeed, felt to be anything.”) It is at moments
like this that Berard seems most to enjoy his creations and, for all
his erudition, is loath to refuse himself a tangent into the absurd.
Berard’s protagonist is one Vudius (Woody), a ballet dancer and
Seattleite who suffers from autism and is gifted with an extraordinary memory. The story follows his reconnection with his former
wife Olivia as he wanders down the West Coast, eventually to find
himself part of a murder mystery. Refreshing in Woody’s character
is just enough of the dangerous to make him more than human
driftwood in an absurdist comedy. He has a captivating sincerity for
all his bumbling. We never fully see all sides of him, but neither
do we tire of what is shown. He is highly excitable, alienated from
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those around him, infinitely small in relation to his surroundings, yet is for all that
an indefatigable spark in the black chaos of
the universe at large — or the universe of Los
Angeles, California, which in the world of
the novel is no less terrifying a prospect. The
novel begins, for example, with a panicked
throng of children fleeing from Disneyland.

Berard’s voice is something
like a modern Epicurus, fond
of this life, of a nature replete
with all of those quirks that
the advance of science seems
only to magnify.
Though Capti is full of essayistic
meanderings into quantum physics, the
problem of evil, mythology and so on,
Berard’s comic eloquence elevates the
book above the level of a genre specimen. It is unmistakably magical realism,
and should sit nicely on the shelf with
the works of Italian writer Italo Calvino
or American novelist Thomas Pynchon.
Like both of these authors, Berard has
a knack for weaving both the quotidian
and the fantastical into a web pleasing
to be tangled in. He can conjure up in a
single simile something at once grandiose
and sardonic: “Sicut in physica quantali
saepius demonstratum erat particulas
subatomicas . . . nullo certo loco exstare
sed potius, neglecta lucis velocitate, cum
ceteris omnibus particulis ubivis versantibus simul recta et proxime coniungi et
cum eis reciproce agere posse, ita huius
Urbis loci defectus, sive, ‘inlocalitas,’ a
nonnulis non vitio vertebatur sed pro re
modernissima magnique momenti habebatur.” (“As demonstrated in quantum
physics, subatomic particles frequently
exist in no exact position. Rather, having
passed the speed of light, they are able
in any place to unite closely and precisely
with all other moving particles and act
with them in reciprocity. Thus, ‘unlocality,’ the great drawback of this city [Los
Angeles], was not avoided by some as a
fault, but was rather held to be a point of
great importance and with-it-ness.”)
The vapid and the gauche, both of which
appear in this story as in others dwelling
on southern California, are rarely spared by
the author in his essentially good-natured
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running commentary on the oddly humorous concatenation of modernity. Berard’s
voice is something like a modern Epicurus,
fond of this life, of a nature replete with
all of those quirks that the advance of science seems only to magnify, happy to be a
skeptic and smile at human folly, but never
so angry as to shout it down.
That being said, Professor Berard is fortunately more than a copyist. He writes
poetry that is sharp and wonderfully vivacious. He shows himself to be master of a
number of verse forms, including the old
Goliard stanza of countless medieval drinking songs, a meter in which he weaves his
own sort of clever nonsense verse: “Vitae
arbos est inversa. Radix sursum, summa
mersa. Terrae mediae diversa Manant iam
in universa.” (“The tree of life is upside
down. Roots high, and top sunk underground, Meanwhile, the parts of midmost
earth Go swimming through the universe.”)
Berard has his fair share of fun letting his
characters let loose the occasional volley of
reproach when folly happens to cross their
sights. If he has one fault as a satirist, it is
a habit of satisfying himself with easy targets — the general crassness of postmodern
man, for instance — with no real desire to
change anything because he enjoys the
joke only too well. At one or two points in
the book I was reminded of English novelist
George Meredith, another highly inventive
ball of eccentric energy, and his observa-

tion that “There must be the moralist in the
satirist if the satire is to strike. The stroke is
weakened and art violated if he comes to
the front.” The moralist in Professor Berard
is, it seems, having a coffee and a cigarette
behind the venue, unmotivated to come
anywhere near the stage.
The book is shot through with the idea
of a meta-universe, one in which locality
and non-locality, being and non-being,
appear to be either the same or unknowable. However, the humanity of the
characters and palpable sympathy of the
author toward them imbue too much sanity into the Berard-cosmos for us to take
his ruminations without a grain of salt.
Whatever the shortcomings of the
book, they amount to technical flaws of
no damning proportion. Berard is a clever
stylist, shining especially in the several
poetic interludes that occur as thematic
ramifications throughout the novel. He
has done one better than to write what
he knows, and that is to write what he
loves. This is a promising first novel —
part one of a seven-part series, as if the
author had not already shown himself to
be sufficiently ambitious — and if it does
not ignite a fad and send the hipsters
scurrying for a copy of Wheelock’s Latin
Grammar, then Professor Berard can take
comfort in the knowledge that an immortal language is too good for the fashions
it is sure long to outlive. M
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Enterprise Innovators

Lori Thicke

Innovating in local
languages for Africa

D

bring more users online by developing an accessible,
relevant and self-sustaining internet.
Thicke: You’ve said that you want to better engage
users in Sub-Saharan Africa and increase local online
content. How are you doing this? How do you plan to
enable the next 100 million Africans to tap into the
power of the internet?
Gikunda: Because there are so many barriers to
internet access in Africa, we’ve decided to focus on the
three top barriers: access, relevance and sustainability.
These are real and long-term challenges that require a
lot of effort and prioritization. In my short time workDenis Gikunda,
ing on the “relevance” barrier, we’ve had a great run
Google.
in the past two years, launching 36 African language
interfaces of Google Search and two on Google Translate, to help make the internet more relevant to African users.
Thicke: Can you tell us what brought you to Google Africa?
We’ve seen many new internet users from Senegal to
Gikunda: After spending nearly eight years in Canada,
Botswana to Malawi to Somalia, to whom it makes a huge difstudying at McGill University and working for Electronic Arts,
ference when internet products and services are made available
I chose to move back to my home country, Kenya, to take up
in their own local languages. We’ve seen local translators use
a localization role at Google. As a software engineering and
the service to translate over four million words using the Google
entrepreneurship major in the new millennium period, I had a
Translator Toolkit. We’ve also begun working on localizing other
natural inclination toward technology companies such as Google
popular web, mobile and social services such as Google+, Gmail,
that had survived the dot.com bubble and were at the forefront
YouTube and Android for local language users. We sense this
of web innovation. Electronic Arts Montreal, where my career
work will spark and enable regular users, app and website develstarted, was where I was introduced to the world of localization
opers, and content producers across the continent.
that would eventually lead me to Google. After shipping a few
Thicke: I’ve read that Google wants to make the internet a
successful titles, I was excited to hear that Google was making
part of everyday life in Africa by eliminating entry barriers of
its forays into Sub-Saharan Africa, kicking off its ofﬁce in Kenya
price and language. First of all, regarding language — English is
and looking for someone to develop and oversee the localization
widely spoken. So why is it important to have local content in
of its consumer products. So, in many ways, it was the perfect
local languages?
ﬁt: Google, Kenya and a big, hairy new challenge.
Gikunda: Despite the predominant use of global languages
Thicke: As senior program manager in charge of localization
such as English, French and Portuguese, it is still a reality that
for Africa, what is your mandate?
the majority of people in Sub-Saharan Africa prefer to access
Gikunda: At Google I work alongside an extremely talented
and communicate important and relevant information/content
group of localization specialists whose mission, in line with our
in their local languages. Secondly, the numerous languages in
broader goal of organizing the world’s information, is to bring
the magic of Google to users across the world and to bring the
diversity of these users to Google. So I oversee the internationalization, launch and maintenance of Google’s products in priority
Lori Thicke is cofounder and general manager of Lexcelera,
and high-potential African locales. In Africa, as with other
cofounder of Translators without Borders and a member
emerging markets, the local teams are all-hands-on-deck to
of the MultiLingual editorial board.

Denis Gikunda is the senior program
manager for African localization for the
internet search giant Google. Localization lies on the critical path for Google’s
strategy for Africa: getting more users
online by creating a vibrant internet
ecosystem that is relevant, useful and,
most of all, accessible to Africans.
Gikunda manages the African languages
program from Google’s ofﬁces in a highrise in Nairobi, Kenya.
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Sub-Saharan Africa form a “long tail,”
where much impact can be achieved in
aggregate, relative to the head languages.
African language interfaces, in aggregate,
contribute a signiﬁcant proportion of
total web search trafﬁc. Finally, the need
for information crosses all barriers.
Thicke: How do you plan to eliminate
the language barrier?
Gikunda: Not alone! With the help of
machine translation (MT), skilled human
translators, language enthusiasts,
ongoing research, lobbying and increased
awareness on the part of consumers,
I believe the language barrier can be
signiﬁcantly challenged.
As I see it, the language barrier is an
extremely nuanced one that prevents
regular users from fully understanding
and exploiting information. I’ve been
greatly inﬂuenced by Don Osborn’s work
on African languages in a digital age,
which highlights several interrelated
factors — political, linguistic, educational,
technological, economic and sociocultural. In my role at Google, I can play
a small role in inﬂuencing the uptake of
localized services, language standards
and language technology.
Thicke: There are over 100 African languages with one million or more speakers.
What are the main African languages you
are concentrating on?
Gikunda: For our core web services,
we are focused on widely spoken lingua
francas in regions that we think have the
highest potential for internet adoption —
Swahili, Amharic, Afrikaans and isiZulu.
For the community translation effort,
we have launched over 36 languages,
covering about 70% of the native language speakers in the top 100 languages.
Thicke: Is there a critical mass of translators available for all of these languages?
Gikunda: No. The pool of translators,
even for large languages such as Swahili
and Amharic, is very small by global
standards. Translation in the region is
not seen as a viable job opportunity, and
language, translation and interpretation programs at the university level are
diminished due to low demand from
the private sector. Supply of translation
services needs a boost from governments
and the private sector. From this boost,
language standards, language promotion
bodies, increased translation leverage,
lower costs, more demand and more jobs
will arise.
Thicke: What are your challenges get-
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ting those languages online?
Gikunda: There are many, but the main
ones include quality and cost. There are
few skilled translators who are techsavvy and have marketing or editorial
savvy. Translation costs for African languages remain four to ten times greater
than those of European languages. There
are also linguistic fragmentation and
lack of standards. Many taxonomical
differences exist between closely related
languages, but there are few orthographies that simplify writing. This is a
result of missing or ineffective language
standards bodies that promote the use
and protection of the languages. Also, in
many African countries, paying people at
scale is difﬁcult and, again, costly.
Thicke: In what ways are you addressing those challenges?
Gikunda: Building term databases and
translation memories (TMs) and increasing
our ability to leverage past translations
help address the interrelated quality and
cost issues. Similarly, developing and
encouraging the use of platforms such as
the Google Translator Toolkit that provide
free TMs and collaborative tools. We’ve
also invested in community translation,
building capacity among language and
computer science students.
Thicke: With respect to technology,
MT could help get more information
into local languages, but can you build

engines when for many African languages, there is not enough written
material?
Gikunda: Google’s statistical approach
to MT has been driven by its desire to
scale to as many languages, regions and
users as possible. This approach requires
huge amounts of online parallel text.
That being said, vast amounts of parallel
text live ofﬂine. Google can help bring
this text online through its digitization
efforts in partnership with organizations
that own the rights to the content. In
some cases, depending on the size and
quality of the corpus, Google will also
acquire a license to use the content.
Thicke: You are known for your community approach to translating online content.
Is this a good solution? What have been
your successes and lessons learned?
Gikunda: The community translation
program has been quite a success. It
scaled quickly and continues to generate meaningful results. By working with
volunteer students, faculty and staff who
are already passionate about language
and the web, we increased not just local
language content and services online,
but also the capacity of each participant,
several of whom have turned into professional translators.
We learned that when you put the user
communities’ needs ﬁrst, everyone wins.
Google is able to iterate and improve its
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services through this user feedback loop.
Users get a better experience. There is more
information online, and the content production ecosystem is empowered and can
begin to ﬂourish. To make its community
approach sustainable, what is needed is to
carefully think about the right incentives,
provide adequate training, tools and the
environment for ongoing collaboration.
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Thicke: Do you think that Translators
without Borders’ approach to building
local translation capacity through training and mentoring could be a scalable
solution to putting a library in the pockets of millions of Africans?
Gikunda: There is no doubt that capacity building is required. In addition to
providing training, mentoring, the right
incentives, open tools, technology and a
collaborative environment for translators,
Translators without Borders will also need
to focus on the unique aspects of the
African localization space: to build mutually beneﬁcial partnerships with people
on the ground and to work on the policy
environment around language access.
The end goal should not be the
information itself, but the utility of the
information — economic empowerment,
jobs, creation of more knowledge and
promotion of culture. Setting the right
goal will inﬂuence the means and tactics
used to achieve the goal.
Thicke: Sub-Saharan Africa is the
world’s most expensive place for internet
connectivity. Is this a threat to expanding
Google’s reach on the continent?
Gikunda: As mentioned earlier, access
is one of the three barriers to internet
adoption that Google is focusing on
in emerging markets. The high cost of
international bandwidth, the cost of
delivering “last mile” connectivity, and
the cost of devices and data plans all
typically hinder access. Our existing
partnerships with mobile network operators, internet service providers (ISPs) and
internet exchange points (IXPs) aim to
bring this cost down over the long term.
For example, the installation of a global
cache system at IXPs helps increase local
peering of internet trafﬁc, meaning ISPs
save on international trafﬁc routing costs
and the user experiences fast load times.
Another example of this is where Google
is partnering with universities across SubSaharan Africa where the cost of internet
bandwidth is prohibitively high. Google
will offer access to a ﬁxed amount of
internet bandwidth at no charge for up to
three years. A lot more work needs to be
done to knock down this barrier.
Thicke: There are already 84 million
internet-enabled mobile phones in
Africa, and 69% are predicted to have
internet access by 2014. Do you think
most people will access the internet via
mobile phones, via mobile devices like
tablets, or via computers?

Gikunda: Mobile, even today, cannot
be ignored as an internet access medium.
As the cost of data plans and devices
comes down, and device manufacturers
continue to innovate on devices tailored
for the market, mobile internet usage
will continue to grow quickly. It will
become a question of what people will
use each device for. What you can do
with the internet on a PC will not be the
same as what you can (or want to) do on
a phone. My belief is that most users, as
with other markets, will have multiple
internet access points and will use them
in different contexts and functions.
Developers and publishers alike will need
to have this in mind and ensure their
content can be served up on different
platforms, as appropriate.
Thicke: Internet users are expanding more
rapidly in Africa than anywhere else on the
planet. What kind of content do you think
people will be looking for? What Google
products generate the most interest?
Gikunda: For a while, news, music,
entertainment and job-related information have been the most commonly
sought content online. Demand for
social and business-related information — listings, classiﬁeds, local products
and services, deals, media from social
circles — has been on the rise in many
countries in Sub-Saharan Africa. This
is fueling the surge in platforms and
local solutions developed here, such
as Google Trader and Getting Kenyan
Businesses Online. Increasingly in each
of these verticals, there is also a trend
toward locally developed content over
international information. Google
Insights for Search provides a normalized comparative view of search interest
over time and geography.
Thicke: How important is translation
to increasing access to information versus
creating local content from scratch?
Gikunda: I don’t see it as an either/
or scenario. Both translation and local
content authoring are important tactics,
suited for different types of content/subobjectives of providing access. Computeraided translation is increasing the pace at
which relevant high-quality information
can be developed. It offers a reference
point (source material) and provides fodder to improve machine learning systems,
which in turn help increase computeraided translation. Some forms of content
require a different approach because the
meaning of source content is far more
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culturally nuanced. Humor, marketing
material and opinions, for example, are
typically more effective when delivered
from scratch and not translated.
Thicke: We tend not to hear about local
innovations because of the language barrier. How can you help bring global knowledge to the local level as well as bring local
knowledge to the global level?
Gikunda: A friend recently shared with
me a curated list of 300 cultural Meru
sayings, via a social network. Meru is my
native language, one that I communicate
with my grandfather in. Embarrassingly, I
could only grasp the meaning of say ﬁve
or six sayings in this list. The irony is not
lost on me that as opposed to hearing
these directly from my grandfather ﬁrst
hand, I got wind of them on a social network and will be taking them back to him
for a rich discussion.
As this example illustrates, knowledge
discovery and distribution have changed
dramatically since the advent of the web,
and online translation tools will fuel these

changes. The Social Translate extension on
Chrome will automatically translate event
streams and friends’ comments on social
network sites. During the Arab Spring,
for instance, this allowed many to follow
Twitter posts written in Arabic and stay
tuned to what was going on. On YouTube,
automatic captioning in English and realtime translation to over 50 languages,
including Swahili and Afrikaans, are
already available. Though it’s not perfect,
it is far better than nothing at all. Through
our ongoing work on African language
services, we hope translation will enhance
the discovery and dissemination of local
knowledge to the world.
Thicke: How does richer online content
in indigenous languages translate into
economic beneﬁts for Africans?
Gikunda: First, through opportunity for
employment. Indigenous language speakers, with capacity training, incentives and
tools, become the center of a burgeoning
industry. They become the translators,
interpreters and teachers. Freelancers turn

into small and medium-sized enterprises,
who in turn hire more people. Marketplaces for these services also emerge, and
a healthy ecosystem becomes an industry.
Second, through the export of culture.
Language learning, for example, is a massive industry. About 300 million people are
either learning or have learned English in
China, which is equal to about the entire
population of the United States. For many,
this allows for travel, tourism and consumption of cultural exports. The market
for those learning an African language
will open up similar opportunities.
Third, access to local language information ﬂattens the world. Richer online
content in indigenous language allows
for the development of language services,
such as MT, speech recognition and speech
synthesis. These technologies, when combined, provide for a near magical experience of speech-to-speech translation,
which can enhance trade and relations
among people who do not speak each
other’s languages. M
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Off the Map

Cyprus — a dividing issue

F

From time to time in this column, I ﬁnd it useful
to highlight a speciﬁc geopolitical issue that can
act as an ideal backdrop for illustrating a number
of complex cultural, historical and political interrelationships. While the idea is to discuss the issue
itself in some detail, the real goal is to help draw
out important principles of content design and
distribution for any type of product development.

For this purpose, I’d like to focus on the country of Cyprus,
an island nation located in the eastern Mediterranean Sea,
just south of Turkey and west of Lebanon and Syria. Many
people tend to know Cyprus as being one of the choice resort
locations in the Mediterranean region, and it certainly is that,
but the country has experienced a good deal of conﬂict and
cultural friction, particularly over the past several decades.
The culture of Cyprus has ancient origins, having been
occupied by the Hittites, Greeks, Assyrians, Persians and
Romans. Later, it came under the control of the Byzantines
and the Republic of Venice before it was ﬁnally annexed into
the Ottoman Empire in the sixteenth century. This set the
stage for its eventual administration by the British Empire
in the late nineteenth century. The Cypriot population had
a strong Greek inﬂuence, and the complex interplay among
Britain, Greece and Turkey required delicate diplomacy. Greece
strongly lobbied the British government to allow Cyprus to
be incorporated into its country, but Turkey just as strongly
objected. By a tenuous three-way agreement, the end result in
1960 was the independent country of Cyprus.
This set the stage for its current geopolitical situation. After
some incidents of Greek-Cypriot and Turkish-Cypriot violence
following independence, the militarized Greek government
made a move to annex Cyprus in 1974, which was quickly
answered with an invasion by Turkey. By the end of that year,
a cease-ﬁre was called, and Turkey controlled the northern

18

Kate Edwards

| MultiLingual March 2012

18-19 Edwards #126.indd 18

36% of the island’s territory, while the United Nations (UN)
established an extensive buffer zone between Cyprus and
the occupied north. By 1983, this northern portion declared
itself the Turkish Republic of Northern Cyprus (TRNC), which
has only been recognized by Turkey to this day. Despite this
conﬂict, Cyprus was admitted to the European Union in 2004,
while the two sides of the island have had to learn to live
together.
As recently as early 2012, the UN was still striving to
achieve a treaty between the two governments, but the road
to peace has been challenging. Part of the reason is that Turkey is keen to extend its inﬂuence and emphasize its regional
importance. But as with many disputes around the world,
probably the most critical aspect is that Turkey is surely interested in the extensive natural gas deposits that are in close
proximity to Cyprus’ coast. With such a resource at stake, it’s
highly unlikely that Turkey would easily concede to either
Cypriot or UN demands.
Such geopolitical events have created a complicated market
for the distribution of content. This single sovereign nation is
now divided into two distinct cultures — and actually into three
if you include the UK sovereign base territories that remain in
place from the colonial era. First and foremost among these
content considerations is the language issue. Despite Cyprus
having been a primarily Greek-speaking nation, the country’s
constitution clearly declares both Greek and Turkish as ofﬁcial languages, to ensure the inclusion of the Turkish-Cypriot
population. The constitution goes a long way in clarifying the
equal status of the languages, to the point that both are used
for government documents and judicial proceedings as well as
on coins, currency notes and stamps.

Kate Edwards is a geographer and the principal consultant of
Englobe, a Seattle-based consultancy for geocultural intelligence
and content strategy. Previously, Kate spent over 13 years at
Microsoft as a geographer and its senior geopolitical strategist.
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Figure 1 (right and inset): The ofﬁcial
map of the entire island of Cyprus.
Figure 2 (above): A map showing
Cyprus from the Turkish perspective,
in which the northern territory is
portrayed as its own country.

The bilingual afﬁrmation is great to
see, but unfortunately it’s only really
applicable in the southern portion
of Cyprus. The TRNC maintains only
Turkish as its ofﬁcial language and is
somewhat intolerant of allowing Greek
with equal status. For content developers, this usually would require different
distribution strategies, providing bilingual Greek/Turkish versions in the south
and then Turkish-only versions in the
north. The bigger burden then lies in
creating the content for Cyprus proper,
ensuring that any content is thoroughly
translated into Greek and Turkish.
Language strategy is always a
necessary consideration for markets
in complex geopolitical and cultural
regions. For example, providing both
Simpliﬁed Chinese and Traditional Chinese in greater China should be handled
carefully among China, Taiwan, Hong
Kong and Macao. And as I’ve learned
ﬁrsthand from past experience, when
releasing products in the Middle East,
it’s wise to ensure that Hebrew and
Arabic versions are shipped simultaneously to avoid the perception of local
favoritism or exclusion.
Another content issue that goes
along with Cyprus is that of how to
handle the map of the country. As one
might expect, the perception of the
country’s boundaries will differ depending upon which side of the UN buffer
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zone you happen to live, both in the
languages used and the depiction of
the boundaries. On the former point,
the place names on maps produced by
either Cyprus or the TRNC are in line
with the aforementioned linguistic policies. Maps originating from the government of Cyprus use the original place
names of (mostly) Greek origin, but as
per constitutional policy, a Turkish-only
map is also available for Turkish-Cypriots. The maps produced by the TRNC
show Turkish place names across the
entire island without any indication of
Greek alternatives.
As for the boundaries, the maps
produced by Cyprus are unequivocal
in their opinion; they show the entire
island as the country of Cyprus. While
they obviously can’t completely ignore
the territorial dispute, it is downplayed
in their cartography to a degree. The
UN buffer zone is relegated to an
innocuous gray line across the island
while the northern area has a banner across reading “Area Under Turkish
Occupation Since 1974” (Figure 1). By
contrast, maps from the TRNC strongly
emphasize the distinct northern region
and use symbology to cast the occupied
region as a legitimate country in a type
of cartographic propaganda (Figure 2).
For companies wanting to develop
or distribute content for Cyprus as a
whole, it’s prudent to take a more dip-

lomatic course of action. Most foreign
governments as well as corporations
tend to approach the Cyprus issue by
effectively ignoring the TRNC and treating Cyprus as the whole of the island.
The issue then of working out the
conﬂict with the TRNC is perceived as
something of an internal affair. Because
of the lack of international recognition
of the TRNC and its close afﬁnity with
Turkey, the strategy for dealing with
this dispute is made somewhat simple:
create content for Turkey (culturally
and linguistically) and you can expect it
will be suitable for consumption in the
TRNC. Of course, this assumes that one’s
local government doesn’t maintain any
restrictions against distribution to the
TRNC, out of support for Cyprus.
In the end, disputed issues such as
this are always helpful in challenging our assumptions about standard
practices when it comes to content
development, localization and culturalization. It’s not always an easy task
to deviate from a set procedure, and
sometimes it may require rethinking the
entire strategy for a particular market.
However, it may be motivating to keep
in mind that even something as subtle
as the equitable treatment of distinct
languages and cultures in something as
common as a digital product can help
to locally reinforce the notion of peaceful
coexistence. M
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World Savvy

Biblically speaking

I

I grew up in a Latvian household and was baptized
at 18. I had read chapters in the Bible and as a little
boy was convinced that the Bible was ﬁrst written
in Latvian. When I heard sermons at a church in
New York City, they always contained references to
sheep, shepherds, camels and olive trees — things
that you never saw on Broadway. Heck, you never
saw any trees on Broadway, period! Now, years
later, I have learned I am one of millions of people
who had no idea which translation of the Bible
their version came from; how other cultures have
struggled trying to identify with the geography and
culture-based metaphors found in the Bible; or how
some brave people have tried to make the Bible
understandable.

The Bible has to be the most translated and mistranslated
document in world history. The most anecdotal comment about
it comes from an evangelical preacher, who, as the joke goes,
declared, “If the King James version of the Bible was good
enough for the apostle Paul, it is good enough for me.” Trouble
was, the King James version was published in 1611. The best
journalist of the twentieth century, H.L. Mencken, may have had
such things in mind when he wrote, “Deep within the heart of
every evangelist lies the wreck of a car salesman.”
A new book by David Bellos called Is That a Fish in Your Ear?
Translation and the Meaning of Everything, condenses the
linguistic history of the Bible pretty nicely. The author states
that there are roughly 7,000 known languages in the world, and
thus the number of translation language pairs (Latvian to Inuit,
Inuit into Swahili) is around 24.5 million. However, most usually,
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the translations are up (from minor language into a language of
greater prestige) or down (from one of greater prestige into a
minor one).
Bellos writes, “What distinguishes translating up from translating down is this: translations toward the more general and
more prestigious tongue are characteristically highly adaptive,
erasing most of the text’s foreign origin; whereas translations
down tend to leave a visible residue of the source, because in
those circumstances foreignness itself carries prestige.” Thus, in
modern Latvian, we use the word marketings for marketing, as
there was no equivalent term in rudimentary Latvian save the
type of selling that went on at a rural open air market.
A similar process went on with the Bible. The translation journey of the Bible began when the Jewish Torah was translated
into a Greek version called the Septuagint. This was probably the
world’s ﬁrst Localization World conference, when the Greekspeaking Egyptian ruler Ptolemy II brought together 70 or so
Jewish participants in 236 B.C.E. to come up with the Septuagint
(a Greek word referring to 70). We do not know what tchotchkes
were handed out at that conference, but I am working on it.
After that, the Bible was translated into Latin. The Vulgate
was largely the work of Saint Jerome and was used by the
Roman Catholic Church. Five centuries later, there were only
11 language versions of the Bible. Five more centuries passed,
and the total came to 19. But today, parts of the New and Old
Testaments have been translated into over 2,400 languages.
Bellos writes, “Despite its roots in ancient and medieval times, in
quantitative terms Bible translation is a preponderantly twentieth-century affair.”
The process of translation cost William Tyndale his life. Tyndale was choked, impaled and then burned at the stake in 1536

John Freivalds is managing director of the marketing communications
ﬁrm JFA and the marketing representative for his native country, Latvia.
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— think about that the next time you or
your software mistranslates something.
He had the audacity to undertake the
ﬁrst English translation of the Bible
directly from Hebrew and Greek texts.
In so doing, he was taken to be a direct
challenge to the hegemony of the Catholic church and was perceived as a threat
to the newly emerging Anglican church,
though Henry VIII’s annoyance with
him seems to have been spurred largely
by Tyndale’s remarks about the king’s
romantic life.
Tyndale had a huge impact on the English language, as he coined such familiar
phrases as “lead us not into temptation,
but deliver us from evil,” “seek and you
shall ﬁnd,” and “the salt of the earth.”
His work also introduced such words as
Jehovah, Passover and scapegoat, all still
much in use in today’s English. We have
advanced somewhat since then, in terms
of the acceptability of translation, but
let’s not forget that the multilingualism
we now take for granted has been resisted
throughout history by some pretty evil
people.
A further step toward modernity was
a conference of 54 scholars (the second
Localization World), which created the
still existent and much in use King James
version of the Bible. One estimate suggests that the King James New Testament
draws 83% from Tyndale’s work. This
time, no one was choked, impaled and
burned for coming up with this work.
Further translations of the Bible, such
as the so-called Wicked Bible of 1631,
have created controversy, of course.
The December 2011 issue of National
Geographic reported that the Wicked
Bible has Deuteronomy 5:24 as “the Lord
our God hath shewed us his glory, and
his great asse” (rather than “greatness”)
and Exodus 20:14 is “Thou shalt commit
adultery” (the operative “not” having
somehow been left out).
Eugene Nida, a founding member of
Wycliffe Bible Translators and a linguistic consultant for United Bible Societies who died in August of 2011, tried
to bring sense to all this and became
the modern world’s foremost Biblical
scholar. His concern was not the literal
translation and the battles thereof, but
rather that the meaning of the Bible
be transmitted to all cultures. Had he
done this several centuries earlier, he
would likely have met the same fate
as Tyndale. “Nida made a distinction
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between two types of equivalence in
translation: formal equivalence, where
the order of words and their standard or
common meanings correspond closely
to the syntax and vocabulary of the
source; and dynamic equivalence (later
renamed functional equivalence), where
the translator substitutes for sourcetext expressions other ways of saying
things with roughly the same force in
the culture of the receiving society,”
Bellos notes.
For example, when Albert Cornelius Ruyl, a Dutch trader, wanted to
translate the Bible into Malay, he
substituted local customs and words
for things that made no sense in the
target culture. In the gospels where the
ﬁg tree is brought up, Ruyl substituted
pisang, the Malay word for banana.
Bellos notes that “analogy based substitutions are frequent in non-European
Bible translations. ‘White as snow’ in
the Bible text may become ‘white as a
cuckoo’s feathers’ in languages spoken

in areas where snow has never been
seen, or ‘white as a cotton boll’ in some
languages in South America. In Asmat,
a language spoken in a swampy area
of Indonesian Papua where houses are
built on stilts, the parable of a wise
builder who builds on stone and the
foolish builder who builds on sand
turns into the story of a wise builder
‘who builds a house on stilts made of
iron wood . . . while the foolish builder
is one who builds his house on stilts
made of white wood,’” which is wood
that easily rots. If you read more about
Nida, there are more examples of this
type of cultural adaptation that purists
deride.
All the while, the Latvian language
Bible has not been changed, and I am
still waiting for a shepherd to lead sheep
down Broadway so I can understand those
parables better. But wait, this did happen
once (March 1, 1994) when a sheep herder
brought a bunch of sheep to David Letterman’s Late Show — in a taxi cab. M
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Macro/Micro

Tapping into
the macrotrends

C

Coca-Cola pays people just to read. The company literally has a team of folks paid to read more
or less all day in order to watch for microtrends.
They read whatever they want — business books,
novels, newspapers. It’s my dream job. But Coke’s
Tom LaForge, global director of Human and Cultural
Insights, describes it a lot better when he discusses
the company’s trend-watching department. “There
are a lot of macroforces that are out there,” LaForge
said at the 2010 Sustainable Brands Conference in
Monterey, California. “Macroforces are so big that
they’re changing everybody’s lives from day to day.”

From his perspective, keeping an eye on macroforces keeps
the company’s brand thriving in the 200+ countries where
it’s sold. His team specializes in meta-analysis, in seeking out
patterns in society as a way to predict where the force of
microtrends and purchasing power will go. It may sound a little
John Nash, but the beautiful mind at work here realizes that
micro is always chiseled out of macro — that something larger
is always at work. When society and culture change, people’s
values change, and when people’s values change, their purchasing decisions change with them. Changing macroforces,
such as immigration or environmental consciousness, will in
turn change us all. They will change the way we think, the way
we live and the way we do business.
For a company the size of Coca-Cola, the answers are clear.
Mass immigration over time creates a shift in labor availability;
environmental changes affect the water supply required to
manufacture the company’s soft drinks. When a company is

Terena Bell is CEO of In Every Language and also sits on the leadership council for the Association of Language Companies.
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a moveable force within itself, it’s easy to see how sensitive
it should be to every adjustment in consumer insight. CocaCola, if you will, is arguably a macroforce on its own. Marika
McCauley Sine, Coke’s international public affairs director,
knows this all too well. By 2020, the majority of Coca-Cola’s
non-US resellers will be small businesses, largely run by
women. Realizing women-owned businesses face unique challenges, McCauley Sine has been charged with determining how
Coca-Cola can help these businesses become more successful,
both to ensure Coke’s own success as well as that of the communities where these women live. In this way, Coca-Cola could
become a powerful macroforce in developing areas such as
Africa — where the program is primarily geared — and for the
female-owned supply chain as a whole.
But for a business the size of most translation companies
— US-based Association of Language Companies (ALC) reports
59.6% of its members only have three to ten employees — this
becomes a great deal harder. Instead of predicting and controlling trends, as Coca-Cola does, most translation companies
wind up following them or in some cases even ﬁghting them.
How else can we explain many language service providers’ (LSP)
truculence to integrate machine technology or collaborative
translation models? The macrotrends are here. They are in our
translation buyer’s culture, and we as translation sellers cannot
ignore them and still thrive.
My ﬁrst computer was an Apple IIC, and no other child I knew
had a computer at home. This was in the mid-1980s. This was
the early predictor point for the macroforce that would create
the kind of world we have today, where my cousin Suzy happily
reported on Facebook that her second-grade son just e-mailed
his ﬁrst PowerPoint presentation to his teacher. When I was in
high school, so few of my peers owned computers that our high
school teachers still accepted handwritten papers. Could this
change in K-12 academics have been predicted when my parents bought that Apple IIC? Even in the mid-1990s, when Business Week, Fortune and others all predicted Apple would close,
the company kept a strong marketing focus on the educational
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sector. Now, I won’t go so far as to say
this focus is what saved Apple. What
created Apple’s business boom was staying ahead of another trend, individualism, but if any company was able to see
the strong role technology would play in
education and apply this vision back to
the business, it was Apple.
Translation in itself is a large industry, but the ALC is right. Most of us are
small businesses. And as small businesses,
we may not have Coca-Cola or Apple’s
resources, but that doesn’t mean we have
to go without their vision. In his book
Small Giants: Companies That Choose to
Be Great Instead of Big, Bo Burlingham
proﬁles eight different companies that
may not be the biggest at what they
do, but they are the best. Even in the
writing of this book, Burlingham, former
editor of Inc., is acknowledging another
macroforce growing in our culture: the
return of the small business. From the
Occupy movement to Small Business Saturday, American society as well as other
societies are striking out against mogul
corporations and big-box brands, with a
return to buying local that sends hipsters
out in droves to purchase overpriced
consignment store clothing. Even outside
the cities in rural areas, downtown
revitalization grants promise job creation
to a red America where job creation is
more important than anything. Burlingham is right when he writes that “quietly
and gradually — under the radar, as it
were — a new class of great companies
has been forming. These companies don’t
ﬁt comfortably into any of the three
categories we normally put businesses in:
big, getting big, and small” (xv).
Be we small or large, it’s in all of our
best interest to study the macroforces
that shape the world we translate in.
The economic situation in Portugal
and Greece compared to the rest of
Europe will affect translation pricing
and, of course, the demand for both
Portuguese and Greek. It’s only by
studying this and patterns in the past
that we can predict how to prepare
our own businesses for the future. The
rise of the middle class in India and
Africa affects how well our clients can
perform there, which will increase the
demand for Indian and African languages. When the markets are fully
ready to support our clients exporting
to these areas, will your LSP be well
enough prepared to serve them?
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And it’s not just economics, either.
Postmodernism has erased the clear-cut
nature that used to exist for right and
wrong; it makes all truths subjective.
Are you prepared for how this changes
client-side review, where a translation

The macrotrends are here.
They are in our translation
buyer’s culture, and we as
translation sellers cannot
ignore them and still thrive.
is no longer right or wrong, but rather
measured for right or wrongness on an
adaptable scale? Environmental changes
and the emphasis on growing womanowned businesses press ever forward,
both growing more important as new

certiﬁcations come into play and clients
are required to increase Tier 2 and even
Tier 3 reporting. These pressures will
fall upon our industry, if they haven’t
already. Our businesses must prepare
the internal structure we will need to
survive.
Over the next few issues of MultiLingual, I’ll take a look at what these
macroforces are and give my opinion
on how I think they could affect us. I
have some ideas already, but I’m open
to your suggestions, too. I am just
one LSP owner, living in Louisville,
Kentucky, seeing what I see. But what
do you see? What do you think as
you look out into the changing world
around us and reﬂect upon how it
could change your business? Whatever
it is, I encourage you to choose staying
ahead of the curve versus keeping up
with the Joneses. We can follow as an
industry, or we can lead — but leading requires keeping ourselves and our
clients a step ahead. M
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Region Focus

Challenges to CEE economies
Thomas Patrick Gilmartin

F

For over three years now, Europe has been
beset by an economic cataclysm the like of
which has not been seen since the 1930s. The
European Union (EU), particularly those member-states within the euro currency union, is
faced with an unprecedented set of problems
and seems to lack any agreed upon vision of
how to ﬁnd a way through them.

The apparent inability of European leaders to understand the
root causes of the crisis, let alone propose swift and workable
solutions, has led to turmoil in the ﬁnancial markets in recent
months, as well as credit rating downgrades for several European states and for the EU’s ﬁnancial stability fund. The euro
currency union has lacked rigorous central budgetary controls.
A single interest rate and currency policy cover vastly divergent
economic needs in the Eurozone, the space within the EU where
the euro is used. Combined with the budgetary or banking recklessness of several member-states, this has led to what is called
contagion — debt crisis in one or two Eurozone states leading
to the undermining of market conﬁdence in the ability of the
currency bloc as a whole to fund itself. Countries that could
traditionally devalue their way out of crisis no longer have such
an option, while one member-state’s trouble affects the viability
of the entire bloc. It’s a seemingly intractable mess that some
regard as the inevitable result of squeezing so many countries
into a one-size-ﬁts-all currency policy.
A “ﬁscal compact” has been proposed by France and Germany,
allowing for moves toward ﬁscal union and tougher budgetary

Thomas Patrick Gilmartin is a freelance writer living in
Oxford, England. He holds bachelors degrees in history
and economics and an MA in international relations.
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control. Some, however, believe that the measures proposed are
too weak and the processes involved too cumbersome. Division
exists even between these two states on how to proceed. Germany has resisted allowing the European Central Bank (ECB) to
produce so-called Eurobonds (replacing the theoretically weaker
individual national bonds) and opposes measures that could
lead to inﬂation. The French idea of a “transfer union” in which
there are systemic transfers of wealth from the core economic
powerhouses to the debt-laden periphery is viewed, probably not
unreasonably, as a means of institutionalizing moral hazard — the
cautious and industrious Germans writing blank checks for the
reckless Mediterranean nations in perpetuity, according to this
perception. Italy, for example, alarms market analysts because,
unlike Greece, Ireland and Portugal, it is simply too large for the
EU to be able to lend sufﬁcient funds to, should borrowing on the
bond markets become too expensive. Meanwhile, Greece moved
to strike a deal to write off the most outstanding money owed to
bondholders, a move that might allay fears and provide breathing
space for EU leaders to come to a more impressive and permanent
agreement. It is difﬁcult to predict with any conﬁdence what will
happen to the euro in the coming months — whether there will be
multiple defaults, countries leaving the bloc, a complete break-up
or a relatively rapid return to stability.

Central and Eastern Europe
Why does the Eurozone crisis matter in relation to the emergent economies of Central and Eastern Europe (CEE)? The CEE
region — which we shall take in this article to include those
already in the EU or anticipating accession in the foreseeable
future and to exclude nations such as Russia and the Ukraine
— has become increasingly intertwined with the countries that
now make up the Eurozone since achieving freedom from the
Soviet sphere of inﬂuence in the early 1990s. Ex-communist
countries such as Estonia, Slovakia and Slovenia have already
adopted the euro currency, while several other former Warsaw
Pact nations are obliged to work toward convergence with the
currency in order to join it in due course.
Some nations in the region, such as Poland and Hungary,
have been hit hard by the Eurozone crisis due to the amount of
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Eurozone European Union

Non-Eurozone European Union

EU candidate countries

Central and Eastern European countries share similarities. Some share
the euro currency (Eurozone), and many are part of the European Union.

domestic debt held in foreign currencies.
Nonetheless, at the Euromoney Central
and Eastern European Forum in Vienna on
January 18, 2012, central bank members
from within the CEE reiterated their desire
to join the euro currency bloc despite the
current uncertainty about its future. The
deputy head of Croatia’s central bank
reafﬁrmed his belief that Croatia’s accession to the euro is in Croatia’s best interests. Hungary’s central bank head went
further, stating that Hungary is already
more integrated with the economic core
of the Eurozone than the smaller peripheral nations of the Eurozone are, and that
western Eurozone nations should take
into account the views of non-Eurozone
CEE states for this reason. It might indeed
be argued that the old East-West split that
has for decades divided Europe is being
replaced by the divide between those at
the economic core of Europe and those at
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the periphery, particularly the Mediterranean nations and possibly Ireland. Latvia,
recently bailed out by the International
Monetary Fund (IMF), is looking to join

the euro by 2014, as Romania is by 2015,
while the slightly more cautious Poles
and Czechs still intend to at least meet the
criteria for joining by 2015.
There are some striking characteristics common to most of the CEE region.
One is the demographic timebomb facing much of the region. A collapse in
the birthrate in many post-communist
nations since 1991 has led to a structural
imbalance that could cause a pension
and health care crisis in the near future.
This problem has been exacerbated
by the emigration of young, educated
people to other areas of the EU. Latvia is
a striking example of this phenomenon.
Its EU entry in 2004 led to a hemorrhaging of young people to other parts
of the EU. 10% of the population left
in seven years, with perhaps 100,000
expected to follow them in the next
four years. Latvia is an extreme case,
but other nations also have to deal with
an aging population. In 2007 the World
Bank predicted that over one-ﬁfth of the
population of Poland and nearly a quarter of the population of Slovenia will be
over 65 by 2025. One consequence of
this is that much of the CEE region will
become even more export-dependent
than it already is. Balkan nations such
as Serbia, Croatia and Bosnia have staggering levels of unemployment among
young people, in excess of 50% across
the region. Serbian graduates exhibit
the second-highest “brain drain” in the
world, according to the United States
Agency for International Development.
This problem will become worse if and
when Serbia accedes to the EU.
The CEE region shares a common
history of Soviet domination followed
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by a rapid correction — some might say
over-correction — toward free-market
liberalism. Since 2007, several states
have suffered from the collapse of speculative bubbles, particularly in property,
and from banking crises caused by
excessively lax regulation. The EU and
the euro itself have been regarded within
CEE as important guarantors of liberty
from Russian domination. This perhaps
explains the relative eagerness displayed
by CEE politicians and bankers for membership of the euro currency.
CEE has also commonly seen high
inward investment in recent years, particularly in the banking sector, which has
led to credit-driven demand and subsequent debt problems. In much of the
region, foreign banks control between
60% and 90% of banking assets. Swedish
banks are prominent in the Baltic countries, while Greece’s largest banks have
expanded into the Balkans and Romania. CEE was seen as a fast-growing
and proﬁtable area to expand into from
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the over-saturated West. The economic
crash revealed high levels of debt created by cheap credit from western banks
combined with much private debt being
held in foreign currencies and capital
ﬂight from the domestic currencies.
The IMF-backed Vienna Initiative of
2009 led to a relatively successful effort
on the part of the banking industry to
promote local capital markets, funded
by domestic savings rather than cheap
foreign credit. A second initiative this
year faces a tough challenge, though, as
struggling Western banks freeze lending
and, in some cases, leave the CEE area
altogether. One possible solution might
involve EU institutions providing direct
funding to replace the withdrawal of
bank liquidity.
Living standards throughout CEE
continue to lag behind those of Western
Europe. Welfare beneﬁts and public sector jobs and pay are a fraction of what
they are in the West. Despite this, and
somewhat controversially, Eastern members of the EU, whether or not members
of the Eurozone, have been asked to
contribute toward an EU loan of up
to 200 billion euros to an IMF fund to
help bail out indebted Eurozone nations
in Southern and Western Europe. Even
though most of this money is expected
to come from Eurozone members, many
non-euro EU nations in this region are
hostile to the plan. The Czech Republic,
Slovakia and Hungary are all reluctant
to help alleviate a crisis that they see as
being none of their making. They regard
a wealth transfer to subsidize the perceived proﬂigacy of countries such as
Italy as obscene. Some, particularly the
Czechs, also have an eye on their own
credit ratings on the bond markets, hoping to avoid anything that might worsen
their own debt position.
The Polish Prime Minister, however,
perhaps eager to establish Poland’s credentials as an EU power, has argued that
contributing to such a fund involves
a self-interested selﬂessness in that
helping prevent an economic disaster
for Poland helps prevent one for the
Eurozone. There is also recognition that
the EU previously contributed 100 billion euros toward a rescue fund for CEE
economies in distress, used to aid Romania, Hungary and Latvia. This division
in CEE views mirrors the division in
the West — a struggle of ideas between
unilateralism and communitarian spirit.

Individual economies
It is necessary to assess each country
(and even areas within a country) on
its own merits, despite regional commonalities. The Baltic nations provide a
stark example of this. While Latvia, as
previously mentioned, has suffered an
economic and demographic catastrophe
in recent years, its neighbor Estonia
seems to be weathering the storm well.
The crash of 2008 hit Estonia hard, with
unemployment reaching nearly 20% and
high private debt ﬁgures, but it then
experienced a remarkable, export-led
recovery. This regrowth is expected to
slow down in the coming year, but will
still, if predictions by the Organisation
for Economic Co-operation and Development (OECD) are borne out, outperform
most other European economies. The
export-led growth is leading to a growth
in domestic demand too, given an
improvement in incomes, though wages
have been kept relatively low to improve
competitiveness. Emphasis has been
placed on “business friendly” regulation,
and there has been targeted investment
in the export-driven manufacturing sector. The OECD has encouraged Estonia to
market itself as a base for export-oriented
investment in the region. Estonia’s adoption of the euro, which has experienced
a prolonged period of extremely low
interest rates and a depreciating value,
will serve to encourage further growth
in exports beyond the Eurozone, but that
situation cannot last forever. Germany’s
traditional abhorrence of inﬂation is
bound to reassert itself in terms of a
pressure on the ECB to gradually increase
interest rates in coming years.
Strong exports are also expected to
help counter the effects of weaker domestic demand in Poland. Decreased growth
due to tax increases and spending cuts,
combined with the expected slowing
of growth in the Eurozone, is forecast,
according to the OECD, to be mitigated
by the depreciation in value of the zloty.
Poland’s major trading partner is Germany, and its main import/export markets
are in machinery, transport equipment
and manufactured goods. There are hundreds of small and medium-sized businesses producing car parts for German
cars, for example, while Fiat’s one Polish
assembly plant produces more cars than
its ﬁve Italian plants combined, despite
a smaller workforce. Poland’s lower-cost
labor force has seen manufacturers move
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in from the higher-waged West. The joint
staging with the Ukraine of the soccer
European Championships this coming
summer is also anticipated to help counter the risk of recession. Infrastructural
deﬁciencies, low-level corruption and
oppressive bureaucracy have been said to
stand in the way of optimum economic
performance, problems typical to many
nations in the CEE region.
The Czech Republic, also hugely
export-driven, is expected to experience
a deterioration in exports in the coming
year before picking up again in 2013.
20% of Czech manufacturing is in automobiles and related products; it produced
one million cars for the ﬁrst time in 2010.
80% of those were for export. It is now
ﬁfth and Poland sixth, ahead of Italy in
European vehicle output. Another sharp
Eurozone crisis or a marked increase in
world protectionism would undermine
the chance of such a revival. The pace of
recovery in the Czech Republic has been
markedly weaker than that of its neighbors, with growth expected to fall by
half a percent to 1.6% in 2012, despite a
relatively benign public and private debt
situation. The Czech koruna has been rising in value against the euro to the point
where some talk of it as a currency safe
haven, but this has decreased the competitiveness of exports to its principal
trading partner, Germany, and has conversely made Eurozone imports cheaper.
Romania’s exports, mainly in machinery, textiles and metals, have recovered
well since the crash of 2008, yet domestic economic performance is sluggish,
leaving gross domestic product (GDP)
well below what it was in 2007. An IMF
assistance package in 2009 has been followed by tough austerity measures, and
growth is only beginning to return at a
low level. Bulgaria has had slightly better
growth, but exhibits many of the patterns common to the CEE region — high
dependence on exports, high dependence
on the strength of the German economy,
high levels of foreign debt held privately
and weakened domestic demand. Bulgaria is in the euro convergence group,
but inﬂation is relatively high, worsening competitiveness. Bulgaria is more
dependent on Russia for imports than
other countries in this region. Corruption
and organized crime remain stubborn
problems.
Slovakia has been recovering better than
its Czech neighbors, despite an expected
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slowdown in exports in the coming months,
high unemployment, and budgetary constriction. Again, an export-driven boost to
growth might follow by the end of 2012, but
this depends on the state of international
trade. One-ﬁfth of exported manufactured
goods are vehicles. Slovakia is one of a
number of CEE economies that has been
encouraged by the OECD to restructure
its energy consumption toward renewable
energies and to reallocate resources to this
end. This sector might, if the pressure from
without is insistent enough, prove to be a
particularly well-subsidized growth area in
years to come.
Hungary is something of a special case
within CEE. The ruling Fidesz party, led
by Viktor Orban, has implemented a new
constitution that has led to accusations
of a slide toward autocracy. The EU and
the IMF, with which Hungary had been
negotiating a credit line to help ameliorate its position as central Europe’s biggest debtor, have suspended talks with
the Hungarian government. This was

done in protest against moves such as
the perceived politicization of Hungary’s
central bank. Orban has also merged the
central bank with the state regulator,
which some see as a state takeover; has
changed electoral laws in a manner that
critics suggest favors his own party; and
has increased state involvement in the
national ﬁscal council and the monetary
council. Controversial judicial and media
powers have been acquired in addition.
Several of these moves break EU treaty
obligations.
This comes at a time when Hungary
is seeking between 15 billion and 20 billion euros from the ECB and IMF to help
counter public debt standing at 80% of
GDP. Its credit rating has been reduced
to junk status, bond yields have been at
around the 10% mark, and unemployment at 11%. The forint has depreciated
markedly in value, and interest rates are
rising. There has been a strong capital
ﬂight from the forint, and around twothirds of private debt is held in Swiss
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francs. The OECD has predicted recession
for Hungary, driven by low conﬁdence,
investor worry at the political turmoil
and a brutal ﬁscal tightening. Exports,
as elsewhere, have been a relatively
bright spot, though there are signs that
they are beginning to decline along
with industrial production. Orban, who
inherited much of the economic mess
and an utterly neglected eastern half
of the country from his Socialist party
predecessors, might possibly be using
the controversial measures as bargaining chips with which to negotiate a less
onerous deal with the IMF and EU, or
else is ready to go it alone. The situation
has yet to be resolved.
In the Balkans, Slovenia is a member
of the Eurozone already — the ﬁrst of the
post-communist states to join, in 2007 —
while Croatia is due to join the EU this
year. Bosnia-Herzegovina might possibly
apply to join the EU this year. Its unique
status has led the EU to set relatively
lenient requirements for membership
application. Croatian accession might
cause Bosnia trouble in the medium term,
though, particularly in terms of Bosnian
farmers conceivably being barred from
access to an important export market.
Thousands of small farmers could, if
special arrangements aren’t negotiated,
see their livelihoods jeopardized by not
being able to sell meat, eggs and dairy
products at a competitive price within
the EU’s tariff walls. Business development throughout the Balkans has been
slowed considerably by the gap between
available jobs and labor-force skills, and
unemployment, as mentioned, is horriﬁcally high. The Balkans and southeast
Europe do not have the same scope for
export-led growth that the increasingly
muscular producers of central Europe
have. This will hamper their efforts to
recover economically.

Future recovery
The ability of the CEE nations to
recover further from the economic
catastrophe that has occurred depends
to a large extent on the ability of the
leaders of the Eurozone nations and the
EU itself to overcome petty bickering
and unilateralism in order to confront
the underlying causes of this crisis. The
strength of the German economy, as
it is the prime economic engine in the
EU, is of vital importance to the exportled growth of the CEE states, be they
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Eurozone members, EU members or EU
candidates. The vast majority of auto
production in the region, for example,
results from German investment, and
tens of thousands of jobs depend on it.
Conversely, the strength of the
emerging post-communist economies
is of vital importance to the West, particularly to Germany and Austria, who
themselves rely to an ever-increasing
extent on these export markets for their
own goods. CEE nations rely on Germany
for quality goods. Low domestic demand
in many CEE states is bound to affect
imports, though the current weakness of
the euro offsets that to some extent for
Eurozone exporters. Lower wages made
the CEE area an attractive base for foreign employers, so it was foreign bank
credit that enabled high consumption
of German imports. The credit squeeze,
combined with unemployment, ﬁscal
retrenchment and high private debt,
reduces CEE capacity to maintain that
level of imports.

The current emphasis on austerity is
in danger of driving the EU back into
recession, causing a deﬂationary spiral
and a collapse in aggregate demand. It
also risks leading to one or more nations
on the Eurozone periphery defaulting on
their debts and a possible contagion-led
break-up of the Eurozone. The ﬁscal
monitoring measures being proposed to
accompany monetary union have been
seen by some as insufﬁcient to convince
investors and speculators that enough has
been done. The inherent contradiction
involved in having a single interest rate
and a single currency policy for such a
wide range of economic needs over such
a vast area, and the inherent risk of prudent member-states being held hostage
by the reckless proﬂigacy of others, has
not been sufﬁciently addressed. It seems
more likely than not, however, that the
Eurozone will survive and eventually
overcome the crisis that currently besets
it, though the contradiction will likely
re-emerge in the form of crises in years

to come. It is doubtful that the prospect
of possible future instability would deter
many CEE states from joining the single
currency, however. Membership of the
euro is, to many people of post-communist Europe, about more than monetary
policy. Adopting the currency is seen as
a symbol that their future lies with the
West, not the East, after so many years
spent cut off from those with whom they
are now trading so well.
Several CEE nations have the potential to become powerhouses of European
production, as well as major consumers
of foreign goods. CEE peoples have triumphed over much worse adversity than
their present economic fragility. Much
will depend on how they deal with their
own structural problems, particularly an
aging population and the mass exodus
of their young, and on how their Western neighbors choose to respond to the
problems that threaten the social and
economic well-being of all Europeans,
no matter where they are. M
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Traversing the Eastern 'block'
with translation tools
Michal Küfhaber & An Stuyven

I

tools and terminology tools. All of these tools must ﬁrst have
their speciﬁcs set either manually or automatically for each
language. Speciﬁcally for CEE languages, including languages
using the Cyrillic alphabet, there are and have been issues
for which the tools were not primed. In the past, these issues
involved elements such as character encoding, which had to be
handled with special care both in CAT tools or graphic software.
For instance, it was not possible to clean up certain Bulgarian
characters in the CAT tool Trados 6.5. In the graphic software
This offers hope for the further growth of most economies
FrameMaker 7, certain accented Polish or Czech characters
in this region and the markets are seeing an increasing interest
could not be handled. In order to overcome these difﬁculties
in localization projects. The CEE region is a linguistically fragand to deliver error-free, high-quality localized products in CEE
mented area with a relatively small population of around 110
languages, special procedures had to be developed internally
million people; however, at least 13 different main languages
by translation agencies. However, as everything is subject to
can be identiﬁed. These small language groups are bound to
evolution and improvement, so, fortunately, were the tools,
struggle to keep up with the latest developments in areas such
technology and standards used during the localization process.
as machine translation (MT). Overcoming their limitations is
Thus, we no longer deal with many of these issues, thanks to
quite challenging. For instance, the linguistic corpora are small
the use of the Unicode standard and OpenType fonts, and also
in comparison with Western languages, and the possibility of
thanks to the work of dedicated developers and authors focused
MT training is therefore more narrow. A similar issue concerns
on internationalization. Of course, other problems such as text
new trends such as auto-suggest features that usually require
expansion after translation into languages that need more words
translation memories (TMs) of about 25,000 translation units.
or characters still exist. This text expansion requires extensive
There are only a few large global companies translating such
technical post-processing if it is not taken into account at an
volumes into CEE languages.
earlier stage, and is a signiﬁcant issue with Baltic or Slavic
A variety of issues should be taken into account to produce
languages in particular.
high-quality localized products. First and foremost are lanOn the other hand, there are new issues that have arisen
guage and cultural topics, which are the main factors determinas a result of market and consumer changes. Product quality
ing ﬁnal quality. To minimize the amount of time and money
alone is no longer the crucial sales argument for companies
required to produce such high-quality localized products and
seeking to explore CEE markets. Geographical proximity and
texts, several technical issues have to be considered, including
concurrent time zone availability have become increasingly
computer-aided translation (CAT) tools, quality assurance (QA)
important for customers. Consumers demand that service staff
or representatives are available locally
and speak their language. Companies
have been forced to adapt to these new
Michal Küfhaber is a global production manager at
challenges and establish local subsidiarSkrivanek, overseeing worldwide operations. He
ies or set up local representations. As a
holds degrees in management and English.
result, CEE translation companies, which
An Stuyven is a global marketing and sales manager at
have until now mostly provided services
Skrivanek. She holds a master's degree in interpreting.
into CEE languages, are being continually

In the course of 2011 most Central and Eastern European (CEE) markets began to see the
ﬁrst signs of recovery after the crisis years 2009
and 2010. Even though for 2012 the forecast for
the region is one of economic stagnation, some
experts predict an upward trend for 2013.
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challenged to provide services from CEE
languages into English. Those companies require, for instance, the translation of documents produced by local
subsidiaries into the native language of
the parent company. Whereas language
resources and technology already exist
for most Western languages, there have
not been many comparable efforts for
CEE languages to develop a standard for
corpus encoding and linguistic software.

Stemming
Since the grammar of many CEE
languages is based on Old Slavic cases,
nouns, pronouns and adjectives undergo
declination, which means word endings
change signiﬁcantly. This is a major
obstacle when translating from a CEE
language, especially when applying
any automation tool. Terminology in
the non-English source text may not be
properly recognized by CAT tools and
thus will not work efﬁciently. To overcome this, the terminology system would
be required to support stemming (morphological parsers). Some translation
tools do not support stemming at all,
or, if they do, only for a limited number
of languages, typically the major ones.
Another language-independent technique
based on n-gram similarity approach can
be used for dealing with this particular
issue.
Alternatively, we can talk about a
partial language-dependent model if a

1. točivý moment

1. nominative

subject, the thing doing something with a verb,
the form you learn in vocabulary lists

2. (bez) točivého momentu

2. genitive

possession, of, 's

3. točivému momentu

3. dative

indirect object, to, the thing that receives/
experiences something

4. točivý moment

4. accusative

direct object, the thing something does
something to

5. vocative

for calling, getting people's attention

6. o točivém momentu

6. locative

place/location, where a thing is situated/
located, always with a preposition (such as on,
in, about, after)

7. (s) točivým momentem

7. instrumental

through/by means of/with, the thing through
which something does something

Table 1: Seven cases are available in Czech for nouns,
as opposed to two in English counting the possessive.

different threshold for the fuzzy term
detection is added, as some languages
have more inﬂections than others.
For example, the Czech equivalent of
the English term code (kód) won’t be
recognized by MultiTerm in the genitive (bez kódu) (Figure 1). Otherwise,
it would be necessary to create terminology entries for all inﬂected forms,
which would be quite time consuming. Many translators within the CEE
region refrain from creating and using
terminology in language tools due to
this fact. This problem also appears
during QA processed on a translated
text. Terminology checking is almost
impossible in QA tools, since the ratio

of false errors due to non-recognized
terms caused by the inﬂection of words
is simply too high. Some tools, such as
ErrorSpy, provide the option to deﬁne a
list of custom preﬁxes and sufﬁxes to
improve the stem recognition of terminology entries. We shouldn’t forget to
mention concordance in TMs. Although
some language tools support a search
for words by stem only, most of them
require the use of wild cards in order to
be able to ﬁnd additional occurrences of
inﬂected words other than in its basic
form. Czech, for example, has seven
cases. The English term torque, which is
točivý moment in Czech, can therefore
occur with various endings (Table 1).
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Figure 1: Inﬂected terminology may not be recognized by CAT tools.

Declination also has an impact on TM
settings (Figure 1), which should be carefully considered before starting a project
into CEE languages. The “allow multiple
translations” option is recommended for

most CEE languages. There are several
reasons for this, such as different endings of plural variations depending on
the numeral indicator. For instance, if
you have repeated segments in tables or

bullet lists reading 2 years, 5 years and so
on, the correct translation of years for the
numbers 2 – 4 is roky, while for numbers
above 5 only let is correct. Therefore,
both variants should be stored in the TM
to avoid incorrect translation. Terminology variations for something as simple as
name, which can be translated differently
depending on whether name refers to a
person or company, are another example.

Segmentation in CAT tools
Another example of an issue inﬂuencing translation efﬁciency in CEE
languages using CAT is proper segmentation. This allows for the most efﬁcient
reuse of linguistic resources and makes
the work of translators more productive
by avoiding the need for them to spend
time aligning the source segments due to
improper segmentation.
CAT tools contain a default set of
source language abbreviations, and they
further deﬁne exceptions that are not
to be considered as segment separators
when segmenting text. This list, however, cannot be considered in any way
as a complete list, but rather a collection
of the most common cases. In order to
reach a good level of proper source text
segmentation, the abbreviations list has
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to be customized and extended to contain the most frequently used examples
in all target languages. Again, this is
more important if you translate from
CEE languages as a source.
Some of the tools allow these adjustments to be made on the server version
of the language translation technology
being used (such as Across), and these
settings are implemented in the project
and passed on to linguists with the
translation packet. For some other tools,
these changes can only be made on
personal editions (such as SDL Trados),
which requires a lot of communication
and close cooperation with all involved
linguists to ensure all these settings are
agreed upon. We can demonstrate this
issue with Russian name abbreviations,
such as P. I. Tchaikovsky. Without any
adjustments, the segment “Preview,
buy and download P. I. Tchaikovsky
— Romances” will be split into two segments: “Preview, buy and download P.
I.” and “Tchaikovsky — Romances.” This
may cause linguists extra work with
excess mergers and may result in the
inability to pretranslate ﬁles, auto-propagate and populate segments properly.
If one is not aware of these issues
and care is not taken over the proper
customization of language technology
with the help of local in-country language specialists, the translation process
can suffer from productivity losses, and
linguists may be constrained in the use
of the technology. Customization of
segmentation rules can also be helpful
on a project basis. For instance, when
you translate labels with ingredients for
your client, it may be more efﬁcient to
set a segmentation rule for this speciﬁc
project to include commas and brackets
as delimiters so that each individual
ingredient becomes a segment. This may
signiﬁcantly speed up the translation
process and make it more consistent and
cost-effective. Having professional technical support for your project manager
as well as clients from an experienced
CAT tool specialist is a must these days,
and the role of such experts is becoming
signiﬁcantly more important and necessary within large translation companies.

Locales and formats
CAT tools usually automatically adapt
the format of dates, numbers, times and
measurements to suit the target language,
which normally increases the productiv-
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ity of linguists. Some tools rely on the
regional settings deﬁned in the Windows
setup of the target language (SDL Trados),
yet in others, the rules and conventions
for date, time, number and measurement
are deﬁned in system settings (Across)
and might require custom conﬁguration
for some categories or languages. We
always recommend checking these settings before the start of the project to save
time and trouble. Improper settings can
cause numerous issues in a ﬁle or project
if they need to be ﬁxed after a project has
been completed. The standard regional
settings of some languages are not correct from a linguistic point of view and
have to be adjusted before the translation
process begins. For example, the default
date setting in the Czech regional settings in the Windows setup is DD.MM.
RRRR; however, the correct format should
include spaces: DD. MM. RRRR.
In most translation tools you can,
besides the regional settings, opt for using
Microsoft Word spellcheckers. However,
the standard Microsoft Ofﬁce installation
only contains a spellcheck function for a
limited number of languages — approximately four. If you internally deal with
more languages and, as an example, run
a ﬁnal in-house check after the translator
and reviewer have completed their work
as a part of your standard QA procedures,
you should always have Microsoft Proofing Tools with spellcheckers for multiple
languages.
One ﬁnal factor that needs particular
consideration is that local subsidiaries
regularly use English master templates to
create their own documents. If they need
to be translated into other languages, it
is necessary to check whether the text
in the whole document is set in the correct language parameters in the settings.
It may otherwise result in the CAT tool
setting the language of the translation
unit according to the language set in the
document, which can lead to later problems with localization. A similar issue can
often be encountered in the different layers of InDesign ﬁles.
In summation, many small details and
settings have to be checked and taken into
account when dealing with the technical
preparation of translations both from and
into CEE languages. Generally speaking, we can say that the tool providers
are mostly aware of the accompanying
issues and have promised to implement
improvements in future versions. M

Sysﬁlter - Easy and Effective!
• Sysfilter tools are available for Adobe
InDesign, Illustrator, Photoshop®, CorelDraw®, MS Visio and PowerPoint®
• Text transfer to XML or MS Word (as *.RTF,
DOC or DOCX)
• After translation, the text can be imported
automatically into the original document
• Compatible to all common translation tools
100 Euro
Coupon Code: x2012
Valid for Sysfilter Pack 3X - a complete filter
package for your company.
Register with us and redeem your coupon code.

ECM engineering
Breitenbrunn, Germany
info@sysfilter.de • www.sysfilter.de

Art and Logistics of
Translation
Studio Gambit transforms translation and
localization services into a reliable business
process that allows us to effectively meet
the diverse needs of customers. On-demand
scalability, a model responsiveness and advanced
technical capabilities clearly differentiate us from
competitors while uncompromising quality is
taken for granted.
Whenever translation of marketing or
technical communications into Central and Eastern
European languages requires something more
than improvisation, Studio Gambit will be the right
partner to assure three E’s of the regular solution.

Studio Gambit Sp. z o.o.
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Translating the
Baltic languages
Asta Rusakevicˇienė & Rasa Kriaucˇionytė

I

Is there a difference between the Baltic languages and the languages of the Baltic States? Is
Estonian a Baltic language? Is Finnish a Scandinavian language? For linguists, these questions are clear and unambiguous — there are two
Baltic languages, Latvian and Lithuanian, while
Estonian and Finnish belong to the Finno-Ugric
language group.

However, even though it may sound paradoxical, the language industry often does not stick to a strict linguistic classiﬁcation, and languages are more freely attributed to one group or
another. Usually, the concept of the Baltic languages extends to
the concept of the languages of the Baltic countries, including
Estonian, while the Finnish language is sometimes attributed to
the Scandinavian languages. Thus, the regional factor prevails
over the linguistic factor.
When talking about the Baltic States, we normally have in
mind the three countries on the east coast of the Baltic Sea:
Lithuania, Latvia and Estonia. The regional identity and sense
of community of these countries evolved most prominently
during the Soviet period. All three countries were occupied by
the USSR and experienced similar hardships under occupation,
such as mass deportations, repression and collectivization.
However, during the Soviet period, their standard of living was
similar and was somewhat higher than in the rest of the Soviet
Union. All three countries attempted to preserve their national
identity to the largest extent possible during that period. The
regional identity of the Baltic countries became particularly
strong in the 1990s when the countries attempted to restore

their independence. This continued after independence had
been regained, and they took their ﬁrst steps as independent
countries, thereby beginning the process of integrating into
international organizations. Thus, the concept of the Baltic
States was formed historically. Nowadays, the regional identity
of the Baltic countries has been somewhat diminished because
of the absence of a need to unite against a common enemy or
to achieve common goals, and as a result, there is no longer the
need for close cooperation among the states. In some cases we
can even see competition emerging. Estonia increasingly identiﬁes itself as a Nordic country due to its close economic and cultural ties with Finland. However, the concept of the Baltic States
remains relevant, and usually no one with any understanding
of the European map has any doubt as to which countries it
covers. Therefore, most often, the Baltic languages mentioned
in the lists of companies providing translation services imply
the three Baltic languages Latvian, Lithuanian and Estonian.
However, there are only two living Baltic languages: Latvian
and Lithuanian. This Baltic group also includes the dead languages Prussian, Yotvingian, Curonian, Semigallian and Selonian. Baltic languages belong to the Indo-European language
family. They are of particular interest to both local and global
linguists because of their archaism, especially with Lithuanian,
and these languages have retained a large number of archaic
language properties associated with the proto-Indo-European
languages. The archaism of these languages is also one of the
reasons for linguistic purism among Lithuanian and Latvian
linguists, which, on the one hand, ensures a greater protection
for the language and assures its ability to remain unchanged
for a longer period of time, while on the other hand it also
causes a signiﬁcant headache for those working within the language industry because of the frequently changing terminology
and other processes involved in language
standardization.

Asta Rusakevičienė is the CEO and owner of Diskusija,
a translation and localization agency specializing in
the Baltic and CEE languages.
Rasa Kriaučionytė has worked as the Lithuanian
language editor and proofreader for Diskusija for nine years.
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Standardization
While the major world languages can
afford to turn a blind eye to borrowed or
foreign speech structures in their languages
— as, for example, the Russian language
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does by allowing the almost unlimited
usage of English words in both spoken
and written language — the same cannot be said for smaller languages such
as the Baltic languages if they wish to
preserve their purity. Additionally, it is
not enough for the Lithuanian and Latvian languages to “defend” themselves
from the English language, since they
also contain the huge historical imprint
of Slavic languages, mainly Russian.
Standard Latvian and Lithuanian only
developed at the end of the nineteenth
century and the beginning of the twentieth. As a result, there are still difﬁculties
in their usage that are not inherent in
older languages such as generic English,
French or Russian. The major initial
work on the standardization of the two
Baltic languages was carried out at the
beginning of the twentieth century, during a period of time when both countries
were independent (1918-1940). However,
in 1940, the work on standardization
was interrupted when both countries
were occupied by the Soviet Union, and
until 1990/1991 (except for during the
period of Nazi occupation 1941-1944)
the languages experienced a great deal
of Russiﬁcation. The biggest loss during
the Soviet period was that the Lithuanian
and Latvian languages lost their status
as ofﬁcial languages. The Russian language was considered to be the ofﬁcial
language in both states. However, the
use of local languages was, fortunately,
not forbidden. They were used at home,
in the mass media and by educational
establishments.
It should be noted that while training
in educational institutions was conducted
in native languages, children began to be
taught the Russian language as early as
at kindergarten, and at secondary schools
Russian-language education was given
as much attention as the teaching of the
mother tongue language. Public authorities and also major companies and institutions prepared their documentation and
correspondence in Russian. In promoting
the industrialization of the countries and
the implementation of the Soviet plan for
"mixing the nations," a large number of
personnel from Russia and other Soviet
republics were sent to Lithuania, and
even more to Latvia. As a result, the proportion of the ethnic Latvian population
within the total population was diluted
from 80% in 1935 to 52% in 1989. The
newcomers spoke Russian and often had
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not the slightest intention of learning
the local language, often considering
themselves to be superior. Therefore, the
situation developed where even though
Russian speakers were often in a minority, communication took place in the
Russian language.
It is natural therefore that Russian
affected the local languages. The latter
became populated with a number of Russian words, particularly in relation to the
realities of the period, and irregular borrowed grammatical structures. The strong
inﬂuence of Russian on the Baltic languages can also be explained by the fact
that the Baltic languages and the Russian
language have many similarities, including grammatical structure. The structure
of Russian naturally soaked into the Latvian and Lithuanian languages as a result
of this, and people, while speaking words
in their native language, were increasingly using the grammatical structures of
the foreign language — irrelevant declensions, sentence structures atypical to their
language, literally translated phrases and
so on.
This is especially true of the jargon of
scientists and technical specialists. Most
of the scientiﬁc and technical literature
was written in Russian and in academic
institutions or in discussions on these topics the terminology and structures of the
foreign language increasingly prevailed.

Therefore, when the countries became
independent — Lithuania in 1990, Latvia
in 1991 — and language standardization
and management began, the greatest
work that had to be done by linguists was
in the management of technical terminology and the development of a variety of
glossaries in technical ﬁelds, abandoning
the borrowed Russian words and ﬁnding
local equivalents for new concepts and
the English terms usually inherent to
them. Another difﬁcult task was to abandon the clichés of language established
over 50 years of occupation and to purify
the language from foreign words, typical
for almost every language user.

Language normalization
in the translation industry
Lithuania and Latvia have set up
special bodies to conduct language standardization, terminology development
and the supervision of language use.
In Lithuania, the Lithuanian Language
Commission and the Lithuanian Language Institute fulﬁll this role, and in
Latvia this is done by the Terminology
Commission of the Latvian Academy of
Science and the State Language Center.
The work of language standardization is not an easy process, in particular
because the creation of the new terminology and its inclusion into the language
is not easily accepted by the language

Over 60 Languages, over 600 Voice Talents

Full Audio & Video Localization

info@primevoices.com

Phone:+ 33 4 37 50 20 13

Multimedia without Borders
w w w.primevoices.com

March 2012 MultiLingual

| 35

2/23/12 9:06 AM

Region Focus
users. This is particularly true in terms
of the replacement of improper borrowed
words from foreign languages used in
daily language with the newly created
equivalents of the native language. Terms
newly proposed by linguists are often
rejected by consumers until they eventually blend into the natural language
and become commonly used terms, or
consumers refuse and reject them. Much
more difﬁcult, however, is the work of the
creation and implementation of special
terminology. Although linguists usually
consult the opinion of specialists in various ﬁelds for this work, the professionals in question do not easily substitute
terms already used and familiar to them.
Professionals are likely to continue using
their conventional jargon, especially for
words borrowed from English. For this
reason, professionals often level criticism
at translators who allegedly perform their
work improperly. Professionals even say
they prefer reading specialist literature
in English rather than the translated
material. This is especially true for IT
professionals who are very familiar with
English terminology and often prefer to
use nonlocalized software.
Thus, localization sometimes becomes
a real challenge in being able to please
both sides. On the one hand, we have the
language standards, which are obligatory
for the language service providers (LSPs),

and on the other, we have the end users
of translated texts. Companies are not
inclined to easily modify the approved
terms already in use because of a number
of related disadvantages and the high cost
involved.
The quality of Baltic language localization is determined by two things. The
ﬁrst is whether the glossary of terms
was prepared properly using the terms
approved by linguists. Often, companies
increasingly rely on their local representatives in a certain country rather than
localization professionals, considering
their opinion to be more signiﬁcant;
hence, an LSP has to put considerable
effort into client education and communication with a client's local representatives. Unfortunately, LSPs are not always
successful in doing this, especially where
the terminology is already in use and
the client is not willing to change it.
Therefore, it is sometimes necessary to
accommodate the client's wishes and use
the wrong terms.
Linguists and terminologists are another
headache for LSPs. Philologists are pure
linguists and do not have a deeper understanding of the impact of their work on
the translation and localization industry
or are even completely unaware about
the existence of such an industry. Often,
they readily replace the older, alreadyapproved term with another. Thus, a
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situation arises where the client presents
the LSP with a translation memory (TM)
consolidated from translations made
at different periods of time and does
not require changes to be made to full
matches. In such a TM, the same term can
be translated in different ways, and each
of them has been correct at a speciﬁc time.
For example, the translation of the word
scanner into the Lithuanian language
has changed several times in the past six
to seven years. Skaneris, skeneris and
nuskaitytuvas were used until skeneris
and skaitytuvas were ﬁnally opted for.
Another example is the Lithuanian computer terminology dictionary issued in
2003 by Valerijonas Žalkauskas, which,
as instructed by the Lithuanian Language
Commission, had become the Bible of all
translators and users of IT terminology
— until 2005, when the Encyclopaedic
Dictionary of Computing was issued and
declared a “new Bible.”
Thus, localization companies often need
to ﬁnd a compromise between their intention to provide their clients with linguistically correct, high-quality products and
the need to conform to client preferences.
The second aspect in determining the
quality of localization is not only the
adequate translation skills, but also the
proper linguistic editing of translated
texts. Paradoxically, the majority of the
language industry professionals do not
speak their native language well enough
to avoid making stylistic, grammatical
and other errors. Therefore, all texts
must be reviewed by pure language editors specializing in Lithuanian/Latvian
language philology. As in all languages,
the translation of specialized texts is usually entrusted to translators specializing
in the relevant areas, and usually those
with a certain background education:
medical specialists, IT specialists, engineering experts and others. While they
are proﬁcient in their ﬁeld of expertise,
the source language and the specialist
terminology of the native language, they
may lack deeper understanding of the
language sciences. This is because these
language structures seem correct for a
common language user, as they have
been entrenched in the language over an
extensive period of time as a result of
foreign language inﬂuence. The task of
the language editor is to ﬁx such errors.
Clients, however, are also not always
positive about the work of LSPs. The
well-groomed and proper language
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sometimes seems unnatural to the client, who is used to more colloquial
structures. Therefore, LSPs are often
faced with situations where the client
remains dissatisﬁed with the translated
text. Local reviewers contracted by the
client may make a mass of “corrections”
in translated and edited texts, thus contaminating them with many different
types of errors. LSPs therefore often have
to go considerable lengths in explaining
the language rules and write lengthy
replications for each correction.

English source text

Lithuanian translation

The window presets editor allows you to
change any or all of the following:
• The order in which the window presets are
displayed.
• The name of the window preset.

Išankstinų lango parinkčių rengyklų leidžia
pakeisti bet kurią arba visas iš toliau
nurodytų ypatybių:
• Tvarką, kuria rodomos išankstinės lango
parinktys.
• Išankstinės lango parinkties pavadinimą.

Functions to be changed:
• The order in which the window presets are
displayed.
• The name of the window preset.

Keistinos ypatybės:
• Tvarka, kuria rodomos išankstinės lango
parinktys.
• Išankstinės lango parinkties pavadinimas.

Table 1: The translation of lists depends upon the opening sentence.

Peculiarities
of Lithuanian translation
Lithuanian, like Latvian, uses a
modiﬁed Latin alphabet. The Lithuanian
alphabet consists of 32 letters: 23 of them
are unaltered Latin letters (except for Q,
W and X), and the rest are complemented
by a variety of diacritic marks. The Lithuanian language has preserved its inherent
ancient forms, so in terms of archaism, it
is equivalent to Latin and Ancient Greek.
Lithuanian grammatical forms are similar
to the ancient Indo-European language
forms, and in some cases are even more
archaic. The Latvian language is similar
in that it also has archaic forms, but in
comparison with the Lithuanian language is much more modern.
Lithuanian language nominals have
grammatical categories of case, gender
and number. There are seven cases, two
genders and two numbers. Problems may
arise for the management of grammatical
cases in the Lithuanian language during
translation with CAT tools, since identical
source phrases are sometimes translated
differently. This is especially true for the
translations of lists, as their translation
depends on the opening sentence (Table 1).
In replacing the opening sentence, the
structure of the listed sentences changes
as well. In the ﬁrst example, the opening
sentence requires the accusative, whereas
in the second the nominative declension
is required. Another similar example is
found in Table 2. The ﬁrst opening sentence requires the dative case to be used,
while the second requires the nominative
to be used. It should be noted that it is
not only the nouns but also adjectives
and all other inﬂective words that must
be changed.
As we can see, translation with CAT
tools poses difﬁculties. On the one hand,
to ensure the consistency of the TM,
identical source sentences should be
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English source text

Lithuanian translation

The blood sample(s) will be collected to
perform the following tests:
Hematology test
Chemistry test

Kraujo mėginys (-iai) bus imamas (-i) šiems
tyrimams atlikti:
Hematologiniam tyrimui
Cheminiam tyrimui

Tests to be perfomed:
Hematology test
Chemistry test

Privalomi tyrimai:
Hematologinis tyrimas
Cheminis tyrimas

Table 2: Dative case versus nominative case changes the Lithuanian target text.

translated into equally identical target
language sentences, but in situations
like this, it is not always possible to
artiﬁcially reformulate the opening sentence so that the following listed items
remain the same. On the other hand, the
majority of clients require the reviews of
full matches to be skipped. They do not
pay for their editing. Therefore, TM segments automatically inserted from the
memory may be grammatically or stylistically incorrect due to the differences
in the opening statement. In refusing the
review of 100% matches, the client risks
compromising the text.

In addition, an even greater diversity
in the translation of fuzzy matches or
100% matches occurs when there is a
numeral before the noun. This is because
in Lithuanian, the numerals require different forms of the noun, which depend
not only on the number, but also on the
declension and gender. Moreover, as CAT
tools often treat numbers as variables,
these do not show up in the source segment. Therefore, even when the source
segments are identical, their translations
into the Lithuanian language may be
different, depending on the numeral.
Thus, the translation of such sentences
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using CAT tools into Lithuanian requires
extraordinary alertness. In English,
numerals may require only two forms of
nouns — singular or plural. For example,
1 degree, 2, 3, 4 and 1.5 degrees. In Lithuanian, there are many more noun forms
required by numerals; for example, 1
laipsnis, 2-9 laipsniai, 10 laipsnių, 21
laipsnis, 22-29 laipsniai, 30 laipsnių
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and 1,5 laipsnio. Moreover, nominals
are inﬂective, meaning the nominal endings change depending not only on the
numeral, but also on the declension.
In some cases, to avoid the need to
inﬂect nouns depending on the numeral
and the declension, nouns are abbreviated if possible. Such a solution is particularly appropriate in cases where a
speciﬁc numeral is not known because
a variable tag appears in the translatable
segment, and where there is no reference
material that can provide information
about a particular phrase. In addition, it
allows the consistency of target segments
to be ensured. For example, instead of
the full translation of the word page
(puslapis in Lithuanian), the shortened
Lithuanian p. is used. For example, page
1, pages 3-5 are translated as 1 p., 3–5
p. instead of 1 puslapis, 3–5 puslapiai.
In the Lithuanian language, nominals have two genders, masculine and
feminine. There are no neuter nouns
in the Lithuanian language. In translations from English it is often necessary
to carefully check the accuracy of full
match segments, as the identical English language segments with neuter
pronouns may require a different Lithuanian translation because of the need
to use masculine or feminine pronouns.
For example, let’s say the text refers to
an object that is a masculine noun in
Lithuanian. In English sentences, when
this item is replaced by a pronoun, it
will be it, its, they or them, and in the
Lithuanian translation it will be jis (he),
jo (his), jie (they), jiems (them). However,
when the text refers to an object that is
a feminine noun in Lithuanian, then the
identical English sentence will be translated differently into Lithuanian because
the feminine pronoun will need to be
used: ji (she), jos (her), jos (they), joms
(them) and so on. In addition, it must
be remembered that it is not only the
pronoun, but also the gender of adjectives relating to it that will be different.
So in no way can you just press the “get
translation" button without making sure
that the hundred percent match is taken
from the same context.
The rules for using quotation marks in
the Lithuanian language are also different from most languages. For example,
in English, company or brand names are
written without quotation marks, while
they are mandatory in the Lithuanian
language. Therefore, clients are often

dissatisﬁed with translations containing
quotes, preferring to have a uniform layout of brochures or instructions for all
localized languages. It is true that quotes
can be avoided by distinguishing the
names by other means such as a different font, but often clients are not satisﬁed with this and require there to be no
distinguishing. However, the omission of
any required quotes is exactly the same
error as the omission of other punctuation marks.
In the Lithuanian language, the order
of words in the sentence is absolutely
free because the language is synthetic.
However, in different situations and in
different types of sentences, there is a
certain established order of words. Inversion (words swapping places) is always
possible, but in this case the sentence
may seem unusual and, moreover, its
meaning may be altered.
Let’s analyze an example. The English sentence “I cannot translate this
text” can be translated in two ways into
Lithuanian: 1. Negaliu išversti to teksto.
Here, it is the inability that is emphasized
and, for instance, the fact that I have
no time for the translation. 2. To teksto
išversti negaliu. Here, the particular text
is emphasized, and the text cannot be
translated, for instance, due to its complexity or my lack of competence.
Word order in the Lithuanian language
does not perform grammatical functions.
However, word order performs a different function; it conveys the meaning.
This means that a sentence with words
arranged in any order will always be
grammatically correct, but there will be
a signiﬁcant change in its meaning. For
all of these circumstances, sometimes in
the text, even in a technical text, observing the consistency required by clients
and the CAT tools used is detrimental, if
not to the meaning, then to the style at
the very least. Usually, when making a
translation of one sentence, it is always
necessary to consider the emphasis of
the previous sentence and to arrange
the next sentence accordingly. However,
when such a sentence is stripped of
its context and automatically inserted
into another context as a 100% match,
the arrangement of its words without
context can look very strange or even
absurd.
The sequence of words is one reason,
among others, why CAT tools cannot be
used recklessly for Baltic languages. M
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Life sciences: Localization
into Russian and Ukrainian
Andrey Ruban & Iryna Pigovska

O

One would be hard pressed to think of a more
ancient branch of knowledge than medicine.
Over the centuries, mankind has accumulated
a wealth of experience in terms of ﬁghting disease, often through trial and error. Knowledge
has been passed on from teacher to student in
a learning process spanning many generations.

institutions proliferated, for consumers had to be provided not
only with the equipment itself, but also with instructions on
how to use it, written in the end user’s native language. With
apparatus and accessories being supplied in a single package
containing localized technical documents, the time taken to
bring a product into service in the medical sector could be dramatically cut, with deadlines sped up and savings in staff training. As a consequence of this, requirements to localize technical
documentation were enshrined in law throughout the entire
territory of the former USSR. In doing this, the legislature was
Recently, of course, digital technologies have found their
not only taking steps to ensure that foreign producers’ products
way into medical diagnosis and surgery, while applied methods
were safe for consumption throughout the whole nation, but
have been developed for each branch of medical science. Let us
also that the national language was given strong support, as
try to assess the situation using the Russian Federation by way
foreign producers were obliged to invest in it.
of example. From a historical standpoint, it happened that the
Regarding the current situation in the Russian market, a key
dawn of the computer age coincided with the breakup of the
signal was given just recently: the government of the Russian
Soviet Union. It was during this period that the world’s leading
Federation declared that it intends to modernize the state’s
producers of medical equipment began to turn their attention
medical institutions as one of its top-priority national projects
to new and emerging markets. For the Western European and
and has set aside signiﬁcant funding for this program in the
American companies that constituted the world’s biggest pronational budget.
ducers, a new horizon had opened up behind the Iron Curtain.
It is therefore safe to say that interest in the Russian market
Yet to conquer the market in such vast territories, localization
will continue to grow as this program is introduced since the state
was required.
is the biggest customer in Russia. There are a number of stateowned medical facilities in Russia, and nearly all of them require
Unique concerns
immediate renovation, for which leading manufacturers of mediFor some years now, we have seen a consistent rise in the
cal equipment will be invited for bidding. Producers are already
number of orders for medical equipment in the former USSR.
readying themselves to play a role in the modernization process,
The ﬁrst organizations to create a market for them in Russia
creating afﬁliated companies in Russia and setting these branches
were the private clinics that began to spring up in the 1990s.
the task of promoting their products in the Russian market.
Order volumes gradually increased as these private medical
Medical translation is a very broad concept. It covers a diverse
range of different ﬁelds, such as pharmaceuticals, clinical trials and medical equipment. As
far as direct localization of medical equipment
Andrey Ruban is head of the Life Science Translation Unit
is concerned, this too has its own particular
at Janus Worldwide. Andrey graduated from Moscow State
set of rules.
Lomonosov University with a degree in linguistics.
One feature of localizing medical equipIryna Pigovska is a language lead for Ukrainian projects. She
ment is the fact that all the localized products
holds masters degrees in medieval studies and philosophy.
are subject to thorough external checks by
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specialists in the relevant branch of medicine. This compulsory procedure is aimed
at removing serious errors that could literally be a matter of life or death, since in this
sector human health and human lives are
at stake. As a rule, the checks are carried
out by local specialists from production
companies; in some cases, independent
medical experts, who put their own personal signature to their observations, are
brought in.

There is no way that a translator or editor can localize
a user manual on laser eye
surgery equipment without
knowing the layout of the eye.
Every customer and producer of
medical instruments, without exception,
operates according to this principle. But
individual clients, taking into account the
speciﬁcs of the product being produced,
develop their own user guides, and these
instructions become obligatory when
localizing the relevant documentation.
For example, the company Covidien,
which produces a whole range of surgical instruments, introduced as one of its
localization principles a ban on replacing nouns referring to these instruments
with any personal or relative pronouns
whatsoever. This ban was in all likelihood
introduced not only for obvious marketing purposes (maximizing the number
of mentions of the product), but also for
a more subtle underlying reason: when
special instruments have similar names,
using a relative pronoun could cause
end users to misunderstand instructions,
and this could in turn lead to tragic
mistakes by doctors and harm patients’
health, as a result of which production
companies would be laying themselves
open to serious lawsuits. So by insisting
on the rather unusual, monotonous style
of its technical documents, the company
is in effect killing three birds with one
stone: advertising its product, making its
instructions clear to the user and taking a
preventative legal measure.
There are some situations when a
translator or editor is required, in addition to knowing a foreign language, to
have some kind of medical education.
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As a rule, this requirement crops up ﬁrst
and foremost when localizing surgical
equipment. In such cases the client, prior
to making an order, asks to see the translators’ and editors’ resumes, and subjects
them to close scrutiny before selecting the
most appropriate candidates. A glossary
is then ordered, if not already provided,
and as this is being compiled the correct
terminology for the forthcoming project
is established. By way of example, we can
look at the products made by a company
such as Technolas Perfect Vision. There
is no way that a translator or editor can
localize a user manual on laser eye surgery
equipment without knowing the layout of
the eye, what its various component parts
are called and what characteristics the
various parts of the eye have.
Occasionally, a single translation and
the subsequent checks on it are insufﬁcient to localize the interface on medical
equipment, and the producer decides to
put the product through on-site veriﬁcation. A client sends in a request for a

translator to make a business trip out to
a particular country; the deadlines and
other details are agreed upon, all the
necessary paperwork is arranged, and
the translator sets off to the destination
in question. This sort of business trip
can be fairly lengthy, regardless of the
nature and complexity of the equipment
being tested, and can last anywhere from
several days to several weeks.
For example, the company Philips
decided to localize its diagnosis equipment software and then carry out on-site
veriﬁcation. Roughly one month was set
aside to undertake direct localization of
the software and for the client to check
the localized version, and then roughly
one more month to install the equipment, agree on the deadline and prepare
all the necessary paperwork for the trip.
Once this was done, the translator set off
for a one-week business trip to the site
in the Middle East where the apparatus
was to be installed. There are sometimes
cases when the producer’s local branches
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order additional services — for example,
printing marketing leaﬂets for people
taking part in international events, such
as conferences, summits or ofﬁcially
stamped translations of certiﬁcates for
various types of medical equipment.

Ukrainian medical localization
Finally, one other speciﬁc type of
request is worth mentioning: cases where
the client requires someone who is not
only an expert in the language and the
subject matter, but also resides in a particular country and is familiar with the
way things work in that country (Israel,
for example).
In the ﬁeld of Ukrainian localization, certain speciﬁc problems subsist
due to the evolution of the Ukrainian
language’s status over the history. When
the Ukraine was part of the Soviet Union,
the ofﬁcial usage of Ukrainian was persistently discouraged and feared by the
authorities for its possible “nationalistic”
implications. In line with the Russiﬁcation policy applied throughout the USSR,
the medical education institutions in
Ukraine were Russiﬁed almost entirely,
with the exception of the few situated
in the western part of the Ukraine.
The portion of research and scholarly
publications in Ukrainian was strictly
limited. Accordingly, the clinical and
pharmaceutical documentation was held
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mostly in Russian. However, this did not
mean the entire extinction of Ukrainian
in medicine. The professors and medical
specialists in the west of the Republic
(as in the cities of Lviv, Ternopil and
Ivano-Frankivsk) continued their work
in Ukrainian and maintained a highscale terminological culture. As soon as
Ukraine regained independence in 1991,
the All-Ukrainian Association of Doctors took steps for the de-Russiﬁcation
of the ﬁeld by publishing two RussianUkrainian medical dictionaries, one of
them with the nomenclature in Latin. As
the Constitution of Ukraine was accepted
in 1996, proclaiming Ukrainian the only
state language in the country, further
steps in this direction were taken. Currently, Ukrainian is the language of all
medical educational institutions; it is
mandatory to present dissertations and
clinical and pharmaceutical documentation in Ukrainian.
Since Russian and Ukrainian belong
to the same subgroup of East Slavic
languages, the Russian inﬂuence often
results in using incorrect terminology
loaned from Russian and may lead to the
use of morphological forms unnatural
for Ukrainian. Examples of such cases
are вдох instead of вдих, моча instead
of сеча and внутрівенний instead of
внутрішньовенний. Also, the proximity of the languages occasions the

usage of incorrect genitive case endings for second-declension masculine
nouns (мозка instead of мозку, кашля
instead of кашлю, імунітета instead of
імунітету).
The long course of historical Russiﬁcation could not but impair the readiness
to undertake the scope of terminological
and dictionary work, which is requisite nowadays for properly acquiring
the intense technology growth. Until
recently, no extensive English-Ukrainian
medical dictionaries were available, and
thus the translation process stumbled
over the necessity of resorting to the
mediating English-Russian dictionaries.
The increasing range of imported medications and medical equipment resulted
in the ﬂow of localized documentation
of varying quality to the market. A considerable extent of terminology in actual
use is far from perfect, and sometimes
the glossaries issued by client companies
propagate such still further. The most
serious drawbacks are the tendency to
barbarization (such as the simplistic
transliteration of an English term in
preference over an available native term)
and the treatment of synonyms. Ideally,
each concept in a terminological system
should have a single corresponding term,
as this is the only way of preventing misreading and confusion. Therefore, synonymy is an unwelcome phenomenon in
medical terminology, as is polysemy. To
eradicate these, a consistent use of the
sources of uniform codiﬁed terminology is essential. In particular, the 2010
edition of the New English-Ukrainian
Medical Dictionary (with 75,000 entries)
should be employed for the purpose.
Medical texts involve the extensive
use of terms and professional jargon.
There is a need not only to understand
a word’s meaning, but also to have an
idea of the forms in which it is used, both
grammatically and stylistically. A crucial
feature of localizing medical equipment
in any language is a thorough external check by specialists in the relevant
branch of medicine.
Though we are not likely to see translation companies and translators getting
medical doctorates any time soon, an
increasing number of higher education
institutions in the Russian Federation are
offering students the chance to become
medical translators, which is opening up
exciting new possibilities for the workforce. M
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Russian and Ukrainian
Translation Vendor
Technolex Translation Studio is a translation
and localization service provider that solicits
businesses in the release of content and products
into Russian and Ukrainian markets. Technolex
adapts the linguistic and cultural elements of
documentation, content, products and services,
providing a higher customer retention level.
We have the tools, procedures and expertise
to become an integral part of your content
production line. As part of our quality assurance
process we developed ChangeTracker freeware
(www.change-tracker.com).

Technolex Translation Studio
Kyiv, Ukraine
pm@technolex-translations.com
www.technolex-translations.com

Translation Services
You Can Rely On
balTICK language services is one of the leading
translation companies in Lithuania. With over 19
years of operation, we have gained a great deal
of experience and have put together a team of
the highest qualified language specialists, thus
we can offer truly professional language services.
With a worldwide network of qualified specialists,
balTICK can offer multilingual solutions in more
than 60 languages with special expertise in the
Lithuanian, Latvian and Estonian languages.

balTICK language services
Vilnius, Lithuania
baltick@baltick.lt • www.baltick.lt
www.multilingual.com
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Multilingual Desktop
Publishing and
Localization Engineering
Since 2005, Hornet Design Studio has offered
a wide range of high-quality services for localization companies as well as interpreting agencies.
A highly skilled team of DTP and localization
engineering professionals offers a combination
of quality services provided in a timely manner.
We are ready to meet the expectations of even
the most demanding clients. Hornet Design
Studio is open to new challenges and is willing
to develop at all times.

Translation Services
Provider in SEE
CIKLOPEA is one of the leading translation
and localization services providers in the region
of SEE (South East Europe), specialized in
translation projects, interpreting and localization
into the languages of the South East Europe
region (Croatian, Slovenian, Serbian, Bosnian,
Macedonian, Montenegrin, Albanian, Bulgarian
and Romanian). Our fields of specialization are
manufacturing, engineering, industry, technology,
IT, medical, pharmaceutical, health services,
life sciences, law, economics, business, finance,
insurance, marketing, PR, communication, travel
and tourism. CIKLOPEA is certified in accordance
with ISO 9001:2008 and EN 15038:2006.

Hornet Design Studio

CIKLOPEA

Bydgoszcz/Brodnica, Poland
hds@hornetdesign.eu • www.hornetdesign.eu

Zagreb/Rijeka, Croatia • Belgrade, Serbia
info@ciklopea.com • www.ciklopea.com

Bridging the Gaps
in CEE Languages
for Over 20 Years
ZELENKA is an LSP that has been excelling in
professional translation and localization services
from and into CEE languages for 22 years.
Our language professionals make use of the
most modern CAT tools and conduct business in
accordance with ISO 9001 and EN 15038.

ZELENKA Czech Republic Ltd.
München • Prague • Brno • Bratislava
translations@zelenka.cz
www.zelenka-translations.com

Your East European
Language Services Partner
• All East European and Balkan languages +
combinations with other European and Asian
languages
• Multilingual translation, localization, editing,
proofreading, QA testing, DTP and interpreting, MT post-editing
• Technical, medical, software, legal,
marketing, energy, automotive, education
and many others
• Knowledgeable and professional project
management service
• Expert use of all major CAT software

Formula F ltd.
Varna, Bulgaria
info@123translate.me • www.123translate.me
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Regulatory translations in CEE
Libor Safar

T

Translations required as part of the regulatory approval process for medicinal products
are, arguably, one of the most exciting areas
in the translation industry today. It’s a growth
area, and while it’s heavily regulated — or perhaps because of this fact — it is in a state of
constant ﬂux.

Not surprisingly, the majority of the pharmaceutical market
across Central and Eastern Europe (CEE), which is estimated to
be worth in excess of $63 billion, is occupied by global pharmaceutical companies. This applies to both innovative, patented
products, as well as generic products, which constitute over half
of the market value.
With the high concentration of organizations that exist in
the pharmaceutical industry, leading manufacturers from the
United States, the European Union (EU) and Japan have the
largest share. However, the CEE pharmaceutical markets are
also increasingly targeted by smaller companies. These companies tend to make use of rapid access to these markets as a result
of their countries’ membership in the EU.
The Russian pharmaceutical market is a special case. It may
constitute some two thirds of the whole CEE pharmaceutical
market and has its own speciﬁc regulations when it comes to
regulatory approval. But here, too, imported drugs have by far
the largest share of the market, which is dominated by generic
products rather than by the original patented drugs.

Libor Safar is marketing manager
at Moravia Worldwide.
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The pharmaceutical industry in CEE
There are few national pharmaceutical champions in the
region. Many of those formed before 1990 have been acquired
by larger companies over the years. For example, in 2002,
Sandoz, a Novartis company, acquired Lek Pharmaceuticals,
Slovenia’s largest pharmaceutical company, which has a strong
footprint in CEE. Zentiva, a major force in the generics market in Central Europe, was acquired by Sanoﬁ in 2009. Still, a
few major companies remain independent, such as KRKA from
Slovenia (with revenues of $1.39 billion), Richter Gedeon from
Hungary ($982 million), Polpharma from Poland ($375 million)
and Russia’s Pharmstandard ($1.4 billion). All of these producers of generic goods maintain a strong focus on CEE.
Pharmaceutical companies marketing in CEE typically need
to deal with three types of countries: EU member states, EU
accession countries, and others, such as Russia. Those which
are member states of the EU — the Czech Republic, Bulgaria,
Estonia, Hungary, Latvia, Lithuania, Poland, Romania, Slovakia
and Slovenia — are governed by the regulations of the Londonbased European Medicines Agency (EMA) or other harmonized
regulations.
For certain medicines, companies must use EMA’s centralized procedure, which results in a single marketing authorization valid in all EU countries plus Iceland, Liechtenstein and
Norway (EEA-EFTA states). As part of this procedure, applicants
need to provide product information — a summary of product
characteristics and any labeling and package leaﬂets — translated into all EU languages as well as Icelandic and Norwegian
for linguistic review by individual national authorities.
Translations of the same product information materials are
also normally required if applicants choose to apply for registration in a single country via the local national authority or to
use one of the other two procedures harmonized within the EU:
the decentralized procedure, which results in the simultaneous
authorization of a medicine in more than one EU country; or
the mutual-recognition procedure, whereby companies apply
for the existing authorization of a medicine authorized in one
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EU member state to be recognized in
other EU countries.
The number of languages required
by the EMA for centralized marketing
authorization in Europe currently stands
at 24 — the EU ofﬁcial languages plus
Icelandic and Norwegian. This number is
now set to grow. Croatia is primed to join
the EU in 2013, bringing a new language
to the group of ofﬁcial EU languages, as
well as those required by the EMA for
centralized authorizations.
The EMA has been taking steps to
set the stage for the eventual accession
by launching the Instrument for Preaccession Assistance program back in
2009. Its aim is to support the participation of the beneﬁciary countries from
CEE — Albania, Bosnia-Herzegovina,
Croatia, the former Yugoslav Republic
of Macedonia, Kosovo (under UNSC
Resolution 1244/99), Montenegro, Serbia and Turkey — in the activities of the
EMA, in preparation for these countries’
future collaboration in the EU regulatory
network.
As for the registration processes harmonized by the EMA, it is worth noting
that translations of product information are signiﬁcantly facilitated by the
existence of approved local versions of
the Quality Review of Documents (QRD)
templates, which exist for all the EMArequired languages. These are all available on the EMA’s website, and they need
to be used. Similarly, product information
translated into all the required languages
for already authorized medicines is available online post-approval. These QRD
templates contain the standardized structure and phrases used in product information, reviewed by individual national
authorities.
The templates for the centralized procedure have been recently updated to Version 8, while those for the decentralized
and mutual recognition procedures have
been updated to Version 2. The updates
contain corrections of a number of inaccurate translations together with some
linguistic and typographical errors.
In practice, detailed knowledge of
the national templates and how to customize these for the speciﬁc substances
for which authorization is sought helps
determine the quality of individual regulatory translators. While simple in theory,
there are always a number of factors that
need to be taken into account, such as the
speciﬁcs of the given manufacturer, pre-
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viously approved product information,
document versions, other comparable
substances already approved and so on.
Terminology also plays an important
role. Regulatory translators make good
use of MedDRA — the Medical Dictionary for Regulatory Activities. MedDRA
(www.meddramsso.com) includes clinically validated terminology that applies
to all phases of drug development. On
the ﬂip side, MedDRA is currently available in only ten languages and only in
Czech from the CEE language set.

Linguistic checking
and the fast track
Speciﬁcally for Croatia, which has long
been mentioned as the most imminent candidate to join after Bulgaria and Romania
became EU members in 2007, EMA started
a pre-accession linguistic checking process
for product information in the Croatian
language as early as January 2011. The
objective is to prevent regulators and pharmaceutical companies having to scramble
to produce required Croatian translations
for centrally authorized medicines around
the time of Croatia’s actual accession in
2013. This is because the companies that
ofﬁcially own the speciﬁc marketing
authorization for a given medicinal product, the Marketing Authorization Holders
(MAH), are legally obliged to provide
translations of the product information in

any new ofﬁcial language as of the date of
accession.
This voluntary pre-accession checking
procedure has been set up in cooperation
with the Croatian National Competent
Authorities (NCA). The timeline for the
checking of translations is 80 days. As
part of this procedure, a full set of product
information annexes (including the summary of product characteristics, labeling
and package leaﬂet texts for all strengths
and pharmaceutical forms), is submitted
by MAHs to the EMA in Croatian, along
with the English-language versions for
reference.
The Croatian agency has 60 days to
check the translation against the approved
English reference text and provide linguistic comments. The MAH then has ten
days to check the revised version, implement the comments and submit the ﬁnal
translation to EMA, who forwards it to the
Croatian NCA. They then have ten days to
perform the ﬁnal check and acceptance.
While this pre-accession linguistic
check for Croatian is voluntary, MAHs
are asked to include a reference in their
future cover letters to the status of this
process. The current process refers speciﬁcally to Croatian, but it may work as
the model for any future new EU member
states and their ofﬁcial languages.
As many CEE countries have gravitated
toward the EU, the EMA has put in place
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a fast-track procedure for EU products
thanks to nCADREAC, the new collaboration agreement between drug regulatory authorities in Central and Eastern
European countries, speciﬁcally Bulgaria,
Croatia and Romania. This has built on the
success story of the previous CADREAC
agreement, which originally included
Bulgaria, Cyprus, Czech Republic, Estonia,
Hungary, Latvia, Lithuania, Poland, Romania, Slovakia, Slovenia and Turkey.
The (n)CADREAC procedures have
offered the possibility of harmonizing
the summary of product characteristics,
patient information leaﬂets, labeling and
documentation for a product between
existing EU member states and candidate
countries. In practice, the procedures
have enabled country-speciﬁc marketing authorization of a medicinal product
that has been already authorized in the
EU using the centralized procedure or the
mutual recognition procedures. As with
other national authorizations, summary
of product characteristics, patient information leaﬂets and labeling need to be
provided in the national language as part
of the application.

Russia
While the CEE EU members and those
on the path to becoming members are
using the EMA procedures or are harmonizing with them, Russia adopted a new
pharmaceutical regulation called ОБ
ОБРАЩЕНИИ ЛЕКАРСТВЕННЫХ
СРЕДСТВ (On the Circulation of Medicines) in 2010, which has caused a little
confusion and led to subsequent updates.
One of the new regulation objectives
was to help expand the local pharmaceutical industry, which requires foreign
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pharmaceutical companies to share their
expertise and technologies with local
businesses or face trade restrictions. This
has been set against the efforts to support local companies in line with the $4
billion Pharma 2020 Strategy, Russia’s
health reform plan developed in 2010,
which aims to increase the share of the
domestic industry on the total pharmaceutical expenditure from the current
20% to a minimum of 50%.
In practice, there have been a few
ﬂaws. The new regulation, for instance,
introduces the requirement to conduct
clinical trials of new drugs in Russia prior
to registration. International clinical trials would be accepted so long as Russian
patients were among trial participants.
In the EU, on the other hand, there is
no requirement for the exact location of
clinical trials. Instead, the EU places a
heavy emphasis on how well the clinical
trials are conducted from an ethical perspective, especially for trials conducted
outside of EU/EEE-EFTA countries, and
the compliance with good clinical practice. A statement to the effect that clinical trials carried out outside the EU meet
the ethical requirements of Directive
2001/20/EC is required. Not surprisingly,
Russia’s requirement to conduct clinical
trials on Russian patients has led to a
general slowdown in the number of new
drug registrations in Russia.
However, if a company applying for
authorization in Russia has an existing
EU registration ﬁle, a separate document
for Russian approval is not required,
since the data will be comparable with
that set by the EMA. The entire dossier
as such will need to be translated into
Russian, though.

Sourcing medical translators
There are some challenges associated
with building good teams of translators
for CEE regulatory agencies. One is the
sheer number of available translators,
given the size of these markets and the
need for a relatively narrow specialization in individual therapeutic areas;
these are mid-size or smaller countries,
except for Russia and Poland.
With all the existing templates from
regulatory agencies and the medical
terminology in place, excellent understanding of the subject matter and the
medical practice in a given locale is a
major advantage, preferred over linguistic or stylistic excellence.
On the positive side, it may be easier
to ﬁnd medical practitioners in the CEE
countries than is perhaps the case in
many other regions. This is due to the
fact that more often than not, the average
basic wages of the medical staff in these
countries, while higher than the region’s
typical wages, are still relatively low
in comparison with other regions. For
instance, in the Czech Republic, the current agreement between the government
and the association of doctors is for the
starting wages of doctors to be 1.5 times
the average Czech salary. In comparison,
starting doctors in Germany make more
than two times the average salary there.
Of course, how these wages are calculated and their international comparison
is not so straightforward, but this is the
general situation.
While doctors within CEE may enjoy
high status, their average wages don’t
adequately reﬂect the amount of education, practice required, or the sheer
number of hours worked relative to
other professions. This is certainly true
compared to many Western European
countries, for instance. This has many
medical practitioners having to augment
their basic salaries with extra assignments, and involvement in medical
translations is one of their options.
One thing to remember about regulatory translations in CEE is that these are
not just about the potential of the market
available to pharmaceutical companies.
Translations of medicinal product information into CEE languages are actually required for any EMA centralized
applications for marketing authorization
across the entire EU. This adds to their
importance and the need to get them
right the ﬁrst time. M
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Rebecca Ray

The largest concentrations
of LSPs in CEE.

A

As trade continues to expand going both east
and west through Central and Eastern Europe
(CEE), companies that provide translation, interpretation and localization services are growing
along with expanding markets and rising middle
classes. The accompanying map provides an idea
of where these language service providers (LSPs)
are concentrated and where growth is occurring.

The largest concentration of LSPs in the CEE region is in
cities with high numbers of universities and in capitals of former
empires, which are often one and the same: Berlin, Bucharest,
Budapest, Kiev, Moscow, Prague, St. Petersburg, Soﬁa, Vienna,
Warsaw and Zurich, to name but a few. Four companies — two
from the Czech Republic and two from Switzerland — made it
into Common Sense Advisory’s annual listing of the Top 50 Language Service Providers: STAR Group (#8), CLS Communication
(#13), Moravia Worldwide (#19) and the Skrivanek Group (#31).
The CEE region is one of the smallest in terms of market share
worldwide, but it has played a longstanding role in the language
services industry. The language services market was estimated to
be worth $31.44 billion in 2011. All of Europe accounts for 42% of
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LSPs in Central and Eastern Europe

this market, or $13.22 million, while Eastern Europe represents
2.8%, or about $894 million. Four of the region’s top providers (Moravia, Skrivanek, Aspena and CEET) are based in the
Czech Republic. Five are in Russia (ABBYY Language Services,
Logrus Group, Neotech, Janus Worldwide and EGO Translating), with Studio Gambit from Poland rounding out the group.
This area of the world is very polyglot. For example, 92%
of the people in Slovenia between the ages of 25 and 64 speak
at least one foreign language, and 72% can communicate
in at least two foreign languages, the highest percentage in
the European Union. Another example is Russia, with 160
ethnicities that speak at least 100 languages. High oil prices
continued to keep the Russian economy aﬂoat in 2011. The
341 translation and interpreting service companies identiﬁed
in Common Sense Advisory’s annual market study grew at an
average rate of 55.28% from 2009 to 2010, far outpacing the
overall economy at 4%. In addition to translation, CEE LSPs
are recognized for their talent in project management, software
and multimedia localization, website globalization, international
testing/QA, and telephone and on-site interpreting services. There
are also several local companies that provide software for interpreting and translation tools. This region of the world is home to
many single-language vendors of language services and smaller
multilanguage vendors. As a result, they are well-equipped to work
with buyers directly, rather than as subcontractors to global suppliers or large regional providers. If you have the bandwidth to
deal with smaller partners for your language needs, these direct
relationships can prove to be long-lasting and beneﬁcial.
CEE also has close proximity to Germany. Its economy, the largest in Europe, grew by 3.6% in 2010, during which 770 German
LSPs increased their revenue by 15.22%. This was signiﬁcantly
higher than the 7.41% reported by the language services industry overall. The Czech Republic felt the impact of the recession
when Germany, its main export market, was affected in late 2008.
However, the economy still grew at 2.3% in 2010, while 130 local
language companies reported slightly higher growth at 3.57%. M

Rebecca Ray is a senior analyst at Common Sense Advisory.
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This section offers terminology, abbreviations, acronyms and other
resources, especially as related to the content of this issue. For more
definitions, see the Glossary section of MultiLingual’s annual Resource
Directory and Index (www.multilingual.com/resourceDirectory).
automated speech recognition (ASR). Also known as
computer speech recognition or speech to text (STT), ASR
mechanically converts spoken words to text. The term
voice recognition is sometimes used to refer to recogni
tion systems that must be trained to a particular speaker,
as is the case for most desktop recognition software.
Baltic states. The Baltic states are three countries in
northern Europe, all members of the European Union:
Estonia, Latvia and Lithuania.
Central and Eastern Europe (CEE). Predominantly used
to describe former Communist countries in Europe after
the collapse of the Iron Curtain in 1990. Later, it became
an abbreviation mostly — still being not precisely defined
— referring to the European countries east of Germany
and south to the Balkan states. In most cases it includes
Poland, Czech Republic, Slovakia, Hungary, Romania, Bul
garia, and the Baltic states of Estonia, Latvia and Lithu
ania. It sometimes also includes Belarus, Ukraine, Moldova
and Russia.
crowdsourcing. The act of taking a task traditionally
performed by an employee or contractor and outsourc
ing it to an undefined, generally large group of people, in
the form of an open call. For example, the public may be
invited to develop a new technology, carry out a design
task, refine an algorithm, or help capture, systematize or
analyze large amounts of data.
Cyrillic alphabet. Actually a family of alphabets, sub
sets of which are used by certain East and South Slavic
languages — Belarusian, Bulgarian, Macedonian, Russian,
Rusyn, Serbian and Ukrainian — as well as many other
languages of the former Soviet Union, Asia and Eastern
Europe. With the accession of Bulgaria to the European
Union (EU) on January 1, 2007, Cyrillic became the third
official alphabet of the EU.
Extensible Markup Language (XML). A programming lan
guage/specification pared down from SGML, an international
standard for the publication and delivery of electronic infor
mation, designed especially for web documents.
www.multilingual.com
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Basic terminology

GILT. An acronym often used in shorthand descriptions
of the global language industry, standing for globalization,
internationalization, localization and translation.
globalization (g11n). In this context, the term refers to
the process that addresses business issues associated with
launching a product globally, such as integrating localiza
tion throughout a company after proper internationaliza
tion and product design.
gross domestic product (GDP). One of the measures of
national income and output for a given country’s economy.
The most common approach to measuring and quantify
ing GDP is the expenditure method: GDP = consumption
+ gross investment + government spending + (exports
– imports).
internationalization (i18n). Especially in a computing
context, the process of generalizing a product so that it
can handle multiple languages and cultural conventions
(currency, number separators, dates) without the need for
redesign.
localization (l10n). In this context, the process of adap
ting a product or software to a specific international lan
guage or culture so that it seems natural to that particular
region. True localization considers language, culture, cus
toms and the characteristics of the target locale.
machine translation (MT). A technology that trans
lates text from one human language to another, using
terminology glossaries and advanced grammatical, syntac
tic and semantic analysis techniques.
n-gram. A sequence of items, such as letters or words,
can be predicted using ngram models to show probability,
where n refers to the number of items in the sequence.
Some stemming techniques use the ngram context of a
word to choose the correct stem.
pseudo-localization. Translates the code strings of a
product into “pseudostrings.” The resulting “pseudolan
guage” is designed to test the impact that different aspects
of localization have on the product’s functionality and
appearance.
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quality assurance (QA). The activity of providing evi
dence needed to establish confidence among all concerned
that qualityrelated activities are being performed effec
tively. All those planned or systematic actions necessary to
provide adequate confidence that a product or service will
satisfy given requirements for quality. QA covers all activi
ties from design, development, production and installation
to servicing and documentation.
return on investment (ROI). In finance, the ratio of
money gained or lost on an investment relative to the
amount of money invested. The amount of money gained
or lost may be referred to as interest, profit/loss, gain/loss
or net income/loss.
rule-based machine translation (RBMT). The applica
tion of sets of linguistic rules that are defined as corre
spondences between the structure of the source language
and that of the target language. The first stage involves
analyzing the input text for morphology and syntax —
and sometimes semantics — to create an internal rep
resentation. The translation is then generated from this
representation using extensive lexicons with morpholog
ical, syntactic and semantic information, and large sets
of rules.
simship. Simultaneous shipment of a product to dif
ferent markets worldwide, as opposed to releasing in the
home market first and in other locales later.
social media. Refers to the webbased and mobile tech
nologies used for interactive dialogue. It builds on the ideo
logical and technological foundations of Web 2.0 and
typically allows for the creation and exchange of user
generated content. Social media can take on many differ
ent forms, including internet forums, social networking
sites, blogs, microblogging, wikis and interactive visual
media.
source language (SL). A language that is to be trans
lated into another language.
statistical machine translation (SMT). A machine
translation paradigm where translations are generated
on the basis of statistical models whose parameters are
derived from the analysis of bilingual text corpora. SMT
is the translation of text from one human language to
another by a computer that learned how to translate from
vast amounts of translated text.
stemming. The process of reducing inflected words to
their base or root form. There are several types of stemming
algorithms of varying accuracy, but having a stemming
algorithm in place can be important in linguistic informa
tion retrieval.
target language (TL). The language that a source text is
being translated into.
translation. The process of converting all of the text or
words from a source language to a target language. An
50
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understanding of the context or meaning of the source lan
guage must be established in order to convey the same
message in the target language.
translation memory (TM). A special database that
stores previously translated sentences which can then be
reused on a sentencebysentence basis. The database
matches source to target language pairs.
translation unit (TU). A segment of text that the trans
lator treats as a single cognitive unit for the purposes of
establishing an equivalence. The translation unit may be a
single word, a phrase, one or more sentences, or even a
larger unit.
Unicode. The Unicode Worldwide Character Standard
(Unicode) is a character encoding standard used to repre
sent text for computer processing. Originally designed to
support 65,000, it now has encoding forms to support more
than one million characters.
XLIFF (XML Localization Interchange File Format).
An XMLbased format for exchanging localization data,
specifying elements and attributes. XLIFF could be used
to exchange data between companies, such as a software
publisher and a localization vendor, or between localization
tools, such as translation memory systems and machine
translation systems.

Resources
OrganizatiOns
American Translators Association (ATA): www.atanet.org; and its
Language Technology Division: www.atadivisions.org/LTD
Project Management Institute: www.pmi.org
Translation Automation User Society (TAUS):
www.translationautomation.com

Publications
Ethnologue: Languages of the World (16th edition), M. Paul Lewis:
www.ethnologue.com/print.asp
The Guide to Translation and Localization,
published by Lingo Systems: www.lingosys.com
Index of Chinese Characters With Attributes, George E. Bell, 2006:
www.multilingual.com/books/welcomeOtherResources.php
Globalization Handbook for the Microsoft .NET Platform, Parts I IV, Bill Hall, 20022006: www.multilingual.com/books/
welcomeOtherResources.php
Translation: Getting It Right, published by the ATA:
www.atanet.org/docs/getting_it_right.pdf
Translation: Standards for Buying a Non-Commodity, published by
the ATA: www.atanet.org/docs/translation_buying_guide.pdf

references
CIA World Factbook: www.cia.gov/library/publications/
theworldfactbook
Omniglot — Writing Systems & Languages of the World:
www.omniglot.com
Unicode, Inc.: http://unicode.org
editor@multilingual.com
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Globalization and Localization Association
Description The Globalization and Localization Association
is a fully representative, nonprofit, international industry
association for the translation, internationalization, localization and globalization industry. The association gives
members a common forum to discuss issues, create innovative solutions, promote the industry and offer clients unique,
collaborative value.
Globalization and Localization Association 23 Main Street,
Andover, MA 01810, 206-329-2596, Fax: 815-346-2361,
E-mail: info@gala-global.org, Web: www.gala-global.org

TAUS
Description TAUS is a think tank for the translation industry, undertaking research for buyers and providers of translation services and technologies. Our mission is to increase
the size and significance of the translation industry to help
the world communicate better. To meet this ongoing goal,
TAUS supports entrepreneurs and principals in the translation industry to share and define new strategies through
a comprehensive program of events, publications and
communications.
TAUS Oudeschans 85III, 1011KW Amsterdam, The Netherlands,
31-299-672028, E-mail: info@translationautomation.com,
Web: www.translationautomation.com

Germany, 49-7248-925-425, E-mail: international@across.net
Across Systems Inc. Glendale, CA 91203, 877-922-7677, E-mail:
americas@across.net, Web: www.across.net See ad on page 17

MultiCorpora
Multiple Platforms

Languages All Unicode languages Description As language
technology experts since 1999, MultiCorpora is exclusively
dedicated to providing language technology software solutions to enterprises, language service providers and governments. Its flagship product, MultiTrans Prism, offers an
innovative and complete turn-key translation management
system. MultiTrans Prism is an enterprise client-server application that consists of four core components which together,
or individually, enable communications in more than one language; they are business management, project management
(workflow), advanced translation memory and terminology
management. RR Donnelley, Nomura, the Translation Bureau
of Canada, UNESCO and many others rely on MultiTrans to
manage their mission-critical translation operations.
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,
See ad on page 4

STAR Group
Multiple Platforms

Description Localization World conferences are dedicated
to the language and localization industries. Our constituents are the people responsible for communicating across
the boundaries of language and culture in the global
marketplace. International product and marketing managers participate in Localization World from all sectors and all
geographies to meet language service and technology providers and to network with their peers. Hands-on practitioners
come to share their knowledge and experience and to learn
from others. See our website for details on upcoming and
past conferences.
Localization World Ltd. 319 North 1st Avenue, Sandpoint, ID 83864,
208-263-8178, Fax: 208-263-6310, E-mail: info@localizationworld
.com, Web: www.localizationworld.com See ad on page 48

enterprise solutions

Languages All Description STAR Group was founded in
Switzerland 27 years ago with the exclusive focus of facilitating cross-cultural technical communications in all languages. The company has grown to be the largest privately held
multilingual information technology and services company
in the world with 42 offices in 32 countries. Its advanced
technology developments have propelled STAR to its current
market position. Core services: information management,
translation, localization, publishing, on-demand printing and consulting. Core technologies: Transit (translation
memory), TermStar/WebTerm (terminology management),
GRIPS (product information management), MindReader
(context-sensitive authoring assistance), STAR CLM (corporate language management), STAR CPM (corporate process
management), i-KNOW (competence management), and
SPIDER (Interactive Electronic Technical Manual).
STAR Group Wiesholz 35, 8262 Ramsen, Switzerland,
41-52-742-9200, 216-691-7827, E-mail: info@star-group.net,
Web: www.star-group.net See ad on page 8

locAlizAtion services

Across Systems
Multiple Platforms

Languages All Description Across Language Server is the
world’s leading independent linguistic supply chain technology. It provides a central software platform for corporate
language resources and translation processes. The all-inone enterprise solution includes a translation memory, a

www.multilingual.com
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localization services, prepress and publication management.
Serving both Fortune 500 and small companies, ADAPT
has gained a reputation for quality, reliability, technological
competence and a commitment to customer service. Fields
of specialization include diagnostic and medical devices, IT/
telecom and web content. With offices in Bonn, Germany;
Stockholm, Sweden; and Barcelona, Spain, and a number of
certified partner companies, ADAPT is well suited to help clients achieve their goals in any market.
ADAPT Localization Services Clemens-August-Strasse 16-18, 53115
Bonn, Germany, 49-228-98-22-60, Fax: 49-228-98-22-615, E-mail:
adapt@adapt-localization.com, Web: www.adapt-localization.com

See ad on page 41

J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778-0801,
E-mail: info@multicorpora.com, Web: www.multicorpora.com

conferences

Localization World
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AssociAtions

terminology system, and powerful PM and workflow control tools. It allows end-to-end processing so that clients,
LSPs and translators collaborate seamlessly. Open interfaces
enable the direct integration of CMS or ERP solutions,
among others. Across clients access the Language Server
via LAN, WAN or web, or as a hosted service. Across customers include Volkswagen, HypoVereinsbank, SMA Solar
Technology and hundreds of other leading companies.
Across Systems GmbH Im Stoeckmaedle 13-15, D-76307 Karlsbad,

AssociAtions

ADAPT Localization Services
Languages More than 50 Description ADAPT Localization
Services offers the full range of services that enables clients
to be successful in international markets, from documentation design through translation, linguistic and technical

Alliance Localization China (ALC)
Languages Major Asian and European languages Description
ALC offers document, website and software translation and
localization, desktop publishing and interpreter services. We
focus on English, German and other European languages
to and from Chinese, Japanese, Korean and other Asian
languages. We use TRADOS, CATALYST, SDLX, Transit,
Wordfast, memoQ and other CAT tools, as well as DTP tools
including CorelDRAW, FrameMaker, FreeHand, Illustrator,
InDesign, PageMaker, Photoshop and QuarkXPress. Our
customer-oriented approach is supported by strong project
management, a team of specialists, a large knowledge base and
advanced methodologies. We always provide service beyond
our customers’ expectations at a low cost and with high quality, speed, dependability and flexibility.
Alliance Localization China Suite 526, Building B, No.10, Xing Huo
Road, Fengtai Science Park, Beijing 100070, P.R. China,
86-10-8368-2169, Fax: 86-10-8368-2884, E-mail:
customer_care@allocalization.com, Web: www.allocalization.com

Binari Sonori
Description Binari Sonori is a leading provider of international media localization services since 1994, with a unique
team of project managers, studios, engineers and selected
linguists spread over 30 countries worldwide. Solid procedures and transparent relationships with clients guarantee
high quality of text, audio and video, timeliness and flexibility. We are accustomed to working for global companies that
need to reach a broad range of markets with their media and
entertainment products. Specialized support available for any
media localization activity, from effective audio localization
to international content creation. Highly professionalized
one-stop shop supporting today’s media localization projects.
Binari Sonori S.r.l. Viale Fulvio Testi, 11, 20092 Cinisello Balsamo,
Milano, Italy, 39-02-61866-310, Fax: 39-02-61866-313,
E-mail: translate@binarisonori.com, Web: www.binarisonori.com

See ad on page 11
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E-C Translation Ltd. is now EC Innovations, Inc.
Languages All Description E-C Translation Ltd., the
technology-driven language services company with a
mission to provide high-quality localization solutions, is
pleased to announce the rebranding of its business to EC
Innovations, Inc. Over the past 14 years, EC Innovations,
an ISO 9001:2008 certified organization, has grown to
over 200 full-time employees, providing multilingual
and interdisciplinary services worldwide. The new name
and image are a reflection of our completeness as a fullfledged localization solutions provider. Hereafter, EC
Innovations will continue to focus on providing our customers with the highest quality of language and technology solutions while maintaining our reputation for being
a customer-centric organization.
EC Innovations, Inc. 501 Silverside Road, Suite 105,
Wilmington, DE 19809, 617-775-3506, Fax: 508-762-5304,
E-mail: info@ecinnovations.com, Web: www.ecinnovations.com

The Greek Partner

Future Trans
Languages All Middle Eastern and African languages
Description Future Trans is an ISO 9001:2008 certified
language service provider and the leading translation and
localization agency in the Middle East and Africa. We’ve
been in business since 1994 and currently employ more
than 90 in-house professionals, with branches in Egypt, the
US, Turkey and South Africa. We have developed extensive
industry specific expertise in IT, telecommunication, automotive, financial, medical, legal and many other fields in
translation and localization. Currently we provide translation in all Middle Eastern and African languages. Future
Trans offers translation, typesetting, technical writing,
localization, multilingual project management, audio production, consulting and testing.
Future Trans LTD 10th Abdul Rahman El-Raﬁe St. Dokki,
Giza 12311, Egypt, +202 33350040, Fax: +202 37608966,
E-mail: egyptinfo@future-trans.com, Web: www.future-trans.com

Languages English, German, Greek Description Intertranslations Ltd. is a leading Greek translation and localization
service provider, established in 1995, with extensive experience in medical and pharmaceutical products and equipment, legal, financial, mechanical, automotive, engineering,
electrical, technical, software, media and marketing, tourism, health and nutrition, the food industry and so on.
Among the tools used to ensure the quality of our projects are TRADOS, Transit, SDLX and other CAT tools and
for DTP, InDesign, PageMaker, Photoshop, QuarkXPress,
Illustrator, CorelDRAW and FrameMaker. We have proudly
acquired ISO 9001:2000 and DIN EN 15038:2006-08 certifications and are members of ATC and GALA. We provide free
samples upon request.
Intertranslations Ltd. El. Venizelou 4, 176 76 Athens, Greece,
30-210-92-25-000, Fax: 30-210-92-25-500, E-mail:
xynos@intertranslations.gr, Web: www.intertranslations.gr

New markets for your
products and solutions

iDISC Information Technologies
EuroGreek Translations Limited
Language Greek Description Established in 1986, EuroGreek
Translations Limited is Europe’s number one Greek localizer, specializing in technical and medical translations from
English into Greek and Greek into English. EuroGreek’s aim
is to provide high-quality, turnkey solutions, encompassing
a whole range of client needs, from plain translation to desktop/web publishing to localization development and testing.
Over the years, EuroGreek’s services have been extended
to cover most subject areas, including German and French
into Greek localization services. All of EuroGreek’s work is
produced in-house by a team of 25 highly qualified specialists and is fully guaranteed for quality and on-time delivery.
EuroGreek Translations Limited
London 27 Lascotts Road, London, N22 8JG United Kingdom
Athens EuroGreek House, 93 Karagiorga Street, Athens 166 75,

Languages Spanish (all variants), Portuguese (European and
Brazilian), Catalan, Basque, Galician, Valencian Description
iDISC, established in 1987, is an ISO-9001 and EN-15038
certified company based in Barcelona with branches in Argentina, Mexico and Brazil that focuses on localization into
all variants of Spanish (European, Latin American, USA and
Neutral), Portuguese (European and Brazilian) and the other
languages spoken in Spain (Catalan, Basque, Galician and
Valencian). Specialization fields are websites, software localization, technical documentation, business, automotive and
marketing materials. All commercial tools are available. Internal tools help reduce management costs and increase quality, consistency and on-time deliveries. Continuous support
to the client achieves the best project results and establishes
long-term, honest partnerships.
iDISC Information Technologies Passeig del progrés 96, 08640

Greece, 30-210-9605-244, Fax: 30-210-9647-077, E-mail: production
@eurogreek.gr, Web: www.eurogreek.com See ad on page 27

Olesa de Montserrat, Barcelona, Spain, 34-93-778-73-00,
Fax: 34-93-778-35-80, E-mail: info@idisc.es, Web: www.idisc.es

?

WHY

TOTAL SOLUTIONS FOR YOUR BUSINESS
Languages: Major ASIAN languages, including Korean, Japanese, S-Chinese, T-Chinese, Thai
Established in 1995, E4NET has successfully accomplished many major projects for customers such as Microsoft, Hewlett-Packard, PeopleSoft, Oracle, 3Com, Sun Microsystems,
Sony, EMC and BEA Systems, based on accumulated experience and know-how. We specialize in the ﬁelds of IT such as ERP/CRM/DBMS, consumer software, hardware/equipment,
OS, server application, management, multimedia and so on. E4NET can provide all types of
localization, including the full scope of software testing services in Windows, Macintosh,
Linux and Unix as well as DTP, audio recording and video translation services.

L 10 N @ e 4 n e t . n e t • w w w. e 4 n e t . n e t
Tel: 822-3465-8500 • Fax: 822-3465-8502
52

| MultiLingual March 2012

51-57 Buyer'sGuide#126.indd 52

Janus Worldwide Inc.
Languages 80 and growing Description Janus is a leading
provider of language solutions to the world’s most global
companies. Our flexible, scalable and proven approach
enables our team to deliver services with top-quality results
both on-time and on-budget. Industries we serve include
IT, telecom, life sciences, energy, financial and automotive.
Some of the services we offer are: functional and linguistic testing; software, website, and multimedia localization;
and technical, e-learning, and marketing translation. Our
processes are backed by the ISO 9001:2008 quality certification and our clients include Microsoft, IBM, Siemens and
Volkswagen. We have nine offices in Asia, Europe and the
US to facilitate communication globally.
Janus Worldwide Inc. Derbenevskaya nab., 11B, Ofﬁce B208,
Moscow 115114, Russia, +7-495-913-66-53, US 855-526-8799,
Fax: +7-495-913-66-53, E-mail: info@janusww.com,
Web: www.janusww .com See ad on page 13

LinguaGraphics — Multilingual DTP; Web,
Flash and Software Localization; Engineering
Languages All, including Arabic, Bengali, Chinese, Farsi,
Greek, Hindi, Hebrew, Japanese, Khmer, Korean, Lao,
Punjabi, Russian, Thai, Turkish, Urdu and Vietnamese
Description LinguaGraphics is a leading provider in the
area of multilingual desktop publishing and web/software/Flash localization engineering. Our seasoned DTP
professionals and localization engineers are working with the
latest tools on top-of-the-line equipment to produce a wide
range of projects in InDesign, FrameMaker, QuarkXPress,
Photoshop and Flash. We specialize in typesetting high-end
marketing and communications-type material in difficult
and rare languages at very competitive rates. For a quote on
your next project, please visit us at www.linguagraphics.com.
You have our word that we will never compromise on quality
and do the utmost to make your project a success.
LinguaGraphics, Inc. 194 Park Place, Brooklyn, NY 11238,
718-623-3066, 718-789-2782, E-mail: info@linguagraphics.com,
Web: www.linguagraphics.com

Moravia Worldwide
Languages All Description Moravia Worldwide is a leading
globalization solution provider, enabling companies in the

advertising@multilingual.com
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information technology, e-learning, life sciences and financial industries to enter global markets with high-quality
multilingual products. Moravia’s solutions include localization and product testing services, internationalization,
multilingual publishing and technical translation. HewlettPackard, IBM, Microsoft, Oracle, Sun Microsystems and
Symantec are some of the companies that depend on Moravia
Worldwide for accurate, on-time localization. Moravia
Worldwide maintains global headquarters in the Czech
Republic and North American headquarters in California,
with local offices and production centers in Ireland, China,
Japan and throughout Europe. To learn more, please visit
www.moraviaworldwide.com.
Moravia Worldwide
USA 199 East Thousand Oaks Boulevard, Thousand Oaks, CA 91360,
805-557-1700, 800-276-1664, Fax: 805-557-1702, E-mail:
info@moraviaworldwide.com, Web: www.moraviaworldwide.com
Asia 86-25-8473-2772, E-mail: asia@moraviaworldwide.com
Europe 420-545-552-222, E-mail: europe@moraviaworldwide.com
Ireland 353-1-216-4102, E-mail: ireland@moraviaworldwide.com
Japan 81-3-3354-3320, E-mail: japan@moraviaworldwide.com

See ad on page 23

Pangeanic & PangeaMT

TOIN Corporation

Languages Spanish (all variants) and all Spanish state official languages, EN/FIG/other EU languages, all other
languages including Asian ones on demand Description
Pangeanic is an independent Spanish LSP with sister offices
in Tokyo and Shanghai working for the global enterprise
market (major accounts in the electronics and computing
fields) as well as for smaller organizations, MLVs and crossnational institutions. We offer a wide range of GILT services
always adhering to stringent quality standard procedures
— EN 15038 and ISO 9001. Pangeanic has an experienced
team devoted to MTPE (post-editing of machine translation output). PangeaMT, our customized open-source SMT
technology, enables us to offer domain-specific MT engines
that are fully tailored to the clients’ needs, helping them become more productive cost-effectively and rapidly.
Pangeanic Trade Center, Profesor Beltrán Báguena 4, Suite 106,

Languages Japanese, Traditional and Simplified Chinese,
Korean, Malay, Thai, Vietnamese and European languages
Description TOIN is a solidly established Asian MLV with
more than 45 years’ experience. Our services encompass
translation, localization engineering, DTP, MT post-editing, workflow/process consulting and project management.
TOIN offers global reach and exceptional strength in Asia,
with headquarters in Tokyo and additional operations in
the United States, Europe, China and Korea. The company
has been helping Global 1000 companies in industries
such as automotive, IT, telecommunications, life sciences,
e-learning, computer software/gaming, semiconductors
and consumer products.
TOIN Corporation
Japan Shiba 1-chome Building, 1-12-7 Shiba, Minato-ku, Tokyo

46009 Valencia, Spain, 34-96-338-5771, Fax: 34-96-338-5772,
E-mail: central@pangeanic.com, central@pangea.com.mt, Web:
www.pangeanic.com, www.pangea.com.mt See ad on page 36
Your Vision. Worldwide.

Full-service Translation, Localization and
Multilingual Testing
Languages Over 60 Description Net-Translators provides turnkey translation, localization and multilingual
testing services and customized strategy-to-deployment
localization solutions. For over ten years, they’ve helped
technology companies and medical-device manufacturers prepare their products and services for global markets. For software applications (GUI, online help and
documentation), marketing materials, websites and more,
Net-Translators’ customer-focused, professional teams
deliver consistent, accurate results in compliance to international regulations. Their one-of-a-kind Multilingual
Testing Center is specially equipped and staffed to offer
the ultimate testing environment for localized products. ISO 9001:2008 and ISO 13485:2003 certifications
and a long-standing reputation for quality have earned
Net-Translators the trust of industry leaders worldwide.
Net-Translators
USA Cupertino, CA, 800-320-1020,
E-mail: salesusca@net-translators.com

USA Marlborough, MA, 617-275-8128,
E-mail: salesuseast@net-translators.com

Europe London, England, +44-20-3393-8385,
E-mail: saleseu@net-translators.com
Middle East Or Yehuda, Israel +972-3-5338633,
E-mail: salesil@net-translators.com
South America Posadas - Misiones, Argentina, +54-3764-487029,
E-mail: salessoutham@net-translators.com
Web: www.net-translators.com See ad on page 59

Greek Localization Experts Since 1983
Language Greek Description Founded in 1983, ORCO S.A.
is a leading translation and localization service provider, specializing in software localization and technical translations
(IT, telecommunication, medical, automotive, engineering,
marketing, financial). ORCO deals primarily with Englishinto-Greek projects, although translation from several other
European languages can be taken aboard. With its experienced in-house personnel, ORCO offers all language services
at the highest quality level, including localization, product
testing, engineering, DTP and so on. Our client list includes
many IT companies such as Google, HP, IBM, Microsoft and
Oracle, as well as international corporations such as Abbott,
Ford, Nokia, Sony, Kaeser and Hitachi.
ORCO S.A. 6, Vas. Soﬁas Avenue, 106 74 Athens, Greece,
30-210-723-6001, Fax: 30-210-7249124,
E-mail: info@orco.gr, Web: www.orco.gr

www.multilingual.com
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105-0014 Japan, 81-3-3455-8764, Fax: 81-3-3455-6514,
E-mail: toshihito-hattori@to-in.co.jp, Web: www.to-in.co.jp
North America Minneapolis, MN, 612-926-0201,
E-mail: aki-ito@to-in.co.jp, Web: www.to-in.com
Europe London, United Kingdom, 44-20-8644-8685,
E-mail: michael-stephenson@to-in.co.jp, Web: www.to-in.com
China Shanghai, P.R. China, 86-21-3222-0012,
E-mail: shen-yi@to-in.co.jp, Web: www.to-in.com

PTIGlobal
Languages All commercial languages for Europe, Asia and
the Americas Description PTIGlobal is committed to developing ongoing, long-term partnerships with its clients.
This means dedication to personal service, responsiveness,
high-quality output and sensitivity to clients’ cost goals and
timelines. Backed by over 35 years of experience in technical translation, PTIGlobal provides turnkey localization
services in 30 languages simultaneously for software, web
applications, embedded devices, mobile applications and
gaming technology. Projects employ our expertise in endto-end project management; internationalization consultation; glossary development; native language translation;
multilingual web content management; translation memory maintenance; localization engineering; linguistic and
functional testing and desktop publishing. PTIGlobal also
offers in-house state of the art voiceover and video services
as well as onsite managed services.
PTIGlobal 4915 SW Grifﬁth Drive, Suite 200, Beaverton, OR 97005,
503-297-2165, 888-357-3125, Fax: 503-352-0729,
E-mail: info@ptiglobal.com, Web: www.ptiglobal.com

transcript GmbH & Co. KG
Languages All Description transcript is a leading provider
of translation services specializing in technical translations
and software localization. The company’s specific focus is
on business and ERP software, and it has a diversified customer portfolio. Thanks to our global partner network, we
are equipped to handle both large-scale projects as well as
smaller speciality items. With our permanent staff of experienced in-house specialists plus a carefully-selected and
maintained pool of freelance translators, transcript has
earned itself the reputation of being a reliable and flexible
business partner. The deployment of state-of-the-art CAT
tools ensures efficient translation cycles with high throughput, and it also guarantees consistent terminology.
transcript GmbH & Co. KG Beethovenstrasse 8, 50674 Köln,
Germany, 49-221-272738-10, Fax: 49-221-272738-11,
E-mail: contact@transcript.de, Web: www.transcript.de

Localization and Globalization Partner

Ushuaia Solutions

Languages 50 languages including English, Chinese, Japanese, Korean Description Saltlux was founded in 1979 as
the first localization and globalization service provider in
South Korea. With over 30 years of accumulated experience and know-how, Saltlux is an ideal and esteemed global
technical communications partner. We specialize in multilingual translation and DTP, technical writing services, software localization, web globalization and so on. We provide
our clients with a one-stop production line, starting with
the authoring of documents and going on to localizing,
designing and editing, digital publishing, two-way electronic manual production and database establishment.
With this business direction, we are striving to grow into
and excel as a leader in global technical communications.
Saltlux, Inc. 5~7F, Deokil Building, 967 Daechi-dong, Gangnam-gu,

Languages Spanish (all varieties), Portuguese (Brazil)
Description Ushuaia Solutions is a fast-growing Latin
American company providing solutions for translation,
localization and globalization needs. Ushuaia Solutions is
focused on being creative and proactive to meet tight time
frames with a high level of quality and a cost-effective budget. Customizing its processes, Ushuaia assures project consistency and technical and linguistic accuracy, thus reducing
clients’ time-to-market. Ushuaia combines state-of-the-art
technology with top-notch experienced native translators,
editors and software engineers. Our mission is to work
together with our clients, thereby creating a flexible, reliable
and open relationship for success.
Ushuaia Solutions Rioja 919, S2000AYK Rosario, Argentina,

Seoul 135-848, South Korea, 822-379-8444, Fax: 822-379-5996,
E-mail: tcsales@saltlux.com, Web: www.saltlux.com

54-341-4493064, Fax: 54-341-4492542, E-mail:
info@ushuaiasolutions.com, Web: www.ushuaiasolutions.com

See ad on page 42
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VistaTEC
Languages All Description VistaTEC is a leading provider
of globalization services and specializes in the localization
and testing of enterprise, mobile and desktop applications.
VistaTEC provides translation, technical consulting, engineering and testing, language review, transcreation and
brand integrity services during the design, development and
marketing cycles of client’s products.
VistaTEC
Europe VistaTEC House, 700 South Circular Road, Kilmainham,
Dublin 8, Ireland, 353-1-416-8000, Fax: 353-1-416-8099

USA East 2706 Loma Street, Silver Spring, MD 20902,
301-649-3012, Fax: 301-649-3032

USA West 1800 West El Camino Real, Suite 108,
Mountain View, CA 94040, 408-898-2357 Fax: 408-898-2362
E-mail: info@vistatec.com, Web: www.vistatec.com

See ad on page 46

SDL
Description SDL, the leader in Global Information Management, enables companies to engage with their customers
throughout the customer journey – from brand awareness,
to sales and after-sales support – across languages, cultures
and channels. SDL’s best-of-breed web content management, eCommerce, structured content and language technologies, combined with its language services drive down
costs of content creation, management, translation and
publishing to increase conversion ratios and customer satisfaction. Learn more at www.sdl.com.
SDL Globe House, Clivemont Road, Maidenhead SL6 7DY
United Kingdom, +44-1628-410-100, E-mail: kshauger@sdl.com,
Web: www.sdl.com See ad on page 60

nonprofit orgAnizAtions
WhP International
Languages All European and major Middle Eastern and
Asian languages, including local variants Description Since
1994, WhP International has offered a set of linguistic and
technologic solutions, dedicated to each client’s needs.
WhP has become for several years a renowned actor in the
translation and localization world. By placing clients’ needs
at the forefront and by carrying out huge efforts and best
practices for each individual client, WhP has gained the
loyalty of international accounts (such as Oracle, Dell, IBM,
Crossknowledge, Total, Amadeus and HP) in the fields of
software, online applications, training and e-learning, video
games, and so on. WhP maintains its headquarters in France
with local offices and production centers in China and
Slovakia.
WhP Espace Beethoven BP102, F06902 Sophia Antipolis Cedex,
France, 33-493-00-40-30, Fax: 33-493-00-40-34,
E-mail: enquiry@whp.net, Web: www.whp.net

The Rosetta Foundation
Languages All Description Access to information is a fundamental right. We want to relieve poverty, support health
care, develop education and promote justice through access
to information and knowledge across the languages of the
world. The Rosetta Foundation supports the not-for-profit
activities of the localization and translation communities. It
works internationally with those who want to provide equal
access to information across languages, independent of
economic or market considerations, including localization
and translation companies, technology developers, not-forprofit and non-governmental organizations.
The Rosetta Foundation Unit 13 Classon House,
Dundrum Business Park, Dublin 14, Ireland, +353-87-6736414,
E-mail: info@therosettafoundation.org,
Web: www.therosettafoundation.org

Xlated Ltd.
Languages Italian, French, Spanish, Portuguese, German,
Russian Description Xlated is a young and dynamic localization service provider, founded and managed by translators with 15+ years of specialization in software localization.
Thanks to a proven knowledge of internationalization and
localization processes, a team of highly skilled and motivated professionals, and an intelligent use of the most
recent translation technologies, we offer a wide range of
multilingual services for small to large and complex software localization projects. Services include terminology
management, translation of GUI and user documentation,
linguistic and functional quality assurance, engineering,
multiplatform DTP and consulting.
Xlated Ltd. Riverbank, Kells Business Park, Kells, Co. Meath, Ireland,
+353-(0)46-9250005, E-mail: info@xlated.com,
Web: www.xlated.com See ad on page 21

Translators without Borders
Languages English, French, Spanish, German, Italian,
Portuguese, Dutch, Russian, Arabic, Chinese, Swedish Description Translators without Borders is an independent
registered nonprofit association based in France that assists
non-governmental organizations (NGOs) by providing free,
professional translations. Founded by Lexcelera in 1993,
Translators without Borders has provided over two million dollars worth of free translations. Thanks to the funds
saved, NGOs are able to extend their humanitarian work.
Translators without Borders Passage du Cheval Blanc, 2 rue de la
Roquette, 75011 Paris, France, 33-1-55-28-88-09, Fax: 33-1-5528-88-09, E-mail: twb@translatorswithoutborders.org,
Web: www.translatorswithoutborders.com

Projetex: Translation Management System
Version 8.5, Windows

Languages English, Arabic , Bulgarian, Simplified and Traditional Chinese, Croatian, Dutch, Estonian, Finnish, French,
German, Greek, Hebrew, Hungarian, Italian, Japanese, Polish, Brazilian Portuguese, Portuguese, Romanian, Russian,
Serbian, Slovenian, Slovak, Spanish, Turkish, Ukrainian
Description Twelve years ago Projetex was the first translation management system around. Now it is the most comprehensive translation management software for translation
agencies, with over 250 distinct features developed from
1999 to 2011. By using this translation management system,
you can double the productivity of your project managers.
Let them work regular office hours without the need for
overtime. Make them more happy and motivated by establishing a clear workflow and reliable collaboration platform.
Built-in AnyCount word count software and CATCount.
Used by 750 translation agencies in 59 countries worldwide.
Live chat support. Multiple testimonials and business cases.
Special discount for MultiLingual readers.
Advanced International Translations Arhitektora Gorodetskogo 11b,
Kiev 01001, Ukraine, +380-44-221-24-01 Fax: +380-44-221-24-30,
E-mail: support@translation3000.com, Web: www.projetex.com

MultiCorpora
Multiple Platforms

Languages All Unicode languages Description As language technology experts since 1999, MultiCorpora is
exclusively dedicated to providing language technology
software solutions to enterprises, language service providers and governments. Its flagship product, MultiTrans
Prism, offers an innovative and complete turn-key
translation management system. MultiTrans Prism is an
enterprise client-server application that consists of four
core components which, together or individually, enable
communications in more than one language; they are
business management, project management (workflow),
advanced translation memory and terminology management. RR Donnelley, Nomura, the Translation Bureau of
Canada, UNESCO and many others rely on MultiTrans to
manage their mission-critical translation operations.
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,
J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778-0801,
E-mail: info@multicorpora.com, Web: www.multicorpora.com

See ad on page 4

Plunet BusinessManager
Multiple Platforms

Stay informed —
Get the latest language industry news at
www.multilingual.com/news
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Description Plunet develops and markets the business and
workflow management software Plunet BusinessManager
— one of the world’s leading management solutions
for the translation and localization industry. Plunet
BusinessManager provides a high degree of automation
and flexibility for professional language service providers
and translation departments. Using a web-based platform,
Plunet integrates translation software, financial accounting and quality management systems. Various functions
and extensions of Plunet BusinessManager can be adapted
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to individual needs within a configurable system. Basic
functions include quote, order and invoice management,
comprehensive financial reports, flexible job and workflow
management as well as deadline, document and customer
relationship management.
Plunet GmbH Prenzlauer Allee 214, D-10405 Berlin, Germany, 4930-322971340, Fax: 49-30-322971359, E-mail: info@plunet.com,
Web: www.plunet.com

Text United
Windows

Description Text United is an innovative translation platform covering all of your professional translation needs.
Our unique approach to terminology and in-country review allows you to protect the core of your brand, while
letting it shine in different colors on foreign markets. Text
United platform can be used by in-house staff, external
translators and by in-country reviewers. It facilitates collaborative and transparent translation processes and provides
advanced language technologies such as translation memories and terminology management, deployed centrally and
automatically. Thanks to transparency of the supply chain,
Text United helps reduce cost of translation by 25%. Available on subscription, with no up-front costs.
Text United GmbH Attemsgasse 7/D20, Vienna, Austria, 1220,
43-660-735-7355, E-mail: welcome@textunited.com,
Web: www.textunited.com See ad on page 38

XTRF Translation Management Systems
Multiple Platforms

Description XTRF is a global management system for translation agencies. With built-in cutting-edge Java technology,
XTRF is a flexible, customizable and web-based software,
enabling web access for a company’s suppliers and customers. It’s designed to help translation companies to streamline
all of their daily activities, and it guarantees smooth management of the company while reducing administrative costs.
Project management, invoicing, quotations, ISO 9001 reports
and CRM are the main fields covered by the system. Designed
by translation and localization professionals and created by
the best IT team, this powerful tool will reduce the time spent
on repetitive tasks and increase a company’s effectiveness.
XTRF ul. Walerego Sławka 3, 30-653 Kraków, Poland,
48-12-2546-126, Fax: 48-12-2546-122, E-mail: sales@xtrf.eu,
Web: www.xtrf.eu See ad on page 15
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BENEXtra Korea
Languages Chinese, Japanese, Korean Description BENEXtra
Korea, one of the top quality localization/translation vendors
in Asia, enjoys an excellent reputation and wide recognition among world-class players such as Dell, IBM, Microsoft, CA, Google, Autodesk, Cisco and the California state
government. With our hands-on, practical experience in IT
marketing collateral translation, software localization, Asian
language localization, and our accumulated expertise in audio translation, we are ready to work together with you, helping you sustain growth and create and capture new value.
BENEXtra Korea Second Floor, Gukdong Building 1163-7,
Gaepo-Dong, Gangnam-Gu, Seoul 135-960, Korea, 82-2-5724987, Fax: 82-2-3462-4987, E-mail: info@benextra.com,
Web: www.benextra.com See ad on page 25

Choose Us and Speak With the World
Languages 37 languages Description Biro 2000 is located
in the heart of Europe (Slovenia). We’ve been in business
since 1992. Our clients come from all areas of industry, but
for the past few years our work priorities have concentrated
on the following areas of expertise: life sciences, legal, IT,
cell phone, automotive and technical industries. Our work
has focused on Eastern European languages. We’re ISO
9001:2008 and EN15038:2007 certified. We utilize the following programs in our work: memoQ server, Trados SDL
Synergy, Across Language Server and Transit XV.
BiroTranslations (Biro 2000 d.o.o.) Stegne 7, 1000 Ljubljana,
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Follow-Up Translation Services
Languages English, Brazilian Portuguese Description
For 23 years, Follow-Up has been one of the best singlelanguage translation companies in Brazil. We’re equipped
with a large network of professional translators, effectively
trained project managers and state-of-the-art technology
resources. We’re capable of working locally and on the
cloud. Our areas of expertise include IT, finance, pharmaceutics, medicine and marketing. Follow-Up’s main partner and founder, Luciana Lavôr, is a certified localization
professional by California State University. Another partner at the company, Ana Beatriz Fernandes, is an official
public sworn translator. Therefore, under her supervision,
we also have a legal translations department.
Follow-Up Rua Visconde de Pirajá, 351, Sala 815, Rio de Janeiro,
RJ 22410-003 Brazil, 55-21-3553-7223, Fax: 55-21-3553-7223,
E-mail: info@follow-up.com.br, Web: www.follow-up.com.br

ForeignExchange Translations

When it comes to translation, we hear you

Languages 42 languages and growing Description ForeignExchange is the global leader in providing translation
services to life sciences companies. We work with many
of the biggest pharmaceutical companies, medical device
manufacturers, biotech companies and CROs. Our proprietary Multilingual Compliance Process combines expert
linguists, best-of-breed technology and measurable translation quality in a process that is both robust and completely
scalable, ensuring your projects are finished on time and
within budget. For more information on how we can help
meet your translation requirements or for a quote on your
next translation project, please contact us directly or visit
our website at www.fxtrans.com.
ForeignExchange Translations 1001 Watertown Street, 3rd Floor,

Languages English and FIGS languages into Polish Description Vendor managers, project managers, directors and
CEOs of LSPs have worked with CONTRAD since 2005. A
common concern of MLV executives is difficulty finding
appropriate vendors for Polish. Appropriate means not only
focusing on Polish language, culture, subject matter being
translated/localized, sticking to project instructions, terminology, deadlines or covering turnaround demands, because
these are obvious. Appropriate means more. It means having certain qualities that reach further, like listening to clients
and truly hearing them, asking the right questions, responding promptly, properly reacting to feedback, and maintaining
good communication with clients’ staff. You will receive it
here, day in and day out.
CONTRAD ul. Dolna 16, 10-699 Olsztyn, Poland, +48-89-527-07-14,

Arcadia Translations

Argentina, 5411-4833-7568, E-mail: info@arcadia-t.com,
Web: www.arcadia-t.com

370-5-2790574, Fax: 370-5-2790576,
E-mail: diskusija@diskusija.lt, Web: www.diskusija.lt

Slovenia, +386-1-513-18-20, Fax: +386-1513-18-21, E-mail:
biro2000@biro2000.com, Web: www.birotranslations.com

Fax: +48-89-527-07-32, E-mail: info@contrad.com.pl,
Web: www.contrad.com.pl See ad on page 32

Languages English, Spanish (all variants), Brazilian Portuguese Description Arcadia Translations, a translation agency
based in Argentina, provides translation and localization
services from English into Spanish and Brazilian Portuguese.
We value quality, words and communication, and we offer
integral linguistic solutions that include a wide range of services such as translation, editing and proofreading of documentation, software localization, web solutions, voiceover
and DTP services. We have an experienced in-house staff
who guarantees our high standard of quality. Our values as
a company are cost-effectiveness, responsiveness, customeroriented service, reliability and fast turnaround.
Arcadia Translations Arenales 3709 16ºB, Capital Federal,

industrial technology, quality management at all stages of a
project, on-time delivery, competitive rates and flexibility. We
have extensive expertise in the following industries: IT, software, hardware, telecommunications, medical equipment,
medicine, pharmacology, accounting, finance, automotive
industry, electronics, legislation and EU documents.
Diskusija Seimyniskiu g. 1A, LT-09312 Vilnius, Lithuania,

Diskusija – Translation and Localization
Languages Central and Eastern European languages Description Founded in 1993, Diskusija specializes in technical
translation and localization services from Western European
languages into all Central and Eastern European languages
with a strong focus on Baltic languages (Lithuanian, Latvian,
Estonian). Our experienced team is able to handle projects
of any complexity. We guarantee a professional and personal
approach to our clients’ needs, the use of state-of-the-art

Newton, MA 02465, 617-559-9760, Fax: 617-559-9764,
E-mail: getinfo@fxtrans.com, Web: www.fxtrans.com

LinguaLinx Language Solutions, Inc.
Languages All Description LinguaLinx is a leading provider
of global content and language intelligence to organizations
around the world. The content experts at LinguaLinx help
manage and localize messaging to enhance efficiency and
provide consistency across all forms of communication. With
offices around the world, LinguaLinx provides organizations
with localization solutions that fit their needs including:
translation and interpretation, marketing communications
and website localization, translation memory deployment,
multilingual SEO, translation readiness assessment and
global content management. Unify your global organization
with a customized content intelligence strategy and ensure
that your messages resonate across borders with language
intelligence. To learn more, visit lingualinx.com.
LinguaLinx Language Solutions, Inc. The LinguaLinx Building, 122
Remsen Street, Cohoes, NY 12047, 518-388-9000, Fax: 518-3880066, E-mail: info@lingualinx.com, Web: www.lingualinx.com
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Medical Translations Only
Languages 45, including all EU languages Description
MediLingua is one of the few medical translation specialists in Europe. We only do medical. We provide all European
languages and the major languages of Asia and Africa, as well
as translation-related services to manufacturers of devices,
instruments, in vitro diagnostics and software; pharmaceutical
and biotechnology companies; medical publishers; national
and international medical organizations; and other customers
in the medical sector. Projects include the translation of documentation for medical devices, surgical instruments, hospital
equipment and medical software; medical information for
patients, medical students and physicians; scientific articles;
press releases; product launches; clinical trial documentation;
medical news; and articles from medical journals.
MediLingua Medical Translations BV Poortgebouw, Rijnsburgerweg

Rheinschrift Übersetzungen, Ursula Steigerwald
Language German to/from major European languages Description Outstanding localization requires world-class experience. Rheinschrift gives your business a native voice in
the German-speaking world. We offer more than 20 years’
experience providing translations and localizations for software and hardware manufacturers as well as for the sectors
of business, technology, legal matters and medicine/medical
applications. Our services also range from glossaries, postediting, project management and desktop publishing services
to many other related services. Rely on Rheinschrift to deliver
the most competent translations and meet your deadline,
whatever it takes.
Rheinschrift Übersetzungen, Ursula Steigerwald Rolshover
Strasse 99, D-51105 Cologne, Germany, +49-(0)221-80-19-28-0,
Fax: +49-(0)221-80-19-28-50, E-mail: contact@rheinschrift.de,
Web: www.rheinschrift.de See ad on page 31

10, 2333 AA Leiden, The Netherlands, +31-71-5680862, Fax: +3171-5234660, E-mail: simon.andriesen@medilingua.com,
Web: www.medilingua.com See ad on page 27

Translation and localization into Polish
Neotech
Languages From major European languages into Russian,
Ukrainian, Kazakh and Azeri Description Neotech is the
largest translation company in Russia and CIS countries,
offering a full range of linguistic services to global corporations. Neotech is the first translation company on the Russian
market that has certified its quality management system to
international ISO 9001:2000 standards. Neotech’s key areas of
expertise are in the oil and gas industries, auto manufacturing,
medical, information technologies and telecommunications.
The business techniques introduced and applied by the company currently serve as the best practice within the translation industry. Neotech is leading the drive to continuously
develop translation market standards and to implement new
levels of business and interpersonal communications into the
translation industry within Russia and abroad.
Neotech 23/1 Matrosskaya Tishina, 107076 Moscow, Russia,
7-495-787-3331, Fax: 7-495-787-1189, E-mail: sales@neotech.ru,
Web: www.neotech.ru

PTSGI
Languages English, Traditional and Simplified Chinese,
Japanese, Korean, Thai, Malay, Indonesian, Tagalog, Vietnamese, Arabic, Farsi, Russian, German, French, Italian,
Spanish, Dutch, Czech, Polish, Hungarian, Turkish, Greek,
Norwegian, Danish, Hebrew, Irish, Finnish, Swedish, Luxembourgish, Romanian, Urdu, Ukrainian, Nepali, Latin, Latvian,
Slovak, Slovenian, Bengali, Hindi, Pashto, Tamil, Punjabi,
Singhalese, Marathi, Hmong, Khmer, Lao, Burmese, Mongolian, Somali Afrikaans, Armenian Description For over
45 years, PTSGI remains the largest language service provider in Taiwan providing multilingual translation, website
and software localization, interpretation, desktop publishing, technical writing, game software and online translation
into more than 100 languages. Our expert teams are skilled
in a wide range of software that includes Trados, SDLX,
Transit, CATALYST, RC-WinTrans, Idiom, Across, Multilizer,
Passolo, RoboHelp, FrameMaker, QuarkXPress, PageMaker,
InDesign, Photoshop, Adobe Acrobat, CorelDraw, Illustrator,
Freehand and Dreamweaver. We view our projects from the
customers’ perspective and in turn gain the trust of our clients, steering our commitment to provide not just translation services but complete solutions.
PTSGI 6F, #23 Section 6, Min-Chuan East Road, Taipei City 11494,
Taiwan, 886-2-8791-6688, Fax: 886-2-8791-7884,
E-mail: market@ptsgi.com, Web: www.ptsgi.com
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Language Polish Description Ryszard Jarża Translations is
an established provider of Polish translation, localization,
marketing copy adaptation and DTP services. We focus
primarily on life sciences, IT, automotive, refrigeration and
other technology sectors. Our in-house team is comprised
of experienced linguists with medical, engineering and
IT backgrounds. We guarantee a high standard of quality
while maintaining flexibility, unparalleled responsiveness
and reliability. Our services are certified to EN 15038:2006.
Ryszard Jarża Translations ul. Barlickiego 23/22, 50-324 Wrocław,
Poland, 48-601-228332, E-mail: info@jarza.com.pl, Web: www
.jarza.com.pl See ad on page 27

Skrivanek s.r.o.
Languages All, with a focus on Central and Eastern Europe
Description Skrivanek is a world leader in providing a wide
range of language services, specifically translations spanning a multitude of languages and the effective localization
of products on international markets. Established in 1994,
Skrivanek has managed to dominate the European translation market, creating a network of 53 branches covering 14
countries. Its well-stocked staff of professional translators,
experienced project managers and dedicated software engineers and DTP specialists has enabled Skrivanek to provide
outstanding quality translation and localization services in
any conceivable language and volume, creating an enviable
clientele representing major leading corporations in various
industries. Skrivanek’s quality of service is backed by EN ISO
9001:2001 certification.
Skrivanek s.r.o. International Project Management Centre, Na

care and life sciences, software and IT, heavy machinery and
automotive, legal and financial, oil and gas, corporate training and educational materials. Our comprehensive service
portfolio also includes unparalleled desktop publishing and
multimedia localization engineering support for e-learning
materials. Our in-house staff of 25 includes project managers, senior linguists, desktop publishers, software engineers
and graphic designers, which prove to be fundamental in
SpanSource’s centralized, customer-centric approach.
SpanSource SRL Santa Fe 1264, 1ºB, Rosario, S2000ATR Argentina,
54-341-527-5233, Fax: 54-341-527-0035,
E-mail: info@spansource.com, Web: www.spansource.com

Synergium
Languages Eastern European with the focus on Baltic and
CIS Description Synergium is one of the leading integrated
language service providers in the Baltics with representative offices and in-house teams of expert project managers,
translators, editors and software engineers in Lithuania,
Latvia, Estonia, Russian Federation and Ukraine. The company has more than six years of experience in translation
and localization services covering main technical industries such as automotive, environmental, EU, financial, IT,
legal, medical and telecommunications. Due to its cutting
edge technologies, individual and thoughtful approach,
Synergium has been recognized by world-renowned companies such as Google, Microsoft, Philips Healthcare,
GlaxoSmithKline, and many others.
Synergium Žalgirio 88-404, 09303 Vilnius, Lithuania, 370-5-27526-56, E-mail: marketing@synergium.lt, Web: www.synergium.eu

TripleInk Multilingual Communications
Languages All major commercial languages Description As a
multilingual communications agency, TripleInk has provided
industrial and consumer products companies with precise
translation and multilingual production services for audiovisual, online and print media since 1991. Our experience in
adapting technical documentation and marketing communication materials covers a wide range of industries, including
biomedical and health care; building and construction; financial services; food and agriculture; high-tech and manufacturing; and hospitality and leisure, as well as government and
nonprofit organizations. Using a total quality management
process and state-of-the-art software and equipment, our team
of foreign language professionals delivers the highest quality
translations in a cost-effective and time-efficient manner.
TripleInk 60 South 6th Street, Suite 2800, Minneapolis, MN 55402,
612-342-9800, 800-632-1388, Fax: 612-342-9745, E-mail: info@
tripleink.com, Web: www.tripleink.com
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Dolinách 22,147 00 Prague, Czech Republic, 420-233-320-560,
Fax: 420-241-090-946, E-mail: info@skrivanek.com,
Web: www.skrivanek.com See ad on page 6

Kilgray Translation Technologies
Windows

SpanSource
Languages Focus on Spanish and Portuguese, other language
combinations through partners Description SpanSource
provides translation, localization and related services from
Western European languages into all regional varieties of
Spanish as well as other language combinations through our
network of select SLV partners. Our domain focus is on health

Languages All Description Kilgray Translation Technologies is the world’s fastest growing provider of computerassisted translation tools. In 2005 the company launched
the first version of memoQ, an integrated client-server
translation environment designed to facilitate interoperability and teamwork. All of Kilgray’s products — memoQ,
the memoQ server, qTerm and the TM Repository —
optimize productivity and control of the entire translation
process and environment. Rated #1 by Common Sense
Advisory among translation-centric TMS systems, and used
by thousands of translators, language service providers,
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and enterprises throughout the world, memoQ and other
Kilgray tools are accepted and appreciated as premiere
translation technologies.
Kilgray Translation Technologies P.O.B. 7, H-1255 Budapest,

solutions optimized for Microsoft Windows, Visual
Studio, and the .NET environment. Free trial downloads
are available at www.madcapsoftware.com.
MadCap Software, Inc. 7777 Fay Avenue, La Jolla, CA 92037,

enterprises to support international business operations.
For more information, visit www.systransoft.com.
SYSTRAN Software, Inc.
North America 4445 Eastgate Mall, Suite 310, San Diego, CA 92121,

Hungary +36-30-383-9435, Fax: +36-1-312-6019, E-mail:
sales@kilgray.com, Web: www.kilgray.com See ad on page 29

858-320-0387, 888-623-2271, Fax: 858-320-0338, E-mail:
sales@madcapsoftware.com, Web: www.madcapsoftware.com

Europe 5 rue Feydeau, 75002 Paris, France, +33 (0)1-44-82-49-00,

See ad on page 2

Fax: +33 (0)1-44-82-49-01, E-mail: info@systransoft.com,
Web: www.systransoft.com See ad on page 45

858-457-1900, Fax: 858-457-0648

voiceovers
MadCap Lingo
Windows

SYSTRAN

Languages Unicode support for all left-to-right languages
Description The leaders in technical communication
bring you MadCap Lingo, an XML-based translation
memory (TM) tool designed to improve translation efficiency, eliminate redundancies and reduce project costs.
MadCap Lingo offers an easy-to-use interface, Unicode
support for all left-to-right languages, and a rich list of
features for assisting translators throughout the localization process, including support for the major industry
TM systems. MadCap Lingo also includes tracking and
organization capabilities to support large, single-source,
multichannel publishing projects. Through its strategic partner Microsoft Corporation, MadCap delivers

Multiple Platforms

Languages 52 language combinations Description
SYSTRAN is the market leading provider of machine
translation solutions for the desktop, enterprise and internet. Our solutions facilitate multilingual communications in 52+ language pairs and in 20 domains. SYSTRAN
Enterprise Server 7, our latest achievement, is powered by
our new hybrid MT engine which combines the predictability and consistency of rule-based MT with the fluency of
the statistical approach. The self-learning techniques allow
users to train the software to any specific domain to achieve
cost-effective, publishable quality translations. SYSTRAN
solutions are used by Symantec, Cisco, Ford and other

PrimeVoices
Languages 60 languages, specialized in Latin American
Spanish, Castilian Spanish, French, German, Italian, Brazilian Portuguese, Russian, Farsi, Arabic Description We
offer voiceovers, subtitling and captioning in most languages with full post-production for complete audio and
video localization.
PrimeVoices Parc Tertiaire de Bois Dieu, 5 Allée des Chevreuils,
69380 Lissieu, France, +33-4-37-50-20-13,
E-mail: info@primevoices.com, Web: www.primevoices.com

See ad on page 35
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MultiLingual has a special message for educators
– we want to help you in the classroom.
MultiLingual can help your students better understand the intersection of language, technology and culture
via timely articles written by experts around the world. We can do this by providing you with print and digital
subscriptions plus other resources on www.multilingual.com.
Your students can learn about:
• Globalization
• Project management
• Localization

• Internationalization
• Managing virtual teams
• Translation
• Web design
• Building a business in another country

Contact us at subscriptions@multilingual.com to learn more about using MultiLingual in your classroom.

www.multilingual.com
www.multilingual.com
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Takeaway

Rob Cools

Web vs. social web

T

There is no longer a distinction between what
used to be referred to as the social web — Facebook, Twitter and other social sharing sites — and
the traditional, information-gathering web.
Consumers are now using social media to make
purchases, interact with brands and connect with
friends in one place.

Everything a user does online can potentially be viewed by
millions of people who have the ability to share, comment and
criticize the content, creating a social community across different
platforms and countries. This is a scary thought for companies
that don’t have technologies and strategies in place for monitoring and engaging with their consumers online. People expect
to read relevant content via their platform of choice and most
importantly in their preferred language. Companies can only
do this if they know enough about their consumers. There are
companies that do this really well, such as Amazon, while others
struggle with the concept of personalizing content. Whether we
like the idea of it or not, Big Brother-style consumer monitoring
is here to stay. Companies need to invest in technologies that will
allow them to identify what people want, and when and where
they want it. This doesn’t need to be as complex as it sounds.
Several solutions on the market allow companies to create and
publish content, monitor the effectiveness of it and gain a better
understanding of the customer journey, all from one integrated
platform. For those who assumed social media was a passing fad,
the last few years have taught us that companies that don’t recognize its importance are in danger of losing customers and sight
of brand reputation.
Relevancy starts with localization. Although it sounds obvious,
the ability to understand audiences requires understanding their
language. As soon as content is published, it is global and accessible by users in every corner of the online world, but it is frightening how many companies still think “English ﬁrst and everything
else can follow.” With the explosive growth of the web and social
media sites, consumers expect to read content in their language
and in real time, or they will look to competitor brands. The
modern-day consumer seeks information from multiple channels,
including e-mail, social media, mobile, online and ofﬂine sources,
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so in order to have an impact on their decision making, companies
need to map their journey so that they can respond proactively.
This means that a holistic approach to marketing is required.
We are all busy people and expect to be able to share and
engage from a single platform, but as the online world grows, we
need to remember that the majority of consumers don’t want to
pick up a phone and talk to you. They will more likely go online
and tweet/post/blog about a brand experience. This is not to say
that companies should abandon traditional tried-and-tested
methods of communication, but rather that they need to embrace
a multi-channelled approach where one channel will feed into
another, maximizing the number of touch points they will have
with end users. Most brands operate in a pretty saturated market,
all ﬁghting for space and attention. If a company’s website isn’t
socially enabled with share buttons, for example, it is missing out
on free promotion and a chance to engage with a new network
of people who might just be their new brand advocates. The
introduction of share buttons can inﬂuence a consumer’s buying decision and encourage him or her to purchase one product
over another. The new customer-centric approach to engaging
with consumers requires that companies enter into a two-way
dialogue with them, listening and understanding their requirements through the use of analytics data, web forms and feedback
mechanisms. Gone are the days of sending thousands of people
the same content through a mass mailing system in the hope that
somebody will ﬁnd the communication of relevance.
According to a study conducted by Nielsen, American internet
users spent 53.5 billion minutes on Facebook during May 2011.
Imagine how much money companies are losing if they don’t
have a social presence or, perhaps worse, have a social presence
but aren’t investing any time in monitoring and engaging with
their audiences. M

Rob Cools has been marketing director for SDL’s web content
management division since June 2010 and is responsible for
marketing communication, press relations and relations with
business analysts.

To offer your own Takeaway on a language-industry issue, send a
contribution to editor@multilingual.com.
editor@multilingual.com
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full-service

Translation, Localization,
& Multilingual Testing
in more than 60 languages

Rated No. 1 in Translation Services by Top Ten Reviews

For over 10 years, Net-Translators has helped technology
companies and medical-device manufacturers prepare their
products for global markets. Our comprehensive localization
services portfolio, experienced customer-focused project

• Turnkey localization solutions for software (user interface,
online help, documentation), websites, and marketing content
• More than 1000 professional translators, proofreaders,
editors, and software localization specialists

teams, and unique quality-centered approach help us consis-

• Cutting-edge language tools and technologies

tently exceed customer expectations for deadline, budget,

• One-of-a-kind Multilingual Testing Center

and accuracy. We have earned the trust of industry leaders

• ISO 9001:2008 and ISO 13485:2003 certified

worldwide, so you know your products are in good hands.

www.net-translators.com • North America • United Kingdom • Israel • Argentina
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SDL Trados Studio 2011 has arrived!

The latest version of the world leading translation software is here! SDL Trados Studio 2011
is the ultimate translation software, providing all the tools you need to translate, project
manage, and review high quality translations in the quickest possible time.
SDL Trados Studio 2011 introduces a set of fantastic features enabling:
• Faster translation
• Better review
• Even simpler user experience

To find out more please visit:
www.sdl.com/studio2011
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